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Bernarr  Macfadden  Tells  Philosophy 
Behind  His  Newspaper  Enterprises 

Publisher  of  N.  Y.  Graphic  Scores  Aloofness  of  Press — Many  Editors  on  Pedestals  Far  Above  Readers, 
Newspapers  Too  Cold  and  Mechanical,  He  Declares — “Sex  Story”  Defended 


Most  of  tlie  present  day  newspapers 
of  speeding,  life-loving  America  arc 
missing  the  keynote  of  modem  publishing 
through  their  out-of-date  policies  of 
aloofness  and  superiority ;  they  are  not 
lighting  up  ^eir  news  columns  with  the 
warm,  glowing  colors  of  20th  century 
life,  was  the  conviction  expressed  to 
^iTOR  &  Publisher  this  week  by  Bern¬ 
arr  Macfadden,  head  of  Macfadden  Pub¬ 
lications,  Inc.  The  man  whose  sensation- 
creating  New  York  Graphic  and  pre¬ 
cedent-breaking  true  story  type  of  Maga¬ 
zine  have  given  a  jolt  to  nearly  everyone 
from  John  S.  Sunxier  to  the  best  minds 
of  newspaperdom,  thinks  the  press  is 
assuming  an  attitude  of  frigidity  toward 
its  readers. 

"Newspapers  of  today  are  too  me¬ 
chanical,  too  cold,”  he  declared.  “They 
are  not  getting  enough  of  the  real  color 
of  life  into  their  make-up.  Many  of  them 
assume  an  ominous,  forbidding  tone  that 
keeps  them  fenced  off  from  the  actual 
feelings  of  their  readers. 

"Many  editors  set  themselves  up  on  a 
pedestal  far  above  their  readers.  They 
seem  to  confer  with  the  Almighty  God 
every  day.  The  people  are  afraid  of 
them.  They  ought  to  come  down  off 
their  pedestals  and  get  on  the  same  level 
with  the  public.” 

The  vigorous  60-year  old  publisher, 
firm  and  muscular  as  he  was  in  his  youth, 
has  a  frankly  avowed  purpose  to  spread 
his  ideal  of  newspaper  publishing 
throughout  the  newspaper  business  and  to 
force  other  publishers  to  admit  his 
doctrine  is  right. 

"I  firmly  believe  that  my  ideal  is  the 
right  one  for  the  present-day  newspaper,” 
he  said  determinedly. 

"The  main  reason  I’m  in  this  business 
to^y  is  because  newspapers  would  not 
print  the  articles  I  wrote  on  physical 
cultiu’e  and  health.  They  didn't  want 
that  sort  of  material,  they  said.  They 
told  me  nobody  was  interested  in  that 
heal^  stuff.  So  I  had  to  start  my  own 
publication  to  get  the  articles  print^,  and 
the  success  of  Physical  Culture  maga¬ 
zine,  I  think,  proves  that'  the  public  did 
want  that  health  stuff.” 

Since  that  start  30  years  ago,  Mr. 
Maefadden’s  publishing  career  has  been 
a  long,  hard  grind,  beset  on  all  sides  with 
the  stinging  brambles  of  ridicule,  and 
criticism.  Through  the  attacks  of  vice 
societies  and  newspaper  criticism,  he  has 
steered  his  publications. 

"You  never  learn  what  a  terrible  game 
of  competition  the  publishing  business 
really  is,  until  you  get  into  it,”  he  said. 
"It’s  bloodthirsty;  it’s  brutal.” 

A  reminiscent  expression  wrinkled  the 
corners  of  his  eyes  as  he  pronounced  with 
a  certain  grimness  this  brief  commentary 
on  his  career  as  a  publisher  during  which 
his  property  has  grown  from  a  four-page 
tract  on  kinistherapy  to  a  $50,000,000 
corporation  controlling  10  daily  news¬ 
papers  and  13  magazines.  The  “terrible 
competition”  accounted  for  the  untimely 
demise  of  half-a-dozen  novel  and  daring 
ventures  into  the  magazine  field  and  the 
tortuous  climb  of  the  Graphic  during  its 
five  years  of  existence. 

The  Graphic  is  cherished  particularly 
by  Mr.  Macfadden  as  the  fulfillment  of 


By  JOHN  F.  ROCHE 


a  dream  to  disseminate  liis  gospel  of 
health  and  happiness  to  the  public  and  to 
batter  down  the  forbidding  barriers  of 
age-old  prudery.  It  was  a  new  departure 


with  sex  stories.  No  romance  ever  ex¬ 
isted  that  wasn't  a  sex  story.  No  mar¬ 
riage  is  ever  performed  that  doesn’t  in¬ 
volve  a  sex  story.  It’s  only  prudery  that 


"Newspapers  of  today  are  too 
tneehaniral,  too  cold.  They  are 
not  getting  enough  of  the  real 
color  of  life  into  their  make-up.” 
*  «  « 

"I  firmly  believe  that  my  ideal 
is  the  right  one  for  the  present- 
day  newspapers.” 


Bemarr  Macfadden 


in  newspaper  publishing.  It  was  his 
flaming  revdt  against  what  he  considers 
tradition-haunted,  outnxxied  newspaper 
fetishes. 

“The  Graphic,”  he  proudly  maintains, 
“scared  all  the  large  newsi>aper  owners 
in  New  York,  when  if  entered  the  field. 
They  were  Mraid  it  would  hurt  their 
investments,  and  the  effect  was  that  they 
all  looked  for  means  of  bettering  their 
papers  and  many  of  them  adopted  more 
modern  methods  of  news  presentation. 
This  resulted  in  a  general  increase  of 
circulation  all  around.” 

Many  times  during  its  stormy  career 
the  Graphic  has  been  held  up,  by  those 
who  regularly  demand,  “what  is  the  world 
coming  to?”,  as  an  example  of  jazz-age 
madness.  Oiarges  of  sensationalism,  yel¬ 
low  journalism  and  downright  indecency 
have  been  hurled  at  it  since  its  infancy. 
Although  he  adnrits  his  tabloid  has  been 
wrong  some  times,  Mr.  Macfadden  re¬ 
mains  impervious  to  the  ever-recurring 
stock  charge  of  sensationalism. 

“Sensationalism,”  he  declared  with  a 
shrug  of  unconcern,  “is  nothing  more 
than  a  clear,  definite,  attractive  presenta¬ 
tion  of  the  news  and  is  perfectly  proper 
as  long  as  one  adheres  to  the  truth.  The 
term  ‘sensationalism’  is  a  reincarnation  of 
the  old  cry  of  ‘yellow  journalism.’  It  is 
just  a  convenient  word  >x)ur  critics  use 
to  throw  at  you.” 

Another  cliche  of  the  critical  lexicon 
is  the  term  “sex  story,”  Mr.  Macfadden 
maintained. 

“Every  time  anyone  wants  to  condemn 
a  story  for  its  frankness  they  call  it  a 
sex  story,”  he  continued.  “That  is  no 
criticism  at  all.  There’s  nothing  wrong 


points  a  forbidding  finger  at  sex. 

“You  can't  do  anything  about  such  an 
attitude.  You  can  only  lift  sex  to  its 
proper  dignity.” 

The  Graphic’s  publisher  considers  his 
newspapers  a  means  of  carrying  out  his 
ideal  of  tearing  down  the  interfering 
walls  of  prudery  and  teaching  the  people 
the  realities  of  life.  He  wants  to  bring 
his  readers  to  a  realization  of  happiness 
through  dissemination  of  necessary  facts 
aliout  health  and  hygiene,  he  told  this 
reporter. 

“.\11  the  unhappiness  of  people  today 
comes  from  the  foolish  methods  by 
which  they  were  raised  which  instilled 
in  them  a  senseless  prudishness,”  he  said. 

Although  his  life  has  been  dedicated 
to  spreading  the  doctrine  of  physical 
culture,  Mr.  Macfadden  limits  his  ef¬ 
forts  in  this  line  to  etlitorials  in  his  vari¬ 
ous  publications  and  occasional  public 
lectures.  He  tried  at  one  time  to  estab¬ 
lish  a  regular  system  of  calisthenic  drills 
among  his  employes,  but,  when  they 
evinced  an  impressive  lack  of  interest 
the  drills  were  discontinued. 

“They  didn’t  want  to  do  it,  so  I 
couldn’t  force  them  to  exercise,”  said  Mr. 
Macfadden. 

The  only  actual  rule  which  the  health- 
crusading  publisher  insists  on  in  connec¬ 
tion  with  his  ideals  is  that  against  smok¬ 
ing.  The  New  York  headquarters  of 
his  magazines  is  placarded  with  signs 
reading,  “Please  Do  Not  Smoke  —  It 
raises  our  insurance  hazard  and  clashes 
with  our  ideals.”  His  newspaper  offices, 
of  course,  contain  no  such  warnings. 

In  pushing  the  Graphic  through  the 
crowded  New  York  field  to  the  narrow 


level  where  the  money-makers  rest,  Mr. 
Macfadden  has  come  to  the  realization 
that  the  well-known  axiom — “New  York 
is  a  millionaire’s  battleground” — is  only 
too  true. 

“It  certainly  is  a  millionaire’s  battle¬ 
ground,”  he  said  this  week  when  asked 
what  his  experience  had  been.  “You’ve 
got  to  have  quite  a  few  millions.  It  has 
cost  plenty  to  put  the  Graphic  over  dur¬ 
ing  the  past  five  years.  It  has  gotten 
to  a  point  now  where  it  is  about  even 
and  it  will  make  a  few  hundred  thousand 
next  year.” 

The  publisher  mentioned  the  recent 
editorial  changes  put  in  force  on  his 
tabloid,  all  of  which  have  been  recorded 
in  Editor  &  Publisher  in  the  past  few 
weeks,  and  declared  they  marked  a  new 
era  in  the  Graphic’s  career.  He  hopes 
for  steady  progress  from  now  on,  he 
declared  confidently. 

The  year-by-year  co.st  of  Mr.  Maefad¬ 
den’s  venture  in  the  millionaire’s  field  of 
(iotham  is  shown  in  his  company’s  finan- 
‘  cial  report  on  the  Graphic’s  deficits  as 
follows:  1924,  $519,018;  1925,  $1,579,- 
470;  1926,  $1,459,645;  1927,  $1,074,888; 
1928,  $563,796;  first  four  months  l929, 
$49,579.  The  deficits  of  the  Philadel¬ 
phia  Daily  News  were,  in  1926,  $445,558, 
and  in  1927,  $212,194.  It  began  making 
money  in  19^  with  a  profit  of  |96,2.Vi 
and  in  the  first  four  months  of  this  year 
it  netted  $88,289. 

The  Automotive  Daily  News,  another 
''ntry  in  Millionaires’  Row,  lost  $126,709 
during  the  last  six  months  of  1925,  which 
\Vere  the  first  six  months  of  its  exist¬ 
ence.  In  1926  its  deficit  was  $126,394 
for  the  year  and  in  1927  it  was  $68,974. 
It  crossed  the  profit  line  in  1928  earning 
a  net  of  $12,248  and  has  made  a  profit 
of  $10,060  from  January  up  to  and  in¬ 
cluding  April  this  year. 

While  his  newspapers  were  struggling 
to  gain  a  footing,  at  least  five  of  Mr. 
Maefadden’s  magazines,  the  mainstay  of 
his  corporation,  were  rolling  up  profits 
to  take  care  of  the  weak  sisters.  True 
Story,  with  an  annual  revenue  that 
passed  the  million  dollar  mark  in  1924, 
earned  a  gross  of  $2,139,082  in  1927  and 
$2,671,487  in  1928.  Its  intake  for  six 
months  this  year  was  $1,593,352.  Physi¬ 
cal  Culture  brought  in  $453,284  last  yei  r 
and  $244,564  in  the  first  half  of  192 ). 
True  Romances  had  an  income  of  $422.- 
960  in  1928  and  $180,518  from  Januarv 
to  July  1  this  year.  The  contribute  i 
of  Dream  World  totaled  $171,336  in  192  > 
and  $74,626  for  the  first  six  months  this 
vear.  True  Detective  Mysteries’  can  - 
ings  were  $106,719  in  19^  and  $41,277 
up  to  Tuly  1  this  year. 

The  changes  on  the  Graphic,  Mr.  Mac¬ 
fadden  admitted,  are  in  line  with  a  parti  1 
revision  of  its  editorial  policy,  althoup'i 
it  will  cling  to  the  main  ideal  on  whi,  ’i 
it  was  founded.  Its  original  method  <  f 
news  treatment,  which  it  will  retain,  is 
described  by  him  as  follows : 

“I  am  not  in  symoathy  with  the  mo.'- 
ern,  impersonal,  machine  methoil  of  news¬ 
reporting.  I  think  that  is  what  is  makir  f 
so  many  of  our  newspapers  dull  and  stal  •. 
The  reporter  has  a  right  to  put  himse’f 
into  any  story  that  goes  into  the  Graph 
if  the  facts  warrant  it.  I  want  the  moral 
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iinplicatioii.s  oi  a  story  emphasized,  so 
that  the  Grapliic  will  be  put  into  the 
hands  of  son  and  daughter  by  any  mother 
of  Kew  York. 

“For  example,  let  us  supixise  that  a  girl 
is  attacked  and  l>caten  after  an  automo¬ 
bile  ride,  and  that  the  iKilice  are  search¬ 
ing  for  her  assailant.  That  is  the  story 
as  the  average  newspaper  would  present 
it.  But  I  want  the  Graphic  to  present 
it  differently.  It  will  dig  into  the  moral 
values.  A  rep<»rter  will  go  to  .see  the 
mother  of  the  girl  and  ask  her  if  she  had 
ever  warned  her  young  daughter  against 
going  out  with  questionable  young  men, 
and  particularly  this  fugitive  who  at¬ 
tacked  her.  If  the  mother  says  she  has 
and  the  girl  refused  to  li.sten  to  her,  you 
have  a  moral  lesson  right  there  that  every 
mother  in  Kew  York  will  1k'  glad  to  show 
to  her  children.  On  the  other  hand,  if  the 
mother  did  not  warn  the  girl,  there  is  a 
moral  lesson  for  the  mothers  themselves.” 

Novelties  introduced  by  the  Graphic 
included  a  system  of  reader  dramatic 
criticisms  by  which  the  regular  dramatic 
critics  of  the  paper  invited  a  memlx-r  of 
the  reading  ranks  to  attend  plays  with 
them  and  render  a  verdict.  Probably 
the  most  .sensation-creating  novelty  was 
the  introduction  of  composograjjhs — posed 
pictures  of  important  news  events  for 
which  no  actual  photographs  could  lx* 
obtained  W'hen  a  photo  was  wanted  the 


magazine,  the  idealistic  publisher  lost  his 
sight  temporarily  through  the  strain  of 
reading  proofs.  After  he  regained  the 
U'.e  of  his  eyes  through  his  own  methods 
his  magazine  began  to  grow.  It  was  at 
this  time  that  O.  J.  Kldcr,  now  president 
of  Macfadden  Publications,  Inc.,  started 
to  work  for  Mr.  Macfadden. 

With  Physical  Culture  a  success,  a 
magazine  for  women  was  started.  It  was 
called  H'fliiiati's  Physical  I)czclof>nu'iit, 
which  title  was  shortly  changed  to 
Beauty  and  Health,  but  the  publication 
s(xin  had  to  lx-  discontinued. 

As  his  fame  increased  Mr.  Macfadden 
Ix'gan  a  rousing  war  against  patent  medi¬ 
cines  and  is  t(Klay  credited  with  an  im¬ 
portant  part  in  banishing  most  of  these 
cure-alls  from  the  market  :ind  driving 
their  atlvertising  from  newsjiapers  and 
magazines. 

His  magazine  career  continued  on 
through  the  early  part  of  the  century 
with  several  publications  being  started 
and  subsequently  dropi)ed  until  at  the 
present  time  he  owns  13  magazines.  They 
are  Physical  Culture,  True  Story,  True 
Konumecs,  Dream  World ,  True  lixpcri- 
enees.  Ghost  Stories,  True  Detectize 
}fysteries.  Flying  Stories,  The  Dance, 
Your  Home.  True  Strange  .Stories,  The 
.Master  Detective  and  .Model  Airplane 
Xezvs. 

True  Stories,  the  most  successful  of 


art  department  made  one  and  it  was  pub-  all  his  magazines,  caused  widespread  com- 


lished  in  the  Graphic  with  the  explana¬ 
tion  that  it  was  a  po.sed  photo.  This  was 
abandoned  after  the  idea  had  ix?en  abused, 
and  brought  the  paix'r  much  criticism. 

“I  realized  the  mistake  that  was  Ixdng 


ment  on  its  establishment  and  was  the 
direct  reason  for  the  founding  of  the 
well-known  Macfadden  Ministerial  Ad¬ 
visory  Board  on  which  a  numljcr  of  prom¬ 
inent  clergymen  serve  to  judge  the  merits 


made,”  Mr.  Macfadden  explained,  “and  of  his  stories  from  a  moral  standpoint. 


immediately  put  a  stop  to  it  by  discon¬ 
tinuing  the  use  of  compo.sographs.  But 
the  damage  had  Ix-en  done  and  it  was 
some  time  Ix’fore  the  ill  effects  were  over¬ 
come.” 

Pictorial  journalism,  though,  has  come 
to  stay,  the  tabloid  publisher  said. 

“Pictures  are  coming  more  and  more 
into  vogue."  he  declared.  “1'hey  arc 
tx-ing  used  more  extensively  every  day, 
not  onl>  bj  the  tahloicK  hut  h\-  the 
standard  size  papers  as  well." 

.Mthough  principally  an  editor,  Mr. 
Macfadden  watches  the  advertising  and 
circulation  jxilicies  of  his  publications 
very  cKxsely.  He  is  a  firm  believer  in 
advertising  censorship  and.  if  any  reader 
of  his  publications  is  ever  defrauded  of 
money  through  an  advertisement  he  has 
answered,  the  money  is  immediately  re¬ 
funded  to  him  by  the  Macfadden  Puhlica- 
tioHs,  the  publisher  declared. 

The  lures  of  the  publicity  agents  do  hot 
ensnare  him,  he  said.  Probably  his 


The  true  story  idea  has  Ix-en  used  in  the 
Graphic  ever  since  its  inception  and  a 
true  story  angle  is  regarded  by  Mr.  Mac¬ 
fadden  as  the  Ixist  method  of  writing  a 
news  story. 

In  1924  the  Graphic  was  founded  as 
the  first  of  the  Macfadden  newspapers 
and  this  was  followed  in  192.s  by  the 
.\utomotive  Daily  News  and  in  1926  by 
the  Philadelphia  Daily  Kews.  The 
ftetroit  Daily  was  next  launched,  fol¬ 
lowed  by  establishment  of  the  Kew  York 
I  )aily  Investment  Kews.  With  purchase 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  9-10  Advertising  Bureau. 
New  York  State  Dailies,  Hotel 
Statler,  Buffalo. 

Sept.  9-14  International  Typo¬ 
graphical  Union,  annual  conven¬ 
tion.  Seattle,  IX  ash. 

.Sept.  16-17“  Montana  Slate  Press 
.\ssn.,  annual  convention.  .Many 
Glaciers  Hotel,  tilacier  National 
Park. 

Sept.  16-19  United  Typothelae 
of  America,  convention.  Mayflower 
Hotel,  Washington.  1).  C. 

Sept.  20- Northwest  Texas  Press 
.\ssn.,  meeting.  Terrell.  Tex. 

Sept.  23-24  Interstate  Circula¬ 
tion  Managers''  \ssn..  convention. 
Ril/.  (iarlton  Hotel,  .\llanlic  City, 

N.  J. 


Mr.  Macfadden  hclicvcs  in  advertising 
and  sales  promotion  is  shown  in  the  1928 
figures  covering  these  activities  which 
amounted  to  $1 ,4‘i‘>,.''28  for  the  year 
more  than  the  net  profit  of  the  organiza¬ 
tion.  The  media  used  were  newspapers, 
radio,  pamphlets,  posters  and  display- 
racks  and  dealers  helps. 

•Satisfield  that  his  business,  builf  on  his 
unique  conception  of  the  newspaper  and 
magazine  fields  atid  his  faith  in  his  ideals, 
is  on  a  firm  foundation.  Bernarr  Mac¬ 
fadden.  crusader  against  patent  medicine, 
the  corset  and  prudery,  will  continue  to 
propagate  his  doctrines,  happy  in  the 
knowledge  that  he  has  vyeathcred  the 
angry  tempests  of  criticism  and  de¬ 
termined  in  his  purpose  to  make  his  fel¬ 
low  puhli.shers  like  his  methirfls. 

ELIZABETH  TIMES  SOLD 

Publi»her  of  Jer«ey  Chain  Buys  Paper 

from  Receiver  for  $18,200 

The  lilhabeth  CK.J.i  limes  was  sold 
after  bidding  at  C  ity  Hall,  Long  Branch, 
\ug.  27.  to  Max  1..  Simon,  publisher  of 
the  /’(i.T.miV  fX.J.')  Sunday  Fagle  and  the 
I'alersoii  fK.I.)  Sunday  l.agle.  for 


7  .1  -'V--  V-  ■  T.o),,  Siimtax  t.agie.  tor 

of  the  Haz-eu  I  ime.^-(  nion  in  July  vcig  >oo  hidire  \.  A.  Stein  of  Klizalx  th, 

this  year  It  was  learned  that  a  group  of  fur  I..lm  I.  McGowan,  receiver. 


additional  newspaix-rs  had  Ix-en  purchased 
by  Macfadden  from  time  to  time,  but 
never  officially  announced  as  Ix-longing  to 
the  Macfadden  chain.  These'  Were  the 
Lansing  Capital  .\V«w.  Greenzdlle  Daily 
Xeu’s,  Wyandotte  Daily  Record  and  ^^t. 
Pleasant  Daily  Times,  all  in  Michigan. 

In  the  financial  analysis  of  the  Mac¬ 
fadden  publications  issued  this  week  the 


earliest  move  toward  banishing  advertis-  earnings  on  the  common  stock¬ 
ing  matter  from  the  editorial  columns  corporation  are  shown  as  $1,190,- 


was  taken  when  he  stoppcxl  writing  puffs 
in  Physical  Culture  alxiut  a  patent  exer¬ 
ciser  for  w’hich  he  was  agent.  Money 
viueezed  from  sales  of  the  exerciser  hail 
provided  the  nourishment  for  Physical 
Culture  and.  naHirally,  the  exerciser  got 
a  good  deal  of  mention  in  the  text  pages. 
When  the  magazine  progressed  and 
Ixxame  self-suppcirting  however,  all 
praise  of  the  device  was  placed  in  the 
advertising  columns. 

Intensely  interested  in  physical  develop¬ 
ment  of  the  human  Ixxly  without  recourse 
to  tonics  and  medicines,  Mr.  Macfadden 
has  engaged  in  a  long  .series  of  projects 
centering  on  this  ideal.  After  a  childhood 
spent  partly  in  a  precariously  supported 
home  in  Mill  Springs,  Mo.,  the  town  of 
his  birth,  and  partly  in  wandering  about 
the  country,  at  times  a  virtual  tramp,  the 
young  idealist  finally  settled  on  physical 
in.struction  as  his  vocation.  He  took  les¬ 
sons  in  calisthentics  and,  landing  in  Kew 
York  by  mistake  on  his  way  to  Boston, 
became  enchanted  by  the  city  and  re¬ 
mained  there,  opening  a  gymnasium  in  a 
two  room  furnished  apartment.  Not  until 
his  entire  capital  of  $.s0  was  .spent  did 
success  come  in  the  form  of  a  client. 

His  business  prospered  and  he  broad¬ 
ened  his  field  to  include  public  lectures. 
It  was  this  expansion  which  resulted  in 
the  founding  of  Physical  Culture.  It 
appeared  first  in  1898  as  a  pamphlet  on 
kinisthcrapy.  or  healing  hv  movement,  to 
lie  distributed  at  his  lectures  when  the 
lu-'vsp-pers  declined  to  print  his  health 
articles.  During  the  early  days  of  the 


000  during  1928.  The  extent  to  which 


prepared  the  necessary  papers  and  re¬ 
ported  the  price  to  Vice  Chancellor 
Backes,  who  authorized  the  sale. 

It  was  stipulated  by  the  court  that  Mr. 
.'Pinion  immediately  post  a  certified  check 
for  $3,000.  an<l  that  the  li.alance  of  Sl.'i.- 
200  he  paid  Aug.  28. 

Mr.  Simon  announced  that  the  Times 
will  lx*  continued  as  a  dailv  and  that  a 
Sundae  issue  will  lx*  added.  Sent  29. 
The  T-mes  went  into  receivership  \ug. 
3  on  application  of  Michael  B.  Ryan. 
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300  NEWS  MEN  COVER 
NATIONAL  AIR  SHOW 

Wide  Coverage  Given  By  Press  to 
Cleveland  Event — Special  Writers 
Sent  by  Dailies  and  Services 

The  Cleveland  date-line  of  the  1929 
National  -Air  races  and  Aeronautical  ex- 
po.sition  in  the  newspapers  of  the  country 
and  abroad  carried  dispatches  from  about 
.3(KI  staff  representatives  assigned  to  the 
events  which  centered  in  the  Ohio  city. 
The  trade  publications  of  the  aviation 
industry  also  were  liberally  represented 
by  editorial  and  business  staff  members. 

The  large  administration  building  at 
Cleveland  airport  was  specially  arranged 
so  that  newspaix-r  representatives  had 
unobstructed  view  of  the  l,l(K)-acre  field. 
There  were  special  towers  specially  built 
for  photographers  at  strategic  points. 
Cleveland  newsi>apers  arranged  special 
entertainment  for  visiting  press  members. 

'The  Plain  Dealer  promoted  a  flower 
show  and  parade  which  proved  a  cir¬ 
culation  achievement.  Newsboys  were 
attired  by  the  Press  in  aviator  costumes 
and  the  Xezes  used  an  airplane  in  a  cir¬ 
culation  feature. 

The  .Associated  Press  had  .Allan  Quinn, 
aviation  editor,  from  Washington  and 
Philip  H.  Harris,  of  its  Chicago  office, 
in  attendance,  suiiplementing  its  regular 
staff.  The  ITiited  Press  had  Merton  T. 
.•\kers,  its  aviation  expert,  from  Chicago 
in  addition  to  its  regular  organization, 
and  the  Internatiotial  News  Service  staff 
was  directed  by  Homer  H.  Metz,  front 
Kew  A'ork,  co-operating  with  its  Cleve- 
latid  force. 

Kithert  Wood,  of  the  Chicago  Trihtaie, 
who  recently  attempted  a  trans-Atlantic 
flight,  was  one  of  the  active  reporters 
in  attendance.  The  Hartford  (Conn.) 
CauranI  sent  Miss  Mary  Goodrich  as  its 
special  correspondent. 

The  Clevelatid  dailies  devoted  front 
three  to  seven  pages  to  the  events,  with 
Norman  .Siegel,  aviation  editor  of  the 
Press:  Don  K.  Remiels,  for  the  Kews, 
and  I\(K-lif  l.ovelaml  ami  Ralph  J.  Don¬ 
aldson,  for  The  Plain  Dealer,  as  special 
writers.  The  .Viti’  York  Herald  Trilfiau 
delivered  papers  in  Cleveland  daily  by 
special  platie. 

TO  START  WESTERN  EDITION 

Wall  Street  Journal  Planning  Pacific 
Coast  Issue  from  Los  Angeles 

.-A  Pacific  Coast  erlition  of  the  Wall 
.Street  Journal  is  being  planned  to  start 
publication  some  time  this  fall,  it  was 
antiounced  this  week  by  Kenneth  Hogate, 
inJinaging  editor.  No  definite  date  for 
its  start  has  been  set  but  executive  ap- 
ixiintmetits  have  already  been  made. 

Carl  Miller,  secretary  and  manager  of 
the  Los  Angeles  Stock  Exchange,  has 
resigned  that  position  to  be  vice-president 
in  charge  of  the  Pacific  Coast  Division 
of  the  Wall  Street  Journal.  Robert 
O'Hare,  for  some  time  in  charge  of  west 
Coast  activities  of  Dow,  Jones  &  Co., 
imhlishers  of  the  Wall  Street  Jo'urnal. 
lias  been  appointed  business  manager,  and 
Louis  Holtzman,  in  charge  of  the  South¬ 
ern  California  area  for  Dow,  Jones  & 
Co.,  has  been  named  news  editor. 

The  Pacific  Coast  paper  will  be  pub¬ 
lished  from  its  own  plant  in  Los  Angeles 
and  will  lx‘  served  by  wire  from  hcad- 
((uarters  of  the  Wall  Street  Jounial  in 
New  A'ork. 

RALPH  PULITZER  SAILS 

Ralph  Pulitzer,  publisher  of  the  Xev> 
York  World,  sailed  for  Europe  Aug.  21 
on  the  .Aquitania.  He  will  tour  England 
and  the  continent  for  several  weeks, 
returning  to  New  York  about  the 
middle  of  Octolx^r.  Mrs.  Pulitzer  sailed 
.Aug.  28  to  join  Mr.  Pulitzer  in  Europe. 

IOWA  PAPER  SOLD 

Y.  Spangler,  World  war  veteran, 
former  employe  of  the  Shenandoah  (la.) 
lizming  Sentinel,  has  purchased  the 
.Murray  (la.)  Xe^cs  from  H.  H.  Mar- 
tindale  and  ttxik  possession  last  week. 
The  Kews  had  been  owned  by  the  Mar- 
t indale  familv  the  last  3.3  vears. 
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HALL-LAVARRE  SUIT  HEARD  IN  U.  S.  COURT 

Neil  C.  Head,  Assistant  to  A.  R.  Graustein,  1.  P.  Company  President,  Testifies  Publishers  Elntered 
Piedmont  Region  at  Same  Time  Power  Firm  Considered  Hydro-Electric  Development 


(By  telegraph  to  Editor  &  Publisher) 

AGON,  GA.,  Auf{.  28. — Hearing  of 
the  Harold  Hall-William  Lavarre 
suit  to  determine  operating  control  of 
four  Southeastern  newspapers  purchased 
with  International  Paper  Company  money 
—the  Augusta  (Ga.)  Chronicle,  the 
Coliintbia  (S.  C.)  Record  and  the  two 
Spartanburg,  S.  C.,  papers,  the  Herald 
and  Journal,  closed  its  first  week  here 
\Vc<lnesday  with  Hall  on  the  witness 
stand. 

The  witness  related  the  opening  chap¬ 
ters  of  the  transaction  leading  to  the 
purchase  of  the  papers  for  $870,000  ad¬ 
vanced  by  the  International  Paper  Com¬ 
pany.  He  declared  that  neither  he  nor* 
LaV’arre  considered  the  paper  company’s 
“power”  affiliation  a  “serious  matter,” 
adding  he  did  not  know  of  the  proposed 
hydro-electric  development  in  South 
Carolina  contemplated  by  the  Interna¬ 
tional  Paper  and  Power  Company  at  the 
same  time. 

Testimony  supplenxnling  that  of  the 
Federal  Trade  Commission  inquiry  last 
•May,  concerning  the  Hall-Lavarre  opera¬ 
tions  in  the  southeast  is  Ix'ing  heard  in 
U.  S.  Court  of  the  middle  district  of 
(jeorgia  following  an  injunction  against 
Lavarre  brought  by  Hall,  the  case  was 
transferred  to  Federal  Court  from  the 
Richmond  (Augusta),  superior  court. 

Gnly  witnesses  for  the  plaintiff,  includ¬ 
ing  Neil  C.  Head,  assistant  to  A.  R. 
Graustein,  president  of  the  paper  com¬ 
pany,  and  W.  N.  Hurlhiit,  vice-president, 
the  former  testifying  in  detail  concerning 
the  paper  company's  entrance  in  the  news¬ 
paper  field,  were  heard  the  first  week. 
The  suit  covers  a  contempt  charge  against 
i.avarre  and  the  injunction  proceedings 
brought  by  Hall,  the  latter  including  an 
accounting  of  some  $122, ‘XH)  alleged  to 
liave  Ijeen  diverted  by  Lavarre  to  his 
personal  account. 

Testimony  of  Mr.  Head  that  the  Inter¬ 
national  Paper  Company,  with  its 
"power”  affiliation,  had  under  active  con¬ 
sideration  a  huge  hydro-electric  develop¬ 
ment  on  the  Santee  River,  in  .South 
Carolina,  at  the  .same  time  Hall  and 
Lavarre  invaded  the  Piedmont  region, 
has  proved  the  out'standing  development 
of  the  hearing.  The  assistant  to  Presi¬ 
dent  Graustein  also  revealed  that  the 
paper  company  contemplated  owning  60 
per  cent  of  the  stock  of  the  southeastern 
newspapers.  He  .strongly  denied,  how¬ 
ever,  the  paper  company  sought  control 
of  the  editorial  columns,  as  against  its 
policy. 

Most  of  the  witnesses  advanced  by 
counsel  for  Hall  have  testified  concern¬ 
ing  his  relations  with  Lavarre,  who  dis¬ 
claims  his  former  associate  as  partner. 
Both  operated  without  written  agreement 
either  between  themselves  or  the  paper 
company,  it  has  been  brought  out,  al¬ 
though  two  widely  varying  documents, 
both  unsigned  and  untitled,  have  been 
introduced  to  represent  the  understand¬ 
ing  between  Hall,  Lavarre  and  Inter¬ 
national. 

Hall,  former  business  manager  of  the 
■Veu'  York  Telegram,  and  for  years  an 
executive  for  the  Scripps-Howard  publi¬ 
cations,  at  one  time  president  of  the 
Scripps-Howard  Supply  Company,  has 
testified  that  during  all  the  negotiations 
with  almost  a  dozen  newspapers  of  the 
southeast  there  was  “not  the  slightest 
implication”  that  they  were  not'  operating 
on  an  equal  basis.  Lavarre,  however, 
contends  in  his  answer  to  the  injunction 
IH'tition  that  Hall  was  his  employe. 

The  untitled  and  unsigned  document 
purporting  that  Hall  and  Lavarre  were 
salaried  “managers”  of  the  International 
Paper  Company,  and  that  the  latter,  as 
“Hankers,”  was  to  retain  60  per  cent  of 
all  common  stock  of  a  holding  company 
for  newspapers  they  were  to  purchase  in 
the  south,  was  identified  by  Mr.  Head  as 
a  “working  arrangement”  between  the 
principals.  He  said  it  was  a  proposed 
contract  which  had  never  been  drafted  in 


final  form,  but  which  was  mutually 
agreed  in  its  essentials. 

The  document  showed  that  Hall  and 
Lavarre  were  each  to  receive  §15,000 
annually  as  salary  and  40  per  cent  of  the 
common  stock  with  the  proviso  that  “at 
the  end  of  ten  years  the  bankers  shall 
have  the  right  to  purchase  the  stock  of 
either  of  the  managers.”  It  also  stipu¬ 
lates  that  “for  a  period  of  (blank)  years 
the  bankers  will  not  interfere  with  the 
management.” 

“Who  are  the  bankers?”  counsel  for 
Hall  asked. 

“The  International  Paper  Company,” 
was  Mr.  Head’s  reply. 

“Who  are  the  managers?” 

“Hall  and  lavarre.” 

A  second  document  also  untitled  and 
unsigned,  differing  radically  from  the 
first  proposed  contract,  was  presented  by 
counsel  for  Lavarre  as  another  version 
of  the  method  by  which  they  were  to 
operate.  It  was  not  identified  by  Mr. 
Head,  who  said  that  the  terms  it  con¬ 
tained  were  not  only  unfamiliar  but  that 
the  paper  on  which  it  was  typed  was  also 
foreign.  He  admitted  it  might  represent 
a  proposal  of  Hall  and  Lavarre  to  the 
paper  company,  but  said  he  had  never 
heard  of  it. 

The  terms  "bankers”  and  “managers” 
employed  in  the  first  draft  are  changed  in 
the  second  to  “bankers”  and  “publishers.” 
The  second  dcx:ument,  which  Lavarre 
contends  is  his  idea  of  the  “working 
arrangement,”  does  not  allocate  stock  of 
the  proposed  holding  company  to  the 
paper  concern,  but  states  that  at  the  end 
of  two  years,  the  publishers  would  re¬ 
finance  tlie  holding  company  and  repay  all 
cash  advanced  by  the  paper  company 
together  with  a  bonus  for  use  of  capital. 
It  also  states  that  after  ten  years  the 
jiaper  company  would  have  tlie  right  to 
purchase  the  stock  of  the  iniblishers.  No 
mention  is  made  of  salary. 

Testimony  has  revealed  a  letter  written 
by  Lavarre  shortly  after  the  purchase  of 
the  Spartanburg  Herald  and  Journal  is 
the  sole  written  agreement  between 
Lavarre  and  the  paper  company.  It  sets 
out  that  Lavarre  was  to  deliver  all  stock 
of  the  four  Piedmont  papers  to  the  com¬ 
pany  in  negotiable  form  and  sign  a  §870,- 


(X)0  note,  the  latter  representing  the  com¬ 
bined  purchase  price  of  the  papers. 

“Uid  you  recognize  Hall  and  Lavarre 
as  agents  of  the  pai^er  company?”  Mr. 
Head  was  asked. 

“I  did  not,”  he  replied  emphatically. 

“Then  in  what  capacity  did  you  con¬ 
sider  them?” 

“They  were  borrowers,”  hesitating. 

“Eventually  we  would  own  some  stock 
in  the  holding  company.” 

Mr.  Head,  who  represented  the  paper 
company  in  the  Hall-Lavarre  transac¬ 
tions,  stated  that  two  considerations  only 
influenced  the  company  to  enter  the  news¬ 
paper  field  :  One,  newsprint  contracts ; 
the  other,  good  investments.  The  Inter¬ 
national  company,  which  up  to  June,  last 
year  had  no  interests  in  newspapers,  ad¬ 
vanced  more  than  §10,0(X),(X)()  in  that 
direction  in  less  than  a  year,  it  was 
brought  out.  In  further  questioning,  Mr. 
Head  vigorously  denied  that  the  paper 
company  advanced  money  with  the  view 
of  controlling  editorial  policies.  It  was 
against  the  policy  of  the  company,  he 
stated. 

Asked  if  he  thought  Hall  and  Lavarre 
could  ever  repay  the  money  advance  in 
return  for  personal  notes,  ilr.  Head  re¬ 
plied  :  “Personally  I  didn’t  believe  it.” 
Later  he  stated,  “I  never  took  it 
seriously.” 

The  witness  stated  that  officials  of  the 
company  “never  wanted  a  set-up  which 
would  permit  control  of  the  newspapers,” 
adding  that  they  had  agreed,  “it  was  un¬ 
wise  to  do  so.”  He  admitted,  however, 
that  the  Hall-Lavarre  financing  was  a 
“temporary  exception”  and  that  the  com¬ 
pany  would  be  in  position  to  control  the 
papers. 

.\t  that  point  Judge  A.  B.  Lovett,  at¬ 
torney  for  Lavarre  introduced  an  inter¬ 
office  memorandum  written  by  President 
Weaver,  manager  of  accounts  of  the 
paper  company,  referring  to  a  newspaper 
“being  bought  through  Hall  and 
Lavarre.”  Mr.  Head  replied,  that  Mr. 
Weaver  was  unfamiliar  with  transac¬ 
tion  and  that  his  phrase  was  “inaccurate.” 

The  practice  of  the  paper  company  is 
advancing  sums  for  newspapers  through 
Davis,  Polk,  Wardwell,  Gardiner  and 


CATHOLIC  PRESS  FIGHTING  FAKE  SOLICITORS 


Photo  shows  Circulation  Vigilance  Committee  of  the  Catholic  Press  Associa¬ 
tion  which  wars  on  fraudulent  agents  and  solicitors.  Last  year  459  investi¬ 
gations  of  various  individuals  were  made.  Those  in  the  picture  are,  left  to 
right,  seated:  Rev.  J.  W.  DePincier;  George  J.  Lillig,  manager.  Central 
Bureau,  Chicago;  Rev.  F.  P.  LeBuffe,  chairman;  John  A.  Harney,  secretary- 
treasurer.  Standing:  Bernard  Vaughan,  Rev.  Harold  Purcell,  James  J.  Brady, 
Rev.  Alfred  Hermann. 


Reid,  New  York  lawyers,  in  an  effort  at 
secrecy,  was  brought  up.  Mr.  Head 
stated  that  the  secrecy  was  employed  for 
two  reasons :  Because  Hall  and  Lavarre 
had  requested  it,  and  because  “we  didn’t 
want  to  give  out  business  secrets.” 

Much  of  the  evidence  presented  at  the 
hearing  are  depositions  of  InternaticMial 
Paper  Company  inter-office  memoran¬ 
dums  conceniing  the  deals.  During  the 
hearing,  it  developed,  the  paper  company 
was  withholding  certain  documents  which 
counsel  for  Lavarre  maintained  had  a 
bearing  on  the  case.  Mr.  Head  was 
asked  on  the  witness  stand  to  produce 
them.  He  refused.  Raising  the  point 
that  the  International  Paper  Company 
is  defendant  in  a  §2,.5(X),000  suit  brought 
bv  Lavarre  and  now  pending.  Theodore 
Riendl,  attorney  for  the  company  asked 
that  the  papers  be  gone  over  in  private  by 
Federal  Judge  Dever  before  admission. 
Judge  Dever  acquiesced  and  returned 
from  chambers  with  the  statement  that 
they  were  not  relevant  to  this  case. 

Mr.  Head  began  his  testimony  con¬ 
cerning  the  proposed  hydro-electric  de¬ 
velopment  in  South  Carolina  with  a 
denial  that  the  International  Paper  and 
Power  Company  had  any  relations  with 
the  .Alabama  Power  Company.  He  also 
denied  there  were  any  “interlocking  di¬ 
rectors”  to  his  knowledge. 

The  witness  admitted  that  a  subsidiary 
of  the  paper  and  power  company  had 
bought  a  power  site  on  the  Santee  river 
in  ()ctober,  1928,  the  same  month  Hall 
and  La  Varre  set  out  for  the  same 
region.  To  intent  questioning  Mr.  Head 
testified  that  three-fourths  of  the  power 
developed  from  the  proposed  dam  would 
be  placed  on  the  market  within  the  cir¬ 
culation  area  of  the  newspapers.  The 
remaining  power  would  be  used  for  a 
paper  mill,  he  said.  Mr.  Head,  who  was 
on  the  stand  the  better  part  of  three  days, 
identified  a  ream  of  documents,  repeated 
much  of  the  testimony  before  the  Federal 
Trade  Commission  and  gave  statistics  of 
the  relation  of  the  International  Paper 
Company  to  the  International  Paper  and 
Power  Company.  The  latter  organiza¬ 
tion  owns  approximately  99  per  cent  of 
the  common  stock  and  94  per  cent  of 
the  preferred  stock  of  the  paper  concern, 
he  stated. 

Mr.  Hurlbut,  who  handled  the  Hall- 
Lavarre  operations  during  the  vacation 
of  Mr.  Head  in  April,  supplied  the  re¬ 
maining  links.  He  said  that  Lavarre 
was  interested  in  attending  the  Massa¬ 
chusetts  Trade  Board  Investigation  con¬ 
cerning  the  Boston  Herald  and  Traveller 
deal,  but  that  he  advised  him  to  return 
south.  lavarre  gave  as  one  of  his  rea- 
.sons  for  attending  a  desire  “to  color  the 
dispatches,”  he  stated.  Testimony  seek¬ 
ing  to  prove  that  Lavarre  himself  trans¬ 
ferred  the  stock  of  the  Augusta  Chroni¬ 
cle  to  his  name  and  altered  the  minutes 
of  an  organization  meeting  of  the  board 
of  directors  also  developed  during  the 
hearing.  J.  C.  McAuliffe,  for  years  as¬ 
sociate  editor  of  the  paper  and  secretary 
of  the  Chronicle  Publishing  Company 
testified,  that  following  a  directors  meet¬ 
ing  on  May  13  Lavarre  took  the  stock, 
made  out  in  blank  form,  and  two  days 
later  deposited  it  in  a  bank  in  his  name. 
He  said  Hall  was  very  much  excited 
about  it. 

Counsel  for  the  defense  brought  ort 
Wednesday  that  two  versions  of  the  di¬ 
rectors  meeting  existed — one  an  account 
by  George  Barrett,  Augusta  attorney, 
the  other  a  revision  said  to  have  been 
written  by  Lavarre.  The  latter  appears 
on  the  official  books  of  the  company, 
with  Lavarre’s  name  substituted  in  every 
case  for  Hall  and  Lavarre. 

.According  to  Mr.  Barrett’s  account  of 
the  meeting,  held  in  Augusta  shortly 
after  the  purchase  of  the  paper,  all, com¬ 
mon  stock  of  the  Chronicle  “was  held 
by  William  T.  Lavarre  and  Harold  Hall, 
(Continued  on  page  4.5) 
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SAN  FRANCISCO  CALL  BUYS  BULLETIN, 
MERGING  PIONEER  COAST  DAILIES 

Newspapers  Founded  in  1855  and  1856  Respectively 
Becomes  One,  With  Fremont  Older  as  Editor  and 
Charles  Sommers  Young  as  Publisher 


(fiy  k-ifirraN*  Euituk  &  Plblisheii)  acquired  owiiersliip  ot  tue  lJuiietm  in  dc- 

SAN  FRANCISCO,  Cal.,  Aug.  29. —  half  of  himself,  Pickering’s  widow,  and 
The  Son  I-'raticisco  Call  has  pur-  her  son. 
chased  the  San  Francisco  Bulletin,  it  was  Fremont  Older  was  made  managing 


acquired  ownership  of  the  Bulletin  in  bc- 


officially  announced  here  yesterday  and  editor  of  the  Bulletin  and  the  newspaper 
effective  today  the  two  newspapers,  both  soon  took  the  lead  in  the  evening  field, 
of  them  afternoon  publications,  were  pub-  In  1928  Mr.  Older  left  the  Bulletin  to 
lished  under  the  name  of  the  Call-  assume  editorship  of  the  Call.  Crowthers 
Builetm.  and  his  associates,  the  Pickering  family. 

The  two  papers  are  among  the  oldest  continued  as  owners  of  the  Bulletin  un- 
and  most  powerful  in  California.  It  is  til  about  five  years  ago  when  it  was  ac- 
expected  that  the  combination  will  work  (juired  by  local  business  men. 
with  increased  effectiveness  for  the  The  Call  was  changed  from  a  morn- 


growth  and  prosperity  of  a  greater  San  ing  to  an  afternoon  newspaper  in  191.1. 
Francisco  and  California.  During  the  sixteen  years  under  its  pres- 

Announcement  of  the  purcliase  was  ent  ownership  it  has  made  rapid  progress, 
printed  jointly  by  both  the  Call  and  the  The  combined  newspapers  under  the 
Bulletin  in  yesterday's  issues  of  the  re-  name  of  the  Call-Bulletin  will  continue 
spective  papers.  The  announcement  to  fic  published  under  the  present  man- 
follows:  agement  with  Charles  Sommers  Young 


“The  San  Francisco  Bulletin,  after  to-  as  publisher  and  Fremont  Older  as  presi- 
day's  issue,  will  become  a  part  of  the  dent  of  the  Call  Publishing  Company 
San  Francisco^Call,  and  the  two  oldest  editor. 

papers  in  San  Francisco  will  be  published - - 

hereafter  as  one  newspaper.  NEWS  BOAT  CATCHES  FIRE 

"These  two  newspapers  were  founded  _ 

^pectively  in  1855  and  1856.  They  have  Writer,  and  Cameramen  Have  Narrow 


the  greatest  reciird  of  age  and  achieve¬ 
ment  in  our  San  Francisco,  and  have 
served  the  city  and  the  citizens  faithfully 


Escape  in  Chesapeake  Bay 

Lives  of  24  reporters  and  news 


and  effectively  from  that  day  to  this,  cameramen  were  endangered  on  Chesa- 


Tomorrow  they  will  be  combined  in  one 
publication  of  dominant  importance  in  the 


peake  Bay  off  Claiborne,  Md.,  Sunday 
when  the  gasoline  fishing  Ixiat  Chesa- 


life  and  affairs  of  San  Fra^iscij — in  the  peake  caught  fire  as  the  party  started  on 
hope  that  their  service  will  be  doubly  its  return  trip  from  covering  the  unsuc- 
effectivc  from  now  on  to  the  petjple  of  cessful  Schneider  Cup  tryouts  of  Lieut. 
San  Francisco  and  the  state  of  Cali-  Alford  J.  Williams’  Mercury  racing 
foimia.  plane. 

‘AVe  are  all  going  together,  here  in  this 


HIS  NAME  STILL  VEXES 
ANOTHER  SMITH 

The  Seattle  Times  has  two 
Smiths  on  its  staff  of  photog¬ 
raphers.  The  head  of  the  depart¬ 
ment,  long  a  vietim  of  mistaken 
identity  and  mixed-up  mail,  de¬ 
rided  to  put  an  end  to  it  all,  so 
he  had  his  name  officially  recorded 
as  “Another”  Smith. 

This  year,  Kenneth  W.  Barr, 
rotogravure  editor  of  the  Times,  ‘ 
made  application  for  a  renewal  of 
.4nother  Smith’s  navy  card,  at  the 
same  time  obtaining  cards  for 
other  members  of  the  staff.  It 
look  nearly  two  weeks  of  tele¬ 
graphing  and  letter  writing  before 
Mr.  Barr  was  able  to  explain  to 
the  Times’  Washington  corre¬ 
spondent  and  be  in  turn  to  the 
Navy  Department  that  “Another” 
was  spelled  with  a  capital  “A”  and 
that  the  word  identified  a  par¬ 
ticular  Smith  and  not  jnst  another 
Smith. 

Mr.  Another  Smith  is  not  sure 
whether  the  oddity  he  has  injected 
into  his  name  is  any  less  confus¬ 
ing  than  plain  John  Smith. 


DARNTON  RETURNS  TO 
N.  Y.  EVENING  WORLD 

Leaves  Hollywood  After  Six  Years  as 
Scenario  Writer  to  Resume  Old 
Post  as  Drama  Critic  When 
Osborn  Resigns 

Charles  Darnton,  who  resigned  as  dra¬ 
matic  critic  of  the  Nezv  York  Rveuinti 
World  alino.st  six  years  ago  to  join  the 
I'ox  Film  Company,  returned  from 


Quick  work  by  navy  submarine  chaser  Hollvwood  this  week  to  take 


state,  toward  a  rich  and  happy  future.  229,  which  was  about  a  quarter  of  a  mile  again  his  duty  as  Broadway  first-nighter 
The  great  state  will  be  greater  still.  Our  away,  saved  the  somew’hat  frightened  for  the  Evening  World.  He  will  succeed 
San  Francisco,  with  its  proud  and  glori-  passengers  and  about  SIOO.OOO  worth  of  K.  \\.  Osborn  who  has  l)een  with  the 
ous  past,  stands  on  the  verge  of  enormous  equipment,  including  two  $25,000  sound  organization  i)i  various  caimcities  for  44 
commercial  development.  We  await  and  movie  outfits.  The  fire  was  extinguished  years  and  is  retiring  from  the  newspaper 
we^wilJ  all  share  in  this  splendid  progress,  by  the  sub-chaser  crew.  business. 

“New  develc^mcnts  will  be  coming,  A  purse  was  collected  among  the  Before  leaving  the  World  to  become 


“New  develc^mcnts  will  be  coming,  A  purse  was  collected  among  the 
great  power  projects  are  being  completed,  rescued  and  given  to  the  crew. 

Out  bay  is  about  to  be  bridged,  new  fac-  - 

twies  and  new  citizens  and  an  even  more  BENNETT  JOINS  LANSING  DAILY 


abundant  life  for  all  are  just  around  the  i-  „  .  •  ■  ... 

corner.  This  is  no  vague  dream,  but  the  the  |)ost  of  drama  editor  of  the  Evening 

solid  promise  of  the  assured  future.  }  psUanti  (Mich. )  /louy  I  rrss  World  wlien  Mr.  Darnton  resigned  in 

“The  new  San  Francisco  C^ll-Bulletin  three  years  ha.s  been  ap-  Novemlier  1923,  will  continue  in  that 

believes  in  that  future  and  will  work—  business  manager  of  the  Ijinsmg  capacity 

with  all  the  enthusiasm  and  devotion  of  Capdal-Knvs.  King  Saunders,  city  edt-  ’  _  - 


business. 

Before  leaving  the  World  to  become 
a  scenario  writer  for  the  Fox  studios, 
Mr.  Darnton  had  been  drama  critic  of 
the  Evening  World  for  21  years. 

Bide  Dudley,  who  was  promoted  to 
the  |K)st  of  drama  editor  of  the  Evening 
World  wlien  Mr.  Darnton  resigned  in 


the  two  old  pioneer  publications— to  bring  Joseph  Herald  Press  for 

it  about,  for  us  and  our  children  to 


enjoy." 

It  is  not  the  first  time  that  the  two  .......  ... 

nwspapers  are  controlled  joinUy.  Once  OPENS  PADUCAH  OFFICE  purlin,  I^rd  Mayor  Boess  of  Berlin 
before  the  two  publicaticms  were  linked  The  Louistille  (Ky.)  Courier-J aumal  will  visit  St.  Ixiuis  in  October,  (ieorge 
were  owned  by  George  has  begun  carrier  delivery  in  Paducah,  M.  Burbach,  advertising  manager  of  the 
Simonton  and  Loring  Ky.,  and  has  opened  a  news  bureau  there  St.  Louis  Post-Dispatch,  extended  the 
Pidrenng.  These  three  men  are  out-  in  charge  of  Lloyd  P.  Robertson.  invitation, 

standing  in  the  history  of  California 

journalism.  At  that  time  the  Bulletin  _ _ ^  “ 

WM  m^ged  by  Fitch  and  the  Call  by  ST.  LOUIS  PUBLISHER  VISITING  EUROPE 


come  state  editor  of  the  News. 


TO  VISIT  ST.  LOUIS 

Accepting  the  invitation  of  the  St. 
I>iuis  di'legaticm  at  the  International 
advertising  convention  recently  held  in 
Berlin,  I>ord  Mayor  Boess  of  Berlin 


Ky.,  and  has  opened  a  news  bureau  there  .St.  Louis  Post-Dispatch,  extended  the 
in  charge  of  Lloyd  P.  Robertson.  invitation. 


WM  m^ged  by  Fitch  and  the  Call  by 
Pickering  and  SinKMiton. 

The  history  of  the  Bulletin  goes  back 
to  1855  and  one  year  later,  1856,  the 
Call  began  publication.  The  founder  of 
the  Bulletin  was  O.  C.  (ierberding  and 
Company.  Its  first  editor  was  James 
King,  of  William,  who  was  one  of  the 
i^st  noted  of  America’s  editors  at  that 
He  was  shot  to  death  liecause  of 
his  vigorous  denunciation  of  the  lawless¬ 
ness  that  was  rife  in  the  youthful  city 
by  the  Golden  Gate.  He  has  even  been 
regarded  as  one  of  the  martyrs  of  the 
fourth  estate. 

In  the  early  days,  the  two  newspapers 
had  their  business  office  in  Montgomery 
street  and  their  meclianical  departments 
Md  editorial  rooms  some  distance  away 
in  Qay  street,  between  Montgomery  and 
Sansome  streets.  Today  the  most  modern 
newspaper  equipment  obtainable  will  be 
used  in  exp^itiously  serving  the  aug- 
mcmed  circulation  of  the  combined 
papers. 

John  D.  Spreckels  purchased  the  Call 
in  1895  and  continu^  as  owner  until 
1912  when  its  present  owners  took  con¬ 
trol. 

In  the  meantime.  R.  A.  Crothers  had 


Joseph  Pulitzer,  publisher  of  the  $(.  Louis  Post-Dispatch,  with  Mrs.  Pulitzer 
and  their  son,  Joseph,  Jr.,  photographed  as  they  arrived  in  Southampton,  Eng¬ 
land,  on  the  Olvmpic  recently  for  a  vacation  in  Europe. 


PLUMMER  RESIGNS  AS 
N.  Y.  GRAPHIC  M,  E. 

No  Successor  to  be  Appointed — Sifton 
Named  as  Night  City  Editor — - 
Florence  Ross  to  Write  Fashions 

— Shainmark  Promoted 

Cliangcs  on  the  editorial  staff  of  the 
New  York  Evening  Graphic  continued 
this  week  with  the  resignation  of  Wil¬ 
liam  Plumnser  as  managing  editor  and 
the  appointment  of  Paul  Sifton,  for- 
rnerly  of  the  New  York  World,  as  ni^ht 
city  editor,  and  h'lorence  Ross,  of  King 
Features  Syndicate,  as  special  writer 
on  fashions  and  editor  of  the  anagram 
feature.,  .\nother  appointment  also  an¬ 
nounced  this  week  by  Louis  Wdtzen- 
korn,  editor,  was  that  of  Elizer  Shain¬ 
mark  as  feature  editor.  Mr.  Shainmark 
has  been  with  the  Graphic  since  1924. 

Miss  Ross  popularized  “anagrams,” 
and  before  working  for  King  Features 
■  was  with  International  News  Service, 
Universal  .Service  and  Metro-(joldwyn- 
Mayer  Motion  Picture  Corporation. 
She  is  the  author  of  two  novels,  “Boo, 
Boo,  Black  Sheep,”  an  “Let’s  Play 
House,”  written  for  the  New  York 
Journal.  She  started  the  “Paris  Fash¬ 
ions”  feature  for  King. 

Mr.  Plummer,  who  declared  he  was 
going  to  take  a  vacation  from  news¬ 
paper  work,  started  with  the  Graphic  in 
1925  as  city  editor.  He  was  promoted 
to  managing  editor  in  1928.  His  first 
newspaper  job  was  on  the  Boston  Post 
Md  he  has  worked  for  the  Boston  Amer¬ 
ican,  Boston  Herald,  Worcester  (Mass.) 
Sf>y,  Worcester  Evening  Post,  New 
i  ork  Mail  and  New  York  American. 
He  left  the  American  to  join  the 
Graphic. 

No  one  will  be  appointed  to  take  Mr. 
Plummer’s  place,  Mr.  Weitzenkorn  as¬ 
suming  the  duties  of  managing  editor. 

Mr.  Sifton  started  as  a  cub  reporter 
on  the  Baiton  Harbor  (Mich.)  A'ctcj- 
Palladiuw.  When  the  United  .States 
entered  the  war,  he  joined  the  army  and 
served  abroad.  After  the  war  he  stud¬ 
ied  journalism  at  the  University  of 
Missouri  and  tcnik  a  course  at  the  School 
of  Economics  of  the  University  of 
London. 

Returning  to  .\merica,  he  worked  for 
the  Dcs  Moines  Register,  became  man¬ 
aging  editor  of  the  Staten  Island  (N.Y.) 
Advance,  jojned  the  United  Press,  work¬ 
ing  in  its  New  York,  Washington,  Chi¬ 
cago  and  Kansas  City  offices.  In  1923 
he  joined  the  New  York  World  and  re¬ 
mained  there  five  years  as  feature 
writer  for  the  Sunday  section,  subse¬ 
quently  becoming  editor  of  the  second 
news  section  of  the  Sunday  World.  He 
resigned  from  the  World  Jan.  1.  this 
year  and  after  a  periixl  of  illness  went 
to  Maine  for  a  rest. 

TO  ASK  S-DAY  WEEK 

Boston  Newspaper  Typos  Also  Want 
Increased  Wages 

A  new  wage  and  working  agreement 
calling  for  a  five-day  week  of  40  hours, 
to  replace  the  present  44 -hour  week, 
together  with  an  increase  in  wages  for 
its  memlxTs  working  in  the  new.siwper 
field,  has  been  endorsed  by  the  Boston 
Tyjiographical  Union. 

"rhe  action  carries  with  it  instructions 
to  President  Leo  h'.  Green  that  he  ap¬ 
point  a  committee  to  present  the  same 
to  the  newspaper  publishers’  association 
and  negotiate  with  them. 

OKLAHOMA  SALE 

The  .Stillwater  (Okla.)  Payne  County 
.\'ews,  semi-weekly,  has  lieen  sold  by 
W.  E.  Carlson  and  Arthur  S.  McEwen. 
to  Willis  F.  Allen,  L.  W.  Evans  and 
(^.  S.  Allen,  all  of  Vinita,  Okla.  Mc¬ 
Ewen  has  purchased  a  job  printing  plant 
in  Vernon,  Tex. 

COVERING  COAST  TOURNAMENT 

Jack  Kofoed,  of  the  Netv  York  Eve¬ 
ning  Post  sports  department,  left  this 
week  for  California  to  cover  the  Na¬ 
tional  Amateur  Golf  (Tiompionship  at 
Del  Monte. 
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ELECTRIC  REFRIGERATOR  SALES  MOUNT 


Newspaper  Advertising  Credited  With  Playing  Big  Part  in  Growth  of  Industry — Contest  Planned  for 

September  to  Keep  Refrigeration  Before  the  Public 


By  HAMMOND  EDWARD  FRANKLIN 


SPECIAL  pages  and  sections  on  food 
preservation  during  September  will 
net  newspapers  more  than  $100,000  in 
"velvet  space”  sold  in  co-operation  with 
the  l(»cal  groups  of  the  National  Food 
Preservation  Council,  a  co-operative 
effort  sponsored  by  the  National  Electric 
Light  Association,  leading  electrical  re¬ 
frigerator  manufacturers,  ice  producers 
and  allied  interests.  At  a  season  of  year 
when  interest  in  refrigeration  declines,  a 
new  impetus  is  expected  to  be  given  by 
this  co-operatively  financed  program. 

The  public  utilities,  electrical  dealers, 
ice  companies,  health  officers  and  others 
arc  contributing  to  IcKal  budgets  to  be 
used  chiefly  in  paid  newspaper  advertis¬ 
ing  in  30  districts  through  the  United 
States.  Advertising  copy  and  editorial 
material  for  an  eight-i»ge  newspaper 
section  and  mats  of  eight  individual  news¬ 
paper  advertisements,  three  columns  wide 
by  IS  inches  deep  are  t)eing  furnished 
through  the  local  committees  or  from  the 
National  Food  Pre.servation  Council  at 
Indianapolis. 

.•\  total  of  $35,000  in  prizes  for 
essays,  “Why  '50  degrees  is  the  danger 
point,”  will  be  awarded  for  the  best  of 
all  entries  mailed  during  September.  A 
booklet  about  the  contest,  thermometers, 
posters,  truck  banners,  local  radio  broad¬ 
casting,  window  displays,  milk  bottle 
jackets,  movie  slides,  talks  and  a  certain 
amount  of  magazine  advertsing  play  a 
part  in  the  plan.  The  local  work  is  be¬ 
ing  financed  by  the  local  commercial 
interests  who  are  likely  to  l)e  Ixmefited. 

P.  B.  Zimmerman  of  the  Filectric  Re¬ 
frigeration  Department  of  the  General 
Electric  Company,  Cleveland,  explained : 

“The  National  Food  Preservation  Pro¬ 
gram  came  into  being  because  the  re¬ 
frigeration  industry,  the  electrical  in¬ 
dustry  and  the  food  industry  are  realizing 
that  the  public  in  the  future  wants  food 
protection  not  just  another  device  to 
satisfy  a  semi-luxury  appeal. 

“The  American  diet  is  passing  through 
a  change  in  which  heavy  goods  are  giv¬ 
ing  way  to  the  more  perishable  types, 
thus  necessitating  better  protection.  The 
Ice  .Association  has  stated  that  more  than 
$700,000,000  is  wasted  in  food  stuff  each 
year  because  of  lack  of  proper  refrigera¬ 
tion. 

_  “The  Food  Preservatirm  Council  con¬ 
sidered  the  work  which  already  had  l>een 
carried  on  by  such  organizations  as  the 
National  Dairy  Council,  the  National  As¬ 
sociation  of  Ice  Industries.  Refrigerator 
Manufacturers'  .Association,  etc.,  and 
were  of  the  opinion  that  if  all  interests 
would  co-operate  in  establishing  a  perish¬ 
able  fiKKl  temperature  of  .s(>  degrees  that 
could  be  made  as  definite  a  factor  in  rela¬ 
tion  to  health  as  a  temiH*rature  of  70 
degrees  is  in  relation  to  eomfort,  the 
public  would  have  a  keener  appreciation 
of  the  value  of  better  food  protection  and 
these  industries  co-operating  would  benefit 
materially. 

“Many  ne\vspa|)ers  are  planning  a 
special  supplement  to  feature  the  contest 
which  is  to  be  part  of  the  activity,  which, 
of  Course,  will  be  a  factor  in  stimulating 
greater  newspaper  advertising  during  this 
periorl.” 

The  ice  man  has  joined  with  his  coni- 
pofifor,  the  salesman  of  the  electrical  re¬ 
frigerator,  to  promote  the  September  con¬ 
test  and  general  activity  to  awaken 
interest  in  food  preservation. 

I.ast  year  proved  a  record-maker  for 
the  sale  of  ice,  of  w-hich  93  j)er  cent  was 
manufactured.  In  dollars  sales  of  ice 
totaled  $4.32,000.000. 

Roljert  McKnight  of  the  National^  .As¬ 
sociation  of  Ice  Industries,  Chicago, 
staterl : 

“The  competition  of  other  forms  of 
refrigeration  has  sold  more  ice,  created 
a  wider  public  demand  for  refrigeration 
and  taught  ice  men  to  merchandise  ice. 

“Sixty-eight  per  cent  of  the  ice  com¬ 
panies  of  the  country  find  that  news¬ 
papers  provide  their  ^st  local  advertis¬ 


ing  media,  according  to  our  recent  survey. 
1  hirty-two  per  cent  of  the  companies  re¬ 
port  using  newspaper  advertising  through¬ 
out  the  year ;  /  per  cent  from  seven  to 


Chart  showing  huge  increase 

10  months ;  15  per  cent  for  six  months  of 
the  year:  and  14  ikt  cent  from  one  to 
five  months.  The  trend  is  towards  year- 
round  ice  advertising.  Our  trade  de¬ 
velopment  bureau  provides  a  series  of 
newspaper  mats  at  cost  to  members  each 
month.” 

E.  ti.  Vail,  i)resident  of  the  National 
Refrigerator  Manufacturers’  .Association, 
Fond  (In  I.ac,  Wis.,  declares  that  the  sale 
of  electrical  refrigerators  has  neither  de¬ 
creased  nor  increa.sed  home  ice  re¬ 
frigerators.  Manufacturers  of  such  re¬ 
frigerators  as  a  class  have  never  been 
aggressive  newsi)aper  advertisers. 

The  mass  inercliandising  of  electrical 
refrigeration  units  is  one  of  the  spec¬ 
tacular  developments  of  the  last  three 
years.  .After  a  iH‘ri(Ml  of  difficulties  with 
merchandise,  "hearlaches"  from  engineer¬ 
ing  problems,  and  red  ink,  the  industry 
is  rapidly  heading  sales  toward  a  truly 
profitable  basis.  This  year  probably 
more  than  $5.()()0,(X)0  will  l>e  spent  in 
newspapers  by  manufacturers  and  dis¬ 
tributors.  where  five  years  ago  the 
revenue  from  this  source  for  newspapers 
amounted  to  almost  nothing. 

The  following  figures,  copyright  by 
liirctrical  Mcrchaitdishifi  and  published 
!)>•  permission,  give  an  idea  of  the  growth 
of  the  field : 


KtfXTMICAI. 

Kkfiiici'Katoxs  Wiud 

Vk.\»  Sold  Homes 

1919  2,000  units .  6,900,000 

1920  4,000  units .  8,010,0(K» 

1921  6.(X)0  units .  S.700,000 

1922  10,000  units .  9,430,000 

1923  16.000  units .  10,211,000 

1924  24.000  units .  11.819.000 

1925  75,000  units .  13,567,000 

1926  248.000  units .  14.865,000 

1927  365,000  units .  17.954.944 

1928  468,000  units .  19,012,664 


The  retail  value  of  the  electrical  re¬ 
frigerators  sold  in  1926  was  $65,200,000, 
for  192.5  $26,250,000.  For  1927  the  valua¬ 


tion  at  retail  had  grown  to  $82,125,000 
and  for  last  year  to  $1 28,700, (XH). 

.Although  no  official  figures  are  avail¬ 
able,  members  of  the  industry  express  the 


in  electric  refrigerator  sales. 

bcliet  that  during  the  first  si.x  months  of 
this  year  nearly  as  many  electrical  re¬ 
frigerator  units  have  been  marketed  as 
for  the  entire  twelve  months  last  year. 

-A  gain  of  70  i)er  cent  in  sales  for  the 
first  six  months  of  1929  over  the  same 
period  last  year  was  estimated  by  Col. 
Frank  H.  Smith,  president,  as  having 
t)een  achieved  by  Servel,  Inc.,  a  gain 
amounting  to  more  than  three  million 
dollars.  William  Reynolds,  advertising 
manager,  stated  a  short  time  ago  that 
Servel,  Inc.,  had  made  a  substantial  in¬ 
crease  and  that  Electrolux  gas  re¬ 
frigerator  sales  had  tripled,  with  news¬ 
paper  advertising  as  the  backbone  of  all 
promotional  activities.  Net  income  for 
the  first  six  months  this  year  was 
estimated  to  be  alnnit  $7fl(),(X)0  for 
Servel,  Inc. 

The  Kelvinator  Cor|K)ration.  I3etroit. 
in  nine  months  of  its  fiscal  year  showed 
a  profit,  after  all  charges,  of  $1,.301,657 
as  compared  to  a  loss  of  more  than 
$400,0(X)  for  the  first  nine  months  last 
year.  Its  sales  nutlets  now  exceed  6,000. 
Shipments  in  March  were  24  per  cent 
over  the  same  month  of  1928  and  in  April 
they  were  1(K)  per  cent  increased.  The 
company’s  net  sales  last  vear  were 
$18,120,602. 

Earl  Lines,  director  of  Kelvinator  ad¬ 
vertising  and  sales  promotion,  commented: 

“This  year  Kelvinator  is  cooperating 
with  distributors  and  dealers  on  a  fifty- 
fifty  basis  in  a  nation-wide  newspaper 
advertising  campaign.  Suggested  sched¬ 
ules  are  provided  both  dealers  and  dis¬ 
tributors  and  the  execution  of  these 
schedules  is  carried  out  through  our  of¬ 
fices.  We  regard  this  newspaper  cam¬ 
paign  as  an  essential  and  forceful  part 
of  our  1929  program. 

“Shipments  this  year  were  from  fifty 
to  one  hundred  per  cent  of  April,  May 
and  June  of  last  year.” 

Numerous  smaller  makers  of  refriger¬ 
ators  are  active.  For  instance.  Holmes 


Products,  Inc.,  New  York  and  Bridge¬ 
port,  in  six  months  turned  out  7,500 
units. 

The  Williams  Oil-O-Matic  Heating 
Corporation,  Bloomington,  Ill.,  has  added 
Williams  Ice-O-Matic  Refrigeration  to 
its  line  of  Oil-O-Matic  Oil  Heaters. 

Net  profits  of  $266,942.48,  after  taxes, 
depreciation  and  reserves,  for  the  first 
six  months  of  1929  are  indicated  for 
Copeland  Products,  Inc.,  Detroit,  mak¬ 
ers  of  Copeland  Refrigerators.  Thb 
represents  a  per  share  increase  of  17  per 
cent.  The  company’s  line  is  being  sold 
in  2,000  cities  and  towns  in  the  United 
States  and  25  foreign  countries.  Sellii^ 
costs  have  been  cut  in  two  and  export 
trade  doubled.  Net  sales  for  last  year 
were  $2,796,386  and  net  income  was 
$201,695. 

The  company  has  the  exclusive  right 
to  the  use  of  silica  gel  in  commercial 
refrigerators  in  United  States  and  Can¬ 
ada,  except  in  applications  to  railroad 
and  steamship  fields. 

A.  M.  Taylor,  manager  of  Copeland 
advertising  and  sales  promotion,  stated: 

“Our  advertising  from  year  to  year 
is  increased  in  definite  proportions  to 
sales.  The  sales  of  Copeland  Products, 
Inc.,  showed  better  than  50  per  cent 
increase  in  1927  over  1926.  In  1928  they 
increased  better  than  42  per  cent  over 
1927  and  this  year  are  showing  a  very 
comfortable  increasee  over  a  year  ago. 
The  company’s  financial  statement  shows 
it  to  be  on  a  profit-making  basis. 

“We  have  used  newspapers  and  bill¬ 
boards  to  ItKalize  our  national  advertis¬ 
ing  story.  As  a  spring  campaign  in  1929 
we  used  24-sheet  posters  at  leading  points 
throughout  the  country  for  a  three 
months’  campaign,  supplement^  by 
newspaper  advertising  done  by  distribu¬ 
tors  and  dealers  at  their  own  expense. 
This  company  furnished  a  monthly  mat 
service  of  advertisements  ranging  from 
five  inches  single  column  to  75  inches.’ 

After  many  years  of  experimentation, 
the  General  Electric  Company  placed 
on  the  market  a  line  of  refrigerators 
only  a  little  over  two  years  ago.  Today 
its  refrigerator  department  is  doing  a 
volume  which  this  year  is  reputed  to  run 
close  to  $100,000,000.  The  company  and 
its  distributors  together  this  ^ 

devoting  to  advertising  about  |6,OUO,UW 
of  which  several  million  is  being  spent 


for  newspaper  space. 

Within  about  30  months,  the  company 
has  a  perfecteil  large-scale  marketing 
organization  which  already  has  sold 
alxnit  350,000  units.  Its  sales  this  year 
surpass  by  many  millions  of  dollars  its 
accomplishment  last  year.  It  is  said  m 
the  trade  that  the  company  devotes  about 
$11  per  refrigerator  to  advertising. 
Heavv  schedules  of  newspaper  adverti^ 
ing  ill  131  kev  centers  arc  supplemented 
by  dealer  and  di.stributor  copy  in  hun¬ 
dreds  of  newspapers  on  a  co-operative 


le  company’s  new  all-steel  line  was 
Khiced  early  this  year  by  a  teaser 
saiga  which  focused  interest  on  a 
iure  chest  in  dealers’  windows  con- 
ng  a  new  General  hdectric  small  urot. 
K.  Edwards,  manager  of  the  ijm- 
Electric  Company  advertising  diyi- 
of  the  electrical  refrigeration  de- 
nent,  said: 

Vc  are  firm  believers  in  newspaper 
rtisiiig  and  consider  it  our  primary 
media.  We  have  a  very  definite 
wherebv  we  guarantee  a  consistCTt 
Ipaper  schidule  in  the  major  cities 
le  distributors’  territories.  We  a^ 
arrangements  whereby  the  distriPu- 
in  turn  can  control  their  dealCTS 
(paner  advertising  in  order  to  etf«t 
"*<nuous  program.  Our  a^oropna- 
for  newspaper  advertising  has  been 
:ascd  by  almost  one  half  over  what 
as  in  1928.”  .  _ 

1  May  16th,  the  Fngidaire  Corpora- 
of  Dayton,  subsidiary  of  ^n^ 
)rs,  turned  out  its  millionth  ew- 
I  refrigerator  unit  and  thereby  ^ 
d  a  valuable  copy  feature.  It  also 
emphasized  its  cold  control. 
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NEW  YORK  CITY  DAILIES  COOPERATE  ON 
STANDARD  MARKET  DATA  FORM 


MECHANICAL  NEWSBOY 


Promotion  Managers  Adopt  Standard  Figures  to  Eliminate 
Confusion  in  Soliciting  Advertising — A.  N.  P.  A. 

Form  Followed 


Anew  step  in  presentation  of  market 
data  has  been  taken  with  publication 
this  week  of  a  survey  of  the  New  York 
City  market  com¬ 
pile  through  the 
cooperation  of  all 
New  Y  o  r  k’s 
English  language 
dailies  and  one 
Brooklyn  paper, 
the  Daily  Eagle. 
The  survey  is 
issued  in  the 
form  sponsored 
by  the  American 
Newspaper  Pub¬ 
lishers’  Associa¬ 
tion  and  its  pro- 
d  u  c  t  i  o  n  wa  s 
handled  by  the 
Prwnotion  and  Research  Managers’ 
Group  of  New  York  under  the  auspices 
of  the  Publishers’  Association  of  New 
York  City. 

The  coor«rative  plan  was  suggested  by 
the  promotion  managers  to  the  heads  of 
the  various  newspapers,  several  of  whom 
had  been  contemplating  individual  market 
surveys.  A  committee,  headed  by  How¬ 
ard  Finnell  of  the  Times,  was  appointed 
by  George  Benneyan,  of  the  Sun  and 
chairman  of  the  Promotion  and  Research. 
Managers’  Group.  Other  members  of 
the  committee  were  Harry  Gould, 
Herald  Tribune;  Harry  Corash,  Daily 
News;  Michael  Fanning,  Evening  Post; 
and  John  Fallcm,  Evenittg  Journal. 

The  four-page  folder  containing  the 
market  data  gives  information  on  the 
market  only  and  no  mention  is  made  of 
My  of  the  newspapers  cooperating.  It 
is  planned  to  issue  facts  about  the  indi¬ 
vidual  newspapers  in  four-page  folders 
which  can  be  inserted  into  the  data 
folder  with  tabs  to  keep  them  in  alpha¬ 
betical  order.  Additional  data  sheets 
will  be  issued  from  time  to  time. 

Facts  and  figures  were  obtained  by  the 
promotion  managers’  committee  from 
regular  government  sources  and  a  series 
of  meetings  between  the  committee  and 
representatives  of  the  Publishers’  asso¬ 
ciation  were  held  over  a  period  of  nine 
months  to  effect  agreement  on  the 
various  phases  of  the  survey.  The  cost 
of  the  work  was  divided  equally  among 
the  13  newspapers  cooperating  and 
amounted  to  less  than  $100  to  each 
newspaper,  according  to  Mr.  Benneyan. 
Each  paper  was  given  a  quantity  of  the 
folders,  the  total  distribution  in  this 
iMnner  being  12,250  and  11,200  addi¬ 
tional  are  now  being  mailed  to  advertis¬ 
ing  agencies  and  national  advertisers  by 
the  promotion  group.  They  were  printed 
by  the  Morland  Press  and  before  receiv¬ 
ing  the  O.K.  of  all  papers  interested  had 
to  be  revised  many  times  in  proof. 

“The  object  of  issuing  a  jointly  pre¬ 
pared  folder,’’  Mr.  Benneyan  told  Editor 
&  Publisher,  “is  to  eliminate  the  con¬ 
fusion^  that  is  frequently  caused  among 
advertisers  and  agencies  by  different 
figures  on  the  same  basic  data  issued 
separately  by  newspapers  in  the  same 
market. 

“We  feel  that  this  ccxiperative  effort 
is  bound  to  help  not  only  the  advertisers 
and  the  agencies,  but  also  the  New  York 
newspapers  and  the  New  York  market. 
One  figure  for  the  population  of  New 
York  or  for  the  number  of  grocery 
stores  or  the  number  of  income  tax  re¬ 
turns  is  better  for  everybody  than  a 
dozen  different  figures. 

“Our  plan  is  to  issue  from  time  to 
time  additional  sheets  containing  data  on 
the  New  York  market  which  can  be 
inserted  in  the  original  market  folder. 
The  facts  about  the  individual  news¬ 
papers  will  be  issued  by  each  newspaper 
separately  on  four-page  inserts  planned 
specially  for  the  market  folder.  This 
means  that  the  advertiser  will  get  even¬ 
tually  one  market  folder  of  heavy  white 
stock  containing  inserts  from  each  news¬ 


paper  (Ml  light  weight  stock  and  also 
additional  inserts  about  the  market  issued 
by  the  newspapers  jointly. 

“We  would  like  to  see  this  idea  ex¬ 
pand  to  other  cities,’’  Mr.  Benneyan  con¬ 
cluded,  “so  that  eventually  all  the  im¬ 
portant  market  centers  will  have  reliable, 
unbiased  surveys  of  their  territories.” 

Although  the  New  York  survey  fol¬ 
lows  the  A.  N.  P.  form,  now  used 
by  many  mem^rs  of  the  association,  it 
differs  from  it  in  that  no  individual 
newspaper  in  the  city  has  undertaken  the 
work.  In  other  cities  the  form  has  been 
compiled  by  single  newspapers. 

The  Promotion  and  Research  Man¬ 
agers’  Group  was  formed  in  New  York 
a  little  more  than  a  year  ago,  Mr.  Ben¬ 
neyan  explained,  with  the  thought  that 
newspaper  men  engaged  in  analyzing  the 
New  York  market  were  doing  so  with¬ 
out  any  personal  contact  with  each  other. 
The  organization  was  proposed  as  a 
means  of  enabling  the  promotion  and  re¬ 
search  managers  to  work  together  on 
problems  concerning  the  New  York 
papers  collectively. 

Mr.  Benneyan  is  the  only  officer  of 
the  group.  Several  standing  committees 
have  been  appointed  to  handle  major 
problems.  A  committee  is  at  present 
\vorking  on  an  analysis  of  the  radius  of 
New  York’s  trading  territory,  and  an¬ 
other  committee  is  bringing  up  to  date 
for  1930  the  charts  formerly  compiled  by 
New  York  University  showing  the  dis¬ 
tribution  of  purchasing  power  in  New 
York.  These  charts  will  be  extended 
to  include  suburban  territory  for  the  first 
time  under  the  promotion  group’s  super¬ 
vision. 

Newspapers  cooperating  on  the  present 
market  folder  are:  the  Sun,  American, 
News,  IVorld,  Herald  Tribune,  Times, 
Evening  Post,  Evening  Journal,  Tele¬ 
gram.  Evening  World,  .Mirror,  Graphic, 
and  Brooklyn  Daily  Eagle. 


DETROIT  NEWS  BUYS  PLANE 

Craft  It  Equipped  With  Desk  For 
Reporter’s  Use 

A  news-gathering  airplane,  the  first 
in  the  city,  was  put  into  service  .\ug.  28, 
by  the  Detroit  Am's.  It  is  especially 
equippal  to  carry  reixirters  and  photo¬ 
graphers  to  scenes  of  important  happen¬ 
ings  and  to  aviation  events.  There  is  a 
tyiK'writer  desk  so  rejxirters  can  grind 
out  their  copy  while  in  the  skies.  The 
plane  was  built  in  Ixis  Angeles  and  flown 
to  Detroit  by  James  V.  Piersol,  aeronau¬ 
tics  editor  of  the  News.  It  is  the  same 
type  of  plane  as  was  used  by  Capt.  Frank 
Hawks  in  making  bis  trans-continental 
speed  record. 


Newspapers  sold  from  an  automatic 
machine  is  the  latest  slot  machine 
invention.  It  was  demonstrated  for 
the  first  time  at  the  World’s  Adver¬ 
tising  Congress  in  Berlin,  Aug.  12-15. 


SACRAMENTO  UNION  SOLD 


William  H.  Dodge,  Formerly  of 
Scripps-Howard,  Is  New  Owner 

The  Sacramento  (Cal.)  Union,  morn¬ 
ing  and  Sunday  paper,  has  been  pur¬ 
chased  from  C.  H.  Brockhagen  and  the 
Sacramento  Union  Company,  by  William 
H.  Dcxlge,  of  Los  Angeles,  formerly 
president  of  Allied  Newspapers,  Inc., 
and  for  many  years  an  executive  of 
Scripps-Howard  newspapers. 

The  transfer  of  property  will  take 
place  Sept.  1.  M.  C.  Mexire,  newspaper 
broker  of  Beverly  Hills,  Cal.,  repre¬ 
sented  both  the  seller  and  the  purchaser 
in  the  negotiations. 


HOWARD  LEAVES  FOR  JAPAN 

Roy  W.  Howard,  chairman  of  the 
Board  of  the  Scripps-Howard  News¬ 
papers,  and  Mrs.  Howard  left  New  York, 
Sunday,  Aug.  25,  for  the  Pacific  Coast 
where  they  will  board  ship  for  the 
Orient,  ^lr*  Howard  will  be  a  delegate 
to  the  meeting  of  the  Institute  of  Pacific 
Relations  at  Kyoto,  Jap.m,  in  October. 


PRESS  CLUB  TO  MOVE 

The  Seattle  Press  Club,  E.  W.  Knight, 
presiclent,  recently  signed  a  ten  year 
lease  for  the  old  Telephone  Building  and 
is  planning  new  furniture  and  equip¬ 
ment.  The  Club  will  move  to  its  new 
lodgings  about  Oct.  1. 


NEW  YORK  PUBLISHER  SAILS  ON  BREMEN 


Victor  Ridder  of  Ridder  Brothers,  publishers  of  the  New  York  Stoats  Zeitung, 
New  York  Journal  of  Commerce,  and  other  dailies,  photographed  with  his  two 
daughters,  Mary  (left!  and  Gretclien.  as  they  sailed  on  the  Bremen,  Aug.  22, 
for  a  vacation  in  Europe. 


NEW  GERMAN  PROCESS 
ELIMINATES  STEREpS 

Renck  Photo-Engraving  Method 
Uaet  Nickled  Brat*  Shell* — 
Speed*  Production  I* 

Claim 


A  new  methcxl  of  photo-engraving, 
which  eliminates  the  etching  and  stereo¬ 
typing  prtKesses  in  photographic  repro¬ 
duction  in  newspai^rs,  was  demonstrated 
to  visitors  in  Berlin  (luring  the  Interna¬ 
tional  Advertising  Ass(x:iation  convention 
early  this  month.  The  inventor,  Herr 
Heinrich  Renck,  of  Hamburg,  will  come 
to  the  United  States  in  November  to 
demonstrate  his  pr(x:ess  in  New  York  and 
Chicago. 

The  new  method  may  be  used  for  all 
kinds  of  printing  when  perfected,  but  is 
expected  to  be  particularly  valuable  in 
newspaper  work,  due  to  its  time-saving 
features. 

“The  Renck  process,”  according  to  the 
account  printed  in  the  special  I.  A.  A. 
supplement  of  the  Chicago  Tribune,  “dif¬ 
fers  from  the  printing  methods  hitherto 
known  by  the  fact  that  it  makes  it  pos¬ 
sible  to  print  off  flat  plate  printing  forms. 
By  this  system,  original  printing  forms 
are  used  and  copies  of  these  can  be  ob¬ 
tained  without  making  mats,  stereos  or 
galvanos. 

“Any  reproduction  of  the  original,  no 
matter  whether  half-tone  engraving  or 
line  printing,  can  be  made  in  the  most 
accurate  way.  Half  tones  have  been 
printed  on  high  speed  rotary  presses,  up 
to  175  screen  points  on  a  square  inch, 
with  two  form  rollers  only. 

“On  rotary  presses  the  prcM:ess  works 
as  follows:  the  printing  is  done  from 
nickeled  brass  shells  which  have  exactly 
the  same  form  and  thickness  as  the 
stereotype  shells  generally  used.  The 
original  form  bl(Kk  is  transferred  upon 
these  shells  on  a  special  transfer  press. 
After  this  the  inked  surface  of  the  shells 
is  covered  with  wax  asphalt.  Then  the 
wax  asphalt  is  melted  while  the  free  spots 
between  the  letters  on  the  shells  are  de- 
nickeled  in  a  electrolytic  de-nickcling 
bath.  The  shells  then  go  into  a  chemical 
bath  where  the  de-nickeled  brass  spots 
are  metallized  to  prevent  their  taking  ink 
during  the  printing  while  the  nickeled 
letters  accept  the  ink.  The  shells  now 
are  ready  for  the  printing  on  the  rotary 
press.  The  whole  process  from  the  re¬ 
ceiving  of  the  original  form  block  until 
the  shell  reaches  the  rotary  takes  only 
three  minutes  for  the  first  shell  and  half 
minute  for  each  of  the  following  ones. 

“Among  the  advantages  claimed  for  the 
Renck  pr(x:ess  arc  the  following: 

“The  Renck  plate  is  finished  in  much 
shorter  time  than  stereotype  plates.  To 
make  12  Renck  plates  w  ith  a  single  trans¬ 
fer  machine  takes  only  10  minutes.  Thus 
eight  to  10  minutes  are  saved  compared 
with  the  time  it  takes  to  make  mat  and 
stereos. 

“The  presses  using  the  smooth  brass 
shells  of  the  Renck  system  can  be  run 
much  faster  than  is  possible  at  present 
as  the  paper  does  not  tear  because  there 
are  no  sharp  edges,  as  on  the  reliefs  of 
stereo  plates. 

“Better  pictures  can  be  prcxluced.  as 
practically  double  the  number  of  points 
can  be  used  in  the  screen  of  the  picture. 

“Etching  will  be  entirely  eliminated. 
Whereas  etching  now  takes  about  .50 
minutes,  the  time  taken  by  the  Renck 
system  is  not  more  than  two  minutes. 

“Stereotype  metal  is  .saved.  The  press 
.shells  can  be  cleaned  and  nickeled  after 
the  printing,  and  can  again  be  used. 

“A  further  saving  is  effected  by  the 
reduction  of  the  staff  as  compared  with 
that  of  the  present  stereotype  depart¬ 
ment. 

“Cliches,  half  tones,  etc.,  can  he  made 
in  the  following  way :  the  original  is 
copied  on  press  sheets  and  then  pre¬ 
pared  and  made  readv  for  printing  with 
the  described  chemical  bath.  This  chemi¬ 
cal  bath  permits,  in  the  same  way  as 
etching,  anv  changing  of  points,  whether 
hard  or  soft.  To  prenare  a  clich6  in  this 
bath  takes  only  a  few  seconds  instead 
of  the  one  hour  or  more  required  by 
etching.” 


LINE  CUTS  GROWING  IN  POPULARITY 


Many  Dailies  Obtaining  Original  and  Distinctive  Effects  With  Drawings  by  Staff  Artiste 

Adapted  to  ‘‘Dressing  Up”  Sunday  Editions 


Elspecially 


The  day  of  the  wood  block  cut  in  By  JEROME 

newspapers  is  still  a  memory ;  the  ^ 

dawn  of  half-tone  illustration  has  chain  in  the  West  similar  to  that  of  the 
scarcely  broken;  yet  the  pen  and  ink  Neiv  York  Atiierican  in  the  East,  the 
drawing  of  the  artist,  reproduced  in  the  Examiner  is  an  originating  plant  for  il- 
simple  line  process  of  engraving,  is  open-  lustrations  in  the  March  of  Events  and 
ing  a  new  era  in  the  picturization  of  City  Life  sections  that  are  syndicated 
American  journals.  to  other  members  of  the  chain.  The  Ex- 


H.  WALKER  the  old  idea  of  picturizing  people  a 

events  with  comic  sketches  is  bei 
been  developed  on  New  York  newspapers,  greatly  expanded  and  dignified.  T 
The  eastern  papers  have  maintained  spe-  Examiner’s  art  is  symbolical  of  t 
cial,  high-salaried  art  staffs  for  theatrical  change  that  is  taking  place,  arti 
illustrations  for  a  number  of  years,  sketching  with  sober  pens,  rather  th 
Where  the  New  York  artists  have  taken  with  flippant  ones.  Actual,  rather  th 
pen  and  ink  liberties  with  famous  folk  exaggerated,  impressions  of  people  a 
and  scenes  of  the  stage,  the  Pacific  Coast  being  portrayed  in  the  new  art  vogue. 

.irtists  are  working  principally  on  movie _ _ 

subjects.  For  the  most  part,  the  latter 
sketches  are  faithful  representations, 
rather  than  being  caricatures. 

One  reason  cited  for  the  growing  use  m 

of  pen  and  ink  drawings  in  the  movie  J  m 

pages  is  that  fans  have  tired  of  looking  ■ 

at  just  another  picture  of  the  various  I 

stars.  Besides,  the  fans  see  the  photo-  ^  m 

graphic  reproductions  by  the  score  on  the 

screen.  In  order  to  be  distinctive,  the  i  R  v'/N* 

newspapers  have  adopted  the  artist  to  a 

portray  the  film  players  in  origiiial  u;,:  / 

styles,  yet  maintaining  the  essential  /  /.'  vv'^ 

characteristics.  ^  /  /  .  /  > 

The  same  reason  is  given  for  the  sub-  y' >  /  / 

stitution  of  line  drawings  for  half-tones  af  r  /  ’ 

of  prominent  people  in  the  day’s  news.  /  / 

Ross  board  sketches  have  become  espe-  M  /  j 

cially  popular  in  newspapers  in  the  last  /  / 

They  achieve  a  half-tone  ef-  /  / 


TION 


RANKS  OF  L  A.' YOUNGER  SET  DEPLETED  BY  DAN  CUPID 


few  years.  , 
feet,  but  are  reproduced  as  line  engrav¬ 
ings  and  bear  the  similarity  of  portraits. 

A  novel  effect  in  line  illustration  is 
being  tried  now  and  then  in  newspapers 
with  the  reproduction  of  an  ordinary  pho¬ 
tograph  through  the  .straight  line  process 
in  photo-engraving.  This  stunt  is  espe¬ 
cially  successful  with  a  good  contrasty 
print  of  a  head  and  shoulder  figure.  The 
blacks  in  the  photo  reproduce,  while  the 
middle-.shades  drop  out.  For  the  most 
part,  the  subject  must  be  a  person  whose 
image  is  well  known  to  the  reader.  The 
line  cut  from  the  photograph  will  give 
merely  the  outstanding  features. 

In  some  instances  this  process 
making  a  line  cut  from  an  ordinary 
photo  mav  be  lengthened  by  having  an 
artist  work  on  a  silverprjnt  of  the  en¬ 
graver’s  first  negative.  T' 
retouch  blacks  and  whites  to  strengthen 
the  predominant  features,  and  then,  when 
the  engraver  has  made  a  negative  from 
the  retouched  print,  it  will  produce  a 


^  Social  Stage  Held 
by  Summer  Brides 


Many  Affairs  Honor 
Elizabeth  McArthur 


of  How  Flora  Smith  portrayed  William 
Boyd  and  Helen  Menken,  stage  favor¬ 
ites,  for  the  Lo.s  Angeles  Examiner 
theatre  sertioii  recently. 

The  artist  can  ... 

Of  course,  the  caricaturist  and  car¬ 
toonist  drawings  still  have  their  place  in 
the  newspapers.  Humorous  treatment  of 
dull  dinners  and  conventions,  for  in¬ 
stance,  wins  friends  in  amused  readers 
and  subjects  who  are  willing  to  admit 
fun  is  fun. 

task  Something  of  a  fad  has  grown  up  in 
in  the  illustration  of 
news  items  with  one  or 
.;s.  An  item 
that  might  have  passed  unnoticed  be- 
'’filler”  paragraph  is 
played  prominently  with  an  illtis- 
makes  a  bid  for  rearler 
amusement.  A  perfectly  solemn  rejiort 
Ex- Premier  Baldwin  of  ( ireat 

_  ,  '1  received  some  800  pijH's 

It  is  a  simple  device  from  admirers  was  recently  displayed 
double  lens,  in  a  newspaper  beneath  a  comic  cartixm 
before  representing  the  artist’s  own  reaction  to 
the  news. 

Still  another  jihase  of  the  newspap«T 
The  sketch  popularity  is  found  in  the  soci- 
^able  on  a  table,  to  gain  ety  pages  of  the  Sunday  New  y/>rk 
either  reduction  or  American.  In  addition  to  the  line 
sketches  used  to  break  up  a  solid  half¬ 
tone  layout,  the  American  utilizes  shal¬ 
low  one-column  and  half-column  line 
cuts  to  brighten  up  columns  of  type 
matter.  The  cuts  are  simple  sketches 

-  --  that  pertain  to  society  news  and  they 

throughout  the  are  used  week  after  week,  sometimes 
with  the  addition  of  new  ones.  They 
felt  proud  to  have  a  really  are  substitutes  for  sub-heads  and 
the  more  elabfirate  boxed  divisional 
headings. 

Several  papers  of  the  ITcarst  chain 
have  found  it  advantageous  to  reprotluce 
the  .'\meriran  cuts  and  keep  them  in 
stork  to  aid  in  society  page  makeup. 

Primarily  because  of  the  technical  dif¬ 
ficulties  in  production,  line  cuts  are  des¬ 
tined  to  be  reserved  more  for  “tiitir" 
features  such  as  in  Sunday  editions,  but 
.some  editors  predict  that  the  pen  an  1  :d. 
vr)eue  will  steadily  grow  in  favor  in 
daily  editions. 


that  is  usually  too  costly  and  too  long  newspapers  lately 
for  the  average  newspaper  purpose.  The  insignificant 
majority  work  from  photographs,  vary-  two-column  comic  drawing! 
ing  from  free-hand  copies  to  the  use  of 

intricate  devices  for  tracing.  cause  it  was  only  a 

A  French-made  machine  has  recently  now  .  . 

been  introduced  in  many  art  shops,  tration  that 
primarily  for  the  purpose  of  copying 
sketches  and  diagrams  for  ads.  Editorial  that 
artists  have  found  it  especially  adaptable  Britain  had 

to  portrait  work.  L  . 

based  on  the  principle  of  a 
With  the  photograph  tacked  up 
him,  the  artist,  by  means  of  the  instni- 
ment.  can  make  a  perfect  outline  in  pencil 
or  ink  in  any  size  he  predetermines.  "" 
instrument  is  rnova' ’ 
variation  in  sizes, 
enlargement. 

It  is  thus  that  young  students,  and 
artists  who  have  been  disillusioned  by  the 
“factory  routine”  of  newspaper  art  de- 
,,u..  t.v.cr.t.s,  are  turning  their  skill  to  pen 
and  ink  portrait  work  that  is  winning 
•  ■  in  dailies  throughout  the 

country.  .  . 

Newspapers  once  f--  .  . 

staff  cartoonist  as  the  entire  art  depart¬ 
ment.  Then  came  a  photo  layout  man, 
and  when  a  budding  genius  arrived  who 
could  do  comic  cartoons  of  the  town’s 
s.  buttons  began  to  fly  off  vests. 

Now  a  city  daily  is  hardly  complete  with¬ 
out  an  artist  who  can  go  out  on  an  P-’mi- 
ment  to  a  courtroom  or  a  wreck  or  on 
other  stories  and  produce  (piickly  an  ac¬ 
curate  sketch  of  the  principals  and  scenes. 

The  staff  cartoonist  is  still  an  emi¬ 
nent  fixture  in  many  newspaper  offices, 
syndication  of  cartoons,  but 


igeles  tUal.)  Examiner  of  Sunday,  July  14,  that  is  usu 

a  sketch  made  on  the  h'-acli  at  Santa  for  the  avei 

Monica,  Cal.  majority  w 

ainincr  s  feature  sections  arc  more  co])i- 
ously  illustrated  with  line  drawings  than 
are  tliose  of  the  American.  There  is 
scarcely  a  Sunday  edition  in  which  each 
of  the  aforementioned  artists  is  not  rep¬ 
resented  by  some  work. 

But  the  most  remarkable  use  of  line 
illustrations  has  been  made  by  the  E.x- 
aminer  in  its  Sundav  society  section.  To 
Ray  Shuman  has  fallen  the  laurels  for 
pnxlucing  several  eight-column  sketch 
layouts  which  depict  some  of  California’s 
best  known  social  leaders  and  society 
playgrounds. 

One  of  the  Shuman  layouts  which  has 
attracted  widespread  attention  in  news¬ 
paper  art  circles  was  that  published  last 
May.  .Around  a  background  sketch  of  “factory  routine’ 
an  outdoor  theatre  at  the  foot  of  tow-  partments, 
ering  mountain.s,  the  artist  portrayed  10  C.’ 

society  notables  who  attended  the  “Playe-  popularity 
Hons  Frolicke”  in  Pasadena.  The 
sketch  layout  took  the  place  of  the  usual 
arrangement  of  half-tone  photographs. 

In  the  theatre  sections  edited  by  Lou- 
ella  O.  Parsons,  the  Examiner  is  foster¬ 
ing  a  sensational  type  of  drawing  done 
by  Mora  Smith,  an  impressionistic  ar-  notablei 
list  who  works  wonders  with  fine  straight 
lines,  wTll-rounded  curves  and  solid 
blacks.  Her  style  is  reminiscent  of  .Aub¬ 
rey  Beardsley,  the  British  genius  of  the 
nineties. 

In  the  use  of  artist’s  sketches  on  the 

theatrical  pages,  the  Examiner  really  is  . . 

only  expanding  the  idea  that  has  long  despite  the 
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Editor  &  Publisher  The  Fourth  Estate  for  A  u  ft  u  s  t  31,  1929 


Meinb«r»  of  the  Waghington  Press  Assoriation  and  State  Press  Field  Managers*  group  at  annual  convention  in  Tacoma  last  week. 


A  S.  HILLYER,  of  the  Sunnysidc 
Sun  was  elected  president  of  the 
Washington  Press  Association  at  the  43rd 
annual  conven- 


A.  S.  Hillyek 


tion  of  tliat  body 
in  Tacoma  Aug. 
24.  Roy  G.  Ros¬ 
enthal  of  Seattle 
was  re-elected  sec¬ 
retary  and  H.  E. 
Van  Ommercn  of 
the  Cashmer  Val¬ 
ley  Record  was 
re-elected  treas¬ 
urer.  The  retir¬ 
ing  president  is 
E.  L.  Wheeler, 
editor  of  the 
IVaitshurg  Times. 
After  the  final 
editors  went  to 


business  despite  the  continued  growth  of 
metropolitan  newspapers.  “The  country 
weekly,”  Congressman  Johnson  declared, 
“is  the  real  molder  of  public  opinion  and 
a  great  safeguard  to  the  welfare  of  the 
nation.” 

The  convention  was  opened  bv  Fred 
W.  Kennedy,  manager  of  the  Washing- 
t(jn  Press  Association,  who  introduced 
field  managers  from  other  state  press  as¬ 
sociations  to  the  Washington  publishers. 

The  publishers  and  visiting  field  mana¬ 
gers  and  their  wives  were  guests  of  the 
Tacoma  A'cws  Tribune  at  a  luncheon  on 
the  roof  garden  of  the  WJnthrop  hotel 


the  opening  day  of  the  convention.  The 
luncheon  was  arranged  by  Bert  W,  Brint- 
nall  of  the  editorial  staff  of  the  News 
Tribune.  E.  L.  Wheeler  of  Waitsburg, 
president  of  the  state  association,  was 
toastmaster.  Speakers  included  Frank  S. 
Baker,  editor  and  publisher  of  the  Ta¬ 
coma  Daily  Ledger,  and  Charles  B. 
Welch,  edtior  and  general  manager  of 
the  News  Tribune.  In  the  afternoon 
following  the  luncheon,  the  wives  of  the 
publishers  were  guests  of  the  Tacoma 
(iarden  Club  on  a  drive  through  the  many 
lx!autiful  gardens  of  the  city. 


FIELD  MANAGERS  URGE  CIRCULATION 
AUDITS  FOR  ALL  WEEKLY  PAPERS 


business  session,  the 
Mount  Rainier  National  Park  by  auto¬ 
mobile  and  had  dinner  at  Paradise  Inn. 

Sol  Lewis,  editor  of  the  Lynden  Tri¬ 
bune,  spoke  at  the  business  meeting  Sat¬ 
urday  morning,  summing  up  the  value  of 
the  state  association  to  the  members.  He 
tk*clared  that  the  actual  cash  value  of  the 
association  to  his  own  i)aper  since  the  last 
meeting  was  between  $560  and  $600. 

H.  P.  Everest,  erlitor  of  the  Kirkland 
Journal,  was  honored  by  the  new'spaper 
men  at  their  annual  banquet  h'riday  even¬ 
ing  as  the  publisher  who  had  rendered 
tlie  most  constructive  service  and  made 
the  greatest  personal  sacrifice  for  the 
a.ssociation  during  the  year.  John  H. 
Reid,  publisher  of  the  Unk-ersily  District 
Herald  of  Seattle,  was  toastmaster. 
Newspaper  men  who  sjioke  at  the  banquet 
included  C.  E.  Hadley,  I^exington 
(Mass.)  Minute  Man.  and  James  Weir, 
P'lkins,  W'.  Va.,  press  field  managers  in 
their  respective  states,  who  talked  on 
publishers’  problems.  The  banquet  enter- 
t.  inment  program  was  presentecl  by  I^ren 
Hollenbeck,  Leonard  McCormick.  Chrys- 
tine  Malstrom.  Howard  Davis,  Miss  Ella 
1  lader  and  Miss  I>orothy  Dorsch. 

Herman  Roe  of  Minnesota  and  Harry 
P  Rutledge  of  Oklahoma  siwke  at  Friday 
a.'ternoon’s  business  sessions.  Mr.  Rut- 
li  dge  discussed  the  development  of  adver- 
t:sing  in  country  weeklies,  stressing  the 
s  rvice  which  should  be  given  the  small 
t*.wn  merchant  and  his  customers.  Mr. 
I  oe  spoke  on  “The  Master  Publisher” 
:  id  the  standards  he  should  measure  up 
t  in  order  to  deserve  such  a  name. 

“Community  service  is  the  foundation 

<  i  the  soundest  editorial  policy.”  he  de- 
< '  ired.  His  address  included  a  discussion 

<  ’  advertising,  circulation  and  mechanical 
<■  jiartments,  based  on  the  first  national 
r  rvey  of  the  weekly  publishing  business 
i'  the  United  States. 

Other  speakers  included  Edwin  A. 
1  mis  of  Boulder,  Colo.,  president  of  the 
I  itional  Association  of  Press  Field 
J'anagers,  and  the  Hon.  Albert  Johnson 
«  ■  Hoquiam.  member  of  the  national 
I  >use  of  Representatives  from  the  third 
\  ashiogton  district.  Rep.  Johnson  is 
tl  ■  editor  and  publisher  of  the  Grays 
H  rbor  Washingtonian  of  Hoquiam. 
Ti  y  congratulated  the  weekly  publishers 
on  .'icir  courage  in  going  ahead  with  their 


Nebraska  System  Picked  as  Standard — Convention  Disapproves 
of  Extravagant  Circulation  Claims,  Printing  of  Free 
Publicity — Association’s  Name  Changed 


A  RECOMMENDATION  that  pub- 
lishers  represented  by  the  association, 
as  fast  as  is  practicable,  adopt  the  uni¬ 
form  standardized  plan  for  audited  cir¬ 
culations  and  market  surveys  now  being 
used  in  Nebraska,  was  approved  at  the 
annual  convention  of  the  State  Press 
I'ield  Managers  in  Tacoma  Aug.  22. 

This  system,  as  outlined  by  Ole  Buck 
of  Lincoln,  field  manager  of  the  Ne¬ 
braska  Press  .Association,  was  develojied 
through  a  group  of  newspapers  in  Ne¬ 
braska  and  shows  the  numlxT  of  sub- 
.scribers,  an  analysis  of  these  subscrilxrs 
and  a  survey  of  the  trade  territory  cov¬ 
ered  by  each  paiK-r.  I'he  .Association 
voted  to  change  its  name  to  Newspaper 
Association  Managers.  Inc. 


( )ther  recommendations  approved  by  the 
convention  include  the  following: 

“.Although  they  are  confined  to  a  lim¬ 
ited  number,  we  nevertheless  strongly 
disapprove  of  certain  improper  and  mis¬ 
guided  trade  practices  among  which  we 
list  extravagant  claims  as  to  circulation 
;ind  territorial  coverage ;  unfair  cutthroat 
c<  imi)etitions ;  personal  abuse  and  personal 
controversies  between  competitors;  the 
cutting  of  advertising  job  ])rinting  and 
legal  rates;  the  use  of  free  publicity 
tinder  the  guise  of  news  ;  the  repudiation 
of  contract  agreements  with  agencies  or 
special  representatives ;  the  splitting  of 
legal  fees ;  special  so-called  advertising 
promotion  schemes :  the  hiring  of  em- 
Itloyes  away  from  their  employer  without 


FIELD  MANAGERS  MEET  IN  TACOMA 


Members  of  the  Newspaper  Association  Managers,  Inc.  (formerly  National 
Association  of  Slate  Press  Field  Managers),  attending  the  seventh  annual  con¬ 
ference,  Tacoma.  Washington,  Aug.  19  to  22.  Left  to  right,  front  row — John 
L.  Meyer,  Milwaukee,  Wis.;  Harry  B.  Rutledge,  Oklahoma;  Fred  W.  Kennedy, 
Washington;  Ole  Buck,  Nebraska;  Miss  Ruth  LK'ingston,  Washington  (con¬ 
ference  stenographer,  secretary  to  Mr.  Kennedy);  Eldwin  A.  Bemis,  Colorado; 
James  W.  Weir,  West  Virginia.  Second  row  —  Herman  Roe.  Field  Director, 
National  Editorial  Association,  Minnesota;  J.  S.  Hubbard,  Missouri;  O.  W. 
Little,  Kansas;  Geo.  A.  Riley,  American  Press  Assn.,  New  York;  Ame  G.  Rae, 
Oregon;  Len  W.  Feighner,  Michigan.  Back  row  —  Cl.  E.  Hadley,  New  England 
Press  Association,  Lexington,  Mass.;  Fred  B.  Hitchings,  Lhah;  E.  W.  Chandler, 
Audit  Bureaus  of  Circulations,  Chicago;  Wil  V.  TulFord,  Inland  Dally  Press 
Association. 


his  knowledge  or  consent.  We  urge  that 
publishers  be  careful  to  avoid  such  prac¬ 
tices  as  being  detrimental  to  and  destruc¬ 
tive  of  the  industry. 

“We  urge  the  necessity  and  importance 
of  special  representation  for  country 
newspapers  in  the  national  advertising 
field,  in  order  to  insure  a  proper  pre¬ 
sentation  of  this  media  and  recommend 
that  this  organization  take  steps  to  bring 
about  a  clearer  understanding  on  the  part 
of  publishers  as  to  the  difference  between 
agency  commissions  and  payment  for 
s|)ccial  representation. 

“We  commend  the  National  Editorial 
Association  for  the  appointment  of  a  field 
tlirector  and  the  broadening  of  its  scope 
of  activities,  and  pledge  our  full  co- 
oiK-ration  to  this  body  in  its  efforts  to 
enlarge  its  service  to  the  country  news- 
fiaj^r  field.  We  approve  the  recommen¬ 
dation  drafted  at  the  Cheyenne  conven¬ 
tion  of  the  National  Editorial  Associa¬ 
tion  instructing  the  board  of  directors 
and  executive  officers  to  make  a  careful 
study  of  the  subject  of  perfecting  a  fed¬ 
eration  of  state  press  associations,  and 
pledge  our  cooperation  in  making  such  a 
federation  an  accomplished  fact.” 

By  unanimous  rising  vote,  the  conven¬ 
tion  adopted  resolutions  presented  by  the 
resolutions  committee  composed  of  Wil 
A’.  Tufford  of  the  Inland  Press  Associa¬ 
tion  of  Clinton.  Iowa;  James  W.  Weir 
of  the  West  Virginia  Press  Association 
of  Elkins.  West  Va.,  and  Harry  B.  Rut¬ 
ledge  of  the  Oklahoma  Press  Association 
of  Norman,  Okla.,  as  follows : 

“Resolved.  That  in  conjunction  with  the 
recommendation  for  circulation  audits, 
which  we  believe  will  greatly  enhance  the 
use  of  country  newspapers  as  advertising 
media,  we  desire  to  commend  the  work 
of  Herman  Roe.  field  director  of  the 
National  Editorial  Association,  and  the 
association  in  the  compilation  of  the  na¬ 
tional  survey  of  the  weekly  newspaper 
husiness ;  and  be  it  further 

“Resolved.  That  we  as  an  organization 
commend  Ole  Buck,  Fred  W.  Kennedy 
of  the  Washington  Press  Association, 
Jay  Shaw  of  the  New  A*ork  Press  Asso¬ 
ciation  and  all  who  did  such  effective 
and  progressive  pioneer  work  in  making 
ixissible  the  adoption  of  the  plan,  sys¬ 
tem  and  blanks  adoptetl  and  recommended 
bv  this  organization,  thus  enabling  pub¬ 
lishers  by  survey  of  their  own  business, 
to  put  it  on  a  more  substantial  founda¬ 
tion  :  and  be  it  further 

“Re.solved,  That  we  commend  the  ad¬ 
ministration  of  President  Edwin  A.  Bemis 
of  Boulder,  Colo.,  for  this  year  just 
passed  and  for  all  the  years  he  has  served 
as  such  for  his  untiring  and  constructive 
labors.” 

Mr.  Bemis  was  re-elected  president. 

.Additional  resolutions  expressed  thanks 
to  the  following: 

The  Washington  Press  Association, 
its  secretaty,  Fred  VV.  Kennedy,  and  its 
executive  secretary.  Miss  Ruth  E.  Liv¬ 
ingston;  the  Tacoma  Nervs  Tribune;  the 
Tacoma  Dailv  Ledger;  Bert  W.  Brint- 
nall  of  the  Tacoma  News  Tribuhe;  the 
Winthrop  hotel  and  others. 
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DAILY  GAIN,  SUNDAY  LOSS,  IN  JULY  UNAGE 

National  Advertising  on  the  Increase  Throughout  Country  During  Summer,  According  to  Newspaper 
Statistics  Furnished  by  Media  Records  and  Advertising  Record  Co. 


A  PRONOUNCED  and  widespread 
decrease  in  Sunday  advertising  lin¬ 
age  during  July,  1929,  against  July,  1928, 
is  the  notable-  feature  of  statistics  shown 
before  the  newspapers  of  84  large 
United  States  cities.  Daily  linage,  on 
the  other  hand,  showed  even  more  pro¬ 
nounced  and  just  as  general  gains,  which, 
as  a  rule,  more  than  offset  the  Sunday 
deficit. 

The  figures  for  all  cities  except  New 
York  and  Chicago  are  compiled  by  Media 
Records,  Inc.,  and  the  statistics  for  these 


Local 

AKHON,  OHIO .  Daily,  1929  . .  1,739.«78 

1928 .  1,280,165 

Gain  nr  I/Oea  456,513  G 
Sunday,  1929.  138,278 

1928 .  156,943 

Gain  or  Ixxui  18,665  L 


two  cities  are  compiled  by  the  Advertis¬ 
ing  Record  Company,  of  New  York  and 
Qiicago,  and  are  designated  by  the  pub¬ 
lishers  of  those  cities  as  “official.”  They 
are  not  entirely  comparable  with  the 
statistics  for  other  cities,  because  they 
do  not  follow  the  Media  Records  break¬ 
down  in  eliminating  Automotive  and 
Financial  advertising  from  Local  and 
National  Display  columns.  Automotive 
and  Financial  are  .stated  separately  in  the 
New  York  and  Chicago  tables,  but  are 
also  included  in  I^cal  and  Financial. 


Total 

.AdvertisiiiK 
2,787,808 
2,136,630 
651,178  G 
257,684 
286,201 
28,517  L 


National  .Automotive 
247,970  202,793 

238,130 
9,840  G 
12,281 
10,126 
2,155  G 


Financial  Clanified 


140,629 
62,164  G 
45,159 
41,909 
3,250  0 


AIJIANY  N.  y . Daily,  1929. . .  794,173  359,290  171,922 

1928  .  678,132  257,955  153,848 

Gainorlxm  116,0110  101,335  0  18,074  G 

Sunday,  1929.  123,096  79,810  55,345 

1928 .  117,161  20,955  54,085 

Gain  or  Lorn  5,935  G  58,855  G  1,260  0 

Non. —  TiiDes  Union  Sunday  not  measured  in  1928. 

AlfrQUKRQUE....  Daily,  1929...  394,440  165,179  173,137 

N.  U.  1928  .  322,489  146,960  147,033 

Gainorlioes  71,951  G  18,219  0  26,104  0 

Sunday,  1929  .  41,268  4,933  23,227 

1928  .  67,764  8,400  41,021 

GainorLom  26,496  L  3,467  L  17,794  L 

ATIJINTA,  GA .  Daily,  1929. .  1,003,778  407,831  148,451 

1928 .  830,958  339,244  87,298 

GainorLoas  172,8200  68,587  0  61,1530 

Sunday  1929..  274,598  94,018  86,827 

1928 .  382,389  114,996  115,527 

GainorLoas  107,791  L  20,978  L  28,700  L 


BALTIMORE,  MD..  Daily,  1929...  1,135,693  600,011  226,342  137,815  624,022  2,723, 88;i 


1928 .  1,143,421 

GainorLoas  7,728  L 

Sunday,  1929  .  407,527 

1928 .  553,829 

Gain  or  Loss  146,302  L 


434,722 
165,289  0 
96,631 
85,168 
11,463  0 


192,452 
33,890  0 
54,285 
81,375 
27,090  L 


BIRMINGHAM .  DaUy,  1929...  1,024,098  364,695  194,356  177,690  221,745  1,982,584 


ALA. 


1928 .  1,068,173 

Gain  or  Loss  44 ,075  L 

Sunday,  1929.  196,023 

1928  .  304,603 

GainorLoas  108,480  L 


362,052 
2,643  G 
27,259 
23,494 
3,765  G 


109,707 
84,649  0 
33,131 
50,512 
17,381  L 


BOSTON,  MA&S....  DaUy,  1929...  1,738,911  951,902  316,046  421,240  682,864  4,110,963 


1928 .  1,648,858 

Gain  or  Lost  90,053  Q 


Sunday,  1929. 
1928 

Gain  or  Loaa 


405,994 

530,958 

124,964L 


1928 .  558,457 

GainorLoas  106,012  0 

Sunday,  1929  .  86,438 

1928 .  108,258 

GainorLoas  21,820  L 


BUFFALO,  N.  Y.... 


Daily,  1929. . .  1,005,105 

1928  .  985,216 

Gain  or  Loaa 
Sunday,  1929. 


CANTON,  OHIO. 


•CHICACd),  ILL. 


19,889  G 
221,916 

1928 .  317,172 

GainorLoas  95,256L 

Daily,  1929...  695,010 

1928  .  775,705 

Gain  or  Loaa 
Sunday,  1929. 


80,695  L 
101,563 


1928 .  135,514 

GainorLoas  33,951  L 


750,698 
201,204  G 
173,243 
160,159 
13,084G 


161,714 
18,660  0 
10,946 
15,031 
4,085  L 


372,701 
379,587 
6,883  L 
71,216 
63,304 
7,912  G 

165,285 
151,033 
14,252  G 
12,266 
17,752 
5,486  L 


DaUy,  1929...  2,759,990  1,344,858 

1928 .  2,604,055  1,000.046 

GainorLoas  155,835  0  344,812  0 

Sunday,  1929.  491,185  282,649 

1928  .  600,131  341,666 

GainorLoas  108,946  L  58,917  L 


266,114 
49,932  G 
135,258 
212,894 
77,636  L 


84,683 
42,563  G 
40,123 
54,788 
14,665  L 


323.280 
221.613 
101,667  G 
80.461 
115,853 
35,392  L 

78,099 
91,921 
13,822  L 
54,905 
81,019 
26,114  L 

370.254 
291,501 

78,753  O 
114,326 

150.255 
35,929  L 


75,098 

64,878 

525,269 

412,828 

10,220  G 

112,441  0 

4,385 

57,581 

10,055 

67,168 

5,670  L 

9,587  L 

91,826 

494,550 

68,625 

462,910 

23,201  G 

31,640  0 

11,740 

31,805 

10,726 

41,489 

1,014  G 

9,684  L 

12,438 

150,480 

16,815 

139,961 

4,377  L 

10,516  0 

828 

10,593 

430 

11,972 

398  G 

1,379  L 

69,189 

301,785  1 

42,457 

303,440 

26,732  G 

1,345  0 

4,629 

128,737 

10,017 

171,939 

5,418  L 

43,202  L 

137,815 

624,022 

83,623 

668,767 

54,192  G 

44,745  L 

1,047 

98,624 

1,088 

150,574 

41  L 

51,950  L 

177,690 

221,745 

177.892 

249,348 

202  L 

27,693  L 

9,430 

41,589 

11,078 

65,708 

1,648  L 

24,119  L 

421,240 

682,864 

233,550 

750,346 

187,690  0 

67,482  0 

2,844 

284,570 

2,001 

423,062 

843  0 

138,492  L 

41,186 

147,202 

28,012 

113,428 

16,174  0 

33,774  0 

5,381 

23,705 

5,372 

29,207 

90 

5,502  L 

205  961 

531,955 

118,421 

451,810 

87,513  Q 

80,115  0 

1,178 

41,486 

4,691 

65,882 

3,513  L 

21,396  L 

30,991 

301,352 

22,360 

329,861 

8,634  0 

28,509  L 

12,505 

66,702 

26,897 

78,515 

14,392  L 

11,813  L 

386.544 

273,363 

894,243 

888,448 

1,911,761 
1,621,470 
290,291  G 
301,796 
244,416 
57,380  0 

895,674 
773,261 
122,413  0 
80,849 
129,587 
48,738  L 


1,603,397 
330,637  0 
588,809 
794,898 
206,089  L 


2,522,985 
203,838  G 
658,114 
872,034 
213,920  0 


1,967,172 
15,412  0 
307,432 
455,295 
147,863  L 


112,181  O 
7,339 
9,807 
2,468  L 


3,619,566 
461,397  G 
1,001,909 
1,329,074 
327,165  L 


936,291 
217,183  O 
166,593 
212,656 
46,063  L 


2,439,008 
2,156,677 
282,331  O 
416,257 
566,902 
150,645  L 

1,270,740 
1,370,880 
100,140  L 
247,941 
339,697 
91,756  L 

4,999,091 

_  4,546,639 

5.795  O  452,452  O 
177,641  955,475 

251,427  1,157,224 

73.786  L  201,749  L 


•  Footwote — Figures  for  New  York  and  Chica^  newspapers  are  furnished  bjr_the  Advertising 
Record  Company,  New  York  and  Chicago,  and  are  designated  by  publishers  of  those  cities  as  “Official." 
‘They  differ  from  the  Media  Records’  figures  for  other  cities  in  that  Automotive  and  Financial 
Display,  while  stated  separately,  are  also  included  both  in  Local  Display  and  National  Display.  Under 
the  Media  Records’  breakdown.  Automotive  and  Financial  Display  are  segregated  entirely  from  all 
other  classifications.  In  the  Media  Records’  figures.  Lent  Advertising  is  included  in  Classified. 
In  the  New  York  and  Chicago  figures,  it  is  not  so  include. 


Total  Advertising,  in  New  York  and 
Chicago,  is  the  sum  of  the  figures  given 
under  Local,  National  and  Classified. 
Total  Advertising,  in  all  other  cities,  is 
the  sum  of  Local,  National,  Automotive, 
Financial  and  Classified. 

Local  advertising  which  has  pursued  a 
wavering  course  in  both  daily  and  Sun¬ 
day  editions  for  several  months,  shows  a 
general  upward  trend  in  daily  ^itions  in 
the  July  comparisons.  In  Sunday  edi¬ 
tions,  however,  it  is  below  the  July,  1928, 
totals  in  all  but  a  few  cities. 


National  advertising  shows  general 
gains  in  both  daily  and  Sunday  editions, 
while  automotive  is  as  a  rule  ahead  of 
1928  figures  for  daily  issues  and  below 
them  in  Sunday  issues. 

Financial  advertising  gains  steadily, 
both  in  daily  and  Sunday  newspapers, 
with  an  apparently  increasing  tendency 
toward  the  Sunday  issue. 

Classified  advertising  shows  many 
gains  in  daily  papers  and  general  losses 
for  Sunday. 

The  figures,  by  cities,  follow; 


Local 


National  Automotive  Financial  Clanified 


Tout 

•Advertising 


CINCINNATI .  Daily,  1929... 

1,127,135 

501,617 

248,201 

94,698 

613,898  2,585,549 

OHIO  1928 . 

1,102,123 

445,283 

194,882 

89,472 

.546.384  2,378,144 

Gain  or  I>om 

25,012  G 

56,334  G 

53,319  G 

5,226  G 

67,514  0  207,405  0 

.‘Sunday,  1929 

258,095 

59,469 

40,605 

19,815 

175,269  553.253 

1928 . 

3.50,633 

66,043 

72,429 

27,428 

236,204  752,737 

Gain  or  I^om 

92,538  L 

6,574  L 

31,824  L 

7,613  L 

60,935  L  199,484  L 

CLEVELAND,  OHIO  DaUy,  1929. . . 

1,247,239 

499,511 

199,189 

106,288 

577,546  2,629,773 

1928 . 

1,147,151 

381,006 

150,993 

94,876 

539,963  2,313,089 

Gain  or  Loss 

100,088  G 

118,505  G 

48,196  G 

11,412  0 

38,483  0  316,684  0 

Sunday, 1929. 

204,319 

87,159 

91,236 

5,129 

98,758  486,601 

1928 . 

333,005 

83,223 

161,695 

7,601 

124,215  709,739 

Gain  or  Lora 

128,686  L 

3,936  0 

70,459  L 

2,472  L 

25,457  L  223,138  L 

COLUMBUS,  OHIO.  Daily,  1929. . . 

1928 . 

1,191,965 

1,280,810 

360,459 

361,701 

182,015 

108,154 

150,493 

141,065 

471,303  2.356,235 

433,465  2.325,195 

Gain  or  I./OM 

88,845  L 

1,242  L 

73,861  0 

9,428  0 

37,838  0  31,040  0 

Sunday, 1929. 

197,268 

26,827 

229,962 

20,539 

104,226  578,822 

1928 . 

226,106 

22,441 

83,781 

15,289 

151,060  498,677 

Gain  or  Ixms 

28,838  L 

4,386 G 

146,181  G 

5,250  G 

46,834  L  80,145  0 

DALLAS,  TEX .  DaUy,  1929... 

1,062,819 

447,500 

160,700 

113,824 

523.794  2,308,637 

1928 . 

913,074 

444,068 

136.923 

90,262 

403,861  1,988,188 

Gain  or  Lou 

149,745  G 

3,432  0 

23,777  G 

23.562  G 

119,933  0  320,449  0 

Sunday, 1929. 

256,521 

47,612 

104,826 

31,475 

99,597  540,031 

1928 . 

334,209 

56.048 

120,661 

46,111 

120,809  677,838 

Gain  or  Lou 

77,688  L 

8,436  L 

15,835  L 

14,636  L 

21,212  L  137,807  L 

DAYTON.  OHIO. .  . .  DaUy.  1929... 

1,200,290 

298,912 

231,879 

94,887 

495,318  2,321,286 

1928 . 

816,014 

302,979 

159,167 

75,166 

430,118  1,783,444 

Gain  or  Lou 

384.276  Q 

4,067  L 

72,712  G 

19,721  G 

65,200  0  537,842  0 

Sunday,  1929. 

209,457 

18,117 

102,365 

33,889 

115,857  479,685 

1928 . 

343,866 

47.513 

114,424 

34,469 

124,917  665,189 

Gain  or  Ixns 

134,409  L 

29.396  L 

12,059  L 

580L 

9,060  L  185,504  L 

DENVER,  COL. . . .  Daily.  1929. . . 

671 , 126 

249,606 

120,800 

49,944 

354,761  1,446,237 

1928 . 

504,684 

200,939 

78,953 

28,372 

283,967  1,096,915 

Gain  or  Lou 

166,442  G 

48,667  0 

41,847  0 

21,572  0 

70,794  0  349,322  0 

.Sunday,  1929. 

170,149 

61,070 

67,809 

2,394 

146,084  447,506 

1928 . 

220,091 

50,555 

99,587 

1,178 

189,439  560.860 

Gain  or  I/wa 

49,942  L 

10,515  0 

31,778  L 

1,216  0 

43.355  L  113,344  L 

DES  MOINF.S,  lA..  Daily,  1929. . . 

432,592 

360,630 

157,947 

56,823 

259,086  1,267,078 

1928 . 

443,901 

275,693 

88,970 

26,047 

261,888  1,096,499 

Gain  or  Lou 

11,309  L 

84,937  0 

68,977  0 

30,776  0 

2,802  L  170,579  0 

Sunday, 1929. 

83,359 

47,437 

53,188 

4,90$ 

48,953  237,845 

1928 . 

105,929 

38.563 

67,873 

4,313 

57.038  273,716 

Gain  or  Lou 

22,570  L 

8,874  0 

14,685  L 

595  0 

8,085  L  35.871  L 

DETROIT,  MICH..  DaUy.  1929... 

1,719,036 

564,546 

254,882 

169,100 

694,890  3.402,454 

1928 . 

1,584,650 

515,079 

205,960 

138,690 

592,258  3,036,637 

Gain  or  Lou 

134,386  0 

49,467  0 

48,922  0 

30,410  0 

102,632  0  365,817  0 

Sunday,  1929. 

341,052 

143,889 

142,923 

34,134 

334.160  996,158 

1928 . 

490  047 

149  435 

159,711 

30,927 

399,029  1,229,149 

■  Gain  or  Lou 

148,995  L 

5,546 L 

16,788  L 

3,207  0 

64,869  L  232.991  L 

DULUTH,  MINN. . .  Daily.  1929. . . 

488,667 

187,301 

100,496 

43,142 

252,171  1,071,777 

1928 . 

403,293 

170,315 

82,804 

24.027 

238,313  918,762 

Gain  or  Lou 

85,374  G 

16,986  0 

17,692  0 

19,115  0 

13,858  0  153.026  0 

Sunday, 1929. 

85,571 

7,933 

19,754 

1,505 

21.505  136,268 

1928 . 

119,838 

5,201 

32,176 

214 

25,303  182.733 

Gain  or  Lou 

34.267  L 

2,732  0 

12,422  L 

1,291  0 

3,798  L  46,464T 

EASTON,  PA .  Daily,  1929... 

457,955 

101,830 

98,306 

25,133 

104,943  788,167 

EL  PASO.  ’TEXAS. .  DaUy,  1929... 

607,681 

273,115 

192,083 

16,376 

196,764  1,285,019 

1928 . 

437,915 

218,801 

110,929 

11,176 

161,155  939,976 

Gain  or  Lou 

169,766  0 

54,314  0 

81,154  0 

5,200  0 

34,609  0  345,043  0 

Sunday, 1929. 

94,824 

5.449 

35.021 

2,785 

20,647  158,726 

1928 . 

76,173 

9,620 

34,997 

2,091 

21,943  144,824 

Gain  or  Lou 

18,651  G 

4,171  L 

24  0 

694  0 

1,296  L  13.902  0 

FALL  RIVER,  MASS  DaUy.  1929. . . 

263,113 

117,563 

82,172 

10,867 

62,464  636.179 

1928 . 

284,660 

99,215 

54,773 

6,725 

43.438  488,811 

Gain  or  Lou 

21,547 L 

18,348  0 

27,399  0 

4,142  0 

19.026  0  47.368  0 

FORT  WAYNE .  Daily.  1929... 

753,962 

197,634 

126,078 

24,480 

266,286  1,368,440 

IND.  1  1928 . 

649,766 

175,283 

95,729 

26,791 

235,863  1,183,432 

Gain  or  Lou 

104,196  G 

22,351  0 

30,349  0 

2,311  L 

30,423  0  185,008  0 

•Sunday,  1929. 

103,255 

21,409 

53,499 

13,455 

48,493  240,110 

1928 . 

Gain  or  Lou 

136,216 
32.961  L 

14,681 
6,728  0 

43.829 
9,670  0 

9,945 
3,510  0 

57,013  261,683 

8,520  L  21,573  L 
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ToUl 


Ijocal 

National  Automotive 

Financial 

Claaified 

Advertising 

FORT  WORTH.... 

Daily,  1929... 

553,702 

395,235 

188,088 

40,484 

261,305 

1,438,814 

“TEX. 

1928 . 

481,637 

466,782 

92,874 

22,591 

289,428 

1,353,312 

Gain  or  Loss 

72,065  G 

71,547  L 

95,214  G 

17,893 G 

28, 123  L 

85,502  G 

Sunday, 1929. 

112,680 

39,132 

39,802 

13,722 

36,392 

241,728 

1928 . 

124,256 

30,760 

71,826 

9,068 

47,632 

283,542 

Gaia  or  Low 

11,576  L 

8,372  G 

32,024  L 

4,654  G 

11,240  L 

41,814  L 

HARRISBl'RG,  PA. 

.  Daily,  1929... 

561,116 

187,276 

188,748 

13,273 

157,261 

1,107,674 

Sunday, 1929. 

24,013 

3,216 

796 

819 

1,500 

30,344 

HARTFORD.  CONN 

.  Daily,  1929... 

889,904 

268,158 

185,073 

277,543 

269,483 

1,8<0,161 

1928 . 

873,451 

250,499 

150,369 

172,801 

262,691 

1,709,811 

Gain  or  Loss 

16,453  G 

17,659 G 

34,704  G 

104,742  G 

6,792  G 

180,350  G 

Sunday,  1929. 

153,909 

27,073 

48,Y48 

21,625 

25,275 

276,630 

1928 . 

210,136 

20,806 

72,373 

65,740 

37.454 

406,509 

Gain  or  Loss 

56,227 L 

6,267  G 

23,625 L 

44,115  L 

12,179  L 

129,879  L 

HOUSTON.'.’TEX,... 

DaUy,  1929... 

1,024,989 

339,374 

159,743 

86,445 

526,109 

2,136,660 

1928 . 

903,724 

388,516 

81,882 

62,373 

525,558 

1,962,053 

Gainor  l>aaa 

121,265  G 

49,142  L 

77,861 G 

24,072  G 

551  G 

174,607 G 

Sunday,  1929. 

434,900 

51,113 

77,838 

30,621 

104,255 

698,727 

1928 . 

388,758 

58,464 

100,329 

23,716 

129.073 

700,340 

Gain  or  Loss 

46,142  G 

7,351  L 

22,491  L 

6,905  G 

24,818  L 

1,613  L 

INDIAN.APOLIS.... 

Daily.  1929. . . 

1,219,053 

452,649 

213,145 

112,649 

509,750 

2,507,252 

IND. 

1928 . 

982,539 

359,637 

191,812 

73,877 

486,865 

2,094,730 

Gain  or  Loss 

236,514  G 

93,012  G 

21,333  G 

38,772  G 

22,891  G 

412,522  G 

Sunday.  192ft, 

212,919 

52,665 

54,888 

3,114 

74,260 

397,846 

1928 . 

266,972 

41,159 

66,347 

2,618 

81,484 

458,580 

Gain  or  Loss 

54,053  L 

11,506G 

11,459  L 

496  G 

7,224  L 

60,734  L 

JACKSON  VOLE.... 

Dailv,  1929... 

456,333 

212,581 

102,895 

33,676 

494,270 

1,299,755 

FLA. 

1928 . 

445,815 

196,683 

67,618 

37,384 

510,423 

1,257.923 

Gain  or  Loss 

10,518  G 

15,898  G 

35,277  G 

3,708  L 

16,153  L 

41,832  G 

Sunday.  1929. 

102,102 

27,071 

35,987 

2,421 

39.766 

207,347 

1928 . 

140,703 

17,908 

63,814 

4,461 

52,620 

279,506 

Gain  or  Loss 

38,601  L 

9,163  G 

27,827  L 

2,040  L 

12,854  L 

72,159  L 

KANSAS  CITY,  MO. 

Daily,  1929... 

956,181 

535,858 

204,716 

98,543 

637,822 

2,433,120 

1928 . 

844,940 

479,650 

104,506 

57,031 

674,375 

2,160,502 

Gain  or  Ixms 

111,241  G 

56,208  G 

100,210  G 

41,512  G 

36,553  L 

272,618 G 

Sunday.  1929. 

298,683 

89,861 

94,811 

15,252 

136,944 

635,551 

1928 . 

318,563 

95,156 

131.744 

19,667 

124,909 

690,039 

Gain  or  Loss 

19,880  L 

5,295  L 

36,933  L 

4,4I5L 

12,035  G 

54,488  L 

KNOXVILLE . 

Daily,  1929... 

470,897 

169,565 

97,691 

65,014 

142,579 

915,746 

TENN. 

1928 . 

497,016 

213,234 

72,967 

55,007 

137,961 

976,185 

Gain  or  Loss 

26,119  L 

43,669  L 

24,724  G 

10,097  G 

4,618  G 

30,439  L 

Sunday,  1929. 

160,401 

24,690 

64,213 

12,100 

38.620 

300,024 

1928 . 

224,326 

47,601 

88,879 

21,388 

54,856 

437,050 

Gain  or  Loss 

63,925  L 

22,911  L 

24,666  L 

9,288  L 

16,236  L 

137,026  L 

LOUISVILLE.'KY_. 

Daily,  1929... 

937,696 

400,032 

160,369 

146,256 

372,792 

2,017,145 

1928 . 

838,131 

398,930 

75,992 

131,866 

342,805 

1,787,724 

Gain  or  Loss 

99,565  G 

1,102G 

84,377  G 

14,390  G 

29,987  G 

229,421  Q 

Sunday,  1929. 

300,376 

41,733 

65,691 

36,005 

52,713 

496,518 

1928 . 

412,389 

40,352 

71,919 

53,692 

71,839 

650,191 

GainorLoa 

112,013  L 

1,381  G 

6,228  L 

17,687  L 

19,126  L 

153,673  L 

ANGELES. .. . 

Daily,  1929. . . 

1,997,805 

668,827 

355,692 

454,925 

1,117,666 

4,594,915 

CAL. 

1928 . 

1,917,019 

622,347 

348,989 

355,687 

1,301,964 

4,546,006 

Gain  or  Loss 

80,786  G 

46,480  G 

6,703  0 

99,238  G 

184,298  L 

48,909  0 

Sunday,  1929. 

567,580 

106,228 

100,516 

17,564 

228,932 

1,020,820 

1928 . 

750,178 

115,668 

165,321 

31,499 

335,411 

1,398,077 

Gain  or  Uits 

182,598  L 

9,440  L 

64,805  L 

13,935  L 

106,479  L 

377,257  L 

MANCHESTER.  . . . 

Daily,  1929... 

289,351 

93,250 

115,537 

2t,588 

64,891 

587,617 

N.H. 

MKMPHl.s.  tENN.. 

Dailv,  1929. . . 

838,275 

420,211 

218,403 

102,567 

332,812 

1,912,268 

1928 . 

805,888 

41:6,085 

178,868 

100,027 

367,463 

1,918,331 

GainorLuas 

32,387 G 

45,874  L 

.39,535  G 

2,540  G 

34,651  L 

6,063  L 

Sunday,  1929. 

186.296 

31,988 

47,079 

2,155 

63,356 

330,874 

1928 . 

222,113 

75,827 

68,790 

7,259 

91,319 

465,308 

Gain  or  Lwii 

35,817  L 

43,8:19  L 

21,711  L 

5,104  L 

27,963  L 

134,434  L 

MILWAUKEE,  WIR 

Daily,  1929. . . 

958,051 

352,160 

172,939 

118,207 

445,156 

2,046,513 

1928 . 

951,002 

306,839 

135,330 

92,043 

447,733 

1,932,947 

Gain  or  Ixas 

7,Ot9G 

45,321  G 

37,609  G 

26,164 G 

2,577  L 

113,566  0 

Sunday,  1929 

208,155 

128,979 

80,022 

6,291 

130,634 

554,081 

1928 . 

293,979 

112,650 

100,437 

6,164 

132,656 

645,886 

GainorLmw 

85,824  L 

16,329  G 

20,415  L 

127  G 

2,022  L 

91,805  L 

MINNEAPOLIS . 

Daily,  1929... 

1,171,364 

370,742 

122,118 

104,562 

401,051 

2,169,837 

MINN. 

1928 . 

1,062,541 

316,871 

109,362 

82,057 

384,551 

1,955.382 

Gain  or  Loss 

108,823  G 

53,871  G 

12,756  0. 

22,505G 

16.500  G 

214.455  0 

Sunday.  1921t. 

137,814 

59,289 

75,101 

3,626 

120,191 

396,021 

1928 . 

163,772 

54,946 

100,171 

12,226 

153,159 

481,274 

Gain  or  Loss 

25,958  L 

4,343  G 

25,070  L 

8,600  L 

32,968  L 

88.253  L 

MONTGOMERY.... 

Daily,  1929... 

344,389 

160,811 

70.227 

20,674 

61,679 

657,780 

ALA. 

Sunday.  1929. 

81,509 

13,083 

18,608 

3,898 

22,361 

139,459 

NASHVILLE . 

Daily,  1929... 

443,992 

191,743 

131,220 

39,012 

188,993 

994,960 

TENN. 

1928 . 

376,402 

238,045 

87,213 

28,910 

131,916 

862,516 

Gun  or  Loss 

67,590  G 

46,302  L 

44,007 G 

10,072  G 

57,077  G 

132,444  G 

Sunday,  1929. 

143,103 

56,305 

70,581 

6,058 

55,380 

331.427 

1928 . 

226,234 

74,477 

106,201 

14,165 

69,729 

490,809 

Gain  or  Loss 

83,131  L 

18,172  L 

35,623  L 

8,107  L 

14,349  L 

159,382  L 

NEWARK.'N.  J . 

Daily,  1929... 

1,193,155 

362,039 

223,315 

85,625 

553,722 

2,417,856 

1928 . 

1,212,815 

258,559 

178,987 

61,155 

580,241 

2,291,757 

Gain  or  Loss 

19,660  L 

103,480  G 

44,328  G 

24,470  G 

26,519  L 

126,099  L 

Sunday,  1929. 

221,649 

52,378 

39,188 

28,134 

35,146 

376,495 

1928 . 

303,674 

25,847 

61,948 

53,936 

79,138 

524,543 

Gain  or  Lost 

82,025  L 

26,531  G 

23,760  L 

25,802  L 

43,992  L 

148,048  L 

NEW  BEDFORD.. 

.  Daily,  1929. . . 

lyOCal 

481,597 

National 

158,012 

.Automotive 

125.86? 

Financial 

20,824 

Total 

Classified  Advertisii^ 
180.275  969,601 

MASS. 

1928 . 

382,257 

97,312 

67,190 

12,095 

114,066  672,920 

Gain  or  Lose 

102,340  G 

60,730  0 

58,673  O 

8,729  G 

66,209  G  296.6810 

Sunday,  1929. 

38,181 

3,628 

28,660 

1,784 

8,082 

80,335 

1928 . 

41,597 

2,830 

37,405 

2,609 

9,201 

93.642 

Gain  or  Loss 

3,416  L 

798  0 

8,745  L 

825L 

1,119L 

13,307  L 

NEW  HAVEN . 

.  Daily,  1929  .. 

791,073 

240,993 

162,777 

176,806 

255,882 

1,627.531 

CONN. 

1928 . 

719,433 

235,783 

122,918 

152,138 

306,223 

1,536,495 

Gain  or  Loss 

71,640  G 

5,210  G 

39,859  G 

24,668  G 

50,341  L 

91,036  0 

Sunday,  1929. 

159,818 

11,409 

58,930 

15,993 

26,444  272,594 

1928 . 

199,648 

15,311 

73,544 

19,719 

37,042 

345,264 

Gain  or  Loss 

39,830  L 

3,902  L 

14,614  L 

3,726  L 

10,598  L 

72,670 L 

NEW  0RLE.ANS... 

.  Daily,  1929... 

1,024,461 

595,808 

147,743 

208,922 

457,939 

2,434,873 

LA. 

1928 . 

1,256,235 

292,302 

103,816 

186,007 

407,385 

2.245,745 

Gain  or  Loss 

231,774  L 

303,406  0 

43,927  G 

22,915  G 

50,554  G 

189.128  0 

Sunday,  1928. 

276,452 

76,722 

88,052 

49,848 

132,619  623.693 

1928 . 

450,151 

36,742 

85,450 

74,838 

220,223 

867,404 

Gain  or  Loss 

173,699  L 

39,980  G 

2,602G 

24,990  L 

87,604  L 

243.711  L 

•XEiV  YORK.  N.  Y  Daily,  1929  .  .5,593,313  2,127,055  294,624  1,262,880  1,279,606  8,999,974 

1928  .  4,891,794  1,744,661  331,374  808,456  1,219,098  7,544,905 

GainorLo*  701,519G  382,394  G  36,750  L  454,424  G  60,508  G  1,455,069  G 

Sunday,  1929.  1,276,906  677,506  220.927  53,747  419.310  2,373,722 

1928 .  1,779,787  843,220  305.332  87,859  558,246  3,181,253 

GainorLoM  502,881  1.  165,714  L  84,405  1.  34,112  L  138,9361.  807,531  L 


NI.AGARA  FALLS..  Daily,  1929... 
N.  Y. 

463,756 

65,429 

77,552 

17,805 

76,650 

701 , 192 

NORFOLK,  VA . Daily,  1929. . . 

676,393 

196,907 

137,057 

50,780 

212,946 

1,274,083 

1928 . 

575,548 

175,329 

84,651 

53,225 

212,680 

1,101,433 

Gain  or  Loss 

100,845  G 

21,478  G 

52,406 G 

2,445  L 

260  G 

127,650  G 

Sunday,  1929. 

226,159 

13,281 

34,335 

5,575 

24,551 

303,901 

1928 . 

292,820 

13,839 

41,390 

11,692 

25,114 

384,855 

Gain  or  Loss 

66,661  L 

558  L 

7,055  L 

6,117  L 

563  L 

80,954  L 

OAKLAND,  CAL. . .  Daily,  1929. . . 

1,008,484 

216,850 

100,629 

91,740 

447,375 

1,865,078 

1928 . 

915,323 

176,864 

116;090 

59,475 

447,177 

1,714,929 

Gain  or  Loss 

91,162  G 

39,986  G 

14,461  L 

32,265  G 

198  G 

150,149 G 

Sunday,  1929. 

128,985 

6,567 

48,463 

3,443 

87,023 

274,481 

1928 . 

170,529 

7,198 

60,368 

6,188 

125,598 

369,881 

Gain  or  Lon 

41,544  L 

631  L 

11,905  L 

2,745  L 

:t8,575  L 

95,400  L 

OKLAHOMA  CITY.  Daily,  1929... 

797,181 

405,619 

150,069 

60,225 

419,606 

1,832.700 

OKLA.  1928 . 

774,251 

318,257 

109,027 

54,653 

333,692 

1,589,880 

Gain  or  Loss 

22,930  G 

87,362  G 

41,042  G 

5,572  G 

85,914  0 

242,820 G 

Sunday,  1929. 

105,501 

31,983 

38,975 

7,415 

64,820 

248,694 

1928 . 

147,595 

32,181 

61,427 

11,231 

67,033 

319,467 

Gain  or  Loss 

42,094  L 

198  L 

22,452  L 

3,816  L 

2,213  L 

70,773  L 

O.MAHA,  NEB .  Daily.  1929... 

564,377 

269,460 

102,303 

38,271 

214,550 

1,188,961 

1928 . 

523,193 

250,177 

54,860 

22,835 

240,181 

1,091,246 

Gain  or  Loss 

41,184G 

19,283  Q 

47,443  G 

15,436  G 

25,631  L 

97,715  G 

Sunday,  1929. 

174,134 

79,397 

53,392 

2,263 

79,817 

389,003 

1928 . 

261,394 

33,343 

86,089 

5,368 

114,813 

501,007 

Gain  or  Loss 

87,260  L 

46,054  0 

.32,697  L 

3,105  L 

34,996  L 

112,004  L 

PITTSBURGH,  PA..  Daily,  1929. . . 

1.57i,805 

479,886 

231,647 

152,575 

487,719 

2,923,632 

1928 . 

1,361,930 

377,254 

151,877 

136,727 

361,165 

2,388,953 

Gain  or  lyiaa 

209,875  G 

102,632  G 

79,770  G 

15,848  G 

126,554  0 

534,679  0 

Sunday,  1929. 

239,641 

121,500 

78,972 

2,543 

158,585 

601,241 

1928 . 

323,413 

134,331 

123,856 

6,686 

208.633 

796,919 

Gain  or  I,<om 

83,772  L 

12,831  L 

44,884  L 

4,14.3  L 

50,048  L 

195,678  1 

PHILADELPHIA . . .  Daily.  1929. . . 

1,951,684 

897,283 

.390,826 

370,190 

1,001,527 

4,611,510 

PA.  1928 . 

1,955,680 

551,212 

286,020 

225,840 

1,074,770 

4,093,522 

Gain  or  Loss 

3,996  L 

346,071  G 

104,806  G 

144,.350  G 

73,243  L 

517,988  0 

Sunday,  1929. 

.345,078 

149,744 

95,487 

2,904 

2I2..399 

805,612 

1928 . 

454,397 

89,983 

148,323 

1,865 

408,.349 

1,102,917 

Gain  or  Loss 

109,319  L 

59,761  G 

52,836  L 

1,039  0 

195,950  L 

297,305  L 

PORTLAND.  ORE..  Daily,  1929... 

1,108,667 

369,242 

122,951 

110,391 

425,257 

2,136,508 

1928 . 

1,030,717 

368,804 

160,195 

70,558 

377,461 

2,007,735 

Gain  or  I/Ms 

77,950  G 

438  G 

37,244  L 

39,833  0 

47,796  0 

128,773  0 

Sunday,  1929. 

129,548 

52,069 

85,021 

5,401 

129,431 

401,470 

1928 . 

167,474 

39,856 

103,126 

7,447 

167,683 

485,586 

Gain  or  I/iss 

37,926  L 

12,213  G 

18,105  L 

2,046  L 

38,252  L 

84,116  L 

PROVIDENCE,  R.  I.  Daily.  1929... 

1,002,122 

340,944 

199,782 

169,493 

494,653 

2,170,994 

1928 . 

934,476 

300,473 

134,153 

96,537 

457,914 

1,923,553 

Gain  or  Loss 

67,646  G 

4,471  0 

65,629  G 

72,956  0 

36,739  G 

247,441 G 

Sunday,  1929. 

140,275 

31,188 

67,162 

4,291 

45,754 

288,670 

1928 . 

178,139 

10,319 

75,527 

4,898 

68,142 

337,025 

Gain  or  Ixas 

37,861  L 

20,869  G 

8,365  L 

607  L 

22,388  L 

48,355  L 

RE.ADING,  PA .  Daily.  1929. . . 

638,196 

170,012 

167,182 

42,109 

215,673 

1,233,172 

1928 . 

630,082 

139,870 

111,763 

29,777 

225,253 

1,136,745 

Gain  or  Loss 

8,114  G 

30,142  G 

55,419  G 

12,332  G 

9,580  L 

96,427  0 

Sunday,  1929. 

44,449 

10,275 

30,848 

947 

20,649 

107,168 

1928 . 

67,486 

4,699 

46,386 

2,273 

32,362 

153,206 

Gain  or  Loss 

23,037  L 

5,576 G 

15,538  L 

1,326  L 

11,713  L 

46,038  L 

•  Footnote — Figures  for  New  York  and  Chicago  newspapers  are  furnished  bv  the  Advertising 
Record  Company,  New  York  and  Chicago,  and  are  designated  publishers  of  those  cities  as  “Official. 
They  differ  from  the  Media  Records’  figures  for  other  cities  in  that  Automotive  and  Financial 
Display,  while  stated  separately,  are  also  included  both  in  I.ocal  Display  and  National  Display.  Under 
the  Media  Records’  breakdown.  Automotive  and  Financial  Disiday  dre  segregated  entirely  from  all  | 
other  classifications.  In  the  Media  Records’  figures.  I.egal  Advertising  is  included  in  Classified. 
In  the  New  York  and  Chicago  figures,  it  is  not  so  included. 
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DAILY  GAIN,  SUNDAY  LOSS,  SHOWN  IN  JULY  LINAGE  OF  84  CITIES 


Total 


Local 

National  Automotive 

Financial 

Claaaified 

Advertiaing 

RICHMOND,  VA... 

Daily,  1929. . . 

699, 4S7 

236,635 

123.929 

90,387 

319,897 

1,470,305 

1928 . 

625,784 

190,149 

96,440 

64,493 

335,769 

1,312,635 

Gain  or  Loaa 

73.673  G 

46,486  G 

27,489  G 

25,894  G 

15,872  L 

157,670  G 

Sunday, 1929. 

155,709 

38,699 

40,403 

7,527 

48,790 

291,128 

1928 . 

208,618 

11,523 

44,686 

20,410 

66,352 

351,589 

Gain  or  Loss 

52,909  L 

27,176  0 

4,283  L 

12,883  L 

17,562 L 

60,461  L 

ROCHESTER,  N.  Y. 

Duly,  1929. . . 

1,289,206 

303,797 

206,773 

151,027 

403.599 

2,354.402 

1928 . 

1,122,128 

268,581 

164,078 

71,947 

488,845 

2,115,579 

Gain  or  Lom 

167,078  G 

35,216 G 

42,695  G 

79,080  G 

85,246 L 

238,823  G 

Sunday,  1929. 

141,032 

76,461 

68,518 

6,098 

120,242 

412,351 

1928 . 

192,035 

78,359 

115,510 

23,766 

159,908 

569,578 

Gain  or  Loaa 

51,003  L 

1,898  L 

46,992  L 

17,668  L 

39,666  L 

157,227  L 

ROCKFORD,  ILL... 

Daily,  1929... 

883,329 

247,892 

175,565 

48,652 

379,589 

1,735,027 

Sunday,  1929. 

116,863 

8,687 

27,303 

3,638 

28,530 

185,021 

SALT  LAKE  CITY. 

DaUy,  1929... 

699,659 

271,422 

153.502 

44,692 

294,459 

1,463,734 

UTAH 

1928 . 

661,317 

218,805 

98,182 

23,402 

272,873 

1,274,579 

Gain  or  Loaa 

38,342  G 

52,617 G 

55,320  G 

21,290  G 

21,586  G 

189,155  G 

Sunday,  1929. 

191,686 

33.997 

83,260 

9,798 

57,334 

376.075 

1928 . 

203,350 

35,508 

85.084 

13,337 

65,529 

402,808  , 

Gain  or  Loaa 

11,664  L 

1,511  L 

1,824  L 

3,539  L 

8,195L 

26,733L 

SAN  ANTONIO  ... 

DaUy,  1929... 

844,482 

414,917 

115,651 

126,490 

477,136 

1,978,676 

TEX. 

1928 . 

752,346 

418,482 

68,700 

107,728 

410,966 

1,758,222 

Gain  or  Loaa 

92, 136  G 

3,565  L 

46,951 G 

18,762  G 

66. 170 G 

220,454 G 

Sunday, 1929. 

338,667 

83,461 

93,717 

18,271 

111,440 

645,556 

1928 . 

375,522 

95,221 

127,799 

43,988 

157,597 

800,127 

Gain  or  Loss 

36,855  L 

11,760  L 

34,082  L 

25,717  L 

46,157  L 

154,571  L 

SAX  DIEGO,  CAL.. 

Daily,  1929... 

1,091,616 

314,490 

207,349 

186,616 

541,530 

2,340,601 

1928 . 

1,148,064 

338,859 

242,286 

203,811 

473,427 

2,406,447 

Gain  or  Ixiea 

56,448  L 

25,369  L 

34,937  L 

17,195  L 

68,103  G 

658,46  L 

Sunday,  1929. 

210,693 

9,874 

59,767 

25,028 

57,955 

36,33i; 

1928 . 

247,357 

20,576 

72,864 

24,806 

63,622 

429,225 

Gain  or  I.,oaa 

36,664  L 

10,702  L 

13,097  L 

222  G 

5,667 

65,908 L 

SAN  FRANCISCO.. 

DaUy,  1929... 

1,414,164 

607,517 

210,306 

337,002 

786,441 

3.355,430 

CAL. 

1928 . 

1,158,805 

426,621 

235,621 

222,035 

728,099 

2,771,181 

Gain  or  Loaa 

255,359  G 

180,896  G 

25,315  L 

114,967  G 

58,342  G 

584,249  G 

Sunday,  1929. 

305,104 

107,975 

117,813 

4,545 

184,353 

719,790 

1928 . 

375,804 

95,393 

159,354 

9,386 

235,841 

875.778 

Gain  or  Loaa 

70,700  L 

12,582  0 

41,541  L 

4,841  L 

51,488  L 

155,988  L 

SCRANTON,  PA... 

Daily,  1929. . . 

1,104,994 

259,245 

190,782 

61,007 

152,766 

1,768,794 

1928 . 

1,178,936 

163,402 

146,151 

57,196 

203,928 

1,749,613 

Gain  or  Loaa 

73,942  L 

95,843  0 

44,631  G 

3.811  G 

51,162  L 

19,181  G 

Sunday, 1929. 

152,440 

20,410 

17,025 

6,297 

3,768 

199,940 

1928 . 

176,543 

12,597 

29,233 

4,708 

18,228 

241,3091 

Gain  or  Loaa 

24,103  L 

7,813  G 

12,208  L 

1,589  G 

14,460  L 

41,369  L 

SEATTLE,  WASH.. 

Daily,  1929. . . 

1,057,597 

375,651 

119,109 

177,101 

494,346 

2,223,804 

1928 . 

973,222 

358,463 

152,358 

151,640 

453,797 

2,089,480 

Gain  or  Loaa 

84,375  G 

17,188  0 

33,249  L 

25,461  G 

40,549  G 

134,324 

Sunday, 1929, 

178,453 

87,138 

103,010 

6,119 

146,467 

521.187 

1928 . 

254,686 

98, 152 

109,651 

7,191 

202,409 

672,089 

Gain  or  Lcea 

76,233  L 

11,014  L 

6,641  L 

1,072  L 

55,942  L 

150,902  L 

SOUTH  BEND . 

Daily,  1929... 

876,216 

228,853 

119,124 

72,830 

240,376 

1,537,399 

IND. 

1928 . 

741,534 

170,996 

93,462 

35,794 

200,643 

1,242,429 

Gain  or  Loaa 

134,682  0 

57,857  G 

25,662  G 

37,036  G 

39,733  G 

294.970  G 

Sunday,  1929 . 

113,631 

12,405 

66,076 

15,477 

48,522 

256,111 

1928 . 

141,663 

34,462 

92,343 

22,60 

50,019 

341,091 

Gain  or  Loaa 

28,032  L 

22,057  L 

26,267  L 

7,127L 

1,497  L 

•  84,980  L 

SPOKANE.  WASH.. 

Daily,  1929... 

792.674 

291,068 

115,972 

101,069 

366,603 

1,667,386 

1928 . 

782,540 

234,332 

169,301 

57,202 

317,055 

1,560,430 

Gain  or  Loaa 

10, 134  G 

56,736  G 

53,329  L 

43,867 G 

49,548 G 

106,956 G 

Suoday, 1929. 

94,057  , 

22,594 

48,181 

24,753 

40,564  i 

230,149 

1928 . 

107,461 

16,729 

57,110 

27,192 

47,412 

255,904 

Gain  or  Loaa 

13,404  L 

5,865  G 

8,929  L 

2,439  L 

6,848  L 

25,755  L 

SPRINGFIELD . 

Daily.  1929... 

497,372 

319,145 

181,303 

73,507 

260,792 

1,332,119 

MASS. 

1928 . 

456,626 

215,743 

96,927 

37,366 

263,207 

1,069,869 

Gain  or  Loaa 

40,746  G 

103,402  G 

84,376 G 

36.141  G 

2,415  L 

262,250  G 

Sunday,  1929. 

44,610 

24,794 

37,553 

5.202 

32,504 

144,663 

1928 . 

56,043 

15,616 

70,049 

7,452 

47,139 

196,299 

Gain  or  Loaa 

11,433  L 

9,178  G 

32,496  L 

2,250  L 

14,635  L 

51,636  L 

ST.  LOUIS.  MO . 

DaUy,  1929... 

1,344.295 

559,683 

189,393 

172,558 

441,541 

2,707,470 

1928 . 

1,130,827 

495,825 

104,222 

106,814 

457,626 

2,295,314 

Gain  or  Loaa 

213,468  0 

63.858  G 

85.171  G 

65,744  G 

16,085  L 

412, 156  G 

Sunday, 1929. 

309.424 

87.364 

86,149 

6,315 

261,454 

760,706 

1928 . 

386,859 

77,490 

145,620 

5,325 

.333,779 

949,073 

Gain  or  Loaa 

774,350  L 

9,874  G 

59,471  L 

990G 

,  62,325  L 

188,367  L 

ST.  PAUL,' MINN... 

Daily,  1929... 

940,175 

441,398 

169,968 

100,796 

282,463 

1,934,800 

1928 . 

853.782 

352,261 

108,990 

66,177 

283,940 

1,665,150 

Gain  or  Loaa 

86,393  G 

89,137  G 

60,978  G 

34,619  G 

1,477  L 

269,650  G 

Sunday, 1929. 

124,439 

33,377 

51,874 

5,505 

59,550 

274,745 

1928 . 

147,064 

34,015 

63,913 

7,444 

81,074 

333,510 

Gain  or  Loaa 

22,625  L 

638L 

12,039  L 

1,939  L 

21,524  L 

58,765  L 

SYRACUSE.  N.Y.  .. 

DaUy.  1929... 

915,484 

292,319 

199,846 

78,616 

374,117 

1,860,382 

1928 . 

715,073 

272,030 

169,310 

53,046 

359.632 

1,569,091 

Gain  or  Loaa 

200,411  0 

20,289  G 

30,536  G 

25,570  G 

14,485  G 

291,291  G 

Sunday,  1929. 

136,159 

82,049 

83,570 

19,365 

75,046 

396,189 

1928 . 

139,385 

85,909 

93,032 

17,261 

125,326 

460,913 

Gain  or  I.ioaa 

3,226  L 

3.860  L 

9,462  L 

2,104  G 

50,280  L 

64,724  L 

TACOMA.  WASH... 

DaUy.  1929... 

737,589 

270,942 

114,046 

66,526 

395,198 

1,584,301 

1928 . 

651,004 

221,078 

127,981 

61,597 

270.891 

1.332.551 

G  ain  or  I.oai 

1  86,585  G 

49,864  G 

13,935  L 

4.629G 

124,307 G  251,750  G 

Sunday, 1929. 

80,694 

6,028 

62,795 

2,759 

01,929 

214,206 

1928 . 

113.541 

7,450 

62,582 

5,221 

72,626 

261,420 

Gain  or  Loaa 

32,847  L 

1,422  L 

213  G 

2,462  L 

10,697  L 

47,215  L 

Local 

National 

Automotive 

Financial 

Classified 

Total 

Advertising 

TAMPA,  FL.A . 

DaUy,  1929... 

384,583 

200,697 

124,908 

21,890 

210,109 

942,187 

1928 . 

373,861 

152,975 

77,152 

25,159 

213,781 

842,928 

Gain  or  Loaa 

10,722  G 

47,722  G 

47,756  G 

3,269  1. 

3,672  L 

99,259  G 

Sunday,  1929. 

58,721 

12,122 

27,990 

6.646 

26.403 

131,882 

1928 . 

87,277 

11,078 

42,920 

8.510 

35,214 

184,999 

Gain  or  Loaa 

28,556  L 

1,044  G 

14,930  L 

1,864  L 

8,811  L 

53.117  L 

TERRE  HAUTE.... 

,  DaUy,  1929. . . 

696,961 

172,471 

94,807 

45,786 

172,021 

1,182.046 

IND. 

Sunday, 1929. 

146,719 

11,672 

59,861 

5,893 

38,935 

263.080 

TOLEDO,  OHIO.... 

DaUy,  1929... 

1,161,094 

270,826 

186,659 

87,858 

455,478 

2,161,915 

1928 . 

1,048,055 

305,537 

154,073 

83,162 

398.511 

1,989,338 

Gain  or  Loaa 

113,039  G 

34,711  L 

32,586 G 

4.696 G 

56,967 G 

172,577  0 

Sunday,  1929. 

234,380 

16,063 

29,789 

10,791 

35,762 

326,785 

1928 . 

269,488 

24,757 

39,685 

20,816 

57,017 

411,763 

Gain  or  Loaa 

35,108  L 

8,694  L 

9,896  L 

10,025  L 

21,255  L 

84.978  L 

TRENTON,  N.  J..., 

,  Daiyl,  1929. . . 

380,488 

110,913 

107,313 

20,895 

94,636 

714,245 

1928 . 

355,507 

100,926 

59,710 

12.491 

95,275 

623,909 

Gain  or  Loaa 

24,981  G 

9,987 G 

47,603  (5 

8,404  G 

639  L 

90,336  0 

Sunday,  1929. 

82,963 

3,729 

25,514 

10,400 

16,745 

139,351 

1928 . 

103,521 

3,766 

32,092 

11,137 

24,393 

174,909 

Gain  or  Loaa 

20,558  L 

37  L 

6,578  L 

737  L 

7,648  L 

35.558  L 

TULSA,  OKLA . 

Daily,  1929... 

640,142 

207,019 

140,730 

30,337 

292,732 

1,310,960 

1928 . 

533,960 

155,905 

122,587 

14,849 

275,070 

1,102,371 

Gain  or  Loaa 

106,182  G 

51,114G 

18,143  G 

15,488  G 

17,662  G 

208,589  0 

Sunday,  1929. 

168,140 

32,210 

75,999 

21,275 

58.430 

356.054 

1928 . 

242,919 

45,628 

110,034 

42,543 

79,312 

520,436 

Gain  or  Loaa 

74,779  L 

13,418  L 

34,035  L 

21,268L 

20,882  L 

164,382  L 

UTICA,  N.  Y . 

DaUy,  1929. . . 

649,995 

193,789 

181,593 

68,565 

207,033 

1,300,975 

1928 . 

657,273 

178,310 

136,244 

54,. 526 

234,883 

1,261,236 

Gain  or  Loaa 

7,278  L 

15,479  G 

45,349  G 

14,039  G 

27,850  L 

39,739  G 

Sunday, 1929. 

39,494 

3,306 

27,452 

7,183 

14,350 

91,785 

1928 . 

41,519 

3,112 

46,499 

3,329 

20,357 

114,816 

Gain  or  Loaa 

2,025  L 

194  G 

19,047  L 

3.854  G 

6,007  L 

23.031  L 

WASHINGTON . 

Daily,  1929... 

1,233,202 

429,792 

241,835 

116,969 

547,116 

2,568,914 

D.  a 

1928 . 

1,163,807 

319,117 

174,695 

113.417 

546,266 

2,317,302 

Gain  or  Loaa 

69,395  G 

110,675  G 

67,  HOG 

3.552  G 

850G 

251,612  G 

Sunday, 1929. 

495,013 

109,329 

79,287 

8,783 

104,841 

797,253 

1928 . 

626,288 

86.138 

121,220 

12,114 

167,526 

1,013,286 

Gain  or  Loaa 

131,275  L 

23,191  G 

41,933  L 

3,331  L 

62,685  L 

216,033  L 

WATERTOWN . 

N.  Y. 

DaUy,  1929... 

332,497 

156,434 

108,659 

•  25,867 

85,317 

708.774 

WILMINGTON . 

Daily.  1929... 

649,880 

202,907 

227,696 

62,810 

259,264 

1,402,557 

DEL. 

1928 . 

631,879 

172,326 

178,945 

26,822 

223,843 

1,233,815 

Gain  or  Loss 

18,001  G 

30,581 G 

48,751  G 

35,988  G 

35,421  G 

168,742  G 

Sunday,  1929, 

106,161 

15,133 

19,475 

7,715 

10,280 

1.58,764 

1928 . 

120,846 

8,449 

21,105 

3,859 

20,130 

174,389 

Gain  or  Loaa 

14,685  L 

6,684  G 

1.630L 

3,856  G 

9,850  L 

15,625  L 

WINSTON-SALEM. 

DaUy,  1929... 

244,319 

84,247 

58,902 

14,490 

50,083 

452,041 

N.  C. 

Sunday,  1929. 

21,782 

7,438 

17,137 

751 

8,574 

55.682 

WORCESTER . 

,  DaUy.  1929... 

974,776 

360,706 

248,422 

81,347 

334,326 

1,999,577 

MASS. 

1928 . 

853,153 

329,352 

199,048 

50,547 

344,005 

1,776  105 

Gain  or  Loaa 

121,623  G 

31,354  G 

49,374  G 

30.800G 

9,679  L 

223,472  G 

Sunday,  1929. 

95,508 

10,264 

36.569 

3,125 

37,390 

182,856 

1928 . 

116,803 

12,235 

58,820 

3,735 

51,106 

242,699 

Gain  or  Loaa 

21,295  L 

1,971  L 

22,251  L 

610  L 

13,716  L 

59,843  L 

YOUNGSTOWN.... 

,  Daily,  1929. . . 

963,347 

218,221 

156,415 

35,853 

247,100 

1,620,936 

OHIO 

1928 . 

988,927 

215,304 

96,751 

34.551 

222,770 

1,558,303 

Gain  or  Loaa 

25,580  L 

2,917  G 

59,664  G 

1.302G 

24,330  G 

62,633  0 

Sunday,  1929. 

64,061 

11,128 

40,195 

5,898 

21,747 

143.029 

1928 . 

54,587 

15,053 

35,646 

8,290 

33,476 

147.052 

Gain  or  Loaa 

9,474  G 

3,925  L 

4,549  G 

2,392  L 

11,729  L 

4,023  L 

EDITOR  SUES  FOR  LIBEL 

I^awrence  Ellguth,  editor  of  The  Mel¬ 
rose  Parker,  a  weekly  newspaper  pul)- 
lished  in  Melrose  Park,  a  suburb  of 
Chicago,  has  filed  a  suit  for  $25,000, 
charging  libel,  against  Charles  Ivens  and 
Carl  Dehlinger,  former  Melrose  Park 
trustees;  Peter  Wolf,  defeated  candi¬ 
date  for  president  of  the  village  in  the 
last  election;  James  Giles,  justice  of  the 
peace  in  Melrose  Park,  and  C.  H.  Eden, 
proprietor  of  a  Melrose  Park  print  shop. 
Ellguth  charges  them  with  responsibil¬ 
ity  for  publishing  and  distributing  an 
allegedly  libelous  handbill  in  which 
Ellguth  was  accused  of  conspiring  with 
the  present  village  administration  to 
profit  by  a  $75,000  bond  issue  recently 
approved  by  the  voters. 


PUBLISHER  A  GODFATHER 

Harold  F.  McCormick,  Chicago  mil¬ 
lionaire  and  president  of  the  South  Coast 
News  Publishing  Company,  acted  as  god¬ 
father  at  the  christening  of  the  baby 
son  of  Sumner  Crosby,  editor  of  the 
South  Coast  News,  Laguna  Beach,  Cal., 
and  Mrs,  Crosby.  The  Chicago  publisher 
was  best  man  when  the  couple  were 
married  last  September. 


PRESS  MEETING  PLANNED 

The  program  committee  of  the  Illinois 
Press  Association  is  conducting  a  series 
of  meetings  at  the  University  of  Illinois 
to  outline  the  program  for  the  annual 
fall  meeting,  which  will  be  conducted 
for  three  days,  beginning  October  3. 


NORTHWEST  ASS’N  MEETS 

More  than  .50  editors  and  members  of 
their  families  attended  a  two-day  meet¬ 
ing  and  outing  of  the  Northwest  Iowa 
Press  Association  at  Storm  Lake  re¬ 
cently.  G.  C.  Caswell,  managing  editor 
of  the  association,  J.  C.  Gillespie,  and 
E.  R.  McKee  were  speakers. 


ENGRAVERS  NAME  MILLER 

Eugene  C.  Miller  of  the  Osgood  Com¬ 
pany,  Chicago,  was  elected  a  member  of 
the  executive  committee  of  the  American 
Photo-Engravers’  Association  at  its  an¬ 
nual  convention  in  San  Francisco  recently. 


TO  BECOME  A  DAILY 

The  Macomb  (Ill.)  McDonouah  Ne^vs, 
weekly,  is  preparing  to  begin  daily  pub¬ 
lication  early  in  October. 
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EBRASKA  siK;aks  with  pride  of  its 
native  son,  Harvey  E.  Newbranch, 
editor  of  the  Omaha  World  Herald, 
whose  journalistic  achievements  and 
editorial  influetice  have  been  an  impor¬ 
tant  factor  in  making  the  World  Herald 
one  of  the  influential  and  profitable 
papers  of  the  midwest. 

While  still  a  youngster  in  high  school 
at  Wymore,  Neb.,  Newbranch  spent 
most  of  his  time  scanning  the  pages  of 
the  World  Herald  and  gradually  the 
ambition  some  day  to  be  the  editor  of 
that  paper  was  imbedded  in  him. 

This  ambition  remained  throughout  his 
college  days  at  Nebraska  University. 
Moreover,  it  was  fortified  from  time 
to  time  as  the  future  editor  was  allowed 
to  do  “space  reporting’’  of  university 
events.  Shortly  after  graduation  day  he 
managed  to  land  a  steady  job  on  the 
World  Herald. 

And  steady  it  has  tieen,  since  he  got 
his  first  job  a  little  more  than  30  years 
ago.  As  time  went  on  the  optimistic  and 
gallant  editorial  messages  from  the  New¬ 
branch  pen  attracted  the  attention  of 
many  newspaper  owners.  Several  of 
these  offered  Newbranch  positions  on 
their  papers  at  larger  salaries  than  he 
was  getting  on  the  Herald. 

But  the  boyhood  ambition  was  too  well 
imbedded.  His  heart  was  wrapped  around 
this  one  paper.  His  ideas,  methods  and 
system  tracked  perfectly  with  those  of 
Senator  Gilbert  M.  Hitchcock,  owner  of 
the  paper. 

Editor  Newbranch  has  always  avoided 
the  flare  of  the  spotliglK.  He  contends 
that  when  a  man  enters  a  business, 
politics  or  profession,  success  is  attended 
a  certain  measure  of  popular  fame. 

His  name  commences  to  appear  in  print 
and  his  face  becomes  sort  of  public 
property. 

But  for  a  journalist  he  must  be  con¬ 
tent  to  surrender  any  dreams  he  may 
have  of  popular  fame.  Ejigaged  in  the 
business  of  bringing  others  before  the 
public  eye,  he  is  compelled  for  the  best 
interests  of  his  craft  to  remain  behind 
the  scenes. 

But  in  spite  of  this  the  editorials  and 
the  directing  ability  of  Harvey  New¬ 
branch  have  brought  him  fame,  which 
has  been  partly  commensurate  with  the 
influence  which  he  wields. 

Professor  Frank  Fogarty,  writing  in 
the  Creightonian,  student  publication  of 
Creighton  University  which  recently  con¬ 
ferred  the  honorary  degree  of  doctor  of 
laws  on  Mr.  Newbranch,  wrote: 

“Although  he  belongs  to  a  profession 
that  works  in  greater  part  'while  other 
sleep,  although  he  never  makes  speeches, 
never  seeks  the  foreground,  seldom 
meets  new  people,  although  he  is,  in  his  ophy 
own  language,  miserably  ‘gun  shy,’  circle 
Harvey  Newbranch  is  an  unmistakable  our  1 
and  mighty  influence.  His  name  appears  this  ( 
neither  on  the  outside  of  books  nor  at  VVI 
the  top  of  printed  articles,  and  yet  his  for  v 
readers  visualize  him  clearly,  sitting  ago  1 
severely  behind  the  editorial  page  that  and 
is  his  pulpit,  rostrum,  and  classroom.  He  learn 


the  reporter  within  its  story.  And  about 
all  that  is  in  life  anyway  is  the  oppor¬ 
tunity  for  self  expression.  That  is 
what  the  artist,  the  business  man,  the 
professional  man  strives  for. 

“Rich  people  fight  for  self  expression 
and  the  gathering  and  reporting  of  news 
gives  the  newspaper  man  this  opportun¬ 
ity  of  expression.’’ 

Mr.  Newbranch  views  standardization 
as  the  most  serious  menace  to  American 
newspapers. 

“The  front  page,  and  more  important 
still,  the  editorial  page  which  is  the 
heart  of  the  paper  should  be  vastly  dif¬ 
ferent  than  those  of  other  papers,  but  it 
is  getting  so  that  if  you  read  one  paper 
you  read  them  all,”  he  says. 

As  for  the  chain  newspaper  idea  which 
is  making  strides  in  the  newspaper  field, 
Mr.  Newbranch  believes  that  the  public 
value  of  such  groups  depends  upon  the 
mind  which  is  behind  them. 

“However,  I  cannot  see  how  it  is 
humanly  possible  for  a  man  with  a 
chain  of  papers  to  take  his  publications 
and  run  them  on  any  set  average,  ship 
editors  around  and  have  them  adapt 
themselves  to  the  modes  and  customs  of 
the  various  communities,”  he  declares. 
“To  me  it  seems  that  an  editor  must 
know  the  people  of  the  city  in  which  he 
lives,  have  an  honest  interest  in  their 
welfare,  understand  their  pains  and 
aches  and  work  for  their  good  as  well 
as  well  as  he  works  for  the  good  of 
the  owner. 

“Newspapers  are  a  sort  of  a  public 
utility  and  their  function  is  to  serve  as 
well  as  be  served.” 


CHANGES  ON  PALMER  PAPERS 


Camden  (Ark.)  New*  M.  E.  Resign* — 
Advertising  Manager  Buys  Weekly 

Several  personnel  changes  have  been 
announced  by  C.  E.  Palmer,  publisher  of 
four  newspapers  in  Arkansas,  the  El 
Dorado  Daily  News,  Hope  Star,  Jones¬ 
boro  Tribune  and  Camden  Evening  Neva. 

C.  K  Hill,  managing  editor  of  tlx 
Camden  Evening  News,  has  offered  his 
resignation  effective  Sept.  1  and  will  join 
another  newspaper  under  Mr.  Palmer’s 
control. 

Wallace  D.  Hurley,  advertising  mana¬ 
ger  of  the  Camden  Evening  News  for 
three  years,  has  purchased  the  Paris 
(Ark.)  Express  and  will  continue  its 
publication. 

W.  D.  Palmer,  son  of  the  publisher, 
has  removed  from  California  to  CamdM 
and  will  have  a  place  in  the  News  edi¬ 
torial  department. 

The  Evening  News  Publishing  Com¬ 
pany  at  a  recent  meeting  added  (Jeorge 
R.  (Jordon,  Henry  L.  Berg.  J.  D. 
Reynolds  and  L.  ^l.  Stern  to  the  board 
of  directors. 


HARVEY  E.  NEWBRANCH 
Editor,  Omaha  (Neb.)  World'Herald 


Editor  &  Publisher  The  Fourth  Estate  for  August  31,  1929 


1 


Steady... 

Meteoric  success  in  the  newspaper  business  is  more  to  be 
talked  about  than  realized.  Public  taste  may  be  fickle  in 
its  experimentation,  but  public  choice  is  an  orderly,  slow 
process  to  be  found  only  through  a  long  succession  of 
calendar  pages,  each  of  which  has  been  marked  by  care¬ 
ful  guardianship  of  public  confidence.  The  danger¬ 
ous  age  of  a  newspaper  is  that  point  at  which  it  has 
become  so  steady  it  may  be  practically  motion¬ 
less,  but  if  each  passing  year  has  developed 
momentum — age  even  more  strongly  insures 
youth!  Vision,  alertness,  courage,  integrity — 
i  these  are  mere  abstractions  in  a  doctrine  of 

A  policy;  but  when  representing  a  practice  of  j 

l\  64  years,  they  constitute  a  foundation  A 

of  rock.  It 


New  newspapers  were  launched  and  estab¬ 
lished  newspapers  made  surprising  expan¬ 
sion  during  the  one-time  “boom”  in  Florida. 
But  in  and  out  of  season,  through  every 
economic  change.  The  Florida  Times- 
Union  has  thrived,  grown,  added  subscrib¬ 
ers,  increased  linage  —  the  reward  of  64 
years  of  striving  to  maintain  its  reputation 
as  Florida’s  Foremost  Newspaper. 


Khc  Sflori^ia  Mmes  -  Jlmotil 

JACKSONVILLE ,  FLA . 


Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc.  (Formerly  Benjamin  &  Kentnor  Company) 


Philad.lphia . IS24  Cheatnut  St. 


Lot  Anselat . 117  Weat  9th  St. 


San  Franeitco . U  Sutter  St. 
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POLISH  STAFF  WRITERS  UNDERPAID; 
FREE  LANCES  TAKE  THE  CREAM 

Special  Men  Enforce  Strict  Rate  for  Articles  While  the 
Regulars,  Unorganized,  Are  at  Publishers’  Mercy — 
Criticism  of  Government  Is  Taboo 


By  ALBIN  E.  JOHNSON 

Staff  Correspondent,  Editor  a  Publisher 


Warsaw,  Poland,  Aug.  19.— The 
special  writers,  or  free-lances,  of 
which  there  are  many  in  Poland, 
have  all  the  better  of  journalism 
in  the  new  post-war  republic  —  or 
Dictatorship.  Where  their  perma¬ 
nently  employed  colleages  are  subject 
to  the  vagaries  of  the  publishers,  a 
“collective  agreement”  guarantees  the 
free  lance  writer  a  fixed  minimum  price 
for  their  product,  which  is  “at  least  one- 
half,  per  line,  of  the  selling  price  of  the 
newspaper  or  magazine.”  For  example,  a 
penny  newspaper  has  to  pay  a  half-cent 
minimum  per  line  for  contributors’ 
space;  a  five  cent  paper  must  pay  V/z 
cents  per  line  or  more.  Obviously  the 
system  would  not  work  in  the  United 
States — equitably — where  a  paper  with  a 
million  circulation  might  sell  at  a  penny. 
But  in  Poland  where  the  wealth  of  a 
newspaper,  to  a  large  extent,  is  reflected 
in  its  street-comer  price,  the  practice  is 
accq)ted. 

Like  their  compatriots  in  the  other 
Succession  Slates  —  Czecho-Slo\'akia, 
Jugoslavia  and  the  Baltic, — newspaper¬ 
men  in  Poland  are  woefully  underpaid. 
Unorganized,  they  are  at  the  mercy  of 
the  publishers,  who  have  great  influence 
both  in  the  Diet  and  the  Government. 
The  unionized  printers  as  far  back  as 
1925  earned  on  an  average  the  same  as 
good  journalists.  Since  then  the  cost  of 
living  has  risen  consistently,  and  print¬ 
ers  wages  have  kept  pace  with  the  rise  in 
the  index  figure.  Journalists’  salaries  on 
the  other  hand,  have  climbed  almost  im¬ 
perceptibly,  if  at  all. 

Poland,  like  Roumania,  Jugoslavia  and 
Hungary  does  not  believe  in  a  “free 
press”  insofar  as  freedom  to  criticise  the 
government  is  concerned.  The  Pilsud- 
ski  Dictatorship  is  a  military  regime  and 
its  decrees  smack  of  martial  law.  The 
one  thing  the  Polish  newspapers  may  in¬ 
dulge  in,  with  impunity,  is  anti-German, 
anti-Russian  and  anti-Lithuanian  propa¬ 
ganda.  When  an  editor  feels  the  neces¬ 
sity  of  loosing  verbal  panegyrics,  he  has 
but  to  aim  his  thrusts  at  the  “Bolshe¬ 
vists”  of  Russia  or  the  “Imperialists” 
of  Germany,  or  the  “Illiterate  Ingrates” 
of  Lithuania.  As  a  result  Poland  has  the 
most  “nationalistic”  press  in  Europe, 
and  to  a  large  extent  the  most  unre¬ 
liable,  so  far  as  mirroring  all  aspects  of 
a  political  or  economic  question. 

Altogether  there  are  about  5,000 
newspapers  and  periodicals  in  the  New 
Poland,  many  of  which  are  political  in¬ 
struments  and  practically  the  entire  jour¬ 
nalistic  fraternity  in  Poland  is  com¬ 
posed  of  Poles,  despite  the  large  element 
of  foreigners  in  the  population.  One  inex- 
plainable  feature  of  Polish  journalism  is 
the  high  percentage  of  women  in  the 
craft.  They  total  between  six  and  seven 


per  cent  of  the  members  of  the  Press 
Association.  An  even  larger  percentage 
of  the  non- Association  journalists  are 
women  it  is  said. 

Wages,  as  stated  before,  are  woefully 
low,  the  pre-war  salary  of  a  “responsi¬ 
ble  journalist”  having  been  between  200 
and  250  gold  roubles.  Today  a  salary  of 
a  worker  with  a  certain  amount  of  re¬ 
sponsibility  averages  around  600  to  800 
zlotys  while  a  “qualified  assistant”  or  desk 
man  gets  around  500  zlotys  per  month. 
When  it  is  realized  that  it  takes  32 
zlotys  to  buy  an  equivalent  value  of 
$6.25  in  the  average  American  city,  it 
will  be  seen  that  a  Polish  Journalist’s 
salary  is  at  best  between  $90  and  $110 
per  month. 

A  bitter  fight  h’as  been  waged  over  a 
period  of  several  years  by  the  Associa¬ 
tion  of  Journalists  for  an  equalization  of 
wages  and  improvement  in  their  work¬ 
ing  conditions.  Their  program  calls  for 
a  six-hour  day,  Sundays  holidays  and 
one  month’s  vacation  for  recognized  staff 
members  with  six  weeks  for  those  who 
have  been  with  the  newspaper  for  ten 
years  or  more;  three  months  dismissal 
notice,  sick-leaves  and  a  model  contract. 
But  everytime  the  Diet  or  Dictatorship 
has  indicated  a  desire  to  act  for  the 
journalists  the  publishers  have  blocked 
the  way.  Today  custom  still  rules  al¬ 
though  the  legalized  contracts  of  “Intel¬ 
lectual  Workers”  sometimes  are  invoked 
on  behalf  of  newspapermen. 

The  one  bright  spot  in  the  otherwise 
unstable  and  precarious  existence  of  Pol¬ 
ish  newspapermen  is  the  Government  Act 
of  May  19,  1920  relating  to  health  in¬ 
surance.  Under  its  provisions  every  in¬ 
sured  person  is  entitled  to  60%  of  his 
basic  salary  for  thirty-nine  weeks,  begin¬ 
ning  the  third  day  of  his  illness. 

The  premiums  for  the  insurance  are 
paid  by  the  insured  and  his  employer,  the 
former  paying  40%  and  the  latter  M%. 
Besides  illness,  organized  unemployment, 
invalidity  and  old-age  insurance  for  pro¬ 
fessional  journalists  is  provided  in  a  new 
Act  which  came  into  force  in  November, 
1927.  In  cases  of  unemployment  the  in¬ 
sured  is  paid  an  allowance  equalling  30% 
of  his  average  remuneration  if  he  is  sin¬ 
gle  and  40%  if  he  is  married.  Ten  per 
cent  for  each  member  of  the  family  is 
added  provided  the  total  does  not  ex¬ 
ceed  four-fifths  of  the  basic  salary. 

A  person  who  has  lost  at  least  one-half 
his  working  capacity  gets  a  pension 
equal  to  40%  his  basic  salary  with  al¬ 
lowances  for  minor  children  and  other 
factors.  Old-age  pensions  are  similar 
and  are  payable  when  a  journalist  has 
reached  the  age  of  sixty-five,  or  at  the  age 
of  sixty  if  he  has  paid  480  monthly  pre¬ 
miums.  A  widow  receives  a  pension 
equal  to  3/5ths  of  what  her  husband 
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would  have  been  entitled  at  the  time  of 
his  death.  The  premiums  paid  by  jour¬ 
nalists  are  2%  of  his  salary  for  unem¬ 
ployment  and  8%  for  old-age  and  inval¬ 
idity  insurance.  The  employer  has  to  pay 
from  two  to  three-fifths  of  the  amount 
according  to  the  salary  of  the  employe. 


NEW  FLORIDA  GROUP 


Newspaper  Advertising  Men  Organize 
— W.  H.  Blinn  President 

Florida  newspaper  advertising  men,  in 
session  in  Orlando,  Aug.  27,  formed  a 
state-wide  organization,  naming  W.  H. 
Blinn  of  the  Miami  Daily  News  pres¬ 
ident. 

Other  officers  chosen  were :  V.  K. 
Obenauer,  Jr.,  St.  Petersburg  Times, 
first  vice-president;  S.  Lloyd  Frisbee, 
Tampa  Morning  Tribune,  second  vice- 
president,  and  W.  J.  Porter,  IVest  Palm 
Beach  Post,  secretary  and  treasurer. 

Discussion  of  problems  common  to  the 
newspaper  advertising  business  occupied 
a  part  of  the  meeting,  and  was  led  by 
a  discussion  of  free  publicity  by  Mr. 
Frisbee.  The  advertising  men  were  wel¬ 
comed  by  Mayor  James  L.  Giles  of 
Orlando,  and  were  guests  at  noon  of  the 
Orlando  Advertising  Club. 


DAILY  AWARDS  SCHOLARSHIPS 

Miss  Marguerite  Elise  Goelet,  daugh¬ 
ter  of  Mrs.  Elise  K.  Goelet  of  the  dis¬ 
play  advertising  department  of  the  Chi¬ 
cago  Daily  News,  and  Anton  A.  Smigiel 
of  the  accounting  department  were 
awarded  the  two  $i,ooo  scholarships 
given  annually  by  the  Daily  News  to 
sons  and  daughters  of  employes  or  young 
men  and  girls  employed  on  the  paper. 


HRM  TO  INCREASE  ITS 
NEWSPAPER  BUDGET 


Sales  Success  Following  Drive  in 
Eighteen  Dailies  Prompts  Move 
on  Part  of  Detroit  Com- 
pany 


Plans  for  an  extensive  advertising 
campaign  to  be  launched  in  the  near 
future  have  been  announced  by  the  Mc- 
Aleer  Manufacturing  company,  Detroit, 
manufacturers  of  car  polishing  com¬ 
pounds.  The  company,  which  makes  92 
per  cent  of  polishing  products  used  by 
car  builders,  now  is  using  newspaper 
advertising  space  in  18  cities.  It  plans 
to  double  space  in  those  cities  and  to  use 
newspaper  advertising  space  in  43  more 
cities. 

Decision  to  expand  the  advertising 
program  resulted,  according  to  Tom 
Walton,  vice  president,  from  the  tre¬ 
mendous  increase  in  sales  since  the  com¬ 
pany’s  first  newspaper  advertisement 
appeared  in  February  of  this  year. 

The  McAleer  company  also  has  been 
broadcasting  in  three  cities  and  has  been 
doing  some  national  magazine  adver¬ 
tising. 


DAILY’S  PLANE  MET  FLIERS 

The  IVichita  Eagle  on  Aug  22  sent 
its  own  airplane  to  Ft.  Worth,  Tex.,  to 
meet  the  nation’s  leading  women  fliers 
in  the  Santa  Monica  to  Cleveland  race 
and  to  make  possible  a  thorough  cover¬ 
age  of  news  of  the  Women’s  Air  Derby 
fliers  who  left  El  Paso  Aug.  22  on  their 
hop  to  Wichita  and  arriv^  Friday.  A 
special  feature  writer  for  the  Eagle 
made  the  trip. 


Booth  NewsMpefe 


'^HEY  carry  the  best 
*  of  features,  cartoons, 
Action  and  Associated 
Press  news  reports  so  as 
to  interest  the  entire 
family. 

They  reach  practically 
every  home  in  the  city 
of  publication  and  most 
of  those  in  the  adjacent 
territory. 

They  hold  the  interest 
and  confidence  of  their 
readers. 


Home 

NewspfflieiS 


An  Ideal  Test  Market 

Because  of  the  complete  home  coverage  of  these  Booth  Newspapers  and 
because  The  Booth  Newspaper  Area  has  a  population  of  1,350,000  with 
more  than  121  cities  and  towns  varying  from  1,000  to  nearly  200,000. 

It  offers  an  ideal  test  market.  It  will  pay  you  to  investigate  the  advan¬ 
tages  offered  here. 

Grand  Rapids  Press  Flint  Daily  Jonmal 
Saginaw  Daily  News  Jadson  Qtiaen  Patriot  Nnskegon  Chronicle 
Kalamaioo  Gaxette  Bay  City  Daiy  Times  Ann  Arbor  Daily  News 

BOOTH  NEWSPAPERS,  Inc. 

1.  A.  KLEIN,  Ematum  Kapraaantmtiom  J.  E.  LUTZ,  W—Urn  JUpraaantmtiva 
SO  East  42Bd  SL,  New  York  180  North  Michigan  Avs.,  Chicago 

Control  OtRcmt  2600  Buhl  Bldg.,  Dmtrait,  or  mny  nawapapar  liatad. 
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What! 

No  Free  Samples? 

The  Home  Economics  Department  of  the  Chicago 
Evening  American  is  unique — and  eminently  suc¬ 
cessful.  Kept  clear  of  ‘Tie-ups,”  it  has  never  given  a 
single  free  sample  of  anything.  Yet  in  the  first  year 
of  its  establishment  it  conducted  cooking  classes, 
lectures  and  demonstrations  to  a  total  attendance  of 
6,660. 

In  the  first  six  months  of  1929  the  department 
received  and  answered  a  monthly  average  of  2,444 
letters  and  367  phone  calls. 

Here  is  proof  of  reader  interest  that  will  bear  the 
closest  scrutiny — eager  interest  won  without  subsidy 
*  through  a  service  which  gives  new  significance  to  the 

phrase  “good  will.” 


CHlCim.OO  E'WEMMMO 

a  good  newspaper 


One  of  the  twenty-eight  Hearst  Newspapers  read  hy  more  than 
twenty  million  people  —  Member  of  International  News  Service, 
Universal  Service  and  Audit  Bureau  of  Circulations. 
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MERITS  OF  NEWSPAPER  PROMOTION  BY 
RADIO  REMAINS  IN  DOUBT 

Charles  H.  Prisk,  Pasadena  Editor  and  Operator  of  Station 
KPSN,  Goes  on  Air  Only  30  Minutes  a  Day  Despite 
Expensive  Equipment  and  Oflicial  O.  K. 


By  LEW  HEAD 


^0  what  extent,  if  any,  a  radio  broad- 
casting  station  is  an  aid  or  detriment 
to  a  newspaper,  probably  may  be  deter¬ 
mined  some  time  in  the  future.  So  tar 
as  Charles  H.  Prisk,  editor  of  the  Pas¬ 
adena  (Cal.)  Star-News,  is  concerned, 
the  problem  has  not  yet  been  solved. 

The  Pasadena  Star-News,  when  it 
erected  its  modern  plant,  about  three 
and  a  half  years  ago,  installed  one  of  the 
most  complete  and  powerful  broadcast¬ 
ing  stations  on  the  Pacific  Coast.  Allo¬ 
cated  a  very  favorable  wave  length, 
315.6,  and  possessing  a  1000-watt  equip¬ 
ment,  KPSN  stood  in  the  way  of  equal¬ 
ity  with  any  other  western  radio  estab¬ 
lishment.  In  direct  competition  with  the 
powerful  stations  of  nearby  Los  An¬ 
geles,  only  a  dozen  miles  distant,  KPSN, 
for  a  period  of  more  than  a  year,  com¬ 
manded  not  alone  local  attention  but 
recorded  reception  as  far  away  as  the 
South  Sea  Islands,  Alaskan  points, 
Samoa,  Havana  and  several  cities  on  the 
Atlantic  seaboard,  including  Boston, 
New  York  City  and  New  Jersey  cities. 

While  KPSN  was  allowed  by  the  Fed¬ 
eral  Radio  Commission  a  considerable 
portion  of  time  on  the  air  and  took  full 
advantage  of  that  generosity,  this  station 
today  occupies  only  30  minutes  a  day, 
15  at  noon,  broadcasting  news  items  and 
the  same  time  at  6  p.m.,  with  a  news 
summary.  It  was  because  of  this  very 
short  time  on  the  air,  with  such  an  ex¬ 
pensive  equipment,  costing  about  $50,000, 
a  correspondent  of  Editor  &  Publisher 
sought  an  interview  with  Mr.  Prisk.  _ 

It  was  largely  because  of  the  advice 
of  the  Pasadena  Chamber  of  Commerce 
that  Mr.  Prisk  and  his  associates  de¬ 
cided  to  include  the  radio  in  their  plant 
construction.  It  was  advocated  by  the 
chamber  on  the  basis  of  a  valuable  civic 
asset.  From  Mr.  Frisk’s  own  point  of 
view  his  decision  was  determined,  to  a 
definite  degree,  by  the  belief  that  such  a 
radio  station  might  be  of  great  news 
value.  At  that  time,  it  will  be  re¬ 
membered  a  nationally  organized  news 
service,  transmitted  by  air,  was  in  con- 
templaticMi.  To  have,  in  Pasadena,  a 
highly  organized  unit  of  a  news  sending 
and  receiving  service  intrigued  Mr. 
Prisk. 

“But,  such  a  service  has  not  material¬ 
ized,”  commented  Mr.  Prisk,  “and  there 
seems  little  likelihood  that  it  will,  espe¬ 
cially  in  the  receiving  end,  for  some 
years.  I  sometimes  think  that  possibly 
within  five  years,  we  might  realize  it. 
“To  receive  and  re-broadcast  nationally 
important  news  would  be  a  splendid  as¬ 
set  for  any  newspaper  and  I  am  still 
hopeful  that  it  will  be  generally  pos¬ 
sible.  . 

“At  the  present  time,  we  are  broad¬ 
casting  news  twice  a  day  for  a  brief 
period,  awaiting  the  time  when  we  will 


be  able  to  greatly  augment  this  service.” 

To  have  kept  KPSN  on  the  air  for 
the  full  time  allotted  to  it,  Mr.  Prisk 
says  that  the  program  expense  was  too 
large  to  justify  it  from  a  business 
viewpoint.  There  was  not  enough  rev¬ 
enue  to  be  derived  in  Pasadena  to  main¬ 
tain  the  station,  he  states.  He  would 
not  go  outside  Pasadena  for  advertis¬ 
ing  contracts,  as  he  is  seriously  opposed 
to  general  advertising  solicitation  for 
radio.  Under  no  circumstances  will  the 
Star-News  consider  any  advertising  that 
is  not  up  to  the  standard,  in  its  line, 
the  paper  has  set  for  itself. 

“In  fact,”  Mr.  Prisk  continued,  “di¬ 
rect  advertising  is  a  failure.  It  is  the 
curse  of  radio.  Such  advertising  reflects 
straight  back  upon  the  newspaper  pub¬ 
lishing  it.  If  it  is  not  high  grade,  hon¬ 
est  and  without  any  offense  to  our  rid¬ 
ers,  it  is  not  worthy  of  broadcasting. 
The  paper  that  does  broadcast  it  will 
suffer.  General  advertising,  on  the 
other  hand,  has  merit  but  it  must  be 
of  the  same  unquestionable  character. 
I  do  believe,  however,  that  radio  adver¬ 
tising  will  never  supplant  the  newspaper, 
from  the  position  of  results  obtained.” 

One  striking  opinion  expressed  by  Edi¬ 
tor  Prisk  that  might  stimulate  contro¬ 
versy  is  that  no  newspaper  radio  should 
go  into  air  advertising  for  the  purpose 
of  deriving  profit.  It  is  his  conclusion 
that  when  a  newspaper  radio  station  h«w 
sold  enough  advertising,  of  the  sort  it 
need  not  be  ashamed  to  sponsor,  to 
maintain  itself,  that  is  as  far  as  a  news¬ 
paper  should  go  in  commercial  broad¬ 
casting. 

“The  public  is  tired  of  direct  adver¬ 
tising  and  second  rate  programs,”  Mr. 
Prisk  believes.  “The  good  will  of  the 
public  toward  any  newspaper  will  never 
be  built  up  or  sustained  by  either  of 
these.  The  good  will  that  a  paper  earns 
is  its  most  valuable  asset  and  anything 
that  takes  away  from  that  is  to  be 
shunned.” 

There  is  a  probabiliy  that  KPSN  will 
take  more  advantage  of  its  liberal  time 
allocation  this  year,  but  this  action  will 
be  determined  by  the  character  of_  spon¬ 
sorship  that  can  be  obtained.  This  sta¬ 
tion  has  never  been  associated  with  any 
“chain”  and  would  not  become  so  iden¬ 
tified  unless  its  owner  could  be  definitely 
assured  that  the  type  of  program  would 
be  comparable  with  the  character  of  the 
Star-News. 

“There  are  some  very  wonderful  pro¬ 
grams  being  sent  over  the  air  now,”  Mr. 
Prisk  concluded.  “I  believe  the  time  is 
not  far  distant  when  we  will  hear  a  sys¬ 
tem  of  programs  of  which  none  of  us 
will  be  critical.  When  we  do,  news¬ 
papers  that  own  and  operate  radios  will 
regard  such  programs  as  tremendously 
valuable  assets.” 


TTie  Publisher  s  building  T*  roblem 


Tin,  and  many  other 
successful  newspaper 
plants  have  been  eco¬ 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 


TO  TEST  JUDGE’S  RULING  OUTLINES  PAINT  CAMPAIGN 


Montana  Daily  Questions  Right  of  Newspapers  in  Ninety  Cities  to  Get 
Lawyers  to  Withhold  Legal  Papers  Sherwin-Williams  Copy 


In  an  effort  to  determine  whether  a 
court  may  order  papers  in  an  action 
withheld  from  the  press,  the  Baseman 
(Mont.)  Chronicle  will  file  a  test  suit 
against  Judge  B.  B.  Law. 

The  newspaper  says  there  apoears  to 
be  no  record  of  a  decision  on  the  ques¬ 
tion  in  Montana,  though  other  states 
permit  such  action.  The  order  upon 
which  the  action  will  be  brought  grants 
permission  to  attorneys  for  one  of  the 
parties  in  an  action  to  withhold  the 
papers  for  the  purpose  of  preventing  any 
statement  in  regard  to  a  subject  in  liti¬ 
gation  from  being  made  public  until  the 
statement  is  made  public  by  the  cemsent 
of  the  parties  involved,  or  by  proceed¬ 
ings  in  open  court. 


TO  STUDY  ADVERTISING 

The  Mears  1929  Newspaper  Advertis¬ 
ing  Study  will  be  held  in  the  Lattice 
Room  of  the  Hotel  Statler,  Cleveland, 
Sept.  4  and  5,  under  the  direction  of 
Charles  W.  Mears,  of  Cleveland.  About 
40  individual  newspapers  and  three 
groups,  the  Hearst  Newspapers,  Scripps- 
Howard  Newspapers  and  Brush-Moore 
Newspapers,  will  be  represented. 


W.  D.  McDonald  of  Henri,  Hurst  & 
McDonald,  Chicago  advertising  agency, 
was  one  of  the  principal  speakers  at  the 
Sherwin-Williams  trade  sales  conference 
in  Chicago  last  week.  Mr.  McDonald 
outlined  the  1929-30  advertising  cam¬ 
paign.  The  new  metropolitan  newspaper 
campaign  will  run  in  90  cities,  starting 
early  in  September,  and  will  be  supple¬ 
mented  by  a  “double  barreled”  local 
newspaper  plan  which  calls  for  a  selec¬ 
tive  program  of  forty-inch  newspaper 
advertisements  in  each  of  which  the  local 
merchant  will  incorporate  his  own  store 
advertising. 

Other  speakers  on  the  program  were 
H.  D.  Whittlesey,  vice-president  of  the 
Sherwin-Williams  company  in  charge  of 
sales,  and  Julius  Klein,  assistant  secre¬ 
tary  of  commerce. 


TELEGRAM  WRITER  ILL 

Alice  Hughes,  woman’s  page  column¬ 
ist  of  the  Nezf  York  Telegram,  was 
taken  suddenly  ill  last  week  and  rushed 
to  Mt.  Sinai  hospital  for  an  operation. 
She  is  at  present  convalescing  and  will 
resume  her  column  the  first  week  in 
September. 


Worcester f  Massachusetts 

Worcester  Market  Families 
Save  Systematically 

61.97%  of  the  families  in  the  Worcester  City  and 
Suburban  market  have  savings  accounts  in  bamks.  The 
selection  of  this  form  of  saving  no  doubt  is  attribut¬ 
able  to  the  fact  that  Worcester  has  never  experienced 
a  bank  failure.  The  average  per  capita  savings  deposit 
in  Worcester  is  $800 — four  times  that  of  the  United 
States  average. 

Of  the  57,883  families  in  the  Worcester  trade  area 
who  have  savings  accounts,  66.97%  or  38,766 
receive  regularly,  every  day,  in  the  home,  the  Tele¬ 
gram  or  Gazette.  This  reference  is  to  feunilies  that 
have  savings  accounts  and  take  th^  Telegram  or 
Gazette  in  the  home  every  week-day.  It  does  not 
indicate  the  number  of  savings  accounts — some  fami¬ 
lies  have  more  than  one,  in  some  families  several 
members  have  savings  accounts. 

Owners  of  savings  accounts  who  buy  the  Telegram 
or  Gazette,  but  do  not  always,  every  day,  have  it 
brought  to  the  home,  are  not  included  in  this  number. 

By  every  indication  the  Telegram  and  Gazette  is  the 
most  effective  means  of  cultivating  the  Worcester 
market. 

WORCESTER  TELEGRAM  SUNDAY  TELEGRAM 
THE  EVENING  GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 
PAUL  BLOCK,  INC.,  National  Representative 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco 
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National  Advertisers, 

during  first  six  months  of  1929, 

emphatically  recognized 

the  selling  power  of  the 

COLUMBUS  CITIZEN 


1929 

1928 

GAIN 

TOTAL  NATIONAL . 

.  722,248 

664,731 

57,517  i 

Furniture  and  Household . 

.  9,736 

1,205 

8,531  1 

Groceries . 

.  137,597 

152,959 

.  4,638  ! 

Heating  and  Plumbing . 

.  45,559 

25,780 

19,779 

Hotels  and  Resorts . 

.  3,860 

2,944 

916  1 

1  Insurance  . 

.  19,343 

10,710 

8,633 

Musical  Instruments . 

. .  196 

140 

56 

1  Radio . 

. .  29,447 

21,166 

8,281  I 

!  Sporting  Goods . 

.  4,083 

210 

3,873 

1  Tobacco  . 

.  120,101 

102,663 

17,438 

Transportation . 

.  32,924 

28,210 

4,714 

Automotive . 

.  349,731 

294,105 

55,626 

Financial . . 

1 

.  188,698 

179,538 

9,160 

J  Columbus  9 

CITIZEN 

A  SCRIPPS-HOWARD  NEWSPAPER 


NATIONAL  ADVERTISING  DEPARTMENT,  S.  S.  SCHUYLER,  DIRECTOR,  230  PARK  AVENUE.  NEW  YORK 
CHICAGO  -  DETROIT  -  PHILADELPHIA  -  BUFFALO  -  ATLANTA  -  DALLAS  -  SAN  FRANCISCO  -  LOS  ANGFXES 


/ 
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LA. A.  LEADERS  HAIL  NEW  ASSOCIATION 

Truly  International  Organization  Has  Grown  from  Expanded  American  Group,  Heads  of  Which  Disclaim 
Desire  to  Dominate — Highlights  of  Berlin  Convention  Ad  dresses 


Photograph  shows  the  booth  of  the  world  famous  record  factory  of  “Odeon” 
at  the  Advertising  Exposition  held  in  connection  with  the  1.  A.  A.  Berlin 
convention. 


CC.  YOUNGGREEN,  of  Milwaukee, 
•  Wis.j  elected  president  of  the  I.  A.  A. 
at  Detroit  in  19^  and  continued  in  the 
same  office  of  the  reorganized  association, 
expressed  the  American  view  of  the  new 
constitution  as  f  dlows ; 

“In  America  we  as  advertising  men 
were  glad  to  start  the  International  Adver¬ 
tising  Association,  and  we  were  glad  to 
come  to  London  in  1924  to  help  further 
the  advance  of  advertising. 

“Because  advertising  had  advanced  in 
Europe  we  fully  recognize  that  there 
'should  come  into  being  an  organization 
including  us,  in  which  each  body  will  have 
equality  of  representation  in  dealing  with 
all  subjects,  a  body  on  which  the  other 
organizations  will  be  on  a  par  with 
America. 

“America  is  fully  satisfied  to  see  this 
new  international  body.  We  have  talked 
over  this  idea  in  America  a  year  ago.  We 
felt  then  that  we  did  not  want  to  dominate 
in  organized  international  advertising, 
that  in  simple  justice  the  association  should 
become  more  international  in  scope  and 
character. 

“I  as  president  of  the  I.A.A.  and 
representing  from  today  not  only  America, 
am  happy  that  it  is  under  my  adminis¬ 
tration  that  this  great  and  necessary  step 
forward  has  been  taken.” 

The  British  viewpoint,  expressed  by  a 
spokesman  for  Lord  Riddell,  proprietor 
of  the  News  of  the  World  and  president 
of  the  Advertising  Association,  Inc.,  fol¬ 
lows  : 

“The  outcome  of  the  negotiations  is  a 
constitution  which  will  inevitably  foster 
the  development  of  advertising  as  an  inter¬ 
national  force. 

“Our  American  friends  who  have  done 
so  much  to  organize  advertising  see  that 
the  time  has  come  when  the  movement  has 
outgrown  its  original  form,  that  they  have 
a  part  to  play  in  a  much  bigger  and  more 
significant  organization  than  has  hitherto 
e.<cisted. 

“They  have  recognized  in  the  most  fra- 
temal  way  the  responsibilities,  moral  and 
material,  of  the  organizations  in  the  Old 
World.  They  have,  for  example,  entered 
into  a  most  generous  arrangement  with 
regard  to  the  division  of  the  cost  of  pro¬ 
moting  the  Berlin  convention. 

“That,  I  think,  shows  the  spirit  in  which 
our  Ameiican  collaborators  have  tackled 
this  problero  of  world  unity  in  organized 
advertising. 

“There  is  no  selfishness  in  the  ideas  of 
any  of  the  negotiators.  All  have  sought 
to  be  helpful  to  the  ideal  of  a  more  effec¬ 
tive  international  body.  In  the  result 
there  has  been  achieved  something  that  we 
believe  will  be  a  workable  and  business¬ 
like  constitution.  Nothing  more  was 
aimed  at,  and  nothing  less.  The  new 
international  Iwdy  can  get  to  work.” 


quence,  be  of  most  especial  importance 
for  the  future  development  of  advertising 
throughout  the  entire  world.  I  hope, 
sincerely,  that  the  three  great  organiza¬ 
tions  which  make  up  the  new  International 
and  which  now  have  equal  rights  and 
equal  responsibilities,  may  be  able  to  lead 
advertising  from  success  to  success.  It 
is  their  task  to  strive  for  the  betterment 
of  the  work  and  the  productivity  of  adver¬ 
tising  throughout  the  world. 

“I  am  convinced  that  the  advertising 
associations  in  the  old  world  will  not  fail 
to  give  of  their  best  in  close  co-operation 
in  the  task.” 

O.  C.  Harn,  of  Chicago,  chairman  of 
the  committee  on  constitution  of  the  Inter¬ 
national  Advertising  Association,  in  pre¬ 
senting  the  new  constitution  described  it 
as  follows : 

“The  International  Advertising  Associa¬ 
tion  as  hitherto  constituted  came  into 
existence  through  the  expansion  of  an 
American  association.  Since  that  time 
organizations  in  Europe  have  grown  and 
developed  to  such  a  degree  that  the  present 
constitution  does  not  adequately  represent 
the  international  character  of  the  associa¬ 
tion. 

“A  continental  organization  and  a 
British  organization  are  now  and  have 
been  for  some  time  functioning  success¬ 
fully.  An  American  organization  was 
formed  at  Chicago  last  May  which  stands 
ready  to  take  its  place  alongside  the  two 
European  organizations  in  a  truly  inter¬ 
national  association. 

“With  these  conditions  in  mind,  your 
committee  has  presented  to  the  board  of 
governors  and,  with  the  board’s  appproval, 
now  submits  to  you  for  your  adoption  the 
following  new  constitution  to  amend  and 
supersede  the  present  constitution: 

ARTICLE  1.  Name.  This  organiza¬ 
tion  shall  be  known  as  the  International 
.Advertising  .Association  and  shall  be  en¬ 
dowed  with  power  to  make  and  amend  its 
own  Constitution,  subject  to  Article  6. 

ARTICLE,  2.  Object.  The  object  of 
<his  Association  is  to  unite  the  Advertising 
organizations  throughout  the  world  in  a 
central  body  for  the  purpose  of  serving 
the  interests  of  advertising  internationally, 
and  in  particular  the  Council  shall  be  re¬ 
sponsible  for  the  organization  at  regional 
conventions  of  an  international  advertising 
program. 

ARTICLE  3.  Membership  of  the  Asso¬ 
ciation  shall  include  for  two  years  from 
the  date  of  its  establishment  the  three 
federating  organizations,  namely:  The 
Advertising  F^eration  of  .America,  The 
Advertising  .Association,  Inc.  and  the 
Union  Continentale  de  la  Publicite 
(Kontinentaler  Reklame-Verband). 

{Continued  on  page  24) 


Three  American  notables  photographed  in  Berlin  during  the  convention  of 
the  International  Advertising  Associatio.  Left  to  right:  H.  H.  Charles, 
Charles  Advertising  Service,  New  York;  Charles  C.  Younggreen  of  Milwaukee, 
president  of  the  1.  A.  A.;  and  Walter  A.  Strong,  publisher  of  the  C/itcago 
Daily  News  and  member  of  the  board  of  the  I.  A.  A. 

Speaking  for  the  Continental  Advertis-  long  held  in  Britain  and  the  Continent, 
ing  Association,  of  which  he  is  president-  that  a  really  international  organization 
Herr  Max  Riesebrodt  said :  should  be  brought  into  being. 

It  is  with  the  warmest  pleasure  that  I  “The  jubilee  advertising  congress, 
welcome  the  fulfillment  of  the  wishes,  which  we  have  held  here,  must,  in  conse- 
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Photo  shows  the  way  in  which  the  city  of  Berlin  is  trying  to  attract  foreigners 
to  the  German  capital. 


13  EORGANIZATION  of  the  International  Advertising  Association  as  a 
body  truly  international  in  character,  representing  equally  the  adver¬ 
tising  interests  of  the  United  States,  Great  Britain,  and  the  Continent  of 
Europe,  reported  by  cable  in  these  columns  on  August  17,  has  been  hailed 
as  a  great  step  foruxird  by  men  prominent  in  all  three  major  divisions  of 
the  enlarged  association.  Mail  reports  of  these  comments,  made  after  the 
convention  had  completed  its  work  on  August  16,  with  excerpts  of  important 
addresses  made  before  the  departmental  sessions  were  received  this  week 
and  are  presented  briefly  on  this  and  following  pages. 


Jn  the 


During  the  debate  on  the  Road 
Vehicles  Regulation  Bill  in  the  House 
of  Lords  on  April  25,  1929, 

Viscount  Cecil  of  chelwood 

said ; 


“  /  have  one  claim  to  call  myself  a  wise 
man,  and  that  is  that  I  read  *  Punch  ’  with 
great  regularity  every  week,  and  I  often 
read  the  advertisements  in  *  Punch/” 


Lord  Cecil  went  on  to  speak  of  the 
number  of  advertisements  of  Motor 
Cars  in  “PUNCH,”  and  commented 
on  the  fact  that  many  of  them  made 
a  special  feature  of  the  speed  at 
which  .they  could  go.  High  average 
speeds  of  several  cars  advertised  in 
“  PUNCH  ”  were  accurately  quoted. 


“PUNCH”  is  proud  of  the  fact  that 
his  pages  are  frequently  mentioned  in 
both  Houses  of  Parliament.  This  latest 
reference  in  the  House  of  Lords  is  now 
published  for  the  special  notice  of  his 
Advertisers  of  Motor  Cars  and  Motor 
Accessories.  The  quotation  is  from  the 
House  of  Lords  official  report. 


MARION  JEAN  LYON 

Advertisfmertl  Manager,  "PUNCH' 
80  FLEET  STREET, 

LONDON.  E.C.4,  ENG. 


I.  A.  A.  LEADERS  HAIL  FORMATION  OF  NEW  ASSOCIATION 


The  Reich’s  Traffic  Minister  von  Gnerard  shown  giving  the  opening  speech  at  ^  i  i  mi  r  i  tt  o  i  •  i  ^  17  •»  #  t 

the  Advertising  Exposition  held  in  connection  with  the  I.  A.  A.  Berlin  con-  Colonel  Thurston  of  the  U.  S.  Lines  and  Mrs.  C.  C.  Younggreen,  wife  of  the 

vention.  In  the  first  row  is  Mayor  Boess,  President  of  the  Reichstag  Loebe.  president  of  the  I.  A.  A.,  photographed  in  Berlin. 


Photo  shows  the  leaders  of  the  English  advertising  delegates  who  arrived  in 
Berlin,  Friedricbstrasse,  Aug.  10.  They  are,  left  to  right:  Gilbert  T.  Hodges, 
of  the  New  York  Sun,  a  guest  of  the  delegation;  Lord  Riddell,  Dr.  Knapp, 
Prof.  Fraenzl,  and  Sir  William  Crawford. 


Photo  shows  a  group  of  the  French  delegates  on  their  arrival  on  the  Berlin 
railroad  station  ’’Bahnhof  Friedricbstrasse.”  Left  to  right:  M.  Kaminker 
(general  interpreter  at  the  congress).  Feller,  Uelmas,  Gruenberg,  Charles 
Maillard  (president  of  the  French  Advertising  Union),  Gaisser,  Butel,  Vignoii. 


(Continued  from  page  22) 

The  first  including  the  membership  of 
the  American  organization,  the  second  in¬ 
cluding  the  membership  of  the  Advertising 
Association.  Inc.,  of  Great  Britain,  the 
third  including  the  membership  of  the 
Union  Continentale  de  la  Publicite. 

-At  the  end  of  this  period  of  2  years  and 
annually  thereafter  the  Association  may, 
by  agreement  admit  to  direct  meml>ership 
other  National  .Advertising  Associations 
or  federated  or  associated  groups  of 
National  Associations. 

ARTICLE  4.  Fvtanee.  The  participat¬ 
ing  bodies  shall  accept  equal  responsibility 
for  the  financial  obligations  of  the  Asso¬ 
ciation. 

ARTICLE  5.  Management.  The  af¬ 
fairs  of  the  Association  shall  be  admin¬ 
istered  in  accqtrd  with  the  by-laws  by  a 
Council  consisting  of  an  equal  number  of 
representatives  appointed  by  the  govern¬ 
ing  bodies  of  each  of  the  three  participat¬ 
ing  associations  and  their  de  facto  presi¬ 
dents,  and,  thereafter,  as  may  be  deter¬ 
mined  upon  the  admission  of  additional 
associations. 

ARTICLE  6.  By-Laxvs.  The  Council 
shall  have  power  to  formulate  and  amend 
its  own  by-laws,  and  to  amend  this  con¬ 
stitution  by  unanimous  vote  subject  to  the 
confirmation  of  the  governing  boards  of 
the  member  associations. 

In  order  that  the  International  .Adver¬ 
tising  Association  might  continue  to  func¬ 
tion,  without  lapse,  under  the  new  con- 


Delpgates  to  the  International  Advertising  Association  Berlin  convention 
gathered  for  the  opening  session.  Photograph  shows  C.  C.  \ounggreen.  1.  A.  A. 
president,  in  renter  at  microphone,  with  Dr.  Hans  Luther,  former  (ierman 
chancellor.  At  the  left  is  Walter  A.  Strong,  publisher  of  the  Chicago  Daily 
News  and  other  American  delegates. 


stitution,  a  provisional  board  of  governors 
was  elected  to  serve  until  the  constit¬ 
uent  bodies  select  their  own  representa¬ 
tives.  Three  members  of  that  l)oard  had 
already  been  automatically  chosen  by  the 
terms  of  the  new  constitution,  namely : — 
the  presidents  of  the  participating  organ¬ 
izations.  These  are : 

Max  Riesebrodt,  president  of  the  Con¬ 
tinental  .Advertising  Association  ;  The  Rt. 
Hon.  Lord  Riddell,  president  of  the  .Ad¬ 
vertising  .Association,  Inc. ;  Charles  C. 
A’ounggreen,  president  of  the  .Advertising 
Federation  of  America. 

These  members  nominated  four  mem¬ 
bers  each  from  their  respective  associa¬ 
tions  for  places  on  the  provisional  board 
as  follows : 

Continental  Advertising  Association: 

Etienne  Damour,  France. 

Frantisek  Munk,  Czechoslovakia. 

L.  Levisson.  Holland. 

Commendatore  Caimi,  Italy. 

British  Advertising  Association,  Inc.: 

C.  Harold  Vernon. 

Walter  Henman. 

George  Scott. 

Sir  William  Crawford. 

Advertising  Federation  of  America: 

C.  K.  VV'oodbridge. 

H  R.  Swartz 

T  W.  Le  Quatte 

O.  C.  Harn. 

Upon  nomination  of  Mr.  Vernon.  Mr. 
Woodhridge  was  elected  chairman  of  the 
Provisional  Board. 


World’s  Record 

Daily  N et  Sale 


The  DAILY  MAIL  is  recognised  as  the  world’s  greatest 
selling  force.  Read  in  every  town  and  village  of  England, 

Scotland,  Ireland  and  Wales — Penetrating  even  to  the 
remotest  parts — it  is  the  key  to  national  distribution  as  well 
as  national  demand. 

In  itself 
a  complete 
National  Advertising 

Campaign 

Northcliffe  House  London^  E,  C.  4.  England 
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BRIGHT  BITS  FROM  THE  BERLIN  MAILBAGS 


ness  manager  and  the  advertising  man¬ 
ager  of  the  Chicago  Tribune,  as  well  as 
every  sales  executive,  is  a  graduate  of 
the  want-ad  department,  which  proves 
that  the  system  is  effective. — William 
E.  Donahue,  advertising  manager,  Chi¬ 
cago  Tribune,  before  the  newspaper  de¬ 
partmental  session. 

4>  * 

Due  to  a  late  start,  tuv-minute  ad¬ 
dresses  were  the  rule  at  the  newst'apcr 
departmental  meeting. 

*  *  * 

^  HE  success  of  our  advertising  is  not 
because  we  have  a  larger  target  to 
shoot  at,  but  because  we  have  learned — 
and  are  still  learning — to  aim  more  ac¬ 
curately. — Stewart  L.  Mims,  vice-presi¬ 

dent,  J.  Wlalter  Thompson  Company, 
New  York,  before  the  fifth  general 
session. 

♦  ♦  * 

Berlin’s  clear  air  was  a  pleasant  change 
for  delegates  used  to  the  smoke  of  Lon¬ 
don  and  American  manufacturing  cities. 

♦  *  » 

^HE  international  aspect  of  this  con- 
vention  is  striking.  I  am  impressed 
by  the  broad  spirit  of  this  gathering  in 
the  hospitable  capital  of  Germany.  The 


Ameriran  delegates  to  the  I.  A.  A.  convention  in  Berlin  pictured  at  frolic  on  the  S.S.  America. 


world  has  grown  amazingly  closer  in  the 
last  decade,  and  nowhere  have  the  new 


Germany  has  nearly  ten  times  as 
many  newspapers  as  other  countries 
of  equal  size.  In  1908  we  had  nearly 
4,000  newspapers  in  Germany.  The 
number  has  now  decreased  to  3,300  and 
the  diminution  seems  to  have  stopped 
altogether.  England  and  France  pos¬ 
sess  only  about  10  per  cent  of  this  num¬ 
ber.  The  reason  is  to  be  fo’und  partly 
in  Germany’s  historical  development  out 
of  a  great  number  of  large  and  small 
provinces  and  so-called  free  towns. 
They  are,  moreover,  the  result  of  the 
great  number  of  cultural  and  business 
centres  able  to  maintain  themselves. 
Besides  the  capital  of  Berlin,  there 
are  Hamburg  and  Cologne  with  their 
millions  of  inhabitants  and  there  are 
also  ten  other  towns  with  half  a  mil¬ 
lion  or  more  people,  such  as  Munich, 
Frankfort,  Breslau,  Dresden,  Leipzig, 
Hanover,  Stuttgart,  Dusseldorf,  Fssen 
and  Nurnberg.  Another  great  differ¬ 
ence  between  the  German  and  the  for¬ 
eign  press  is  the  method  of  circulation. 
The  large  part  of  German  circulation 
is  sold  by  subscription,  with  a  thor¬ 
oughly  organized  staff  of  carriers, 
which  is  responsible  for  a  correct  un¬ 
derstanding  between  paper  and  sub¬ 
scriber.  Every  German  is  to  a  certain 
extent  bom  as  elector  of  his  party  and 
subscriber  to  his  paper,  and  he  trans¬ 
fers  this  legacy  to  his  children.  ♦  ♦  ♦ 


must  sell  first  himself,  second  his  Per-  ering  data,  etc.  Then  they  move  to 
sonality,  third,  the  house  he  represents,  merchandising  service  and  then  into  the 
and  fourth,  the  contents  of  that  house,  national  department.  Our  man  turn- 


Dr.  Walter  Janecke,  proprietor  of  the 
Hanot'er  Courier,  before  the  newspaper 
departmental  meeting. 


A  general  view  of  the  Advertising  Fair  held  in  connection  with  the  Berlin 
convention  of  the  I.  A.  A. 


bonds  of  international  interest  and  busi¬ 
ness  relations  shown  themselves  more 
clearly  than  in  the  American  newspaper. 
— Louis  Wiley,  business  manager.  New 
York  Times,  before  the  newspaper  depart¬ 
mental  session. 

«  *  4> 

The  London  Daily  Mail  delivered  a 
copy  of  its  continental  edition  to  the  bed¬ 
room  of  each  delegate  early  every  morn- 


^HE  institution  of  the  recognized  ad- 
vertising  exists  and  has  proved  its  value 
within  a  certain  sense,  but  modern  re¬ 
forms  have  become  very  necessary  here. 
We  emphatically  demand  that  the  ques¬ 
tion  of  recognition  must  be  settled  anew, 
and  by  means  of  a  parity  proving  office 
in  which  the  present  and  old  established 
advertising  agents  are  properly  and  au¬ 
thoritatively  represented.  We  further  de¬ 
mand  that  advertising  agents  be  assured 
in  the  matter  of  the  amount  of  their  com¬ 
pensation,  a  compensation  which  is  to  cor¬ 
respond  to  the  full  amount  of  their  pro¬ 
duction  and  in  which  a  proportionate  risk- 
premium  for  their  responsibility  for  full 
payment  of  clients’  obligations  be  in¬ 
cluded,  and  which  is  to  be  at  least  .SO 
per  cent  higher  than  the  commission 
granted  to  the  so-called  “free  mediators’’ 
and  those  advertising  agents  who  are  not 
officially  recognized  as  such. — George  01- 
lendorf,  advertising  agent,  Breslau,  be- 
fo'"'*  advertising  agencies  departmental 
session. 

«  *  * 


*  *  * 

Berlin  showed  the  Americans,  even 
Broadwayites,  something  new  in  night 
advertising.  The  red,  green,  blue  and 
yellow  neoti  lights  were  arranged  in 
many  ingenious  forms. 

*  *  * 

Y’OUNG  men  seeking  an  opportunity 
to  sell  advertising  space  in  the  Chi¬ 
cago  Tribune  usually  are  interviewed  by 
the  classified  advertising  manager  and  if 
they  measure  up  to  the  standard,  they 
are  givp  an  application  blank  and 
maybe  immediately,  maybe  later,  are 
started  on  the  front  counter  accepting 
want  ads  from  the  public,  or  given,  after 
a  few  days’  training,  what  is  known  as  a 
Msh  territory.  If  he  shows  ability,  he 
is  rnoved  from  one  territory  to  another, 
until  he  earns  a  downtown  territory, 
then  moved  from  the  cash  to  the  charge 
department,  where  he  does  practically 
the  same  work  as  before.  After  a  year 
or  more,  he  may  be  transferred  to  the 
local  display  department.  Usually  we 
promote  three  or  four  at  a  time.  If 
the  young  man  does  not  meet  the  local 
display  manager’s  standards  he  is  ad- 
vis^  to  seek  his  fortune  elsewhere.  If 
he  does  meet  the  standards,  he  is  put 
through  a  course  of  training  and  taught 
four  big  rules  of  salesmanship.  He 


He  also  gets  a  course  for  home  study. 
When  men  are  needed  to  sell  national 
advertising,  they  are  taken  from  the 
local  display  force  and  put  through  a 
training  of  investigating  markets,  gath- 


over  in  our  display  department  is  very 
small.  A  family  spirit  is  always  present, 
a  spirit  which  prevails  not  only  in  the 
advertising  department,  but  throughout 
the  entire  Tribune  family.  The  busi¬ 


The  blue,  white  and  orange  flag  of  the 
City  of  New  York  was  presented  to 
Mayor  Boess  of  Berlin  on  behalf  of  New 
York’s  merry  Burgomeister  Walker,  who 
(Continued  on  page  28) 


V 


i 


Another  group  of  I.  A.  A.  delegates  on  the  America  during  the  voyage  to  Germany, 
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Since  1785 

THE  LEADING  NEWSPAPER 


The  Times  enjoys  the  eonfidenee  of 
its  readers  in  a  greater  degree  than  any 
other  newspaper. 

Its  advertising  power  rests  mainly 
upon  its  influeneewith  the  men  andwomen 
whose  purchases  sway  popular  demand. 
It  is  thus  the  indispensable  medium  for 
all  seeking  to  market  goods  of  sound 
quality  in  Great  Britain. 


The  Times  earries  to-day,  and  has 
carried  for  years  past,  a  Greater  Total 
Volume  of  Advertising  than  any  other 
daily  newspaper  published  in  Great  Britain. 


THE  ADVERTISEMENT  MANAGER 
PRINTING  HOUSE  SQUARE 
LONDON,  E.C.4,  ENGLAND 
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The  Columbus.  O.,  delegation  which  attended  the  I.  A.  A.  Berlin  meeting. 
It  was  led  by  Harvey  Young,  advertising  director  of  the  Columbus  Dispatch. 


{Continued  from  page  26) 
recalled  his  visit  to  Berlin  in  1927,  by 
Harry  H.  Charles  of  the  New  York 
delegation. 

*  *  m 

^XLY  when  the  business  world  has 
recognized  the  full  importance  of  the 
fact  that  advertising  and  economics  are 
indissolubly  linked  together,  will  adver¬ 
tising  agencies  receive  their  proper  due; 
not  as  a  means  for  cheap  purchase,  but 
as  responsible  colleagues  with  one  of  the 
most  complicated  of  all  economic  tasks. 
— Rudolf  b'assnacht,  manager  of  the 
Heinrich  Eisler  advertising  agency,  Ham¬ 
burg,  before  the  advertising  agencies  de¬ 
partmental  session. 

♦  *  * 

From  somewhere  in  the  Gulf  Stream, 
Count  Felix  Luckner,  Burt  Massee  and 
Lowell  Thomas  cabled  the  convention. 


manufacturers,  shippers,  lenders,  bor¬ 
rowers,  and  tourists, — must  sooner  or 
later  eventuate  in  an  international  bal¬ 
ance,  which  must  be  settled  by  the  trans¬ 
fer  of  goods,  services,  or  gold,  or  by 
loans  or  investments. — The  Rt.  Hon.  Lord 
Riddell,  proprietor  News  of  the  World, 
London,  and  president  British  Advertis¬ 
ing  Association,  Inc. 

♦  *  * 

Speakers  at  the  third  general  session 
addressed  the  convention  with  a  great 
world  globe  behind  them  on  the  platform 
— symbolic  of  the  neto  1.  A.  A.  scope. 

*  *  * 

A  C'lLANCE  at  the  advertisements  in 
the  newspapers  must  convince  every 
national  economist  that  the  abolition  of 
the  advertising  market  would  inevitably 
bring  to  a  standstill  trade  and  industry, 


yV/  E  are  witnessing,  almost  everywhere, 
"  an  astonishing  growth  of  industrial 
activity.  New  manufacturing  enterprises 
are  arising  to  an  extent  that  was  simply 
undreamed  of  in  the  past.  Inventive 
genius  is  feverishly  at  work.  There  is 
an  almost  incredible  multiplication  of  new 
devLv  appearing  on  the  market.  In 
many  instances  these  articles  are  highly 
intricate  and  complex.  Their  uses  and 
methods  of  operation  need  to  be  made 
clear.  Consumer-demand  must  be  cre¬ 
ated.  Sales  resistance  must  be  adroitly 
overcome.  A  knowledge  of  the  magical 
appurtenances  of  our  progressive  civiliza¬ 
tion  must  be  diffused  among  the  more 
backward  peoples  of  the  earth.  And 

since  we  find  that  all  the  industrial  na¬ 
tions  are  participating  in  the  new  manu¬ 
facturing  advance,  competition  for  for¬ 
eign  markets  promises  to  be  increasingly 
intense. — Grosvenor  Jones,  chief  of  fin¬ 
ance  division,  U.  S.  Department  of  Com¬ 
merce,  before  second  general  session. 

♦  *  ♦ 

Among  the  American  souvenirs  were 
sample  boxes  of  Kellogg  corn  flakes,  dis¬ 
tributed  by  that  company’s  Berlin  branch. 

*  * 

BN"  the  public  demand  created  simul¬ 
taneously  over  widely  extended  mar¬ 
kets,  combinations,  chain-selling  and  in¬ 
creased  domestic  consumption  have  been 
made  possible.  Markets  have  been  in¬ 
creased  and  new  markets  have  been  made 
available  and  the  cost  of  distribution  has 
been  reduced.  These  changes  have  not 


Scene  at  the  first  session  of  the 
I.  A.  A.  Berlin  convention  at  the 
Funkhalle  on  the  Kaiserdamm. 
Rt.  Hon.  Lord  Riddell,  president  of 
the  Advertising  Association,  Inc., 
Great  Britain,  speaking  on  “Inter¬ 
national  Commerce.” 

fully  taken  place.  There  is  still  much 
distress  caused  by  the  conflict  of  the  new 
and  old  order  of  economics.  It  is  cer¬ 
tain,  however,  that  the  theory  of  a  new 
school  of  economics  is  being  accepted! — 
Walter  A.  Strong,  publisher  Chicago 
Daily  News  and  chairman  of  the  board, 
Advertising  Federation  of  America,  be¬ 
fore  the  International  banquet. 

r¥  *  * 

The  Ullstein  group  of  papers  presented 
each  delegate  a  magnificently  printed  and 
illustrated  book,  with  English,  French, 
and  German  text. 


Another  Evidence 
of  Progress! 


This  1.  A.  A.  delegation  represented  the  League  of  Advertising  Women  of 
New  York  at  the  recent  Berlin  convention. 


through  .Mr.  Charles,  their  icarmest  re¬ 
gards  from  the  tropics.  The  Count  did 
not  add  “By  Joe." 

«  «  * 

^HE  United  States  learns  to  appreciate 
more  and  more  every  day  the  incom¬ 
parable  culture,  the  age-old  experience, 
the  unfailing  logic,  as  well  as  creative 
originality  of  Europe. — Dr.  Marcel 
Knecht,  general  secretary  Le  Matin, 
Paris,  before  the  second  general  session. 

*  *  « 

Earle  Pearson,  /.  A.  A.  New  York 
manager,  receh'ed  many  compliments 
upon  his  masterly  handling  of  the  great 
registration  at  Berlin. 

*  *  * 

A  N  energetic  sales  campaign  which 
year  after  year  produces  an  unfavor¬ 
able  trade  balance  for  the  customer 
country  will  prove  a  danger  instead  of  a 
blessing.  The  sum  total  of  the  trans¬ 
actions  between  two  nations — the  aggre¬ 
gate  result  of  the  dealings  of  merchants. 


shipping  and  railways,  education  and  civi¬ 
lization. — Dr.  Johannes  Schupp,  member 
of  the  board,  Ala  Advertising  Corpora¬ 
tion,  Berlin,  before  advertising  agencies 
departmental  session. 

*  *  * 

Speeches  in  English,  French  and  Ger¬ 
man  put  a  heavy  strain  on  the  linguists 
from  all  countries. 


A  DVERTISING  is  one  of  the  most 
I»werful  agencies  of  natural  selec¬ 
tion  in  the  business  world.  In  the  lan¬ 
guage  of  biology,  it  promotes  the  sur¬ 
vival  of  the  fittest  in  the  struggle  for 
existence.  It  is  a  powerful  weapon  for 
the  manufacturer  who  turns  out  the  best 
product,  or  who  turns  out  the  same  pro¬ 
duct  at  the  lowest  price.  A  present-day 
nation-wide  or  world-wide  advertising 
campaign  is  a  strong  guarantee  of  the 
belief  of  the  producer  in  the  merit  of 
his  product. — Francis  H.  Sisson,  vice- 


The  Paterson  Press-Guardian  has  inaugurated 
its  own  private  carrier  S5^tem  and  is  already  in  a 
position  to  inform  its  advertisers  as  to  just  where 
its  circulation  is  located. 

With  the  establishment  of  this  carrier  home 
delivered  circulation,  plus  many  improvements 
in  its  news  contents,  The  Press-Guardian  has 
laid  the  foundation  for  a  sound  circulation  devel¬ 
opment  which  is  rapidly  bringing  it  to  the  fore¬ 
ground  among  the  leading  publications  of  the 
State. 


2I1|(  l^atcraon  fresB-Cituarbtan 

Nat.  Reps.,  Small,  Spencer  ft  Levings,  New  York,  Boston,  Chicago 


German  attractions  for  the  tourist  were 
presented  in  a  special  monthly  edition  of 
the  Berliner  Tageblatt.  Its  clear  type 
and  detailed  cuts  were  remarked  by 
many  American  delegates. 

*  ♦  * 


BRIGHT  BITS  FROM  THE  BERLIN  MAILBAGS 


president,  Guaranty  Trust  Company, 
New  York,  at  the  first  general  session. 

a 


off  the  press 
and  all  over 
the  United  Kingdom 
by  breakfast-time 


*‘The  Daily  Chronicle'’  is  the  third  largest  National  Daily 
Newspaper  in  the  British  Isles. 

It  is  printed  and  published  simultaneously  in  London  and 
Leeds  (Yorkshire,  North  of  England),  and  covers  the 
United  Kingdom  hy  breakfast  time  each  morning. 

It  is  the  leading  Liberal  and  Free  Trade  paper  and  is 
read  by  nearly  A  MILLION  people  each  day. 

It  is  a  sound  middle-class  paper,  with  a  particular  Home 
Appeal. 

It  has  held  the  confidence  and  interest  of  its  readers  for 
85  vears. 


Price  per  Page  £500  ( $2,424 ) 

Price  per  Single  Column  Inc.  £4  ($20) 


HARLEY  STREET  DISCOVERS  A 
NEW'  TOOTHPASTE  WITH 
A  DOUBLE  PURPOSE 


Dealer  Service  for  Advertisers: 

Consistent  with  its  practical  and  pro¬ 
gressive  policy,  “The  Daily  Chronicle” 
is  in  direct  touch  with  105,000  Dealers 
and  Traders  throughout  the  British 
Isles.  Each  month  is  published  “The 
Retailer's  Chronicle”  which  is  definitely 
established  as  a  link  between  the  Manu¬ 
facturers  and  Dealers. 

Its  influence  in  securing  intelligent  co¬ 
operation  has  already  made  itself  felt 
and,  in  its  turn,  has  made  the  columns 
of  “The  Daily  Chronicle”  even  more 
powerful  than  heretofore. 

“The  Retailer's  Chronicle”  carries  no 
Advertising  but  its  pages  are  at  the  dis¬ 
posal  of  Advertisers  in  ^^The  Daily 
Chronicle”  who  wish  to  link  up  more 
closely  with  Dealers  and  Traders. 


Z\i(  litetailcrtf  Cbr^ntrU 


^  Gcnozo 

••vet  the  fUMi 
•nd  bcButlfict  the  teeth 


GENOZO 


A  typical  front 
page  adrertiie- 
ment. 


Reproduction  in 
miniature  of  the 
front  page  of  “The 
Retailer’s  Chronicle” 


Adtertisement  Manager:  Andrew  Milne 
Manrheiiter;  Cromford  Honse,  Cromford  Court. 


Lerdu:  Trinity  Court. 


London;  Fiert  Street,  E.C.  4. 
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NEW  BALTIMORE  MANAGING  EDITOR 
WON  SPURS  IN  MIDDLE  WEST 

W.  E.  Moore  of  Sun  Was  Executive  of  Chicago  Dailies  Before 
Coming  East  in  1907 — “Came  Back”  After  Paralysis 
Attack — Entered  Army  at  39 


WILLIAM  EMMET  MOORE,  who 
”  has  succeeded  Stanley  Meade  Rey¬ 
nolds  as  the  managing  editor  of  the 
Baltimore  Sun,  is  a  man  of  extraordi- 
aiary  experiences;  both  in  what  happens 
to  the  boss  of  the  news  columns  of  a 


William  E.  Moore 


newspaper  and  in  the  things  Lady  Luck 
fixes  up  to  test  out  a  man’s  character. 

Here  are  some  of  the  things  he  has 
been  through: 

Reporter,  city  editor,  managing  editor 
of  New  York  and  Chicago  newspapers. 
Infantile  paralysis  victim  in  a  hospital 
for  a  year  wondering  if  he  ever  would 
come  back. 

Soldier  who  got  to  France  in  spite  of 
an  impaired  leg,  one  of  the  scars  left 
on  him  by  the  infantile  paralysis  bout. 

Author  of  a  volume  which  is  a  picto¬ 
rial  history  of  the  American  ELxpedition- 
ary  Force,  the  pictures  having  b^n  made 
urider  his  direction  often  under  fire,  for 
the  records  of  the  United  States  Gov¬ 
ernment. 

Now  a  managing  editor  whose  ap¬ 
pointment  looses  no  sour  speech  from 
associates  who  think  someone  else 
should  have  had  the  job,  but  only  causes 
sighs  of  relief  b^ause  “Bill”  was 
named. 

He’s  the  order  of  man  whose  sub¬ 
ordinates  call  him  “Bill”  with  affection, 
but  with  a  hard  kernel  of  solid  respect. 
This  respect  is  founded  on  the  fact  that 
they  know  he’s  square  and  does  not  shirk 
responsibility. 

Born  in  I^Grange,  Mo.,  June  30,  1878, 
Moore  was  educated  in  the  public  schools 
of  that  place  and  of  Quincy,  Ill.,  just 
across  the  Mississippi  river.  Later  he 
attended  VVhipple  Academy  at  Jackson¬ 
ville,  Ill.  and  the  University  of  Missouri. 

His  first  newspaper  work  was  at 
Quincy,  Ill.,  where  he  was  a  reporter  on 
The  Herald  and  on  the  Journal. 

From  this  town  he  went  to  Chicago 
and  joined  the  staff  of  the  Chicago 
American.  Then  he  became  the  city 
editor  of  the  Inter-Ocean.  He  worked 
on  other  Chicago  newspapers  in  execu¬ 
tive  capacities  and  went  to  New  York, 
where  he  became  a  reporter  on  the  Neiv 
York  Herald. 

Lady  Luck  selected  this  time,  alxiut 
1907  or  1908,  to  put  him  through  what 
was  probably  the  most  severe  course  of 
character  disciplining  he  has  received  to 
date.  There  was  an  epidemic  of  infantile 
paralysis  in  the  city.  Physicians  knew 
less  about  the  treatment  of  the  disease 
than  they  know  now.  The  epidemic 
caught  them  unprepared  and  they  were 
forced  to  develop  their  technique  of 
treatment  as  they  went  along. 

Moore,  then  a  hardy  young  fellow,  was 
selected  by  the  disease  for  a  particularly 
savage  attack.  He  was  laid  up  in  a 
hospital  for  a  year  and  several  times  the 


physicians  despaired  of  his  life.  The 
time  came  when  he  was  able  to  limp 
around  the  hospital.  One  leg  was  seri¬ 
ously  affected. 

Once  out  of  the  hospital,  he  spent 
months  building  up  his  health.  His 
absence  of  a  year  from  the  Herald  had 
removed  him  from  the  organization  and 
he  decided  that  he  would  go  back  to 
Chicago. 

He  became  night  city  editor  of  the  In¬ 
ter-Ocean  in  1909,  and  he  was.  succes¬ 
sively  named  city  editor,  night  editor  and 
managing  editor.  When  the  Inter-Ocean 
was  sold  and  combined  with  the  Record- 
Herald,  he  went  with  the  Chicago  Daily 
News  as  an  editorial  writer.  In  1915  he 
went  to  New  York  again,  this  time  as 
city  editor  of  the  Tribune.  In  about  a 
year  he  became  managing  editor  of  that 
paner  and  he  was  holding  that  position 
when  this  country  entered  the  war  in 
1917. 

Moore,  a  bachelor,  is  the  kind  of  man 
who  would  wont  to  get  in  the  army 
under  such  conditions.  He  was  afraid 
of  his  bad  leg.  The  leg  did  not  incapaci¬ 
tate  him  for  newspaper  work,  but  he 
figured  that  the  army  was  prejudiced 
p^ainst  carrying  in  its  train  any  but 
those  who  were  perfect  physical  speci¬ 
mens.  However,  he  knew  German  and 
French,  which  he  believed  qualified  him 
as  an  interpreter.  A  part  of  the  news¬ 
paper  man’s  creed  is  try  once,  anyway. 
He  wrote  to  a  cabinet  officer,  told  of 
his  disabilities,  and  of  his  qualifications. 

Managing  editors  of  metropolitan 
newspapers  are  not  picked  up  for  army 
service  every  day.  Of  course  he  got  a 
letter  by  return  mail  telling  him  to  re- 
jK)rt  to  Washington. 

He  was  given  a  commission  as  first 
lieutenant  of  the  Signal  Corps,  and  was 
assigned  to  the  War  Plans  Division  ol 
the  War  College  in  Washington.  The 
special  work  given  him  was  organizing 
the  Photographic  Section  of  the  Signal 
Corps,  to  make  photographs  which  would 
form  an  official  pictorial  record  of  the 
war.  This  was  his  first  job. 

Some  men  might  have  felt  that  their 
desire  to  be  useful  when  their  country 
was  at  war  was  fulfilled  here.  He  was 
given  the  rank  of  captain  in  a  short 
time  and  he  was  kept  busy  from  the  be¬ 
ginning. 

Moore,  however,  wanted  to  get  over¬ 
seas  where  something  was  actually  hap¬ 
pening.  He  sent  in  a  formal  applica¬ 
tion  for  overseas  duty  “through  chan¬ 
nels”  and  in  its  own  good  time  the  army 
red  tape  machine  flipped  back  to  him  an 
order  for  “extended  service  overseas.” 

Bill  said  he  felt  that  he  had  to  step 
softly  and  to  speak  softly  lest  someone 
discover  his  bad  leg. 

There  remained  the  Embarkation 
Medical  Officer — whose  eye  was  supjiosed 
to  be  like  that  of  the  eagle. 

When  Moore  arrived  at  the  actual  in¬ 
spection  in  Hoboken,  his  spirits  went 
up  with  a  bound. 

The  day  was  insufferablv  hot. 

Hundreds  of  officers  were  lined  up  for 
inspection. 

One  lone,  fat  medical  officer  was  doing 
the  work.  He  was  perspiring  enough  for 
four  men. 

Bill,  in  preparing  for  such  ?n  emer¬ 
gency,  had  been  b-nig  out  on  the  sand« 
at  the  ocean.  He  was  nut  brown. 
Sm(K)thly  shaven,  severe  of  mouth  and  of 
eves,  always  erect  of  carriage,  he  thrust 
his  chest  out,  set  his  lips  and  strode  down 
to  the  perspiring  medical  man. 

The  physician  squinted  at  Bill,  said 
“You  look  all  right”  and  nodded  his  head 
for  the  next.  His  shoulders  back.  Bill 
strode  on. 

A  short  time  later  Bill  was  standing 
before  Pershing’s  headquarters  in  Chau- 
mont  receiving  his  orders  and  getting 
ready  to  go  to  work. 

He  heard  the  guns  all  right.  He  dwelt 
under  them  for  months.  With  automo¬ 
biles  and  photographers,  he  supervised 
photography  in  the  front  lines. 


“REVERSIBLE  SHIRT  NEWS” 
SUSPENDS  IN  BUFFALO 
UFFALO’S  most  unusual  news¬ 
paper  came  to  an  untimely  end 
Aug.  23  when  its  editor,  Alfred  C. 
Bidwell,  was  committed  to  the 
Buffalo  City  Hospital  for  observa¬ 
tion.  The  publication,  known  as 
The  Reversible  Shirt  News,  ap¬ 
peared  for  four  weeks.  The  editor 
had  a  sale*  policy  that  was  unique. 
He  and  his  agents  would  tear  the 
first  page  from  an  edition  and 
present  it  to  prospective  customers. 
They  asked  25  cents  for  the  three 
remaining  sheets.  The  publication 
attacked  scores  of  public  officials 
and  prominent  men  in  Buffalo  and 
vicinity.  Bidwell  was  arrested  on 
the  specific  charge,  however,  of 
representing  that  any  one  having 
a  copy  of  the  paper  was  entitled  to 
a  25  per  cent  discount  on  all  pur¬ 
chases  made  at  a  large  Buffalo 
wholesale  house.  The  manager  of 
this  concern  denied  all  knowledge 
of  the  supposed  arrangement, 
whereupon  Bidwell  was  charged 
with  circulating  fraudulent  adver¬ 
tising.  It  was  on  this  charge  he 
was  arraigned  and  committed  to 
the  hospital. 


It  was  while  he  was  at  this  work  that 
he  renewed  acquaintance  with  Mark  S. 
Watson,  now  editor  of  the  Sutuiay  Sun. 
Watson  was  a  captain  at  Pershing’s 
headquarters  assigned  to  press  relations. 
He  commanded  a  battery  in  the  Argonne, 
was  promoted  to  major  and  was  the 
officer  in  charge  of  The  Stars  and  Stripes 
after  the  Armistice.  He  also  had  been  a 
Chicago  newspaper  man.  Moore  met 
here  Paul  Banker,  now  the  assistant 
managing  editor  of  the  Evening  Sun. 

In  spite  of  his  bad  leg,  which  is  not 
so  bad  after  all  (it  makes  him  limp  a 
little)  the  former  managing  editor  of 
Chicago  and  New  York  came  back  to 
this  country  with  battle  clasps  for  the 
following  campaigns :  the  Aisne-Marne, 
the  C^hampagne- Marne,  and  St.  Mihiel. 


Back  in  “civvies”  again.  Bill  turned  his 
attenfion  to  a  war  history.  He  obtained 
the  rights  to  publish  some  of  the  photo¬ 
graphs  he  had  taken  and  got  out  a 
volume  which  is  a  pictorial  history  of 
America’s  participation  in  the  battles  in 
France. 

In  1922  he  returned  to  the  newspaper 
business  u  assistant  managing  editor  of 
the  Sun  in  Baltimore. 

His  appointment  is  one  of  the  most 
popular  which  has  been  made  on  this 
paper  for  years,  as  was  his  selection  by 
Mr.  Reynolds,  the  retiring  managing 
editor,  to  be  the  first  assistant  to  the 
managing  editor. 


AIDING  VISITING  WRITERS 


Charlotte  Dailies  Provide  News  Rooms 
for  Trial  Reporters 

Both  the  Charlotte  (N.C.)  Observer 
and  the  Charlotte  News  made  careful 
preparations  to  take  care  of  the  visiting 
newspaper  men  this  week  for  the  Ader- 
holt  murder  trial,  in  which  the  defendants 
are  16  Loray  mill  strikers  and  their 
sympathizers,  including  several  organizers 
for  the  United  Textile  Workers. 

Roth  newspapers,  the  Observer  in  con¬ 
junction  with  the  Postal  Telegraph  Com¬ 
pany,  and  the  News  in  conjunction  with 
the  Western  Union,  equipped  spacious 
rooms  in  the  Court  Arcade,  across  the 
street  from  the  Mecklenburg  county 
courthouse,  where  the  trial  is  in  progress, 
and  there  visiting  newspaper  men  were 
invited  to  make  their  headquarters  and 
prepare  their  stories.  Direct  wires  were 
run  from  these  offices  to  New  York,  so 
that  there  might  be  no  relaying  delay  in 
handling  the  traffic.  Both  offices  were 
equipped  with  typewriters,  desks  and 
chairs. 

These  rooms  will  be  kept  open  day  and 
night  during  the  duration  of  the  trial, 
with  enough  operatives  on  hand  to  take 
care  of  all  filings. 


FIRE  DAMAGES  PLANT 

The  plant  of  the  Wallace  (Ido.)  Press- 
Times  suffiered  a  $3,000  fire  damage  the 
morning  of  Aug.  21. 


BURGESS 


MATS! 


A  *  LABORATORY  «  PRODUCT 

Tried,  Proven  and  Accepted 

by  leading  Stereotypers 

OUTSTANDING  results  have  marked  the  progress  of 
Burgess  Mats  in  all  their  trials. 

Read  what  your  brother  stereotypers  say  about  Burgess 
Dry  Mats. 

"Your  mat  ii  soft  and  easy  to  mold,  requirins  less  power,  and 
Is  easy  on  type,  also  bavins  a  sood  stay  back  and  does  not  re¬ 
quire  powder  or  oil  to  release  from  cast.” 

"I  have  used  other  dry  mats  and  find  the  Bursess  Dry  Mats  the 
only  ones  that  do  not  stretch  while  beins  rolled,  and  the  only 
mat  that  suys  flat  after  rolled.  This,  1  think,  overcomes  a  lot  of 
stereotyper's  trouble  with  dry  mats." 

"I  want  you  to  see  the  effect  of  a  halftone  made  on  one  of  your 
mats,  8s-screen.  The  resulation  newspaper  screen  is  ss  to  65 
screen,  but  as  a  test  I  had  the  NEA  of  Cleveland  make  the  one 
herewith  markedSj-screemandtheresultis  decidedly  satisfactory.” 

We’re  convinced  that  these  men  are  right  and  to  prove  it 
to  your  satisfaction,  we’ll  consider  it  a  pleasure  to  send  you 
samples  of  Burgess  Dry  Mats — to  try  in  your  own  shop,  any 
way  you  wish,  under  your  own  conditions — at  our  expense. 

Write  tu  today,  uton't  you? 


aTtaaoTVPi  atar  division 

C.  F.  BURGESS  LABORATORIES,  Inc. 

Harris  Trust  Building,  Chicago 


Editor  &  Publisher  The  Fourth  Estate  for  August  31,  1929 


31 


Your  most  useful  ally 
in  Great  Britain 

Penetration  of  the  British  market  is  not  a  difficult  or  involved 
problem,  for  by  the  use  of  one  or  two  of  the  large  national  daily 
or  weekly  newspapers  issued  from  London  it  is  possible  to  cover 
the  whole  country  thoroughly  and  effectively. 

The  Daily  Mirror,  although  taking  third  place  for  daily  net  sales, 
claims  prior  attention.  The  essential  difference  between  it  and 
other  London  daily  newspapers  is  its  tremendous  home  appeal. 
It  is  a  family  newspaper  seen  and  read  by  every  member  of  each 
household  that  it  enters.  It  is  the  one  newspaper  above  all  others 
that  goes  home  and  stays  there  and  it  works  for  its  advertisers 
from  early  morning  till  late  at  night.  It  is  the  home  appeal  of 
the  Daily  Mirror  that  renders  it  the  safe  medium  whether  the 
advertising  is  to  men  or  women,  young  or  old.  You  can  conduct 
a  highly  successful  campaign  in  Great  Britain  by  the  use  of  the 
Daily  Mirror  alone. 

DAILY 

MIRROR 

Third  Largest  in  Daily  Net  Sales,  but  First  in  Home  Following. 

S.  A.  Willmott,  Advertisement  Manager, 

Geraldine  House,  Rolls  Buildings, 

Fetter  Lane,  ELC.  4.  . 


Facts  and 
Figures 

*  ♦  * 

Certified  Net  Sales 

The  certified  average  daily  net  sales 
of  the  Daily  Mirror  are  1,066,237.  It 
is,  therefore,  the  third  largest  of 
Great  Britain’s  national  daily  news¬ 
papers.  It  is,  however,  essentially  a 
family  newspaper  —  it  goes  home  and 
stays  there  to  be  seen  and  read  by 
every  member  of  the  family,  and  has 
a  larger  reader  following  than  any 
other  national  daily  newspaper. 

*  *  * 

Where  It  Circulates 

The  Daily  Mirror  circulates  through¬ 
out  England,  Wales,  Scotland  and 
Ireland,  and  through  a  highly  organ¬ 
ized  delivery  system  arrives  even  in 
the  remotest  parts  early  in  the  day. 

*  *  * 

Who  Reads  the  Daily  Mirror? 

Like  all  popular  journals  with  a 
gigantic  circulation,  the  Daily  Mirror 
is  to  be  found  in  the  homes  of  the 
humblest  as  well  as  in  the  homes  of 
the  well-to-do;  but  an  analysis  of  our 
files  of  registered  readers  (forming 
70%  of  the  total)  shows  that,  taken 
as  a  whole.  Daily  Mirror  homes  are 
betterclass  homes— homes  where  there 
is  money  to  spend  on  luxuries  as  well 
as  the  necessities  of  life.  This  fact 
is  reflected  in  the  consistency  with 
which  manufacturers  of  better-class 
goods  advertise  in  the  Daily  Mirror. 

«  *  a 

Goods  That  Are  Sold  Suc¬ 
cessfully  Through  the 
Daily  Mirror 

The  Daily  Mirror,  because  it  is  essen¬ 
tially  a  family  newspaper,  sells  any¬ 
thing  and  everything  required  in  or 
about  the  home  for  the  comfort  and 
well  being  of  the  family.  Food,  Fur¬ 
niture,  Clothing,  Toilet  Preparations 
and  a  host  of  other  necessities  as  well 
as  most  of  the  luxuries  of  life.  In 
addition  for  some  long  time  since  it 
always  carries  every  prospectus  of 
importance. 

a  a  a 
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STAFF  BIDS  CHICAGO  JOURNAL  FAREWELL 


After  eighty-five  years  of  publica¬ 
tion,  never  missing  an  issue  even  on 
the  day  when  its  plant  was  destroyed  by 
the  great  Chicago  fire  of  1874,  the  Chi¬ 
cago  Daily  Journal  appeared  for  the  last 
time  as  a  separate  paper  on  Aug.  21.  The 
following  day  it  was  merged  with  the 
Chicago  Daily  News. 

The  closing  of  the  last  form  at  5 :30 
p.  m.  on  Aug.  21  was  a  ceremony  in 
which  many  members  of  the  organization 
participated.  Some  of  them  have  served 
the  Journal  for  40  years  or  more.  This 
picture  was  taken  just  before  the  last 
form  was  released  to  the  stereotypers. 

In  the  center  of  the  group,  behind  the 
make-up  table,  are  Frank  Cunningham, 
superintendent  of  the  composing  room, 
and  Richard  J.  Finnegan,  managing 
editor  for  the  past  25  years.  The  others, 
most  of  them  compositors,  are,  left  to 
right:  AnthcMiy  P.  Czervonka,  William 
Boyer,  Bill  Badger,  assistant  superintend¬ 
ent;  John  Sheridan,  copy  reader;  Leroy 
H.  Bubbett  (rear),  A.  L.  Opland,  A.  J. 


Dula  (rear),  F.  J.  Francoeur,  assistant 
to  the  managing  editor  (nuddle),  Louis 
Armitage  (rear),  Harry  De  Jarnette 
(front),  A.  E.  Burman  (front),  George 
A.  Brennan  (rear),  John  Woodhead 
(front),  Ben  E.  Schultz  (rear),  Mr. 
Cunningham.  Earl  S.  Kinsey  (rear) 
V'^eme  E.  Millard  (front),  John  Bonarek 
(rear),  James  Peebles  (middle),  fore¬ 
man  of  the  Ticker  room,  Mr.  Finnegan, 
Joe  Foley,  sports  editor;  L.  S.  Dorsey, 
Charles  Hertzer,  George  Strebel,  John 
Strebel,  Bill  Boyer,  (jcorge  Kroll  and 
William  Leggett.  Seated,  left  to  right, 
Ashley  Greene,  assistant  city  editor,  and 
Charles  Boyer. 

PULLIAM  ADDS  A  WEEKLY 

Eugene  P.  Pulliam,  Lebanon,  Ind., 
owner  of  dailies  at  Lebanon  and  Linton, 
Ind.  and  Altus,  Mangum,  Hobart  and 
Alva.  Okla.,  has  purchased  the  Elk  City 
(Okla.)  News-Democrat  a  weekly 
which  will  be  converted  into  a  daily  with 
Yandell  C.  Qine,  Ind.,  as  editor-manager. 


It’s  a  Reward 
For  Good  Judgment 

The  manner  in  which  your  printing 
problems  disappear  after  you  decide 
upon  Wood  Dry  Mats,  is  one  of  the 
biggest  rewards  you  could  desire. 


FLONG  CORPORATION 

SniLWATER,  N.Y. 
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PLAN  HIGHWAY  CELEBRATION 

Georgia  Editors  to  Participate  in 
Anniversary  Ceremonies 

The  Atlanta,  Ga.,  Chamber  of  Com¬ 
merce  celejyated  Wednesday,  Aug.  28, 
the  twentieth  anniversary  of  the 
opening  of  the  National  Highway  to 
that  city.  Major  John  S.  Ccrfien,  editor 
of  the  Atlanta  Journal,  who  inaugurated 
the  movement  which  led  to  its  opening 
and  in  conjunction  with  the  late  James 
Gordon  Bennett,  owner  and  publisher 
of  the  New  York  Herald,  sponsored  a 
motorcade  over  the  present  route  of  the 
highway  from  New  York  to  Atlanta  in 
1W8,  when  he  foresaw  the  coming  pos¬ 
sibilities  of  the  automobile,  was  one  of 
the  participants  in  the  celebration. 

The  celebration  was  conducted  through¬ 
out  the  entire  day  and  was  featured 
by  an  address  by  Senator  Walter  F. 
George,  a  motorcade  trip  from  Macon 
to  Cordele  and  with  its  arrival  there  an 
elaborate  parade  with  floats  representing 
every  city  along  the  route  taking  part. 
Besides  Major  Cohen  and  Senator  George 
others  who  participated  in  the  celebra¬ 
tion  are  C.  E.  Brown,  editor  of  the  Cor¬ 
dele  Dispatch;  James  Nevin,  managing 
editor  of  the  Atlanta  Georgian;  Sam 
Tate,  chairman  of  the  State  Highway 
Commission ;  John  Holder,  former  chair¬ 
man  of  the  Commission ;  Mrs.  Nora  Law- 


son  Smith,  editor  of  the  IVire  Grass 
I^armer;  Miss  Emilie  Woodward,  edi¬ 
tor  of  the  Vienna  News  and  president  of 
the  Georgia  Press  Association;  W.  T. 
Anderson,  editor  of  the  Macon  Tele¬ 
graph  and  representatives  of  the  New 
York  Herald  Tribune  and  the  State  Sen¬ 
ate  and  House  of  Representatives. 

CHANGES  IN  N.  Y.  AGENCY 

FmrnAworth  and  Kelly  Join  Fischler 
Firm — ^New  Name 

Frank  W.  Farnsworth  and  Leon  Kel¬ 
ley,  formerly  of  Farnsworth  and  Brown, 
Inc.,  New  York  advertising  agency,  will 
join  the  firm  of  Bennett  H.  Fishier, 
Inc.,  Sept.  1  and  the  name  of  that 
agency  will  be  changed  to  Fishier, 
Farnsworth  and  Company,  Inc. 

C.  L.  Brown,  partner  of  Mr.  Farns¬ 
worth,  has  joined  the  Charles  W.  Hoyt 
Company.  A  staff  will  be  selected  from 
the  combined  membership  of  the  two 
agencies  to  handle  the  accounts  of  both 
companies.  Headquarters  will  be  at  2 
West  4Sth  street,  in  the  offices  occupied 
by  Farnsworth  and  Brown.  J.  J.  Hagan, 
treasurer  of  Farnsworth  and  Brown,  is 
in  charge  of  details  incident  to  the  dis¬ 
solution  of  that  company.  After  this  work 
is  completed  he  will  sever  his  connection 
with  the  organization. 
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LINOTYPE 


If  there  was,  or  could  be,  such  a  series  of  things 
as  the  Type  of  the  Month,  or  a  Pulitzer  Prize  for 
Type  Faces,  or  Miss  Type  Face  for  1929,  Ionic  No. 
5  would  probably  win  all  honors  in  the  news  face 
field — and  for  sound  reasons: 

Ionic  is  easily  the  most  popular  Linotype  news 
face  ever  designed.  It  is  used  by  more  than  1400 
newspapers  in  this  country  alone — more  papers 
are  using  it,  in  all  probability,  than  have  ever 
used  any  one  face  before. 

And  Ionic  has  won  its  position  through  inher¬ 
ent  merit  alone.  It  is  supremely  legible — so  much 
so  that  3297  eye  specialists  have  certified  that 
Ionic  is  the  easiest  to  read  of  all  newspaper  faces. 

Through  the  co-operation  of  the  American  Op¬ 
tical  Company  a  nation-wide  typographical  sur¬ 
vey  was  conducted,  a  few  years  ago.  Thousands 
of  eye  specialists  were  asked  their  expert  opinion 
of  Ionic  in  comparison  with  other  news  faces. 
The  results  of  this  survey  have  been  published  in 
a  booklet,  “Will  You  Accept  the  Verdict  of  a  Jury 
of  3767  Eye  Specialists?”  which  includes  letters  of 
appreciation  from  occulists  and  optometrists. 

Here  are  some  typical  comments: 

“Ionic  is  the  best  and  clearest  type  I  have  ever 
seen  for  use  on  any  newspaper” — Bernard  A. 
Baer,  past-president,  District  of  Columbia  Op- 
tometric  Society.  “There  is  such  a  vast  difference 
in  the  readability  of  Ionic  No.  5  and  the  other 
types,  that  a  comparison  is  impossible.  My  opin¬ 
ion,  based  on  my  experience  on  eyesight,  would  be 
that  a  whole  page  printed  in  Ionic  No.  5  would 
cause  less  strain  than  one  column  of  the  present 
types” — Dr.  O.  S.  Melvin,  Omaha,  Neb.  “By  com¬ 
parison  Ionic  type  is  so  much  more  comfortable 
to  read,  that  any  technical  description  of  its  ad¬ 
vantages  to  the  eye  seems  unnecessary.  It  is  un¬ 
questionably  a  great  contribution  to  the  eye  com¬ 
fort  of  the  newspaper  reading  public” — John  J. 
McNally,  Optometrist,  Philadelphia,  Pa. 

Many  publishers  have  asked  their  readers  for 
opinions  of  Ionic  and  the  type  they  were  then 
using,  and  they  did  it  in  the  form  of  comparison 
showings  of  the  two  types  side  by  side.  Again,  the 
result  was  overwhelmingly  in  favor  of  Ionic — 
again  Ionic  got  “a  great  big  hand.”  Now  you  will 
find  Ionic  in  every  state  of  the  union.  In  Cali¬ 
fornia  and  in  Texas,  for  instance,  97  papers  are 
•  Ionic-set;  in  New  York  and  in  Pennsylvania, 
there  are  84  Ionic-set  papers;  Ohio  has  75,  Kansas 
49 — and  a  dozen  other  states  are  rapidly  and 
surely  approaching  the  fifty  mark. 

Not  a  bad  record  for  a  type  introduced  little 
more  than  three  years  ago,  is  it?  Let’s  give  this 
type  a  hand — it  deserves  it. 


Mergenthalcr  Linotype 
Company  *  Brooklyn,  IM.Y. 

SAN  FRANCISCO  •  CIllCACO  •  NEW  ORLEANS 
CANADIAN  LINO  I  YF’E,  LI  MI  I  KD,  TORONTO  2,  CAN. 
Repretentalivet  in  the  Principal  Cities  of  the  World 
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NOW  !  -  ONLY  Two  EVENING 

/ifj  Editorial  from  The  San  Francisco  News  of  August  28,  1929 


The  Passing  of 

The  Bulletin 


it  is  printed.  Twenty  years  ago  there  were  many  1 
cent  newspapers  in  the  United  States.  There  is  none 
now  of  any  consequence.  Five  years  ago  there  were 
numerous  2  cent  newspapers.  Today  there  are  very 
few.  Three  cents  has  become  a  standard  price  for 
evening  newspapers  in  almost  every  large  city.  The 
reason  is  obvious.  Every  material  and  .every  process 
that  enters  into  the  making  of  a  newspaper  has  in¬ 
creased  tremendously  in  cost.  Labor  is  better  paid 
than  ever  before.  News  must  be  gathered  from  wider 
and  more  difficult  fields.  Interest  in  financial  invest¬ 
ments  has  become  general  and  huge  sums  must  be  spent 
to  satisfy  that  interest.  Specialists,  commanding  large 
salaries,  have  replaced  men  whose  lack  of  training  and 
experience  made  their  services  available  at  small  pay. 

Newspaper  making  is  no  longer  a  “game”  for  hack 
writers  and  cub  reporters.  Journalism  has  become  a 
profession.  Science  and  invention  have  helped  to  bring 
Journalism  into  a  new  era.  Only  a  few  years  ago 
national  and  foreign  news  ticked  over  the  wires  in  the 
comparatively  slow  Morse  code.  Now  there  are  the 
much  faster  printer-wire  machines.  Only  a  few  years 
ago  railroad  mail  was  the  speediest  method  of  bringing 
photographs  across  the  continent.  Then  came  the  air¬ 
plane,  and  now  the  telephoto,  cutting  the  speed  of 
pictorial  transmission  from  days  to  minutes.  The 
world  flight  of  the  Graf  Zeppelin  is  a  timely  illustra¬ 
tion.  To  tell  the  public  about  that  flight,  in  words  and 
pictures,  the  newspapers  are  spending  amounts  that  a 
short  time  ago  would  have  been  fantastic.  To  obtain 
photographs  of  the  Zeppelin  as  it  flew  over  San  Fran¬ 
cisco  Sunday  evening  the  News  and  its  ally,  the  News¬ 
paper  Enterprise  Association,  paid  enough  money  to 
buy  two  persons  passage  around  the  globe  by  rail  and 
water. 


Bulletin  readers  will  find  a  sane,  fearless,  truthful, 
constructive  and  unsensational  newspaper  in  the  San 
Francisco  News. 

The  Bulletin  is  dead.  Sold  to  William  Randolph 
Hearst,  it  will  lose  its  separate  identity  and  be  merged 
with  the  Call  and  the  Post.  The  passing  of  the  oldest 
daily  newspaper  in  San  Francisco — and  not  only  the 
oldest,  but  in  its  day  the  largest  and  by  far  the  most 
influential — is  viewed  by  the  News  with  sincere  pro¬ 
fessional  regret.  No  less  genuine  is  our  economic 
pleasure  at  the  removal  from  this  field  of  an  unsound 
and  dangerous  journalistic  factor. 

Sometimes  a  once  mighty  oak,  doomed  and  decaying, 
continues  to  occupy  space  that  its  healthy  neighbors 
need  for  their  own  growth.  So,  exactly,  it  was  with 
the  Bulletin.  Unable  in  recent  years  to  make  progress 
on  its  own  account,  it  could,  and  did,  retard  the 
progress  of  its  stronger  competitors,  especially  of  its 
evening  competitors.  The  death  of  the  Bulletin  was 
inevitable.  The  News  has  long  recognized  that  fact, 
and  has  made  its  plans  accordingly.  Those  plans,  call¬ 
ing  for  a  program  of  improvement  and  expansion  that 
will  make  the  News  one  of  the  best  and  most  complete 
evening  newspapers  in  America,  can  now  be  put  into 
immediate  effect.  For  one  thing  the  News  will  become 
larger.  The  space  devoted  to  news  matter  will  be 
increased.  Mere  bulk,  however,  is  not  a  true  measure 
of  journalistic  worth.  What  goes  into  the  paper  is  far 
more  important.  There  will  be  better  coverage  of 
local  news,  state  news,  national  news,  world  news. 
Every  department  will  be  strengthened.  An  even 
higher  standard  of  writing  and  editing  will  be  fol¬ 
lowed.  The  improvement  of  the  News  in  recent  years 
has  been  obvious  to  its  rapidly  growing  family  of 
readers.  It  has  now  become  possible  to  carry  that  im¬ 
provement  very  much  farther. 

The  street  sale  price  of  the  News  will  be  increased 
to  3  cents  a  copy.  With  a  vastly  superior  product,  it 
will  no  longer  be  necessary  to  offer  that  product  at  a 
rate  that  does  not  begin  to  pay  for  the  paper  on  which 


Newspapers  are  improved  for  one  purpose,  and  only 
one — to  better  serve  their  readers.  Readers  who  found 
good  value  in  the  News  at  2  cents,  will  find  much 
greater  value  at  3  cents.  We  have  said  that  the  death 
of  the  Bulletin  was  inevitable  and  so  it  was.  The 
gentlemen  who  owned  and  controlled  the  Bulletin  in 
its  last  years  have  been  outstandingly  successful  in  other 
lines  of  endeavor — in  banking,  in  shipping,  in  mer¬ 
chandising,  in  manufacturing,  in  railroading.  They 
have  ppt  been  successful  as  publishers.  The  fact  is  in 
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NEWSPAPERS  IN  SAN  FRANCISCO 


no  way  to  their  discredit.  Their  experience  has  been 
precisely  the  experience  of  many  similar  groups,  in 
many  cities,  who  have  thought  that  newspapers  could 
be  operated  as  adjuncts  and  sidelines  to  other  busi¬ 
nesses.  It  can’t  be  done.  For  newspaper  making  is 
more  than  an  industry;  though  it  involves  a  vast  and 
intricate  manufacturing  process,  newspaper  making  is 
more  than  a  commercial  undertaking;  though  its  prob¬ 
lems  of  business  management  are  as  complicated  as 
those  of  any  bank,  or  store,  or  railroad,  a  newspaper 
cannot  live  by  the  rules  of  the  counting  house. 

When  the  Bulletin  was  founded,  74  years  ago,  there 
were  a  dozen  other  dailies  in  San  Francisco.  All  of 
them  have  disappeared.  The  Bulletin  lived  and  pros¬ 
pered  while  it  stood  on  its  own  feet,  free  to  express  its 
own  editorial  ideals,  right  or  wrong.  The  Bulletin 
withered  and  died  when  it  became  a  leaner,  no  longer 
independent,  taking  its  editorial  opinions  from  sources 
outside  itself.  Whether  those  opinions  were  wrong  or 
right  is  not  material.  Certainly  the  men  who  formed 
them  were  sincere.  Their  motives  were  good.  But 
they  were  not  newspaper  men.  By  and  large,  the  story 
everywhere  is  the  same.  The  constant  American  tend¬ 
ency  is  toward  fewer  newspapers  and  larger  ones. 
Those  that  survive  and  grow  are  those  that  stand  alone, 
free  of  extraneous  influences.  Those  that  perish  are 


those  that,  because  of  economic  dependence,  must  take 
dictation. 

The  opportunity  that  has  come  to  the  News  grows 
out  of  the  fact  that  the  News  is  self-supporting  and  self- 
controlled.  The  men  who  own  and  operate  this  paper 
have  no  entangling  alliances  with  other  institutions, 
financial,  commercial,  industrial,  or  political.  Journal¬ 
ism  is  their  trade  and  their  profession,  and  so  the  News 
is  free  to  represent  its  own  ideals  and  no  others,  serving 
the  community  we  hope,  making  mistakes  no  doubt, 
but  going  ahead  under  its  own  power  and  charting  its 
own  course.  All  this  we  say  in  no  spirit  of  boastfulness 
or  self-congratulations.  Simply,  our  method  of  news¬ 
paper  making  happens  to  be  the  only  method  that  long 
experience  has  shown  to  be  permanently  successful. 
The  Bulletin,  having  tried  another  method,  drops  out. 
The  News  will  go  ahead.  Most  of  those  citizens  who 
have  read  the  Bulletin  to  the  last  remained  loyal  be¬ 
cause  they  remembered  its  glorious  past  and  hoped  that, 
somehow,  it  might  return  to  its  former  greatness.  Such 
citizens  are  now  invited  to  adopt  the  News  as  their 
first  choice.  This  paper  is  free  from  Toryism.  It  is 
not  reactionary.  It  is  alert  and  in  step  with  modern 
thought,  but  its  constant  effort  is  to  be  sane,  to  be  accu¬ 
rate,  to  be  fair — to  be,  in  short,  a  tolerant,  constructive 
journalistic  factor  in  the  life  of  San  Francisco. 
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FEDERAL  INQUIRY  INTO  NEWSPRINT 
INDUSTRY  TO  BE  COMPLETED  JAN.  1 

List  of  All  Outside  Business  Interests  of  Paper  Firms  and 
Newspapers  Asked  For  In  Questionnaire — 
Contract  Prices  Requested 


By  GEORGE  H.  MANNING 
Wachington  Correspondent,  Editor  St  Publisher 


WASHINGTON,  D.  C.,  Aug.  29.— 
Congress  will  receive  the  report  of 
the  Federal  Trade  Commission  on  con¬ 
ditions  in  the  newsprint  paper  industry 
by  Jan.  1,  Editor  &  Publisher  learned 
at  the  commission  this  week. 

Field  work  in  the  inquiry  is  progress¬ 
ing  satisfactorily,  it  was  stated  and  re¬ 
plies  to  questionnaires  sent  to  all  firms, 
including  manufacturers,  jobbers  and 
chain  newspaper  owners  and  publishers, 
have  generally  been  returned  promptly. 

“I  expect  to  be  able  to  send  the  com¬ 
mission’s  report  to  Congress  by  the  first 
of  the  year,"  Chief  Examiner  Herbert 
L.  Anderson  stated  this  week.  “Unless 
something  delays  the  commission,  the  re¬ 
port  should  be  completed  within  that 
time.  We  will  submit  our  findings  to 
the  commission,  I  believe,  in  time  for  it 
to  report  to  Congress  in  the  period  men¬ 
tioned. 

“Our  field  agents  report  excellent 
progress,  and  replies  to  questionnaires 
except  from  a  few  manufacturers  have 
been  correctly  made.  The  work  of  col¬ 
lating  the  data  received  and  presenting 
a  report  on  these,  however,  will  be  a 
much  more  difficult  task  than  the  actual 
collection  process.  It  is  not  yet  possible 
to  say  definitely  how  long  this  will  take." 

Meanwhile,  information  furnished  ex¬ 
clusively  to  Editor  &  Publisher  indi¬ 
cated  that  the  commission’s  report  will 
be  considerably  more  exhaustive  than 
were  the  hearings  conducted  some  years 
ago  by  a  Senate  investigating  committee. 
The  report  of  this  committee,  written  by 
Senator  David  I.  Walsh  of  Massachu¬ 
setts,  contained  a  numlier  of  revolution¬ 
ary  suggestions  for  legislation,  virtually 
none  of  which  have  been  adopted  by 
Congress. 

From  copies  of  the  questionnaires  now 
being  sent  out  by  the  commission  and 
obtained  by  Editor  &  Publisher,  it  ap¬ 
pears  certain  that  the  facts  presented  to 
this  Senate  committee  will  be  consider¬ 
ably  augmented.  It  is  possible  that  the 
findings  will  be  such  as  to  call  for  drastic 
legislation,  although  no  competent  opin¬ 
ion  as  to  this  can  yet  be  expressed  by 
anyone  in  authority. 

Three  separate  questionnaires  were 
sent  out,  one  each  to  manufacturers  of 
newsprint  paper,  jobliers  of  newsprint, 
and  publishers  of  large  chains  of  daily 
newspapers.  In  several  respects  the  ques¬ 
tions  asked  of  the  individual  groups  are 
exactly  the  same,  but  they  differ  in  some 
essential  respects. 

All  of  the  questionnaires  go  exhaust¬ 
ively  into  contracts  between  newspapers 
and  jobbers,  manufacturers  and  jobbers, 
and  papers  and  manufacturers.  Each 
questionnaire  asks  the  date  of  each  con¬ 
tract,  the  period  covered,  the  quantity, 
etc. 

Those  mailed  to  publishers  of  chain 
newspapers,  -including  the  Hearst, 
Scripps-Howard,  Gannett,  Booth,  Copely, 
and  all  the  others  of  prominence,  it  is 
understood,  open  with  request  for  the 
corporate  name  of  the  firm,  date  of  in¬ 
corporations,  etc. 

Next  comes  a  request  for  the  follow¬ 
ing  information; 

“A  complete  list  of  all  newspapers  in 
which  your  company  owns  capital  stock 
or  in  which  it  is  otherwise  financially  in¬ 
terested,  including  the  name  and  location 
of  the  paper,  approximate  circulation, 
and  whether  it  is  published  daily  or 
weekly,  etc.  Give  also  the  total  capital 
stock  of  each  class  of  each  paper  and 
the  amount  owned  by  your  company  with 
the  date  it  was  acquired.  State  the 
nature  of  your  financial  interest  other 
than  capital  stock  in  each  paper." 

Succeeding  questions  ask  how  much 
newsprint  paper,  in  tons,  is  “required  an¬ 
nually  bv  each  paper,"  and  “the  method 
of  purchasing  newsprint  f  whether  by  a 
central  purchasing  organization  or  by 


each  individual  paper  separately).” 

The  commission  then  requests  detailed 
information  as  to  contracts  of  these 
chains  newsprint  paper.  The  informa¬ 
tion  sought  is  as  follows: 

“(a)  Date  of  each  contract;  (b)  period 
covert  by  the  contract;  (c)  quantity 
purchased  under  the  contract  annually ; 
(d)  price  per  ton  at  the  mills;  (e)  price 
per  ton  delivered ;  ( f )  approximate 
quantity  delivered  monthly.” 

Another  question  requests  “a  complete 
list  of  paper  merchants,  or  jobbers,  with 
their  addresses,  from  whom  your  papers 
purchased  newsprint  paper  during  1928 
and  1929  to  date,  stating  the  quantity 
and  price  of  newsprint  purchased  from 
each.” 

A  final  request,  and  one  of  the  most 
important  of  all,  is  that  for  “a  complete 
list  of  newsprint  manufacturers  and 
paper  merchants  in  which  your  company 
or  any  of  its  subsidiary  or  affiliated 
companies  own  capital  stock,  giving  the 
amount  of  stock  owned  in  each  and  the 
date  it  was  acquired.” 

The  vital  import  of  this  last  query  is 
further  revealed  when  it  is  indicated  that 
one  of  the  primary  questions  asked  of 
manufacturers  of  newsprint  paper  is  for 
a  list  of  all  companies  of  whatever 
nature  in  which  the  manufacturer  holds 
stock.  In  view  of  the  statements  of 
President  A.  R.  Graustein  of  the  Inter¬ 
national  Paper  &  Power  Company,  and 
the  revelations  growing  out  of  his  state¬ 
ments,  some  questions  have  been  raised 
concerning  ownership  of  papers  by  other 
manufacturers.  The  present  inquiry, 
apparently,  will  set  to  rest  permanently 
such  queries,  so  far  as  the  newsprint  in¬ 
dustry  is  concerned.  The  complete 
question  follows: 

“A  complete  list  of  all  companies  in 
which  your  company  owns  capital  stock, 
or  in  which  it  is  otherwise  interested 
financially  including  their  corporate 
names,  location,  nature  of  business,  prod¬ 
ucts,  total  outstanding  capital  stock  of 
each  class,  the  amount  held  by  your  com¬ 
pany  and  the  date  it  was  acquired.” 

Manufacturers  are  also  requested  to 
give  the  commission  “annual  reports,  bal¬ 
ance  sheets,  income  accounts  and  analysis 
of  surplus  account  for  each  year,  1924 
to  1928  inclusive.”  The  location  of  each 
manufacturing  plant  and  its  products  is 
asked,  the  total  quantity  of  newsprint 
produced  at  each  plant  operated  for  the 
years  1924-28  inclusive,  and  the  total 
sales  of  all  paper  products,  stated  in 
“quantities  and  amounts  annually”  for 
the  same  period. 

As  for  sales,  the  commission  desires 
information  as  to  that  sold  on  contracts 
to  publishers,  on  the  open  market  to  pub- 
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lishers,  and  on  contract  or  in  the  open 
market  to  jobbers  “or  paper  merchants.” 

The  commission  also  wants  a  complete 
list  of  customers  “with  whom  you  have 
contracts  to  sell  newsprint  paper  for 
1929,  showing  (a)  date  of  contract;  (b) 
period  covert  by  contract;  (c)  quantity 
required  annually  in  tons;  (d)  descrip¬ 
tion  (rolls  or  sheets)  ;  (e)  price  per 
cwt.  at  the  mills;  (f)  price  per  cwt. 
delivered.” 

After  requesting  a  list  of  customers 
“to  whom  you  have  sold  newsprint  in 
the  open  market  during  1928  and  1929, 
showing  the  quantity  and  price  of  news¬ 
print  jiaper  sold  to  each,”  the  manu¬ 
facturers’  questionnaire  concludes: 

“State  the  price  of  new'sprint  paper  in 
.sheets  or  in  rolls  on  Jan.  1,  1924,  and 
note  the  changes  in  price,  giving  the  date 
of  each  change,  since  Jan.  1,  1924.  If 
you  have  issued  price  lists,  please  furnish 
a  complete  set'.” 

The  questionnaire  sent  to  jobbers  of 
newsprint  asks  exactly  the  same  ques¬ 
tions  as  those  quoted  above  as  being 
asked  customers  of  manufacturers.  In 
this  case,  however,  the  commission  wants 
the  information  regarding  quantity,  kind 
and  price  of  newsprint  sold  to  newspajier 
publishers  under  contract,  and  the  same 
information  regarding  newsprint  con¬ 
tracts  to  purchase  from  imnufacturers. 

The  jobbers  arc  also  requested,  how¬ 
ever,  to  furnish  a  complete  list  of  cus¬ 
tomers  to  whom  they  have  sold  news¬ 
print  on  the  open  market  during  1928 
and  1929,  including  quantity  and  price 
of  paper  sold  to  each.  They  are  also 
asked  to  submit  a  list  of  manufacturers 
from  whom  they  have  brought  on  the 
open  market,  giving  quantity,  purchase 
price  both  at  the  mills  and  delivered, 
and  description. 

“Complete  details,”  are  asked,  “of 
your  price  of  newsprint  paper  showing 
the  price  in  effect  on  Jan.  1,  1924,  and 
all  changes,  giving  the  date  of  each 
change  since  Jan.  1,  1924.  If  you  have 
issued  price  lists,  please  furnish  com¬ 
plete  .set,”  as  in  the  case  of  the  m.mu- 
facturers  quizzed. 


Other  “complete  details”  wanted  are 
those  concerning  any  agency  contracts 
jobbers  may  have  entered  into  with  manu¬ 
facturers. 

The  data  asked  from  wholesalers  and 
jobbers  in  regard  to  sales  of  newsprint 
is  slightly  different  from  that  requested 
of  manufacturers.  In  the  first  place,  total 
sales  of  all  paper  products  “annually  for 
the  years  1924  to  date”  is  desired. 

Then  the  commission  seeks  light  on 
“total  sales  of  newsprint  paper  (to  be) 
stated  in  quantities  and  amounts  annually 
for  the  years  1924  to  date,  showing  sep¬ 
arately — (a)  export  sales;  (b)  domestic 
sales  on  contracts  to  publishers;  (c) 
domestic  sales  in  the  open  market.” 


REV.  W.  H.  CARWARDINE 


Church  Editor  of  Chicago  Herald  and 
Examiner  Die*  at  74 

The  Rev.  \V'.  H.  Carwardine,  74.  for 
25  years  church  editor  of  the  Chicago 
Herald  and  Examiner,  died  Aug.  25.  at 
his  home  in  Evanston.  Dr.  Carwardine, 
who  served  as  pastor  in  several  Metho¬ 
dist  Epi.scopal  churches  during  his  career 
in  Chicago,  gained  national  renown  for 
his  defense  of  the  Pullman  strikers  in 
1894,  continuing  to  preach  in  their  favor 
in  spite  of  threats  against  his  life  and 
despite  criticism  of  his  attitude  by  lead¬ 
ers  of  his  church.  For  nearly  half  a 
century  he  has  been  in  demand  as  a  lec¬ 
turer.  He  was  born  in  Brooklyn  and 
educated  in  the  United  States  and  Eng¬ 
land.  He  was  ordained  a  minister  in 
1882. 

For  a  long  time  Dr.  Carwardine’s  re¬ 
view  of  the  Sunday  sermons  in  Chicago 
churches  was  a  popular  feature  of  the 
Herald  and  Examiner  on  Monday  morn¬ 
ings.  Ten  weeks  ago  he  was  taken  to 
W’esley  Memorial  hospital,  the  victim  of 
an  overtaxed  heart.  Death  seemed  im¬ 
minent  a  number  of  times,  but  each  time 
he  rallied,  only  to  relapse  again. 

Dr.  Carwardine  is  .survived  by  a 
widow  and  two  sons. 


FLOR.e  S  ’  OR.  I  G  I  M  A  L 

YO-YO 


"THe-  W0N06-R.  TOV" 


Newspapers  throughout  America  are  holding 
highly  successful  city- wide  Yo-Yo  tournaments 
with  the  original  Flores’  Yo-Yo. 

Cash  in  on  the  Yo-Yo  craze  and  get  a  tre¬ 
mendous  amount  of  good-will  for  your  paper. 

Write  or  wire  today  for  complete  information 
about  our  special  deal  to  newspapers. 


Flores’  Yo-Yo  is  rapidly 
spinning  its  way  into  the 
ranks  of  America's  fastest 
selling  toys. 

If  It  Isn’t  a 
FLORES 
It  Isn’t  a 
Yo-Yo! 


FLORES  YO-YO  SALES  CO. 


National  Distributors 

416  Santa  Fe  Building  Dallas,  Texas 
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TOPEKA  DAILY’S  GOLDEN  ANNIVERSARY 
MARKED  WITH  SPECIAL  EDITION 

Commemorates  Establishment  in  1879  by  Major  J.  K.  Hudson — 
Controlled  by  Senator  Arthur  Capper  Since  1904, 
After  Long  Series  of  Ownership  Changes 


CHEESE  CAMPAIGN  PLANNED 

A  national  campaign  to  tell  the  United 
States  the  merits  of  cheese  as  a  food  is 
under  consideration  by  the  National 
Cheese  Institute,  which  cites  figures  to 
show  that  the  average  American  eats 
only  about  four  pounds  of  cheese  a  year, 
whereas  the  average  Swiss  eats  28 
pounds. 


The  Golden  Anniversary  of  the 
Topeka  Daily  Capital  was  observed 
Sunday,  Aug.  25,  with  publication  of  a 
special  164-page  edition  of  Senator 
Arthur  Capper’s  paper,  which  included  a 
12-page  section  devoted  to  the  history 
of  the  Capital,  its  founder.  Major  J.  K. 
Hudson,  and  its  present  publisher,  with 
a  general  description  of  the  daily’s  staff 
and  plant. 

Founded  on  April  21,  1879,  by  Major 
Hudson  in  association  with  E.  E.  Ewing, 
his  partner  in  publication  of  the  Kansas 
Farmer  and  American  Young  Folks,  as 
a  four-page,  five  column  paper,  18  inches 
deep,  the  Capital  carried  local,  telegraph 
and  state  news.  Within  a  week  it  had 
increased  its  size  to  six  columns,  20 
inches  deep,  and  on  May  30  its  first  big 
issue  was  printed.  Its  circulation  had 
grown  within  a  month  from  1,200  to 
3,200.  The  size  of  the  paper  was  again 
increased  on  June  4,  this  time  to  seven 
columns  and  a  depth  of  Zl'A  inches. 

Financial  difficulties  beset  the  path  of 
the  Capital  in  its  early  days  and  its  c«ily 
period  of  ease  from  financial  worries  at 
that  time  was  during  its  affiliation  with 
two  railroad  companies.  This  entangle¬ 
ment  became  so  harmful  to  the  paper 
and  .so  annoying  to  Major  Hudson  that 
he  severed  connections  with  the  railroads 
and  assumed  the  heavy  debt  of  $125,000 
himself. 

The  Capital  remained  under  the  pro¬ 
prietorship  of  Hudson  and  Ewing  until 
Jan.  31,  1880,  when  the  partnership  was 
dissolved,  Ewing  becoming  owner  of  the 
Kansas  Farmer  and  Hudson  remaining 
as  pr^jprietor  of  the  Capital.  On  Aug. 
9,  1881,  the  Topeka  Daily  Capital  Pub¬ 
lishing  Company  was  formed  by  several 
of  the  leading  citizens  and  capitalists  of 
the  state  and  bought  control  of  the  Cap¬ 
ital  from  Major  Hudson. 

With  this  move  the  Capital  became  a 
morning  paper  and  its  size  was  increased 
to  eight  pages.  The  officers  of  the  new 
publishing  company  were:  E.  B.  Purcell, 
president;  W.  A.  Johnston,  now  chief 
justice  of  the  supreme  court,  secretary; 
John  R.  Mulvane,  treasurer;  J.  K.  Hud¬ 
son,  business  manager ;  Henry  King, 
editor-in-chief.  King  remained  editor  of 
the  Capital  until  1883  when  Hudson 
again  tocJc  over  the  editorial  reins  in 
combination  with  his  duties  as  business 
manager.  Subsequently  Judge  W.  A. 
Peffer,  editor  of  the  Kansas  Farmer, 
published  in  the  same  building,  was  in¬ 
duced  to  assist  Hudson. 

Senator  Capper  made  his  first  appear¬ 
ance  at  the  Capital  plant  on  May  16, 
1884,  as  a  boy  just  out  of  the  Garnett 
schools,  who  applied  to  the  foreman  for 
a  job.  He  was  put  at  sorting  type  and 
after  a  year  at  this  work  he  asked  for 
a  job  in  the  city  room  and  got  it.  In 
1885  he  succeeded  Oscar  Swyaze  as  city 
editor.  This  position  carried  the  added 
duties  of  covering  the  state  house,  court 
house,  three  justices’  courts,  police  court, 
city  hall,  hotels,  and  anything  else  that 
happened  to  need  covering. 

The  Capital  was  moved  to  new  quar- 
ters_  in  1886  and  about  the  same  time 
Major  Hudson  began  negotiations  for 


purchase  of  the  Commonwealth,  a  strcmg 
competitor  in  the  morning  field.  It  was 
not  until  Noy.  1,  1888,  that  Floyd  P. 
Baker,  publisher  of  the  Commonwealth, 
consented  to  sell  his  paper  and  it  was 
merged  with  the  Capital.  Dell  Kizer,  a 
recent  arrival  from  Philadelphia,  ac¬ 
quired  a  financial  interest  in  the  Capital 
during  that  year  and  became  a  partner 
of  Major  Hudson.  Elditorial  work  was 
now  shared  by  Mr.  Hudson  with  D.  O. 
McCray. 

A  reorganization  of  the  Capital  Pub¬ 
lishing  Company  was  effected  in  June, 
1890,  with  J.  K.  Hudson,  president  and 
editor-in-chief ;  James  L.  King,  vice- 
president;  Dell  Kizer,  general  manager; 
Harold  T.  Chase,  associate  editor.  Dur¬ 
ing  1893-1894  Paul  Hudson  was  city 
editor  and  Arthur  Capper,  political  editor. 

The  panic  of  1893  hit  the  Capital  the 
same  as  other  business,  and  financial 
difficulties  forced  another  change  in 
November,  1895,  when  Major  Hudson 
retired  and  Mulvane  took  over  the  prop¬ 
erty.  After  four  years  Mulvane  sold  the 
Capital  back  to  a  newly  organized  Cap¬ 
ital  Publishing  Company  with  Fred  O. 
Poppenoe,  Charles  L.  Holman,  Richard 
L.  Thomas,  Col.  A.  S.  Johnson,  Kizer 
and  Chase  as  owners. 

When  the  Capital  again  changed 
hands  in  1901  Senator  Capper  became 
the  principal  stockholder.  On  Dec.  30, 
1904,  he  b^ame  sole  owner  and  has  con¬ 
tinued  as  such  since  that  time.  His 
present  staff  includes  Marco  Morrow, 
general  manager;  H.  S.  Blake,  business 
rnanager;  Harold  C.  Chase,  editor; 
Charles  H.  SessicMis,  managing  editor ; 
and  F.  B.  Cunningham,  advertising  man¬ 
ager. 


DESK  MAN  AD  DREW 
CURIOUS  REPLIES 


Ex-De«k  Sergeant  Among  Thoce  Who 
Asked  for  Place  on  Texas 
Didly — Evangelist  Sure  of 
His  Morals 


OKLAHOMA  DAILY  STARTS 


World  Series  Only  Five  Weeks  Off! 

Why  Not  Play  the  Games  in  Front  of  Your  Building? 

The  Magnetic  Base  Ball  Player  Board  is  acknowledged  as  one  of  the 
best  methods  of  attaining  community  good  will. 

Special  tryout  rate  for  1929  World  Series  from  $75  to  $150.  Metro¬ 
politan  Newspapers  higher — rates  based  on  population. 
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STANDARD  BALL  PLAYER  CORP.  Geo.  H.  Reynolds  NEW  BEDFORD.  MASS. 


A  desk  man  is  a  man  who  works  at  a 
desk.  Therefore,  any  man  who  has 
worked  at  a  desk  could  hold  down  a  job 
as  “desk  man”  on  a  small  daily  newspaper. 

So  reasoned  countless  applicants  who 
replied  to  an  advertisement  for  a  “desk 
man”  published  by  J.  Travelstead,  manag¬ 
ing  editor  of  the  Del  Rio  (Tex.)  Evening 
News. 

Maybe  other  managing  editors  have  had 
experiences  similar  to  the  one  Mr. 
Travelstead  had,  but  it  is  doubtful  if  any 
received  such  amazing  replies.  For  ex¬ 
ample,  there  was  the  man  who  had  “ex¬ 
perience  as  Desk  Sergent  of  police 
work.  .  .  would  like  to  have  a  good  job 
as  I  have  a  mother  and  one  child  to  sup¬ 
port.  .  .  Am  34  years  of  age,  weigh  225 
lbs.  (kiod  health.  Can  furnish  refer¬ 
ences  if  necessary. 

Then  there  was  a  fellow  whose  wife 
had  edited  a  country  newspaper,  who 
further  stated  that  “if  you  fail  to  find 
your  man,  and  can  find  a  place  in  your 
public  schools  for  a  lady  degree  teacher 
and  a  place  to  keep  a  cow  and  a  few 
chickens,  we  might  make  you  a  good 
team,  she  to  teach  and  I  to  help  you  with 
your  paper.  We  are  both  sober.” 

This  last  reference  to  sobriety  was  oc¬ 
casioned  by  the  fact  that  Mr.  Travel¬ 


stead  mentioned  in  his  ad  that  one  fellow- 
had  gone  across  the  border  (Del  Rio  is 
just  across  from  Villa  Acuna  Coah, 
Mexico)  and  gotten  drunk.  This  little 
reference  brought  such  confidences  of  per¬ 
sonal  qualifications  as  that  from  the 
fellow  who  said  that  the  “drink  problem 
makes  me  disclose  this  sad  but  true  fact, 

I  don’t  drink;  hence  no  one  can  accuse 
me  of  being  drunk.  If  at  times  I  am 
in  a  mood  of  hilarity  and  my  actions  give 
evidence  to  that  condition  one  must  at¬ 
tribute  that  to  the  exhuberance  of  this 
young  generation.”  Another  wrote  that 
he  had  been  an  evangelistic  singer,  and 
considered  himself  morally  able  to  handle 
the  job.  Another  wrote  as  proof  of  his 
morality  that  he  was  president  of  his 
local  Rotary  club. 

One  modest  fellow  wrote  that  he  had 
done  no  newspaper  work,  “but  I  am  just 
the  man  you  want.”  Another  believed 
that  he  could  “handle  the  desk  job  since 
I  had  been  contemplating  taking  a  course 
in  Journalism  at  the  University.” 

'The  answers  came  from  all  kinds  of 
office  workers.  Several  were  lawyers, 
others  were  insurance  salesmen ;  one  had 
been  with  the  Atlantic  and  Pacific  Tea 
company ;  another  had  had  experience  as 
railway  clerk  and  as  hotel  clerk;  another 
had  been  a  county  officer,  and  twice  post¬ 
master. 

One  fellow  had  edited  a  column  in 
a  building  trades  magazine,  and  had 
“enough  complimentary  expressions  from 
many  readers  to  make  an  egoist  out  of 
most  men.”  Presumably  his  integrity 
was  great  enough  to  withstand  such 
popularity. 

Many  had  mothers  to  support,  and 
strange  to  say,  none  of  them  had  been 
born  orphans. 


CLEARING  PLANT  SITE 

Ra.zing  of  the  building  on  the  lot 
adjoining  the  Buffalo  Evening  Nc'ws 
building  in  Main  street,  Buffalo,  has  been 
started  to  make  way  for  the  six  story 
addition  to  the  newspaper’s  offices  and 
editorial  rooms  which  will  be  begun  as 
soon  as  the  site  is  cleared. 


C.  D.  Willard  I*  Publisher  of  Enid 
Journal,  Evening  Paper 

Publication  of  the  new  Enid  (Okla.) 
Evening  Journal  began  Aug.  19,  with  the 
name  of  C.  D.  Willard,  former  pub¬ 
lisher  of  the  Alva  (Okla.)  Revieio- 
Courier,  at  the  masthead  as  president 
and  owner. 

The  Journal  is  a  six-day  afternoon 
paper.  G.  Kenneth  Miller,  formerlv  of 
the  Houston  (Tex.)  Chronicle  and  Tulsa 
(Okla.)  World  is  managing  editor; 
Harold  Rogers,  advertising  manager; 
Jud  Evans,  circulation  manager;  Homer 
Matthews,  mechanical  superintendent. 

To  attain  status  as  a  legal  publication, 
the  Journal  management  purchased  and 
discontinued  publication  of  the  Lahotna 
(Okla.)  Sun,  a  weekly. 

Universal  Service  leased  wire  and  a 
capitol  and  state  bureau  at  Oklahoma 
City  will  furnish  the  Journal’s  tele¬ 
graph  news. 
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JOINS  LOEW’S  THEATRES 

Minerva  Pious,  of  International  Illus¬ 
trated  News,  resigned  from  that  organi¬ 
zation  recently  to  join  the  publicity 
deiwrtment  of  Loew’s  Theatres,  Inc.,  as 
assistant  to  Edward  L.  Delaney,  pub¬ 
licity  director. 
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2,726 

Retail  Stores 

$58,754,389 

Retail  T rade 

10,302 

Employes 


Grand  forks.  North  Dakota,  It  the  hub  ot  the  richest  agri¬ 
cultural  region  in  the  Northwest.  It  is  the  logical  marketing  and 
wholesale  center  of  this  territory  and  in  addition,  it  the  distributing 
point  for  northern  North  Dakota  and  northwestern  Minnesota,  with 
the  business  of  that  prosperous  section  centering  here. 

In  location,  contents  and  potentialities,  the  Grand  Forks  market 
IS  worthy  of  the  attention  of  any  advertiser  seeking  increased  sales 
volume 

For  a  complete  picture  of  the  Grand  Forks 
market,  send  for  Bureau  of  Advertising  ANPA 
Standard  Market  Survey. 
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Central  Advertising  Representatives. 
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The  SmokestackTowers 
Above  The  Silo  in 
Country-TownAmerica 

and  the  crowing  of  the 
rooster  blends  with  the 
siren  of  the  factory 


Not  long  ago  the  silo  was  the  skyscraper  supreme  of  the  country¬ 
side.  Today  the  silo  still  stands,  taller  perhaps  than  ever  before. 
But  towering  above  it  on  the  horizon  of  country-town  America  now 
appears  the  smokestack. 

At  one  time  the  rooster  s  cock-a-doodle-doo  split  the  early  morn¬ 
ing  country  air  and  quickly  died  away.  Now  its  echo  blends  with  the 
siren  of  the  manufacturing  plant.  And  soon  after  the  farmer  goes  to  the 
field,  the  small  town  dweller  starts  for  the  factory. 

Industry  is  migrating  to  country-town  America. 

Adequate  transportation,  extension  of  power  supply  into  thousands 
of  small  towns,  cheap  land,  low  operating  costs  —  all  these  are  inviting 
industry  to  the  small  towns.  With  characteristic  vision,  industry  is 
responding  to  the  invitation.  Therein  lies  the  story  of  the  new  pros¬ 
perity  that  is  manifest  in  country- town  America. 

All  things  considered,  country-town  America  today  is  a  two- 
handed  market,  reaping  a  substantial  income  from  agriculture  with 
one  hand,  drawing  wages  from  industry  with  the  other — and  spend¬ 
ing  freely  with  both.  As  a  market  for  all  things  that  national  manu¬ 
facturers  sell,  country-town  America  represents  60  million  buyers  with 
a  spending  power  of  33  billion  dollars. 

Encouraging  the  new  industrial  trend  with  the  same  sincere  interest 
it  gives  to  agriculture.  The  Country  Newspaper,  as  the  sole  interpreter  of 
small  town  and  farm  life,  is  the  major,  all-important  medium  in  the 
major,  all-consuming  market  that  is  country-town  America. 

6,800  country  newspapers  with  an  aggregate  circulation  of  ten 
millions  are  represented  by 
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SHOULD  THE  CLASSIFIED  MANAGER 
HAVE  A  SALES  TERRITORY,  TOO? 

Not  if  He  Is  to  Conduct  Other  Affairs  of  His  Department 
Efficiently,  Coast  Manager  Says — Believes  He  Should 
Handle  Some  Accounts,  However 

By  ROBERT  L.  BEIXEM 

Manacer,  Classified  Advertisinf,  Pasadena  <Cal.)  Star-News 


HAT  does  the  average  business 
”  manager  of  a  newspaper  expects  of 
his  classified  executive?  How  much  has 
he  a  right  to  expect?  Obviously  the  de¬ 
sired  end  is  linage — gains  in  space  and  in 
revenue,  increased  economy  of  operation, 
greater  sales  and  promotional  effort  and 
activity. 

But  how  does  the  business  manager 
pxpect  those  ends  to  l>e  achieved? 

I’d  like  to  deal  with  this  questicm  with¬ 
out  gloves,  if  I  may.  And  naturally, 
the  conclusions  I  may  draw  will  apply 
only  to  those  newspapers  covered  by  the 
situation  outlined. 

The  trouble  with  a  lot  of  newspaper 
business  managers  is  that  when  they 
engage  a  classified  advertising  manager, 
they  think  they  also  are  engaging  a 
sort  of  super-salesman  who  will  take 
over  their  biggest  and  toughest  territory 
and  work  it  as  it  should  be  worked. 
They  think  they  should  have  the  services 
of  a  top-notch  salesman  who,  as  a  side¬ 
line,  will  attend  to  the  minor  detail  of 
running  the  classified  department. 

They  hitch  the  cart  before  the  horse — 
and  howl  when  the  results  are  poor. 
They  expect  their  poor,  bedeviled  classi¬ 
fied  manager  to  handle  a  full  territory, 
or  "beat” — a  job  that  the  average  clas¬ 
sified  salesman  spends  all  ’  day  doing. 
Then  they  expect  that  same  classified 
manager  to  come  into  the  office  with  a 
pocketful  of  copy,  turn  it  in,  and  find 
time  to  attend  to  the  thousand  and  one 
details  of  classified  management.  Is  it 
an3'  wonder  that  some  papers  have  poor 
or  stereotyped  promotion  copy,  lack  of 
harmony  within  the  staff  and  a  general 
down-at-heel  air  about  their  classified 
departments  ? 

I^t  me  repeat:  this  does  not  apply  to 
the  larger  metropolitan  dailies  where 
the  classified  executive  guides  a  large 
department  through  numerous  assistants 
and  straw-bosses ;  nor  does  it  apply  to 
the  tiny  newspapers  where  one  man,  or 
perhaps  two,  constitute  the  entire  classi¬ 
fied  force.  I’m  aiming  at  the  publica¬ 
tions  whose  classified  departmental  per¬ 
sonnel  will  average  anywhere  from  six 
to  twelve  or  fifteen  people. 

Fi^re  it  out  for  yourself:  the  average 
classified  manager  has  about  twenty 
letters  a  day  to  read,  digest  and  answer 
— on  top  of  his  mail  promotional  corres¬ 
pondence.  He  has  promotion  campaigns 
to  write  and  prepare.  He  has  sales 
meetings  over  which  to  preside.  He 
should  supervise  the  make-up.  He  must 
keep  track  of  statistics  in  the  department 
— graphs,  charts,  linage  and  production 
records,  bonuses,  commissions  and  so  on. 
His  is  the  responsibility  of  engaging  and 
discharging  help.  He  is  the  mediator 
between  parties  to  inter  ^lepartmental 
disputes  as  well  as  intra-departmental 
fusses.  He  must  make  adjustments  and 
personally  attend  to  as  many  complanits 
as  may  come  to  his  attention.  He  must 
keep  breast  of  the  times— or  ahead  of 
them — by  copying  or  originating  space¬ 
building  ideas.  In  fact,  nobody  but  a 
classifi^  advertising  manager  can  real¬ 
ize  how  many  things  there  really  are  to 
be  done  in  connection  with  the  job. 

And  then  some  business  managers  de- 
>mand  that  the  classified  manager  service 
a  full  line  of  accounts  in  addition  to  his 
inside,  or  office,  work. 

Can  it  be  done? 

Certainly.  Anything  is  possible,  as 
Marcus  Aurelius  pointed  out  in  philo¬ 
sophical  discourses.  But — and  this  is  the 
important  thing — it  can’t  be  done  well! 

If  you  make  a  classified  salesman  out 
of  your  classified  manager,  he’s  going  to 
devote  most  of  his  energies  to  getting 
top  production  out  of  his  territory,  and 
his  other  duties  are  going  to  be  some¬ 
thing  in  the  nature  of  an  afterthought. 
,He’s  going  to  watch  his  own  individual 
linage  pr^uction  figures  more  closely 


than  he  does  the  figures  for  the  entire 
department.  It’s  human  nature — he  can’t 
help  himself.  He  knows  that  the 
“higher-ups”  are  watching  him  —  he 
knows  that  his  other  classified  salesmen 
are  watching  him  (hoping  he’ll  show 
losses  on  his  territory,  most  likely!,  and 
he  knows  that  he’s  being  gauged  by  the 
amount  of  copy  he  individually  produces. 

Does  he  take  proper  care  of  his  cor¬ 
respondence  ? 

Does  he  write  good  promotion  copy? 

Does  he  originate  sales  campaigns? 

Does  he  pep  up  the  department? 

Does  he  arbitrate  disputes? 

Well — if  you’ve  got  a  man  who  does 
all  those  things  100%  efficiently,  Mr. 
Business  Manager,  and  who  gets  100% 
production  from  his  own  territory-^I 
advise  you  to  hang  on  to  him  and  raise 
his  pay.  Because  he’s  a  rara  avis. 

Before  we  go  any  further,  however, 
let  me  make  myself  clear  on  one  point 
— and  that’s  this:  I  am  most  decidedly 
not  in  favor  of  the  alleged  classified 
manager  who  warms  a  chair  all  day 
long  I 

Sounds  paradoxical  on  the  surface, 
but  let  me  explain. 

There’s  a  happy  medium  for  every¬ 
thing — including  classified  management. 
I  pity  the  classified  head  who  sits  back 
and  learns  about  sales  conditions  outside 
only  through  the  reports  of  his  men  on 
the  firing-line.  I  feel  sorry  for  the 
classified  manager  who  hopes  to  gain 
advertisers  without  going  out  personally 
and  contacting  them.  I  sympathize  witli 
the  classified  executive  who  thinks  he 
can  train  salesmen  to  sell  by  merely 
talking  to  them,  instead  of  going  out 
with  them  to  demonstrate  how  it  should 
be  done.  I’m  sorry  for  all  of  these — 
for  I  know  they’re  having  a  hard  time 
holding  their  jcAs. 

Your  efficient  classified  manager  is  the 
one  who  gets  out  whenever  he  can — 
every  morning,  maybe,  to  service  a  few 
regular  accounts  that  are  important 
enough  to  warrant  the  manager  calling 
on  them.  Not  a  regular  full  route,  or 
territory — but  a  half-dozen  or  so  calls 
that  can  be  made  without  much  loss  of 
time,  and  which  are  worth  while  because 
they  can  be  sold  decent-sized  copy. 

This  classified  manager  we’re  talking 
about  now — ^he  doesn’t  take  that  linage 
credit  to  himself.  He  gives  it  to  the 
salesman  in  whose  territory  he  has  in¬ 
truded — or  else  he  merely  credits  it  to 
office  or  voluntary  copy  and  lets  it  go 
at  that. 

He  has  other  good  qualities,  too,  this 
ideal  classified  manager  (and  his  name 
is  legion  in  the  U.  S.  A.).  For  one 
thing,  he  manages  at  least  twice  a  week 
or  so  to  go  out  with  one  of  his  regular 


salesmen  to  call  on  a  few  tough  accounts 
— non-advertisers  or  users  of  the  opposi¬ 
tion  paper.  He  helps  his  men  “two-time” 
their  regular  accounts  when  there’s  a 
special  to  be  put  across.  But  he’s  not 
bound  by  any  strict  routine  to  spend 
three-fourths  of  his  day  chasing  copy. 
He  can  stay  in  the  office  when  the  occa¬ 
sion  demands ;  he  has  time  to  think  and 
to  plan  ahead,  to  conduct  staff  pep  meet¬ 
ings,  to  handle  correspondence  efficiently 
and  promptly,  to  write  attractive  promo¬ 
tional  copy,  and  to  see  that  his  personnel 
is  always  100%  efficient. 

And  he  has  time  to  prepare  and  study 
statistics,  both  by  classification  and  by 
individual  sales  production,  so  that  he 
knows  what’s  going  ahead  or  falling 
behind — and  who’s  responsible. 

In  other  words,  he’s  working  for  a 
business  manager  who  lets  him  be  a 
classified  advertising  manager  first — and 
who  doesn’t  object  if  he  wants  to  do  a 
little  selling  on  the  side. 

I  guess  that  sums  it  up:  don’t  hire  a 
salesman  and  exj^t  him  to  manage  your 
classified  as  a  side-issue.  Hire  a  man¬ 
ager  who’ll  do  some  selling  as  a  side- 
issue.  But  let  him  be  first,  last  and  all 
the  time  a  mattager.  Don’t  force  him 
into  competition  on  the  street  with  the 
men  who  are  supposed  to  be  working 
under  him. 


OPENING  NEW  STUDIOS 

The  new  studios  of  WMAQ,  the  Chi¬ 
cago  Daily  News  radio  station,  located 
on  the  twenty-fifth  and  twenty-sixth 
floors  of  the  new  Daily  News  building, 
will  be  formally  opened  Sept.  17  with  a 
special  program  from  7  o’clock  in  the 
evening  until  2  in  the  morning.  A  spe¬ 
cial  radio  souvenir  photogravure  section 
will  be  published  Sept.  16. 


NATIONAL  OFFICES  MOVED 

The  national  advertising  department  of 
Scripps-Howard  newspapers  in  Chicago, 
formerly  located  at  4()0  North  Michigan 
avenue,  now  occupies  offices  on  the  six¬ 
teenth  floor  of  the  new  Palmolive  build¬ 
ing,  919  North  Michigan  avenue. 


OKLAHOMA  GROUPS  MEET 


Gould  Moore  Head*  Group  7 — O.  H. 

Lachenmeyer  Group  8  President 

Individually  owned  newspapers  are 
holding  their  own  well  against  the  chain 
papers,  said  W.  R.  Martineau,  president 
of  the  Oklahoma  Press  Association,  in  his 
address  to  a  combined  meeting  in  Tulsa 
of  groups  7  and  8  of  the  association. 

Group  7  of  the  northeastern  counties 
elected  Gould  Moore  of  the  Vinita  Daily 
Journal  as  president;  Milt  Butler  of  the 
Pryor  Democrat,  vice-president,  and  Roy 
Harding  of  the  Pryor  Republican,  secre¬ 
tary. 

O.  H.  Lachenmeyer  of  the  Cushing 
Daily  Citicen  was  chosen  president  of 
Group  8;  E.  A.  Gaston  of  the  IVeleetka 
Times,  vice-president;  Floyd  Miller  of 
the  Skiatook  Neivs,  secretary. 

The  editors  in  conference  had  a  lunch¬ 
eon  with  the  participants  in  the  women’s 
trans-continental  air  derby  who  arrived 
in  Tulsa  during  the  meeting. 


A.  P.  OFFICES  RENOVATED 


Rearrangement  and  Redecoration  Com¬ 
pleted — Additional  Space  to  be  Taken 

Renovation  and  rearrangement  of  the 
executive  offices  of  the  Associated  Press 
at  New  York  headquarters  were  com¬ 
pleted  this  week.  'The  entrance  to  the 
offices  was  changed  so  as  to  allow  for  a 
large  reception  room,  and  space  formerly 
used  as  a  store  room  was  remodeled  into 
offices.  The  office  of  Kent  Cooper,  gen¬ 
eral  manager  of  the  A.  P.,  was  moved 
to  a  different  part  of  the  floor  and  the 
traffic  department  was  changed  to  a  new 
location. 

As  soon  as  additional  mechanical 
equipment  is  installed,  it  was  announced, 
the  news  room  will  be  renovated  and 
painted.  Additional  space  on  the  same 
floor  of  the  double  building  in  which 
A.  P.  headquarters  are  located  will  be 
taken  over  as  soon  as  existing  leases 
expire. 


In  A  Mat 
Its  Performance — 

Day  in  and  day  out  performance  is  the  only  de¬ 
pendable  basis  upon  which  to  judge  any  dry  mat. 
It  is  experience  that  has  a  background  of  such  day 
in  and  day  out  performance  over  a  considerable 
period  of  time  that  tells  the  true  story  about  a  dry 
mat. 

We  never  lose  sight  of  the  fact  that  Certifieds  must 
enable  stereotypers  to  produce  good  printing  plates 
for  the  pressroom.  We  always  keep  in  mind  that 
the  quality  of  printing  is  in  the  last  analysis  the 
final  test  for  any  dry  mat. 


The  confidence  shown  in  Certifieds  by  publishers 
and  stereolypers  is  based  upon  their  daily  experi¬ 
ences,  verifying  the  performance  of  Certified  Dry 
Mats  over  periods  of  years.  We  appreciate  and  re¬ 
spect  this  confidence  by  making  only  the  best  mats 
we  know  how,  and  by  maintaining  one  and  the  same 
price  to  all  without  discrimination  or  favor. 

W’e  know  that  Certified  performance  will  appeal 
to  you,  too,  and  so  we  respectfully  invite  you  to  get 
acquainted. 

To  compare  is  to  know. 


DVYMATS 


MtAwitroVVl 
One  QuiAfty 
One  Price-  , 
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Certified  Dry  Mat  Corporation 
340  Madison  Ave.,  New  York,  N.  Y. 
for  dependable  stereotyping — ^nse  Certified  Dry  Mats 
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HUMAN  INTEREST  COPY  DREW  BUYERS 
TO  NEW  ROCHESTER  SUBDIVISION 

Newspaper  Campaign  Covering  Three  Months  Brought 
“Quality”  Homeseekers  to  High-Class  Real  Estate 
Development — All  Local  Dailies  Were  Used 

By  GEORGE  CULLEN 


Results  of  a  recent  advertising 
campaign  have  convinced  the 
Browncroft  Realty  Company,  of  Roch¬ 
ester,  N.  Y.,  that  newspapers  provide  the 
ideal  medium  for  selling  real  estate.  The 
thue  months  campaign,  which  the  realty 
firm  conducted  in  the  Rochester  dailies, 
has  made  its  new  subdivision,  Brown¬ 
croft  Extension,  perhaps  the  most  popu¬ 
lar  in  the  city. 

The  campaign  effectively  disproved 
the  theory  that  newspaper  advertising 
is  inisatis  factory  for  high  priced  mer¬ 
chandise  because  of  the  limited  and. 
ratfier  exclusive  market  to  lie  reached. 
Ti»:  Browncroft  campaign  was  distinctly 
a  quality  proposition,  appealing  only  to 
persons  of  more  than  average  means. 
And  yet  hundreds  of  such  buyers  were 
reacned  effectively  and  promptly  through 
the  lewspapers  and  sales  made  as  a  re¬ 
sult  of  those  contacts. 

Success  of  the  campaign  was  due  in  no 
small  measure  to  the  careful  planning 
beforehand.  With  the  cheapest  lot  sell¬ 
ing  for  $4,500  and  a  $12,000  house  the 
cheapest  allowed  under  the  restrictions, 
ihe  tract  was  above  the  average  in  qual- 
ty.  Distinctive  advertising  was  con- 
•ddc.ed  necessary  to  convey  the  proper 
impiossion  to  the  public  which  the  com¬ 
pany  desired  to  reach. 

For  that  reason  the  conversational  ad¬ 
vertisement  was  introduced  to  Rochester 
I  for  the  first  time  in  connection  with  real 
estate.  Stenciled  sketches  and  light 
italic  type  were  a  marked  departure  from 
the  bold  roman  common  to  most  real 
estate  advertising  in  the  city.  Another 
marked  departure  in  the  campaign  was 
the  atiandoning  of  the  real  estate  sec¬ 
tions  for  the  news  .sections  of  the  papers, 
in  the  belief  that  the  former,  by  becom¬ 
ing  commonplace  and  filled  up  with 
meaningless  “puffs”  in  the  guise  of  news, 
had  lost  their  pull  with  the  public. 

The  advertisements  which  measured 
three  columns  by  seven  inches  deep,  were 
run  once  a  week  in  each  of  the  three 
Rochester  dailies — the  Times-Uninn  and 
the  Journal,  afternoon,  and  the  Democrat 
and  Chronicle,  morning.  The  latter  two 
papers  issued  Sunday  editions,  which 
were  used,  while  the  Saturday  edition 
of  the  Times-Union  was  utilized.  No 
headings  were  used,  the  ads  starting 
flush  with  a  stenciled  sketch,  followed 
by  the  conversation  in  italic  and  con¬ 
cluding  in  small  roman  type  with  an  ex¬ 
planation  of  what  Browncroft  Extension 
was. 

The  art  work  for  the  campaign  was 
originated  by  John  M.  Koenig  of  the 
Hutchins  Advertising  Agency,  a  local 
organization  which  handled  the  advertis¬ 
ing  for  the  realty  firm.  A  distinctive 
style  was  followed  in  every  sketch  which 
immediately  connected  it  with  its  pre¬ 
decessor.  With  the  Aid  of  the  characters 
and  their  conversation,  the  sales  message 
was  put  over  with  human  interest  ap¬ 
peal.  _  In  its  subtle  way,  it  was  far  more 
effective  than  a  straight  recitation  of 
facts  and  figures  on  the  tract  would  have 
been.  Every  ad  was  designed  to  pique 
the  interest  of  the  reader,  not  by  making 
a  direct  statement  by  the  company,  but 
by  making  one  of  the  characters  say  it, 
giving  it  a  tone  of  authority. 

This  method  was  used  in  several  of 
the  advertisements.  One  showed  a 
young  couple,  outside  their  home,  of  de¬ 
cided  English  architecture  talking  with 
a  “girl  friend.”  The  conversation  ran 
like  this : 

‘T  suppose  you  and  Jack  will  be  leav¬ 
ing  for  your  summer  home  liefore  long.” 

“No,  we  are  going  to  stay  right  here, 
except  for  an  occasional  short  trip.  In 
fact,  We  sold  our  place  at  the  shore  just 
the  other  day. 

“You  know,  Browncroft  Extension  is 
an  ideal  place  to  live  in  the  summer.” 

This  same  sales  appeal  was  incorpo¬ 
rated  in  another  piece  of  copy  designed 


to  attract  the  interest  of  men.  It  de¬ 
picted  a  clubroom  scene. 

“Where’s  Joe  these  days?  I  haven’t 
seen  the  old  boy  in  weeks !” 

"Haven’t  you  heard?  Joe  and  his 
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Distinctive  ad  copy  used  in  Rochester 
dailies  by  real  e.-late  firm. 

family  are  now  living  in  their  new  home 
in  Browncroft  Extension.  His  wife  told 
me  that  he  even  came  home  for  luncheon 
the  other  day.  But  I  don’t  blame  Joe  a 
bit,  for  he  certainly  did  make  a  smart 
choice.” 

Mothers  were  not  neglected.  One  of 
the  advertisements  appealed  strongly  to 
them,  portraying  a  tea  party  on  the  lawn 
of  a  Browncroft  Extension  home. 

"Isn’t  it  simply  lovely  here?  Every¬ 
thing  is  absolutely  perfect  and  complete, 
even  to  a  brook.  Aren’t  you  just  wild 
about  it,  Dot?” 

“You  have  no  idea  how  happy  I  am 
with  it  all.  .And  you  should  see  the 
change  in  the  children,  just  the  few 
months  we  have  lived  in  Browncroft 
F'xtension.  They’re  out  of  doors  all  the 
time — it  is  really  marvelous  for  them.” 

Another  insertion  appealed  to  fathers 
with  more  than  a  passing  interest  in 
their  sons.  It  showed  two  young  boys 
roller  skating,  with  a  dog  trailing  them. 

“Say,  Ted,  where  did  you  get  the 
dog  ?” 

“You  mean  Boots?  I’ve  had  him  for 
almost  a  year,  but  it  wasn’t  until  we 
moved  into  our  new  home  in  Brown¬ 
croft  Extension  that  Dad  would  let  me 
take  him  out.  He  was  almost  run  over 
last  summer.” 

The  spirit  and  freshness  of  youth  ran 
through  the  campaign,  the  company  de¬ 
siring  to  attract  to  the  development  the 
younger  well-to-do  people.  With  one  ex¬ 
ception,  all  the  characters  depicted  were 
members  of  the  younger  set  whose  habits 
and  mode  of  living  have  not  yet  become 
settled.  Even  the  one  exception  noted 
depicted  a  rather  young  looking  father, 
in  conversation  with  his  daughter,  who 
was  driving  him  home  to  their  new  place 
in  Browncroft  Extension. 

Perhaps  one  of  the  most  unusual  fea¬ 
tures  of  the  campaign,  and  one  showing 
the  tremendous  interest  it  aroused,  was 
the  fact  that  much  of  the  copy  was 
suggested  by  the  public.  The  complete 
campaign  had  not  been  mapped  out  when 
it  started,  it  being  the  intention  to  de¬ 
velop  ideas  as  the  campaign  progressed. 
It  was  discovered,  however,  that  the  copy 
aroused  so  much  interest,  that  scores  of 
friends  of  the  company  took  a  personal 
interest  in  it  and  flooded  the  advertising 
agency  with  suggestions  for  sketches  and 
copy. 


MONTREAL  EDITOR  HONORED 

Frederic  Yorston,  editor  of  the  Mont¬ 
real  Standard,  received  the  honorary 
Doctor  of  Laws  degree  at  Dalhousie 
University,  Halifax,  N.  S.,  Aug.  26. 


HALL-LAVARRE  SUIT  HEARD 
IN  U.  S.  COURT 

(Continued  from  page  7) 


both  of  whom  were  present  in  person, 
and  said  stock  was  in  process  of  being 
transferred  on  the  books  of  the  com¬ 
pany  to  their  names.”  The  version  on 
the  books  of  the  company  states  that 
all  common  stock  of  the  paper  “was  held 
by  William  J.  Lavarre,  who  was  present 
in  person  and  said  stock  was  in  process 
of  being  transferred  on  the  books  of  the 
company  to  his  name.” 

F'urther  developments  of  the  Hall-La- 
varre  hearing  included  testimony  that  the 
International  Paper  Company  has  loaned 
the  Chronicle  $5,500,  since  the  injunction 
was  granted  for  urgent  expenses  and 
also  has  advanced  Hall  $1,000  within  the 
last  ten  days.  The  loan  to  Hall,  it  was 
testified,  was  the  nature  of  a  repayment 
as  he  has  formerly  assumed  a  $1,000 
note  of  the  Chronicle.  Numerous  docu¬ 
ments,  papers,  correspondence  and  depo- 
sions  have  revealed  the  intense  secrecy 
with  which  the  transactions  were  made. 
In  a  telegram  to  Davis,  Polk,  Wardwell, 
Gardiner  and  Reid,  Lavarre  requested 
them  "to  bawl  the  devil  out  of  some¬ 
body  at  the  Chase  (National  Bank  of 
New  York),”  for  identifying  the  Inter¬ 
national  company  with  an  advance  in 
Augusta.  The  telegram  also  stated  that 
Lavarre  “was  trying  to  cover  by  calling 
it  dividend  money.” 

■Among  the  witnesses  called  have  been 
W.  S.  AI orris,  Jr.,  auditor  of  the  Chroni¬ 
cle;  Jack  Wise,  advertising  director  of 
the  Fiall-Lavarre  chain;  J.  Raiford  Wat¬ 
kins,  managing  editor  of  the  Chronicle , 
J.  T.  Webb,  circulation  director  of  the 
four  papers ;  Thomas  J.  Hamilton, 
former  editor  but  now  receiver  of  the 
Chronicle;  and  O.  F'.  Retry,  Chronicle 
composing  room  foreman.  All  of  them 
testified  concerning  the  relations  between 
Hall  and  lavarre  tending  to  show  them 
as  partners. 

Mr.  Watkins  also  testified  to  a  differ¬ 
ence  in  the  news  policy  of  Hall  and  La¬ 
varre,  developing  simultaneously  with 
the  F'ederal  Trade  Board  investigation. 
Several  stories  by  lavarre  were  “killed” 
by  Hall,  he  said.  Mr.  Watkins  further 
testified  that  I^avarre’s  report  of  the 
Graustein  hearing  in  W’ashington  dif¬ 
fered  with  the  authorized  transcript.  De¬ 
fense  council  countered  that  Lavarre 
handled  the  editorial  end  of  the  paper 
while  Hall  was  business  manager. 

Differences  between  Hall  and  lavarre, 
first  grew  after  the  trade  board  inquiry, 
it'  was  shown.  Hall  filed  petition  for  in¬ 
junction  in  Richmond  superior  court, 
preventing  Lavarre  from  interfering  with 
the  Chronicle  and  asking  for  an  account¬ 
ing  of  the  $122,900,  said  to  have  re¬ 
mained  after  $400,000  had  been  allocated 
for  the  purchase  of  the  two  Spartanburg 
papers.  The  injunction  also  ordereil 
Lavarre  to  turn  over  stock  of  the  Chroni¬ 
cle  to  the  receiver. 

When  lavarre  failed  to  deliver  the 
stock  the  conten?i)t  charge  was  instituted. 
Aleanwhile  the  suit  was  transferred  to 
United  States  Court.  In  his  answer  to 
the  contempt  charge,  Lavarre  states  that 
the  stock  in  the  hands  of  Coudert  Broth¬ 
ers,  New  York  law  firm,  which  refuses  to 
deliver  it  becau.se  of  conflicting  claims. 

In  answering  the  injunction  lavarre 
st.ates  that  Hall  is  not,  nor  never  was  his 
partner.  He  sets  out  that  of  the  $122,- 
9(X),  $54,637.28  was  left  at  the  time  of 
the  injunction,  the  difference  represent¬ 
ing  operating  expenses.  Of  the  latter 
amount  $18,0^.29  has  been  spent  since 
the  injunction,  all  of  which  he  offers  the 
court.  Counsel  for  Hall  replied  during 
the  hearing  it  intended  to  show  that  the 
money  had  gone  to  “laundry  bills, 
flowers,  electric  light's  and  washing  auto- 
mobilies.” 

Hall  and  Lavarre  are  each  represented 
by  almost  a  score  of  prominent  attorneys 
in  a  colorful  court  fight. 


IOWA  PRESS  ELECTS 

J.  C.  Gillespie,  LeMars  (la.)  Sentinel, 
has  been  named  president,  and  Harold 
Sterns  of  Inwood,  secretary-treasurer,  of 
the  Northwest  Iowa  District  of  the  Iowa 
Press  Association. 
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E  D  I 


A  BIGGER  I.  A.  A. 

STEP  by  step  organized  advertising  follows  the 
development  of  the  American  idea  around  the 
world.  The  reorganization  at  Berlin  two  weeks 
ago  is  another  in  the  series  of  expansion  stages 
which  have  been  frequent  in  the  recent  life  of  the 
International  Advertising  Association,  and  it  will  not 
be  the  last.  The  fact  of  frequent  reorganization  is 
of  some  importance,  the  form  of  little  moment,  but 
the  meeting  of  minds,  the  reconciliation  of  widely 
variant  racial  and  economic  viewpoints  is  highly 
significant. 

Advertising  as  an  instrument  of  business  is  no 
newer  in  Germany,  h'rance,  or  Great  Britain  than  it 
is  in  this  country.  These  countries  have  each  devel¬ 
oped  a  technique  suited  to  their  needs,  but  those 
needs  are  in  a  state  of  rapid  flux.  Americans  are 
opening,  with  more  or  less  certain  steps,  entirely  new 
processes  of  production  and  distribution,  and  prog¬ 
ress  here  is  having  profound  results  uptni  the  busi¬ 
ness  processes  of  other  nations.  Europe  is  already 
adapting  its  methods  to  new  circumstances,  adopting 
some  of  ours  and  creating  some  recognized  as  well  in 
advance  of  our  average.  We  all  know  this  as  a 
general  fact  but  many  of  the  men  who  went  to  Berlin 
from  America  will  return  with  the  comprehension  of 
Europe’s  processes  and  the  age-old  philosophy  that 
underlies  them.  That,  far  more  than  peace  resolu¬ 
tions  and  political  arrangements,  is  the  real  contribu¬ 
tion  of  the  I.  A.  A.  to  American  business. 


"The  human  brain  is  a  wonderful  organ. 

It  starts  working  when  we  get  up  in  the 
morning,  and  doesn’t  stop  until  we  reach  the 
office.” — Austin  Butcher  in  Altoona  Mirror. 

SMALL  ADVERTISEMENTS 

The  American  overseas  traveler  always  is  fas¬ 
cinated  by  the  “personal  columns”  of  certain 
of  the  newspapers.  To  read  the  London 
Times,  for  instance,  means  first  to  skim  over  the 
celebrated  “agony”  classifications,  indulging  a  laugh 
or  two,  or  perhaps  a  tear.  Missives  of  the  lovelorn 
seem  in  recent  years  to  be  less  numerous  in  the  col¬ 
umn,  but  other  classifications  of  interest  are  on  the 
increase. 

Personals,  as  they  relate  to  love  affairs,  are  now 
well-nigh  taboo  in  this  country.  Mr.  Hearst  put  them 
out  of  business  when  he  dubbed  James  Gordon  Ben¬ 
nett’s  classified  page  the  “red-light  column”  of  the 
old  Herald.  There  are  personal  advertisements  which 
are  entirely  acceptable  to  our  newspapers  yet  are 
rarely  seen,  though  commonly  used  in  the  London 
press.  It  often  occurs  to  us  that  such  small  business 
could  be  developed  here  on  an  important  scale.  For 
instance,  scores  of  charitable,  fraternal  and  profes¬ 
sional  societies,  as  well  as  individuals,  desire  to  ap¬ 
peal  for  funds,  materials  or  workers.  Dozens  of 
such  advertisements  appear  daily  in  certain  London 
newspapers.  Another  commonly  used  personal  is  that 
of  the  advertiser  desiring  a  companion,  or  to  sell 
works  of  art,  render  special  service  such  as  tour 
direction  or  advice  in  buying,  and  other  matters  which 
are  doubtful  when  classified  according  to  the  con¬ 
ventional  listings  of  our  want  pages. 

In  the  English  press  there  is  lively  appreciation  of 
such  notices  as  births,  marriages,  engagements,  anni¬ 
versary  weddings,  memoriam  tributes,  club  announce¬ 
ments,  educational  opportunities,  entertainments  other 
than  professional,  hospitals  open  to  the  public  and 
merchandise  for  exchange,  in  addition  to  the  classifi¬ 
cations  more  familiar  in  the  American  press. 

It  is  a  curious  fact  that  nations  so  nearly  alike  in 
customs  as  are  the  English  and  Americans  should 
differ  so  widely  in  their  ideas  of  what  may  profitably 
be  advertised.  Perhaps  this  difference  is  largely  ac¬ 
counted  for  by  the  activity  of  the  newspapers  in 
developing  odd  classifications. 

Any  advertising  department  is  in  good  business 
when  it  encourages  the  small  advertiser,  giving  his 
copy  as  good  service  as  is  possible.  The  American 
newspaper  cannot  give  first-page  position,  as  do  some 
London  papers,  but  they  can  make  classified  pages 
attractive,  vital  and  serviceable.  Too  many  of  our 
newspapers  seem  to  regard  classified  as  routine,  which 
must  be  run,  though  without  much  respect  for  the 
welfare  of  cither  advertiser  or  reader.  The  very 
profitable  and  efficient  classified  service  of  some  of 
the  London  newspapers  deserves  study  by  all  Ameri¬ 
cans  interested  in  this  class  of  business. 


Let  every  man  be  fully  persuaded  in  his  own 
mind. — Romans,  IV ;  5. 


FEATURES 

H-\T  might  be  called  the  annual  fashion  show 
of  newspapers,  parades  through  numerous 
pages  of  this  issue,  entitled  the  “Sixth  An¬ 
nual  Directory  of  Newspaper  Features.”  In  the 
parade  as  it  passes  there  is  no  glitter  of  jewel  or 
sequin,  no  frou-frou  of  silk,  no  flash  of  color,  none 
of  the  soft  elegance  of  mink  or  sable,  no  gaudy  pa¬ 
jamas  nor  sun-tan  hose.  To  the  printer  who  puts  it 
through  the  machines  it’s  “just  another  doggone 
table,”  nonpareil  ems  wide.  To  the  casual  news¬ 
paper  reader  who  might  see  a  copy,  a  few  names 
would  flash  vaguely  familiar. 

But  to  the  newspaper’s  managing  editor  and  cir¬ 
culation  manager  it  is  the  passing  show  of  the 
fancies  and  fantasies  his  newspaper  will  put  on  to 
give  itself  distinction  and  make  itself  admired  by  new 
and  old  acquaintances. 

What,  then,  will  newspapers  wear  over,  under,  and 
around  the  sober  garment  of  their  news  and  adver¬ 
tising?  What  is  the  1929  mode? 

Outstanding  in  the  current  display  is  the  list  of 
fashion  features,  which  have  multiplied  tremendously 
since  last  .August.  The  newspaper  has  come  abreast 
of,  and  maybe  ahead  of,  the  swift  style  current  of 
women’s  dress.  Paris  and  New  York  modes  can  be 
copied,  thanks  to  the  cable,  in  Cheyenne,  Wyo.,  and 
Mena,  Ark.,  almost  as  soon  as  the  first  models  ap¬ 
pear  in  the  couturier’s  showrooms. 

Serial  fiction  has  moved  to  the  front  with  titanic 
strides,  with  detective  stories,  mysteries,  and  adven¬ 
ture  taking  the  money  places  from  the  old-fashioned 
— 1925  model — perilous  amours.  Short  fiction  for 
daily  and  Sunday  use  shows  no  waning  popularity. 
Puzzles,  branching  from  the  cross-word  tree,  retain 
amazing  vitality  after  five  years  of  daily  publication. 
Health  and  beauty  features  have  increased  in  num¬ 
ber,  as  have  the  contributions  to  kitchen  lore. 

The  distaff  side  has  not  made  all  the  progress,  for 
business  and  financial  columns,  commentaries,  and 
articles  of  masculine  interest  have  increased.  Addi¬ 
tional  sport  features  as  a  rule  take  columnar  form, 
covering  all  recreations  from  pinochle  to  polo. 

Rashly,  perhaps,  we  conclude  from  this  parade  of 
newspaper  fashions  that  while  editors  are  making 
more  and  more  intelligent  appeal  to  women  readers, 
they  are  putting  even  stronger  efforts  forth  to  lure 
the  male  eye  beyond  the  first,  editorial,  and  sport 
pages.  The  vital  trait  of  the  winning  features  is 
“news.” 


Style  note  for  copy-writers- -'Round-the- 
world”  will  be  worn  edgeless  in  a  month. 


A  NEW  DATE 

ESSER  MARCO  POLO  is  said  to  have  lied 
high,  wide  and  handsome,  but  his  most  am¬ 
bitious  fancies  are  stunted  by  the  raw  fact 
that  silks  of  Cipango  were  offered  for  sale  in  Chicago 
less  than  100  hours  from  the  weaver’s  loom.  Nor 
could  the  leaping  brain  of  Messer  Polo  conjure  a 
giant  bird  circling  the  globe  with  only  four  stops 
for  rest  and  food  in  the  time  that  his  caravan 
traversed  200  miles.  Marco  lived  500  years  ago, 
but  had  he  come  back  five  years  ago  and  related 
such  a  tale,  his  end  would  have  been  either  a  voyage 
to  the  nearest  state  hospital  or  to  Hollywood. 

This  morning,  it  is  the  fact  and  the  truth,  and  it 
has  been  witnessed  by  millions.  The  voyage  of  the 
Graf  Zeppelin  is  a  challenge  to  the  young  men  of 
this  mile-a-minute  world.  Its  dates  are  the  most 
important  in  history  since  the  end  of  the  war,  and 
will  probably  surpass  in  relative  importance  most 
of  the  epochs  now  celebrated.  To  the  valiant  and 
skilful  Dr.  Eckener  and  Mr.  Hearst  and  his  col¬ 
leagues  whose  courageous  support  smoothed  the 
pioneer’s  path,  our  hearty  congratulations! 


I  A.  L 


TOO  MUCH,  OR  TOO  LFTTLE 

Last  Sunday  papers  printed  first-page  feature 
stories  of  an  investigation  by  New  York  City 
health  officials  describing  under  headlines  that 
snickered,  conditions,  which  may  have  grim  conse¬ 
quences.  Nine  of  the  ninety  varieties  of  lipstick  on 
the  market,  the  investigators  said,  contained  benzol,  a 
chemical  with  puzzling  and  often  dangerous  reactions 
on  human  tissue.  Face  powders  contained  lead.  Hair 
dyes  did  their  job  through  the  agency  of  a  chemical 
containing  most  of  the  alphabet  and  heaven  knows 
what  else,  but  certainly  poisonous. 

A  few  days  previously,  the  seizure  of  a  large  quan¬ 
tity  of  impure  and  therefore  deadly  ether  was  re¬ 
ported  from  Boston. 

A  day  or  two  before  that — all  in  a  week — the  Jour¬ 
nal  of  the  American  Medical  Association  announced 
that  several  trademarked  pituitary  preparations  had 
lieen  stricken  from  the  list  of  “new  and  non-official 
remedies”  because  of  variation  from  required  stand¬ 
ards. 

Three  months  ago,  similar  action  was  reported  by 
the  Journal  regarding  certain  preparations  derived 
from  ergot  of  rye,  and  for  similar  reasons.  Pitui¬ 
tary  and  ergot  preparations  are  both  used  extensively 
in  obstetrics  and  other  surgery.  Substandard  ma¬ 
terial  will  probably  not  produce  the  effects  the  physi¬ 
cian  desires,  and  may  cause  injury  or  death. 

Smoke  there  is  aplenty  and  there  may  be  fire  be¬ 
low.  In  the  case  of  ether  and  the  other  pharmaceu¬ 
ticals,  the  interest  of  the  newspaper  is  the  protection 
of  its  clientele  from  ruthless  commercial  greed  at  the 
hour  when  it  needs  the  strong  untrammeled  help  of 
science.  In  the  case  of  cosmetics  and  hair-dyes,  the 
newspaper  has  the  additional  business  interest  of 
keeping  its  advertising  columns  free  from  the  claims 
of  merchandise  branded  as  harmful  by  responsible 
public  authority.  It  has  the  duty  also  of  seeing  that 
advertisers  whose  copy  and  product  keep  within  strict 
censorship  regulations  are  protected  from  shotgun 
indictments  of  all  proprietary  articles. 

Nine  of  the  ninety  lipsticks  contain  poison — but 
which  nine?  Some  hair  dyes  perform  with  chemicals 
of  baffling  title  and  character — but  is  the  article  con¬ 
demned  on  the  front  page  the  same  one  extolled  ill 
back-page  advertising?  No  publisher  knows.  No 
reader  knows. 

The  inspectors  who  seized  the  adulterated  ether  in 
Boston  mentioned  no  names.  Neither  did  the  New 
York  cosmetic  detectives.  Amazingly,  they  protected 
the  swindler  and  the  potential  poisoner,  but  slandered 
by  implication  every  reputable  competitor. 

It  may  be  that  the  commercial  chemists  need  a 
thorough  going-over  in  the  public  interest  and  a  few 
jail  terms  for  conscienceless  exploiters  of  human 
trouble.  But  it  is  sure  that  neither  the  industry  nor 
the  public  will  gain  by  investigations  and  seizures 
with  a  front  page  column  as  net  tangible  result  and 
freedom  to  the  offenders  to  continue  their  twisting 
in  the  hope  that  officialdom  comes  up  for  air  only 
“so  often.” 


Shenvood  Anderson  deplores  the  standard¬ 
ization  of  women’s  clothes  and  newspapers, 
.saying  all  look  alike.  But  gitVs  were  never 
happien  nor  newspapers  more  prosperous  and 
useful. 


CO-OPERATION 

DMPETITION  among  New  York  newspapers, 
we  have  excellent  reason  to  believe,  is  just  as 
intense  as  in  any  other  city  in  the  United  States. 
There,  as  everywhere  else,  co-operative  projects  are 
turned  upside  down  and  inside  out  to  discover  if  pos¬ 
sible  any  concealed  advantage  for  competitors,  or  an 
angle  that  might  possibly  be  turned  to  self-advance¬ 
ment.  In  labor  and  credit  affairs,  to  be  sure,  indi¬ 
viduals  do  pool  their  information  and  energies  for 
the  common  good,  but  beyond  that  the  path  is  diffi¬ 
cult  and  broken. 

It  is  news,  then,  that  the  publishers  association  and 
the  promotion  and  research  managers  group  repre¬ 
senting  13  of  the  English-language  dailies  have 
joined  their  efforts  to  produce  a  market  survey  of 
the  city.  The  job  has  been  thoroughly  done  and 
polished  by  the  many  revisions  resulting  from  the 
differing  viewpoints  from  which  individual  news¬ 
papers  regard  their  territory.  The  result  is  accurate 
and  authoritative  to  a  degree  probably  never  before 
attained  in  market  research 
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PURELY  PERSONAL 


yiCTOR  RIDDER,  publisher  of  the 
^  New  York  Stoats  Zeitung,  sailed  for 
Germany  Aug.  22  on  board  the  new  liner 
Bremen. 

Dr.  Ernest  H.  Gruening,  editor  of  the 
Portland  (Me.)  Evening  News,  recently 
addressed  members  of  the  Westbrook 
Rotary  Club. 

Thomas  Dobbs,  editor  and  publisher 
of  the  Snohomish  (Wash.)  County 
Tribune,  was  recently  elected  first  vice- 
president  of  the  University  of  Washing¬ 
ton  Alumni  Association. 

Col.  L.  J.  Mayfield,  publisher  of  the 
Louisville  (Neb.)  Courier,  accompanied 
by  his  wife,  is  visiting  G.  A.  Mayfield, 
publisher  of  the  Artesia  (Cal.)  News. 

J.  A.  Mathews,  publisher  of  the  Aber¬ 
deen  (S.D.)  American-News,  accom¬ 
panied  by  Mrs.  Mathews,  has  just  re¬ 
turned  from  a  two  weeks’  trip  through 
Yellowstone  National  Park. 

V\'.  H.  Cowles  and  W.  H.  Cowles,  Jr., 
of  the  Spokane  S pokesman-Revieiv ,  have 
been  reelected  to  the  board  of  directors 
of  the  Inland  Empire  Paper  Company, 
Millwood,  Wash. 

B.  B.  Mayhill,  co-publisher  of  the 
Delphi  (Ind.)  Journal,  will  be  host  to 
Ninth  district,  Indiana  Republicans,  at  a 
summer  meeting  next  week  at  his  cottage 
on  the  Tippecanoe  river. 

Frank  D.  Schroth,  Jr.,  10-year-old  son 
of  Frank  D.  Schroth,  general  manager 
of  the  Trenton  Times  Newspaers,  Tren¬ 
ton,  N.  J.,  has  recuperated  from  injuries 
sustained  when  thrown  by  a  horse. 

IN  THE  BUSINESS  OFFICE 

He.  MACDONALD,  advertising 
•  manager  of  the  Ne7v  York  Tele¬ 
gram,  and  Mrs.  MacDonald  are  parents 
of  a  son  born  Aug.  27.  This  is  Mr.  and 
Mrs.  MacDonald’s  third  son. 

J.  W.  Conroy,  manager  of  the  adver¬ 
tising  feature  department  of  the  Miami 
Daily  News,  was  in  New  York  this  week 
en  route  to  Miami  after  spending  three 
months’  leave  doing  special  advertising 
work  for  the  Rockford  (Ill.)  Republic. 

Rex  Justus,  advertising  manager  of 
the  Tulsa  World,  recently  won  the  office 
golf  championship. 

William  B.  MaePherson,  of  the  ad¬ 
vertising  staff,  Niagara  Falls  Gazette, 
sailed  Aug.  24  from  New  York  on  the 
Belgenland  for  a  two  months’  tour  of 
the  British  Isles  and  Europe.  Thirty 
members  of  the  staff  of  the  Gazette  gave 
a  farewell  dinner  for  him  before  his  de¬ 
parture. 

W.  M.  Sherman,  classified  advertis¬ 
ing  manager  of  the  Salt  Lake  Tele¬ 
gram,  has  resigned  to  go  to  California. 
He  is  succeeded  by  Harold  M.  Randall 
of  the  advertising  department  of  the 
Salt  Lake  Tribune  and  formerly  of  the 
Portland  (Ore.)  Journal.  Whitney 
Young  has  joined  the  display  staff  of  the 
Telegram. 

Capt.  Lester  M.  Hart,  advertising 
manager  of  the  Augusta  (Me.)  Kenne¬ 
bec  Journal,  will  attend  the  annual  field 
training  period  of  the  86th  Infantry 
Brigade  to  be  held  at  Fort  Ethan  Allen. 
Vt.,  Sept.  4  to  18. 


IN  THE  EDITORIAL  ROOMS 

^HARLES  R.  CORBIN,  managing 
editor  of  the  Toledo  (O.)  Blade,  and 
his  family  have  returned  from  a  vaca¬ 
tion  spent  near  Angola,  Ind. 

Grover  A.  Zinn,  managing  editor  of  the 
El  Dorado  (Ark.)  Daily  News,  left  Aug. 
21  with  the  South  Arkansas  Chamber  of 
Commerce  party  making  an  industrial  in¬ 
spection  trip  to  Eastern  and  Canadian 
cities.  He  reported  the  tour  to  the  Daily 
News  and  other  Arkansas  newspapers 
in  the  C.  E.  Palmer  group. 

George  Weida,  of  the  Chicago  Herald- 
Examiner,  has  joined  the  Nerv  York 
Telegram  as  copy  reader. 

Carl  Randau,  rewrite  man  on  the  Nezv 
York  Telegram,  and  Mrs.  Randau  sailed 
last  week  for  a  five  weeks’  visit  to 
Europe. 

Oliver  A.  Hall,  managing  editor  of  the 
Bangor  (Me.)  Daily  Commercial,  is  be¬ 


ing  mentioned  as  a  candidate  for  Con¬ 
gress  from  the  Fourth  Maine  District. 

Joe  Williams,  sports  editor  of  the  New 
York  Telegram,  covered  the  women’s  air 
derby  from  Cleveland,  while  on  a  visit 
around  the  baseball  circuit. 

R.  D.  Maher,  Sunday  editor  of  the 
Tulsa  World,  is  recuperating  from  a 
throat  operation. 

Frank  E.  Kenny,  city  editor  of  the 
Mount  Vemon  (N.Y.)  Daily  Argus,  is 
spending  a  week’s  vacation  motoring 
through  New  England.  Erwin  H.  Savel- 
son,  assistant  city  editor,  is  acting  city 
editor  during  Kenny’s  absence. 

Leo  Erhard,  aviation  editor  of  the 
Tulsa  World,  and  Mrs.  Erhard,  feature 
writer,  made  a  trip  to  California  by  plane 
on  their  vacation. 

Chester  F.  Trautwein,  movie  editor  of 
the  St.  Louis  Times,  is  spending  his  vaca¬ 
tion  visiting  his  parents  on  a  farm  near 
Dayton,  O. 

Hy.  Plenn,  recently  with  the  Broivns- 
z’ille  (Tex.)  Herald,  is  returning  to  the 
San  Antonio  Evening  News  staff. 

John  S.  Getchell,  sports  writer  and 
golf  editor  of  the  Minneapolis  Star  for 
the  past  seven  years,  and  also  secretary 
and  treasurer  of  the  Minnesota  Golf  As¬ 
sociation,  has  joined  the  staff  of  Blythe  & 
Co.,  brokers.  He  is  succeeded  on  the  Star 
by  Bernard  Swanson. 

Theon  Wright,  of  the  Newark  Ledger, 
has  joined  the  city  staff  of  the  Nezv  York 
Ez’ening  Graphic. 

Louis  M.  Rich  of  Dcs  Moines,  a  grad¬ 
uate  of  the  school  of  journalism  at  the 
LTniversity  of  Iowa,  has  joined  the  Wash¬ 
ington  (la.)  Democrat-Independent  as 
news-editor. 

Louis  R.  Slack,  formerly  of  the  Nezo 
York  Graphic  staff,  is  now  in  Dayton 
where  he  is  editing  house  organs  for  the 
Refiners  Oil  Company  and  serving  as 
general  counsel  on  public  relations  in 
the  Ohio  territory. 

Eddie  Holdman,  formerly  state  news 
editor,  Charlotte  (N.C.)  Observer,  now 
with  the  southern  division  of  the  Asso¬ 
ciated  Press  in  Atlanta,  was  in  North 
Carolina  last  week  for  a  short  vacation. 

Noel  C.  Cobb,  associate  editor  of  the 
Clarksville  (Ark.)  Herald-Democrat,  has 
joined  the  editorial  department  of  the 
Ez’ansznlle  (Ind.)  Journal. 

Norman  S.  Childs,  police  reporter  for 
the  St.  Louis  Post-JDispatch,  is  spending 
a  three  weeks  vacation  touring  the  east 
by  automobile. 

W.  J.  Curry,  political  writer  for  the 
Seattle  Times,  is  back  on  the  job  after 
a  two  weeks’  vacation. 

A.  L.  Shelton,  who  recently  left  the 
Charlotte,  N.  C.,  bureau  of  the  Associated 
Press,  has  joined  the  Greenboro  (N.C.) 
Daily  Record. 

Paul  Sifton,  who  resigned  as  editor  of 
the  second  news  section  of  the  New  York 
World  last  spring,  and  Mrs.  Sifton,  re- 


FOLKS  WORTH  KNOWING 


MaKLE  WUUUSON,  on  the  editorial 
staff  of  the  Tulsa  World,  is  a  rov¬ 
ing  reporter,  who  in  17  years,  has 
covered  his  as¬ 
signments  for  17 
newspapers  in  17 
cities  of  the 
United  States  in 
addition  to  Tur¬ 
key,  China,  Japan, 
India,  Argentine, 
Alaska,  Armenia, 
South  Africa. 

Woodson 
played  profes¬ 
sional  baseball 
with  the  teams 
in  the  Texas 
league  in  1900- 
1901  and  with 
the  Southern  league  in  1902  to  de¬ 
fray  his  expenses  for  a  college  educa¬ 
tion  which  he  obtained  at  Oklahoma  A. 
and  M.  College  at  Stillwater. 

In  1902  he  held  the  state  record  for 
high  jump.  In  1904  he  was  unsuccessful 
in  the  Olympic  team  try-outs  at  St.  Louis. 
On  graduation  from  college  he  was  prin¬ 
cipal  of  the  Hobart,  Okla.,  high  school 
for  two  years.  He  taught  in  Oklahoma 
A.  and  M.  College  and  then  was  chosen 
president  of  the  (Zonnel  State  College  oT 
Agriculture  at  Helena,  Oklahoma. 

At  the  age  of  29  Woodson  was  con¬ 
sidered  the  youngest  college  president  in 
the  United  States,  according  to  news¬ 
paper  stories  of  that  period.  In  1913  the 
American  Aeronautical  society  granted 
him  a  pilot’s  license.  He  was  one  of 
the  first  newspaper  men  in  the  United 
States  to  be  a  flier.  During  the  World 
War,  Woodson  was  civilian  instructor  of 
aviation  at  Rockwell  field,  San  Diego, 
Cal.  as  captain  in  the  army  air  corps. 

Woodson  joined  the  Associated  Press 
in  1912  and  was  sent  abroad  for  five 
years.  He  later  spent  three  years  with 
the  Los  Angeles  Examiner  and  one  year 
with  the  New  York  Times. 


turned  to  New  York  this  week  after  two 
months’  vacation  in  Maine. 

LeGette  Blythe,  reporter  for  the  Char¬ 
lotte  (N.C.)  Observer,  has  returned  from 
a  short  vacation. 

Harry  Kelso,  make-up  editor  of  the 
Seattle  Times,  is  home  from  his  vacation. 

Lois  Thornburg  of  Des  Moines,  Rolad 
White  of  Marengo,  and  Dorothy  Rate  of 
Iowa  City,  students  in  the  school  of 
journalism  at  the  University  of  Iowa, 
joined  with  the  staff  of  the  Des  Moines 
(la.)  Register  in  covering  the  state  fair. 

Richard  E.  Ro'berts,  aviation  editor  of 
the  Toledo  (O.)  Blade,  who  was  in  one 
of  the  planes  making  the  Ohio  goodwill 
tour  last  week  under  the  auspices  of  the 
(Continued  on  the  tsext  page) 


SHOW  GIRL 


A  daily  pretty  girl  strip  by 

J.  P.  McEVOY  and  J.  H.  STRIEBEL 
is  ready  for  early  release. 

Watch  for  announcement  just  mailed  to  American  edi¬ 
tors.  If  you  miss  yours,  please  wire  at  our  expense. 

We  cannot  imagine  a  more  important  strip  announce¬ 
ment  than  this  one. 


McEvoy  and  Striebel,  presented  by  McNaught  Syndi¬ 
cate  in  a  smashing  pretty  girl  strip  with  humor,  continu¬ 
ity,  beauty,  back-stage  interest,  love,  romance,  adventure. 

It’s  the  perfect  strip! 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Cra.les  V.  McAdau 
General  Manager 


The 

TARZAN 


Strip 

“The  most  enthusiasti- 
rally  received  strip  that 
we  have  ever  published. 
It  has  furnished  the  first 
instance  in  our  experi¬ 
ence  whereby  we  could 
predicate  a  subscription 
solicitation  upon  a  fea¬ 
ture  of  this  kind,’’  writes 
H.  W.  Stodghill,  busi¬ 
ness  manager  of  the 
LOUISVILLE  COURIER. 
JOURNAL. 


THE  TARZAN  STRIP 
by 

EDGAR  RICE 
BURROUGHS 

is  syndicated  by 


Metropolitan 
Newspaper  Service 

Maximilian  Elser,  Jr. 
General  Manager 
150  Nassau  St.,  N.  Y.  City 
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Ohio  Chamber  of  Commerce,  has  accom¬ 
panied  the  planes  to  Cleveland,  where  he 
is  covering  the  national  air  races. 

Roljert  Secrest  has  joined  the  repor- 
torial  staff  of  the  Salt  Lake  Tribune. 

Don  Howard,  news  editor,  and  Harry 
Bageley,  reporter.  Salt  Lake  Telegram, 
have  gone  to  the  Uintah  Mountains  of 
Utah  for  a  vacation. 

Robert  C.  Stedler,  sports  editor  of  the 
Buffalo  Evening  News,  accompanied  the 
News- American  Legion  boys  baseball 
team  which  won  the  eastern  states 
championship  tournament  at  Washington, 
U.  C. 

Edward  H.  Smith,  radio  program 
director  for  the  Toledo  (O.)  Blade,  has 
returned  from  a  vacation  trip. 

Amos  Melton,  who  has  been  helping 
on  the  financial  desk  of  the  Fort  Worth 
Star-Telegram,  has  been  made  a  re¬ 
porter.  Owsley  Shepherd  has  taken  his 
place  on  the  desk. 

Miss  .\nna  Froment,  of  the  society  staff 
of  the  Buffalo  Evening  Nezvs,  is  in 
.Atlantic  City  for  her  vacation. 

G.  Roljert  Jernberg,  photographer  for 
the  Worcester  (Mass.)  Post,  has  returned 
from  a  vacation  camping  trip. 

Franklin  H.  Stevenson,  son  of  L.  L. 
Stevenson,  New  York  correspondent  of 
the  Detroit  News,  has  returned  from 
a  w’orld  cruise  as  a  cadet  officer  aboard 
the  President  Harrison,  of  the  Dollar 
Line.  His  experiences,  written  aboard 
ship,  are  being  published  in  the  Sunday 
edition  of  the  News.  He  participated  in 
the  rescue  of  the  crew  of  the  ancient 
freighter  Quimistan. 

Richard  E.  Roberts  and  Clyde  E.  Knox 
of  the  editorial  department  of  the 
Toledo  (O.)  Blade,  with  their  families, 
have  returned  from  an  automobile  tour 
which  included  Cleveland  and  Akron. 

John  J.  Mullan,  Jr.,  police  reporter, 
Worcester  (Mass.)  Evening  Gazette,  has 
returned  from  a  vacation  at  Massachusetts 
beaches. 

John  Richard  McCieorge  of  the  editorial 
department,  Toledo  (O.)  Blade  is  spend¬ 
ing  his  vacation  “hitch  hiking”  through  the 
east.  On  his  return  he  will  w'rite  a  series 
of  stories  on  his  experiences. 

Charles  Marshall  has  resigned  from  the 
Raleigh  (N.C.)  News  <fr  Observer  to 
join  the  staff  of  the  Baltimore  Sun. 

Dan  V.  (joodman  of  the  Buck  Adver¬ 
tising  Agency  in  Chicago,  and  formerly 
automobile  ^itor  of  the  Indianapolis 
Star,  is  directing  publicity  for  the  Indi¬ 
ana  state  fair. 

R.  A.  Forster,  Columbus,  O.,  corre¬ 
spondent  of  the  Cincinnati  Times-Star, 
and  Mrs.  Forster,  are  parents  of  a  son. 

Wallace  _  R.  Biggs  of  the  cpy  desk, 
Indianapolis  Times,  has  resigned  to  enter 
Northwestern  university  where  he  will 
begin  work  on  his  Ph.D.  degree. 

Edward  Place  of  the  editorial  staff, 
Boston  Evening  Transcript,  is  conducting 
a  column  for  fishermen  under  the  title 
of  “Creel  and  Bag.” 

(Jeorge  Suprenant,  staff  photographer 
for  the  Fall  River  (Mass.)  Herald 
News,  has  returned  from  a  vacation  in 
Flastern  Canada  with  his  wife  and 
children. 

J.  W.  McClendon,  copy  reader  on  the 
Port  Worth  Record-Telegram,  will  enter 
the  University  of  Buffalo  this  fall.  He 
will  be  a  junior,  having  attended  the  Uni¬ 
versity  of  Texas. 

William  Bowman,  aviation  reporter 
for  the  Ogden  (Utah)  Standard-Exami¬ 
ner,  won  the  newspaper  golf  tournament 
sponsored  by  the  local  papers^  recently. 

William  C.  Stewart  has  returned  to 
the  Fort  Worth  Star-Telegram  copy 
desk  after  a  two-month  leave  of  absence. 

Bess  Stephenson,  reporter  on  the  Fort 
Worth  Record-Telegram,  has  returned 
from  her  vacation,  spent  in  south  Texas. 

John  J.  Qeary,  editorial  writer  for 
the  Trenton  (N.J.)  Sunday  Advertiser, 
has  been  vacationing  with  Mrs.  Cleary  in 
Europe.  Their  son,  John  M.  Cleary, 
assistant  telegraph  editor  on  the  Trenton 


Evening  Times,  has  returned  from  a 
vacation  spent  at  Wildwood,  N.  J. 

James  O’Connor,  Ogden  (Utah) 
Standard- Examiner  city  editor,  is  back 
after  spending  two  weeks  on  the  Pacific 
Coast. 

Howard  Cushman,  of  the  New  Yorker, 
has  joined  the  New  York  Morning  Tele¬ 
graph  to  do  humorous  stories  on  the 
day’s  news. 

Robert  L.  Randol,  copy  reader  on  the 
Fort  Worth  Star-Telegram,  is  spending 
his  vacation  in  west  and  south  Texas. 

Fred  Mollenkopf,  city  editor  of  the 
Toledo  (O.)  Blade,  has  returned  from 
northern  Michigan. 

Helen  Haeseler  has  resigned  from  the 
news  staff  of  the  Jefferson  (la.)  Herald. 
Caroline  McCully  has  taken  her  place. 

Phil  O’Neil,  head  of  the  copy  desk 
of  the  Seattle  Times,  has  returned  from 
a  vacation  trip. 

C.  R.  Maybin,  of  the  Tacoma  (Wash.) 
News-Tribune  staff,  has  been  appointed 
director  of  the  publicity  and  tourist  bur¬ 
eaus  of  the  Tacoma  Chamber  of  Com¬ 
merce. 

Ben  Robertson,  formerly  with  the 
Charleston  (S.  C.)  News  and  Courier 
and  the  Honolulu  Star-Bulletin,  has 
joined  the  staff  of  the  New  York  Herald 
T  ribune. 

Tom  Simmons,  formerly  reporter  for 
the  Memphis  Press-Scimitar,  is  covering 
Federal  Building  for  the  Memphis  Com¬ 
mercial  Appeal. 

Robert  B.  Voskamp,  formerly  on  the 
staff  of  the  Pittsburgh  Post-Gazette  and 
Washington  correspondent  for  that 
paper,  has  resigned  his  position  with  the 
news  service  of  the  Pennsylvania  State 
College. 

Wilbur  Andrus,  reporter  on  the  Aber¬ 
deen  (S.B.)  Amcrican-N cws,  has  re¬ 
turned  from  a  two  weeks’  vacation  spent 
in  the  Black  Hills. 

Claude  P.  Kimball  of  the  Los  Angeles 
Record  visited  friends  in  Aberdeen,  S. 

D.,  recently.  Kimliall  is  the  son  of  'C.  D. 
Kimball,  former  publi.sher  of  the  Aber¬ 
deen  (S.D.)  Amcrican-N ews  and  now  a 
resident  of  I>os  Angeles. 

Burke  1.  Burke,  of  the  editorial  staff, 
Buffalo  Evening  Nezvs,  will  direct  the 
publicity  in  the  forthcoming  campaign  of 
the  University  of  Buffalo  for  a  $5,(X)0,- 
(XX)  addition  to  its  endowment. 

Lester  E.  Richwagen,  assistant  man¬ 
aging  editor  of  the  Bcllotvs  Falls  (V'^t.J 
Times,  accompanied  by  his  wife,  is 
-spending  his  annual  vacation  in  Port¬ 
land,  Me. 

A.  Howard  Crowell,  managing  editor 
of  the  Womtsocket  (R.I.)  Call,  will 
shortly  join  his  wife  and  daughter  at 
Peaks  Island,  Me.,  where  they  are 
spending  the  summer. 

Harold  L.  Cail  has  left  the  Port  Ches¬ 
ter  (N.Y.)  Item  and  returned  to  the 
Portlajid  (Me.)  Ei’ening  News  as  gen¬ 
eral  assignment  man. 


PRESS  ASSOCIATION  NOTES 

Hugh  BAILLIE,  vice-president  and 
general  business  manager  of  United 
Press,  returned  to  New  York  headquar¬ 
ters  this  week  after  a  vacation  in  Canada. 

Jdin  T.  Millar,  correspondent  of  the 
Associated  Press  at  Des  Moines,  has 
returned  from  Colorado  Springs,  Colo., 
where  he  underwent  an  operation  for 
api)cndicitis  while  on  his  vacation. 

Miles  B.  Wolff,  correspondent  for  the 
Associated  Press  at  Columbia,  S.  C.,  paid 
a  short  visit  last  week  to  his  old  home 
and  friends  in  Charlotte  and  Concord. 
Wolff  was  at  one  time  a  reporter  for  the 
Charlotte  Observer. 

Charles  Stephenson  Smith,  chief  of 
foreign  service  of  Associated  Press,  is 
spending  his  vacation  in  Nova  Scotia. 

Eddie  Brietz,  former  news  editor  of 
the  Charlotte  (N.C.)  Observer,  now 
handling  sports  for  the  southern  division 
of  the  Associated  Press,  at  Atlanta,  was 
in  Charlotte  last  week  to  see  old  friends. 

Mrs.  DeWitt  McKenzie,  wife  of  the 
London  bureau  chief  of  Associated  Press, 
arrived  in  the  United  States  Aug.  24,  for 
a  visit. 


Frank  (Jetty,  sports  editor  of  United 
Press,  left  this  week  for  Del  Monte, 
Cal.,  to  cover  the  national  amateur  golf 
championship. 

Harry  Van  Lunger,  Buffalo  United 
Press  manager,  is  at  Toronto  covering 
the  Wrigley  marathon  swim. 

Ralph  Heinzen,  head  of  the  Paris 
bureau  of  United  Press,  and  Mrs.  Hein¬ 
zen  left  New  York  Aug.  27  for  Paris 
after  a  vacation  trip  to  this  country. 

Nolen  Bulloch,  manager  of  the  United 
Press  bureau  at  Jefferson  City,  Mo.,  mo¬ 
tored  to  New  York  last  week  on  his 
vacation. 

Tom  Malarkey,  of  the  Portland,  Ore., 
bureau  of  United  Press,  has  been  named 
manager  at  Butte,  Mont.,  succeeding 
G.  E.  Helmer  who  has  been  transferred 
to  Salt  Lake  City  as  manager  in  place 
of  P.  R.  Clarke,  transferred  to  the  trans¬ 
mission  department  in  New  York. 

L.  R.  Lindgren  has  been  appointed  to 
succeed  Ray  Kronen  in  the  Pittsburgh 
office  of  Associated  Press. 


CHANGES  OF  OWNERSHIP 

IV/riLLARD  K.  HEGSTROM  and 
Harvey  L.  Swennes  have  sold  their 
interests  in  the  St.  James  (Minn.)  Plain- 
dealer  Publishing  Company  to  Mrs.  Will 
Curtis,  J.  Harold  Curtis  and  Leslie  G. 
Curtis,  also  publishers  of  the  Watonwan 
County  Plaindealer. 

State  Senator  Paul  Stewart,  Haworth, 
Okla.,  who  recently  purchased  and 
resold  the  Idabel  (Okla.)  McCurtain 
County  Gazette,  has  bought  the  Antlers 
(Okla.)  .'Imerican  from  L.  E.  Callan. 

Purchase  of  the  Eldred  (Pa.)  Eagle, 
weekly,  was  announced  last  week  by  Mr. 
and  Mrs.  O.  A.  Kahsnitz.  The  paper 
was  owned  formerly  by  the  firm  of  Mc- 
Donell  and  Randall  of  Olean.  The  new 
owmers  also  own  the  Portville  (N.Y.) 
Review. 

Mrs.  M.  P.  McElroy  of  the  Everly 
(la.)  Nezvs  has  purchased  the  Gcdt 
(Mo.)  Tribune.  Geo.  Nugent,  former 
owner  of  the  News,  has  again  taken  it 
over. 


NEW  PLANTS  AND  EQUIPMENT 

RCOLA  (Ill.)  Record-Herald  has 
completed  installation  of  a  new 
Miehle  press  and  its  second  linotype,  the 
weekly  appearing  as  a  seven-column  in¬ 
stead  of  six-column  paper.  The  Record- 
Herald  is  nearing  its  63d  year  and  is 
now  published  by  Collins  Bros,  who  last 
spring  merged  the  Arcolian,  opposition 
l)aper,  with  their  own  publication. 


ON  THE  MECHANICAL  SIDE 

RANCIS  X.  ROONEY,  superintend¬ 
ent  of  the  composing  room  of  the 
Boston  Globe,  and  Mrs.  Rooney  have 
returned  from  a  two  months’  tour  of 
Europe. 

F.  C.  Hudson,  mechanical  superintend¬ 
ent  of  the  Pittsburgh  Press,  has  returned 
from  a  vacation  in  Michigan. 


FLASHES 


If  there  is  no  such  thing  as  telepathy, 
how  does  the  committee  of  ladies  know 
the  editor  failed  to  shave  this  particular 
morning? — Vancouver  Sun. 


Broadway  night  clubs  are  reported 
dying  on  their  feet  because  the  suckers 
have  deserted  them.  Probably  the  suck¬ 
ers  have  all  moved  over  to  Wall  street. 
— St.  Louis  Post-Dispatch. 


As  an  advocate  of  world  peace  we  sug¬ 
gest  that  a  certain  slogan  be  changed  to 
read,  “Reach  for  a  sweet  and  a  cigarette.” 
— J.  R.  W.  in  Milzvaukee  Journal, 


Merely  as  a  professional  wonderer,  we 
wonder  whether  that  couple  that  was 
married  by  radio  last  week  took  a  honey¬ 
moon  by  listening  in  on  the  broadcasting 
of  Niagara  Falls. — F.  P.  A.  in  New  York 
World. 


1 1 ,  Sentenced  to  kiss  his  wife  or  go  to  jail, 
B  Brooklyn  man  spoiled  a  good  story  by 
kissing  the  wife. — Florence  (Ala.)  Her¬ 
ald. 
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MIDWESTERN  NEWSPAPER  EXECUTIVES  ON  TRIP  TO  NORTH  WOODS 


Group  of  exerutives  of  niitldle-western  newt^papers  just  before  trip  to  the  Luke  Superior  North  Woods. 


PAPER  COMPANY  HOST 
TO  MIDWEST  EDITORS 


More  Than  100  Make  Four-Day 
Trip  Into  North  Woods — 
Many  Prize* 

Awarded 


The  more  than  100  middle  western 
newspaper  executives  who  were  guests 
of  the  Consolidated  Water  Power  and 
Paper  Company  on  its  recent  four-day 
recreational  trip  to  the  Lake  Superior 
north  woods  were  royally  entertained 
everywhere  they  stopped  on  their  tour. 
One  afternoon  was  spent  in  an  inspec¬ 
tion  of  the  paper  mill  of  the  Consoli¬ 
dated  company  at  Wisconsin  Rapids.  The 
newspapermen  were  guests  at  luncheons, 
water  fetes,  Indian  ceremonials,  ban¬ 
quets,  and  many  other  functions. 

Each  morning  on  the  trip  a  typewrit¬ 
ten,  multigraphed,  tabloid  newspaper  was 
issued  containing  gossip  of  the  caravan 
and  views  of  the  participants  on  a  variety 
of  subjects. 

Several  prizes  were  awarded  the  pub¬ 
lishers,  as  follows: 

Hal  Wise,  editor,  Webb  City  (Mo.) 
Sentinel,  for  coming  the  longest  distance 
to  Bayfield;  Walter  Chilscn,  Merrill 
(Wis.)  Daily  Herald,  for  coming  the 
shortest  distance;  A.  A.  Porter,  Portage 
(Wis.)  Register  Democrat,  73  years  old, 
the  oldest  editor ;  George  R.  Crane,  Cres- 
ton  (la.)  News- Advertiser,  29,  the 
younge.st;  A.  O.  Lindsay,  Quincy  (Ill.) 
Herald-Whig,  oldest  established  daily; 
Ike  Sears,  Madison  (Wis.)  State  Jour¬ 
nal,  second  oldest  daily;  Paul  H.  Cas¬ 
well,  Cherokee  (la.)  Daily  Times, 
youngest  daily;  Herman  Schmidt,  Kan¬ 
kakee  (Ill.)  News,  heaviest  newspaper 
man  present;  Nels  Anderson,  St.  Louis 
(Mo.)  Times,  the  lightest;  W.  J.  Duvall, 
Lewiston  (Ill.)  Evening  Record,  the 
smallest  town;  J.  L.  Powers,  Ames  (la.) 
Tribune,  and  J.  P.  Conner,  Dubuque 
(la.)  American  Daily  Tribune,  longest 
editorial  experience,  54  years  each. 

One  of  the  most  attractive  spots  visited 
on  the  whole  trip  was  Cedar  Island 
lodge  on  the  famous  Brule  river,  where 
Calvin  Coolidge  spent  several  weeks  last 
summer. 

The  newspaper  executives,  represent¬ 
ing  Illinois,  Indiana,  Iowa,  Wisconsin  and 
Missouri,  left  Chicago  on  a  special  train 
over  the  Milwaukee  road.  Madison,  Du¬ 
luth,  Superior,  Ashland,  Bayfield  and 
other  towns  and  cities  were  visited  before 
the  return  to  Chicago. 


EXHIBITS  GERMAN  EDITION 

The  Berlin  edition  of  the  Chieagoer 
Herald,  published  during  the  recent  con¬ 
vention  of  the  International  Advertising 
Association,  was  exhibited  at  the  German 
Pageant  day  held  in  Chicago  Aug.  24, 
under  the  auspices  of  the  Chieagoer 
Herold  and  the  Deutsche  Kunstgellschaft. 
A  Chieagoer  Herold  German  Art  Ex¬ 
hibition  booth  was  one  of  the  features  of 
the  pageant. 


WEDDING  BELLS 

Alfred  j.  SCANLOX,  editor  of  the 
Lakezvood  (N.J.)  Daily  Times,  to 
Miss  Bernice  Audrey  Newman  of  Lake- 
wood,  at  the  Little  Church  Around  the 
Corner,  New  York,  recently. 

John  R.  Owens,  editor  of  the  Car¬ 
thage  (Tex.)  Panola  Watchman,  to 
Miss  Lillian  Faye  Robinson,  recently. 

Desha  Breckenridge,  editor  of  the 
Lexington  (Ky.)  Herald,  to  Mrs.  Mary 
Frazer  Lebus  of  Kentucky  at  the  bride’s 
summer  home  at  Quanata,  Nantucket, 
Mass.,  recently. 

Joseph  E.  Renault,  of  New  Bedford, 
Mass.,  manager  of  the  circulation  de¬ 
partment  of  the  LTttdependent,  French 
daily  published  in  Fall  River,  to  Miss 
Blanche  M.  Rousseau  of  Acushnet, 
Mass.,  recently. 

Miss  Emily  Leary,  recently  of  the 
business  office  staff  of  the  Pall  River 
(Mass.)  Herald  News,  to  Thure  Sand- 
strom  of  New  Britain,  Conn.,  recently. 

Kent  L.  Pellett,  Wayne,  Neb.,  news- 
Mperman,  to  Miss  Marie  Summerbell  of 
Roslindale,  Mass.,  at  the  Roslindale 
Unitarian  church  recently.  Rev.  Carlysle 
Summerbell,  father  of  the  bride,  offi¬ 
ciating. 

Albert  Fell  Eckert,  telegraph  editor, 
Trenton  (N.J.)  Evening  Times,  to  Miss 
F'rances  Lee  Irwin,  also  of  Trenton, 
recently. 

Vincent  H.  Davidson,  artist  for  the 
San  Erancisco  Nexvs,  to  Miss  Millah 
.•\nn  Mullen,  an  art  student,  recently. 

Alexander  M.  MacIntyre  of  the  adver¬ 
tising  department  of  the  Poston  Post,  to 
Miss  Edith  M.  Ferris  of  Norfolk,  Mass., 
at  the  Norfolk  Federated  church  recently. 


Miss  Alice  Herring,  assistant  society 
editor  of  the  San  Antonio  Evening  Nexvs, 
to  Ralph  Gazelle  Bonnett  at  St.  Mark’s 
Episcopal  church,  San  Antonio. 

Miss  Magda  Johann,  young  New  York 
artist,  to  Lloyd  ti.  M.  Mayer  of  New- 
lK)rt,  R.  I.,  formerly  of  the  staff  of  the 
■  Providence  (R.  I.)  Journal,  at  Little 
Compton,  R.  I.,  recently. 

Edward  F.  Dunne  of  the  syndicate  de¬ 
partment  of  the  Chicago  Tribune  to  Miss 
Helen  Burnette  of  Chicago,  recently. 


SPECIAL  EDITIONS 

SAN  I'RANCISCO  NEWS  issued  an 
eight  page  section  devoted  to  radio 
news  during  the  sixth  annual  Pacific 
Radio  Show  recently. 

Chatham  (Ont.)  Daily  Nexvs,  Com¬ 
munity  Sale  Days  edition,  Aug.  22. 

Peoria  (Ill.)  Ex’ening  Star  50-page 
edition  Aug.  20  on  the  eve  of  the  Semi- 
Annual  Dollar  Day,  with  a  32-page  sec¬ 
tion  carrying  local  merchants’  sales  ad¬ 
vertisements. 


CONVENTION  DATES  CHANGED 

The  sixteenth  annual  meeting  of  the 
Association  of  Canadian  Advertisers 
will  be  held  at  the  Royal  York  Hotel, 
Toronto,  on  Oct.  14  and  15,  instead  of 
Oct.  15-16,  as  previously  announced. 


WRITES  FOR  LEDGER  SYNDICATE 

.\rthur  Somers  Roche  has  written  a 
new  serial  romance  for  the  Ledger  Syn¬ 
dicate  of  Philadelphia.  It  is  titled 
“Marriage  for  Two’’  and  will  run  in  42 
installments.  The  first  eight  will  be 
illustrated  by  Harry  Weinert. 


WRITER  “GETS  HOT”  AS 
MERCURY  HITS  105 

Something  New  in  Weather  Stories 
Turned  Out  by  F.  C.  Patten  of 
Aberdeen  (S.D.)  American- 
New* 


Francis  C.  Patten  of  the  Aberdeen 
(S.D.)American-Nexi's,  has  received  fav¬ 
orable  comment  in  regard  to  a  weather 
story  written  on  the  day  Aberdeen  had 
the  record  heat  of  105  degrees.  He 
wrote  about  the  weather  in  terms  of  the 
stock  market. 

Mr.  Patten’s  article,  which  appeared  on 
page  one  of  the  American-News,  Aug. 
24,  follows : 

“Bulls  Have  It  as  Heat  Reaches  105. 

“It  was  an  exciting  day  in  the  weather 
market  yesterday  with  choice  August 
Heat  soaring  to  a  high  mark  equaled 
once  before  this  year  and  only  this  once 
in  a  number  of  seasons  in  South  Dakota. 

“Early  government  quotations  at  7 
a.  m.  closed  at  68  but  abetted  by  cloud¬ 
less  skies.  Heat  soared  continually  until 
it  stoo<l  at  102  at  3 :30  in  the  afternoon. 
With  the  top  of  the  thermometer  bend¬ 
ing  under  the  strain,  and  with  other 
interests  along  Aberdeen’s  trade  center 
suffering,  three  more  points  were  added 
for  the  high  mark  of  105  later  in  the 
day. 

“In  sympathy  with  the  sensational  as¬ 
cension,  Ice  Cream  and  Cold  Beverages 
were  sold  heavily.  Superfluous  Clothes 
showed  a  marked  decline.  Parasols  shot 
up  in  many  instances  while  Any  Kind 
of  Ice  became  preferred  stock.  Perspir¬ 
ation  Beads  sold  at  face  value. 

“Top  heavy  by  nightfall,  however,  de¬ 
spite  various  city  employees’  reports  that 
their  company  had  held  nearly  a  corner 
on  all  of  the  available  supply.  Heat 
broke  until  it  stood  at  73  at  the  day’s 
close.  Threatening  clouds  in  the  west 
last  night  led  some  support  to  the  fore¬ 
cast  of  cooler  weather  today,  but  govern¬ 
ment  reports  favored  another  warm  day 
today. 

“.And  that  is  no  ‘bull’  story.  Can  you 
‘l>ear’  it?’’ 


J.  E.  DALLY  PROMOTED 

John  E.  Dally,  formerly  assistant  pro¬ 
motion  manager  of  the  Milxvaukee  Jour¬ 
nal.  is  now  in  charge  of  merchandising 
service,  where  he  will  direct  all  of  the 
department  activities.  Associated  with 
him  will  be  E.  J.  Sweeney,  who  formerly 
conducted  the  merchandising  contacts 
department. 


HUGUENIN  NATIONAL  MANAGER 

Dan  Huguenin,  formerly  of  the  Chi¬ 
cago  Herald  Examiner  and  the  San 
Francisco  E.raminer,  has  been  appointed 
national  advertising  manager  of  the  Yatt 
Erancisco  Nexvs.  He  succeeds  David 
Reid,  transferred  to  the  local  display 
staff. 


ESTABLISHED  “NEWS  ROOM”  AT  AIRPORT 


While  Harold  Bromley  was  preparing  to  fly  from  Tacoma  to  Tokio,  Japan,  the 
Seattle  Times  e.stablished  headquarters  at  the  Tacoma  airport  and  manned  it 
with  half  a  dozen  correspondents  and  four  photographers.  The  transplanted 
“Times  Square”  and  the  “news  room,”  together  with  the  sleeping  quarters  of 
the  men  are  shown  in  the  picture.  Bromley,  left,  is  being  interviewed  by 
(left  to  right)  Dirk  Hamilton  of  the  Portland  Oregonian,  Jack  Stoddard  and 
Chet  Gibbons  of  the  Times,  while  James  Hunter  of  the  Associated  Press  is 
telephoning  bis  story  to  the  Seattle  bureau. 
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DAILY  PROFITS  BY  BACKING  AMATEUR 
BASEBALL  LEAGUE  IN  COUNTY 

Stevens  Point  (Wis.)  Daily  Journal  Increased  Circulation  and 
Created  New  Interest  in  Sports  Pages  by  Organizing 
“Home  Town”  Baseball  League  Now  in  Its  Fifth  Year 

By  ANTON  M.  PFIFFNER 

Sports  Editor,  Stevens  Point  (Wis.)  Daily  Journal 


Five  years  of  promotion  of  summer 
“home  town”  baseball  have  paved  the 
way  to  rural  reader  interest  in  the  Ste¬ 
vens  Point  Daily  Journal’s  sport  pages. 
This  summer,  the  fifth  season,  the  Daily 
Journal  found  its  amateur  ball  news  of 
such  importance  to  circulation  that 
former  residents  living  in  metropolitan 
areas  150  miles  away  have  subscribed  to 
the  paper  for  the  baseball  season,  just  to 
get  the  news  of  the  ball  games.  The 
Journal  believes  such  subscribers  will 
retained  on  a  year-around  basis,  but  it  is 
better  satisfied  at  the  response  it  has  re¬ 
ceived  in  circulation  value  right  at  home. 

The  Journal  is  the  only  daily  paper  in 
Portage  county,  a  territory  mostly  agri¬ 
cultural  and  with  40,000  residents. 
Stevens  Point  is  the  center  of  the  trading 
area.  There  are  eight  villages,  all  com¬ 
paratively  closely  situated.  In  addition, 
there  are  strictly  farm  communities 
which  have  developed  home  petriotism. 
,\11  this  loyalty  was  capitalized  in  the 
Journal’s  baseball  program. 

It  started  five  years  ago,  when  the 
Portage  County  league  was  organized. 
It  is  a  baseball  league  playing  Sunday 
games.  The  rules  make  it  imperative 
that  home  boys  be  members  of  the  teams. 
No  others  are  permitted,  with  certain 
specified  exceptions.  No  salaries  may  be 
paid  the  players.  The  expenses  of  oper¬ 
ating  games  are  kept  at  a  minimum.  The 
dangers  of  paid  players,  high  salaries,  big 
operating  overhead  for  teams  were 
avoided. 

Through  five  seasons  the  league  has 
prospered,  with  each  season’s  play  wag¬ 
ing  more  torrid  than  the_  preceding.  The 
result  is  that  the  county  league  is  a  big 
event  in  the  lives  of  most  of  the  county 
communities.  The  teams  (there  are 
eight  of  them  in  the  circuit)  play  to 
crowds  of  500  of  a  Sunday.  In  one  of 
the  towns,  a  village  of  between  500  and 
600  people,  Sunday  attendance  averages 
700.  But  it  is  not  unusual  for  a  village 
to  have  more  people  at  the  ball  park  on 
Sunday  than  live  within  its  confines. 

It  is  farmer  attendance  at  the  games 
that  does  that.  And  the  rules  of  the 
county  league  have  something  to  do  with 
it,  too.  They  provide  that  no  person  liv¬ 
ing  more  than  15  miles  from  the  county 
line  may  play  in  the  County  league.  The 
rule  would  have  limited  players  to  Port¬ 
age  county,  except  that  some  villages  are 
situated  close  to  the  boundary  and  they 
wanted  to  have  their  “trading  area”  em¬ 
braced  in  the  territory  from  which  they 
might  recruit  players.  This  has  encour¬ 
aged  the  use  of  farmer  boys  on  their 
neighboring  village  teams. 

But,  to  be  more  explicit,  how  does  this 
benefit  the  paper?  some  may  ask,  know¬ 
ing  that  in  most  communities  the  base¬ 
ball  profits  go  to  the  ball  clubs  and  the 
publishers  spend  good  money  acquiring 
baseball  news. 

League  headquarters  is  the  office  of  the 
sports  editor  of  the  Journal.  For  five 
years  he  has  been  president  of  the  cir¬ 
cuit.  The  Journal  is  the  official  organ 
of  the  league.  Rulings  of  tthe  president 
on  disputed  questions,  on  the  hundreds  of 
details  that  come  up  in  a  season  when 
eight  teams  are  bitterly  fighting  for  the 
honor  of  champion,  are  published  in  the 
Journal.  If  the  president  has  anything 
official  to  say  about  the  league,  he  prints 
it  on  the  sports  page.  The  managers  do 
not  expect  to  get  letters,  they  read  it  in 
the  paper.  The  fans,  interested  in  what’s 
going  on,  know  that’s  the  place  to  find 
out,  and  they  watch  the  paper,  avidly. 
Comment  and  editorials  on  County 
league  affairs  is  published  almost  daily. 

Another  rule  of  the  league  makes  it 
mandatory  for  the  manager  of  the  “home 
team”  at  each  league  game,  to  send  the 
box  score  of  that  game  and  a  brief  report 
of  it,  immediately  to  the  Journal’s  sports 
editor. 


Blanks  for  this  purpose  are  furnished. 
The  Journal  publishes,  on  Monday,  the 
box  score  of  each  county  league  game, 
with  a  lead  patterned  after  the  accounts 
of  organized  ball.  Each  week  the  stand¬ 
ing  of  the  teams  is  published,  in  the  same 
column  and  arrangement  as  those  of  the 
National  league,  the  American  league, 
and  the  American  association,  which  the 
Journal  carries  daily. 

The  league  constitution  provides  that 
each  team  “list”  its  players  with  the 
president  of  the  circuit.  If  a  manager 
wishes  to  change  this  list,  there  are  two 
methods  he  may  pursue.  He  may  se¬ 
cure  consent  of  four  other  managers,  or 
take  an  easier  way,  and  have  his  player- 
changes  published  on  the  sports  page  of 
the  Journal.  After  publication,  if  no 
more  than  four  managers  enter  “protests” 
on  the  player  or  players,  the  listing  is 
formally  approved.  Most  of  the  managers 
use  the  easier  way  of  “listing”  players 
by  publication.  This  keeps  all  of  them 
on  their  guard.  They  have  to  read  the 
Journal  daily  or  they  may  miss  a  player¬ 
listing  of  which  they  may  disapprove  and 
would  “protest.”  Managers  and  fans 
have  become  careful  readers.  It  was  an¬ 
other  case  in  which  the  snorts  age  of  the 
Journal  was  the  “official”  publication  of 
the  league. 

This  close  attention  to  home  talent 
baseball,  the  frequent  meetings  of  the 
spf>rts  editor  with  the  baseball  managers, 
and  his  trips  to  view  the  county  games, 
have  brought  the  Journal  close  to  its 
many  rural  readers. 

The  county  league  has  Ijeen  only  a 
start  in  publication  of  rural  sports  events. 
Managers  and  captains  of  farmer  boy 
teams  in  all  parts  of  the  Journal’s  ter¬ 
ritory,  and  officers  of  leagues  in  adjoin¬ 
ing  territory,  have  come  to  look  upon 
the  Jounrnal’s  sports  page  as  a  friend  of 
amateur  sport  and  are  easily  encouraged 
to  report  their  games  on  the  blanks  fur¬ 
nished  them.  Box  scores  are  published 
of  practically  every  game  played  in  the 
county  at  which  a  record  is  kept. 

The  Journal  turned  to  amateur  hall 
when  after  a  series  of  years  during 
which  Stevens  Point  attempted  to  make 
a  professional  team  pay  its  way,  the  ef¬ 
fort  was  given  up  as  a  bad  job.  When 
the  last  bills  of  the  club  had  been  paid, 
and  the  community  had  turned  its  back 
on  paid  ball  teams,  the  amateur  move¬ 
ment  was  started  and  has  steadily  grown. 
The  Journal  g:ave  its  aid  to  professional 
teams  also,  with  as  much  energy  as  it 
has  promoted  amateur  ball,  but  the  suc¬ 
cess  attained  wasn’t  to  be  compared. 
Rural  readers  were  not  interested  in  the 
affairs  of  the  professional  club. 

Each  season  the  Journal  presents  a 
pennant  to  the  championship  team.  After 
the  close  of  the  1929  season  the  cham¬ 
pionship  team  and  the  club  finishing  sec¬ 
ond,  together  with  all  of  the  league  man¬ 
agers,  are  entertained  at  dinner  at  the 
leading  hotel  by  the  Journal. 


1,  A.  A.  RECEIVES  VASE 


The  porcelain  vase,  which  C.  C. 

Younggreen,  president  of  the  Inter¬ 
national  Advertising  Association,  is 
shown  holding  in  the  above  photograph, 
was  presented  by  Dr.  Hans  Luther,  ex¬ 
chancellor  of  the  German  Republic,  to 
the  American  delegation  to  the  LA. A. 
in  convention  in  Berlin,  at  a  dinner  given 
in  his  honor  by  that  group,  Aug.  15,  at 
the  Hotel  Esplanade.  The  presentation 
was  made  through  Walter  A.  Strong, 
publisher  of  the  Chicago  Daily  Neivs 
and  Jountal  and  chairman  of  the  board 
of  the  LA. A. 

Dr.  Luther  was  presented  in  turn  by 
the  American  delegates  with  a  token  of 
their  appreciation  for  the  labor  of  him¬ 
self  and  his  associates  to  make  the  con¬ 
vention  a  success.  It  was  in  the  form  of 
an  inscription  on  vellum  bound  in  a 
presentation  book. 

The  committee  in  charge  for  the 
.American  delegation  were :  Walter  A. 
Strong.  C.  C.  Younggreen,  president  of 
the  LA. A. ;  H.  R.  Swartz,  president  of 
R.  Hoe  &  Company ;  James  W.  Brown, 
publisher  of  Editor  &  Publisher  and 
president  of  the  New  York  Advertising 
Club:  H.  H.  Charles,  president  of 
Charles  .Advertising  Service;  and  W.  M. 
Hewitt,  special  representative  of  foreign 
language  newspapers. 


WITHDRAW  FROM  DAILY 

Charles  M.  Palmer,  E.  D.  Dewitt  and 
Dean  Palmer,  of  the  firm  of  Palmer, 
Dewitt  and  Palmer,  newspaper  brokers, 
have  sold  their  stock  interest  in  II  Pro- 
gresso.  New  York  Italian  language  daily, 
it  was  announced  August  27.  Dean 
Palmer  has  resigned  from  the  board  of 
directors  of  the  daily.  This  follows 
purchase  of  Bollettino  Della  Sera,  after¬ 
noon  Italian  daily  in  New  York,  early 
this  month  by  Gene  Pope,  publisher  of 
II  Progresso. 


ADOPTS  A.  N.  P.  A.  SURVEY 

The  Salt  Lake  City  Tribune  has 
adopted  the  standard  market  survey 
form  sponsored  by  the  Bureau  of  Adver¬ 
tising  of  the  Arnerican  Newspaper  Pub¬ 
lishers’  Association,  issuing  a  folder  this 
week  with  information  on  its  retail  and 
wholesale  markets. 


DE  ROHAN  NAMED  N.  Y. 
TELEGRAPH  CRITIC 


Former  King  Features  Columnist  Now 
Covering  Motion  Pictures  for  Sports 
Daily  —  Strauss  Continues  as 
Assistant 


Pierre  de  Rohan,  former  Broadway 
columnist  of  King  Features  Syndicate, 
was  appointed  Aug.  23  as  moving  pic¬ 
ture  critic  of 
the  New  York 
Morning  T  elc- 

graph.  In  addi¬ 
tion  to  criticism 
he  will  write  a 
daily  column  on 
movies.  H. 

David  Strauss, 
who  has  been 
covering  the  film 
theatres  for  the 
Telegraph,  will 
continue  as  as¬ 
sistant  to  Mr.  de 
Rohan.  Florence  rohan 

O  Flaherty,  as¬ 
sistant  movie  critic  will  continue  in  that 
capacity. 

With  his  appointment  on  the  Tele¬ 
graph  Mr.  de  Rohan  takes  up  motion 
picture  criticism  for  the  first  time.  His 
previous  experience  has  been  in  the  field 
of  drama  reviewing.  Announcing  his 
“credo”  as  a  movie  reporter,  he  said : 

“Just  as  I  believe  that  the  public  is 
entitled  to  more  and  truer  news  of  the 
mo\nes,  I  also  believe  that  it  is  entitled 
to  motion  picture  criticism  of  the  same 
intellectual  standard  as  it  gets  in  drama, 
music  and  literary  reviews. 

“I  believe  that  any  film  in  which  a 
producer  has  invested  thousands  of  dol¬ 
lars  and  in  which  an  author,  a  director 
and  dozens  of  actors  and  scores  of  tech¬ 
nicians  have  put  the  cumulative  product 
of  their  skill,  knowledge  and  experience, 
is  important  enough  to  receive  serious 
critical  attention.  I  do  not  believe  that 
I,  or  any  other  critic,  have  the  right  to 
pass  judgment  on  a  motion  picture  un¬ 
less  I  know  motion  pictures  and  am  in¬ 
tensely  interested  in  them,  and  can 
explain  with  some  degree  of  clarity  and 
authority  _  what  my  knowledge  and  in¬ 
terest  indicate  to  be  the  picture’s  good  or 
bad  points. 

“I  do  not  believe  that  puns,  wise¬ 
cracks  and  pretty,  shining  phrases  con¬ 
stitute  good  criticism  from  the  stand¬ 
point  of  the  reader  looking  for  infor¬ 
mation.” 

Mr.  de  Rohan  started  newspaper  work 
as  a  renorter  on  the  Neiv  Haven  Regis¬ 
ter  in  1923.  After  he  uncovered  a  $60,- 
000,(XX)  stock  fraud  he  was  promoted  to 
Sunday  editor.  He  left  the  Register  to 
become  dramatic  critic  of  the  Camden 
(N.J.)  Courier.  In  September,  1928  he 
was  appointed  dramatic  critic  of  .ffie 
New  York  American  and  early  this 
year  left  the  American  to  write  “Broad¬ 
way  Nights,”  a  daily  column  for  King 
Features  Syndicate. 

The  Telegraph  will  devote  a  full  page 
each  to  moving  pictures,  starting  Sept.  9, 
giving  trade  and  exhibitors’  news  as  well 
as  the  regular  production  items  for  the 
public,  Mr.  de  Rohan  announced. 


COHN  PROMOTED  BY  GRAPHIC 


Political  Editor  Named  Assistant  to 
Martin  Weyraucb 

Joseph  L.  Cohn,  political  editor  of  the 
New  York  Evening  Graphic,  has  been 
appointed  assistant  to  Martin  H.  Wey- 
rauch,  publisher  and  general  manager  of 
the  Graphic,  it  was  announced  this  week. 
He  will  continue  his  duties  as  political 
editor  in  addition  to  those  of  his  new 
position. 

Mr.  Cohn  has  been  a  political  writer 
for  the  Graphic  since  it  was  started.  He 
was  “loaned”  to  former  Governor 
Smith  of  New  York  during  his  campaign 
for  the  presidency  ^d  had  charge  of 
the  Gpvernor’s  special  campaign  train. 
He  also  was  a  director  of  Mr.  Smith’s 
gubernatorial  campaigns.  He  formerly 
worked  on  the  Neiv  York  Times,  New 
York  African,  New  York  City  News 
Association, 


NOVEL  DESIGN  IN  DAILY’S  NEW  PLANE 


Photo  shows  the  giant  new  Bellanca  plane  specially  designed  and  constructed 
for  the  Chicago  Daily  News.  It  has  two  engines  in  the  oddly  shaped  nose  of 
the  craft  and  a  wing  spread  of  87%  feet.  Shirley  Short,  staff  pilot  of  the 
Daily  News,  will  fly  it  to  Chicago  from  the  Wilmington,  Del.,  factory  as  soon 
as  tests  have  been  completed. 
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BUSINESS  MANAGERS  AND  SUPERINTENDENTS 
OF  NEWSPAPER  PHOTO-ENGRAVING  PLANTS - 

THE  CHEMCO  PERFECT  ETCHER 

WILL  ETCH  TWICE  AS  MANY  PLATES  TO  THE 
BATH,  ETCH  THEM  BETTER  AND  SAVE  THE 
OPERATOR’S  HANDS  AND  LUNGS  WHILE  DOING  SO 


This  is  not  only  possible  but 
is  being  done  consistently  by 
those  using  this  improved 
Etcher.  One  user  wires, 
“Have  etched  25  plates  with¬ 
out  changing  the  bath.” 
Another  states,  “We  change 
the  bath  in  our  Etching  Ma¬ 
chine  but  once  in  two  days.” 

This  remarkable  performance 

SAVES  ACID 

And  the  rery  feature  that 
makes  for  the  saying  in 
acid  also  causes  the  machine 
to  produce  better  plates. 


The  operator  handles  the  plate  by  means  of  the 
slide,  in  the  side  of  the  machine.  He  does  not 
handle,  smell,  or  see  the  acid  during  the  process 
of  etching. 

In  this  way  the  operator  is  protected  against 
breathing  the  poisonous  fumes  of  nitric  acid  and 
can  keep  his  hands  free  from  the  effects  of  the  acid. 

We  will  be  glad  to  furnish  full  details  regarding  this 
improved  Etching  machine. 


WRITE  FOR  DESCRIPTIVE  BOOKLET 


CHEMCO  PHOTO  PRODUCTS,  INC. 

A  POWERS  ORGANIZATION 

205  W.  39th  St.,  NEW  YORK  WORKS  — GLEN  COVE,  N.  Y. 
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DULL  REPORTING  HAMPERING  PROGRESS 
OF  MANY  WEEKLIES,  WRITER  SAYS 

Too  Few  Editors  Demanding  News  Rather  Than  Personal 
Items  from  Correspondents — Monotonous  Makeup, 

Bad  Grammar,  Other  Drawbacks 

By  ISABEL  O’HOLLAREN  MAUS 


The  “small-town  newspaper,”  “com¬ 
munity  or  country  newspaper,”  what 
is  it,  why  is  it,  where  did  it  come  from 
and  whither  is  it  going? 

Three  years  in  the  middle  of  the  field, 
playing  the  game  gave  me  a  working 
knowledge  of  this  jiart  of  American 
journalism,  but  the  past  year  I  liave  been 
w'atching  from  the  side  lines  and  the  com¬ 
bination  has  given  me  both  sides  of  the 
problems,  faults  and  assets  of  the  country 
paper. 

When  I  was  working  on  a  country 
paper  some  of  the  faults  were  not  clear 
to  me  because  I  was  too  near  to  see  them. 
But  when  one  has  stepped  from  the  field 
the  game  looks  entirely  different.  Pick 
up  any  number  of  country  papers  and 
by  the  word  “country,”  I  mean  the  weekly 
and  small  town  daily  papers,  and  you  will 
find  but  a  small  percentage  of  them  at¬ 
tracting  your  immediate  attention.  This 
percentage  remains  constant  in  selecting 
lepers  at  random  or  from  certain  locali¬ 
ties. 

In  searching  for  the  reasons  for  the 
lack  of  interest  in  these  papers  1  have 
enumerated  some  I  believe  to  be  funda¬ 
mental.  First,  there  is  a  surprising  lack 
of  news  in  this  large  jter  cent  of  them, 
and  it  is  of  this  group  I  am  speaking. 
What  news  there  is,  is  poorly  displayed 
and  improperly  evaluated.  For  example 
a  paper  in  a  good  sized  town  recently 
gave  an  unheaded,  six-line  story  to  the 
news  that  the  council  had  been  able  to 
lower  the  tax  levy  for  the  current  year 
one  mill,  yet  keep  on  improving  the  town 
and  paying  the  bills.  The  saving  to  the 
taxpayers  by  this  reduction  amounted  to 
thousands  of  dollars,  yet  the  editor  failed 
to  see  a  good  story  in  it. 

I.ack  of  news  is  due  to  tlie  fact  that 
there  is  little  knowledge  of  where  or  how 
to  get  news  or  how  to  develop  news 
sources.  The  average  town  of  from  one 
to  five  thousand  inhabitants  is  fairly 
alive  with  stories  if  the  editor  will  only 
go  after  them  and  train  people  how  to 
get  them  for  him.  When  I  first  went 
to  work  on  a  weekly  paper  which  was 
considered  good  in  its  field,  I  found  that 
the  only  news  anyone  knew  was  locals. 
When  I  asked  folks  questions  of  this 
and  that  they  replied  with  locals.  They 
had  not  come  to  know  there  was  anything 
outside  of  these  that  was  news,  except  a 
murder  or  robbery,  perhaps,  either  of 
which  happens  rarely. 

It  took  months  of  careful  plugging 
with  these  prospective  news  sources  to 
get  them  to  watch  and  listen  for  what  I 
wanted,  but  it  was  finally  accomplished. 

Another  difficulty  editors  seem  to  expe¬ 
rience  is  trying  to  ape  the  large  dailies 
in  the  matter  of  news,  failing  to  see  the 
diamond  mines  right  in  their  own  yards. 
Take  the  average  larger  weekly  paper. 
Its  field  is  the  county  in  which  it  is  pub¬ 
lished.  Sometimes  it  steps  over  the  bound¬ 
ary  into  another  county  or  even  into  two 
or  three  counties,  depending  on  the  loca¬ 
tion  of  the  town  in  which  it  is  published. 
In  that  area  will  be  dozens  of  stories  of 
achievement  on  farms,  in  the  rural 
schools,  in  communities  working  together 
as  a  unit,  in  other  towns  in  the  territory. 
These  are  stories  in  which  every  reader 
will  find  an  interest  and  which  will  carry 
constructive  messages  in  every  paragraph. 

In  practically  every  county  now  there 
are  the  boys  and  girls  clubs  working  for 
the  advancement  of  agriculture.  In  every 
one  of  these  clubs  there’s  a  story,  or  may¬ 
be  a  half  dozen.  In  every  school  room 
in  that  county  there  can  be  found  stories 
of  sacrifice,  of  ability  and  of  achieve¬ 
ment. 

Once  news  sources  are  developed  the 
next  step  is  the  evaluation  of  the  news 
as  it  comes  in.  The  editor’s  point  of  view 
should  become  that  of  his  communitv. 
If  he  is  working  in  an  agricultural  terri¬ 
tory  as  are  most  editors  in  the  Middle 
West,  then  of  necessity  he  should  have 


the  farmer  viewpoint.  Playing  up  stories 
which  will  be  incentives  for  others  to 
advance,  is  a  most  constructive  plan  to 
follow.  In  our  school  news  we  devoted 
a  box  of  whatever  length  necessary  to 
the  names  of  all  pupils  in  the  county  who 
had  perfect  attendance  every  month. 
Teachers  sent  this  information  to  us. 
W  hen  we  started  the  box  was  small, 
but  in  the  course  of  a  couple  of  months 
it  grew  to  almost  a  full  column.  There 
was  great  rivalry  among  pupils  in  every 
part  of  the  county  to  see  who  had  his 
name  in  that  box  the  most  times.  We 
headed  the  box  “The  Roll  of  Honor.” 
Teachers  told  us  attendance  improved 
greatly  as  a  result. 

This  is  but  one  example.  There  are 
hundreds  of  other  ways  to  encourage 
better  citizenship  and  constructive  efforts. 

Another  failing,  noticeable  in  these 
papers  is  the  sameness  week  in  and  week 
out.  Never  anything  lively  or  different 
to  tone  up  the  pages.  You  always  know 
just  where  to  find  certain  things  and  they 
are  always  handled  in  the  same  way. 

It  is  easy  to  break  the  monotony  in 
makeup  with  a  box,  a  change  in  head- 


^Hh3  smoothly  running  publicity  ma- 
chines  of  two  national  associations 
backfired  this  week  when  their  offers  of 
free  aid  to  newspapers  drew  a  pair  of 
caustic  replies  from  publishers.  The 
publicity  seekers  were  the  National  Food 
Preservation  Counsel  and  the  Evaporated 
Milk  Association. 

The  offer  of  the  food  organization 
was  made  on  a  letterhead  of  the  National 
Food  Preservation  Program  conducted 
by  the  N.  F.  P.  C.  and  announced  that 
"mats  and  proofs  of  eight  newspaper  ad¬ 
vertisements  designed  to  help  you  sell 
space  are  in  the  package  attached  to 
envelope  in  which  this  letter  was 
mailed.”  The  advertisements  measured 
IS  inches  by  three  columns  and  were  to 
be  paid  for,  if  at  all,  by  any  local  mer¬ 
chants  interested  in  food  preservation 
although  no  mention  was  made  in  the 
Council’s  letter  of  any  opportunity  for  a 
local  tie-up  in  the  advertisements.  The 
letter  was  signed  by  R.  Webb  Sparks, 
director  of  promotion.  The  response 
this  offer  provoked  from  a  southern  pub¬ 
lisher  follows : 

“Of  all  the  absurb  requests  for  free 
space  we  have  received  in  recent  years, 
your  letter  of  Aug.  12  stands  at  the  top 
of  those  which  display  unlimited  nerve 
and  unmitigated  gall. 

“We  can  justly  compliment  you,  Mr. 
Sparks,  on  the  attractive  appearance  of 
these  eight  ads  for  which  you  s<;pt  both 
proofs  and  mats;  each  measuring  15 
inches  by  3  columns.  The  announcement 
of  prizes  amounting  to  $25,000  certainly 
sounds  interesting.  Possibly  it  is  our 
dumbness  that  prevents  our  comprehen¬ 
sion  of  your  attitude  in  being  willing  to 
raise  this  large  amount  for  cash  prizes, 
and  additional  expense  for  preparing  this 
nice  copy,  instead  of  spending  your  ap¬ 
propriation  in  legitimate  advertising  of 
some  kind. 

“The  only  suggestion  that  we  can  offer 
in  this  connection — in  case  you  are  not 
going  to  actually  buy  and  pay  for  this 
service — is  that  you  furnish  us  a  list  of 
newspapers  that  fall  for  vour  plan.” 

The  Evaporated  Milk  Association 
graciously  offered  to  brighten  up  the 
food  pages  of  newsnaners  with  a  clip 
sheet  service  containing  household  recines 
which  were  suitable  for  local  advertis¬ 
ing  tie-up.  The  association’s  high- 


ing,  a  feature  or  two,  or  the  rearrange¬ 
ment  of  copy  to  different  pages. 

Some  folks  say  that  the  small  town 
is  dead  or  doomed  to  die.  If  this  is  true 
it  is  just  because  people  in  these  towns 
are  willing  to  let  them  die.  Because  there 
is  just  as  much  in  the  small  towns  to  keep 
them  alive,  in  their  own  way,  as  there  is 
in  larger  places.  And  heading  the  pro¬ 
cession  of  live  wires  should  be  the  local 
newspai)er.  But  the  truth  is  many  of  the 
editors  have  absorbed*  the  lethargy  of 
dwindling  population  and  taken  their  loss 
with  their  feet  on  the  desk. 

The  greatest  calamity  of  all  to 
found  on  the  pages  of  newspapers  is  this 
so-called  correspondence.  In  the  columns 
and  columns  of  this  matter  printed 
weekly,  I  have  yet  to  find  anything  that 
could  be  classed  as  news.  Many  times 
there  are  tips  of  real  stories,  but  they 
are  passed  right  in  with  the  “calling” 
items. 

I  do  not  know  why  it  should  be,  but 
nevertheless  it  is,  the  real  sore  spot  with 
editors.  They  feel  you  are  picking  on 
their  favorite  child  when  you  mention 
their  “correspondence”  and  argue  that's 
what'  builds  circulation! 

Here  is  how  one  editor  handled  this 
situation.  He  devoted  every  other  Satur¬ 
day  afternoon  to  a  school  for  all  his 
correspondents.  If  they  could  not  attend 
he  didn’t  want  them  to  write  for  him. 
He  chose  Saturday  afternoons,  because 
most  of  his  writers  were  women  and 
were  in  town  on  that  day  anyway.  He 
put  up  a  blackboard  in  his  office  and 
arranged  chairs  in  the  fashion  of  a 


powered  selling  talk  impressed  upon 
editors  the  fact  that  “P'or  years  we  have 
been  sending  this  clip  sheet  to  several 
hundred  food  page  editors.  We  have 
been  watching  the  results,  how  food 
pages  are  handled,  made  up,  etc.  We 
have  come  to  know  that  this  department 
is  a  small  gold  mine  on  some  enterpris¬ 
ing  papers,  and  a  dead  loss  to  others.” 
Ooser  cooperation  between  the  news  and 
advertising  departments  is  suggested  as 
a  remedy  for  sick  food  pages  and  it  is 
demonstrated  how  local  merchants  can 
feature  canned  soups  in  their  advertis¬ 
ing  when  the  association’s  story  on 
canned  soups  appears,  and  how  other 
foods  can  be  featured  in  '  the  same 
manner. 

Suggesting  that  the  asociation  send  its 
“educational  matter”  to  the  magazines 
in  which  it  uses  space  generously,  J.  E. 
Griffith,  secretary-manager  of  the  Ros¬ 
well  (N.  M.)  Morninq  Dispatch  ad¬ 
dressed  the  association  thus : 

“I  have  just  opened  one  of  your  clip 
sheets  which  you  say  is  supplied  to 
several  hundred  food  page  editors. 
Particularly  was  I  amused  to  note  the 
heading  used  urging  the  use  of  this  very 
valuable  .service,  i.  e.  ‘Does  Your  Food 
Page  Pay?’ 

“Frankly,  we  are  attempting  to  make 
our  food  page  pay,  believing  that  we  are 
entitled  to  that  revenue  if  food  pages  are 
worth-while  either  to  readers  or  to 
advertisers. 

“Thus,  feeling,  how  can  we  expect  to 
make  our  food  page  pay  by  giving  the 
Evaporated  Milk  Association  disguised 
advertising  on  it?  Why  not  concentrate 
all  this  free  educational  matter  in  the 
mediums  you  so  generously  use — the 
magazines?  Surely  thev  will  co-operate 
to  that  extent  in  making  your  adver¬ 
tising  appropriation  sure  of  expected 
results ! 

“Thrusting  this  kind  of  dope  on  the 
smaller  newspaners  is.  in  my  opinion,  an 
insult,  and  coming  from  an  ‘Educational 
Denartment’  indicates  rather  forcibly  the 
lack  of  education  either  in  that  department 
or  those  who  are  so  dumb  as  to  giye  you 
this  dismiised  advertising. 

“Kindlv  send  space  contract  for  our 
food  paw  if  you  are  anx'ous  to  »Hlucate 
otir  readers  to  evaporated  milk  ad¬ 
vantages.” 


schoolroom.  This  made  for  attention  and 
study.  He  urged  everyone  to  be  on 
time  and  except  when  the  weather  or 
roads  were  extremely  bad  he  had  no 
trouble  in  getting  them  all  there  on 
time. 

He  began  with  the  simplest  subject — 
writing  in  the  third  person — and  ex¬ 
plained  and  illustrated  his  point.  He 
obtained  from  a  text  book  on  news  writ¬ 
ing  an  outline  of  subjects  to  be  found  in 
the  average  community  and  these  he  gave 
in  turn  to  his  pupils. 

To  encourage  better  writing  he  gave 
small  awards  to  the  one  writing  the  best 
story  every  month.  Poor  English  and 
misspelled  words  were  not  tolerated.  In 
less  than  six  months’  time  he  had  a  corps 
of  writers  all  over  his  county  covering 
important  news  and  sending  in  well -writ¬ 
ten  news  stories,  and  there  were  just  as 
many  names  over  a  period  of  time  as 
appeared  when  they  were  writing  “call¬ 
ing”  notes. 

When  there  was  a  community  meeting 
of  any  kind,  at  which  a  program  was 
given  he  insisted  that  the  writer  get  the 
names  of  everyone  on  the  program,  those 
in  charge,  and  all  details  necessary  for 
a  good  story.  He  got  as  a  result  good 
copy  which  was  formerly  covered  with 
a  two-line  local. 

Some  editors  will  say  that  this  takes 
too  much  time.  Stop  to  consider  the 
time  wasted  on  the  machine  in  setting 
the  average  correspondence !  And  the 
cost  of  printing  considering  the  lack  of 
interest  in  it  and  the  small  number  of 
persons  who  read  it  and  the  general  dead¬ 
ening  effect  it  has  on  your  paper.  When 
you  take  this  into  consideration,  a  couple 
of  hours  every  two  weeks  are  well  spent. 

Anyone  who  has  ever  been  associated 
with  small  papers  resents  the  jokes  and 
“cracks”  that  are  thrust  on  them.  But  in 
looking  over  the  majority  of  papers  one 
finds  reason  for  most  of  these  jokes. 
English  is  murdered.  There  is  no 
attempt  to  make  the  columns  read  lively 
and  correctly.  There  is  no  way  in  which 
an  editor  can  lose  his  prestige  easier 
than  to  print  all  sorts  of  grammatical 
errors  in  his  paper.  People  inwardly 
class  him  as  illiterate,  or  at  least,  uned¬ 
ucated.  It  pays  to  use  simple  but  correct 
language  when  writing,  because  the 
written  word  has  an  influence  all  its 
own. 

These  things  may  all  take  time,  hut 
what  doesn’t?  And  in  the  end,  why  do 
people  sub.scribe  for  newspapers?  It  is 
to  get  the  news,  to  see  what  others  are 
doing,  to  know  what  is  going  on  around 
them.  For  years  editors  have  been  com¬ 
plaining  about  advertising  being  poor, 
rates  too  low,  and  other  ills  of  the  busi¬ 
ness  office.  If  most  of  them  would  look 
to  the  source  of  their  ailments  they  would 
find  the  cure. 

Take  any  well-edited,  well-written, 
newsy,  lively  paper,  with  an  editorial 
policy  that  is  constructive,  and  you  will 
find  in  the  same  office  a  financially  .sound 
business.  I  do  not  mean  to  say  that  if 
you  build  up  the  news  end  of  a  paper  all 
work  is  over.  But  this  is  true,  if  the 
news  and  editorial  side  of  the  paper  is 
progressive  and  well-handled,  you  have 
something  to  sell  advertisers.  You  have 
a  talking  point,  at  least.  And  just  .see 
what  a  difference  it  makes  in  getting 
subscribers. 

One  young  man  seeking  to  find  what 
place  the  small  paper  held  in  the  com¬ 
munity,  wrote  to  all  school  superintend¬ 
ents  in  his  state,  asking  a  number  of 
questions  concerning  the  papers.  To  my 
mind  the  most  pertinent  of  these  ques¬ 
tions  was,  “In  your  opinion,  is  your  local 
paper  or  papers  fulfilling  to  a  reason¬ 
able  degree  the  service  expected  of 
them  ?” 

The  answer  in  all  but  a  very  few  cases 
was  negat'ive,  with  explanations  of  how 
the  papers  were  not  well  edited,  or  given 
to  printing  anything  but  minor  news 
stories  which  must  have  been  brought 
into  the  office — no  effort  being  made  to 
maintain  any  standard  of  constructive 
community  service. 

You  have  to  be  able  to  see  a  story  be¬ 
neath  a  story,  many  times,  or  to  make  a 
story  from  what  appears  to  be  just  an 
incident.  You  have  to  study  people,  learn 
what  it  is  that  makes  the  fabric  of  hu¬ 
manity  so  interesting  to  all  of  us. 
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SENATOR  L.  D.  TYSON, 
EX-PUBLISHER,  DIES 


Relapce  from  Nervou*  Breakdown  I* 
Fatal  to  Former  Knoxville  Sen¬ 
tinel  Owner  in  Philadelphia 
Sanitarium 


U.  S.  Senator  Lawrence  D.  Tyson, 
former  publisher  of  the  Knox^’iUe 
(Tenn.)  Sentinel,  died  Aug.  24  at  Man- 
resa  Manor  Sanitarium,  near  Philadel¬ 
phia,  at  the  age  of  68.  His  death  fol¬ 
lowed  a  relapse  suffered  the  previous 
day.  He  had  suffered  a  nervous  break¬ 
down  and  had  been  brought  north  from 
his  home  at  Knoxville  for  treatment. 

Senator  Tyson  had  a  long  career  as 
soldier,  statesman  and  newspaper  pub¬ 
lisher.  He  was  a  graduate  of  West 
Point  and  became  an  officer  in  the  in¬ 
fantry.  After  12  years  he  resigned  his 
commission  to  take  up  law.  Three  years 
later  upon  the  outbreak  of  the  Spanish- 
.\merican  war  he  volunteered  and 
served  with  distinction. 

He  was  born  July  4,  1861,  on  a  farm 
near  Greenville,  N.  C.,  and  after  regular 
schooling  entered  the  United  States  Mili¬ 
tary  Academy.  During  the  Spanish- 
.^merican  war  he  was  appointed  Colonel, 
commanding  the  Sixth  Regiment  of 
volunteer  infantry,  by  President  McKin¬ 
ley.  At  the  outbreak  of  the  World  war 
he  was  commissioned  by  President  Wil¬ 
son  as  Brigadier-General  in  command  of 
the  59th  Brigade.  He  served  in  France 
with  his  command. 

Senator  Tyson  had  been  a  member 
and  speaker  of  the  Tennessee  House  of 
Representatives  in  1903  and  after  his 
return  from  France  he  was  elected 
United  States  Senator  in  1924. 

In  1927  Senator  Tyson  sold  the  Knox¬ 
ville  Sentinel  to  Scripps-Howard  News¬ 
papers.  He  had  purchased  the  Sentinel  in 
1924  from  Curtis  B.  Johnson  and  asso¬ 
ciates. 

He  is  survived  by  his  wife  and  his 
daughter,  Mrs.  Kenneth  Gilpin. 


AGENCY  FOUNDER  DEAD 


St.  Elmo  Murray  Matsengale,  Pioneer 
in  South,  Succumb* 

St.  Elmo  Murray  Massengale,  president 
of  the  Massengale  Advertising  Agency 
and  pioneer  advertising  man  of  the  South, 
died  August  19,  at  Wesley  Memorial 
Hospital,  Atlanta,  Ga. 

He  founded  the  Massengale  Advertis¬ 
ing  Agency  June  14,  1896,  the  first  ad¬ 
vertising  agency  south  of  Philadelphia. 
Mr.  Massengale  was  the  organizer  and 
first  president  of  the  Association  of  Ad¬ 
vertising  Agents  of  the  South,  and  at 
one  time  was  vice-president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  World. 
He  was  one  of  six  agents  who  handled 
the  advertising  of  the  United  States  rail¬ 
road  administration,  and  was  director  of 
publicity  in  the  sixth  federal  reserve 
district  for  the  liberty  and  victory  loans 
during  the  world  war.  The  Coca  Cola 
Company  entrusted  its  first  advertising  to 
Mr.  Massengale’s  agency  and  he  secured 
the  first  newspaper  appropriation  from 
the  R.  J.  Reynolds  Tobacco  Company,  the 
Cheek-Neal  Coffee  Company  and  other 
large  concerns. 


ORLANDO  R.  MYERS 


Circulation  Manager  of  Quincy  Daily 
Victim  of  Heart  Attack 

Orlando  R.  Myers,  68,  circulation 
manager  of  the  Quincy  (III.)  Herald¬ 
ic  hig,  and  for  36  years  associated  with 
the  circulation  department  of  the  paper, 
succumbed  to  a  heart  attack  Aug.  21,  in 
Springfield,  where  he  had  gone  to  at¬ 
tend  the  Illinois  State  Fair. 

Mr.  Myers  was  born  Oct.  15,  1860,  in 
Warsaw,  Ill.  In  1892  he  joined  the 
staff  of  the  Quincy  Journal,  with  which 
he  was  employed  when  the  Journal  and 
Whig  consolidated.  In  1920  he  joined 
the  Herald  as  circulation  manager,  re¬ 
taining  his  position  after  its  merger  with 


the  Whig.  He  was  personally  known  to 
thousands  of  subscribers  in  the  Herald- 
Whig’s  territory  in  Illinois  and  Mis¬ 
souri.  Surviving  are  his  wife,  two  sons, 
Leo  and  Roscoe  J.,  and  two  daughters. 
Hazel  and  Mrs.  James  R.  Golliher,  all 
of  Warsaw. 


ROY  R.  BAILEY 


President  of  Chicago  Agency  Dies 
Following  Heart  Attack 

Roy  R.  Bailey,  52,  president  of  the  ad¬ 
vertising  agency  of  Bailey,  Walker  & 
Tuttle,  Inc.,  Chicago,  died  suddenly 
Aug.  26,  of  a  heart  attack. 

Mr.  Bailey  started  in  advertising  with 
a  small  service  agency  23  years  ago. 
Later  he  was  in  the  advertising  depart¬ 
ment  of  the  Chicago  Tribune  for  four 
years  and  advertising  manager  of  the 
Elgin  National  W'atch  Company  for 
eight  years.  He  joined  the  H.  W.  Kas- 
tor  agency  in  Chicago  as  vice-president 
and  handled  the  Elgin  Watch  account 
for  four  years.  He  left  the  Kastor  con¬ 
cern  to  become  vice-president  of  Wil¬ 
liams  &  Cunnyngham,  remaining  with 
that  agency  for  about  four  years.  In 
1923  he  and  Mr.  Walker  organized  the 
general  agency  of  Bailey,  Walker  & 
Tuttle. 


ROBERT  A.  BENNETT 

Robert  Augustus  Bennett,  for  20  years 
editor  of  the  London  Weekly  Truth, 
died  at  St.  Leonard’s-on-Sea,  England, 
.-^ug.  26,  at  the  age  of  74  after  an 
operation.  He  was  a  member  of  the 
first  editorial  staff  of  the  London  Star, 
which  he  left  in  1891  to  start  his  career 
with  Truth.  He  was  born  in  London  in 
1855  and  was  educated  at  St.  John’s  Col¬ 
lege,  Hurstpierpoint  and  New  College, 
Oxford,  where  he  received  a  Bachelor 
of  Arts  degree.  He  started  newspaper 
work  with  the  London  Times. 


RICHARD  H.  HAY-CHAPMAN 

Richard  Henry  Hay-Chapman,  former 
managing  editor  of  the  Los  Angeles 
Herald  for  13  years,  died  in  a  Southern 
California  hospital  last  week.  He  was 
63.  Mr.  Hay-Chapman  was  a  graduate 
of  King’s  College,  Cambridge  University. 
For  a  time  he  was  editor  of  The  Fair¬ 
way,  a  golf  periodical.  He  was  the  dean 
of  California  golfers. 


d^hituar;* 


JOHN  GLENDINNING,  73,  who  was 
connected  with  the  classified  advertis¬ 
ing  and  circulation  departments  of  Chi¬ 
cago  newspapers  for  about  40  years,  died 
-\ug.  19  as  the  result  of  injuries  sus¬ 
tained  in  an  automobile  accident  about  a 
week  earlier.  He  had  been  connected  at 
various  times  with  the  old  Chicago 
Democrat,  the  Dispatch  and  the  Mail, 
and  with  the  Chicago  Herald  and  Exam¬ 
iner  and  the  Chicago  Daily  News. 

Walter  C.  Taylor,  59,  former  pub¬ 
lisher  of  the  LaMoure  (N.D.)  Chron¬ 
icle,  state  labor  insurance  commissioner 
from  1911  to  1917,  and  president  of  the 
state  game  and  fish  commission  from 
1925  to  1927,  died  Aug.  24  in  a  Minne¬ 
apolis  hospital.  Taylor  was  active  in 
the  work  of  the  North  Dakota  Press 
Association  and  was  president  of  the 
group  during  1928. 

Louis  Schlessinger,  77,  for  52  years 
a  printer  employed  by  the  Springfield 
(Mass.)  Republican,  died  Aug.  22.  He 
was  retired  by  the  Republican  in  1926. 

John  F.  Maloney,  63,  former  city 
editor  of  the  Dunkirk  (N.Y.)  News, 
died  recently  in  the  House  of  the  Good 
Samaritan  at  Watertown,  N.  Y.,  where 
he  had  resided  for  several  years.  _He 
was  at  one  time  city  clerk  of  Dunkirk, 
N.  Y, 

Mrs.  Lena  Stokes,  57,  wife  of  John 
Stokes,  publisher  of  the  Highland  (Ill.) 
Journal,  died  Aug.  22  at  her  home. 

John  F.  H.  Mooney  of  Worcester, 
Mass.,  formerly  of  the  Worcester  Eve¬ 
ning  Gasette  city  staff  and  later  engaged 
in  the  insurance  business,  died  at  his 
home  recently. 

Scott  A.  Farley,  for  51  years  a  news¬ 
paper  telegrapher,  died  in  a  Buffalo  hos¬ 
pital  following  a  long  illness.  Mr.  Far¬ 
ley  served  the  Associated  Press  in  Buf¬ 
falo  for  nearly  20  years,  the  greater  por¬ 
tion  of  that  period  in  the  office  of  the 
Buffalo  Commercial.  Three  years  before 
his  death,  which  occurred  in  his  69th 
year,  he  purchased  a  home  in  Winter 
Haven,  Fla.,  where  he  had  resided,  occa¬ 
sionally  filling  in  at  the  key  in  that  state 
as  a  substitute. 

Charles  R.  White,  60,  publisher  of 
the  Farmer-Hub,  a  weekly  at  Millers- 
burg,  O.,  and  postmaster  of  that  city, 
died  recently  following  a  stroke  of 
paralysis. 


A  JOURNALISTS  CODE  IN  VERSE 

TT  A.  GWYNNE,  editor  of  the  London  Morning  Post  and  president  of 
the  Institute  of  Journalists,  recently  offered  a  prize  for  the  best  “Code 
of  Rules  for  the  Guidance  of  Journalists.”  This  has  been  awarded  to 
Guy  Innes  of  the  Australian  Newspapers  Cable  Service  for  the  following 
contribution,  published  in  the  Journ^  of  the  institute: 

The  Realm  ye  inherit  is  spacious  —  John  Milton  stood  guard  in  the  gate; 
And  shall  ye  do  less  than  continue  the  Fourth  as  a  nohle  Estate? 

The  First  and  Second  Commandment  (the  Law  and  the  Prophets  in  Sum); 

A  confidence  always  is  sacred;  whoever  has  made  it,  he  dumb. 

Now  these  be  the  Permanent  Rulings.  Submerge  for  the  third  time  and  drown. 
Or  go  to  the  stake  without  flinching  —  but  not  let  your  newspaper  down. 
Stand  up  for  “The  Rag”  to  the  utmost,  to  the  last  and  the  least  paragraph; 
And  always  stand  up  for  the  Owner  —  trust  him  to  stand  up  for  the  Staff. 

Beware  above  all  things  of  Libel  —  the  biter  is  sure  to  be  bit; 

Of  facts  be  you  seven  times  certain;  and  if  you’re  not  certain,  omit. 

Were  verification  spontaneous,  these  evils  would  call  not  for  cure; 

You  suffer  persistent  misgiving?  Co,  ask  for  a  proof,  and  make  sure! 

Guard  well  against  bearing  false  witness — no  matter  bow  tempting  tbe  fake. 
The  power  of  a  lie  is  but  fleeting,  its  tinsel  a  brilliant  mistake. 

Nor  is  the  truth  dull;  it  may  sparkle  more  brightly  than  Gideon’s  sword; 

And  almost  as  good  as  good  news  is  the  just  and  appropriate  word. 

Be  known  for  your  legible  copy,  nor  scrawl  for  tbe  Sub.  to  cut  out; 

Be  accurate;  learn  your  quotations;  and  check  them  again  when  in  doubt. 
Recall,  in  tbe  night  of  impatience,  when  Heaven  has  made  you  a  Sub., 

The  day  of  your  earlier  strivings  —  and  be  not  too  hard  on  the  “cub.” 

Yea,  do  not  be  merely  a  butcher  (the  Poet,  men  say,  must  be  born; 

But  the  Sub.,  he  is  born  and  made  also).  Touch  nothing  you  do  not  adorn. 
As  gall  is  less  bitter  than  wormwood  there  are  fluids  more  deadly  than  ink; 
So  buy  not  your  news  with  a  cocktail,  and  sell  not  your  views  for  a  drink. 

Be  brief,  if  possible,  brilliant  —  but  brief  as  your  training  affords. 

(See  Genesis  on  the  creation.  Twelve  columns?  Six-forty-two  words!) 

•  ***•***• 

Invention,  creation  or  record  —  where’er  your  assignment  be  laid. 

As  one  wbo  bas  pulled  in  tbe  galley,  I  offer  these  Tips  to  the  Trade. 


John  T.  Ed  wards- Jones,  a  member  of 
the  proofroom  of  the  Chicago  Triune, 
died  of  pneumonia  on  Aug.  18.  Funeral 
services  were  conducted  under  the  aus¬ 
pices  of  Typographical  Union  No.  16. 
Mr.  Jones  was  a  graduate  of  the  Uni¬ 
versity  of  London.  He  is  survived  by  his 
wife  and  a  son,  both  residing  in  England. 


USES  HAND-LETTERED  STREAMER 


Austin  American  Tries  a  Departure 
from  Black  Type 

.\  new  departure  in  Texas  newspaper 
making  was  evolved  by  the  Austin 
(Tex.)  .dmerican  Wednesday,  Aug.  21, 
when  the  streamer  line  of  the  paper  was 
hand-lettered  and  engraved. 

A  3-inch  high  streamer,  in  block  letters 
with  diagonal  shading  marks,  proclaimed 
an  important  local  financial  news  story, 
the  adoption  by  the  University  of  Texas 
regents  of  an  $8,500,000  building  pro¬ 
gram  for  the  university  campus.  The 
buildings  are  made  possible  by  accretions 
to  the  fund  derived  from  royalties  on  oil 
produced  on  university  lands. 

The  streamer  line  was  devised  by  Mar¬ 
tin  Andersen,  general  manager. 


EDWARD  C.  JOHNSON 

Edward  C.  Johnson,  formerly  circula¬ 
tion  manager  for  the  Springfield  (Mass.) 
Republican  for  37  years,  died  in  his 
home  in  Holden,  Mass.,  Aug.  24.  He 
began  as  a  Republican  newsboy  in  1870 
and  retired  in  1914.  Soon  after  he  en¬ 
tered  the  paper’s  employ  he  was  given 
charge  of  a  ward  for  the  Powers  (Com¬ 
pany,  which  then  handled  the  Republi¬ 
can’s  circulation.  In  1878  a  change  in 
the  system  of  distribution  made  Mr. 
Johnson  manager.  He  was  a  director  of 
the  International  Circulation  Managers’ 
Association  for  six  years. 


EDWIN  QUIMBY  BELL 

Edwin  Quimby  Bell,  free  lance  news¬ 
paper  writer  and  former  real  estate  edi¬ 
tor  of  the  old  New  York  Herald,  died 
in  his  55th  year  this  week  after  a  short 
illness.  Mr.  Bell,  during  his  years  with 
the  Herald,  was  privately  retained  by 
James  Gordon  Bennett  as  realty  expert. 
He  later  became  real  estate  editor  of 
the  New  York  American  and  still  later 
was  publicity  expert  for  the  Andrew 
Cone  Advertising  agency  and  publicity 
man  for  the  Joseph  P.  Day  Realty  Com¬ 
pany. 


GEN.  A.  A.  WINSLOW 

Gen.  .Alfred  Augustus  Winslow,  75, 
who  in  1881  founded  the  Hammond 
(Ind.)  Tribune,  now  known  as  the 
Times,  and  was  its  editor  and  publisher 
for  many  years,  died  Aug.  l7  at  his 
home  in  Hammond.  General  Winslow 
was  a  veteran  in  the  United  States  con¬ 
sular  service,  beginning  his  diplomatic 
career  as  consul  at  Liege,  Belgium,  in 
1898.  Later  he  was  consul  in  Guatemala, 
Chile,  New  Zealand,  South  Africa  and 
Canada.  He  is  survived  by  his  wife. 


C.  T.  CUNNINGHAM 

C.  T.  Cunningham,  veteran  New  York 
newspaper  man  and  hotel  manager  at 
Rockaway,  L.  I.,  died  at  the  Rockaway 
Beach  Hospital  this  wedc  after  an  ill¬ 
ness  of  three  weeks.  Mr.  Cunningham 
had  worked  for  the  New  York  World, 
New  York  Sun,  Rockaway  Beach  Wave 
and  Rockaway  Beach  Argus. 


CONFERENCE  IN  AIRPLANE 

Officials  of  the  Chicago  and  Wichita 
offices  of  the  William  H.  Rankin  adver¬ 
tising  agency,  held  an  “airport”  confer¬ 
ence  in  Chicago  before  the  Wichita 
party  continued  on  their  way  to  Cleve¬ 
land  for  the  air  .show.  When  Ralph 
Nordberg  of  the  Rankin  Wichita  office 
and  Ray  Brown  of  the  Travel- Air  Com¬ 
pany  landed  at  the  Municipal  airport 
they  were  met  by  officials  of  the  Chicago 
office  of  the  agency  and  a  conference 
was  held  in  the  cabin  of  the  airplane. 


RETURNS  FROM  EUROPE 

H.  Bond  Bliss,  editorial  writer  of  the 
Miami  (Fla.)  Herald,  has  returned  from 
a  six  weeks’  tour  in  Europe. 
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GENERAL  NEWSPAPER  FEATURES 


FEATURE  AUTHOR 

About  Broadway  (w)  (tab.  p.) .  Mark  Hellinger. . 


A.  B.  C.'i  of  General  Knowledge  (a). . . . 

ActiTities  of  Women  (w)  (1,000)  . 

Adrertising  for  Pro'lts  (d)  (1) . 

Adrice  Colunm  (d)  (1) . 

Adrice  Column  (d)  (750) . 

Advice  to  Girls  (Sw) . 

Advice  to  Investors  (d)  (Questions  and 

Answers . 

Advice  to  Lovelorn  (fiw)  (8) . 

Advice  of  Counsel  (semi-w)  (325) . 

Agriculture  and  Buainess  (w)  (1,000) . . . 

Ain’t  It  The  TruthI  (d)  (1,000) . 

All  Canadian  Letterpress  Service  (d) .  . . 

Along  Life’s  Trail  (d)  (300) . 

Andrew  and  Imogene  (d)  ^00) . 

Animal  Campaigns  (Baby  Elephants) . . . 

Answers  to  Questions  (d)  (H) . 

Army  A  Navy  News  (d)  (500) . 

Articles  (w)  (1,500) . 

Articles  (d)  (200) . 


Articles  (w)  (1,000  wds.) . 

Articles  (d)  (400) . 

Articles  (w)  (4-5)  (iU.) . 

Articles  (w)  (1,400) . 

Art  of  Being  A  Woman  (w)  (1,200) . 

As  Man  toMan  (d)  (K) . 

Aatrology  (d)  (Jf) . 

A  Tabloid  Tale  (d)  (300  to  500  wds.) .  . . 

Auction  Analyzed  (w)  (1,000) . 

Auction  A  Contract  Bridge  (d-w)  C'dO) . . 
Aunt  Het  (w)  (500) . 


Articles  on  Automobiles  (w)  (1,200  wds). 

Autolines  (d-w)  (150-900  wds) . 

Automobile  Feature  Article  (w)  (1000) . . 

Automobile  News  (d) . 

Auto  Service  (w) . 

Automobile  Service  and  Aviation  History 

(w)  (1)  (ill.) . 

Better  Driving  (w)  (250  wds) . 


Freling  Foster _ 

Winifred  Short . . . 
Gordon  H.  Cilley. 

Ix>is  Kent . 

Patricia  Lee . 

Annie  Laurie . 


Charles  W.  Storm . 
Beatrice  Fairfax . . . 
Mitchell  Dawson . . 
John  H.  Millar.... 
Wm.  J.  Barnett. . . 


Thomas  A.  Clark. 
Roe  Fulkerson . . . 


Frederic  J.  Haskin . 

Anns . 

Frank  Simonds . 

Dr.  William  Trufant  Fos¬ 
ter  and  Waddill  Catcb- 


Frederick  C.  Russell _ 

Glenn  Frank . 

Bruce  Barton . 

The  Washington  Idler. . . 

Dare . 

Wm.  Feather . 

Belle  Bart . 

Various . 

Wynne  Ferguson . 

Wilbur  C.  Whitehead. . . 
Robert  Quillen . . 


SYNDICATE 

Chicago  Tribune  Newspapers  Syn¬ 
dicate 

King  Features  Syndicate 
Penn  Feature 
United  Feature  Syndicate 
United  Feature  Syndicate 
Graphic  Syndicate.  Inc. 

Newspaper  Feature  Service 

Kay  Features,  Inc. 

International  Feature  Service 
Chicago  Daily  News  Syndicate 
Associated  Editors,  Inc. 

Penn  Feature 
Star  Newspaper  Service 
Western  Newspaper  Union 
McNaught  Syndicate 
Eastern  Newspaper  Service 
The  Haskin  Service 
Army  A  Navy  News  Service 
McClure  Newspaper  Syndicate 


McClure  Newspaper  Syndicate 
The  Russell  Service 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
Bell  Syndicate,  Inc. 

I.edger  Syndicate 
ledger  Syndicate 
Keystone  Feature  Service 
Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Publisher  Syndicate 


AUTOMOBILE 

Frederick  C.  Russell . 
Frederick  C.  Russell . 

William  UUman . 

Staff . 

Israel  Klein . 


Brokaw  Automobile  Service  (w)  (700) . . 
Current  Motoring  (d-w)  (150-1,200  wds.) 
Driving  Tips  (2)  (ill.) . 

iohn  Smith  and  His  (w)  (700  wds.).. 

(ilady’s  Motoring  (w)  (700  wds.) . 

Mirrors  of  Motordom  (w)  (600) . 

Money  Savers  for  Motorists  (w)  (500) . , 

Motor  Page  (w)  (8-col) . 

Motoring  wiRi  Maiy  (w)  (500) . 

Motors  and  Their  (^e  (w)  (1,000) .... 
New  Automobile  Inventions  (w)  ()i).. 
That  Motor  (^r  of  Yours  (w)  (500) .... 

The  Motor  Digest  (w)  (1,000) . 

The  Sunday  Motorist  (w)  (1,000) . 

Tips  for  Motorists  (w) . 


E.  L.  Tinzmann . 

Frederick  C.  Russell. 

Clifford  Brokaw . 

Frederick  C.  Russell . 


Frederick  C.  Russell . 
Frederidr  C.  Russell. 

SUff . 

Staff . 


^  J 

F.  W.  Warrington. 

R.  H.  Lecraw . 

SUff . 

F.  W.  Warrington. 

Staff . ;... 

Anon . 


The  Russell  Service 
The  Russell  Service 
UUman  Feature  Service 
Holmes  Feature  Service 
NEA  Service,  Inc. 

Associated  Editors,  Inc. 

The  Russell  Service 
N.  Y.  Herald  Tribune 
The  Russell  Service 
Premier  Syndicate 
The  Russell  Service 
The  Ru.ssell  Service 
SUndard  Elditorial  Service 
SUndard  Editorial  Service 
The  Russell  Service 
UUman  Feature  Service 
Penn  Feature 
National  Feature  Service 
TTUman  Feature  Service 
Penn  Feature 
UUman  Feature  Service 
Publishers  Autocaster  Service 


AVIATION 


Penn  Feature 
UUman  Feature  Service 
UUman  Feature  Service 
Washington  Air  Features  Service 
McCHure  Newspaper  Syndicate 
Publishers  Financial  Bureau 
Star  Newspaper  Service 


Baby  Mme  (d)  (l^in.) .  raui  rim .  ueorge  niaiinei 

Background  of  Foreign  Affairs  (w)  (1500)  Henry  K.  Norton .  N.  Y.  Herald  Ti 

Background  of  the  Market  (d)(1) .  N.  Y.  World  Ne 

Baer  Facts  (d)  (150) .  Bugs  Baer .  Bell  Syndicate. 


Aviation  (w)  (1,000) .  Byard  F.  Brogan . 

Aviation  (w)  (600) .  Ayer  Ryder . 

Aviation  Feature  Article  (w)  (1,000) _ F.  J.  Carmody . 

Aviation  Features  (w) .  Staff . 

Aviation  Stories  (w)  (fp  iU.) .  John  Ames . 

Aviation  Stock  Studies  (w)  (1) .  Staff . 

Gansdisii  Aviation  (w)  (1,600) .  Lt.  Col.  James  H.  Pedley. 

B 

^by  Mine  (d)_(3 Hut-) . ._. . .  Paul  Pirn .  George  Matthew'Adams  Service 

‘1  Tribune 
.  News  Service 
Inc. 

Barbs  (di  (1)..  I .  . .  NEA  Service,  Inc. 

Bedtime  Stories  (d)  (H) .  T.  W.  Burgem .  The  Associated  Newspapers 

Bedtime  Stories  (d)  (iU.) .  Howard  Garis  and  Lang 

Campbell .  McClure  Newspaper  Syndicate 

BEAUTY 

BABS  (Beanty  Service)  (d)  (2) .  Dorothy  Stockley. . . 

Beauty  (ill.  by  SteWens)  (d) .  Mme.  Qui  Vive . 

Beauty  (ill.  by  Stevens)  (d) .  Helen  Jameson . 

Beauty  (d)  (300) .  Marie  La  Roque. , . . 

Beauty  and  Yon  (d-w)  (350) . Viola  Paris . 

Beauty  Articles  (d)  (1  col.  16  in.) . Antoinette  Donnelly. 

Beauty  Articles  (s)  (H  p.) .  Antoinette  Donnelly. 


Beanty  Articles . 

Beauty  Arts  (w)  (2) .  Lois  Leeds . 

Beauty  Brevities  (d)  (1  Ul.) . Helen  Follet . . 

Beanty  Chats  (d)  (500)  (iU.) .  Edna  Kent  Forbes . 

Beanty  Secrets  (w)  (156  iU.) .  Movie  Players . 

Beauty  Talks  (3w) . Josephine  Huddleston . . . , 

How  to  Achieve  Beauty  (d) .  Mme.  Helena  Rubinstein 

Milady’s  Beauty  Secrets  (w)  (500) . Helena  Rubinstein . 

Milady  Beautiful  (d)  (H) .  Lois  Leeds . 

Minute  Make-Ups  (d)(1) .  V.  V . 

Your  Beauty  (3w) .  Mme.  Jentsa . 

Better  Home  Page  (w)  (fp) . 


Ledger  Syndicate 
King  Features  Syndicate 
King  Features  Syndicate 
McClure  Newspaper  Syndicate 
Conde  Nast  Syndicate 
Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Chicago  Tribune  Newspapers  Syn¬ 
dicate 

NE.^  Service,  Inc. 

Ledger  Syndicate 
International  Feature  Service 
George  Matthew  Adams  Service 
Fox  Feature  Service 
Newspaper  Feature  Service 
Central  Press  Association,  Inc. 
Publishers  Autocaster  Service 
Ledger  Syndicate 
Led^r  S^dicate 
Premier  Syndicate 


Staff .  United  Feature  Syndicate 


Bible  Strip  (w) .  Harlowe  R.  Hoyt .  Publishers  Syndicate 

BiograpUcal .  Various . Globe  Newspaper  Syndicate 

Biography  —  Rarputin,  the  Holy  Devil 

(w)  (fp  iU.) . .  Rene  Fulop-Miller .  McClure  Newspaper  Syndicate 

Birthday  Club  (d)  (200) .  Republic 

Blackie  Bear  (d)  (500) .  D.  Sam  Cox .  Current  News  Features,  Inc. 

Bo-Broad  way  (d) . Joseph  Van  Raalte . Central  Press  Association.  Inc. 

Blue  Ribbon  Short  Stories  (s)  (fp) . Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Bond  Lead  (d)  (1) . John  A.  Crone .  N.  Y.  World  News  Service 

Books  (w)  (16  tab.  pages) . Eldited  by  Irita  Van  Doren  N.  Y.  Herald  Tribune 


FEATURE  AUTHOR  SYNDICATE 

Book  News  and  Reviews  (w)  (3-4  pages) 

(tab.) .  Howard  Vincent  O’Brien .  Chicago  Daily  News  Syndicate 

Books  On  Our  Table  (d)  (1) . William  Soskin .  N.  Y.  Evening  Poet  News  Service 

Books  Reviears  (w)  (ij .  Fanny  Butcher .  Chii^o  Tribune  Newspapers  Syn- 

Book  Talk  (w)  (1,000) .  Howard  Miller .  Chicago  Daily  News  Syndicate 

Brain  Tests  (d)  ( K) .  Walter  B.  Gibson .  Ledger  Syndicate 

Broadway-plays,  pictures  (Iw) .  Ward  Greene .  Newspaper  Feature  Service 

Builders  Page  (w)  (fp) .  Chicago  Tribune  Newspai>ers  Syn¬ 

dicate 

Burgess  Bedtime  Stories  (d)  (500) _ Thornton  Burgess .  N.  Y.  Herald  Tribune 

Burgess  Nature  League  (w)  (1,400) ....  Thornton  Burgess .  N.  Y,  Herald  Tribune 


BUSINESS 


Business  Success  Features  (d)  (200) . . . 
Byrd  Antarctic  Expedition . 

Business  And  Labor  (w)  (1000) . 

Business  News  Service  (d) . 

Business  Review  (w) . 

Business  Service  (d)  (400) . 

Business  Today  (d)  (1) . 

Cambridge  Daily  Business  News  Service 

(d)  (chart  and  250  w) . 

The  Trend  of  Business  (w)  (800) . 

Weekly  Business  Review . 

Weekly  Business  Review . 


E.  L.  Hawes .  Thompson  Service 

Commander  R.  E.  Byrd 

Russell  Owen .  Current  News  Features,  Inc 

C.  H.  Scholl .  Penn  Feature 

Staff .  Holmes  Feature  Service 

-Staff .  Holmes  Feature  Service 

John  T.  Flynn .  Globe  Newspaper  Syndicate 

Paul  Willard  Garrett .  I.edger  Syndicate 

Staff .  Cambritbe  Associates,  Inc. 

Herbert  S.  Hollander.  .  .  .  UUman  Feature  Service 

Wilfred  S.  Cousins .  King  Feature  Syndicate 

WUfred  S.  Cousins .  Premier  Syndicate 


c 


Cameragrams  (picture  page,  matted)  (w)  . 

Canada’s  Story  Day  by  Di^  (d)  (150). .  Batten,  Ltd . 

Canadian  Financial  News  Services  (d) . 

Canadian  Histon  Day  by  Day  (d)  (500)  Fred  Williams . 

Canadian  Quiz  Cfolumn  (75)  (d) . Frank  Yeigh . 

Capital  News  (d-s)  (300-500) .  Maxine  Davis  and  Jane 

Randolph . 

Chats  (d)  (1  col.  10  in.) .  Doris  Blake . 

Chats  (a)  (H  P.) .  Doris  Blake . 

Chatting  by  Mail  (d)  (1) .  Vivian  Shirley . 

Children’s  Comer  (d)  (500  wds.  1  col. 

ill.) .  El  Comancho  and  Agnes 

Millar . 

Children’s  Pages . 

Children’s  Stories . 

Children’s  Stories  (d)  (600) .  Mary  Graham  Bonner . . . 

Child  Training  (4-w) .  Constance  Cameron . 

Christmas  Campaigiu . 

Church  Page  Service  (w)  (group  service 

of  illust.  features  for  church  page) ...  E.  L.  Tinzmann . 

Famous  Churches . 

Life  of  Christ . . . 

Cinema  Review  (w)  (1) . 

City  Editors  Service  (d)  (300  ill.) . 

Classified  Advertising  Service  (d)  (com¬ 
plete  group  service  for  classified  pro¬ 
motion)  . 

Classified  Technique  (w)  (1,000  w.  not 

for  pubUcation) . 

Clun  Ethics  (w)  (10  in.-l  col.) . 

Color  Autobiographies  (w)  (350  ill.) _ 


W.  B.  Morgan . 

Various . 

J.  A.  Hershey . 

Maude  Swalm  Evans. 

Movie  Players . 


NEA  Service.  Inc. 

Batten,  Ltd. 

Star  Newspaper  Service 
Star  Newspaper  Service 
Batten,  Ltd. 

Capital  News 

Chicago  Tribune  Newspapers 

Syndicate 

Chicago  Tribune  Newspapers 

Syndicate 
Ledger  Syndicate 


Associated  Editors,  Inc. 
World  Color  Printing  Co. 
Eastern  Newspaper  Service 
Western  New^aper  Union 
International  Feature  Service 
Eastern  Newspaper  Service 

Associated  Editors,  Inc. 


N.  Y.  World  News  Service 
Associated  Editprs,  Inc. 


Associated  Editors,  Inc. 

Associated  Editors,  Inc. 

Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Fox  Feature  Service 


Bob  Davis  Recalls  (d)  (500) . 

Bums  Mantle,  N.  Y.  Theatre  Letter  (w) 

(2) . 


Current  Motoring  (d-w)  (150-1,200  wds.) 

Day  by  Day  (Washington)  (d)  (1) . 

Daily  Mirror  of  Washington  (d)  (H)  •  •  • 

Daily  Washington  Letter  (d) . 

Dorothy  Dix  Service  (d)  (1) . 

F.  P.  A.  (d)  (Dp . 

Gotham  Day  By  Day  (d)  (800) . 

Gross  Exaggerations  (s)  (600) . 

Howe  About  Everything  (w)  (1,000) _ 

New  York  Day  By  Day  (d)  (800) . 

O.  O.  McIntyre’s  Article  (w)  (1,300  ill.) . 

Walter  Win^ell  (d) . 

Your  Broadway  and  Mine  (d)  (2-l,IM>0). 

Come  to  Church  Sunday  (w)  (p) . 

Conduct  A  Common  Sense  (d)  (250) , . . 

Contest  —  Missing  Title  (w)  (2-3) . 

Contest  —  Scrambled  Zoo  (d-w) . 

Contest  —  Which  Girl  S^ll  Warren 

Marry  (d-w) . 

Contest  —  Which  Man  Shall  Marian 

Marry  (d-w) . 

Contract  Bridge  (d)  (H) . 

Convention  News  (d) . 

Cook  Book  (d)  (1  col.  10  in.) . 


COLUMNS 

Robert  H.  (Bob)  Davis.. 


Bell  Syndicate,  Inc. 


Burns  Mantle .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Frederick  C.  Russell . The  Russell  Service 

Robert  Barry .  N.  Y.  World  News  Service 


Robert  Barry .  N.  Y.  World  Newi 

Clinton  W.  Gilbert . I.edger  Syndicate 

Rodney  Dutcher . NF.A  Service.  Inc. 

Dorothy  Dix .  I.edger  Syndicate 

F.  P.  A .  N.  Y.  World 

Ross  Duff  Wbytock . Ledger  Syndicate 

Milt  Gross .  N.  Y.  World 

E.  W.  Howe .  Bell  Syndicate,  Inc. 

O.  O.  McIntyre .  McNaught  Syndicate 

O.  O.  McIntyre .  McNaught  Syndicate 

.  King  Features  Syndicate 

Louis  Sobol .  Graphic  Syndicate,  Inc. 

J.  L.  Keyes .  Keyes  Advertising  Service 

Anne  Singleton .  Conde  Nast  Syndicate 

(Carlisle .  Register  A  Tribune 

.  Register  A  Tribune 


Barrett .  Register  A  Tribune 


Cook  Book  (s)  (H  P-). 


Cookery  page  Feature  (w)  (1). 
■  ■  ;  Recii 


Cooking  Recipes  (w)  (H). 

Cook-Coos  (d)  (ill.)  (1) . 

Correct  English  (d)  (160) . 

Cosy  Comer  Stories  (w)  (H) .  • 
Current  News  Features  (1,200) 

1  (d)  (1) 


Cutest  Thing  Baby  Said  i 


Barrett .  Register  A  Tribune 

Murray  Campbell . Register  A  Tribune 

Staff .  Holmes  Feature  Service 

Jane  Elddington .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Jane  Eddington .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

.  Star  Newspaper  Service 

Staff .  Colombia  Newmaper  Service 

Ted  Cook .  King  Features  Syndicate 

Charlotte  Brewster  Jordan  Ledger  Syndicate 

Aunt  Susan .  Columbia  Newspaper  Service 

Various .  Fining  Press  Syndicate 

.  Graphic  Syndicate,  Inc. 


D 

Daddy  Dusk  (d)  (2) . Graphic  S^dioate,  Inc. 

Daily  Menu  (7-w)  (4H') .  The  Associated  Newspapers 

Daily  Menus  (d) .  Keystone  Feature  Seivice 

Diet  Service  (d)  (3,500) .  Dinah  Day .  Globe  Newspamr  Syndicate 

Dole  On  Don  (w)  (1,500) .  Frank  Dole .  N.  Y,  Herald  Tribune... 

Domestic  Science  (3-w) .  Hannah  Wing .  International  Feature  Service 

Dramatic  News  and  Reviews  (d) . Staff .  Holmes  Feature  Service 


E 

Easy-to-read-Radio^Programs  (d)  (1) . .  Staff .  Audio  Service 

Essays  (w)  (1,500) .  William  Lyon  Phelps .  McClure  Newspaper  Syndicate 

(Continued  on  page  56) 
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WORD  HUNT 

A  dtallcnj^in^y  feature 

Starts  Septeml>er  Z 

in  44  Newspapers 

ALL  the  active  words  in  the  English  lang- 
uage  have  been  tabulated  to  make  this 
feature  possible..  A  game  that  challenges 
one’s  knowledge  of  the.  English  language. 

Old  and  young  find  it  equally  interesting — 
one  or  a  group  can  play  it  equally  well. 

Obsolete  and  archaic  words,  as  well  as 
unusual  technical  and  scientific  terms  have 
been  omitted,  thus  making  for  a  wider  popu¬ 
larity  and  avoiding  the  annoyance  that  a 
“fan”  finds  when  a  word  that  does  not  seem 
fair  is  required  to  complete  a  game. 

A  tantalizing  test  for  every  mind,  and 
one  that  encourages  the  gradual  growth 
of  the  vocabulary.  There  are  no  ever- 
recurring  “emus”  and  “gnus”  because  each 
word  in  the  language. appears  only  once, 
and  that  once  correctly  defined.  The  game 
will  encourage  dear  thinking  and  finer  ex¬ 
pression.  The  frequent  trips  to  the  diction¬ 
ary  that  the  reader  will  find  necessary  in 
many  cases  in  order  to  complete  a  “Word 
Hunt”,  cannot  fail  to  be  of  the  utmost 
educational  benefit. 

EXCLUSIVE 

All  the  rights  to  the  publication  of  “Word 
Hunt”  have  been  reserved  by  means  of 
patent  and  copyright,  thus  assuring  editors 
of  an-  exclusive  puzzle  feature  that  com¬ 
petitive  newspapers  cannot  duplicate. 

WRITE  OR  WIRE  FOR  TERMS 
NEW--g^RK 

Xevalb  tribune 

^pnbicate 

225  WEST  40tH  STREET  NEW  YORK 


"New  York  Herald  Tribune 
vSYNDICATE  FEATURES 
SUNDAY  COMICS 

MR.  &  MRS . By  C.  A.  Briggs 

PETFR  RABBIT . By  Harrison  Cady 

CLARENfT  .  By  Wears  Holbrook  and  Frank  Fogarty 

BETTY . By  C.  A.  Voight 

PA  S  SON-IN-LAW  .  .  .  .  By  C.  H.  Wellington 

REG'LAR  FELLERS . By  Gene  Byrnes 

OUTLINE  OF  OSCAR  .  <  .  .  By  Ellison  Hoover 

Seven  Successful  Sunday  Comics 
in  Full  Color 


OTHER  SUNDAY  FEATURES 

MAGAZINE  (16  TABLOID  PAGES) 

Edited  By  Mrs.  Wm.  Brown  Meloncy 
THEATRICAL  LETTER  By  Percy  Hammond 

BACKGROUND  OF  FOREIGN  AFFAIRS 

By  Henry  Kittrcdge  Norton 
HUMbROUS  WEEKLY  ARTICLE  .  By  Wears  Holbrook 
HUMOROUS  WEEKLY  ARTICLE  By  Edward  Hope 
BURGESS  NATURE  LEAGUE  By  Thornton  W,  Burgess 

SOCIETY  LETTER . By  Howard  V(^hite 

BOOKS . Edited  by  Irita  Van  Doren 

RADIO  SERVICE  ...  By  Herald  Tribune  Staff 
STORY  BEHIND  THE  OPERA  .  ...  ByJ.J.  Geller 

BROKAW  AUTOMOBILE  SERVICE  By  CliffordW.  Brokaw 
CROSSWORD  PUZZLES  .  By  Herald  Tribune  Suff 
SCIENCE  PAGE  Edited  By  Prof.  H.  H.  Sheldon 

TRANSLATIONS  FROM  FRENCH  FICTION 

By  Wm.  McPherson 
DOLE  ON  DOGS  .  .  .  .  ,  By  Frank  Dole 

A  Sixteen  Pa^e  Tabloid  Mazarine 
Witb  Color 


DAILY  COMICS 

DAILY  CARTOONS  .  .  .  -  .  By  C.  A.  Briggs 

REG'LAR  FELLERS  By  Gene  Byrnes 

PA'S  SON-IN-LAWi  .  .  .  ,  By  C.  H.  Wellington 

JUNIOR-WISE  QUACKS  ...  By  Wm.  Holman 
PETEY  DINK  .  .  •  .  .  .  .  By  C.  A.  Voight 

Four  Sncceaaful  Comic  Strlpa 
Plua  Brig^a 


OTHER  DAILY  FEATURES 

DAILY  CARTOONS  .  .  By  J.  N.  “Ding”  Darling 

EVERYDAY  QUESTIONS  AND  ANSWERS 

By  Dr.  S.  Parkes  Cadman 
WORD  HUNT  ....  By  Alexander  Lichtentag 
DAILY  NEWS  MAT  SERVICE 

By  Herald  Tribune  Picture  Service' 
DAILY  CROSSWORD  PUZZLES  By  Herald  Tribune  Staff 
THE  LANTERN  COLUMN  ...  By  Edward  Hope 

**Din^**  The  Grcateat  of  All 
Newa  Cartooniata 


CHILDREN’S  FEATURES 

BURGESS  BEDTIME  STORIES  By  Thornton  W.  Burgess 

SPORTS 


TALES  OF  A  WAYSIDE  TEE  . 
SPORTLIGHT  .... 
DOWN  THE  LINE  . 


By  Grantland  Rice 
.  By  Grantland  Rice 
By  W.  O.  McGcehan 


WASHINGTON  LETTER 


P(JLn  ICAL  LETTER 


By  Mark  Sullivan 


WOMEN’S  FEATURES 

INSTITUTE  SERVICE  By  Herald  Tribune  Institute  Staff 
Fashion  service  ...  By  Sarah  Marshall  Cook 

NEWS  SERVICE 

By  Staff  Correapondenta  of  New 
York  Herald  Tribune  CoverinS 
Newa  Pointa  of  the  World 
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(Continued  from  page  54) 


FEATURE 
Economics  (d)  (200) . 


Bdocntioa  (w)  (1,000) . 

Bfflcimt  Hoosekeepinx  (d)  (500) . 

Ellis  Sondsy  School  I^son  (w)  (1,200). 
Employment  Articles  (d)  (200) . 


Etiquette  (d)  (1^) . 

Etiquette  (d)  (1) . 

Evening  Story  (d)  (1) . 

Ererydny  Questions  and  Answers  (d)  (1) 
Esduive  Sunday  Cable  and  Domestic 
Feature  News  By  Mail  (w)  (75,000) . . 
Exploit  and  Adventure  (w)  (fp) . 


Daily  Editorial . 

Daily  Editorial  Comment . 

Daily  Thought  (d)  (1) . 

Editorials  (w) . 

Editorials  (d)  (1,200) . 

Editorial  (d)  (2) . 

Editorial  (d) . 

Editorials  (w)  (S) . 

Editorials  (S-w) . 

Editorials  (ill.l  (w)  (4-5) . 

Editorials  —  Inspirational  (d)  (400) _ 

Editorials  (d) . 

Editorials  (d)  (400) . 

Editorial  Bubbles  (2-w)  (S;^in.) . 

Editorial  Paragraphs  (d)  (Varies  —  21 

paragraphs  d) . 

Hughes  Articles  (w)  (2,000) . 

Sunday  Editorial  and  Cartoon  (7  or  8) . . 


AUTHOR 

Dr  William  Trufant 
Foster  and  Waddill 

Catchings . 

C.  H.  SebaU . 

Laura  A.  Kirkman . 

William  T.  Ellis . 

Dr.  William  Trufant 
Foster  and  Waddill 

Catchings . 

Helen  Decie . 

Katherine  DePeyster .... 


SYNDICATE 


McClure  Newspaper  Syndicate 
Penn  Feature 

George  Matthew  Adams  Service 
The  Ellis  Service 


McClure  Newspaper  Syndicate 
I>edger  indicate 
Premier  Syndicate 
The  Associated  Newspapers 
Dr.  S.  Parkes  Cadman ...  N.  Y.  Herald  Tribune 

.  N.  Y.  World  News  Service 

General .  Metropolitan  Newspaper  Service 

EDITORIALS 

H.  Kaufman .  King  Features  Syndicate 

Idwal  Jones .  King  Features  Syndicate 

.  NEA  Service.  Inc. 

Anon .  Publishers  Autocaster  Service 

.  Fining  Press  Syndicate 

Bernarr  Macfadden .  Graphic  Syndicate,  Inc. 

Staff .  Holmes  Feature  Service 

Staff .  Editor's  Copy 

Lucy  Lowell .  International  Feature  Service 

Bruce  Barton .  McClure  Newspaper  Syndicate 

Glenn  Frank .  McClure  Newspaper  Syndicate 

Bruce  Catton .  NEA  Service.  Inc. 

Robert  Quillen .  Publishers  Syndicate 

.  The  Associated  Newspapers 


Robert  Quillen .  Publishers  Syndicate 

Rupert  Hughes . Bell  Syndicate.  Inc. 

Brisbane .  Newspaper  Feature  Serrice 


A  Paris  Pattern  for  You  (d)  (tj) . 

Children’s  Fashions  (3  w)  (50  w.  ill.) . . . 

Dare  Interprets  the  Mode  (d)  (1) . 

Diary  of  a  Fashion  Model  (3  w) . 

Dryden  Fashions  (w)  (fp  ill.) . 

Eleanor  Gunn  Fashion  Service  (d)  (14) . 

Fashions  (•  w)  (1) . 

Fashions  (d)  (8  layouts) . 

Fashions  (w)  (Ip.) . 


Fashions  (d)  (m . 

Fashions  (d)  (300) . 

Fashions  (d)  (2  in.  x  10  in.) . 

Fashion  Article  (d)  (ill.) . 

Fashion  Chat  &  Home  Craft  (w)  (fp) . . 

Fashion  Drawing  and  Article  (2  w) . 

Fashion  Feature  (d) . 

Fashion  Page  (w)  (fp  ill.) . 

Fashion  Page  (w)  (7-8  ill.) . 

Fashion  Flashes  (3  w) . 

Fashion  Layouts  (2  w) . 

Fashion  Letter  (s) . 

Fashion  Pages . 

Fashion  Page  (w)  (fp  ill.) . 

Fasbion  Service  (w)  (3  tab.  pages) - 

Fashion  Sketches  (d)  (1-2) . 

Fashion  Tips  (d)  (300-500) . 

HoUywood  Fashions  (w)  (250  ill.) . 

Lndfle  Fashion  Patterns  (d)  (H) . 

Men’s  Fashions  (d)  (1  col.  10  in.) . 


Men’s  Fashions  (3-w)  (200) . 
Men’s  Fashions  (s)  (H)  •  •  •  • 


FASHIONS 

Eva  A.  Tingey . 

Vogue . 

Dare . 

Grace  Thorncliffe . 

Helen  Dnden . 

Eleanor  (junn . 

Marie  Belmont . 

Dry  Goods  Economist. . . . 
Sylvestre  Dorian  and  Paris 

couturiers . 

Eva  A.  Tingey . 

Mary  Marshall . 

Julia  Bottomley . 

Henri  Bendel . 


Marie  Marot . . . 
Lucien  Iyelx>ng. 
Jane  Roland . . . 
Mary  Marshall . 
Anne  Anglin . . . 


Jean  Nash  Dubonnet. 


Helen  Dryden. . 
Sarah  M.  Cook. 


Ruth  Corby.  . . 
Movie  Players . 
Lucille . 


Adolphe  Menjou. 


Men’s  Fashion  (3-w)  (150  w.  ill.) . 

Mirror  of  the  Mode  (Ul.)  (d)  (350) . 

Modes  of  the  Moment  (d)  (^  with  cut) . 

Motor  Modes  (w)  (100  w.  2  col.  ill.) - 

Paris  Fashion  (1  p.  ill.  in  4  col.  or  black) 

(w) . 

Paris  Fashion  Board  (d)  (1) . 

Paris  Fashion  Board  (w)  (bp) . 

Paris  Fashions  (w)  (hp) . 


Vanity  Fair . 

Mary  Marshall . 

Ruth  Stuyvesant . . . 
Various . 


Sunday  Fashion  (s)  (I) . 

Today's  Fashions  (2-w) . 

Very  Latest  Fashions  (w)  (300) . 

Woman’s  Fashion  Page  (w)  (7-8  ill.) . . . 
Woman’s  Fashion  Page  (w)  (fp  ill.) .... 
Woman’s  Fashion  Page  (w)  (fp  iU.) .... 

Women’s  Fashions  (d)  (150  w.  ill.) . 

Women’s  Fashions  (s)  (hp) . 


Women’s  Fashions  (d)  (1  c.  10  in.) . 


Fashionable  Folk  (d)  (2) . 

Favorite  Heart  Throbs  of  Famous  People 

(d)  (400) . 

Favorite  Hymns  and  Their  Writers  (w) 

(300) . 

Feature  Letter  (w) . 

Feature  Story  (d)  (1,000) . 

Features  for  Practical  Women  (p)  (w) . . 


^etective  Stories  (w)  (fp  Ui.). 


nCTION 

. . .  R.  T.  M.  Scott  and  Sea- 

bury  Quinn .  McClure  Newspaper  Syndicate 

Daily  Novelettes  (d)  (300-500  wds.) _ Various .  Keystone  Feature  Service 

Daily  Novelette  (d)  (2) .  Various .  Ledger  Syndicate 

Daily  Storiette  (d)  (900) .  Miscellaneous .  Chicago  Daily  News  Syndicate 

Daily  True  ^ory  (2500) .  Premier  Syndicate 

Drama  Fiction  (w)  (3000  Ul.) .  Joseph  Kaye  and  Burr  C. 

Cook . George  Matthew  .Adams  Service 


FEATURE 

Fiction . 

Fiction  (w)  (fp  UI.) . 


Fiction  (w)  (4-0  Ul.  fp) .  .  .  . 

Fiction  (d)  (1000) . 

Fiction  (d-w) . 

Fiction  Pages . 

I^ge  Stories  (w)  (iU.) . 


Pinnacle  Fiction  (w)  f  p) . . . . 
Short  Fiction  tr)  (3000) .  . .  . 

Short  Stories . 

Short  Stories  (d)  (1000  Ul.). 
Short  Tories  (w)  (fp  Ul.) . . . 


Short  Stories  (d)  (1000) . 

Short  Story  (Ul.)  (d)  (3,000) . 

Short  Story  Page  (ill.  w) . 

Sixteen  Bett  Snort  Stories  (s)  (8,000). 

Stories  (w)  (fp,  4-6,  Ul.) . 

Stories  (w)  (fp  Ul.) . 


Facts  for  Investors  (d)  (10  in.) .  Kenneth  Fogle .  Chicago  Daily  News  Syndicate 

Famous  Names  and  How  They  Origi¬ 
nated  (w)  (1) .  "  Doc  "  Benjamin .  Shean  Syndicate  Service 

Famous  Cross  Examinations  (w)  (2) . . .  “  Doc  "  Benjamin .  Sbean  Syndicate  Service 

Famous  Songs  and  Wbat  Inspire  Them 

(2  w)  (2  col.  ill.) .  G.  Foy .  International  Feature  Service 

Farm  A  Garden  (d)  (1  col.  10  in.) .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Farm  A  Garden  (s)  (H  p.) .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Farm  Gossip  (w)  (J4) .  Dr.  L.  S.  Wolf . Editor's  Copy 

Farm  Service  (w) .  Israel  Klein .  NEA  Service.  Inc. 

Farming  A  Finance  (w) .  Staff .  Publishers  Financial  Bureau 


Today’s  True  Dectective  Story  (d)  (14) . 
Translations  from  French  Fiction  (w)  (2) 
True  Life  Stories  (d)  ()4  P) . 


l.«dger  Syndicate 
Conde  Naet  Syndicate 
The  Associated  Newspapers 
Newspaper  Feature  Service 
McClure  Newspaper  Syndicate 
United  Feature  Syndicate 
International  Feature  ^rvice 
N.  Y.  World 

Bell  Syndicate.  Inc. 
ledger  Syndicate 
McClure  Newspaper  Syndicate 
Western  Newspaper  Union 
NEA  Service.  Inc. 

National  News  Service,  Inc. 
Newspaper  Feature  Service 
Central  Pres#  Assn..  Inc. 

McClure  Newspaper  Syndicate 
McClure  Netsmaper  Syndicate 
International  Feature  Service 
International  Feature  Service 
King  Features  Syndicate 
The  World  Color  Printing  Co. 
McClure  Newspaper  Syndicate 
N.  Y.  Herald  iSibune 
Keystone  Feature  Service 
Graphic  Syndicate,  Inc. 

Fox  Feature  Service 
United  Feature  Syndicate 
Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Bell  Syndicate,  Inc. 

Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Conde  Nast  Syndicate 
McClure  Newspaper  Syndicate 
N.  Y.  Evening  Poet  News  Service 
Associated  Editors.  Inc. 

.  International  Feature  Service 

.  Cosmos  Newspaper  Syndicate,  Inc. 

.  Cosmos  Nesrspaper  Syndicate,  Inc. 

. Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Dry  Goods  Economist. . .  N.  Y.  World 

Vera  Winston .  Newspaper  Features  Service 

Cerille .  Publishers  Autocaster  Service 

Mary  Marshall .  McClure  Newspaper  Syndicate 

Helen  Diyden .  McClure  Newspaper  Syndicate 

Jane  Roland .  McClure  Nesrspaper  Syndicate 

Vogue .  Conde  Nast  Syndicate 

. Cnicago  Tribune  Newspapers  Syn¬ 
dicate 

.  Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Julia  Boyd .  McNaught  Syndicate 

Joe  Mitchell  Chappie. . . .  Joe  Michtell  Chappie,  Inc. 

Rev.  Archer  Wallace .  Batten,  Ltd. 

Staff .  Holmes  Feature  Seivice 

.  Graphic  Syndicate,  Inc. 

.  National  News  Service.  Inc. 


Fighter’s  Letters  to  His  Manager  (w) 

(1,000) . 

Film  News  and  Features  (d) . 

Films  Today  (d)  (350) . 

Financial  Articles  (d) . 

Financial  Condition  Charts  (w) . 

Financial  Lead  (d)  (I) . 

Financial  News  (200)  (d) . 

Financial  Review  (w) . 

Financial  Service  (N.  Y.  Markets  (d) . . 
Food  —  And  How  To  Cook  It  (d)  (750) 
Food  —  And  How  To  Cook  It  (w)  (fp) . . 

Food  A  Health  (d)  (w) . 

Food  Facts  (6w) . 

Footnotes  (d)  (double  col.) . 

Foreign  Affairs  (w)  (1,500) . 

Foreign  News  and  Views  (w)  (1,000) . . . 

Foreign  News  Service  (w) . 

Foreign  News  Service  (d)  (4) . 

Four  Pages  (ill.  semi  news  features) 

(w) . 

Frank  Sullivan  (s)  (500) . 

From  Arctic  to  Argonne  (d-w) . 

From  a  Senator’s  Diary  (w)  (1) . 

From  the  Notebook  of  Carl  Sandburg 

(semi-w)  (300) . 

Front  Page  (4  col.  or  black  ill.  aerial)  (a) . 

Fun  in  Black  and  White  (p)  (w) . 

Fun  In  Black  and  White . 

Funny  Paranaphs  (d)  (1,200) . 

Fun  Shop  td^)  (1) . 


Garden  (w)  (1) . 

Garden  Designs  (d)  (I,  2-3) . 

General  Editorial  Dept.  Promotion . 

General  News  Service  (d) . 

Gilbert’s  Dispatches  (4-6  w)  (800) . 

Golden  Gleams  (w)  ( )4) . 

*'  Goldstein  Family  ”  (Yiddish-English 

Dialect)  (w)  (2) . 

Good  Housekeeping  and  Fashion  Page 

(*) . 

G(rad  Night  Stories  (6  w)  (ill.) . 

Good  Manners  (6  w) . 

Good  Reflections  (3  w) . 

Good  Reflections  (3  w)  (1  col.  Ul.) . 

Good  Things  To  Bat  (d)  (1,000) . 

Go  to  Bed  Storier  (w)  (300) . 

Gotham  Daze  (d)  (1) . 

Graham  McNamee  Speaking  (w)  (1,000) 

Graphic  Bible  (w)  (350  ill.) . 

Guideposts  to  Health  and  Happiness  (w) 
(500) . 


AUTHOR  SYNDICATE 

V^ous .  Globe  Newspaper  Syndicate 

BiU  Adams .  McClure  Newspaper  Syndicate 

Glenw^  Wescott 
James  Branch  Cabell 
Albert  Payson  Terhune 
dona  Gale 
Edna  Ferber 

Francis  Hackett  and  others 

F annie  Hurst .  McClure  Newspaper  Syndicate 

Various .  McClure  Newspaper  Syndicate 

Various .  Register  &  Tribune 

.  The  World  Color  Printing  Co. 

R.  T.  M.  Scott .  McClure  Newspst>er  Syndicate 

John  Ames 
Seabury  Quinn 
8herw(^  Anderson 
Francis  Hackett  * 

Mary  Austin 
Bess  Streeter  Aldrich 
Julian  Street 

Rene  Fulop-Miller  and 
others 

General .  Metropolitan  Newspaper  Service 

Magazine  Authors .  N.  Y.  World 

Various .  Globe  Newspaper  Syndicate 

Fannie  Hurst .  McClure  Newspaper  Syndicate 

Eldison  Marshall .  McClure  Newspaper  Syndicate 

Edna  Ferber 
Charles  Caldwel  I  Dobie 
M.  C.  Blackman 
Stephen  M.  Avery  and 
others 

Various .  McClure  Newspaper  Syndicate 

.  Graphic  Syndicate,  Inc. 

Jack  Lait .  International  Feature  Service 

Magazine  Authors .  N  Y.  World 

Fannie  Hurst .  McClure  Newspaper  Syndicate 

Ruth  Sawyer  Durand. . . ,  McClure  Newspaper  Sundicate 

Elizabeth  Irons  Folsom 

Cambray  Brown 

Paul  Ellerbe 

Raymond  S.  Spears 

Lasrrenoe  Perry 

Helen  Hull  and  others 

Vance  Wynn .  Ledger  Syndicate 

Wm.  McPherson .  N.  Y.  Herald  Tribune 

.  Chicago  Tribune  Newspapers  Syo- 

dicate 


Watler  Davenport . 

SUff . 

Betty  Oilfax . 

B.  C.  Forbes . 

Staff . 

Laurence  Stern . 

E.  L.  Hawes . 

B.  C.  Forbes . 

N.  Y.  Eve.  Poe . 

Sally  Monro . 

Sally  Monro . 

Jessie  A.  Knox . 

Alfred  McCann . 

Howard  Vincent . 

Frank  Simonds . 

C.  H.  Schall . 

Staff . . . 

I>edger-Post  Foreign  Staff. 


Bell  Syndicate,  Inc. 

Holmes  Feature  Service 
Graphic  Syndicate,  Inc. 

King  Features  Syndicate 
Publishers  Financial  Bureau 
N.  Y.  World  News  Service 
Thompson  Service 
King  Features  Syndicate 
Ledger  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
Lakeside  Pub.  Co. 

King  Features  .Syndicate 
Chicago  Daily  News  .Syndicate 
McClure  Newspaper  Syndicate 
Penn  Feature 
Holmes  Feature  Service 
Ledger  Syndicate 


.  International  Feature  Service 

Frank  Sullivan .  N.  Y.  World 

Lowell  Thomas  and  Sami 

W oodfill .  Doubleday-Doran  Syndicat  e 

Robt.  B.  Smith . Ledger  Syndicate 

Carl  Sandburg . Chicago  Daily  News  Syndicate 

Dan  Smith .  Newspaper  Feature  Service 

.  National  News  Service,  Inc. 

.  World  Color  Printing  Co. 

.  Fining  Press  Syndicate 

Mazon  Foxhall  Judell ....  Fun  Shop  Corporation 


E.  I.  Farrington .  N.  Y.  World  News  Service 

M.  McG .  Keystone  Feature  Service 

.  Eastern  Newspaper  Service 

Staff .  Holmes  Feature  Service 

Clinton  W.  Gilbert . Ledger  Syndicate 

Famous  Writers .  Editor’s  Copy 

”  Doc  ”  Benjamin .  Shean  Syndicate  Service 


.  King  Features  Syndicate 

Max  Trell .  Newspa^r  Feature  Service 

Mrs.  Beeekman .  International  Feature  Service 

Max  Trell .  International  Feature  ^rvice 

Max  Trell .  Premier  Syndicate 

Dorothy  Wolff .  Penn  Feature 

Farmer  Smith .  Publishers  Autocaster  Service 

Wm.  R.  Lipman .  N.  Y.  World  News  Service 

Graham  McNamee . Current  News  Features,  Inc. 

Dr.  Lewis  Browne .  McClure  Newspaper  Syndicate 

Benarr  Macfadden .  Publishers  Autocaster  Service 

H 


Handy  Big  Headed  Fillers  (d)  (16  to  23 

linea) .  Staff .  Handy  Filler  Service 

Randy  Fillers  (d)  (I  to  7  lines) .  Staff .  Handy  Filler  Service 

Handy  Headed  Fillers  (d)  (8  to  15  lines).  Staff .  Handy  Filler  Service 

Handy  Super  Fillerr  (d)  (1  to  7  lines). .  Staff .  Handy  Filler  Service 


Child  Health  and  Hygiene  (3-w) . 

Diet  A  Health  (d) . 

Dr.  McCoy’r  Health-Diet  Article  (d-w) 

(I) . 

Health  Article  (d)  (350) . 

Health  Articles  (d-s)  (1) . 


Health  Article  (d) . 

Health  Heart  A  Home  (l)  (w) . 

Health-How  to  Keep  It  (d)  (650).  . . 

Health  is  Happiness  (w)  (^) . 

Health  A  Diet  (d-w) . 

McCoy  Health  Service  (d)  (I4) . 

Vigoroua  Health  (d)  (2) . 

Your  Health  (6-w  A  ques.  and  ans.). 
Haskin  Letter  (d)(1) . 


HEALTH 

Dr.  M.  Schuman .  King  Features  Syndicate 

Dr.  Lulu  Hunt  Peters. . . .  Central  Press  Amn.,  Inc. 

Dr.  Frank  McCoy .  Bell  Syndicate,  Inc. 

Dr.  Ixigan  Clendening. . . .  McClure  Newspaper  Syndicate 

Dr.  W.  A.  Evans .  Chicago  Tribune  Newspapers 

Syndicate 

Dr.  Morris  Fishbein . NEA  Service,  Inc. 

Josephine  Huddleston ....  International  Feature  Service 
Dr.  Herman  Bundesen .  .  .  Chicago  Daily  News  Syndicate 

Staff .  Columbia  Newspaper  ^rvice 

Dr.  Frank  McCoy .  Bell  Syndicate,  Inc. 

Dr.  McCoy .  McCoy  Publications,  Inc. 

P.  J.  Veatch . Graphic  Syndicate,  Inc. 

Dr.  Royal  S.  Copeland.. .  Newspaper  Feature  Service 
Frederic  J.  Haskin .  The  Haskin  Service 
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(Continued  from  page  56) 


FEATURE  AUTHOR  SYNDICATE 

Heart!  and  Heredity  (d)  (500) . Leon  F.  Whitney .  Science  Service 

Heart  to  Heart  Talk  (w)  (400) .  Dr.  J.  J.  Gaines .  Publishers  Autocaster  Service 

Helen  it  Warren  (w)  (1,600) .  Mable  Herbert  Urner. . . .  Bell  Syndicate,  Inc. 


Help*  for  the  Hostess  (d)  (250) . Patricia  Kent . 

Here  and  Now  (religious)  (s) .  Dr.  Karl  Reiland . 

Hints  for  the  Home  (w)  ( )4) .  Nancy  Hart . 

Hints  to  the  Housewife  (w)  (*4) .  Staff . 

Hollywood  Home  Life  (w)  (250  ill.). . . ,  Movio^'ayers . 

HoU^ood  Humor  (3w)  100  ill.) .  Movie  1'  avers . 

Hollywood  Letter  (w)  (1) .  Rosalind  Shaffer . 

Hollywood  Notes  (d)  (700) .  Jack  Casey . 

Homemaker,  The  (d)  (1) .  Nancy  Carey . 

Home  Building  (w)  (2) .  W.  A.  Radford . 

Home  Decoration  (Iw)  (ill.) .  Marie  Marot . 

Home-Making  Helps  (3-w) .  Eleanor  Ross . 

Home  Sewing  (S-w)  (250  ill.) .  Ruth  Wyeth  Spears . 

Horoscope  (d)  (300) . 

Horoscope  (6-w) .  Genevieve  Keable . 

Hotel  News  —  New  York  (d) .  Staff . 

Hotel  Stenojp’spher  (d)  (400) .  Roe  Fulkerson . 

House  and  Garden  (d)  (250-w.  ill.) ....  House  &  Garden . 

Household  Article  (d)  (250) .  Betsy  Callister . 

Household  Page  (w)  (7-8  ill.) . Mary  Marshall . 

Household  Hintr  (d)  (300) . i .  • . 

Household  Suggestions  (d)  (1,000) .  Dorothy  Wolff . 

Housewifely  Wisdom . 

Housewifely  Wisdom  (w)  (fp) . 

Hourewife’s  Idea  Box  (d)  ( K) .  Rae  Ribler . 

How  is  Business?  (w)  (2  col.  by  6',  chart)  Staff . 

How  It  Started  (d)  (150) .  Jean  Newton . 

How  Men  Should  Dress  (w)  (1,200) .  .  .  Men’s  Wear  Staff . 

Human  Interest  Features  (d)  (1,200) . 

Human  Interest  Record  of  Mankind  (d) 

(600) .  J.  p.  Glass . 

Humorous  Article  fw)  (1,200) .  Edward  Hope . 

Humorous  Article  (w)  (l,500) .  Weare  Holbrook . 


Conde  Nast 

Kins  Features  Syndicate 
Publishers  Autocaster  Service 
Columbia  Newspaper  Service 
Fox  Feature  Service 
Fox  Feature  Service 
Chicago  Tribune  Newspapers 
Syndicate 

Chicago  Daily  News  Syndicate 
Ledger  Syndicate 
Western  Newspaper  t^nion 
Newspaper  Feature  Service 
Newspaper  Feature  Service 
George  Matthew  Adams  Service 
McClure  Newspaper  Syndicate 
Newspaper  Feature  Service 
Holmes  Feature  Service 
McNaught  S.vndicate 
Conde  Nast  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
Graphic  Sydicate,  Inc. 

Penn  Feature 

The  World  Color  Printing  Co. 
National  News  Service,  Inc. 

Ledger  Syndicate 
Cambridge  Associates,  Inc. 

Bell  Syndicate,  Inc. 

United  Feature  S.vndicate 
Fining  Press  Syndicate 

Republic 

N.  Y.  Herald  Tribune 
N.  Y.  Herald  Tribune 


I 


Illustrated  Feature  Stories  (d) . 

I’m  The  Gink  (d)  (150) . 

Indoor  3b  Outdoor  Gardens  (d)  (H).. . . 

Industrial  News  and  Features  (d) . 

In  New  York  (d) . 

In  The  Best  of  Humor  (w)(l,500  to  2,000) 


Inspirational  Articles  (d)  (400) . 

Inspirational  Talks  (4-w) . 

Institute  Service  (w)  (5  tab.  pages) _ 

Interior  Decoration  (d)  (H) . 

Interpretive  Articles  (w)  (1,500) . 

Interviews  (1,200) . 

Interviews  (d) . 

Interviews  of  Celebrities  in  Field  of 

Sports  and  Drama  (1) . 

Interviews  of  Notables  in  general  walk  of 

Ufe  (d)  (2) . 

Introdictions  to  Cabinet  (d-w)  (900  and 

2,000) . 

Introductions  to  Cabinet  Indies  (d  or  w) 

(900) . 

Investment  Bureau  (d)  (I) . 

Investor,  The  y)  (1) . 

Irving  Fisher  Daily  Stock  Market  Ser¬ 
vice  (d) (1) . 


Irving  Fisher  Index  Number  Service  (w) 

(3  4) . 


Jane  Leslie  Kift . 

Staff . 

Gilbert  Swan . 

Robert  Benchley . 

Ellis  Parker  Butler 
Richard  Connell 
Sam  Heilman 
Donald  Ogden  Stewart 
P.  G.  Wodehousc 

Glenn  Frank . 

Winifred  Black . 

Staff . 

Sara  Hiland . 

Various . 

Varies . 

Staff . 

“  Doc  ”  Benjamin . 

•Arnold  B.  Curtis . 

Anthony  Wayne . 

Don  Charles . 

Edward  Prentiss . 

W.  R.  White . 

Prof.  Irving  Fisher . 

H.  Bruce  Brougham 
Edwin  Newdick 

Prof.  Irving  Fisher  and 
Karl  G.  Karsten . 


NEA  Service,  Inc. 

Republic 
Le^er  Syndicate 
Holmes  Feature  Service 
NEA  Service,  Inc. 

Metropolitan  New8pai)er  Service 


McClure  Newspaper  Syndicate 
Newspaper  Feature  Service 
N.  Y.  Herald  Tribune 
Le<^er  Syndicate 
United  Feature  Syndicate 
Fining  Press  Syndicate 
Holmes  Feature  Service 

Shean  Syndicate  Service 

Shean  Syndicate  Service 

Affiliated  Press  Service 

Affiliated  Press  Service 
Graphic  Syndicate,  Inc. 

Ledger  Syndicate 

Irving  Fisher 


Irving  Fisher 


J 

(edge’s  Josh  (w) .  .Anon . 

(ohn  Carlyle  (d)  (4) .  John  (Carlyle . 

(ots  From  Geography  (d)  (4) .  E.  M.  Henderson,  Jr . 

(ubilee’s  Pardner  (d)  (500) .  Judd  Mortimer  I.«wis.  . . . 

fust  Between  Us  Girls  (hp  ill.)  (s) . I.loyd  Mayer . 

fust  Folks  (d)  (poem) .  Edgar  A.  Guest . 

fust  Supposin’ (d)  (1  col.  ill) .  Nick  Nichols . 


Publishers  Autocaster  Service 
The  Associated  Newspapers 
Register  A  Tribune 
George  Matthew  Adams  Service 
King  Features  Syndicate 
George  Matthew  Adams  Service 
.Associated  Editors.  Inc. 


K 

K.  C.  B.  (d)  (200) .  K.  C.  Rcaton .  Bell  Syndicate.  Inc. 

Keeping  Mentally  Fit  (d)  (800) .  Dr.  Joe.  Jaatrow .  Ijedger  Syndicate 

Kitchen  Cabinet  (d)  (4(X)) .  Nellie  Maxwell .  Western  Newspaper  Union 

Knowmeter»  The  (d)  (^) .  Charlotte  BreH*8ter  Jordan  Ledger  Syndicate 


L 


Laddergrams  (d)  (4) .  Surrick  and  Conant . 

Lantern  Column  (d)  (2) .  Edward  Hope . 

Laughs  from  Life  (d)  (24) . 

Laugh  of  My  Life  (d)  (4) .  i.«e  Frank . 

Leased  Wire,  exclusive  Cable  3b  Domes¬ 
tic  News  (w)  (25,000) . 

Leased  Wire,  exclusive  Cable  3b  Domes¬ 
tic  News  (d)  (25,000) . 

Left  at  The  Post  (d)  (1) .  Russell  Crouse . 

Letters  from  Paris  (w)  (4) .  May  Birkhead . 

Lights  of  New  York  (d-w)  (700) . Grant  Dixon . 

Listen  World  (d) .  Elsie  Robinson . 

Literary  Articles  (w)  (2) .  Clifford  Raymond . 

Liters^  Review  (w)  (4) .  N.  Y.  Post  Staff . 

Little  Benny’s  Notebook  (d)  (6  in.) ....  I.ee  Pape . 

Little  ^ck  Rabbit  (d)  (12  in.  ill.) .  David  Cory . 

Little  Known  Bits  of  Canadian  History 

(800  wds.  ill.) .  Lyman  Jackes . 

Little  Red  Riding  Hood  (w)  (1x9  in.) . 

Little  Stories  of  the  Great  (d)  (350) _ Gerald  Miller . 

Little  Stories  of  Great  Events  (w)  (850) .  Ramon  Coffman . 

Little  Trips  in  Big  Canada  (300) .  Frank  Yeigh . 

Local  Stories  (w)  (4) .  C.  C.  Berry . 

Look  Out  Below .  John  MacElhinny . 

Looking  Over  The  Cars  (w)  (600) . The  Obeerver . 

Louisa's  Letter  (w)  ( V4) .  “  Ix>uiss  ” . 

Love  Stories  of  Old  Caiuda  (600) .  Mrs.  Beatrice  M.  Hay- 


Lyrics  of  Life  (d)  (150) .  Douglas  Malioch 


Ledger  Syndicate 
N.  Y.  Herald  Tribune 
Bell  Syndicate,  Inc. 

Ledger  Syndicate 

N.  Y.  World  News  Service 

N.  Y.  World  News  Service 
N.  Y.  Evening  Post 
Chicago  Tribune  Newspaiiers  .‘Syn¬ 
dicate 

Bell  Syndicate,  Inc. 

King  Features  Syndicate 
Chicago  Tribune  Newspapers  Syn¬ 
dicate 

I.edger  .Syndicate 

George  Matthew  Adams  Service 

George  Matthew  Adams  Service 

Batten,  Ltd. 

National  News  Service.  Inc. 
McClure  Newspaper  Syndicate 
Publishers  Syndicate 
Batten,  Ltd. 

Editor's  Copy 
King  Features  Syndicate 
Ullman  Feature  Service 
Editor's  Copy 

Batten,  Ltd. 

McClure  Newspaper  Syndicate 


M 

Magazine  (w)  (16  tab.  pages) .  Mrs.  Wm.  B.  Melonev ...  N.  Y.  Herald  Trihune 

Magazine  Pages .  World  Color  Printing  Co. 


FEATURE 

Ma^zine  Section  Articles  (3,000) . 

Maiden  Meditations  (w)  (hp) . 

Make  It  Yourself  (d)  (4) . 

Making  the  Most  of  Your  Looks  (d)  (2) 

Manhattan  Days  3b  Nights  (d)  (1) . 

Matrimonially  Speaking  (d)  (4) . 

Maybe  I’m  Wrong . 

Meditations  of  a  Married  Woman  (d) . 

Menu  (d) . 

Menu  &  Recipe  (d)  (4) . 

Mind  Meter  (w)  (100) . 

Miscellaneous  News  and  Features  (d).. 

Missing  Letter  Links  (d)  (1/5) . 

Modes  and  Manners  (d)  (double  col.).. 
Money  at  Work  (d)  (200  wds.  1  col.  ill.) 
Mothers  and  Their  Children  (d)  (100 

wds.  1  col.  ill.) . 

Motion  Picture  Album  (w)  (750) . 

Motion  Picture  Playwright  Series  (w) 

(350) . 

Motor  Doc  (w)  (200  wds.  2  col.  ill.) .... 

Movie  Column . 

Movie  Reviews  (d) . 

Movie-Talk  (d)  U) . 

Movie-Talk  (d-w)  (2) . 

Movie  Service  (d) . 

Music  Notes  (d-w)  (1) . 

Musing  on  Menus  (d)  (500) . 

Mutter  and  Mumble  (s) . 

My  Favorite  Recipe  (d)  (2) . 

My  Life  (d-w)  (75,000) . 

My  Neighbor  Says  (d)  (3  in.) . 

My  Secrets  of  Charm  (w) . 


Nancy  Page  (d)  (300) . 

Nancy  Page  (w)  ^300) . 

Natural  History  Features . 

New  Adventures  of  Old  Friends  (w)  (3)  . 

New  Books  (w)  (4) . 

New  York  Coverage  for  Out-of-Town 

Newspapers  (d)  (spot) . 

New  York  News  Service  (d) . 

N.  Y.  Society  Letter  (w)  (tab.  p.) . 

New  York  Sun  Travel  (w)  (4  p.) . 

New  York  Theatre  News  and  Reviews 


Newspictures  (d) . 

Newspicture  and  Feature  Service  (w). . 

News  Analysis  (w)  (2500) . 

News  Assignments  (d) . 

News  Features  (d) . 

News  Features  (w)  (1,500) . 

News  from  Other  Cities  (d)  (2) . 

Norris  Articles  (w)  (2,200) . 

Numerology  (d-s)  (1  col.  10  in.)  (What’s 
in  Your  Name?) . 


AUTHOR  SYNDICATE 

Staff .  Ullman  Feature  Service 

^a  Moore .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Jennie  Hirsch .  Ledger  Syndicate 

Dorothy  Stote .  Ledger  Syndicate 

Herbert  Corey .  The  Associated  Newspapers 

Mr.  A  Mrs.  Hugh  McKay  Le^er  Syndicate 

J.  P.  Medbury .  King  Features  Syndicate 

Helen  Rowland .  King  Features  Syndicate 

.  McClure  Newspaper  Syndicate 

Nancy  Carey .  Ledger  Syndicate 

J.  L.  Henderso  .  Bell  Syndicate,  Inc. 

Staff .  Holmes  Feature  Service 

.  Bell  Syndicate,  Inc. 

SWrley  'Townsend . Chicago  Daily  News  Syndicate 

Various .  Associated  Editors,  Inc. 

Various .  Associated  Editors.  Inc. 

Rol^rt  Sherwood .  Bell  Syndicate,  Inc. 

Celebrated  Playwrights...  Fox  Feature  Service 

J.  Williamson .  Associated  Editors,  Inc. 

Dorothy  Herzog .  King  Features  Syndicate 

Staff .  Holmes  Feature  Service 

Creighton  Peet .  N.  Y.  Evening  Poet  News  Service 

"  Doc  ”  Benjamin .  Shean  Syndicate  Service 

Dan  Thomas .  NEA  Service,  Inc. 

“  Doc  ”  Benjamin .  Shean  Syndicate  Service 

Nancy  Dorris .  N.  Y.  World 

John  P.  Medbury .  King  Features  Syndicate 

. Graphic  Syndicate,  Inc. 

Leon  Trotsky .  Current  News  Features,  liic. 

.  The  Associated  Newspapers 

Josephine  Huddleston. . . .  International  Feature  Service 

N 

Florence  I.,aGanke .  Publishers  Syndicate 

Florence  LaGanke .  Publishers  Syndicate 

.  Eastern  Newspaper  Service 

Peggy  Harvey . Batten.  Ltd. 

Staff .  Editor's  Copy 

Special  staff .  N.  Y.  Evening  Post  Nows  Servioo 

Staff .  Holmes  Feature  Service 

Nancy  Randolph .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Robert  Mountsier . Bell  Syndicate,  Inc. 

Staff .  Holmes  Feature  Service 

.  NBIA  Service.  Inc. 

.  NEA  Service,  Inc. 

Edward  W.  Pickard . Western  Newspaper  Union 

.  N.  Y.  World  News  Service 

Staff .  Holmes  Feature  Service 

Staff .  United  Feature  Syndicate 

Special  corresiM)ndent. . . .  N.  Y.  Evening  Poet  News  Service 
Kathleen  Norris .  Bell  Syndicate.  Inc. 

Yvonne  Dupee .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 


o 


Odd  Items  of  News  (w)  (14) . 

Of  Interest  to  Women  (w)  (4) . 

Old  Gardener  Says  (d)  (2  in.) . 

On  the  Air  (3-w)  (750) . 

Once  Overs  (6-w) . 

Our  Children  (d)  (600) . 

Otto  Watt  (d)  (1  col.  ill.) . 

Outwitting  Your  Nerves  (d)  (600) . 

O.  Henry  Memorial  Award  Stories  (w) 
(fp  ill.)  . 


B.  W.  Hughes .  Editor's  Copy 

.  Keystone  Feature  Service 

E.  R.  Farrington .  The  Associated  Newspapers 

Major  J.  Andrew  White. .  Current  News  Features,  Inc. 

J.  J.  Mundy .  International  Feature  Service 

Angelo  Patri .  Bell  Syndicate.  Inc. 

Nic  Nichols .  Associated  Editors,  Inc. 

Dr.  Josephine Jackson .  George  Matthew  .\damB  Servioo 

Isa  Glenn .  McClure  Newspaper  Syndicate 

Francis  Hackett 
Glenway  Wescott 
Wilbur  Daniel  Steele 
Rose  Wilder  Lane 
Du  Bose  Heyward 
I/ee  Foster  Hartman 
Walter  Duranty  A  others 


P 


Pacific  Coast  Biological  Notes  (w)  (500) .  W.  E.  .Mien 
Page  of  Cables  (w)  (hp) . 


Page  of  Fillers  and  Justifiers  (w) . 

Paragraphs  (w)  (4) . 

Paris  Chic  (d)  (4) . 

Paris  Day  by  Day  (d) . 

Pattern  Service  (d)  (4) . 

Pcfigy  Joyce’s  Diary  (d) . 

Pencil  Bridge  (d)  (17  in.) . 

Pennpoints  (d)  (I) . 

Peter’s  Adventures  (d) . 

Pinocchio  (w)  (1,500  ill.) . 

Pirates  Ahoy  (w)  (1,600  ill.) . 

Pointed  Paragraphs  (4-w)  (34  hi-)  •  -  -  - 

Political  Letter  (d)  (2) . 

Politics  from  the  Side  Lines  (3-w)  (1) . . 

Poor  Pa  (w)  (500) . 

Popular  Science  (d) . 

Popular  Science  Articles  (4-w) . 

Postcards  from  Europe  (d)  (300) . 

Potash  A  Perlmutter  (w)  ( 1,000) . 

Poultry  (w)  (I) . . 

Premier  Pattern  Service  (d-w) . 

Press  Opinions  (d) . 

Prosperity  Articles  (d)  (200) . 

Psychic  Adventures  (w)  (1,000) . 

P  J  re  Foof  Articles  (2-w) . 

Putnam  Sunday  Articles  (w)  (1,000). . . . 


H.  S.  Sims . 

Eva  Tingey  Shell . 

Raymond  G.  Carroll . 

Eva  A.  Tingey . 

Peg«r  Joyce . 

Geoffrey  Mott-Smith .... 

Arthur  A.  Penn . . . 

Mrs.  Florence  Smith  Vin¬ 
cent  . 

Carol  Della  Chiesa . 

Charles  B.  Driscoll . 


Mark  Sullivan . 

Willmott  I.ewi8 . 

Claude  Callan . 

Staff . 

Prof.  A.  Henderson . 

William  Ivy . 

Montague  Glass . 

Prof.  H.  R.  Lewis . 


William  "Trufant  Ffister  A 

Waddill  Catchings . 

J.  P.  Glass . 

Dr.  Royal  S.  Copeland  .  . 
Nina  Wilcox  Putnam .... 


Science  Service 

Chicago  Tribune  Newspaiiers  Syn¬ 
dicate 

NEA  Service.  Inc. 

Editor's  Copy 

I.iedger  Syndicate 

I.edger  Syndicate 

Ledger  Syndicate 

King  Features  Syndicate 

George  Matthew  Adams  Service 

Graphic  Syndicate.  Inc. 

Central  Press  Assn.,  Inc. 

George  Matthew  Adams  Service 
McNaught  Syndicate 
The  Associated  Newspapers 
N.  Y.  Herald  Tribune 
N.  Y.  World  News  Service 
I’ublishers  Syndicate 
Holmes  Feature  Service 
International  Feature  Service 
Current  News  Features.  Inc. 

Bell  Syndicate,  Inc. 

N.  Y.  World  News  .‘Service 
Premier  Syndicate 
Publishers  Financial  Bureau 

McClure  Newspaper  .Syndicate 
Republic 

Newspaper  Feature  Service 
Bell  .Syndicate.  Inc. 


PUZZLES 


Bell’s  Dots  Puzzles  (d)  (2) . 

Crossword  Puzzle  (d)  (22  in.) . 

Crossword  Puzzles  (d-w)  (2) . 

Crossword  Puzzle  (d)  (2) . 

Crossword  Puzzle  (d) . 

Crossword  Puzzles  (d)  (2) . 

Crossword  Puzzles  (d)  (2) . 

Crossword  Puzzles  (w)  (3) . 

Crossword  Puzzle  (d) . 

Crossword  Puzzles  (d)  (2) . 

Crossword  Puzzles  (w)  (1  tab.  page) .  .  . 
Crossword  Puzzles  (s)  (3) . 


George  Bell 


Various . 

Richard  H.  Tingley 
Richard  H.  Tingley. 


Staff, 

Staff. 


Bell  Syndicate.  Inc. 

The  Associated  Newspaiiers 
Bell  Syndicate.  Inc. 

Graphic  Syndicate,  Inc. 

King  Features  .Syndicate 
Letter  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
NEA  Service.  Inc. 

N.  Y.  Herald  Tribune 
N.  Y.  Herald  Tribune 
Premier  Syndicate 
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Another  Winner- 
The  WORLD’S  Greatest 


I 


COMICS 


Smitty  .... 
Ching  Chow  .  .  . 

Gasoline  Alley 
Gumps  .... 
Moon  Mullins 
Orphan  Annie 
Harold  Teen 
Teddy,  Jack  &  Mary  . 
Winnie  Winkle 
Broadway  ... 


D&S 

Daily 

D&S 

D&S 

D&S 

D&S 

D&S 

Sunday 

D&S 

Daily 


CARTOONS 


W.  E.  Hill  Page . Sunday 

McCutcheon . D&S 

Carey  Orr . D&S 

Gaar  Williams . D&S 


FICTION 

Blue  Rihhon  Daily  Serials 
Blue  Rihhon  Sunday  Serials 
Blue  Rihhon  Short  Stories 
Daily  True  Life  Stories 

HUMOR 

Westbrook  Pegler 

Robert  Benchley — ^John  T.  McCutcheon 
Wire  Service 


WEEKLY 


Letters  from  Paris 

Burns  Mantle  N.  Y.  Theatre  Letter 

Weekly  Hollywood  Letter 

New  York  Society  Letter 

Builders  Page 

Book  Reviews 

Cluh  Ethics 

Fashions  (Paris) 

Maiden  Meditations 
Sport  Page 

Woman’s  Page  (Embroidery,  Beauty,  Cookery, 
etc. 

Puczle  Page. 

DAILY  AND  SUNDAY 

Doris  Blake’s  Heart  Chats 
Cook  Book 

Antoinette  Donnelly’s  Beauty  Column 

Dr.  Evans’  Health  Articles 

R.  H.  L.’s  Column 

Men’s  Fashions 

What’s  Wrong  Here 

Women’s  Fusions 

You  and  Your  Children 

Sentence  Sermons 

Numerology 

**About  Broadway”  hy  Hellinger 

Horoscope 

Children’s  Features 

Woods  and  Waters 

Investor’s  Column 

Farm  &  Garden 


Real  American  Humor  by 

America’s  Foremost  Humorist 


ROBERT  C.  BENCHLEY 

Beginning  the  first  week  in  Oetober 
the  Chieago  Tribune  Newspapers  Syn- 
dieate  will  release  a  weekly  humorous 
artiele  by  this  world-famous  humorist. 


Robert  Benchley 


JOHN  T.  MeCUTCHEON 

Illustrations  for  Benehley’s  artiele  will 
be  made  by  Ameriea’s  leading  eartoon- 
ist,  John  MeCuteheon,  whose  ineom- 
parable  eartoons  appear  on  the  front 
page  of  the  Chieago  Tribune  and  hun¬ 
dreds  of  other  newspapers  every  day. 

Robert  Benchley  began  his  literary  career  with  amty 
Fair  •  •  •  has  served  as  dramatic  critic  of  Life  and  the 
New  Yorker  ...  is  the  author  of  several  recent  Fox 
Movietone  productions  .  .  . 

This  new  Chicago  Tribune  feature  is  bound  to  be 

the  greatest  newspaper  feature  success  of  the  year! 

It’s  new  —  It’s  different  —  It’s  brilliant!  Two  famous 
names  that  command  instant  reader  attention  and  a 
unique  feature  that  is  a  welcome  innovation  in  the  news¬ 
paper  field! 


John  T.  McCutcheon 


Wire  or  write  for  detailed  information  and  prices  rwwl 


THE  GUMPS 
by  Sidney  Smith 


MOON  MULLINS 
by  Frank  Willard 


GASOLINE  ALLEY 
by  Frank  King 


WINNIE  WINKLE 
by  Martin  Branner 


Chicago  Tribune 

TRIBUNE  SQUA 
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Added  to  the  Peerless  Li^  of 

Newspaper  Features 


Chicago  Tribune  Fiction  is 

First-Run — First-Class — Fiction ! 

Each  year  the  popularity  of  Chicago  Tribune  fiction  is 
greater.  Millions  of  newspaper  readers  take  up  their 
favorite  newspaper  eagerly  to  read  the  thrilling  Chieago 
Tribune  serials  and  brilliant  short  stories.  Each  year 
more  publishers  buy  Chicago  Tribune  fietion. 

WHY? 

Because  Chicago  Tribune  fietion  is  bought  in  competi¬ 
tion  with  magazines,  is  written  by  seasoned,  world- 
famous  writers,  and  never  appears  in  any  form  until 
released  by  the  Chicago  Tribune  Syndicate. 

In  the  O.  Henry  Memorial  Award  Prize  Stories  of  1928, 
twenty-five  Chicago  Tribune  stories  of  that  year  were 
awarded  honorable  mention.  Proof  positive  that  Chi¬ 
cago  Tribune  fiction  is  recognized  by  experts  as  the 
finest  fiction  in  America. 


For  the  Ladies! 

No  other  newspaper  syndicate  can  offer  you 
the  complete  and  splendid  array  of  features 
appealing  to  women.  Beauty  .  .  .  fash¬ 
ions  .  .  .  cooking  .  .  .  home  decoration 
.  .  .  child  training  .  .  .  heart  affairs  .  .  . 
a  feature  for  every  interest  in  the  feminine 
realm ! 

And  Just  A  Word  About  The  Comics! 
Seven  daily  comic  strips  that  are  a  riot  of 
laughter. 

Eight  full  pages  in  colors  for  Sunday!  The 
national  and  world-wide  popularity  of  Chic¬ 
ago  Tribune  comic  strip  characters — Andy 
Gump,  Moon  Mullins,  Little  Orphan  Annie, 
Harold  Teen,  Uncle  Walt,  Smitty  and  Win¬ 
nie  Winkle — is  proof  of  their  overwhelm¬ 
ing  superiority  in  the  comic  strip  world. 
The  two  newspapers  with  the  largest  circu¬ 
lations  in  America — the  Chicago  Tribune 
and  the  New  York  News — use  only  Chicago 
Tribune  comics. 


Glance  over  this  list  of  the  names  of  a  few  well-known  authors  whose 
stories  the  Chicago  Tribune  Newspapers  Syndicate  is  offering  at  the 
present  time! 


The  best  comics  that  money  can  buy — 

The  cleverest  comics  the  mind  and  pen  of 
America’s  leading  cartoonists  can  create — 


Octavus  Roy  Cohen 
Thyra  Samter  Winslow 
Wallace  Irwin 
Arnold  Bennett 
Cosmo  Hamilton 
William  Dudley  Pelley 


Ellis  Parker  Butler 
Katharine  Newlin  Burt 
Robert  Hichens 
Douglas  Newton 
Frank  R.  Adams 
Henry  C.  Rowland 


Proofs  and  prices  on  request! 


little  orphan  ANNIE 

by  Harold  Gray 


HAROLD  TEEN 
by  Carl  Ed 


CHICAGO  TRIBUNE  COMICS! 


CHICAGO  TRIBUNE 
PRESS  SERVICE 

A  newspaper  staff  that  encircles  the  globe! 
Every  big  event  in  the  world  is  covered  by  a 
capable  member  of  the  Chicago  Tribune  Press 
Service  staff.  Foreign  news  is  reported  by 
specialists  .  .  .  by-line  stories  are  exclusive 
to  Chicago  Tribune  Press  subscribers.  The 
best  writers  in  the  newspaper  business  send 
in  stories  from  every  corner  of  the  globe. 

Give  your  readers  the  latest  news  first  by 
subscribing  to  the 

CHICAGO  TRIBUNE  PRESS  SERVICE 


Newspapers  Syndicate 

RE,  CHICAGO 


FEATURE  AUTHOR  SYNDICATE 

Crossword  Puzzle  (d> .  Albertson .  Republir 

Crossword  Puzzle  (d)  (2) .  Staff .  United  Feature  Syndicate 

Hart’s  Puzzles  (w)  (5  1/6) .  John  F.  Hart .  Bell  Syndicate.  Inc. 

Letter  Golf  Puzzle  (d) .  NEA  S«yice,  Inc. 

Puxzle  —  I  col.  (d)  (2t^  in.) .  The  Associate  Newspapers 

Ptuale  —  2  col.  (d)  (5  in.) .  The  Associated  Newspapers 

Puzzles  —  crossword  (d)  (2) .  Richard  H.  Tingley .  McClure  Newspaper  Syndicate 

Puzzles  —  crossword  (w)  (2) .  Richard  H.  Tingley .  McClure  Newspaper  Syndicate 

Weekly  Puzzle  Page  (w) .  Premier  Syndicate 


QuackI  QuackI  Quack!  (w)  (1,100) -  Dr.  Rockwell .  McNaiieht  Syndicate 

Query  News  Serrice  (d) .  N.  Y.  World’News  Service 

Questions  and  Answers  (d)  (250) .  McClure  Newspaper  Syndicate 

Questioos  and  Answers  (d) .  Newspaper  Information  .Service. 

Inc. 

Quotations  (d) .  NEA  Service.  Inc. 


Radio  (d) . 

Radio-by-the.Clock  (d)  (I) . 

Radio  Chain  Programs  (d)  (K) . 

Radio  Digest  (w)  (1,000) . 

Radio  Doings  (d)  (I) . 

Radio  Features  (w) . 

Radio  Home-Makers  (dl  (21 . 

Radio  Home-Makers  (w)  (hp) . 

Radio  News  Notes  (dl  (1) . 

Radio  News  Service  (d) . 

Radio  Program  (w)  (I  t^) . 

Radio  Programs  (d)  (t^ . 

Radio  Programs  (d)  (1,000) . 

Radio  Service  (w) . 

Radio  Service  (w)  (16  col.  programs) 

(4  radio  pages) . 

Rasputin,  the  Holy  Devil  (w)  (fp  ill.) . . 

Recipe  Service  (d) . 

Rector’s  Recipes  (d)  fSOO) . 

Review  of  Securi^  Maikets  (w)  col. 

2  charts) . 

Review  Washington  News  (w)  (»i) .... 

Rhymes  of  the  Road  (I  ill.) . 

Right  Angles  fd) . 

Right  Word  (d)  (Sin.) . 

Ritzy  Rosalie  (d)(1) . 

Roadside  Repairs  12)  (ill.) . 

Roger  W.  Babson  lAStter  (w)  (1) . 

Ruth  Bates  Pattern  (d)  (I) . 

Rye  Straw  Sayings  (d)  (6  in.  ill.) . 


.^taff .  Holmes  Feature  Service 

Staff .  Audio  Service 

Staff .  Audio  Service 

Albert  Way .  Penn  Feature 

Staff .  Audio  Service 

Staff. . . .  Washington  Radio  News  Service 

Ida  Bailey  Allen .  Cosmos  Newspaper  Syndicate.  Inc. 

Ida  Bailey  Allen .  Cosmos  Newspaper  Syndicate.  Inc. 

Staff .  Audio  Service 

Staff .  Holmes  Feature  Service 

Staff .  Editor’s  Copy 

Staff .  Audio  Service 

W.  J.  Fagan .  United  Feature  Syndicate 

Israel  Klein .  NEA  Service.  Inc. 

Staff .  N.  Y.  Herald  Tribune 

Rene  Fulop-Miller .  McClure  Newspaper  Syndicate 

Dinah  Day .  Globe  Newspaper  Syndicate 

George  Rector .  I.edger  Syndicate 

Kenneth  8.  Van  Strum . . .  Financial  Press  Service 

H.  S.  Sims .  Editor’s  Copy 

Dudley  Glass .  Premier  Syndicate 

Dr.  Alex  Cairns .  King  Features  Syndicate 

W.  C.  Nicholson . ’The  Associated  Newspapers 

Faith  Burrows .  King  Features  Syndicate 

.  Premier  Syndicate 

Roger  W.  Babson .  Publishers  Financial  Bureau 

.  Graphic  Syndicate.  Inc. 

George  Bingham . George  Matthew  Adams  Service 


"  Sammeh  of  Minsk  ”  (Yiddish-English 

Dialect  (w)  (2) . 

Sayings  of  Mrs.  Solomon  (d) . 

Science  Features  (d) . 

Science  Page  (w)  (1-p) . 

Science-Invention-Nature  (d)  (260) .... 

Science  A  Invention  (w)  (1,006) . 

Science,  Mechanics  and  Invention  Page . 
Scientific  Diet  (3-w  for  6-w) . 

Secrets  of  Health  A  Success  (8)  (d) _ 

Security  Studies  (d)  (with  chart) . 

Seeing  Stars . 


Seen  on  Fifth  Avenue  (6-w) . 

Selected  News  Fillers  (w)  (10,000) . 

Sentence  Sermons  (d-s)  (I  col.  10  in.). . 


“  Dock  ”  Beniamin . 

Helen  Rowland . 

Staff . 

Prof.  H.  H.  Sheldon . 

C.  H.  'SchaVl ; '.  ■ '.  ■. 

Anne  Kinsolving . 

Dr.  George  Walker 

Dr.  Louis  E.  Bisch . 

Staff . 

Dan  Thomas  and  Don 
Wootton . 


Rev.  Roy  L.  Smith . 


Shean  Syndicate  Service 
King  Features  Syndicate 
Holmes  Feature  8er\-ice 
N.  Y.  Herald  'Tribune 
Graphic  Syndicate.  Inc. 

Penn  Feature 

Newspaper  Feature  Service 
King  Features  Syndicate 

International  Feature  Service 
Publishers  Financial  Bureau 

NEA  Service.  Inc. 

Newspaper  Feature  Service 
N.  Y.  World  News  Service 
Chicago  Tribune  Newspapers  .Syn¬ 
dicate 


Barbour  Mildred  Serials  (d)  (1,000) . . . , 
Blue  Ribbon  Serials  (d)  (2) . 


Blue  Ribbon  Serials  (s)  (fp) . 

Dixon  Jane  Serials  (d)  (1,000) . 

Fiction  Serials  (d) . 

Forester,  Ann  (serials  (d)  (1,800) . 

Garden,  Nancy  (Serials)  (d)  (600).  .  .  . 
Hands  Up  (Non-fiction  serial  (20  instal¬ 
ments  ill.) . 

Love’s  Awakening  (serial)  (6-w) . 

Norris,  Margaret  (d)  (500)  (serials) _ 

Standard  Book  (trials . 

Serial  Stories  (d)  . 


SERIALS 

Mildred  Barbour .  Metropolitan  Newspaper  Service 

.  Chicago  Tribune  Newspapers  .Syn¬ 
dicate 

.  Chicago  Tribune  Newspapers  Syn¬ 
dicate 

.lane  Dixon .  Metropolitan  Newspaper  Service 

Popular  Authors . Hoghton  Mifflin 

Ann  Foreeter .  George  Matthew  .4dams  Ser^ce 

Nancy  Garden .  George  Matthew  Adams  Service 


John  Knox . 

Adele  Garrison . . 
Margaret  Norris. 


Serial  Fiction . 

Serial  Story  (ill.)  (d)  (2,500-2,000). 

Serial  Fiction  (d) . 

Serial  Fiction  (I  p.  ill.)  (w) . 

Serials . 


Carolyn  Beecher  and 
others . 


Popular  Authors . 


Series  (d)  (H). 
Serials . 


Serial  Stories  (w)  (2) . 

Serials . 

Serials . 

Serials . 

Serials . 

Serials . 

Serials . 

Daphne’s  In  Love  (Serial)  (21) . 

Furtive  Love  (serial)  (24) . 

ThelMan  From  Morocco  (serial)  (26) . 

The  Green  Archer  (serial)  (25) . 

Ragged  Princess  (serial)  (70  chapters) 
King  by  Night  (serial)  (26) . 


Anthony  Armstrong . 

.Arnold  Bennett 
W’alter  C.  Brown 
J.  S.  Fletcher 
Rufus  King 
Herman  Ijindon 
E.  Phillips  Opnenheim 
Frank  Packard 
Arthur  .Somers  Roche 
Edmund  Snell 
Tx>uis  Jos.  Vance 
Barbara  Webb 
.Anthony  W'ynne 
International  Celebrities . 

Ruby  .Avres . 

Edgar  Wallace 
H.  C.  McNeile 
Elisabeth  Jordan 
Stuart  Martin 
E.  M  Delafield 
.A.  Hamilton  Gibbs 
Cornell  Woolrich 
James  B.  Wharton  and 
others 

(Big  name  authors) . 

Monte  Barrett . 

Rob  Eden . 

Anne  Gardner . 

T.inda  T.ee . 

Priscilla  Wayne . 


King  Features  Syndicate 
Newspaper  Feature  Service 
George  Matthew  Adams  Service 
Metropolitan  Newspaper  Service 

The  Associated  Newsnat>ers 
Ontral  Press  Assn..  Inc. 

Graphic  Syndicate,  Inc 
International  Feature  Seivice 
International  Feature  Service 
Ledger  Syndicate 


Negley  Farson . 
Negley  Farson . 
Edgar  Wallace . 
Edgar  Wallace. 
Edgar  Wallace . 
Edgar  Wallace. 


ledger  .Syndicate 

McClure  Newspaper  S.vndicate 


Publishers  Autocaster  Service 
Register  A  'Tribune 
Register  A  'Tribune 
Register  A  'Tribune 
Register  A  'Tribune 
Register  A  'Tribune 
Republic 

Chicago  Daily  News  Syndicate 
Chicago  Daily  News  Syndicate 
^icago  Daily  News  Syndicate 
Chicago  Daily  News  Syndicate 
Chicago  Daily  News  Syndicate 
Chicago  Daily  News  Syndicate 


FEATURE 

Red  Head  (serial)  (42) . 

The  Frog  (aerial)  (27) . 

Murder  On  the  Gold  Coast  (serial)  (6) 

(12,000  words) . 

Mr.  Randall  Disappears  (serial)  (24) . . . 

Easy  (serial) . 

Lovem  (serial) . 

Miss  nt  (serial) . 

A  Kiss  for  Cotinna  (serial) . 

Love’s  Miracle  (serial) . 

Forest  Love  (serial) . 

Stolen  Love  (serial) . 

Daphne  (serial) . 

Little  Caesar  (serial) . 

Tiger  Heart  (serial) . 

Blue  Blood  and  Red  (serial) . 

Loveproof  (serial) . 

The  Scarlet  Lady  (serial) . 

Half  Wives  (serial) . 

The  Plain  Twin  (serial) . 

Her  High  Knight  (serial) . 

Alias  the  Spook  (serial) . 

Mystery  of  the  Blue  Train  (serial) .... 

Broadway  Melody  (serial) . 

Man  Madness  (serial) . 

Tangled  Love  (serial) . 

Crime  in  the  C^t  (serial) . 

Little  Sins  (serial) . 

Glitter  (serial) . 

Impatient  Griselda  (serial) . 

Two  Stolen  Idols  (serial) . 

Master  of  Money  (serial) . 

Beauty  and  the  Million  (serial) . 

Linda  (seriai) . 

Tiger  Love  (serial) . 

Gangs  of  New  York  (serial) . 

Adventures  in  Arabia  (serial) . 

Yes  Man’s  Land  (serial) . 

Tarboe  (serial) . 

Peaks  of  Desire  (serial) . 

Newport  Girl  (serial) . 

Skyscraper  Murder  (serial) . 

Masked  Hostess  (serial) . 

Good  Girl  (serial) . 

Reno  (serial) . 

A  Good  Woman  (serial) . 

Who’s  Guilty  (serial) . 

Sky  Raider  (serial) . 


AUTHOR  SYNDICATE 

Edgar  Wallace .  Chicago  Daily  News  Syndicate 

Edgar  Wallace .  Chicago  Daily  News  Syndicate 


Edwin  Baird . 

Howard  Vincent  O'Brien . 

Beatrice  Burton . 

Beatrice  Burton . 

Eleanore  Meherin . 

Eleanore  Meherin . 

Haiel  Livingston . 

Hasel  Livingston . 

Hazel  Livingston . 

Hasel  Livingston . 

W.  R.  Burnett . 

Robert  Terry  Shannon . . . 
Robert  Terry  Shannon . . . 
Robert  Terry  Shannon . . . 

Winifred  Van  Duser . 

Winifred  Van  Duser. .  .*. . 

Winifred  Van  Duser . 

Winifred  Van  Duser . 

Winifred  Van  Duser . 

Agatha  Christi  . 

Jack  I.ait . 

Mae  Christie . 

Carolyn  Wells . 

Carolyn  Wells . 

Katharine  Brush . 

Katharine  Brush . 

Dorothy  Scarborough .... 

Frank  L.  Packard . 

Rov  Vickers . 

William  Almon  Wolff.  .  . . 

Virginia  Swain . 

Eustace  Hall  Ball . 

Herbert  Asbury . 

W.  B.  .Seabrook . 

H.  C.  Witwer . 

Sir  Gilbert  Parker . 

Kane  O’Day . 

Gilbert  Rogers . 

Samuel  Spewack . 

Blair  Stevenson . 

Roy  L.  Foley.  . . 

Cornelius  Vanderbilt . 

Tx>uis  Bromfield . 

Evelyn  Johnson  and 

Gretta  Palmer . 

Donald  E.  Keyho . 


Chicago  Dail.v 
Chicago  Daily 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Featufes 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Featives 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 
King  Features 


News  Syndicate 
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Syndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 
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Syndicate 

Syndicate 

Syndicate 


King  Feature*  Syndicate 
King  Feature*  Syndicate 


Non-Fiction  Serials 

Hands  Up  (serial) .  John  Knox . 

All  Quiet  on  the  Western  Front  (serial) .  Erich  Maria  Remarque.. . 
The  King  Who  Preferred  Moonlight  (d) 

(serial) .  Arthur  Weigall . 

Gone  Native  (d)  (serial) .  A.  C.  G.  Hasting* . 

Rain  Before  Seven  (d)  (serial) .  Jesaie  Douglas  Fox . 

April’s  Sowing  (d)  (serial) .  Rosemary  Ree* . 

It  ‘Takes  A  Man  (d)  (serial) .  Elizabeth  McFadden . 

Birds  of  Prey  (d)  (serial) .  John  Goodwin . 

Dead  Man’s  Treasure  (d)  (serial) . John  Goodwin . 

The  Call  of  the  Desert  (d)  (serial) .  Katharine  Woolley . 

The  Scarlet  Lady  (d)  (serial) .  Winifred  Van  Duser . 

Half  Wives  (d)  (serial) .  Winifred  Van  Duser . 

Knight  of  the  Air  (d)  (serial) . Winifred  Van  Duser . 

Cardigan’s  Loves  (d)  (serial) .  Winifred  Van  Duser . 

Alias  the  Spook  (d)  (serial) .  Winifred  Van  Duser . 

The  Newport  Girl  (d)  (serial) .  Gilbert  Roger* . 

Man  Madness  (d)  (serial) .  Mae  Chtietie . 

Love  Proof  (d)  (serial) .  Robert  Terry  Shannon. . . 

The  Lady  Killer  (d)  (serial) . Robert  Terry  Shannon . . . 

Cock  Pit  (d)  (serial) .  Jame*  Gould  C)ot*ens.  . . . 

Vanishing  Men  (d)  (serial) .  G.  McI..eod  Winsor . 

Sinister  House  (d)  (serial)  .  CharleaG.  Booth . 

Eyes  of  A  Gvosy  (d)  (serial) . . John  Murray  Gibbon .... 

The  Man  With  the  Yellow  Eyes  (d) 

(serial) . . .  Rosita  Forbe* . 

The  Abercrombie  Mirstery  (d)  (serial)'. .  Carolyn  Wells . 

The  Crime  in  the  Crypt  (d)  (serial).. . .  Carolyn  Wells . 

Tarboe  (d)  (serial) .  Sir  Gilbert  Parker . 

The  Skyscraper  Murder  (d)  (serial) ....  Samuel  Spewack . 

Freckles  Finds  the  Angel  (d)  (serial) . . .  Jeannette  Stratton  Porter 

Gang  Guns  (d)  (serial) .  Jo*  ph  Gollomb . 

Carter  and  Daughter,  Inc.  (d)  (serial) .  .  Rupert  Hughes . 

Runaway  (d)  (serial) .  Viola  Paradise . 

No  Stockings  (d)  (serial) .  Arthur  Somers  Roche.  . . . 

Ship  News  New  York  (d) .  Staff . 

Short  Romances  of  Everyday  (w)  (fp) . 

Sidewalk  Sermons  (w)  (*i  ill.) .  Zipp . 

Sister  Mary’s  Kitchen  . .  Sister  Mary . 

Smart  Animals  (d)  (150) .  T.  P.  Glass . 

Society  Letter  (w) .  Howard  White . 


King  Feature*  Syndicate 
King  Feature*  Syndicate 


King  Feature* 
King  Feature* 
King  Feature* 
King  Feature* 
King  Feature* 
King  Features 
King  Feature* 
King  Feature* 
King  Feature* 
King  Feature* 
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King  Features 
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Syndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 

S.vndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 

Syndicate 
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King  Feature*  Syndicate 
King  Feature*  Syndicate 
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King  Features  Syndicate 
King  Feature*  Syndicate 
King  Feature*  Syndicate 
King  Feature*  Syndicate 
King  Feature*  Syndicate 
King  Feature*  Syndicate 
Holme*  Feature  Servici' 
National  New*  Service.  Inc. 
Columbia  Newspaper  Service 
NEA  Service,  Inc. 

Republic 

N.  Y.  Herald  Tribune 


1899 


Newspaper 
Features 
For  30  Years 


1929 


CHILDREN'S  PAGE  (we^eklv) — Stories,  verses,  irames.  puezles.  things  to  make.  etr. 

FASHION  PAGE  (weekl.v)— A  Une  sketch  page  of  untuiul  interest.  WiU  give  perfect  printing 
results.  I’p-to-date  copy.  ^ 

CROSS-WORD  PUZZLES  t2-col.  daily)— Hard  and  easy  ones  to  suit  all  Ustee.  Clear-cut 
designs.  <'o|^'  in  maL 

DOT  PUZZLES  (1-col.  daily)— The  jciingsters  never  tire  of  solving  these  interesting  little 
sketches. 

HINTS  FOR  THE  MOTORIST  (2-col.  trl-weekiy)— How  to  get  the  most  out  of  your  car. 
Question  and  Answer  Deiisrtment. 

HOUSE  PLANS  (3-col.  weekly) — Pen  sketches  of  unusually  attractive  homes.  Moderate  priced 
plans. 

NOOZIE  (1-cnl.  daily) — 4''overing  the  laughable  antics  and  sa>ings  of  your  newsboy. 

PEG.  ANN  AND  BARBARA  (1-col.  dail.v) — The  fashion  chit-chat  of  three  modem  girls. 

SMILES  (l-col.  daily) — Service  made  up  of  several  1-col.  illustrated  Jokes  daily.  Ck>od  for 
column  use  or  filler. 

WHO'S  WHO  (2-col.  daily)— Caricature  sketches  of  world  notables.  For  current  and  morgue 
use. 

THE  AO-ROUTE  (monthly) — A  newspaper  house  organ  that  will  build  up  your  advertising. 
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FEATURE 

Somethinc  to  Think  About  (S-w) . 

Special  Features  (d) . 

Special  Features  (1,200) . 

Special  Feature  Pace  (w)  (ill.  semi-news 

features) . 

Special  Macazine  Features  (w)  (varied). 

Sport  Page  Fillers  (w)  (1) . 

Spot  News  New  York  (d) . 

Spot  News  Photocraphs,  also  mats(d). . 

Statesmen  Series  (w)  (1,500) . 

Statesmen  Series  (w)  (1,500) . 

Statesmen  Series  (w)  (1,500) . 

Statesman  Series  (w)  (l,500) . 

Stephen  Leacock  Humorous  Article  (w) 

(2,000) . 

Stock  A  Day  (d)  (400) . 

Stock,  Bond  &  Curb  Market  Tables 

(d)  (8) . 

Stock,  Curb  A  Bond  financial  mats  (d-w) 

Storm’s  Market  Letter  (d)  (H) . 

Story  Behind  the  Opera  (w)  (600) . 

Story  of  America’s  Industries  (d)  ( H  col. 

iU.) . 

Straight  News . 

Strength  Development  (d)  (250-300) .  . . 

Sob  Rosa  (d)  (600) . 

Success  (d)  (2) . 

Sunday  Articles . 

Sunday  Articles  (4-5  ill.) . 

Sunday  Articles  1,400) . 

Sunday  Articles  (1,500) . 

Sunday  Articles  (l,500) . 

Sunday  Morning  Breakfast  (w)  1,000) . . 
Sunday  School  Lesson  (22)  (1) . 

Sunday  School  Lesson  (d) . 

S.  S.  Lesson  (w)  (1) . 

Sunday  School  Lesson  (w) . 

Sunday  School  Lessons  (w)  (500) . 

Sunday  School  Kesson  (w)  (1,200) . 

Sunday  School  Lesson  (w)  (1,000) . 

Sunday  School  Lesson  (w)  (l) . 

Sunday  School  —  The  Graphic  Bible  (w) 
(350  iU.) . 


AUTHOR  SYNDICATE 

Bruno  Lessing .  King  Features  Syndicate 

•Staff .  Holmes  Feature  Service 

Various .  Fining  Press  Syndicate 

.  International  Feature  Service 

Miscellaneous .  N.  Y.  Evening  Poet  News  Service 

.  N.  Y.  World  News  Service 

Staff .  Holmes  Feature  Service 

.  N.  Y.  World  News  Service 

David  Lloyd  George .  United  Feature  Syndicate 

Edouard  Herriot .  United  Feature  Syndicate 

Wilhelm  Marx .  United  Feature  Syndicate 

Benito  Mussolini .  United  Feature  Syndicate 

Stejphen  Leacock .  Metropolitan  Newspaper  Service 

J.  C.  Royle .  Bell  Syndicate,  Inc. 

N.  y.  Evening  Post .  Ledger  Syndicate 

.  N.  Y.  World  News  Service 

Charles  W.  Storm .  Kay  Features,  Inc. 

J.  J.  Geller .  N.  Y.  Herald  Tribune 


Staff. 


Galen  Gough . 

Mimi . 

Lincoln  Adams . 

Elsie  Robinson . 

Bruce  Barton . 

The  Washington  Idler.. . . 
William  Lyon  Phelps .... 

Frank  Simonds . 

Roe  Fulkerson . 

Rev.  P.  M.  MacDonald 

D.  D . 

Dr.  Alvin  E.  Bell . 

Henry  Radcliffe . 


Financial  Press  Service 
Fining  Press  Syndicate 
Graphic  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Graphic  Syndicate,  Inc. 

Kiiu  Features  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
McClure  Newspaper  Syndicate 
McNaugbt  Syndicate 

Batten.  Ltd. 

Central  Press  Assn.,  Inc. 
Editor’s  Copy 
NEA  Service,  Inc. 

Publishers  Autocaster  Service 
Republic 

Star  Newspaper  Service 
Western  Newspaper  Union 


Dr.  Samuel  D.  Price. . 

Wm.  Southern,  Jr.  . . , 

Dr.  Salem  Bland .... 

Rev.  P.  B.  Fitzwater. 

Dr.  Lewis  Browne .  McClure  Newspaper  Syndicate 


Tales  of  Real  Dogs  (w)  (1,200  ill.) . Albert  Payson  Terhune. .. 

Talks  (w)  (1,000) .  l^th  Johnson . 

Technical  Bews  A  Features  (d) .  Staff . 

Teepee  Tales  (d)  (500) .  El  Comancho . 

TeUing  the  World  (d)  (600) .  Neal  O’Hara . 

Test  Your  Knowledge  (d)  (l) . 

Texas  Guinan’r  Life  Story  (24  chap) . . .  Texas  Guinan . 

That  Body  of  Yours  (d)  (600) . Dr.  James  W.  Barton. . . . 

That  Little  Game  (w)  (3  col  by  6  in.). . .  Bert  Link . 

That  Radio  of  Yours  (w)  (500) . Staff . 

The  Beauty  Shop  (d)  (500) .  Frances  Olivier . 

The  Dial’s  Diary  (radio)  (w)  (1,000)... .  Staff . 

The  Home  in  Good  Taste  (d)  ( ‘U . Sara  Hiland . 

The  Home  Kitchen  (3-w) .  A.  L.  Barry . 

The  Household  (d)  (250) .  Lydia  LeBaron  Walker . . . 

The  Information  Bureau  (d  or  w)  (14)- .  -Staff . 

The  Once  Over  (A)  (H) .  H  I.  Phillips . 

The  Week  on  Broadway  (w) .  Gilbert  Swan . 

The  Woman  of  It  (d)  (1,000) .  Marguerite  Mooers  Mar¬ 
shall . 

The  World  and  All  (d) .  Charles  B.  Driscoll . 

The  World’s  Window  (d)  (1,000) . Pierre  Van  Paessen . 

The  Worst  Story  I  have  Heard  Today  (d) 

(150) .  Will  Rogers . 

The  Science  of  Life  (d-w) .  H.  G.  Wells,  .Ir.,  Huxley 

and  Philip  Wells . 

The  Stage  (d)  (1) .  Wilella  Waldorf . 

The  Use  of  Money  (d-w)(tifle  tentative)  Henry  Ford . 

Theatrical  Letter  (w)  (800) .  Percy  Hammond . 

Theatrical  Letter  (a)  (1,000) .  World  critic . 

Theatrical  Review  (w)(l) . 

Theatrical  Reviews  A  News  (d) . Staff . . 

This  Canada  of  Ours  (d)  (5) .  J.  S.  Morrison  and  Maud 

Morrison  Stone . 

This  Gala  World  (d)  (300) .  June  Provinces . 

This  IS  Anniversary  of  (d)  (1) . 

This  Marriage  Business  (w)  (1,000)... .  Connie  A  Bert . 

This  Week  (w1  (1) .  .\rfhur  Brisbane . 

Three  Gen.  Interest  Page,  each  with  one 

ill.  story  (s) . 

Three  Minute  Journeys  (28) .  Temple  Manning . 

Thru  A  Woman’s  Eyes  (S-w)  (500) .  Jean  Newton . 

Tiny  Tot  Tales  (d)  ( J^) .  Martha  Hart . 

Tips  for  Tinkerers  (2)  (iU.) . 

Today  (d) .  .\rthur  Brisbane . 

To-day  in  Storyland  (fp)  (w) . 

Today’s  Bible  Verre  (d)(1) . 

Today  in  Astrology  (d)  ( ji) .  Belle  Bart . 

Today’s  Talk  (d)  (500) .  George  Matthew  Adams.. 

Today’s  Woman  (d)  (1) .  Marion  Clyde  McCarroll. 

Tom  Sim’s  Laughlines  (d)  (H) .  Tom  Sims . 

Tomorrow’s  Menu  (d)  (260) . 

Trade  News  A  Features  (  d) . Staff . 

Today’s  Talk  (d)  (500) .  George  Matthew  Adams.. 

Today’s  Woman  (d)  (1) .  Marion  Clyde  McCarroll. 

Tom  Sim’s  Laughlines  (d)  ( H) .  Tom  Sims . 

Tomorrow’s  Menu  (d)  (250) . 

Trade  News  A  Features  (d) .  Staff . 

Travel  (w)  (2,000) .  Edward  Hart.  2nd . 

Travels  in  Natureland  (d)  (7  in.) . - . 

Truth  About  Love  A  Marriage  (2-w) . 

Twelve  Star  Serial  Wheel  (d)  (2,000) 


McNaught  Syndicate 
Republic 

Holmes  Feature  SeiA’ice 
Republic 
N.  Y.  World 
Graphic  Syndicate,  Inc. 
King  Features  Syndicate 
Bell  Syndicate,  Inc. 
National  News  Service,  Inc. 
Ullman  Feature  Service 
N.  Y.  World 
Ullman  Feature  Service 
I.edger  Sundicate 
Newspaper  Feature  Service 
Bell  Syndicate,  Inc. 
National  Feature  Service 
The  Associated  Newspapers 
NEA  Service,  Inc. 


N.  Y.  World 

Central  Press  Assn.,  Inc. 

N.  Y.  World 


Elinor  Glyn . 

Eminent  authors. 


McNaught  Syndicate 

Doubleday-Doran  Syndicate 
N.  Y.  Evening  Post  News  ^r\'ice 
Doubleday-Doran  Syndicate 
N.  Y.  Herald  Tribune 
N.  Y.  World 

N.  Y.  World  News  Service 
Holmes  Feature  .Service 


Batten.  Ltd. 

Chicago  Daily  News  Syndicate 
NEA  Service,  Inta 
Bell  Syndiscate,  Inc. 

Publisher  Autocaster  Sen-ice 

Newspaper  Feature  Service 
Newspaper  Feature  Service 
Beil  Syndicate,  Inc. 

Register  &  Tribune 
Premier  Syndicate 
Newspaper  Feature  Service 
National  News  Service,  Inc. 
Graphic  Syndicate.  Inc. 

I-edger  S.vndicate 
George  Matthew  .Adams  Service 
N.  Y.  Evening  Post  News  Service 
Kay  Features,  Inc. 

McClure  Newspaper  Syndicate 
Holmes  Feature  ^rvice 
George  Matthew  .Adams  Service 
N.  Y.  Evening  Post  News  Seniee 
Kay  Features,  Inc. 

McClure  Newspaper  Syndicate 
Holmes  Feature  &n-iee 
United  Feature  Syndicate 
The  Associated  Newspapers 
King  Features  Syndicate 
Metropolitan  Ncwspaiier  Service 


u 


Uncle  Ray’s  Comer  (d)  (400) .  Ramon  Coffman .  Publishers  Syndicate 

Uncle  Sam  Presents  (d)  (300) .  R.  H.  I.erraw .  National  Feature  Service 

Uncommon  sense  (d)  1600) .  John  Blake .  Bell  Syndicate,  Inc. 

Under  the  Top  (w)  (3,000) .  Various .  Curren  News  Features,  Inc. 


Vestpocket  Anthology  (d)  (600) .  Robert  J.  Casey .  Chicago  Daily  News  Syndicate 


Views  and  Reviews  (w)  ('2) .  (Juotations 


Editor’s  Copy 


Virginia  Vane  Says  (d)  (1,000) .  Virginia  Vane .  Bell  Syndicate,  Inc 


VERSE 


The  Associated  Newspapers 


Daily  Poem  (d)  (8  in.) .  .Anne  Campbell.  . . _  _ 

Every  Day  Poems  (d)  (4  in.) .  George  Elliston . The  Associated  Newspapers 

Fragments  from  Great  Poems  (d)  (2) .  Graphic  Syndicate,  Inc. 

More  Tmth  Than  Poetry  (d-w)  (2  H).  -  ■  James  Montapie .  Bell  Syndicate.  Inc. 

The  Rhyming  Optimist  (6-w) .  Aline  Mechaelis .  International  Feature  Service 

Verse  —  Lyrics  of  Life  (d)  (150) .  Douglas  Malloch .  McClure  Newspaper  Syndicate 


AUTHOR 

w 


SYNDICATE 


Walt  Mason,  Himself  (d)  (rhyme) . 

Washington  Daily  Comment  (d)  (1) . . . . 

Washington  Letter  (d) . 

Way  of  the  World  (d) . 

Weather  Cats  (d) . 

We  Women  (A)  (H) . 

Week-end  London  Market  Review  (w) 

(1) . . 

Week  in  Finance,  The  (w)  (1) . 

Weekly  Cover  Page . 

Weekly  Insurance  Report  (w)  ( H) . 

Weekly  News  Stories  (w)  (400) . 

Weekly  Short  Fiction  (w)  (4500) . 

Weekly  Stock  A  Financial  Feature  (w) 

(chart  and  200  w.) . 

What’s  Behind  Your  Stock?  (d)  (chart 

and  200  w) . 

What  Do  You  Know?  (d) . 

What  Does  the  Good  Book  Say  (d)  (1) . . 
What  Does  Your  Handwriting  Tell?  (d) 

(2) . 

W^t  Is  Your  Emotional  Age  (d-w)  (1) . . 
What’s  the  Answer?  (d)  (library  in 

miniature) . 

What  Today  Means  to  You  (d)  (450) . . . 

What’s  What  (d)  (li) . 

What’s  Wrong  Here?  (d)  (5  in.  1  col.). . 


Who’s  Who  and  Timely  Views  (d) . 

Why  We  Do  What  We  Do  (A)  (350) . . . 
Will  Rogers  Wired  Humorous  Com¬ 
ments  (d)  (75-100) . 

Will  Roger’s  Humorous  Article  (w) 

(1,200  ill.) . 

Window  Shopping  (d)  (4  in.) . 

With  Women  of  Today  (d) . 

Woman’s  Day  (d) . 

Woman’s  Page  Copy  (w)  (2) . 

Woman’s  Feature  Article  (d)  (ill.) . 

Woman’s  Household  Page  (w)  (7-8  ill.) . 

Woman’s  Philosophy,  A  (d)  (600) . 

Women’s  Page  (w)  (fp) . 


Women’s  Page  Features  (d) . 

Wonder  Spots  of  Empire  (500) . 

Wonders  of  the  World  (d)  (400) . 

Woodrow  Wilson.  Life  and  Letters  (d-w) 

Word  Hunt  (d)  (2) . 

Word  Pirramids  (d)  (2) . 

World  Famous  Stories  (d)  (1) . 


Walt  Mason .  George  Matthew  Adams  Service 

John  E.  Nevin .  Graphic  Syndicate,  Inc. 

Charles  P.  Stewart .  Central  Press  Asen.,  Inc. 

Grove  Patterson .  Central  Press  Assn.,  Inc. 

.  NEA  Service,  Inc. 

Betty  Brainerd .  Associated  Newspapers 

Arthur  W.  Kiddy .  Ledger  Syndicate 

Paul  Willard  Garrett .  I.,^ger  Syndicate 

Virginia  Huget .  King  Features  Syndicate 

Geo.  Miller .  Ledger  Syndicate 

Miscellaneous .  Publishers  Autocaster  Service 

Prominent  writers .  Bell  Syndicate,  Inc. 

Staff .  Cambriege  Associates.  Inc. 

Staff .  Cambridge  Associates.  Inc. 

Sabina  Connolly .  King  Features  Syndicate 

Rev.  W.  Keeler .  Graphic  Syndicate.  Inc. 

Janet  Winton .  Graphic  Syndicate,  Inc 

J.  George  Frederick .  Current  News  Features,  Inc. 

.  King  Features  Syndicate 

Mary  Blake .  Bell  Syndicate,  Inc. 

Helen  Decie .  Ledger  Syndicate 

.  Chicago  Tribune  Newspapers  Syn¬ 
dicate 

.  Central  Press  Assn.,  Inc. 

Mehran  K.  Thomson _ McClure  Newspaper  Syndicate 

Will  Rogers .  McNaught  Syndicate 

Will  Rogers .  McNaught  Syndicate 

Helen  M.  Emery .  The  Associated  Newspapers 

Lilian  Campbell .  Central  Press  Assn.,  Inc. 

Allene  Sumner .  NEA  Service.  Inc. 

Florence  Riddick  Boys. . .  Woman’s  Page  Copy 

Helen  Hadakin .  King  Features  Syndicate 

Mary  Marshall .  McClure  Newspaper  Syndicate 

Ruth  Cameron .  George  Matthew  Adams  Serwe 

.  Chicago  Tribune  NewspaperHbyn- 

dicate 

.  Keystone  Feature  Service 

Lyman  Jackes .  Batten,  Ltd. 

G.  G.  Welles .  Republic 

Ray  Stannard  Baker .  Doubleday-Doran  Syndicate 

Alexander  Lichtentag.  ...  N.  Y.  Herald  Tribune 

Walter  B.  Gibson .  I-edger  Syndicate  „  , 

.  Cosmos  Newspaper  Syndicate.  Inc. 


You  and  Your  Children  (d)  (1  col.  10  in.) 
You  and  Your  Children  (s)  (1) . 


You  and  Your  Handwriting  (d) 
Your  Baby  and  Mine  (d)  ('  2) . 
Your  Baby  and  Mine  (w)  (1) . . 

Your  Birthday  (d)  (1) . 

Your  Children  (d) . 

Your  Home  and  You  (d)  (350) . . 
Your  Ruling  Star  (series) . 


Gladys  HuntingtonBevans 
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7  ve  aren  t  selling  you 


Triumphant  and  incontestable  as  it  is,  but  we 
are  impressing  on  you  an  axiom  that  you  must 
depend  upon  King  Features  Syndicate  for  publi¬ 
cation  rights  to  the 

World’s  Greatest  Hits  and  Achievements 

So  far  in  1929  King  Features  Syndicate  has 
added  more  successful  new  features  than  all 
other  syndicates  comMned. 


Believe  It  or  Not 

by  RIPLEY 


Sioce  Robert  L.  Ripley’s  book, 
"Believe  It  or  Not",  became  a  best 
seller,  the  Ripley  craze  is  sweeping 
the  country.  But  the  cartoons  in  the 
book  had  all  been  printed  before. 
His  new  and  original  cartoons 
are  available  to  newspapers  only 
through  KING  FEATURES  SYN¬ 
DICATE. 


The  Hearst-Zeppelin 
Flight  Around  the  World 

The  greatest  newspaper  story  and  the  great¬ 
est  example  of  newspaper  enterprise  ever 
conceived.  Daily  exclusive  stories  by  Karl 
H.  von  Wiegand,  Sir  Hubert  Wilkins  and 
Lady  Drummond  Hay  obtainable  only 
through  KING  FEATURES  SYNDICATE. 


”Skippy” 

by  CROSBY 


America’s  greatest  juvenile 
character  since  Tom  Sawyer. 
A  lovable  urchin  whose  antics 
and  wise-cracks  are  followed 
every  day  by  a  nation  of  children 
from  the  ages  of  six  to  sixty. 
Skippy  is  now  getting  double 
exploitation  through  best  sell¬ 
ing  books  glorifying  him. 


King  Feamres  are 
now  being  sold  in 
sixteen  languages. 
Thirteen  of  the 
sixteen  countries 
south  of  the  Rio 
Gfande  are  enter¬ 
tained  by  King 
Features. 


KING  FEATURES 

International  Features  Service  •  International  Illustrated  News  •  Premier 

New  Address:  233  Esist 
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6 

Beatrice  Burton 

All  Quiet  ott  the 

Walter  Winchell 

**EASY*’ 

Western  Front 

"ON  BROADWAY” 

A  sure  fire  writer  whose  hold  over  newspaper 
readers  is  amazing.  In  "EASY”  her  first  novel 
after  a  long  vacation,  Beatrice  Burton  reaches 
new  heights  in  her  uncanny  power  to  keep  an 
enormous  audience  alert  and  expectant  for 
every  new  installment. 

The  Best  Selling  newspaper  serial  of  all 
time  is  still  in  hot  demand.  Just  when 
most  editors  would  have  said  that  war 
stories  were  passe.  King  Features  Syndi¬ 
cate  offered  Erich  Maria  Remarque’s 
astonishing  book  and  upset  all  records. 

The  most  amazing  newspaper  phenomenon  of 
our  times — the  man  who  is  creating  a  new 
American  diaionary  of  slanguage.  He  knows 
everybody  worth  knowing  and  his  inside  stories 
of  the  great  and  near-great  have  brought  Broad¬ 
way  home  to  every  other  Broadway. 

7 

8 

9 

John  Held 

Crawford  Young 

Emil  Ludwig 

^MERELY  MARGIE  ^ 

'MORTIMER” 

and  the  Vatican 

Merely  Margie  was  a  riot  as  a  daily  comic  strip 
— now  John  Held,  Jr.’s  full  Sunday  page  in 
colors  depicting  the  college  flapper  and  the 
college  sheiks  corrals  more  laughs  than  ever 
before.  In  this  new  form,  Margie  is  busy  cap¬ 
turing  an  even  greater  following. 

"MORTIMER”  starts  in  the  House  of  Hits  with 
even  greater  success  than  "Clarence.”  Crawford 
Young  developes  a  cackling  line  of  comedy 
through  his  delineation  of  the  great  American 
husband  boobing  his  way  through.  He  punc¬ 
tures  the  balloon  and  lets  out  the  hot  air. 

When  such  an  event  as  the  emergence  of  the 
Pope  from  the  V atican  takes  place.  King  Features 
Syndicate  always  excels.  For  this  history-making 
ceremony  the  most  famous  historian  was  en¬ 
gaged  and  his  story  was  worthy  of  the  biogra¬ 
pher  of  Napoleon,  Bismarck  and  Lincoln. 

lO 

11 

12 

Horton  Smith 

W.  M.  Marston 

W.  R.  Burnett 

ON  GOLF 

Psychologist 

"LITTLE  CAESAR” 

The  sensation  of  the  sport  world  at  2 1  ...  it’s 
little  wonder  an  immense  army  of  readers  is 
following  this  "Lindy  of  the  Links.”  He’s  done 
big  things  and  experts  agree  that  he  is  on  his 
way  to  bigger  achievements.  Horton  Smith  is 
one  of  the  livest  wires  in  the  sport  world  today. 

One  of  the  notable  features  produced  under  the 
colors  of  K.  F.  S.  is  the  series  of  pages  by  Prof. 
William  M.  Marston,  lecturer  in  psychology  at 
Columbia  University  and  author  of  "Emotions 
of  Normal  People”,  analyzing  current  news 
stories  and  situations. 

A  best  seller — sweeping  the  country  like  wild 
fire  because  it  is  the  most  breath-taking  crime 
story  ever  written.  Burnett  in  phrases  livid  with 
actuality  literally  turns  racketeers  inside  out — 
Result,  a  melodrama  that  bites  and  leaves 
the  reader  gasping. 

Antf  these  twelve  world-beaters  supplement  an  array 
already  by  far  the  greatest  and  proved  most  productive 

in  circulation  results.  i, 


SYNDICATE.  Inc. 


Syndicate  •  Newspaper  Feature  Service  •  International  News  Photos 


45/a  Street,  New  York  City 


More  newspapers 
were  served  by 
K.F.S.  during  July 
and  again  in  August 
(the  so-called  dull 
months)  than  ever 
before  in  the  his¬ 
tory  of  K.F.S.  or  any 
other  syndicate. 


1/  . 
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FEATUKS  AUTHOR  SYNDICATE 

CianbeU’f  Coosin  (d)  (C) .  Jack  Callahan .  Kina  Features  Syndicate 

Clarabelle’s  Cousin  (w)  (7-8) .  J.  Callahan .  King  Features  Syndicate 

Clarence  (w)  (7  or  8) .  Weare  Holbrook  A  Frank 

Foaarty .  N.  Y.  Herald  Tribune 

Clifford  McBride’s  (w)  (teb.  or  half  page)  Clifford  McBride .  McNaught  Syndicate 

College  Honor  (w)  (\4)  (8)? .  College  Humor  Mag . Bell  Syndicate,  Inc. 

Comic  Cartoons  (d)  (1) .  European .  Star  Newspaper  Service 

Comic  Cutlets  (d)  (1) .  Various .  Keystone  Feature  Sei^-ice 

Condensed  Service  (w) .  Watson  Davis  and  staff. .  Science  Service 

Connie  (d)  (8) .  Frank  Godwin .  I>edger  Syndicate 

Connie  (w)  (fp  color) .  Frank  Godwin .  I.e<^r  Syndicate 

Conquest  of  me  Air  (d)  (8) .  Nicholas  Afonsky .  McClure  Newspaper  Syndicate 

Count  Screwloose  of  Tooloose  (w)  (7). .  Milt  Grose .  N.  Y.  World 

Cover  Page  (w)  (fp  black  and  white  and 

colors) .  Various .  I.edger  indicate 

Crossword  Pnizles  (d)  (2) .  Staff .  United  Frature  Syndicate 

Crossword  Puzzles  (s)  (4) .  Staff .  N.  Y.  World 

Crossword  Puzzle  (d)  (2) .  Suff .  N.  Y.  World 

Cover  Pages  (colors) .  C.  W.  Anderson .  M.  E.  Weaver  Syndicate 

Perry  Barlow 
J.  DeMiskey 
De  Pauw 
Alan  Dunn 
Leonard  Dove 
John  Elmore 
Mary  Petty 
Garrett  Price 
John  Reynolds 
Carl  Rose 
Shermund 

O.  Soglow 
Trent 

P.  Webb 
Wm.  Wolfson 


D 

Daily  Editorial  Cartoon  (3  col.) .  Quin  Hall .  King  Features  Syndicate 

Daily  Feature  Service  (d)  (4p.) . Staff .  N.  Y.  World 

Danny  (d)  (5) .  Bernard  Dibble . Graphic  Syndicate.  Inc. 

Dickey’s  Dogs  (w)  (2  or  3) .  Robert  L.  Dickey .  Metropolitan  Newspaper  Serxice 

Divot  Diggers  (d)  (8) .  Dick  Dorgan .  Bell  Syndicate.  Inc. 

Dizzy  Dramas  (d)  (1,2-8) . Joe  Bowers .  lyedger  Syndicate 

Do  you  Know  (d)  (1) .  Kaharl .  McClure  Newspaper  Syndicate 

Dof  Days  (d)  (2) .  D.  T.  Carlisle .  McClure  Newspaper  .Syndicate 

Domg  of  me  Duffs  (d)  (8) .  Buford  Tune .  United  Feature  Syndicate 

Dolly  Dimples  A  Bobby  Bounce  (d)  (6) .  Grace  Drayton .  King  Features  Syndicate 

Dot  Puzzles  (d)  (1) . J.  L.  G .  Keystone  Feature  Service 

Dot  Puzzles  (d)  (2) . J.  L.  G .  Keystone  Feature  Service 

Double  Truck  Features  (dp) .  International  Feature  Service 

Down  the  Road  (w)  (3-4) .  Frank  Beck .  Bell  Syndicate,  Inc. 

Dumb  Bells  (d)  (l) .  "  Gar  " .  I^edger  Syndicate 

Dumb  Dora  (d)  (8) .  Chic  Young .  Newspaper  Feature  Service 

Dumb  Dora  (w)  (7-8) .  Chic  Young .  Newspaper  Feature  Sei^-ice 
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Editorial  Cartoons  (6w) .  Nelson  Harding .  King  Features  Syndicate 

Editorial  C!artoons  (d-s)  (3) .  Carey  Orr .  Chicago  Tribune  Newspaper  Syn¬ 

dicate 

Editorial  Cartoon  (d)  (3) .  Jesse  Cargill .  Central  Press  Association 

Eddie’s  Friends  (d)  (3  or  8) .  Knott .  International  Feature  Sen-ice 

Elmer  (w)  (7-8) .  Fera .  Newspaper  Feature  Sen-ice 

Ella  Cinders  (d)  (5  or  8) .  Bill  C/ounselman  and 

Charlie  Plumb .  Metropolitan  New-spaper  Service 

Ella  Cinders  (w)  (fp  color) .  Bill  Counselman  and 

Charlie  Plumb .  Metropolitan  Newspaper  Seri-ice 

Embarrassing  Moments  (d)  (2) .  Herriman .  King  Features  Syndicate 

Smel  Cartoons .  NEA  Service,  Inc. 

Etta  Kett  (d)  (8) .  Paul  Robinson .  Central  Press  Association 

Eve’s  Epigrams  (d)  (1) .  Agnes  Hucks .  I.edger  Syndicate 

Everyday  Movies  (d)  (3) .  Wortman .  N.  Y.  World 

Everyming’s  Dp  to  Ma  (w)  (8) . Pa  Schall .  National  News  Service,  Inc. 
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Ellis . 
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Kabibble  Kabaret  (d)  (2) .  Hershfield .  International  Feature  Service 

Katzen jammer  Kids  (w)  (7-8) .  Knerr .  International  Feature  Sen-ice 

KeepiM  Up  With  me  Joneses  (d)  (5-8).  Pop  Moiiiand .  Associated  Newspapers 

Kelly  Uds .  George  Rohlfing .  World  Color  Printing  Co. 

Ketten  Comics  (d)  (3) .  Maurice  Ketten .  N.  Y.  World 

Kettner  Cartoons  (d)  (2  or  3) .  M.  G.  Kettner .  Western  Newspaper  Union 

Ketmer  Cartoons  (w)  (2  or  3) .  M.  G.  Kettner .  Western  Newspaper  Union 

Kiddie  Kapers  (d)  (2) .  Rill  Bailey .  Columbia  Newspaper  Service 

Kirby  Political  Cartoons  (d)  (3) .  RoIIin  Kirby .  N.  Y.  World 

Krazy  Kat  (d)  (2  or  6) .  Herriman .  International  Feature  Sen-ice 

Krazy  Kat  (w)  (7-8) .  Herriman .  International  Feature  Sen-ice 
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Laffs  in  Today’s  News  Dispatches  (d) 

(5) .  Ving  Fuller .  Graphic  Sy-ndicate,  Inc. 

Lady  Bountiful  (w)  (Black  2-4  Colors  1  p)  Gene  Carr .  McClure  Newspaper  Syndicate 
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Famous  Fans  (d)  (3) .  Hopp .  Columbia  New-spaper  Sen-ice 

Famous  Love  Romances  (d)  (8) . Nicholas  Afonsky .  McClure  Newspaper  Syndicate 

Fashion  Plaque  (d)  (1) .  NEA  Service,  Inc. 

Felix  me  Cat  (d)  (8) .  Pat  Sullivan .  Newspaper  Feature  Sen-ice 

Felix  (w)  (7-8) .  Pat  Sullivan .  Newspaper  Feature  Sen-ice 

Finney  of  Force  (d)  (8) .  W.  O.  Alexander . Western  Newspaper  Union 
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Held,  Jr.  John  (4  colors  or  black  cover 

pages) .  John  Held.  Jr .  International  Feature  Service 
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W.  E.  Hill  Page  (s)  (fp  A  tab.) . .  W,  E.  Hill .  Chicago  Tribune  Newspapers  Syn¬ 

dicate 

How  Brimt  is  Tour  Baby  (d)  (ill.) . Dr.  June  E.  Downey . Science  Service 

Homan  Interest  Cartoons  (d)  (3) . Herblock .  The  Associated  Newspapos 

Humorous  Cartoons  (d-s)  (3) . Gaar  Williams .  Chicago  Tribune  New-spapers  Syn¬ 

dicate 

Humorous  Drawings  for  rotogravure  and 

magazines  (w)  (varies) . C.  W.  Anderson .  M.  E.  Weaver  Syndicate 

Perry  Barlow 
J.  DeMiskey 
De  Pauw 
Alan  Dunn 


Once  the  srientist  yyorked  in  garret  or  secret  den.  concealing  his  discov. 
eries  from  common  men,  priests,  and  kings  who  did  not  understand. 

But  now  only  the  intricacies  of  science  itself  stand  between  the 
searchers  for  truth  and  laymen. 

To  translate  science  for  the  man  in  the  street  is  the  task  of  Science 
Service.  Millions  now  read  accurate,  interesting  news  reports  of  science 
progress  prepared  by  Science  Service’s  expert  staff  writers  and  printed 
by  the  country's  leading  newspapers. 

It  wag  not  so  a  mere  few  years  ago.  Then  newspapers  without  the 
specialized  assistance  of  Science  Service  were  forced  to  rely  upon  the 
willing  but  untrained  and  uninformed  general  reporters.  Now  progressive 
editors  no  more  think  of  asking  ordinary  reporters  to  cover  an  intricate 
science  meeting  than  assigning  grand  opera  to  police  reporters. 

Hundreds  of  centers  of  research  are  watched  constantly  by  Science 
Service  staff  writers  and  correspondents.  Within  the  technicalities  of  some 
scientific  report  there  may  lie  new,  vital  facts  capable  of  revolutionizinfc 
the  tomorrows  of  all  of  us.  Trained  eyes  and  brains  detect  such  vital 
science  news  and  write  it  that  all  may  understand.  From  Berlin,  Pasadena, 
New  York  or  even  the  far  heavenly  reaches  of  a  newly  discovered  nebula- 
universe,  such  news  may  come. 

In  news  mail  reports,  wire  services  or  reader-holding  features.  Science 
Service  maintains  its  high  standard  of  scientific  accuracy  combined  with 
vivid  presentation.  Its  staff  is  composed  of  writer-scientists.  The  leading 
scientists  approve,  control  and  aid.  A  variety  of  daily,  weekly  and 
monthly  features  are  available: 


Dully  news  report,  airmailed. 
Telegraphic  spot  science  reports. 
Hearts  and  Heredity. 

Why  the  Weather? 

Nature's  Notebook. 


Science  Shorts. 

Star  Map. 

Isn’t  It  Odd? 

Pacific  Coast  Biological  Notes. 
How  Bright  is  Your  Baby? 


Editors  not  using  Science  Service  news  or  features  are  depriving 
their  readers  of  a  large  portion  of  today's  most  important  newspaper 
material.  Why  not  wire  for  samples  today? 


SCIENCE  SERVICE 


Washington,  D.  C. 
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Postal  Receipts  in  New  England 

nJi 

_ 

Have  Increased  44.9% 


Here  is  another  impressive  fact  which  proves  that  New  Eng¬ 
land  is  going  ahead  by  leaps  and  bounds. 

From  1921  to  1927,  inclusive,  postal  receipts  have  risen  from 
$33,878,000  to  $49,092,000,  an  increase  of  44.9  per  cent.  Since  the 
bulk  of  postal  revenue  comes  from  first-class  mail,  the  figure  is  a 
good  index  of  the  volume  of  business  correspondence  which,  in  turn, 
reflects  to  a  certain  extent,  the  volume  of  business  transactions. 

The  postal  receipts  barometer  does  not  respond  to  fluctuations 
in  individual  commercial  activities,  but  rather  expresses  the  gen¬ 
eral  trend,  and  tends  to  smooth  out  the  minor  rises  and  falls  in 
business  as  a  whole. 

Tabulated,  the  total  receipts  from  1921  to  1927,  are  as  follows: — 


1921  .... 

. $33,878,000 

1924  . 

...$41,411,000 

1922  .... 

.  35,729,000 

1925  . 

, ..  43,498,000 

1923  .... 

.  39,139,000 

1926  . 

...  47,346,000 

1927  . 

, .  .$49,092,000 

New  England’s  steady  progress  in  the  industrial  and  commer¬ 
cial  world  —  advancing  year  by  year  in  prosperity  and  achieve¬ 
ment  means  that  it  will  continue  to  expand  as  one  of  the  country’s 
major  consuming  markets  of  the  national  product. 

National  advertisers  will  find  the  leading  local  daily  news¬ 
papers  listed  below  the  accepted  mediums  of  New  England’s  mass 
consuming  power. 


IIASSACHUSETTS— PopuUtion, 


CONNECTICUT— Population.  1,380,631 


2,300  10,000 

lines  lines 


** Attleboro  Sun  . (E) 

tt Boston  Globe  . (MAE) 

**Boston  Transcript  . (^E) 

**Boston  Post  . ( H) 

**Boston  Poat  . (S) 

**Brockton  Enterprise  ....(E) 

**Fitchburr  Sentinel . (S) 

**HaTerhiir  Gasette  . (E) 

**L.awrence  Eagle-Tribune 

(MAE) 

ttLynn  Item  . (E) 

tt  Lowell  Courier-Citisen  anti 
Evening  Laatier  ..(MAE) 
**New  Betiford  Standard 

Mercury  . (MAE) 

**New  Bedford  Sun^y 

Standard  . (S) 

**North  Adams  Transcript.  (E) 

••PittaSeld  Eagle . (E) 

eeSalem  News  . (E) 

**Taunton  Gazette . (E) 

**Warceater  Telegram  and 

Brening  Gazette  ..(MAE) 
**Worcaeter  Sunday  Telegram 
(8) 


**Bridgeport  Post-Telegram 

(EAM) 

**Bridgepott  Post  . (S) 

**Hartiord  Courant  . (M) 

**Hart{ord  Courant  . (8) 

n Hartford  Times . (B) 

Middletown  Press  . (E) 

ttNew  Haven  Register.. (EAS) 

**New  London  Day . (B) 

ttNorwich  Bulletin  . (M) 

**Norwalk  Hour  . (E) 

ttSouth  Norwalk  Sentinel. .  (E) 

••Stamford  Advocate  . (E) 

••Waterbury  Republican- 

American  . (MAE) 

••Waterbury  Republican  ..(S) 


Circu.  2,500  1 

Ution  Unes  t 


RHODE  ISLAND— Population.  604,387 
Circu-  2,500 
lation  nnan 

ttPawtucket  Times  . (E)  30,362  .08 

••Providence  Bulletin  . (E)  79,345  .20 

••Providence  Journal  ....(M)  44,051  .12 

••Providence  Journal  . (S)  83,345  JO 

••Providence  News  .......(B)  28,245  .06 

••Providence  Tribune  (B)  17,961  .10 

ttWesterly  Sun  . (EAS)  5,654  .04 

ttWoonsocket  CaU  . (B)  15,793  .05 


2,500  18,008 

Um  Umm 


.08 

.20  (B) 
.12  (B) 
.20 
.08 
.10 
.04 
.05 


VERMONT— PopuUtion,  352.428 


MAINE— PopuUtion,  768,014 
••Portland  Press-Herald  Express, 

Sunday  TeUgram  ..(MAE)  61,120 


NEW  HAMPSHIRE— PopuUtion,  443,683 
••Concord  Monitor-Patriot.. (B)  6,576  .045  .03 

ttKeene  Sentinel  . (B)  4,145  .036  .023 

••Manchester  Union- Leader 

(MAE)  32,222  .15  .12 


••Barra  Times  . (E) 

ttBrattUboro  Reformer  ...(E) 
••Burlington  Free  Press... (M) 

ttRuUsnd  Herald  . (M) 

ttSt.  Johnsbury  Caledonian- 
Record  . (E) 


••A.  B.  C.  Publisher’s  Statement,  Ap^  1,  1929. 
ttGovamment  statement,  April  1,  1939. 

(B) Combination  rata  Daily  Journal  and  Eva.  Bulletin. 


SJIKXSSSS  5888 


TME 

LAJT 

WORD 


Some  of  the  Dailies 
that  have  wired  for 
FOX  FEATURES 


New  York  World 
Cleveland  Newa 
Newark  Ledger 
Sacramento  Union 
New  Haven  Register 
Daliaa  Times  Herald 
Bridgeport  Telegram 
Philadelphia  Item 
Vancouver  Sun 
St.  Louia  Post-Dispatch 
Pasadena  Post 
Wilkesbarre  Telegram 
Honolulu  Hochi 
Beaumont  Enterprise 
Cincinnati  Enquirer 
Dayton  Journal 
Allentown  Leader 
Utica  Observer  Dispatch 
New  Bedford  Standard 


Wichita  Eagle 
Butte  Post 

Chicago,  Ill.,  Daily  Journal 
Syracuse,  N.  Y.,  Herald 
Montreal  Star 
New  York  Telegram 
Winnipeg  Free  Press 
Portland  Press  Herald 
Stockton  Independent 
Hollywood  News 
Terre  Haute  Tribune 
Columbus,  Ohio, 

State  Journal 
Austin  Statesman 
Brockton  Times 
Camden  Courier 
Durham  Sun 
Halifax  Chronicle 
Norfolk  Ledger  Dispatch 


Reserve  Your  Territory 
by  Collect  Wire 


/■  “x  , 
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can’t  be  wrong  -  ^  - 


...from  Maine  to  Florida. ..from 
Washington  to  California. ..from 
New  York  to  Hawaii... 

Fox  Features  are  supplied  to  you  territory  and  will  be  protected 
gratis  — there  is  no  obligation,  by  a  common  release  date!  We 
Each  paper  taking  the  service  will  gladly  reserve  your  cover- 
will  have  it  exclusive  in  its  age  for  our  full  blanket  service. 

The  FIRST  paper  answering  automatically 
reserves  each  feature 

FEATURE  SERVICE 

850  Tenth  Ave.,  New  York  City,  N.  Y. 
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(Continued  from  page  64) 


FEATURE 

Let  the  Wedding  Bells  Ring  Out  (d) 

(2  or  4) . 

Let’s  Go  (d)  (6) . 


AUTHOR 


SYNDICATE 


Little  Annie  Roonej  (d)  (C) . 

Little  Benny’s  Notebook  (w)  (3) . 

Little  Jimmy  (d)  (3  or  6) . 

Little  Jimmy  (w)  (7-8) . 

Little  Joe  (d)  (1) . 

Little  Mary  Mixop  Strip  (d)  (8) . 

Little  Nemo . 

Uttle  Orphan  Annie  (d-s)  (5)  (s  fp  or 
tab.) . 


Little  Tommy  Tucker  (d)  ((). 
Looy  Dot  Dope  (d)  (6) . 


McDuSer  (d)  (1). 


.  King  Features  Syndicate 

Grace  Brown  and  Marion 

Moran .  Conde  Nast 

.  King  Features  Syndicate 

Lee  Pape . George  Matthew  Adams  Service 

Swinnerton .  International  Feature  Service 

Swinnerton .  International  Feature  Service 

Knick .  NEA  Service.  Inc. 

Brinkerhoff .  N.  Y.  World 

Windsor  McKay . World  Color  Printing  Co. 

Harold  Gray . Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Herman  Thomas . King  Features  Syndicate 

Milt  Gross .  N.  Y.  World 

Me 

Barrie  Payne . 

M 


Publishers  Syndicate 


Hachamer,  Jefferson  (4  colors  or  black 

cover  pages) . 

Magazine  (d)  (1) . 

Magazine  Cover  (w)  (tab.) . 

Magic  Made  Easy  (d)  (1) . 

Malaria  Mnggs  (d)  (8) . 

Man’s  Wings  (d)  (8) . 

Master  Mysteries  ot  Magic  (w)  (4) . . . . 

Meadowlarks  (d)  (1) . • 

Meet  The  Misses  (w)  (BUck-White 

H  p.  —  tab.) . 

Mes^  Ike  (d)  (8) . 

Minute  Movie  (d)(8) . 

Miscellaneous  Feature  Pages  (w)  (fp). 
Miscellaneous  Picture  Mat 

(d-w) . 

Miss  Adventures  (w)  (7). . . . 

Miss  Information  (d)(1) - 

Modish  Mitzi  (d)  (8) . 

MoUy  (d)  (5  or  8) . 


Mom’n  Po; 
Moon  Ml 


Services 


Jefferson  Machamer . International  Feature  Service 

Staff .  N.  Y.  World 

.  N.  Y.  Herald  Tribune 

Walter  B.  Giheon .  Letter  ^ndicate 

Ben  Dave  Allen .  United  lieature  Syndicate 

Richardson  A  McCormick  King  Features  Syndicate 

Walter  B.  Gibson .  I.ed^r  Syndicate 

Chaa.  Wells .  Central  Press  Association 

Jack  Wilhelm .  McClure  Newspaper  Syndicate 

S.  L.  Huntley .  Chicago  Daily  News  Syndicate 

Ed  Wheelan .  George  Matthew  Adatu  Service 

Various .  Ledger  Syndicate 


>op  (d)  (8) . 

ulUnr  (d-s)  (8)  (s  fp  or  tab.).. . 


Mortimer  (w)  (7-8) . 

Mother  Nature’s  Curio  Shop  (d)  (2).. . . 

Mr.  A  Mrs.  (w)  (7  or  8) . 

Muggr  McGinnis  (d)  (8) . 

Mutt  A  Jeff  (d)  (8-7) . 

Mutt  A  Jeff  (w)  (7-8) . 


Nameless  Cartoons  (w)  (3) . 

Nature’s  Notebook  (d)  (ill.) . 

Nebbs.The  (d)  (8) . 

Nebbs,The  (w)  (7-8) . 

News  Cartoons  (d)  (3  or  4) . 

News  Comic  (d)  (4) . 

News  Picture  Page  (d)  (1) . 

News-In-Views  in  Gravure  (w)  (roto) 

(4  pue  tabloid) . 

News,  Political,  Economic  Cartoon . 

Newsy  Movie  Notes  (w)  (tab.) . 

Nurser,  Rhymes  (d)  (2) . 


Mary  T  uttle . 

Hy  Gage . 

Jay  V.  Jay . 

Medbury,  Illus.  by  Vir¬ 
ginia  Huget . 

Wood  Cowan . 

Frank  Willard . 


Crawford  Young . . 
William  Ferguson . 

C.  A.  Briggs . 

Wally  Bishop . 

Bud  Fisher . 

Bud  Fisher . 


Star  Newspaper  Service . 

Renter  A  Tribune 

I,ed^r  Syndicate 

George  Matthew  Adams  Service 

Premier  Syndicate 
NEA  Service,  Inc. 

Chicago  Tribune  Newspaiiera  Syn¬ 
dicate 

King  Features  Syndicate 
NEA  Service,  Inc. 

N.  Y.  Herald  Tribune 
Central  Press  Association 
Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 


N 


H.  I.  Carlisle .  Register  A  Tribune 

Dr.  Frank  Thone .  Science  Service 

Sol  Hess .  Bell  Syndicate,  Inc. 

^1  Hess .  Bell  Syndicate,  Inc. 

J.  N.  Darling .  N.  Y.  Herald  Tribune 

Haenigsen .  N.  Y.  World 

Staff .  N.y.  World 

.  National  News  Service,  Inc. 

Albert  T.  Reid . Albert  T.  Reid  Syndicate 

Wm.  L.  MacArtbur . Chicago  Daily  News  Syndicate 

Viola  Moore  Higgins .  McClure  Newspaper  Syndicate 


Our  Boarding  House  (d)  (3) . Gene  Ahern .  NEA  Service,  Inc. 

Old  Home  Town  (d)  (3) .  Lee  W.  Stanley . Central  Press  Association 

Oliver’s  Adventures  (d)  (8) . Gus  Mager .  McNaught  Syndicate 

Once  Upon  a  Time  (d)  (8) . W.  J.  Enright .  McClure  Newspaper  Syndicate 

Ophelia’s  Slate  (d)(1) . C.  V.  Dwiggins .  McClure  Newspaper  Syndicate 

Our  Country  Day  by  Day  (d)  (2) . Nicholas  D.  Mount .  Gnmbic  Syndicate.  Inc. 

Outline  of  Oscar  (w)  (7  or  8) . Ellison  Hoover .  N.  Y.  Herald  Tribune 

Outline  of  Polar  Ezirioration  (d)  (6)... .  Ralph  A.  Wolfe . United  Feature  Syndicate 

Outline  of^ Science  (d)  (8) .  Maz  Hahn .  MrClw  Newspaper  Syndicate 

■  “  . .  '  ‘  ~  ■  e,  Inc. 


Out  Our  Way  (d)  (3) . 


Pam  (d)  (8) . 

Parent-Child  Rhymes  (d)  (2) . 
Parking  with  Peggy  (d)  (1). . 


Patterson,  Rnrsell  (4  colors.  Mack  cover 

PaVSon-in-I^w  (d)  (8) . 

Pa’s  Son-in-Law  (w)  (7  or  8) . 

Peter  Pen  (d)  (8) . 

Peter  Rabbit  (w)  (7  or  8) . 

Petey  Dink  (d)  (5  or  8) . 

Pettmg  Patty  (d)  (8) . 

Picture  Page  (2w)  (8) . 

Pictore  Se^on  (d)  (Ji  P-  that) . 

Pinhead  Pete  (cartoon)  (1) . 

Pinky  Dinky  (w)  (8) . 

Pioneers  (w)  (7-8) . 


J.  R.  Williams .  NEA  Service, 


A.  W.  Brewerton . Associated  Newspapers 

Shirley  Rodman  Williams.  McClure  Newspaper  Syndicate 
Laura  Lou  Brookman  and 

Frank  Ellis .  Register  A  Tribune  Syndicate 


Russell  Patterson . . , . 
C.  H.  Wellington.. . , 
C.  H.  Wellington.... 

Nick  Nichols . 

Harrison  Cady . 

C.  A.  Voight . 

Jefferson  Machamer . 

Staff . 

Staff . 


Pglitical  Cartoon  (3w) . 

Pirily  and  Her  Pals  (d)  (8) . . .  < 
Polly  and  Her  Pids  (w)  (7-8). 

Pop  (d)  (2.  3,  4-8) . 

Poor  Pa  (d)  (1) . 

Puzzler  (d)  (8) . 


Terry  Gilkinson . 

Louvrien  Gregmy  A  Glenn 

Chaffin . 

Sam  Hunter . 

Cliff  Sterrett . 

Cliff  Sterrett . 

J.  Millar  Watt . 

Claude  Callan . 

A.  W.  Nugent . 


Racie  Grade  (d)  (1) .  Bond-Nelson . 

Radio  Obituaries  (d)(1) . 

Red  Magic  (w)  (4  tab.  pager) .  World  Staff . 

Reg’lar  Feller-  (d)  (5  or  8) .  Gene  Byrnes . 

Reg’lar  Fellers  (w)  (7  or  8) .  Gene  Byrnes . 

Reid  Cartoons  (d)  (3) .  Albert  T.  Reid . 

Reid  Cartoons  (w)  (3) .  Altert  T.  Reid . 

Roger  Bean  (d)  (8) .  Chic  Jackson . 

Romantic  Cartoons  (3w)  (8) .  Nell  Brinkey  A  Dorothy 

Flack . 

Romantic  Cartoons  (3w)  (7  or  8) . 

Room  and  Board  (d)  (2  or  3) .  Sals  Bostwick . 

Robe  Goldberg’s  (d)  (8) .  Rube  Goldberg . 


International  Feature  Service 
N.  Y.  Herald  Tribune 
N.  Y.  Herald  Tribune 
Assodated  Editors,  Inc. 

N.  Y.  Herald  Tribune 
N.  Y.  Herald  Tribune 
King  Features  Syndicate 
United  Feature  Syndicate 
United  Feature  Syndicate 
Premier  Syndicate 
Publishers  Autocaster  Service 

Bell  Syndicate,  Inc. 

Star  Newspaper  Service 
Newspaper  Feature  Service 
Nesrspaper  Feature  Service 
Bell  Syndicate,  Inc. 
Publishers  Syndicate 
N.  Y.  World 


McClure  Newspaiier  Syndicate 

Audio  Service 

N.  Y.  W’orld 

N.  Y.  Herald  Tribune 

N.  Y.  Herald  Tribune 

Albert  T.  Reid 

Albert  T.  Reid 

George  Matthew  Adams  Service 

International  Feature  Service 
Nesrspaper  Feature  Service 
King  Features  Syndicate 
McNaught  Synfficate 


Saga  of  Steve  West  (d)  (S) . Joe  Archibald . Graphic  Syndicate,  Inc. 

Salesman  Sam  (d)  (8) .  C.  D.  Small .  NEA  Service,  Inc. 

Seezem  A  Squeezem  (w)  (7) . Oscar  Hit .  National  News  S«vice,  Inc. 

School  Days  (w)  (Black  2-4  colors  foU  p. 

tab) .  C.  V.  Dsriggins .  McClure  Newspaper  Syndicate 


FEATURE 

School  Days  (d)  (3) . 

Science  News  Bulletin  (d) . 

Science  News  by  Telegraph  (d) . 

Science  Shorts  (w) . 

Short  Story  Page  (w)  (fp) . 

Side  Glances  (d)  (2) . 

Skippy  (d)  (8) . 

Skippy  (w)  (8,  7-8) . 

Skylark  (d)  (8) . 

SUm  Jim  (w)  (8-7) . 

Slim  Jim  (?) . 

S’Matter  Pop  (d)  (8) . 

S’Matter  Pop  (w)  (7-8) . 

Smitty  (d-s)  (8)  (s  fp  or  tab.) . 


O.  Soglow  line  drawing  (series) . 

Somebody’!.  Stenog  (d)  (8) . 

Somebody's  Stenog  (s)  (fp) . 

Sonny  Sayings  (d)  (I) . 

Splinters  (d)(1) . 

Sport  Cartoon  (d)  (2) . 

Sport  Cartoon  (d)  (3) . 

Squire  Edgegate  (w)  (8) . 

Stanlaws,  Penrhyn  (4  colors  black  cover 

StmiSii  (inj .  .  . 

Starry  Sues  (m)  (l-j4) . 

Strange  As  It  Seems  (d)  (2-3) . 

Such  is  Life  (d)  (2) . 

Sue  to  Lou  (w)  (8-7) . 

Sunday  Fashions  ( )i) . 

Sunday  Magazine  (w)  (10  tab.  pages). . 

Superstitious  Sue  (d)  (1) . 

Susie  Sunshine  (d)  (5) . 

Syker’  Cartoons  (d)  (3) . 

Syncopating  Sue  (d)  (8) . 


AUTHOR  SYNDICATE 

C.  V.  Dwiggins .  McClure  Newspaper  Syndicate 

Watson  Davis  A  Staff ....  Science  Service 
Watson  Davis  A  Staff.. . .  Science  Service 

Emily  C.  Davis .  Science  Service 

Various .  Ledger  Syndicate 

George  Clark .  NEA  Service,  Inc. 

Percy  L.  Crosby .  King  Features  Syndicate 

Crosby. .  King  Features  Syndicate 

E.  F.  Woggon .  United  Feature  Syndicate 

Armstrong .  National  News  Service,  Inc. 

S.  E.  Armstrong .  World  Color  Printing  Co. 

C.  M.  Payne .  Bell  Syndicate,  Inc. 

C.  M.  Payne .  Bell  Syndicate,  Inc. 

Walter  Berndt . Chit^o  Tribune  Newspapers  Syn¬ 

dicate 

O.  Soglow .  M.  E.  Weaver 

A.  E.  Hayward .  Ledger  Syndicate 

A.  E.  Hayward .  Ledger  Syndicate 

Fanny  Y.  Cory .  Ledger  Syndicate 

. . . Columbia  Newspaper  Service 

Stookie  Allen .  United  Feature  Syndicate 

Pete  Williams .  Grapnic  Syndicate,  Inc. 

Louis  Richard .  National  News  Service,  Inc. 

Penrhyn  Stanlaws .  International  Feature  Service 

James  Stokley .  Science  Service 

Dr.  8.  <3.  Barton .  Keystone  Feature  Service 

John  Hiz .  McClure  Newspaper  Syndicate 

Walter  Munson .  Ledger  Syndicate 

C.  R.  Gettier .  Bell  Syndicate,  Inc. 

Vogue .  Conde  Nast 

Staff. .  N.Y.  World 

Chapin .  McClure  Newspaper  Syndicate 

Earl  Hurd .  Graphic  Syndicate,  Inc. 

Chas.  Henry  Sykes . Le^er  Syndicate 

Cecil  Jensen .  Chicago  Daily  News  Syndicate 


Tailspin  Tommy  (d)  (8-8) .  Hal  Forrest  and  Glenn 

Chaffin . 

Tailspin  Tommy  (w)  (7-8) .  Hal  Forrest  and  Glenn 

Chaffin . 

Tark  Detective  Strip  (d)  (8) .  J.  Kenneth  Jones  and 

Aslan  Bey . 

Tarzan  (d) .  Edgar  Rice  Burroughs. . . 

Tarzan  (d)  (6) .  Edgar  Rice  Burroughs.  . . 

Teasers  (d)  (1) .  Walter  B.  Gibson . 

Teddy  Jack  A  Mary  (s)  (fp  A  tab.) ....  Tom  McNamara . 

Telegra^c  Science  Specials  (d) .  Watson  Davis  A  Staff .... 

Telli^  Tommy  (d)  (8) .  Paul  Pirn . 

That  William  Person  (d)  (6) . Jack  Wilhelm . 

The  Bungle  Family  (d)  (8) .  Harry  Tuthill . 

The  Bungle  Family  (w)  (fp)  (colors).. . .  Harry  Tuthill . 

The  Captain  and  the  Uds  (w)  (7) .  Dirks . 

The  Featherheads  (d)  (8) .  Osborne . 

The  Gumps  (d-s)  (8)  (s  fp  or  tab.) . Sidney  Smith . 


The  Kelly  Kids  (w)  (7) .  Ring . 

The  Man  in  the  Brown  Derby  (w)  (7). .  Webster . 

They’ll  do  it  every  time  (d)  (3) . Jimmy  Hatlo . 

Thimble  Theatre  (d)  (2  or  8) . Segar . 

Thimble  Theatre  (w)  (7-8) .  Segar . 

Those  Folks  (w)  (7) .  Ken  Kling . 

“Ticker”  Tapley  (d)(1) .  A.  M.  Langworthy. 

Tillie  The  Toiler  (d)  (8) .  Weetover . 

Tillie  the  Toiler  (w)  (7-8) .  Russ  Westover . 

Tim  Tyler’s  Luck  (d)  (8) .  Lym  Young . 

Tinymitet.  (d)  (2) .  Hal  Ck>chran . 

Toonerville  Folks  (d)  (2-3) . Fontaine  Foz . 

Toonerville  Folks  (w)  (7-8) . Fontaine  Foz . 

'Toots  and  Casper  (d)  (8) . J.  E.  Mxirphy . 

Toots  and  Casper  (w)  (7-8) . Jimmy  Murphy . . . . 

Topical  Cartoon  (d)  (3) .  Thiele . 

Trippy,  the  Pup  (d)  (1) .  Maz  Whitson . 


Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Famous  Books  A  Plays,  Inc. 
Metropolitan  Newspaper  Service 
Le^er  Syndicate 

Chicago  Tribune  Newspapers  Syn¬ 
dicate 

Science  Service 
Kiim  Features  Syndicate 
McClure  Newspaper  Syndicate 
McNaught  Syndicate 
McNaught  Syndicate 
N.  Y.  World 

Wmtem  Newspaper  Union 
Chicago  Tribune  Newspapers  Syn¬ 
dicate 

National  News  Service,  Inc. 

N.  Y,  World 
Premier  Syndicate 
King  Features  Syndicate 
King  Features  indicate 
National  News  Service,  Inc. 
Graphic  Syndicate,  Inc. 

King  Features  Syndicate 
King  Features  Syndicate 
King  Features  Syndicate 
NEA  Service,  Inc. 

Bell  Syndicate,  Ine. 

Bell  Syndicate,  Inc. 

King  Features  Syndicate 
King  Features  Syndicate 
NEA  Service,  Inc. 

Premier  Syndicate 


u 


Uncle  Eben  Says  (d)(1) .  G.  B.  Scheibell .  King  Features  Syndicate 

Uncle  Wiggily’s  Adventures  (w)  (Black- 

White,  H  P-:  full;  tab.  4  colors) .  Howard  Garis  A  Lang 

Campbell .  McClure  Newspaper  Syndioate 

Uncle  Wiggily’f.  Tricks  (d)  (2-4  cols.). .  Howard  Garis  A  Lang 

Campbell .  McClure  Newspaper  Syndicate 


Vanilla  and  the  Villains  (d)  (8) .  Darrell  McClure . King  Features  Syndicate 

Vinettes  of  Life  (w)  (fp)  (Black  and 

white  and  colors) . J.  Norman  Lynd . Ledger  Syndicate 


Wash  Tubbs  (d)  (8) . 

Webster  Cartoons  (d)  (2  or  3) . 

Weed  Political  Cartoons . 

Why  The  Weather  (d) . 

Williams  Cartoons  (d)  (2-3) . 

Willie  Willis  (d)(1) . 

Windy  Riley  (d)  (8) . 

Winnie  Winkle  (d-s)  (6)  (s  fp.  or  tab.).. 

Witty  Kitty  (d)(1) . 


w 

Roy  Crane .  NEA  Service,  Inc. 

H.  T.  Webster .  N.  Y.  World 

Weed .  N.Y.  World 

Chas.  Fitshi^h  Talman. .  Science  Service 

Gluyas  Williams .  Bell  Syndicate,  Inc. 

Robt.  Quillen .  Publishers  indicate 

Ken  lUing .  McNaught  Syndicate 

Martin  Branner . Chicago  Tribune  Newspapers  Syn¬ 

dicate 

Nina  Wilcoz  Putnam ....  Bell  Syndicate,  Inc. 


Yesterdays  (w)  (3) .  Frank  Wing .  Register  A  Tribune 

Young  Buffalo  Bill  (d)  (8) .  Harry  F.  O  Neill . United  Feature  Syndicate 

SPORTS  PAGE  FEATURES 

(Including  Sports  Page  Cartoons  and  Art) 

A 

FEATURE  AUTHOR  SYNDICATE 

All  America  Football  Service  (4-w) .  Knute  Rockne .  The  Christy  Walsh  Syndicate 

Tad  Jones 

Glenn  S.  “  Pop  "  Warner 
W.  A.  Alezander 

All  Canadian  Sport  Cartoon  (3w)  (2-4) . .  Jimmy  Thompson .  Star  Newspaper  Service 

All-Year  Sports  Daily  Cartoon  (Question 

A  Answer  service  (.ti  p.) .  Lank  I.eonard .  George  Matthew  Adams  Service 

As  Told  By  Big  Leaguers  (w)  (1,000). .  J.  P.  Glass .  Republic  Syndicate 

(Continued  on  page  69) 
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FEATURE 

AUTHOR 

SYNDICATE 

FEATURE 

AUTHOR 

SYNDICATE 

B 

L 

Baseball  (d)  (1) .  James  Benjamin. 

Baseball  (d)  (1) .  Arthur  Mann . . . 

Baseball  (d)  (1) .  Boseman  Bulger, 

Baseball  (d)(1) .  G.  W.  Daley.... 

Baseball  (d)  (l) .  Wm.  Hennigan.. 

Baseball  Wisecracks  (d) .  Nick  Altrock. . . . 

Big  League  —  Amateur  —  Contest  (2-W)  Babe  Ruth . 

Boxing  (d)  (1) .  Ed  Van  Every. . 

Bunker’s  Golf  (w)  (1,000) .  Bunker . 


Shean  Syndicate  Service 
N.  Y.  World  News  Service 
N.  Y.  World  News  Service 
N.  Y.  World  News  Service 
N.  Y.  World  News  Service 
The  Christy  Walsh  Syndicate 
The  Christy  Walsh  Syndicate 
N.  Y.  World  News  Service 
Republic  Syndicate 


Lady  Regalar  (w)  (800  w.  ill.) .  C.  Knapp .  McClure  Newspaper  Syndicate 

Locker  Room  Umpire  (d)  ()^) .  Innis  Brown .  Conde  Nast 

Looks  ’Em  Over  (d)  (1) .  Vincent  Treanor .  N.  Y.  World  News  Service 

M 

Mickey  Cochrane’s  World  Series  Dis¬ 
patches  (d) .  Mickey  Cochrane .  Ledger  Syndicate 

Miracles  of  Sports  (5w)  (3) .  Robert  Edgren .  Bell  Syndicate,  Inc. 


c 

Knute  Rockne .  The' Christy  Walsh  Syndicate 

Ralph  Reville .  Star  Newspaper  Service 

R.  L.  Condy .  Star  Newspaper  Service 

Fred  Laeb .  N.  Y.  Evening  Post  News  Service 

D 

Damon  Runyon .  King  Features  Syndicate 

A1  Demaree .  Publishers  Syndicate 

Mickey  Cochrane .  Ledger  Syndicate 

.W.  O.  McGeehan .  N..Y.  Herald  Tribune 

E 

Echoes  from  the  Outdoors  (w)  (1,000) . .  P.  A.  Kinsley . 1  PennlFeature 

F 

Feg  Murray  (w)  (4  col.  300  w) . Feg  Murray .  Metropolitan  Newspaper  Service 

Feg  Hurray  (d)  (2  or  3) .  Feg  Murray .  Metropolitan  Newspaper  Service 

Football  (2-w) .  Capt.  "  BifT  ”  Jones  of 

Army .  The  Christy  Walsh  Syndicate 

Funny  and  Freak  Football  (d) .  J.  W.  Heisman .  King  Features  Syndicate 

Fussy  Foursome  Golf  Cartoon  (w)  (4). .  Vic .  N.  Y.  World 


G 

General  Sports  (d)  (1) .  George  Abbot. . 

Golf  Analysed  (d)  (H') .  Bol  Metsger..., 

Golf  Averages  (w)  (^^) .  J.  P.  Glass . 

Golf  Articles  (2w)  (750  w) .  Bobby  Jones. . . 

Golf  Articles  (2w)  (700) .  Francis  Ouimet 

Golf  Articles  (Iw)  (700  w) .  Gene  Sarasen. . 

Golf  Articles  (3w) .  Horton  Smith.. 

Golf  As  Champions  Play  It  (d)  (1)  (ill.).  Various . 

Golf  &  Hockey  (d)  (1) .  Dick  Williams. 

Great  Moments  On  The  Gridiron  (d). . .  C.  M.  Chapin. . 

H 

Heisman’s  Hundred  In  Football  Hall  of 

Fame  (ill.) .  J.  W.  Heisman . '  King'Featuree  Syndicate 

Hooka  &  Slides  (d) .  Henry  L.  Farrell . NEA  Service.  Inc. 

How  to  Box  (12  inst.  ill.) .  Max  Schmeling . Graphic  Syndicate.  Inc. 

How  to  Hit  Hard  or  My  Secrets  of  Sock 

(3w) .  Jack  Dempsey .  King  Features  Syndicate 

I 

Intimate  Baseball  Letters  (2-w) .  Rogers  Hornsby  and  Lou 

Gehrig .  The  Christy  Walsh  Syndicate 

In  the  Rough  (d)  (() . . .  Howard  Freeman .  McClure  Newspaper  Syndicate 


N.'Y.  World  News  Service 
Publishers  Syndicate 
Republic 

Bell  Syndicate,  Inc. 

Bell  Syndicate,  Inc. 

Bell  Syndicate.  Inc. 

King  Features  Syndicate 
Associated  Editors.  Inc. 

N.  Y.  World  News  Service 
King  Features  Syndicate 


Campos  Comment  (w) . 

Canadian  Gold  Notes  (w)  (1) . 

Canadian  Tennis  and  Badminton  (w)  (1) 
Cutting  the  Plate  (d)  (1) . 

Daily  Sport  Column . 

Demaree’s  Cartoons  (d)  (K) . 

Diamond  Dust  (sw) . 

Down  the  Line  (d)  (990) . 


N 

Nobody’s  Business  (w)  (I) .  Westbrook  Pegicr .  Chicago  Tribune  Newspapen  lirn- 

dicate 


P 


Playing  with  Dynamite  (d) .  Autobiography  of  Gus 

Sonnenberg .  King  Features  Syndicate 

Pictorial  Golf  (2w)  (t^) .  H.  B.  Martin .  Beli  Syndicate.  Inc. 

Pardon  My  Glove  (d)  (I) .  Ned  Brown .  N.  Y.  World  News  Service 


R 


Racing  (d)  (1) .  Joseph  O'Shea . 

Racing  (d)  (l) .  Raymond  L.  Thorp. 

Racing  Lead  (d)  (1) .  George  Daley . 

s 

Signed  Life  Storiea  by .  Jack  Sharkey . 

Tom  Heeney 
Johnny  Risko 
Paulino  Uscudun 

Sords  Points  (d)  (2  or  3) . Jack  Sorda . 

Sportraits  (d)  (1) . 

Sport  (^rtoon  (d) .  Stookie  Allen . 

Sport  Cartoons  (3w)  (3) .  Gus  Edson . 

Sports  Cartoon  (w)  (2) .  Terry  Gilkison .... 

Sport  Cartoon  (d)  (4) .  Burris  Jenkins,  Jr. . 

Sport  Cartoon  (s)  (4) .  Robt.  Johnstone. . . 

Sport  Cartoon  and  Story  (d)  (2  or  3) . . .  Hardin  Burnley. . . 

Sport  Feature  Story  (d)  (ill.) . 

Sportlight  (d)  (600) .  Grantland  Rice . . . 

Sports  Page  (w)  (fp) . 

Sport  Pictures  (d) .  (?) . 

Sporting  Blood  (d)  (1) .  Harry  Kerner . 

Sporting  Gossip  (w)  (6) . 

Sporting  Sidelights  (d)  (1) .  Westbrook  Pegler. 

Sports  Thru  Edgren’s  Eyes  (w)  (5)  (ill.).  Robert  Edgren. . . . 

Sport  Whirl  (d)  (2-1,000) .  Ed  Sullivan . 

Sports  of  all  Sorts  (w)  (I,000) .  P.  A.  Kinsley . 

Ski-Craft  (d)  (200  ill.)  (8  wks.) .  C.  E.  Durand . 

Strange  As  It  Seems  (d)  (2-3) .  John  Hix . 

T 

Tales  of  a  Wayside  Tee  (w)  (700) . Grantland  Rice . . . 

Tennis  Articles  (3w)  (500) .  Helen  Jacobs . 

The  Nut  Cracker  (1) . 

The  Pennant  races  (w) .  John  J.  McGraw. . 

The  Sports  Kibitzer  (d)  (1) . James  S.  Collins... 

The  Sport-O-Graph  (d) .  Frank  G.  Menk  . . 

Thrills  of  Golf  (w)  (500) .  Sol  Metsger . 

Today  in  Sport  (d)  G) .  Jack  Kofoed . 


N.  Y.  World  News  Service 
N.  Y.  World  News  Service 
N.  Y.  World  News  Service 


King  Features  Syndicate 


Central  Press  Association,  Ine. 
Central  Press  Association,  Ine. 
United  Feature  Syndicate 
Bell  Syndicate,  Inc. 

Publishers  Autocaster  Service 
N.  Y.  World 
N.  Y.  World 
King  Features  Syndicate 
NEA  Service.  Inc. 

N.  Y.  Herald  Tribune 
Chicago  Tribune  Newspapen  ftyn- 
dicate 

NEA  Service,  Inc. 

Shean  Syndicate  Service 
Western  Newspaper  Union 
Chicago  Tribune  Newspapen  Syn¬ 
dicate 

Beli  Syndicate,  Ine. 

Graphic  Syndicate,  Inc. 

Penn  Feature 
Batten.  Ltd. 

McClure  Newspaper  Syndicate 


N.  Y.  Herald  Tribune 
McClure  Newspaper  Syndicate 
NEA  Service,  (no. 

The  Christy  Walsh  Syndicate 
N.  Y.  World  News  Service 
King  Features  Syndicate 
Publishers  Syndicate 
l.«dger  Syndicate 


J 


w 


Jack  Johnson  Life  Story  (18  inst.  ill.). .  Jack  Johnson 


Graphic  Syndicate,  Ine. 


Weekly  Sports  Letter .  J.  J.  Corbett .  King  Features  Syndicate 


FEATURE  AND  PICTTURE  SYNDICATES  OF  UNITED  STATES  AND  CANADA 


i 


Name 

George  Matthew  Adams  SerWee . . . 

Afliliated  Press  Servic  . 

Army  A  Navy  News  Service . 

Associated  Editors.  Inc . 

Associated  Newspapers . 

Associated  I’ress  Feature  Service. . . 

Audio  Service . 

Autooaater  Service . 

Ratten.  Limited . 

Bell  Syndicate,  Inc . 

Cambridge  Associates,  Inc . 

Capital  Nea-s . 

Central  Press  Association,  Inc . 

Joe  Mitchell  Chappie,  Inc . 

Chicago  Daily  Ne»'s . 

Chicago  Tribune  Nea'spai>erB  Syn 
dicate . 

Christy  Walsh  Syndicate . 

Paul  V.  Collins  International  News' 
paper  Syndicate . . 

Columbia  Newspaper  Service . 

Cosmos  Newspaper  Syndicate,  Inc. 
Craig  Kennedy  Service . 


Editor 


Manager 


Address 
250  Park  ave..  Now 

York .  Jessie  A.  Sleight .  B.  Pascals 

International  Bldg., 

Washington,  D.  C.  Walter  Raleigh .  Anthony  Wayne 

30  Bryant  st.,  N.  E., 

Washington,  D.  C.  (Mrs.)  Vivian  Lee 

Tillman .  S.  F.  Tillman 

440  S.  Dearborn  st., 

Chicago.  Ill .  E.  L.  Tinsmann .  J.  Abegg 

270  Madison  ave.. 

New  York .  W.  P.  Sar>  er .  11.  H.  McClure 

383  Madison  ave.. 

New  York .  L.  C.  Stratton .  L.  C.  Stratton 

362  W.  Madison  st., 

Chicago,  Ill .  Joseph  Fischer . V.  E.  Storey 

225  W.  39th  st..  New 

York .  Fred  J.  Rund . Cedric  C.  French 

120  Adelaide  st..  West 

Toronto,  Canada . .  G.  A.  MacBain .  W,  Howard  Batten 

63  Park  Row,  New 

York .  Kathleen  Caesar .  Henry  M.  Snerily 

174  Newbury  st.,  Bos¬ 
ton,  Mass . 

1269  National  Press 
Bldg.,  Washington, 

D.  C .  Maxine  Davis .  Maxine  Davis 

460  W.  34th  st..  New 
York;  1435  E.  12th 

st.,  Cleveland,  O. . .  Leslie  P.  Eichel ......  V.  V,  McNitt,  Press. 

952  Dorchester  ave., 

Boston,  Mass . Joe  Mitchell  Chappie.  Joe  Mitchell  Chappie 

400  W.  Madison  st., 

Chicago,  HI .  J.  L.  Houghteling 


Tribune  Tower,  Chi¬ 
cago,  Ill .  Arthur  W.  Crawford 

570  Seventh  Ave., 

New  'York . Joe.  A,  Bihler 


2016  Pierce  Mill  Rd., 

N.  W.,  Washing¬ 
ton,  D.  C .  Paul  V.  Collins .  Paul  V.  0>llins 

799  Broadway,  New 

York .  Thos.  A.  Webb .  Thoe.  A.  Webb 

100  Fifth  ave..  New 

York .  Herbert  8.  Houston. .  Edwin  Muller,  Jr. 

427  W.  42nd.  St.. 

New  York . Arthur  S.  Reeves .  S.  J.  Greenberger 


Name 

Current  News  Features,  Inc . 

Dominion  News  Bureau.  Ltd . 

Doubleday- Doran  Syndicate . 

Eastern  Newspaper  Service . 

Editor’s  Copy . 

Ellis  Service . 

Famotu  Books  A  Plays,  Inc . 

Feature  News  Service  (New  Y'ork 
Times) . 

Financial  Press  Service . 

Fining  Press  Syndicate . 

Fox  Feature  Service . 

Fun  Shop  Corporation . 

Irving  Fisher . 

Gilliams  Service . 

Globe  Newspaper  Syndicate . 

Graphic  Syndicate,  Inc . 

Handy  Filler  Service . 

Haskin  Service . 

Heinl  Radio  News  Service . 

Holmes  Feature  Service . 

Houghton  Mifflin . 

International  Feature  Service . 


Editor 


Address 
520  Evening  Star 
Bldg.,  Washington, 

D.  C .  Dir.  Douglas  Silver . . 

455  Craig  st.  West, 

Montreal,  P,  Q., 

Canada . 

Garden  CSty,  New 

York .  Ralph  H.  Graves. .. . 

276  Tremont  st.,  Bos¬ 
ton.  Mass . James  Dempsey . 

Orangeburg,  S.  C . . . .  Hugo  S.  Sims . 

Swarthmore,  Pa . William  T.  Ellis . 

500  Fidelity  Trust 
Bldg.,  Detroit, 

Mich .  Ralph  W.  Palmer _ 


Manager 
H.  R.  Baukhaga 


W.  E.  Hopper 
Ralph  H.  Gran 


Lee  Lamar 
Hugo  S.  Sims 


J.  H.  Neebe 


Times  Annex,  New 

York .  Jesse  Butcher . 

730  Fifth  ave..  New 

York .  Kenneth  .S.  VanStrum 

1213  International 
Bldg.,  St.  Louis, 

Mo . 

850  Tenth  ave  .  New 

York  City .  Glendon  Allvine . 

1475  Broadway.  New 

York .  Maxson  Foxhall  Ju- 

dell . 


Jesse  Butcher 
Russell  A.  Kem 


Joseph  N.  Fining 
Myles  F.  Lasker 


349  Elm  st..  New 

Haven,  Conn . 

32  Union  Square, 

New  York .  W.  F.  Dantzscher. . 

243  West  39th  st.. 

New  York .  John  T.  Flynn . 

350  Hudson  st..  New 

York . 

1245  Russ  Bldg.,  San 

Francisco,  Calif . 

Washington,  D.  C. . .  Frederic  J.  Haskin. 
405  Insurance  Bldg., 

Washington,  D.  C.  Robt  D.  Heinl . 

135  Garrison  ave., 

Jersey  City.  N.  J .  .  George  R.  Holmes . , 
2  Park  st..  Boston, 

Mass . 

235  E.  45th  st..  New 
York  City .  J.  V  Connolly. - 


Maxson  Foxhall  Ju- 
dell 


Edwin  Newdick 
T.  F.  Gilliams 
Frank  P.  Ball 


Frederic  J.  Haskin 


M.  E.  DoUard 
R.  N.  Linscott 
J.  V.  CennoUy 


(Continued  on  page  70) 
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Name  Address 

T ntaritatioiial  Syndicate .  1506  Guilford  ave., 

Baltimore,  Md _ _ 

Kay  Features,  Inc .  1650  Broadway,  New 

York  City . 

Keystone  Feature  Service .  1211  Commonwealth 

Bldg.,  Pbiladdpbia. 

King  Editors’  Features .  1170  Broadway,  New 

York  City . 

King  Features  Syndicate.  Ine .  235  E.  45tb  st..  New 

York  City . 

Lakeside  Publishing  Co .  468  4th  ave..  New 

York 

I'Cdger  Syndicate .  Independence  Square, 

PhUadelphia.Pa... 

McClure  Newspaper  Syndicate. . . .  373  Fourth  ave..  New 
York  City . 

McCoy  Publications,  Inc .  689  So.  Ardmore  ave., 

Loe  Angeles,  Calif. . 

McNaugbt  Syndicate .  1475  Broadway.  New 

York  City. . 

MetropoUtan  Newspaper  Service. . .  150  Nassau  st..  New 
York  City . 

Conde  Nast  Syndicate .  Gr^bar  Bldg.,  New 

York  City . 

Craig  Kennedy  Service .  427  W.  42nd  st..  New 

York . 

Christy  Walsh  Syndicate .  570  Seventh  ave.. 

New  York . 

National  Feature  Service .  4035  New  Hampshire 

ave.,  Washington, 
D.  C . 

National  News  Service,  Ine .  3727  North  17th  st., 

Philadelphia,  Pa . . . 

Natiomd  Newspaper  Service .  326  W.  Madison  st., 

Chicago,  III . 

NEIA  Service,  Inc .  1200  West  Third  st., 

Cleveland,  Ohio . . . 


R.  Maurice  Miller . . .  R.  Maurice  Miller 
M.  Koenigsberg . M.  Koenigsberg 


A.  Rowden  King . 

J.  V.  Connolly . J.  V.  Connolly 

J.  T.  Emery . J.T. Emery 

Clyde  F.  Rex . J.  Elfreth  Watkins 

Harold  Matson .  Richard  H.  Waldo 


Dr.  Frank  McCoy. . . 
Charles  B.  Driscoll... 


Maximilian  Elser,  Jr., 
Earl  J.  Hadley. . . . 


T.  K.  Pinhey 
Charles  V.  McAdam 

Maximilian  Elser,  Jr. 


H.  A.  Beierlein .  Howard  Wheeler 

Arthur  S.  Reeves. ...  S.  J.  Greenberger 


Jos.  A.  Bihler 


Sydney  A.  Silberman.  Milton  R.  Jacobs 


Herbert  W.  Walker. . 


Newspaper  Feature  Service .  235  E.  43th  st..  New 

York  City . Joseph  V,  Connolly . , 

Newspaper  Information  Service. 

Inc .  1322  New  York  ave., 

Washington,  D.  C.  Frederick  M.  Kerby. . 
N.  Y.  Herald  Tribune  Syndicate .. .  225  West  40th  st.. 

New  York  City . . .  Harry  Staton . 

New  York  World  News  Service. .. .  63  Park  Row.  New 

York .  R.  E.  Moyer . 

New  York  World  Syndicate .  63  Park  Row.  New 

York  City . World  Staff . 

Penn  Feature  Syndicate .  2417  N.  15th  st., 

PhUadelphia.Pa...  Wm  G.  Draucker. , , 

N.  Y.  Evening  Poet  Nesrs  Service..  75  West  st..  New 

York  City . 

Premier  Syndicate .  235  E.  45th  st..  New 

York  City .  Joseph  V.  ConnoUy . . 

Publishers  Autocaster  Service .  225  West  39th  st.. 

New  York  City .. .  Fred  J.  Rund . 

Publishers  Financial  Bureau .  Babson  Par^  Mass . 

Publishers  Syndicate .  30  No.  Ls^Ule  st., 

Chicago,  III .  E.  P.  Conley . 

Register  &  Tribune  Syndicate . Des  Moines,  Iowa.  . .  Henry  P.  Martin,  Jr. 

.\!bert  T.  Reid  Syndicate .  103  Park  ave..  New 

York .  Albert  T.  Reid . 

RepubUc'Syndicatc .  15  E.  20th  st..  New 

York;  440  So.  Dear¬ 
born  st.,  Chicago, 

lU .  E.  L.  Tinsmann . 

The  RusseU  Service .  115  Walbridge  Road, 

Hartford,  Conn. ...  F.  C.  Russell . 

Science  Service .  21st  and  B  sts,  Wash¬ 
ington,  D.  C .  Mng.  Ed.  Watson 

Davis . 

Service  for  Authors,  Inc .  551^  Fifth  ave..  New 

York  City .  Leo  J.  Margulies. . . . 

Shean  Syndicate  Service .  Miami,  Fla .  Dr.  Milton  J.  Ben¬ 
jamin . 

Standard  Editorial  Service .  Woodward  Bldg., 

Washington,  D.  C.  R.  V.  WiUiaras . 

.Star  Adcraft  Co .  225  W.  39tb  st..  New 

York . .  Fred  J.  Rund . 

Star  Newspaper  Service . 80  King  st.,West. 

Toronto,  Canada. .  Thonus  J.  Wheeler. . 

Thompson  Service .  627  Union  Trust  Bldg.  Eklmund  Lee  Hawes. 

UUman  Feature  Service .  Woodward  Bldg., 

Washington,  D.  C.  W.  J.  Voss . 

United  Feature  Syndicate .  406  World  Bldg.,  New 

York . 

Christy  Walsh  Syndicate .  570  Seventh  ave.. 

New  York  City . 

Washington  Air  Features  Service.. .  622  Albee  Bldg., 

Washington,  D.  C.  Bertram  F.  Lins . 

Washington  Radio  News  Service...  622  Albee  Bldg., 

Washington,  D.  C.  Bertram  F.  Lins . 

M.*  E.  Weaver  Syndicate .  25  W.  45th  st..  New 

York . 

Western  Newspaper  Union .  Chicago,  III . Wright  A.  Patterson. 

Woman's  Page  Copy .  Plymouth.  Ind .  Florence  R.  Boys.... 

World  Color  Printing  Co .  422  D  Soto  ave.,  St. 

Louis,  Mo .  R.  8.  Grable . 

World-Wide  News  Service,  Inc....  101  Milk  st..  Boston, 

Mass . J.  J.  Bosden . 

EDITORIAL  RESEARCH 

Name  Address  Editor 

Fxlitorial  Research  Reports .  839  17th  st..  Wash¬ 
ington,  D.  C .  Richard  Boeckel . 


John  F.  Dille,  Pres't 

Fred  S.  Ferguson, 
Gen. 

J  mes  W.  Dean,  Bus. 
Joseph  V.  Connolly 


Constance  A.  Glos- 
king 


Henry  C.  Thiele 
Joseph  V.  Connolly 


Cedric  C.  French 
E.  Oakman  Hood 


Henry  P.  Vlartin,  Jr. 


E.  S.  McClure 


Dir.  Dr.  Edwin  E. 
Slosson 

H.  Thompson 


A.  M.  Johnston 

Cedric  C.  French 

Kenneth  McMillen 
Ida  Thompson  Hawes 

W.  E.  Sebaaff 

Monte  F,  Bourjaily 

Jos.  A.  Bihler 

Bertram  F.  Lins 

Bertram  F.  Lins 

M.  E.  Weaver 
H.  H.  Fish,  Pres. 
Florence  R.  Boys 

RoeweU  Messing 

.4nna  M.  Weiss 


Manager 
Burt  P.  Garnett 


NEWS  SERVICES 

Associated  Press .  383  Madison  ave, 

^  „  New  York .  Kent  Cooper 

Canadian  Press .  272  Bay  st.,  Toronto, 

Canada . 

Ubicago  Tribune  Service .  Tribune  Tower,  Chi- 

/-  i.j  ,  J  n  ,  cago.  Ill .  Arthur  W.  Crawford. 

Consolidated  Press  Association ....  Evening  Star  BI<^., 

_  .  ,  Washington,  D.  C . 

Federated  Press .  112  E.  19th  st.,  New 

,  ,  ..  ,  „  York  City . Carl  Haessler . 

International  News  Service . 63  Park  Row,  New 

,  .  .  _  York  City . 

Jewish  Telegraphic  Agency .  611-621  Broadway, 

_  „  New  York  City . 

KentPress  Service .  53  W'.  Jackson  bh-d., 

Chicago .  L.  A.  Fitigerald . 


J.  F.  B.  I.ivesay 


H .  R.  Baukhage 


Name 

N.  Y.  Evening  Post  News  Service. , 
New  York  World  New  Service .... 


Park  Row  News  Service. 
Penn  Feature . 


Publishers  Autocaster  Service . 
Star  Newspaper  Service . 


United  Press  Association. 
Universal  Service,  Inc. . . , 


Address  Editor 

75  West  st.,  New 

York  City . 

63  Park  Row,  New 

York  City .  R.  E.  Moyer . 

349  Broadway,  New 

York  City . 

2417  N.  15th  st.. 

Philadelphia,  Pa.. .  William  G.  Draucker. 

225  W.  39th  st.,  New 

York  City .  Fred  J.  Runde . 

80  King  st..  West 
Toronto.  Caruda . .  Thomas  J.  Wheeler. , 
63  Park  Row,  New 

York  City . 

World  Bl^.,  New 

York  City .  H.  H.  Stansbury . 


Henry  C.  Thiele 


Theodore  Kaufman 


Constance  A.  Glo» 
king 


Cedric  C.  French 
Kenneth  McMillan 


Karl  A.  Bickel 
H.  H.  Stansbury 


PHOTOGRAPHIC  SERVICES 

Acme  News  Pictures,  Inc .  461  Eighth  ave..  New 

York  City .  R.  P.  Dorman. . 

Associated  Press  Photo  Service. . . .  544  W.  43d  st..  New 

York  City .  Norris  A.  Huse. 

Bain  News  Service .  225  Canal  st..  New 

York  City .  Geo.  G.  Bain. . . 


Batten,  Ltd .  129  Adelaide  st.,  W. 

Toronto,  Canada. .  W.  Howard  Batten . 

Central  Press  .Association .  460  W.  34th  st..  New 

City;  1435  E.  12th 

st.,  Cleveland,  O. . .  O.  V.  V.  McNitt . . . . 

Ewing  Galloway .  420  Lexington  ave.. 

New  York  City. . .  W.  S.  McRae . 


Fining  Press  Syndicate .  1213  International 

Bldg .  Joseph  N.  Fining. 

Fotograms  News  Photo  Service ....  129  E.  27th  st..  New 

York  City .  A.  Starlight . 

Foto  Topics .  265  W.  54th  st..  New 

York  City .  Harold  Stein . 

Gilliams  Service .  32  Union  Square,  New 

York  City .  T.  F.  Gilliams.... 

Graphic  Syndicate,  Inc .  350  Hudson  st..  New 

York  City . 


Herbert  Photos,  Inc .  480  I.exington  ave.. 

New  York  City. . .  Edward  J.  Herbert. 


Holmes  Feature  Service .  135  Garrison  ave., 

Jersey  City,  N.  J..  M.  E.  Dollard. 


International  News  Photos .  235  E.  45th  st..  New 

York  City .  Lou  Walker;  A.  W. 

Levy,  .Assistant . .  . 

Ko’Stone  View  Co .  219  E.  44th  st..  New 

York  City .  H.  W.  Sierichs . 


News  and  Roto  — 
Prints 

News  Pictures  — 
Prints 

News  Piourets  — 
Prints 

Daily  Picture  Mat 
Service,  Features  — 
Mats 


Daily  News  Pictures 
Service  —  Mats 

Photographs,  Serving 
Entire  Publishing 
Field 

Special  Features  or 
Events  —  Prints 


News,  Features 

All  Types  Photos 

Up  to  the  Minute 
News  Pictures, 
Sport  Illustrations 
Pony  Service  — 
Mats  and  Proof 

.Daily  News  Feature 
Photographs, 
Weekly  News  Fea¬ 
tures  in  Flexoplates 

General  News,  Indus¬ 
trial,  Theatrical, 
Technical,  Ship 
News,  Movie  Folk 
and  Scenes  from 
Movies,  Scientific 
—  Standard  Glossy 
Prints  Unless 
Otherwise  Re¬ 
quested 


Henrj-  Miller  News  Picture  Service, 

Inc .  519  Thirteenth  st., 

N.  W.  Washington, 

D.  C .  Louis  A.  Brown . 


News,  Rotogravure, 
Commercial  Illus¬ 
trating  —  Prints 

Daily  Photographic 
Print  Seivice,  Pho¬ 
tographs  for  Adver¬ 
tising  Purposes 


News,  Feature  Pic¬ 
tures 


NEA  Seivice.  Inc .  1200  W.  3rd  st.,  Cleve¬ 
land,  Ohio .  Gen.:  Fred  8.  Fergu¬ 

son 

Bus.:  James  W.  Dean 

New  York  Herald  Tribune .  225  W.  40th  st.,  New 

York  City .  Harry  Staton . 


New  York  World .  63  Park  Row,  New 

York  City .  F.  B.  Knapp. 


New  York  World  News  Service _  63  Park  Row,  New 

York  City .  R.  E.  Moyer... 

Pacific  4  Atlantic  Photos .  25  Park  Place,  New 

York  City .  H.B.  Banker.. 

Penn  Feature .  2417  N.  15th  st., 

Philadelphia,  Pa.. .  C.  A.  Glosking. 


Pictorial  Press  Photos.? .  145  W.  41st  st..  New 

Y ork  City .  T.  E.  McGrath . 


Price  Picture  News  Service .  11  W.  42d  st..  New 

York  City . 

Publishers  .Autocastcr  Service .  225  W.  39tn  st..  New 

A' ork  City .  Cedric  C.  French. . . . 

Science  Service .  21st  4  B  sts.,  Wash¬ 
ington  D.  C .  Mng.  Ed.:  Watson 

Davis 

Director:  Dr.  Edwin 
E.  Slosson . 


(CoJiliitncd  on  page  72) 


News  Pictures 

Daily  News  Mat  Ser¬ 
vice  —  Page  Mats, 
Half  Page  Mats 

Daily  Picture  Page  — 
7-8  Columns  Page 
Mats 

Assignments.  Mats 
and  Prints 

News,  Photo  Service 

Portraits,  Interiors 
Outdoor  Scenes  — 
Prints 

General  News  Pic¬ 
tures,  Features, 
Domestic  and 
Foreign 


News  Photos  —  Mats 


Portraits  of  Scientific 
Men  and  Women — 
Science  Photo¬ 
graphs  —  Prints 
and  Mats 


/  ' 
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SPACE  BUYING  AND  SELLING 

SIMPLIFIED 

FOR  THE  LOCAL  NEWSPAPER 
SPACE  SALESMAN 


Editor  &  Publisher 

Always  seeking  the  advancement  of  its  readers  has  again  registered 
another  victory  in  securing  A  SERIES  OF  ARTICLES  on  the  scien¬ 
tific  buying  and  selling  of  space  in  Newspapers. 

This  series  will  be  of  especial  interest  to  local  newspaper  solicitors  who 
believe  that  consistent  study  and  clear  understanding  of  the  advertisers’ 
problems  lead  to  closer  relations  between  buyers  and  sellers  of  space, 
and  for  advertising  managers  who  believe  that  better  results  for  the 
advertisers  is  the  shortest  route  to  bigger  linage. 

Mr.  Guy  Huhbart 

the  well-known  research  circulation  specialist  of  the  “Dry  Goods  Econo¬ 
mist’’  will  present  to  the  readers  of  the  EDITOR  AND  PUBLISHER 
beginning  with  the  September  7th  issue  complete  analysis  of  how  to  buy 
and  sell  newspaper  linage. 

Retail  Advertising  Research 

Mr.  Hubbart’s  work  in  specific  problems  for  buyers  and  sellers  of  News¬ 
paper  space  has  long  had  the  approbation  of  the  leading  merchants  and 
newspaper  publishers. 

Technical  Advisor 

Mr.  Hubbart  for  twenty  years  has  been  general  advisor  on  Newspaper 
advertising  to  stores  subscribing  to  the  “Dry  Goods  Economist,’’  as  well 
as  technical  advisor  to  over  four  hundred  stores,  introducing  new  ideas 
and  developing  methods  of  helpfulness  to  the  retailer,  publisher  and 
solicitor. 

Consumer  Demand 

As  a  pioneer  in  research  work  Mr.  Hubbart  has  gathered  a  fund  of  helpful 
information  which  will  be  very  profitable  to  those  who  are  fortunate 
enough  to  read  this  series  of  articles. 

Start  This  Series 

coming  to  you  right  away  —  begin  with  the  first  issue,  September  7th. 
The  only  way  to  study  these  articles  on  selling  newspaper  space  is  through 
our  columns.  Make  sure  that  each  solicitor  in  your  organization  is  fur¬ 
nished  with  his  own  copy. 
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FEATURE  AND  PICTURE  SYNDICATES  OF 
U.  S.  AND  CANADA 


Name 

Shean  ByncUcate  Service - - 

Star  Neir»pai)er  Serv  ice .  80  Kins  •*-.  Weat 


Address  Manager 

Miami,  Fla .  K.  Shcan.. , 


Toronto,  Canada. .  Kenneth  McMillan. 


Underwood  A  Underwood .  242  W.  55th  at..  New  , 

York  City .  G.  J.  Kadel. 


General  News  Value 
—  Prints 

Daily  News  Picture*. 
Daily  Pictorial 
Page,  Sport  pic¬ 
tures  —  Mats  and 
Prints,  for  News 
Pictures,  Mats  for 
Rest 


Universal  Trade  Press  Syndicate. . .  522  Fifth  ave..  New 

York  City .  M.  S.  Blumenthal. . . 

Visiisraphic  Pictures,  Inc .  247  Park  ave..  New 

York  City .  John  Gardiner 

Kdward  F.  Stevenson 


M.  E.  Weaver  Syndicate . 25  W.  45th  st..  New 

York  City .  M.  E.  Weaver . 

210  So.  Des  Plaines  St.. 

Western  Newspaper  Union .  Chicago,  111 .  Pres.:  H.  H.  Fish - 


News  and 
Photos 


Featu 


Wide  World  Photo* .  229  W.  43d  st.,  New 

York  City .  J.  V.  Duma*.. 

REUGIOUS  SYNDICATES 

Name  Address  Editor 

The  Ellis  Service .  Swarthmore,  Pa .  William  T.  Ellis . 

Keyes  Advertising  ^rvice . Peru,  Indiana .  J.  L.  Keyes . 

TRADE  PRESS  SYNDICATES 

King  Editors  Features .  1170  Broadway,  New 

York  City .  A.  Rowden  King.  . . . 

I'niversal  Trade  I’re*.*  SynOicatc. . .  522  Fifth  ave.,  New 

V'ork  City . 


Promotional  Motion 
Pictures  for  News¬ 
papers  and  all  Pub¬ 
lications 

II  umorous  Drawings 
—  Photo  Prints 
Human  Interest  Pic¬ 
tures  —  Mats 


News  and 
Pictures  — 


Feature 

Prints 


Manager 
j.’  L.‘Keye8 . 


M.  S.  Blumenthal 


East  26th  street.  New 
Blast  Superior  street. 


Ad  Art  Service,  23 
York  City. 

Bonnet-Brown,  155 
Chicago,  111. 

Century  Advertising  Service,  Inc.,  730  5th 
avenue.  New  York  City. 

Chicago  Tribune  Newsi>aper  Mat  Service, 
Tribune  Tower,  Chicago,  III. 

Commercial  Cut  Company,  20  Vesey  street. 
New  York  City. 

Crystal  Art  Studios,  35  West  23rd  street.  New 
York  City. 

Economy  Service  Company,  239  West  39th 
street.  New  York  City  (dept,  stores). 

Charles  E.  Howell,  250  West  57th  street.  New 
York  City. 

Merle  Johnson,  243  West  34th  street.  New 
York  City. 

Metro  Associated  Services,  Inc.,  128  West  30th 
street.  New  York  City. 

Knickerbocker  Illustrated  Service  (news¬ 
paper,  general). 

Metro  Advertising  Service  (dept,  store). 
Shoecraft  Service  (shoes). 


Metro  Furniture  Service  (furniture  and 
house  wares). 

Fashion  Review  (fashions). 

Credit  Ad  Service  (credit  clothing). 

Metro  Jewelry  Service  (credit  jewelry). 
Greater  Sales  Ad  Features  (popular  price 
dem.  store  service). 

Meyer- Both  Company,  41  East  42nd  street. 
New  York  City. 

Monarch  Studios,  347  5th  avenue.  New  York 
City. 

Murray’s  Newspat>er  Service,  598  Madison 
avenue.  New  York  City. 

Partridge  and  Anderson  Company,  712  Federal 
street,  Chicago,  HI. 

Pontiac  Engraving  &  Electrotype  Company, 
727  S.  Dearborn  street,  Chicago,  III. 
PuMishers’  Autocaster  Service  Company,  225 
West  39th  street.  New  York  City. 

Standard  Corporation,  222  Blast  Superior  street, 
Chicago,  Ill. 

Standard  Fashion  Service,  2239  S.  Park  ave¬ 
nue,  Chicago.  HI. 

Star  Adcraft  Service,  241  West  58th  street. 
New  York  City. 

Universal  Engraving  Company,  157  William 
street.  New  York  City. 

Western  Newspajier  Union,  305  East  45th 
street.  New  York  City. 

Zuckerman  Advertising  Service,  Chicago,  III. 


DIRECTORY  OF  SYNDICATE 
WRITERS  AND  ARTISTS 


A 

Abbot,  George — New  York  World,  World  News 
Service. 

Adams,  Bill — McfHure  Newspaper  Syndicate. 

Adams,  George  Matthew — (George  Matthew 
Adams  Service. 

Adams,  Lincoln — Graphic  Syndicate,  Inc. 

Afensky,  Nicholas — McQure  Newspaiier  Syn¬ 
dicate. 

Ahem,  Gene — NEA  Service,  Inc. 

Albertson — Republic  Syndicate. 

Aldrich,  Bess  Streeter — McQure  Newspaper 
Syndicate. 

Alexander,  W.  A.,  The  (Htristy  Walsh  Syndi¬ 
cate 

Alexander,  W.  O. — Western  Newspaper  Union. 

Alger,  Edwin — Bell  Syndicate,  Inc. 

Allen,  Ben  Dave — United  Feature  Syndicate. 

Allen,  Ida  Bailey — Cosmos  Newspaper  Syndi¬ 
cate,  Inc. 

Allen,  Stookie — United  Feature  Syndicate. 

Allen,  W.  E. — Science  Service. 

Alley,  J.  P. — Bell  Syndicate.  Inc. 

Altrock,  Nick,  The  Christy  Walsh  S^dicate 

Ames,  John — McQure  Newspaper  Syndicate. 

Anderson,  C.  W. — M.  E.  Weaver  Svndicate. 

Anderson,  Sherwood — McQure  Newspaper 
Syndicate. 

Anglin,  .\nne — International  Feature  Service. 

Archibald,  Joe — Graphic  Syndicate.  Inc. 


Armstrong — National  News  Service,  Inc. 
Armstrong,  .\nthony — Ledger  Syndicate. 
Armstrong,  .S.  E. — World  Color  Printing  Co., 
The. 

Amot,  John  P. — Kay  Features,  Inc. 

Asbury,  Herliert — King  l-'eatures  Syndicate. 
Austin,  Mary — McQure  Newsiiaper  Syndicate. 
.\very,  Stephen  M. — McClure  Newspaper  Syn¬ 
dicate. 

Ayres,  Ruby — McQure  Newspaiier  Syndicate. 

B 

Babson,  Roger  W. — Publishers  Financial 

Bureau. 

Baer,  Bu^s — Bell  Syndicate,  Inc. 

Bailey,  Bill — Columbia  Newspaper  Service 
Baird,  Edwin — Chicago  Daily  News  Syndicate. 
Baker,  Ray  S. — Doubleday-Doran  Syndicate. 
Ball,  Eustace  Hall — King  Features  Syndicate. 
Ball,  W.  S. — Intemattional  Syndicate. 

Barbour,  Mildred — Metropolitan  Newspaper 

Service. 

Barlow,  Perry — M.  E.  Weaver  Syndicate. 
Barnett,  William  J — Penn  Feature. 

Barney — National  News  Service,  Inc. 

Barrett,  Monte — Register  &  Tribune  Svndicate. 
Barry,  A.  L. — Newspaper  Feature  Service. 
Barry,  Robert — New  York  World  News  Service. 
Bart,  Belle — Ledger  Syndicate. 

Barton,  Bruce — McQure  Newspaper  Sjmdicate. 
Barton,  Dr.  James  W. — Bell  Smdicate,  Inc. 
Barton,  Dr.  S.  G. — Keystone  Features  Service. 
Barton,  Olive  Roberts — NEA  Service,  Inc. 
Bachelor,  C.  D. — Ledger  Syndicate. 

Beasley,  Thomas  Quinn— Current  News  Fea¬ 
tures,  Inc.  {Continued  on  page  73) 


Los  Angeles  Times 

— more  news,  more  subscribers,  more  advertising,  than  any  other 
newspaper  on  the  Pacific  Coast. 


Eastern  Repmentatire;  Williams,  Lawrence  *  Creamer  Co.,  360 
N.  Michigan  Blvd.,  Chicago.  285  Madison  Ave.,  New  Y’ork.  Pacific 
Coatt  Representatire:  B.  J.  Bidwell  Co.,  742  Market  St.,  San 
Francisco.  White  Henry  Stuart  Bldg.,  Seattle. 


Indiana’s 

Industrial  Indicators 

Automobiles,  auto  parts,  iron  and  steel,  limestone, 
coal,  electric  power,  employment,  these  are  Indi¬ 
ana’s  industrial  indicators.  The  present  capacity 
production  of  Indiana’s  chief  industries  tell  you  at 
a  glance  the  present  condition  of  this  market. 

Automobile  production  is  36%  ahead  of  last  year. 
The  output  of  lowest  priced  motors  continues  way 
ahead.  The  index  for  auto  parts  and  industrial 
products  climbed  to  a  new  height  for  the  month  of 
May.  Further  additions  to  plants  are  being  made 
or  have  recently  been  completed,  and  no  seasonal 
let-up  is  expected  this  summer. 

In  iron  and  steel  the  month  of  May  was  marked 
by  new  records  in  both  pig  iron  and  steel  ingots. 
Plants  operated  near  100%  capacity.  The  output 
of  pig  iron  in  the  Indiana  district  was  15%  above 
a  year  ago.  Indiana  limestone  quarries  and  mills 
show  shipments  were  19%  heavier  than  the  pre¬ 
ceding  months. 

The  coal  industry  is  gathering  more  strength.  Four 
weeks’  output  of  Indiana  mines  in  May,  1,152,000 
tons  compared  with  800,000  in  1928  and  493,000 
in  1927,  the  strike  year.  The  output  of  Indiana’s 
public  utilities  in  April  was  18%  ahead  of  last 
year,  and  almost  9%  above  estimated  normal  for 
the  month.  The  employment  index  shows  further 
gains  in  volume  of  employment  and  payrolls  in 
April  over  March  in  previous  years. 

Wholesale  trade  continued  its  repeated  rise  from 
April  on.  In  the  retail  trade,  department  stores 
show  that  w^ith  its  rainy  weather  of  sixteen  days 
in  May,  sales  held  even  with  last  year  and  were 
about  4%  ahead  of  April. 

Indiana  is  an  active  market.  Everybody  is  busily 
engaged  in  making  money.  This  is  a  splendid  time 
to  start  a  sales  campaign.  Back  it  up  by  advertising 
in  the  newspaper  listed  below: 


Circu- 

Ution 

Rat*  foi 
$.000 
liaes 

**CoIumbuB  Republican . 

. (E) 

5,050 

.03 

••Fort  Wayne  Journal-Caaette. 

. (M) 

43,791 

.09 

•*Fort  Wayne  Jonrnal-I^iette. 

. (S) 

31,414 

.09 

••Fort  Wayne  News-Sentinel.. 

. (E) 

46.989 

.12 

••Indianapolis  News . 

. (E) 

136,263 

J15 

••Indianapolis  Star . 

. (M) 

108,505 

.20 

••Lafayette  Journal  &  Courier, 

\  (M)  8,708  1 

1  (E)  14.963  J 

23,671 

.07 

••Indianapolis  Star . 

. (S) 

155,661 

.27 

ttLa  Porte  Herald- Argus . 

. (E) 

6.962 

.04 

••Marion  Leader  Times . 

. (M&S) 

9,256 

.04 

ttMuncie  Star . 

. (M) 

23.550 

.00 

ttMuncie  Star . 

. (S) 

15,535 

.08 

ttShelbyville  Democrat . 

. (E) 

4.203 

.025 

••South  Bend  News-Times.... 

. (E) 

29.876 

.08 

••South  Bend  News-Times..... 

. (S) 

28.299 

.08 

••South  Bend  Tribune. ..  (S) 

27,161...  (E) 

28,617 

.07 

••Terre  Haute  Tribune . 

. (E&S) 

22,863 

.06 

••Terre  Haute  Star-Post . 

. (M&E) 

48,367 

.12 

••Terre  Haute  Star . 

. (S) 

27,135 

.07 

••A.  B.  C.  Publishers’  Statement,  April  1, 
tt  Government  Statement,  April  I,  1929. 
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DIRECTORY  OF  SYNDICATE 
WRITERS  AND  ARTISTS 
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Beatun,  K.  C. — Bell  Syndicate,  Inc. 

de  Beck,  Billy — King  Features  Syndicate. 

Beck.  Frank — Bell  Syndicate,  Inc. 

Beecner,  Carolyn — Associated  Newspapers. 

Beeckman,  Mrs. — International  Feature  Service. 

Beeslty,  J.  C. — Kin  Features  Syndicate. 

Bell,  Dr.  Alvin  E. — Central  Press  Association, 
Inc. 

Bell,  George — ;BeIl  Syndicate,  Inc. 

Belmont,  Marie — International  Feature  Service. 

Benchley,  Robert — Metropolitan  Newspaper 

Service. 

Bcndel,  Henri — NEA  Service,  Inc. 

Benjamin,  James — Shean  Syndicate  Service. 

Bennett,  Arnold — I^ger  Simdicate 

Berndt.  Walter — Chicago  Tribune  Newspapers 
Syndicate. 

Berry,  C.  C. — Editor’s  Copy. 

Bert  &  Connie,  Bell  Syndicate,  Inc. 

Bevans,  Gladys  Huntington — Chicago  Tribune 
Newspaper  Syndicate. 

Bey,  Aslan — Bell  Syndicate,  Inc. 

Bingham,  George  Tieorge  .Matthew  Adams 
Service. 

Birkhead,  May — Chicago  Tribune  Newspaper 
Syndicate. 

Bisch,  Dr.  Louis  E.— International  Feature 
Service. 

Bishop,  Wally — Central  Press  Association,  Inc. 

Blackman,  M.  C. — McClure  Newspaper  Syndi¬ 


cs  ic. 

Blake,  Doris — Chicago  Tribune  Newspaper 
Syndicate. 

Blake,  John — Bell  Syndicate.  Inc. 

Blake.  Mary — Bell  Syndicate,  Inc. 

Bland,  Dr.  Salem — Star  Newspaper  Service. 
Blos-ser,  Merrill — NEA  Service,  Inc. 
Bond-Nelson — McClure  Newspaper  Syndicate. 
Bonner — Mary  Graham — Western  Newspaper 
Union. 

Booth,  Charles  C.-^King  Features  Syndicate. 
Bostwick,  Sals; — King  Features  Syndicate. 
Bottomley,  Julia — Western  Newspaper  Union. 
Boyd,  Julia — McNaught  Syndicate. 

Boys,  Florence  Riddick — Woman’s  Page  Copy. 
Bowers,  Joe — Ledger  Syndicate 
Brainerd,  Betty — Assixiated  Newspapers. 
Branner,  Martin — Chicago  Tribune  Newspaper 
Syndicate. 

Brewerton,  A.  W. — Associated  Newspapers. 
Briggs,  C.  A. — Herald-Tribune  Syndicate. 
Brinkley,  Nell — International  Feature  Service. 
Brisbane,  Arthur — NewsMper  Feature  Service. 
Brisbane,  Arthur — Publishers  Autcaster  Service. 
Brogan,  Bayard  F. — Penn  Feature. 

Brokaw,  Clifford — Herald-Tribune  Syndicate. 
Bromfield,  Louis — King  Features  Syndicate. 
Brookman,  Laura  Lou — Register  &  Tribune 
Syndicate. 

Broughaim  H.  Bruce — Irving  I'isher  Syndicate. 
Brown,  Cambray-  -McClure  Newspaper  Syndi¬ 
cate. 

Brown,  Grace — Conde  Nast  Syndicate. 

Brown,  Innis — Conde  Nast  Syndicate. 

Brown,  Ned — New  York  World  News  Service. 
Brown,  Walter  C. — Ledger  Syndicate. 

Browne,  Dr.  Lewis — McClure  Newspaper  Syndi¬ 
cate. 


Browne,  Dr.  Lewis — McQure  Newspaper  Syndi¬ 
cate. 

Brush,  Katharine — King  Features  Syndicate. 

Bulger,  Bozeman  —New  York  World  News 
Service. 

Bundesen,  Dr.  Herman  N. — Chicago  Daily 
News  Syndicate. 

Bunker — Republic  Syndicate. 

Burgess,  Thornton — Herald-Tribune  Syndicate. 

Burgess,  T.  W. — Associated  Newspapers. 

Burnett,  W.  R. — King  Features  Syndicate. 

Burnley,  Hardin — King  Features  Syndicate. 

Burroughs,  Eidgar  Rice — Metropolitan  News- 
I>aper  Service. 

Burrows,  Faith— King  Features  Syndicate. 

Burton,  Beatrice— King  Features  Syndicate. 

Butcher,  Fanny — Chicago  Tribune  Newspaiiers 
Syndicate. 

Butler,  Ellis  Parker — ^Ietro|>olitaii  Newspai>er 
Service. 

Byrd,  Commander  R.  E. — Current  News  Fea¬ 
tures,  Inc. 

Byrnes,  Gene — Herald  Tribune  Syndicate. 

^  c 

CaWl.  James  Branch— McClure  NewsiMix^r 
Syndicate. 

Cadman,  Dr.  S.  Parkes —Herald-Tribune  Syndi¬ 
cate. 

lady,  Harrison — Herald- Tribune  Syndicate. 

AIm — King  Features  Syndicate. 

^allahan,  J. — King  Features  Syndicate. 

Claude —  Publishers  Syndicate. 

tallister,  Betsey — McClure  Newspaper  S\ndi- 
cate. 

Cameron,  Constance — International  Feature 

,  Service 

Cameron,  Ruth — George  Matthew  Adams  Serv- 


&mpjwll  Ann. — Associated  Newspapers. 
Lampbcll,  Lang — McClure  Newspaiier  Svndi 
cate. 

Campbell,  Lilian — Central  Press  Association 
Inc. 

Camiibell,  Murray— Register  &  Tribune  Syndi 
cate. 

N*ncy — Leriger  .Syndicate. 

Jesse— Central  Press  Association,  Inc. 
C«r  !*’  it'  T’ — Newsiiaper  Syndicate 
I-~Begister  &  Tribune  Syndicate 
Carlisle,  Tom-— Remster  &  Tribune  Syndicate, 
t  arm^y,  F.  J. — Ullman  Feature  Service, 
t  arlyle,  John — Associated  Newspapers. 

C-arr.  Gene-— McClure  Newspaper  Syndicate 
C  arringten,  E.  R. — .\ssociate<f  Newspapers. 
Carroll,  Raymond  G. — l.edger  Syndicate. 
Caner,  Ad — Kin^  Features  Syndicate, 
t  asey.  Jack — Chicago  Daily  News  Syndicate 
-  Robert  J.- -Chicago  Daily  New 
Sviidicate. 

Catchings,  Waddill — McClure  Newspaper  Syn 
dicate. 

C,atton,  Bruce — NEA  Service,  Inc. 

'.«'Ile — Publishers  Autocaster  S'-rvice. 

Chaffin,  Glenn — Bell  Syndicate,  Inc. 


C^hapin,  C.  M. — King  Features  Syndicate. 
C]hapin — McClure  Newspaper  Syndicate. 
Chappie,  Joe  Mitchell — Joe  Mitchell  (Thapple, 
Inc. 

Charles,  Don — Affiliated  Press  Service. 
tJhristie,  Agatha — King  Features  Sjrndicate. 
Christie,  Mae — King  Features  Syndicate. 

Cilley,  Gordon  H. — United  Feature  Syndicate. 
Clark,  George — NEA  Service,  Inc. 

Clark,  Thomas  A. — VV’estern  Newspawr  Union. 
Clendening,  Dr.  Logan — McClure  Newspaper 
Syndicate. 

Cdough,  A.  L. — International  Syndicate. 
C'oehran,  Hal. — NEA  Service,  Inc. 

Cochran,  Mickey — Ledger  Syndicate. 

Coffman,  Ramon — Publishers  Syndicate. 

Colfax,  Betty — Graphic  Syndicate,  Inc. 

Cohen,  Octavus  Roy,  Craig  Kennedy  Service 
College  Humor  Magazine — Bell  Syndicate,  Inc. 
Collins,  James  S. — New  York  World  News 
Service. 

Comancho,  El — Republic  Syndicate. 

Conant — I^edger  Syndicate. 

Condy,  R.  L. — Star  Newspaper  Service. 
Connell,  Richard — Metropolitan  Newspaper 
Service. 

Connolly,  Sabina — King  Features  Syndicate. 
Conselman,  Bill — Metropolitan  Newspaper 
Service. 

Cook,  Burr  C.— George  Matthew  Adams  Serv- 
ice. 

Cook,  Sarah  M. — Ilerald-Tribune  Syndicate. 
Cook,  Ted— King  Features  Syndicate. 
Copeland,  Dr.  Royal  S. — Newspaper  Feature 
Service. 

Corby,  Ruth — Graphic  Syndicate,  Inc. 

Corbett,  J.  J. — KittR  Features  Syndicate. 
Corey,  Herbert — The  Associated  Newspapers. 
Cory,  David— George  Matthew  Adams  Service. 
Cory,  Fanny  Y. — Ledger  Syndicate. 

Cousins,  Wilfred  S. — King  Features  Syndicate. 
Cousins,  Wilfred  S. — Premier  Syndicate. 
Cowan,  Wood — NEA  Service,  Inc. 

Cox,  D.  Sam — Current  News  Features,  Inc. 
Cozzens,  James  Gould — King  Features  Syndi¬ 
cate. 

Crane,  Roy — NEA  Service,  Inc. 

Crone,  John  A. — New  York  World  News  Serv¬ 
ice. 

Crosby,  Percy — King  Features  Syndicate. 
Crouse,  Russel — N.  Y.  Evening  Post  News 
)  Service. 

Curtis,  Arnold  B. — Shean  Syndicate  Service. 


Daley,  George — New  York  World  News  Serv¬ 
ice. 

1  lemaree,  Al. — Publishers  Syndicate. 

1  tare — Bell  Syndicate.  Inc. 

Darling,  J.  N. — Herald-Tribune  Syndicate. 
Davenport,  Walter — Bell  Syndicate,  Inc. 

David,  C.  A. — International  Syndicate. 

Itavis,  Emil^  C. — Science  Service. 

1  >avis,  Maxine — Capital  News. 

Davis,  Robert  H.  (“Bob”) — Bell  Syndicate, 
Inc. 

Davis,  Watson — Science  Service. 

Dawson,  Mitchell — Chicago  Daily  News  Syndi- 
cate. 

Day,  Dinah — Globe  Newspaper  Syndicate. 

1  lecie,  Helen — Ledger  Syndicate. 

Delafield,  E.  M.— McClure  Newspaper  Syndi¬ 
cate. 

Della  Chiesa,  Carol — George  Matthew  Adams 
Service. 

De.Miskey — M.  E.  Weaver  Syndicate. 
Dempsey,  Jack — King  Features  Syndicate. 
Ilel’auw — M.  E.  Weaver  Syndicate. 
jlePeyster,  Katharine — Premier  Syndicate. 
Ilibble,  Bernard — Graphic  Syndicate,  Inc. 
Dickey,  Robert  L. — Metropolitan  Ncw.spai>er 
Service. 

Disque,  C.  H. — International  Syndicate. 
i)ix,  Dorothy — Ledger  Syndicate. 

Dixon,  Grant — Bell  Syndicate,  Inc. 

Dixon,  Jane — Metropolitan  Newspaper  Service. 
Dobie,  Charles  Caldwell  McQure  Newspai«er 
Syndicate. 

1  ii  le,  Frank — Ilerald-Tribune  Syndicate. 
Donnelly,  Antoinette —Chicago  Tribune  News¬ 
paper  Syndicate. 

Dorgan,  Dick — Bell  Syndicate,  Inc. 

Dorian,  Sylvestre — Bell  Syndicate,  Inc. 

Dorris,  Nancy — New  York  World  Syndic.afe. 
Dove,  Leonard — M.  E.  Weaver  Syndicate. 

I 'owney.  Dr.  June  E. — Science  Service. 
Drayton,  Grace — King  Features  Syndicate. 
Driscoll,  Charles  B. — McNaught  Syndicate. 
Drvden,  Helen — McClure  News|ia|ier  Syndicate. 
DnlKnnet,  Jean  Nash — King  Features  Syndi- 
cate. 

Dunn,  Alan — M.  E.  Weaver  Syndicate. 
Dupee,  Yvonne — Chicago  Tribune  Newspai>er 
Svndicate. 

DuPuy,  Wm.  Atherton — Science  Service. 
Durand,  C.  E. — Batten  Limited. 

Durand,  Elizabeth  Irons — McClure  Newspaper 
Svndicate. 

Duranty,  W^alter- McQure  Newspaper  Syndi 
cate. 

Duicher,  Rodnev — NEA  Service,  Inc. 
Dwiggins,  C.  V. —  McQure  Newspaper  Syndi¬ 
cate. 


Kd.  Carl — Chicago  Tribune  Newspafiers  Syndi 
cate. 

I'.ddington,  Jane — Chicago  Tribupe  Newspapers 
Syndicate. 

Kilen,  Rob— Register  &  Tribune  Svndicate. 

I'llgren,  Robert — Bell  Svndicate.  Inc. 

l-'.dson.  Gus — Bell  Syndicate,  Inc. 

K.ldred,  Myrtle  Meyer — Register  &  Tribune 
Svndicate. 

h'.llerbe,  Paul — McQure  Newspaper  Syndicate. 

Kllis,  Frank — Register  &  Tribune  Syndicate. 

"'.Ilis,  William  T. — Ellis  Service,  The. 

-'.Iliston,  (Jeorge- -Associated  Newspaiiers. 

t'.lmore,  Toho — M.  E.  Weaver  Syndicate. 

--mery,  Helen  M. — Associated  Newspapers. 

Knright,  W,  J. — McClure  Newspaper  Syndi- 
cate. 

^vans,  Maude  Swalm — Chicago  Tribune  News- 
papers  Syndicate. 

h'vans.  Dr.  W.  A. — Chicago  Tribune  News¬ 
papers  Syndicate. 


F 

Fa^en,  W.  J. — United  Feature  Syndicate. 
Fairfax,  Beatrice — International  Feature  Serv¬ 
ice. 


Fagr,  Jack — Columbia  Newspaper  Service. 
Farrell,  Henry  L. — NEA  Service,  Inc. 
Farringtcn,  E.  I. — New  York  World  News 
Servnee. 

Farson,  Negley — Chicago  Daily  News  Syndi¬ 
cate. 

Feather,  W'm. — Ledger  Syndicate. 

Fera — Newspaper  Feature  Service. 

Ferber,  Edna — McQure  News|Mi>er  Syndicate 
Ferguson,  W'illiam — NEA  Service,  Inc. 
Ferguson,  W'ynne — Bell  Syndicate,  Inc. 
Fishbein,  I>r.  Morris — NLA  Service,  Inc. 
Fisher,  Bud — Bell  Syndicate,  Inc. 

Fisher,  Prof.  Irving — Irving  Fisher  Syndicate. 
Fitzwater,  Rev.  P.  B. — Western  Newspaper 
Union. 

Flack,  Dorothy — International  Feature  Serv¬ 
ice. 

Fletcher,  J.  S. — Ledger  Syndicate. 

F'lynn,  John  T. — Globe  Newspaper  Syndicate. 
Foggarty,  F'rank — Herald-Tribune  Syndicate.^ 
F'ogle,  Kenneth — Chicago  Daily  News  Syndi¬ 
cate. 

F'oley,  Roy,  L. — King  Features  Syndicate. 
Follett,  Helen — International  F'eature  Service. 

F.  P.  A. — New  York  World  Syndicate. 
Forbell.  Charles  H. — Kay  Features,  Inc. 

Forbes,  B.  C. — King  F'eatures  Syndicate. 
Forbes,  Edna  Kent — George  Matthew  Adams 

Service. 

Forbes,  Rosita — King  Features  Syndicate. 

F'ord,  Henry — Doubleday-Dcran  Syndicate. 
Forester,  Ann — George  Matthew  Adams  Serv- 
ice. 

Forgave,  Leslie — Central  Press  Association, 
Inc. 

F'orrest,  Hal — Bell  Syndicate,  Inc. 

Foster,  Freling — King  Features  Svndicate. 
F'oster,  Dr.  William  Trufant — McClure  News¬ 
paper  Syndicate. 

F'ox,  Fontaine — Belt  Syndicate,  Inc. 

F'ox,  Jessie  Douglas — King  Features  Syndicate. 
Foy,  G. — International  Feature  Service. 

Frank,  Glenn — McQure  Newspaper  Syndicate. 
F'rank,  Lee — Ledger  Syndicate. 

F'rederick,  J.  George — Current  News  Features, 
Inc. 

F'reeman,  Howard — McQure  Newspaper  Syn¬ 
dicate. 

Frise,  James — Star  Newspaper  Service. 
F'ulkerson,  Roe — McNaught  Syndicate. 

F'uller,  Ving— Graphic  ^ndicale,  Inc. 
Fiilop-Miller,  Rene— McClure  Newspaper  Syn- 
ilicate. 

G 

Gajie,  Hv. —  la.-dger  Syndicate. 

Games,  l)r.  J.  J. — Publishers  Autocaster  Serv- 
ice. 

G. ale,  Zone — McQure  Newspaper  Syndicate. 

(iar — Ledger  Syndicate. 

Gardner,  Anne — Register  &  Tribune  Syndicate. 
Ciarden,  Nancy — George  Matthew  Adams  Serv¬ 
ice. 

Garis.  Howard — McQure  Newspaper  Syn¬ 

dicate. 

Garrett,  Paul  Willard— Ledger  Syndicate. 
Garrison.  Adele — Newspaper  Feature  Service. 
Gehrig,  Ixiu,  The  Christy  Walsh  Syndicate 
(lettier,  F'r.ank — Bell  Syndicate.  Inc. 

Geller,  J.  J. — Herald-Tribiine  Syndicate. 

Gibbon,  John  Murray — King  F'eatures  Syn¬ 
dicate. 

Gibbs,  .'\.  Hamilton — McQure  Newspa|>er  Syn¬ 
dicate. 

fiibson.  Walter  B.--  I>?dger  Syndicate. 

(;.,  J.  L. — Keystone  F'eature  Service. 

I  •ilbert,  Qinton  W. — Ledger  Syndicate. 
Gilkison,  Terry — Publishers  Autoca.ster  Serv¬ 
ice. 

Gla.ss,  Dudley — Premier  Syndicate. 

Glyn.  F'linor — King  Features  Syndicate. 

Glenn,  Tsa — McQure  Newspaper  Syndicate. 
Glass,  T.  P  — Republic  Syndicate. 

Glass,  Montague — Bell  Syndicate,  Inc. 
t'.odwin,  Frank— Ledger  Syndicate. 

Goldberg,  Rube — King  Features  Syndicate. 
Goldberg,  Rube — McNaught  Syndicate. 

<  iolinmb,  Joseph — King  Features  Syndicate, 
floodwin,  John — King  F'eatures  Syndicate. 
Gordon,  Arthur- -International  Syndicate. 
Gough,  Galen — Graphic  Syndicate,  Inc. 

Gould,  Bruce — Ledger  Syndicate. 

Gould,  Will  -K.ay  Features.  Inc. 

Gray.  Harold — Chicago  Tribune  Newspajiers 
Syndic.ate. 

Greene,  Ward — Newsoaper  F'eature  Service. 
Ciregory,  laiuvrien — Bell  Syndicate,  Inc. 
tiross.  Milt — New  York  World  Syndicate. 
Guest,  F'.dgar  .^. — George  Matthew  Ailams 
Service. 

Guin.an.  Texas — King  Features  Svndicate. 
Gunn.  Flleanor — United  F'eature  Syn.licate. 

H 

ll.ackett,  F'rancis — McQifre  Newspaiier  Syn¬ 
dicate. 

Hadakin,  Helen — Ring  Features  Syndicate. 
Ilahn,  Max — McQure  Newsoaiier  .Syndicate. 
Hall,  Quin — King  Features  Syndic.ate. 
Mainbleton,  A.  Y. — Internntionl  ''vndicate 
Hammond,  Percy — N.  Y.  Herald-Tribune  Syn¬ 
dicate. 

Hariling,  Nelson — King  F'e.atures  .Syndicate. 
Harms.  Irma — Internation.il  .Syndicate. 

Hart,  2nd,  Edward — United  F'eature  Syndicate. 
Mart,  John  F'. — Bell  .Syndicate.  Inc. 

Hart.  Martha — Register  &  Tribune  Svndicate. 
Hart,  Nancy — Publishers  Autocaster  Service 
Hartman.  Lee  F'oster  McClure  Newspaper 
Syndicate. 

Harvey,  Peggy — Batten  I.imited. 

Haskin,  Frederic  T. — Haskin  .Service,  The. 
Hastings,  A.  C.  G. — King  F'eatures  Syndicate, 
'l.atlo,  Jnmmy — Premier  Syndicate. 

Hawes,  FL  L. — Thom-ison  Service. 

Hays.  Ethel— NF'.\  Service.  Inc 
”ay-Shaw,  Beatrice  M.-  -I’.atten  I.imited. 

■  ayward,  A.  E.— I.edger  Syndicate. 

Heeney,  Tom — King  Features  .Syndicate. 
I'eisman,  J.  W. — King  F'eatures  Syndicate. 
Held.  Jr.,  John — International  F'eature  Service. 
Hellineer,  Mark — Chicago  Tribune  Newspapers 
Syndicate. 

Heilman,  Sam — Metropolitan  Newspaper  Serv¬ 
ice. 

Henderson,  Prof.  A.— International  F'eature 
Service. 

Henderson,  Jr.,  E.  M. — Register  &  Tribune 
Syndicate. 

Heoderson.  F'rnest— Register  St  Tribune  Syn¬ 
dicate. 

(Continued  on  page  74) 


FEATURES 

THAT  MAKE 

FRIENDS 

The  popular  appeal  of  the 
features  listed  below  has  been 
tested  and  proved  by  The 
Chicago  Daily  News.  Their  con¬ 
tinued  use  in  one  of  America’s 
largest  dailies  should  amply 
recommend  them  for  considera¬ 
tion  by  other  newspapers. 

COMICS 

MEiSCAL  IKE  —  A  strip  of  un¬ 
usual  characters  in  the  Great 
Outdoors.  Popular  because 
different. 

SYNCOPATING  SUE  —  The 
gayest  flapper  of  them  all.  The 
“younger  set”  love  her. 

SERIALS 

EDGAR  WALLACE  —  Six  my^ 
tery  serials  in  ^idgar  Wallace’s 
best  vein,  with  a  tremendous 
popular  appeal.  “The  Man 
from  Morocco,”  “The  Ragged 
Princess,”  “Red  Head,”  etc. 
Average  length,  26  installments. 
Mats  of  striking  illustrations. 

NEGLEY  FARSON— Two  dash¬ 
ing  romances  written  especially 
for  newspaper  serialization : 
“Daphne’s  in  Love,”  in  31  in¬ 
stallments,  and  “Fugitive  Love," 
in  24  installments. 

HOWARD  VINCENT 
O’BRIEN’S  “Four-and-Twenty 
Blackbirds,”  serialized  and 
offered  as  “Mr.  Randall  Dis¬ 
appears.”  Mystery,  intrigue  and 
romance  in  24  installments.  A 
Crime  Club  book. 

MISCELLANEOUS 

ROBERT  J.  CASEY’S  “The 
Niblick  Murders,”  and  EDWIN 
BAIRD’S  “Murder  on  the  Gold 
Coast,”  two  short  murder  mys¬ 
tery  serials  by  well-known 
authors. 

ROBERT  J.  CASEY’S  daily 
laugh  in  a  600-word  news  story, 
largely  imaginative,  of  the  day’s 
most  humorous  event  in  “any” 
town.  Real  O.  Henry  stuff. 

DR.  HERMAN  N.  BUNDE- 
SEN’S  “Health  —  How  to  Keep 
It.”  The  former  president  of 
the  American  Public  Health 
Association  writes  500  words  a 
day  on  a  vital  subject.  Illus¬ 
trated.  Question  and  answer 
department. 

JACK  CASEY’S  daily  Holly- 
wood  dispatch  -  a  short,  spicy 
article  on  the  latest  develop¬ 
ments  and  gossip  in  the  movie 
workshops.  Interests  everybody. 

THE  GLEE  CLUB  —  A  column 
of  original  humorous  skits  and 
wisecracks. 

BOOK  PAGE  — Howard  Vin¬ 
cent  O’Brien  sounds  the  cur¬ 
rents  of  modern  literature  every 
day  and  produces  a  dozen  short 
paragraphs.  Easy  to  read  and  a 
great  help  to  book  buyers. 
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Herald-Tribune  Syn- 


Henderson,  J.  L. — Bell  Syndicate,  Inc. 

Henni^an,  Wm.— New  York  World  News 
Service. 

Herblock — Associated  Newspapers. 

Herriot,  EUiouard — United  r'eature  Syndicate. 

Herriman — International  Feature  Service 

Hershey,  J.  A.— Associated  Editors,  Inc, 

Hershfield,  Harry — International  Feature  Serv¬ 
ice. 

Herzoc^  Dorothy — King  Feature.^  Syndicate. 

Hess,  Sol— Bell  Syndicate,  Inc. 

Heyward,  Du  Bose — McClure  Newspaper  Syn¬ 
dicate, 

Higgins,  Viola  Moore — McQure  Newspaiier 
Syndicate. 

Hiland,  Sara — Ledger  Syndicate. 

W.  E. — Chicago  Tribune  Ncw-spaiier 
Syndicate. 

Jonnie — Ledger  Syndicate. 

— National  News  Service  Inc. 

Hut.  John — McClure  Newspaper  Svndicate. 

Hoban — International  Feature  Service. 

Holbrook,  Weare— N.  Y.  Herald-Tribune  Syn¬ 
dicate. 

Hollander,  Herbert  S. — Ullman  Feature  Serv¬ 
ice. 

Holman,  Wm. — N.  V, 
dicate. 

IlTOver,  Ellison— N.  Y.  Herald-Tribune  Syn¬ 
dicate. 

Hotw,  Edward— N.  Y,  Herald-Tribune  Syn¬ 
dicate. 

Hopkins,  H.  C. — International  Syndicate. 

Hoppman,  Ray — Columbia  Newspaper  Service. 

Hornsby,  Rogers,  The  Christy  Walsh  Syndicate 

Hostetter,  Gordon  L. — Current  News  leatures, 
Inc. 

Syndicate,  Inc. 

Hoyt,  Harlowe  R. — Publishers  Syndicate. 

Hucke,  Agnes — I.edger  Syndicate. 

Huddleston,  Josephine — International  Feature 
Service. 

Huget,  Virginia — King  Features  Syndicate. 

Huget,  Virginia — Premier  Syndicate. 

Hughes.  B.  W — Editor’s  Copy. 

Hughes,  Rupert— Bell  Syndicate,  Inc 

Hughes  Rupert— King  Features  Syndicate. 

Mull.  Helen— McDure  Newspaper  Sy-ndicale. 

Hunter,  Graham — McClure  Newspaper  Syn¬ 
dicate. 

Huntley,  S.  L. — Chicago  Dailv  News  Syn¬ 
dicate. 

Hurd,  Earl — Graphic  Syndicate.  Inc. 

Hurst,  Fannie — McClure  Newspaiier  Svndi¬ 
cate. 

Huxley,  J. — Doubleday-Doran  Syndicate, 

I 

Ivy,  William--Current  News  Features,  Inc. 


Jackes,  Lyman — Batten  Limited. 

Jackson,  Chic — ^orge  Matthew  Adams  Service. 
JaAson.  Dr.  Josephine  A.— George  Matthew 
Adams  Service. 

Jacobs,  Helen— McClure  Newspaper  Syndicate. 
Jameson,  Helen — King  Features  Syndicate. 
.Tastrow,  Dr.  Jos. — I..^ger  Syndicate. 

Jay. .  Jay  V .— ^eorge  Matthew  Adams  Service 
ate*  World  Syndi 

Jensen,  Creil— (^icago  Daily  News  Syndicate. 
Jeritza,  Mme. — Premier  Syndicate 
.Johnson,  Edith— Republic  Svndicate. 

Johnson,  Evelyn-  King  Features  Syndicate. 
Joiinsrm.  Jack — Graphic  Sy-ndicate,  Inc 
Johnstone.  Rob^t— New  York  World  Svndicate. 
Jones,  Idwal— King  Features  Svndicate. 

Jones,  Bobby- — Bell  Svndicate.  Inc 
Jonez,  L  Kenneth  Bell  Svndicate.  Inc 
Jones,  Tad,  The  Christy  Walsh  Sy^ndicate 

I-edger  Syndicate 
^”at"'  ^  — McClure  Newspaper  Syndi- 

i"Tu  Syndicate. 

Judell,  Maxon  Foxhall — Fun  Shop  Corporation 

If 

N^wsiwn^r  Syndicate. 

Kahles.  C.  W. — I,ecdgcr  Syndicate. 

Kaji,  El5^— International  Svndicate. 

Karsten,  Karl  G  -^Irving  Fisher^yndicate. 
Kaufman.  H. — King  Features  Syndicate 
K^^Ki  ■'^'I’»'^«>'-ge  Matthew  Adams  .Service 
K^W’  Feature  Service 

\^-~i’''»phic  Syndicate,  Inc. 
Kennedy.  Craig.  Craig  Kennedy  Service 
J^*S7~Unitcd  Feature  Svndicate. 

Kents  Patricia — Conde  Nast  Syndicate. 
Keener,  Hari> — Shran  Syndicate  Service. 
Kev^.' T  Y'  Newspaper  Union. 

J-  Advertising  Service. 

Features  Syndicate 
Kiddy,  Arthur  \y.— Udger  Syndicate. 

Kift,  J"ne  I-eslie — I^ger  Syndicate. 

King,  C  A— Imernational  Syndicate. 
*''svndia'S"^  —Chicago  Tribune  Newspaper! 

King.  Rufus — Ledger  Svndicate. 

Kinsolving,  Ann — King  Features  S-ndicate 
Servla  Matthew  Adam! 

Kir*"’  Jjrael— NEA  Service,  Inc. 

Kjing,  Ken. — McNaught  Syndicate. 

KnTn;  if''*®  Service,  Inc. 

Newspaper  Syndicate. 
Knerr— International  Feature  Service. 

Knick — NEA  Service,  Inc. 

Knott— International  Feature  Service. 

Knox,  John  -  King  Feature’s  Syndicate. 

Knox,  Ton— King  Features  Syndicate. 

Kofoed,  Jack  Ledger  Syndicate. 


J-aGanke,  Florence -Publi-hcrs  Syndicate. 
J.ait,  Jack — International  Feature  .'^rvicc. 
J-ait.  Jack — King  Features  Syndicate. 
I.andon,  Herman — Led^fcr  Svndicate. 

Lane.  Rose  Wilder — McClure  Neyvspa] 

Syndicate. 

I-angwrrthy,  M.— Graphic  Syndicate,  I 


\ji  Roque,  Marie — McClure  Newspajier  Syndi¬ 
cate. 

Laufer — NEA  Service,  Inc. 

Laurie,  Annie — Neyvsiiaiier  Feature  Service. 

Leacock,  Steplu-n — Metru|iolitan  Newspaiier 
Service. 

Lee,  Linda — Re^ster  &  Tribune  Syndicate. 

Lee,  Patricia — Graphic  Syndicate.  Inc. 

I.ecraw,  R.  11. — McNaught  Syndicate. 

Leeds,  Lois — I,edger  Syndicate. 

Lel-ong,  Lucien— Central  Press  Association, 
Inc. 

I-eonard,  lank — George  Matthew  Adams  Serv- 
ice. 

Lessing,  Bruno — King  Features  Syndicate. 

Leyvis,  Judd  Mortimer — George  Matthew  Adams 
Service. 

Lewis,  Prof.  H.  R. — New  York  World  News 
Service. 

Lewis,  \\  illmott — New-  York  World  News 
Service. 

I.ichtentag,  Alexander — Herald-Tribune  Syndi¬ 
cate. 

Lieb,  Fred — N.  Y.  Evening  Post  News  Serv- 
ice. 

Link,  Bert — National  News  Service,  Inc. 

Lipman,  Wm.  R.— New  York  World  News 
Service. 

Livingston,  Hazel — King  Features  Syndicate. 

I.loyd-George,  David— United  Features  Syndi¬ 
cate. 

I-owell,  Lucy — International  Feature  Service. 

Lucille — Uniti-d  h'eature  Syndicate. 

Lynd,  J.  Norman — Ledger  Syndicate. 

Lyndon,  Nancy — .Affiliated  Press  Service. 

M 

MacArthur,  W  ni.  L.— Ghicago  Daily  News 
Syndicate. 

MacDonald.  Rev.  P.  M. — Batten  Limited. 

Mac  Elhinny,  John — King  Features  Syndicate. 

MacFadden,  Bernarr — Graphic  Syndicate,  Inc. 

MacFadden,  Bernarr  —  Publishers  Autocaster 
Service. 

Machamer,  Jefferson — International  'Feature 
Service. 

Machamer,  Jeffer.son — King  Features  Syndicate. 

Mager,  Gus — McNaught  Syndicate. 

Mafloch,  Douglas — McClure  Newspaper  Syn¬ 
dicate. 

Mann,  Arthur — New  York  World  News 
Service. 

Manning,  Temple-— Newspaiier  Feature  Service. 

Mansfield,  J.  Carroll — McClure  News|iaper 
Syndicate. 

Marot,  Marie— Newspaper  Feature  fiervice. 

Marshall,  Edison — McClure  Newspaper  Syn¬ 
dicate. 

Marshall,  Marguerite  Mooers — New  York 
World  Syndicate. 

Marshall,  Mary — McClure  Newspaper  Syndi¬ 
cate. 

Martin,  Edgar — NE.A  Service,  Inc. 

Martjn,  H.  B. — Bell  Syndicate,  Inc. 

Martin,  Stuart — McClure  Newspaper  Svndicate. 

Marx,  Wilhelm — United  Feature  Syndicate. 

Mason,  Walt — George  Matthew  Adams  Service. 

Maxwkell.  Nelliey^Western  Newspaiier  Union. 

Mayer,  IJovd — King  Features  Syndicate. 

McBride,  Clifford— Geniral  Press  Association, 
Inc. 

McCandlish,  E'lward — Metropolitan  Newspaiier 
Service. 

McCann,  Alfred — King  Features  Syndicate. 

McCarroll,  Marion  Clyde — N.  Y.  Evening  Post 
News  Service. 

McClure.  Darrell — King  Features  Syndicate. 

McCormick — King  Features  Syndicate. 

McCoy,  Dr.  Frank — Bell  Syndicate,  Inc. 

McCoy,  Dr.  Frank — McCoy  Publications.  Inc. 

McCutcheon,  John  T. — Chicago  Tribune  News- 
paiiers  Syndicate. 

McFadden.  Elizabeth — King  Features  Syndi¬ 
cate. 

McGraw,  John  J.,  The  Christy  Walsh  Syndi¬ 
cate 

McGeelian,  W.  O. — Ilerald-Triluine  Syndicate. 

McIntyre.  O.  O. — McNanglit  Syndicate. 

McKay,  Mr.  &-  Mrs.  Hugh — I.,edger  Syndicate. 

McKay,  Winsor — World  Color  Printing  Co. 

McKenna,  James — Current  Ni-w-s  Features, 
Inc. 

Mcl.rud.  N.  C. — International  Syndicate 

McManus,  George — Internation.al  Feature  Serv- 
ice. 

McNamara.  Tom — Chicago  Tribune  Newsnapers 
Svndicate. 

McNamee,  Graham — (airreiit  News  Features, 
Inc. 

McNeile,  11.  C. —  McClure  Newspaiier  Syndi- 
cate- 

MePherson.  Wm. — llerald-Triluine  .Svndicate. 

Medliury,  Tihn  P. — King  E'eatures  Svndicate. 

>teherin,  Eleanori* — King  Features  .Syndicate. 

Meloney,  Mrs.  Wm.  B. — Herald-Tribune  .Syn¬ 
dicate. 

Meniou,  .Adolphe — Bell  Syndicate,  Inc. 

Menke.  Frank  G. — King  Features  Syndicate. 

Metzger,  Sol — Publishers  Syndicate. 

Mieh.aelis,  .Aline— Internation.al  I'eature  Service. 

Miller,  Geo. — Ledger  Syndicate. 

Miller,  Gerald — McClure  Newspaiier  Syndicate. 

Millar.  .Agnes — .Associated  Editors,  Inc. 

Aiillar,  Tohn  H. — Associateil  Eilitors.  Inc. 

Mills.  Boll — Chicago  Daily  News  Syndicate. 

Alimi  -Bell  Sy-ndicate.  Inc. 

Momand,  Pop — .Associated  Newspa|>era. 

Monroe,  Sally — McClure  Netvspaper  Syndicate. 

Montague.  James — Bell  Syndicate,  Inc. 

Moore,  Mary  Jane-  -Ullman  Feature  Service. 

Moore.  Sara — Chicago  Tribune  New-spaiiers 
Syndicate. 

Moran.  Marion — Conde  Nast  Svndicate. 

Morgan.  W.  B. — .-Associated  Editors.  Inc. 

M  orris.  Wni.  C. — George  Matthew  .Adams  Serv- 

Morrison.  J.  S.  Batten  Limited. 

M<  •t-'-mith,  Geoffrey- -George  Matthew  .Adams 
Service. 

Mount.  Niekolas  D.  Graohic  Svnd’cate.  Inc. 

Atountsier.  Roliert  Bell  Syndicate.  Inc. 

Mueller,  Charley-  Chicago  Daily  News  Symli- 
cate. 

Munson.  Walt — f.edger  Svndicate. 

Murray.  Feg — Metronolitan  Newsoaner  Service. 

Murohv.  I.  E. — King  Features  Syndicate. 

Mtirphv.  Jimmv — King  Features  Svndicate. 

Mussolini,  Benito  United  Feature  Syndicate. 

N 

Neher,  Fre<l  -Central  Press  Association,  Inc. 


Newdick,  Edw-in —Irving  Fisher  Syndicate. 

Newton,  Jean  —Bell  Syndicate,  Inc. 

Nevin,  John  E. — Gra|>hic  Syndicate,  Inc. 

Nichols,  Nick— Associated  Editors,  Inc. 

Nicholson,  W.  C. — Associated  Ncwsiiapers. 

Niezyehowski,  A.  \’on  -Doubleday-Doran  Syn- 
dicate. 

Norris,  Kathleen — Bell  Syndicate,  Inc. 

.Norris,  Jlargaret — George  Matthew  Adams 
Service. 

Norton,  Henry  K. — N.  Y.  Herald-Tribune 
Syndicate. 

o 

O’Brien,  Howard  Vincent — Chicago  Daily  News 
Syndicate. 

O'Day,  Kane — King  Features  Syndicate. 

O’Hara,  Neal — New  York  World  Syndicate. 

Olivier,  Frances — New  York  World  Syndicate. 

O’Neill,  Harry  F. — United  Feature  Syndicate. 

Opiienheimm,  E.  Phillips — Ledger  Syndicate. 

Opiier,  F. — International  Feature  Service. 

Orr,  Carey — Chicago  Tribune  Newspapers 

Syndicate. 

O'Shea,  Joseph — New  York  World  News  Serv¬ 
ice. 

thiimet,  Francis — Bell  Syndicate,  Inc. 

Owen,  Russell — Current  News  Features,  Inc. 

P 

Packard,  F'rank  L. — King  Features  Syndicate. 

Packard,  Frank — I.edger  Syndicate. 

Palmer,  Gretta — King  Features  Syndicate. 

Pape,  Lee — George  Alatthew  Adams  Service. 

Paradise,  Viola — King  Features  Syndicate. 

Paris,  A'iola — Conde  Nast  Syndicate. 

Parker,  Sir  Gilbert — King  Features  Syndicate. 

Parker,  Gladys — United  Feature  Syndicate. 

Patri,  Angelo — Bell  Syndicate,  Inc. 

Patterson,  Grove — Central  Press  Association, 
Inc. 

Patterson,  Russell — International  Feature  Ser¬ 
vice. 

Payne,  Barrie — Publishers  Syndicate. 

Payne,  C.  M. — Bell  Syndicate,  Inc. 

Pedley,  Lt.  Col.  James  H. — Star  Newspaper 
Service. 

Peet,  Creighton — N.  Y.  Evening  Post  News 
Service. 

Pegler,  Westbrook — Chicago  Tribune  News- 
Iiaiiers  Syndicate. 

Penn,  Arthur  A.— Graphic  Syndicate  Inc. 

Perry,  Lawrence — McClure  Newspaper  Syndi¬ 
cate. 

Peters.  Dr.  Lulu  Hunt — Central  Press  Asso¬ 
ciation,  Inc. 

Petty,  Mary-— M.  E.  Weaver  Syndicate. 

Pheliis,  William  Lyon — McClure  Newspaper 
Syndicate. 

Phillips,  H.  I. — Associated  Newspapers. 

Pickard,  Edward  W. — Western  Newspaper 
Union. 

Pilgrim,  Robert — International  Syndicate. 

Pint,  Paul — George  Matthew  Adams  Service. 

Pirn,  Paul — King  Features  Syndicate. 

Plumb,  Cbarlie  —  Metropolitan  Newspaper 
Service. 

Pollock,  FM. — l,edger  Syndicate. 

Porter,  Jeannette  Stratton — King  Features 
Syndicate. 

Prentiss.  Edward — Graphic  Syndicate,  Inc. 

Price,  Garrett — W.  H  Weaver  Syndicate. 

Price,  Dr.  Samuel  D. — Publishers  Autocaster 
Service. 

Provines,  June — Chic{igo  Daily  News  Syndi¬ 
cate. 

Putnam,  Nina  Wilcox — Bell  Syndicate,  Inc. 


•Jiiillen, 

(juinn, 

cate. 


Robert — PubI  i  shers 
Sealiury — McClure 


Syndicate. 

Newspaiier 


Syndi- 


R 

Kadcliffe,  Henry — Editor’s  Copy. 

R.adford,  W.  A. — Western  Newspaper  Union. 
Randolph,  Jane — Capital  News. 

Randi  Iph,  Nancy — Chicago  Tribune  Newspa¬ 
pers  Syndicate. 

Raymond,  Clifford — Chicago  Tribune  News¬ 
papers  Syndicate. 

Rector,  George — Ledger  Syndicate. 

Rees,  Rosemary — King  Features  Syndicate. 
Reid,  Alliert  T. — Publishers  .Autocaster  Serv- 
ice. 

Reiland,  Dr.  Karl — King  Features  Syndicate. 
Remarque,  Eric  Maria — King  Features  Syndi¬ 
cate. 

Reville.  Ralph — Star  .Newspaper  Service. 
Reynolds,  John — W.  E;.  Weaver  Syndicate. 
Kililer,  Rae — l.edger  Syndicate. 

Rice,  Grantland — Ilerald-Tribune  Syndicate. 
Rice,  I.ouise — Kin^  Features  Syndicate. 
Richard,  Louis — National  News  Service. 
Richardson — King  Features  Syndicate. 

King — National  News  Service.  Inc. 

Ripley,  Robert — King  Features  Syndicate. 
Risko,  Johnny — King  E'eatures  Syndicate. 
Robinson,  Edsie — King  E'eatures  Syndicate. 
Robinson,  Paul — Central  Press  Association, 
Inc. 

Roche,  Arthur  Somers — King  Features  Syndi¬ 
cate. 

Roche,  Arthur  Somers — Ledger  Syndicate. 
Rockne,  Knute,  The_  Christy  Walsh  Syndicate 
R'lckwell.  Dr. — McNauzht  Syndicate. 

Rogers,  Gilbert — King  Features  Syndicate. 
Rogers,  Will — McNaught  Svndicate. 

Rohlfing,  George — World  Color  Printing  Co.. 


Roland.  Jane — McClure  Newsnaner  Syndicate. 
Rose,  Carl — W.  E.  Weaver  Syndicate. 

Ross.  E'leanor — Newsnaivr  Feature  .Service. 
I'oi'land.  Helen — King  Features  Syndicate. 
Revle,  J.  C. — Bell  Svndicate.  Inc. 

Rub-nstein.  Mme.  Helena — Cental  Press  As¬ 
sociation.  Inc. 

Runyon,  Damon — King  Features  Syndicate. 
R"ssp|l_  Charles  .\l  — Current  News  Features, 
Inc. 

Russell  E'rederick  C. — Russell  Service. 

Ruth.  Balie.  The  Christv  Walsh  Syndicate 
Ryiler.  Ayer — Ullman  E'eatiirc  Service. 


s 

.Sandburg,  Carl — Chicago  Daily  News  Syndi¬ 
cate. 

Sararen.  Gene— -Bell  Syiulicate.  Inc. 
Scarlxirough  Dorothy  -King  Features  Syndi¬ 
cate. 

Schall,  C.  H  -^IVnn  Feature. 

Schall,  Pa. — National  News  Service.  lor. 
Scheibell,  C  B. — King  Featuies  Syiulicate. 


Schipiier,  James  E. — International  Feature 
Service. 

Schmeling,  .Max — Graphic  Syndicate,  Inc. 

•Schuman,  Dr.  .AI. — King  E'eatures  Syndicate. 

>cott,  K.  T.  M. — McClure  Newspaper  Syndi¬ 
cate. 

Schwaderer,  AA’illiam — I’remier  Syndicate. 

Seabrook,  W.  B. — King  Features  Syndicate. 

•Segar — King  Features  Syndicate. 

Shaffer,  Rosalind — Chicago  Tribune  Newspa- 
Iiers  Syndicate. 

Shannon,  Roliert  Terry — King  Features  Syn¬ 
dicate. 

Sharkey,  lack — King  E'eatures  Syndicate. 

Sheldi.n,  Prof.  H.  If. — Herald-'Tribune  Syndi- 
cate. 

•Shell,  Eva  Tingey — Ledger  Syndicate. 

Sherwooil.  Roliert — Bell  Sjindicate,  Inc. 

Shirley,  Vivian — Ledger  Syndicate. 

>hort,  AA'inifred — Penn  E'eature. 

Simonds,  Frank — McClure  Newspaper  Syndi¬ 
cate. 

Sims,  H.  S. — Editor’s  Copy. 

Sims,  Tom — Kay  Features,  Inc._ 

Singleton,  Anne — Conde  Nast  Syndicate. 

Small,  C.  D. — NEA  Service,  Inc. 

Smiley,  F'rank — Metropolitan  Newspaper  Serv- 


Smith,  Dan — Newspaper  Feature  Service. 
Smith,  E'armer — Publishers  Autocaster  Service. 
Smith,  Horton — King  E'eatures  Syndicate. 
Smith,  Robt.  B. — Ledger  Syndicate. 

Smith,  Rev.  Roy  L. — Chicago  Tribune  News- 
lupcrs  Syndicate. 

Smith,  Sidney — Chicago  Tribune  Newspapers 
Syndicate. 

Snell,  EMmund — I-edger  Syndicate. 

Sobol,  Louis — Ciraphic  Syndicate,  Inc. 

Soglow,  O. — W.  E.  AVeaver  Syndicate. 
Sonnenberg,  Gus. — King  Features  Syndicate. 
Sords,  Jaoc — Central  Press  Association,  Inc. 
Soskin,  William — N.  Y.  Evening  Post  News 
Service. 

Southern,  Jr.,  Wm. — Republic  Syndicate. 
Spayth,  Geo.  \A'. — Ledger  Syndicate. 

Siiears,  Raymond  S. — McClure  Newspaper 
Syndicate. 

Spears,  Ruth  Wyeth — George  Matthew  Adams 
Service. 

.Spewack,  Samuel — King  E'eatures  Syndicate. 
.Staiilews.  Peiirhyn  —  International  E'eature 
Service. 

Stanley,  1-ee  W. — Central  Press  Association, 
Inc. 

Steele,  Wilbur  Daniel — McQure  Newspaper 
Syndicate. 

Stern,  Laurence — New  York  World  News 
Service. 

Sterrett,  Qiff — Newsiiaper  Feature  Service. 
Stevenson.  Blair — King  Features  Syndicate. 
Stewart,  Charles  P. — Central  Press  Associa¬ 
tion,  Inc. 

Stewart,  Donald  Ogden — Metropolitan-  News¬ 
paper  Service. 

Stockley,  Dorothy — ;Ledger  Syndicate. 

■Stokley,  James — -Science  Service. 

.Stone,  Maud  Morrison — Batten  Limited. 

Storm,  Charles  W. — Kay  Features,  Inc. 

Stote,  Dorothy — Ledger  Syndicate. 

Storm,  George — McClure  Newspaper  Syndicate. 
Street.  Julian — McClure  Newspaper  Syndicate. 
Studdy,  George — King  Features  Syndicate. 
Stuyvesant,  Ruth — N.  Y.  Evening  Post  New-s 
Service. 

Sullivan,  Eid  — Graphic  Syndicate,  Inc. 
Sullivan,  Frank — New  York  World  Svndicate. 
Sullivan,  Mark — Herald-Tribune  Syndicate. 
Sullivan.  Pat — Newspaper  Feature  Service. 
Summer.  Alletie — NE..A  Service,  Inc. 

Swain,  Virginia — King  E'eatures  Syndicate. 
Swan,  Gilbert — NEA  Service,  Inc. 

Swanson,  George — Central  Press  Association, 
Inc. 

Swinnertoii.  F. — International  Feature  Service. 
Sykes,  Chas.  Henry — I.edger  Syndicate. 


T 

Talman,  Chas — Fitzhugh — .Science  Service. 
'Terhune,  Albert  Payson — McClure  Newspaper 
Syndictae. 

Terhune,  Albert  Payson — McNaught  Syndicate. 
Thiele — NEA  Service,  Inc. 

Thomas,  Dan — NEA  Service,  Inc. 

Thomas,  Herman — King  Features  Syndicate. 
Thomas,  Lowell — Doubleday-Doran  Svndicate. 
Thompson,  Jimmy — Star  Newspaper  Service. 
Thomson.  Mehran  K. — McClure  Newspaper 
Syndicate. 

Thone,  Dr.  Frank — Science  Service. 

Thorncliffe,  Grace — Newspaper  Feature  Serv¬ 
ice. 

Thorp,  Raymond  L. — New  York  World  News 
Service. 

Tingey,  Eva  -A. — Ledger  Syndicate. 

Tingley,  Richard — McClure  Newspaper  Syndi¬ 
cate. 

Tinzmanti.  E'.  L. — Associated  Editors.  Inc. 
Townsend,  Shirley — Chicago  Daily  News  Syn¬ 
dicate. 

Treanor,  Vincent — New  A’ork  World  News 
Service. 

Trell,  Max — International  Feature  Service. 
Trell,  Max — Newspaper  Feature  Service. 
Trent — W.  E.  Weaver  Syndicate. 

Trotsky.  Leon — Current  News  Features,  Inc. 
Tune.  Buford — United  Features  Syndicate. 
Tuthill,  Harry — McNaught  Svndicate. 

Tuttle.  Mary— Register  &  Tribune  Syndicate. 


u 

Ullman,  AA'illiam — IBiman  Feature  Service. 
Urner.  Mabel  Herliert — Bell  Syndicate.  Inc. 
Uzeudun,  Paulino — King  Features  Syndicate. 


V 

A’ance.  I  oui«  Jos. — Ledger  Syndicate. 

Vanderbilt,  Cornelius — King  E'eatures  Syndi¬ 
cate. 

Van  Doren,  Irita — N.  Y.  Herald-Tribune 
Syndicate. 

Van  Duzer.  AA’inifred — King  Features  Syn¬ 
dicate. 

A’.->ne,  A’irginia-^Bcll  Syndicate.  Inc. 

A'nn  F^very,  Ed. — New  A'ork  AVorld  News 
Service. 

A’an  Paa-sen,  Pierre — New  A'l  rk  AVorld  Sviuli- 


cate. 

A’an  Raalte.  Joseph  Central  Press  .Associa¬ 
tion,  Inc. 

A’.m  Strum,  Ki  nneth  .S.  —  Financial  Press 

.Service. 

A'e.atch,  P.  I.  Grar-hic  Syndicate.  Inc. 

(Continued  on  Jiupc  ».A) 
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DIRECTORY  OF  SYNDICATE 
WRITERS  AND  ARTISTS 


(Contimu'd  from  page  74) 


Vic — New  York  World  Syndicate. 

Vickers,  Roy — King  Features  Syndicate. 
Vincent,  .Mrs.  Florence  Smith-Central  Press 
.\ssociation,  Inc. 

Voight,  C.  A. — Herald-Tribune  Syndicate. 

w 

Waldorf,  Wilella— N.  Y.  Evening  Post  News 
Service. 

Walker,  Dr.  George — King  Features  Syndicate. 
Wallace.  Rev.  Archer — Batten  Limited. 
Wallace,  Edgar— Chicago  Daily  News  Syndi¬ 
cate. 

Wallace,  Edgar — McClure  Newspaper  Syndi¬ 
cate. 

Walker,  G.  W. — Columbia  Newspaper  Service. 
Walker,  Lvdia  LeBaron— Bell  Syndicate,  Inc. 
Glenn  S.  “Pop,”  The  Christy  Walsh 
Syndicate 

Warrington,  F.  W. — Penn  Feature. 

Watt,  J.  Millar — Bell  Syndicate,  Inc. 

Way,  Albert — Penn  Feature. 

Wayne,  Anthony — Affiliated  Press  Service, 
Wayne.  Priscilla— Register  &  Tribune  Syndi¬ 
cate. 

Webb,  Barbara — Ledger  Syndicate. 

Webb,  P.  W.  E.  Weaver  Syndicate. 

Weigall,  Arthur — King  Features  Syndicate. 
Wells,  Carolyn — King  Features  Syndicate. 
\Vells,  Chas. — Central  Press  Assiciation,  Inc. 
Wells,  H.  G. — Doubleday-Doran  Syndicate. 
Wells,  Philip — Doubleday-Doran  Syndicate. 
Welles,  C,  G. — Republic  Syndicate. 

Wellington,  C.  IL — Herald-Tribune  Syndicate. 
Wellman,  Walter — International  Symlicate. 
Wescott,  Glenway — McClure  Newspaper  Syn¬ 
dicate. 

Westover,  Russ — King  Features  Syndiegte. 
Wharton,  Janies  B. — McClure  Newspaper  Syn¬ 
dicate. 

Wheelan,  Ed. — George  Matthew  Adams  Serv- 
ice. 

White,  Howard — Herald-Tribune  Syndicate. 
Whitney,  Leon  F. — Science  Service. 

Whitney.  Mabel — International  Syndicate. 
White,  W.  R. — I.cdgcr  .Syndicate. 

Whitehead,  Wilbur  C. — Bell  Syndicate,  Inc. 
Whitson,  Max — Premier  Syndicate. 

Whytock,  Ross  Duff — Ledger  Syndicate. 
Willebrandt,  Mabel  Walker — Current  News 
Features,  Inc. 

Wilhelm,  Tack — McClure  Newspaiier  Syndicate. 
Willard,  Frank — Chicago  Tribune  Newspapers 
Syndicate. 

Williams,  Dick — New  York  World  News  Serv¬ 
ice. 

Williams,  Fred— Star  Newspaper  Service. 
Williams,  Gaar — Chicago  Tribune  Newsiiapers 
Syndicate. 

Williams,  Gluyas — Bell  Syndicate.  Inc. 

Williams,  J.  R. — NKA  Service,  Inc. 

Williams,  Pete — Graphic  Syndicate,  Inc. 
Williams.  .Shirley  Rodman — McClure  News¬ 
paper  Syndicate. 

;  Williamson,  J. — Associated  F.ditors. 

I  Wing,  Frank — Register  &  Tribune  Syndicate, 
j  Wjng,  Hannah — Internatirnal  Feature  Service. 

I  Winslow,  Barbara — Internation.al  Syndicate. 

I  Winsor,  G.  McI  cod — King  Features  Syndicate. 

Winston,  Vera — Newspaper  Feature  Service, 
i  Winton,  Janet  -Graphic  Syndicate,  Inc. 
i  Wodehouse,  P.  G. — Metropolitan  Newspaper 

I  Service. 

t  Worgon.  F'.  F. — I’nited  Fea'ure  Syndicate, 
f  Wolfe,  Dr.  L.  S. — Editor’s  Copy. 

[  Wolfe,  Ralph  A. — United  Feature  Syndicate, 
i  Wolff.  Dorothy — Penn  Fiature. 

I  Wolff.  William  Almon — King  Features  Syndi- 

f  cate. 

i  Wolfson,  Wm. — W  E.  Weaver  Syndicate, 
r  IVootlfill.  S. — Douhleday-Doran  Syndicate. 

E  Woodhall.  Erlwin  T. — Current  News  Features, 

[  Inc. 

F  Woolley,  Katharine — King  Features  Syndicate. 

I  Woolrich.  Cornell — McClure  Newspaper  Syn- 

1  dicate. 

Wootton,  Don. — NEA  Service,  Inc. 
j  Wynne.  Anthony — I,edger  Syndicate. 

I  Wynn,  Vance— Ledger  Syndicate. 


j  Yeigh,  Frank — B.atten  I.imited. 

'  Young,  Carter — King  Features  ,Syndicate. 
Young,  Chic — ^’ewspaner  Feature  Service. 

I  Young,  Lym — King  Features  Syndicate. 

i  .  .  z 

I  Zipp — Columbia  Newspaper  Service. 

MISS  ZIMMERMAN  RESIGNS 

Katherine  Zimmerman,  motion  picture 
editor  and  critic  of  the  Nno  York  Tele¬ 
gram,  resigned  this  week  because  of 
I  ill  health.  She  will  spend  about  six 
I  months  resting  in  Connecticut.  Miss 
i  Zimmerman  came  to  this  country  from 
’  England  several  years  ago  and  worked 
[  for  two  years  for  the  Philadelphia  Pub- 
(  lie  Ledger.  She  joined  the  Telegram 
as  a  reporter  and  was  subsequently  ap- 
>  pointed  movie  critic.  The  motion  pic- 
1  ture  department  will  be  conducted  for 
the  present  by  George  Browning,  for¬ 
merly  movie  critic  of  the  BaUimore 

1  Pont. 


“UNIPRESS”  REVIVED 

I'nipre.K.t.  house  organ  of  United 
Press,  which  was  discontinued  some 
time  ago,  has  been  revived  with  a  Sep¬ 
tember  issue  appearing  this  week.  Paul 
W.  White  is  editor.  The  paper  carries 
news  of  the  organization  to  staff  mem¬ 
bers  and  clients. 


A  view  of  the  New  Haven  Register's  new  plant. 


EEPING  pace  with  its  growth,  the 
Neiv  Haven  Register  on  Sept.  1 
will  open  its  new  offices  and  plant,  one 
of  the  largest  in  New  England,  at 
Orange  and  Audubon  streets.  New 
Haven,  Conn. 

Three  stories  high,  it  fronts  91  feet 
in  Orange  street,  22.S  feet  in  Audubon 
street  and  will  have  almost  70,000 
-square  feet  of  floor  space.  Control  of 
adjacent  properties  will  permit  unlimited 
expansion.  Of  plum-colored  Fiskc 
tai)estry  brick,  glazecl  terra  cotta,  steel 
and  glass,  it  is  thoroughly  fireproof. 

The  new  structure  will  supplant  the 
old  brownstone  Register  building  built 
in  1868  at  781  Qiapel  street  and  the 
later  quarters  at  86-88-90  Crown  street 
built  in  1884.  In  contrast  to  those  over¬ 
crowded  buildings,  there  will  be  no  wockI 
in  the  entire  building  except  for  the 
hand-rails  on  the  stairs. 

Located  just  outside  of  downtown  con¬ 
gestion,  the  building  will  have  a  wealth 
of  natural  light  from  large  steel  sash 
windows  on  four  sides.  Its  composing 
room  on  the  top  floor  rear  will  in  addi¬ 
tion  have  a  wide  channel  monitor  sky¬ 
light  running  its  130  feet  of  length. 

Cream-colored  terra  cotta  blocks  ex¬ 
tend  to  the  second  floor  of  the  building, 
above  arc  two-tone  tapestry  bricks  sur¬ 
mounted  by  a  terra  cotta  cornice.  Its 
only  embeliishments  are  light  blue  back¬ 
grounds  about  the  main  entrance  door 
casements,  sparing  use  of  scrollwork  and 
sosettes  and  modified  icanthus  leaves 
caping  the  cornice  angles. 

In  spite  of  thorough  fireproofing  the 
plant  is  in  reality  built  as  two  buildings, 
a  heavy  fire  wall  separating  the  offi'-es 
from  the  mechanical  plant  and  thereby 
completely  shutting  off  the  noise  of 
presses  and  mechanical  operations. 

Inside  the  main  entrance  a  large  lobby 
flanks  a  long  business  office  counter  of 
Belgian  black  marble.  Behind  it  will 
be  the  classified  advertising,  circulation 
and  business  quarters.  Heavy  linoleum 
laid  over  concrete  will  deaden  distracting 
sounds  except  in  the  lobby  where  ter- 
razo  is  laid.  The  office  of  the  publisher- 
editor  John  Day  Jackson,  occupies  the 
northeast  corner  with  access  from  the 
lobby  and  business  offices. 

Three  freight  and  one  passenger  ele¬ 
vators,  with  convenient  stairways,  pro¬ 
vide  ready  access  to  all  floors.  The  edi¬ 
torial,  display  advertising  and  Sunday  de¬ 
partments  and  the  Associated  Press  offi¬ 
ces  and  register  conference  rooms  are 
on  the  second  floor. 

Reporters’  desks  will  flank  the  city, 
managing  and  copy  desks  with  four 
sound-proof  booths,  containing  telephr'ues 
and  typewriters  convenientlv  located. 
The  proof  desks  will  adjoin  the  compos¬ 
ing  room,  allowing  close  communication 
between  those  f^en — tments. 

The  third  floor  will  contain  the  studios 
of  the  staff  arti;its  and  p*iotogranhers. 
the  “morgue,”  cut  rooms,  dark  room,  files 
and  storage  snace. 

In  the  mechanical  portion  of  the  plant 
the  basement  is  given  over  to  a  paper 
storage  room  capable  of  holding  several 
hundred  rolls  of  newsprint  paper,  press 


rooms,  electric  motors,  heating  plant, 
switch  hoards,  ink  tanks  and  coal  space. 
Paper  rolls  will  be  lowered  to  it  by  ele¬ 
vator,  carried  over  a  narrow-gauge  rail¬ 
way  through  fire  doors  and  unloaded  by 
an  electric  hoist  on  an  overhead  track. 

The  same  track  with  frequent  switches 
running  under  the  units  will  carry  the 
rolls  to  the  12-unit  Hoe  press.  Auto¬ 
matic  conveyors  will  carry  papers  from 
the  presses  at  basement  level  to  the  main 
floor  mailing  room  opening  on  .Audubon 
street,  where  register  trucks  will  carry 
exlitions  to  distribution  points. 

Lighter  stereotyping  will  be  done  on 
the  composing  rexim  level  in  a  separate 
section  and  heavier  casting  done  in  the 
big  pots  on  the  main  floor.  The  second 
floor  of  the  mechanical  plant  will  house 
the  linotypes,  monotypes,  casters,  hand 
composition  banks  and  makeup  equip¬ 
ment.  Conveyors  will  carry  the  page 
forms  to  the  press  room  and  ink  will 
be  fed.  to  the  units  through  mains  under 
pressure  from  ink  tanks. 

Ground  was  broken  for  the  plant  in 
October,  1928.  Thirty-seven  main  and 
sub-contractors  participated.  Lockwood 
&  Greene,  New  York,  were  the  designing 
engineers.  H.  Wales  Lines  Company, 
Meriden,  held  the  general  contract. 


DAILY’S  SUIT  DELAYED 


Voluminous  Writ  of  Error  Slows 
Progress  in  Chicago  Action 

decision  liy  the  Illinois  Supreme 
Court  in  the  $2,245,604  real  estate  ex¬ 
perts  suit  brought  by  the  Chicago  Trib¬ 
une  against  M:iyor  \\  illiam  Hale  Thomp¬ 
son  and  several  of  his  aids  in  a  previous 
administration  will  not  be  rendered  be¬ 
fore  next  year,  as  a  result  of  legal  action 
taken  in  Springfield  last  week. 

A  writ  of  error  was  filed  with. the 
clerk  of  the  Supreme  Court  by  Michael 
I.  Faherty,  one  of  the  defendants,  which 
is  so  voluminous  that  there  will  be  no 
chance  of  getting  it  before  the  court  at 
the  October  term. 

The  writ  of  error  brings  the  number 
of  court  actions  in  the  case  to  three. 
Consolidations  of  the  three  actions  was 
asked  by  attorneys  for  both  plaintiff  and 
defendants,  indicating  that  because  of 
the  volume  of  briefs  to  pass  on,  the  high 
court  will  not  be  in  a  position  to  give  a 
decision  until  the  February  term  of  court 
or  even  later.  * 

JOHNSON  COMPANY  APPOINTS 

The  Johnson  Motor  Company,  Wauke¬ 
gan,  Ill.,  manufacturer  of  Johnson  out¬ 
board  motors,  has  appointed  Crowell, 
Crane.  Williams  8:  Co.,  advertising 
agency,  919  North  Michigan  avenue.  Chi¬ 
cago,  to  handle  its  advertising,  effective 
immediately. 


NAMED  BUILDING  CHIEF 

George  A.  Hazen  was  this  week  named 
building  superintendent  of  the  Pittsburgh 
Press.  He  will  have  charge  of  building 
maintenance.  He  has  been  superintendent 
of  a  large  office  building. 


Home  of  the  Ledger  Syndicatt 
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NEW 

CATALOG 

(No.  10) 

Just  Off  the  Press 

This  60-Page  Booklet  Describes 
the  Following  Features  and 
Services  and  Carries  Sample 
Releases : 


COMICS: 

*‘Connie” 

“Somebody’s  Slenog” 

“Hairbreadth  Harry” 

*  Such  Is  Life” 

“Dizzy  Dramas” 

“SonnysayinK#* 

“Dumb-Bells” 

“Miss  Information” 

CARTOONS 

Sykes* 

Batchelor's 

Edson's 

Lynd's 

“Once  Overs” 

“Vignettes  of  Life” 

“Eve’s  Epigrams” 

WOMAN'S  PAGE  FEATURES: 
Dorothy  Dix 
Vivian  Shirley 
Nancy  Carey 
Lois  Leeds 
Beauty  Service 
“Minute  Make-Ups” 

“Paris  Chic” 

Paris  Patterns  (Eva  Tingey) 
“Making  the  Most  of  Your  Looks” 
“Babs  Says” 

“Make  It  Yourself” 

“Housewife's  Idea  Box” 
“Matrimonially  Speaking” 

MISCELLANEOUS: 

“Daily  Mirror  of  Washington” 
((Tlinton  W.  Gilbert) 

“From  a  Senator’s  Diary”  (Robt. 
B.  Smith) 

“Keeping  Mentally  Fit”  (Prof. 
Jastrow) 

“As  Man  to  Man”  (Wm.  Feather) 
Gardening  (Dr.  Kift) 

“The  Laugh  of  My  Life” 

“Correct  English” 

“What’s  What"  (Etiquette) 

“Today  In  Astrology” 

“Magic  Made  Easy” 

“Character  Close-Ups” 

“The  Knowmeter* 

“Brain  Tests” 

“Teasers” 

“Ladder  grams” 

“Word- Building” 

True  Detective  Stories 

FICTION  SERVICE:  Serials;  Daily 
&  Weekly  Short  Stories 

FOREIGN  NEWS  SERVICE 
FINANCIAL  NEWS  SERVICE 
SPORTS: 

Gus  Edson’s  Cartoons 
“Mickey”  Cochrane’s  Baseball 
Service 

“The  Sportfolio" 

“Today  In  Sport” 


LEDGER 

SYNDICATE 

Independence  Square,  Philadelphia 
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UR  OVN  VOI^ 
or  LetTbRS 


By  JAMES  MELVIN  LEE 

XU  hat  are  the  papers  of  Paris  like?  written  for  mental  children  and  persons 
Guy  Fawkes  gives  his  opinion  in  suffering  from  arrested  development.  At 


The  New  Yorker  for  Aug.  17,  in  an  arti¬ 
cle  entitled  “The  Wayward  Press.” 

Mr.  Fawkes  seems  to  object  to  the 
term  "newspaper”  being  applied  to  the 
daily  papers  of  Paris.  “News  is  the 
last  thing  a  French  editor  worries 
about,”  he  says.  Tlie  attitude  of  the 
French  press  towards  news  is  shown  by 
the  fact  that  most  French  papers  print 
the  latest  news  dispatches  on  page  3 
under  some  vague  departmental  heading. 

Front  pages  are  saved  for  essays.  To 
be  more  specific,  the  left  hand  column 
of  the  front  page  features  a  red-hot 
story  called  something  like,  “Moliere 
During  the  Middle  Period  of  His  Pro¬ 
ductivity.”  Its  sister  column  to  the 
right  probably  contains  a  signed  out¬ 
burst  by  the  owner  of  the  paper  in  which 
the  restoration  of  the  Bourbons  is 
urged.  In  the  optic  centre  of  the  page 
purchasers  may  find  biographical 
sketches  of  bicydists  touring  France 
and  just  now  passing  through  Toulon. 

All  summer,  so  Mr.  Fawkes  asserts. 
Matin  has  been  putting  in  its  two 
right  hand  columns  of  its  front  page,  a 
series  entitled  “My  Fishing  Trip  in  New¬ 
foundland.”  Mr.  Fawkes  says  he  read 
the  first  two  or  three  installments  under 
a  slight  misapprehension,  as  the  word 
for  “to  fish”  is  the  same  as  tlw  word  for 
“to  sin,”  and  he  was  expecting  to  find 
that  some  one  had  gone  to  Newfound¬ 
land  on  a  “campaign  of  sinning.” 

The  assertion  is  made,  however,  that 
French  papers  contain  something  about 
America  on  practically  every  T»ge;  even 
the  front  page  essays  are  said  to  slip 
in  a  paragraph  or  two  in  order  to  take 
a  crack  at  “Uncle  Sam.”  “From 
L’Humanite  to  L’Echo  de  Paris  the 
general  attitude  toward  the  United 
States  is  one  of  boiling  rage.”  The 
only  news  stories  from  America  found 
in  French  papers  are  listed  as  those 
dealing  with  torch-murders,  flag-pole- 
sittings,  and  the  extreme  heat.  Atten¬ 
tion  is  called  to  the  fact  that  no  men¬ 
tion  has  been  made  in  French  papers 
that  American  tourists  paid  over  twice 
as  much  money  into  France  last  year  as 
France  paid  to  the  United  States. 

Mr.  Fawkes  says  that  in  one  depart¬ 
ment  French  newspapers  excel  in  re¬ 
porting  crime.  Crimes  of  violence  to 
which  American  papers  would  hardly 
give  a  stick  are  written  up  by  the 
French  press  “with  a  zest  and  thorough¬ 
ness  which  makes  of  each  one  a  special 
case  in  criminology.” 

Of  all  French  papers,  the  dullest  is 
said  to  be  Le  Temps,  “having  a  make¬ 
up  such  as  would  be  affected  by  spread¬ 
ing  two  pages  of  The  Congrcssiomil 
Record  out  side  by  side,  and  doubling 
the  length  of  their  columns.”  Le  Matin 
and  Le  Quetidien  are  listed  as  being 
nearest  to  real  nevespapers,  “although 
even  they  would  deceive  nobody.” 

Mr.  Fawkes  closes  what  he  calls  his 
scholarly  summary  of  French  journalism 
with  a  very  nice  tribute  to  the  theatri- 
ral  newspaper,  Comoedia.  This  daily, 
although  devoting  front  pages  to  essays 
on  classical  subjects  and .  to  reproduc¬ 
tions  of  paintings  by  old  masters,  fills, 
with  remarkable  newspaper  skill,  its 
inside  pages  with  news  of  what  is  going 
on  in  the  theater  world  of  Paris. 

♦  ♦  * 

'T'HE  periodical  press,  especially  the 
“wood-pulp”  variety,  is  panned  by  Al¬ 
vin  Barclay  in  The  New  Republic  for 
Aug.  28.  His  article,  headed  “Maga¬ 
zines  for  Morons.”  asserts  that  the  peri¬ 
odicals  specifically  mentioned  are  the 
most  diluted  forms  of  palnilum  obtaina¬ 
ble  in  America — “just  a  half-rung  below 
the  average  Hollywood  movie.” 

In  regreting  that  newstands  are  clut¬ 
tered  with  “wood-pulp”  magazinM,  Mr. 
Barclay  admits  that  their  stories  are 
strictly  moral  in  tone  becattse  they  are 


the  same  time  he  does  not  hesitate  to  as¬ 
sert  that  they  may  be  invidious  in  sug¬ 
gestion  and  harmful  in  influence  because 
of  the  unreal  world  they  depict.  Even 
the  stories  of  “rarin’-he-men”  are — when 
properly  edited^— as  mild  and  ladylike  as 
the  most  strait-laced  clergyman  could 
wish. 

Stories  of  sentimentality  in  the  news¬ 
paper  press  are  frequently  criticised  by 
fireside  critics.  These  critics  should  read 
wliat  Mr.  Barclay  says  about  the  so- 
called  confession  stories: 

The  erring  listers  have  their  day  in  the  con¬ 
fession  stories.  There,  in  the  first  person, 
they  hold  forth  with  sobs  on  the  subject  of  tbe 
wickraness  of  males  and  the  sad  weakness  of 
female  in  the  face  of  male  attraction.  Here, 
too,  virtue  is  triumphant,  but  many  a  forbid¬ 
den  thrill  and  lascivious  detail  can  be  insinu¬ 
ated  into  the  story  if  given  a  proper  sugar 
coating  of  prayerful  repentance.  These  are  the 
yarns  that  circulate  in  high  schools  and  other 
gathering  places  of  the  young  who  seek  infor¬ 
mation  as  to  the  forbidaen  fruit  of  life.  The 
straight  love  stories  are  the  refuge  of  those 


frustrated  in  love  who  drink  vicariously  at 
the  fountain  of  enchantment. 

The  trouble  with  the  confession  stor¬ 
ies  is  that  their  authors  do  not  receive 
the  wages  of  sin — publicity.  Such  tales 
are  always  printed  anonymously. 


Frederic  nelson,  an  editorial 

writer  on  the  staff  of  the  Baltimore 
Sun,  contributes  to  The  New  Republic 
for  Aug.  28,  “The  Child  Stylites  of  Bal¬ 
timore,”  an  account,  with  critical  com¬ 
ment,  of  the  “flag-pole  sittings”  that  have 
attracted  so  much  attention  in  European 
newspapers.  He  commends  the  sugges¬ 
tion  of  Baltimore  editors  that  shingles, 
hair-brushes,  straps,  and  slippers  be  mo¬ 
bilized  as  a  means  of  breaking  this  chil¬ 
dren’s  crusade  under  the  banner  of  St 
Simon  Stylites. 

*  *  * 

Henry  JUSTIN  smith,  managing 
editor  of  the  Chicago  Daily  News,  is 


'T’HOSE  interested  in  the  evolution  of 
the  printed  newspaper  will  find  num¬ 
erous  references  to  its  precursors  in  ’’The 
Renaissance"  (Charles  Scribner’s  Sons) 
by  Robert  ll  Bolwell.  Of  Robert 
Greene,  one  of  the  forefathers  of  Eng¬ 
lish  Journalism,  Prof.  Bolwell  says: 

He  wrote  numerous  pamphlets  on  tbe  iniqui¬ 
ties  of  London’s  underworld,  and  an  interest¬ 
ing  series  of  confessions  about  himsdf.  Al¬ 
though  it  may  be  unfair  to  descrilie  his  tracts 
and  pamphlets  as  journalism,  written  with  an 
eye  to  good  copy  and  large  sales,  be  did.  never¬ 
theless,  capitalize  his  own  weaknesses  and  the 
life  of  bis  literary  group  in  a  brilliant  way. 

Referring  to  these  “numerous  pam¬ 
phlets  which  were  written  to  expose  the 
squalor,  disorder,  and  crime  of  London 
life,”  Professor  Bolwell  adds,  “With 
journalistic  shrewdness  in  the  handling 
of  this  sensational  matter,  writers  like 
Greene,  Nashe,  and  Dekker  gave  the  gt^ 
citizens  a  picture  of  their  own  city  which 
thrilled  them.” 

In  tracing  developments  that  led  up  to 


not  writing  many  letters  these  days,  but  journalism,  others  find  Greene  first  de- 
in  spite  of  the  added  work  that  came  veloped  a  prose  free  from  poetic  quali- 
from  a  change  of  base  and  the  absorp-  ties  and  further  prepared  the  way  for 
tion  of  the  Chicago  Journal  by  the  News,  journalism  by  shifting  interest  from  the 
he  has  found  time  not  only  to  write  the  colorful  but  limited  court  life  to  the 
novel,  “Poor  Devil,”  recently  mentioned,  more  realistic  life  of  the  streets  and 


but  abo  to  collaborate  with  Lloyd  Lewis 
in  “Chicago;  the  History  of  Its  Reputa¬ 
tion” — a  book  announced  for  imm^iate 
publication  by  Harcourt,  Brace  and  Com¬ 
pany  of  New  York  City. 


taverns  of  London.  He  was  one  of  the 
first  to  earn  a  living  by  writing  and  his 
title-pages,  designed  to  sell  his  pamphlets, 
show  head-line  psychology  equal  to  that 
of  modem  tabloids. 


The  Government  Protects 
the  Nation’s  Food 


No  GOVERNMENT  goes  to  greater  lengths  than  ours  to  safeguard 
the  health  o£  its  people. 

A  corps  of  4,200  inspectors,  veterinarians  with  special  training,  repre¬ 
sents  the  Bureau  of  Animal  Industry  of  the  United  States  Department  of 
Agriculture,  in  every  packing  plant  which  engages  in  interstate  commerce. 
Competent  inspectors  supervise  operations,  examine  meats  and  other  raw 
materials,  and  insure  the  purity  and  wholesomeness  of  the  product  that 
is  being  offered  to  the  consuming  public. 

Inspection  begins  while  the  live  animals  are  still  in  the  stockyards. 
During  the  dressing  processes,  vital  parts  are  carefully  examined,  and 
when  the  product  is  ready  for  the  trade,  there  is  a  final  inspection. 

When  the  Bureau’s  representative  stamps  “U.  S.  Inspected  and  Passed,” 
it  is  evidence  that  the  product  measures  up  to  the  rigid  requirements  of 
the  United  States  Government. 

Inspection  is  not  confined  to  products  alone.  Strict  rules  of  sanitation 
are  enforced.  Containers  and  instruments  must  always  be  clean.  Em¬ 
ployes  must  be  cleanly  dressed  and  in  good  health. 

It  is  the  policy  of  the  Government  to  lean  backward  in  its  effort  to 
insure  the  wholesomencss  of  the  nation’s  meat  supply. 

In  this  supervision,  ARMOUR  AND  COMPANY  cooperates,  because 
it  learned  long  ago  that  rigid  inspection  is  beneficial  to  the  packer  as 
well  as  to  the  public. 

It  safeguards  both. 

It  sets  up  the  strictest  standards  of  purity,  and  compels  all  meat  packers 
under  Government  jurisdiction  (those  engaged  in  interstate  commerce) 
to  abide  by  them. 

This  means  that  all  meat  and  meat  products  in  interstate  or  foreign 
shipments — two-thirds  of  all  the  meat  production— can  be  bought  and  used 
with  full  confidence  because  the  Government  has  tested  and  approved 
both  the  product  and  the  process. 

Perhaps  our  Government  performs  no  ^eater  service  than  this  for 
the  protection  of  its  citizens.  There  certainly  is  none  more  earnestly, 
more  honestly,  performed. 


ARMOUR  and  COMPANY 

F.  Edson  White,  President 
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GIRL  WRITER  ENJOYS 
STUNT  REPORTING 


Won  Bonus  for  Interriew  With 
ATiatrix  in  Air — Entered  Albany 
Bathing  Beauty  Contest  for 
Story 


Getting  an  interview  in  the  air  with  a 
famous  aviatrix,  entering  a  bathing 
beauty  contest  to  get  local  color,  and 
“subbing”  for  the 
society  editor  are 
highlights  in  the 
experience 
of  Miss  Marga¬ 
ret  J.  Steele  as 
a  newspaper  re¬ 
porter  during  her 
vacation  from 
college  this  sum¬ 
mer. 

Miss  Steele  has 
had  a  wide  train¬ 
ing  which  she 
will  put  to  use 

M*.oa.etJ.Steei.s  editor  of  the 

State  Collcflc 
News,  student  publication  at  the  New 
York  State  College  for  Teachers  in 
Albany. 

Although  the  air  interview  won  her 
the  weekly  bonus  offered  to  the  staff  of 
the  Albany  (N.V.)  Times-Union  by 
George  O.  Williams,  managing  editor, 
Miss  Steele  ranks  the  bathing  beach  con¬ 
test  stunt  as  the  most  exciting.  The 
embarrassment  of  Howard  Blanchfield, 
Times-Union  staff  artist  who  was  one 
of  the  judges,  added  to  Miss  Steele’s 
thrill. 

She  describes  her  sensation  in  the 
beauty  contest  as  being  just  a  “bit 
milder”  than  that  experienced  when  she 
was  the  only  woman  in  the  hall  cover¬ 
ing  the  Spanish-.American  W'ar  Veterans’ 
convention. 

“Thinking  I  could  get  a  better  story 
if  I  tried  interviewing  people  in  their 
own  element  instead  of  trying  to  make 
them  take  on  an  atmosphere  of  artifi¬ 
ciality  while  I  tried  for  _  a  story,  I 
entered  the  contest.  While  in  the  locker 
room  dressing  for  the  parade,  I  decided 
to  pick  two  possible  winners  and  sit 
between  them  on  the  bench  outside.  _  I 
was  paraded  before  the  judges,  making 
my  little  speech  about  being  ‘proud  to 
be  able  to  take  part  in  the  pageant  and 
I  hope  the  best  looking  girl  wins.’ 

“Seated  on  the  bench  in  the  hot  sun 
made  me  wish  I  could  get  under  the 
water  for  just  one  dive  and  then  dry  off 
in  comfort.  Pivoting  on  the  dais  for  the 
judges  to  give  me  a  final  critical  glance 
was  the  worst  part  of  the  whole  busi¬ 
ness.  It  was  then  I  decided  I  had  made 
a  mistake  in  entering  the  contest  just 
for  a  story.  But  when  ‘Miss  Albsuiy’ 
wlx>  turned  out  to  be  one  of  the  girls  I 
had  selected,  threw  her  arms  around  my 
neck,  nearly  decapitating  me,  when  the 
judges  announced  her  success,  I  felt 
rewarded  for  getting  a  one-sided  suntan, 
being  stared  at  by  nearly  4,000  curious 
.\lbjmians  for  almost  an  hour  and  then 
having  to  walk  the  plank  with  the  rest 
of  the  victims.” 

Miss  Steele  first  joined  the  Times- 
Union  staff  two  summers  ago  and 
worked  on  routine  news.  She  returned 
this  summer  just  in  time  for  an  assign¬ 
ment  on  a  murder  story  and  then  turned 
to  “more  exciting”  events.  For  two 
weeks  she  struggled  with  society  news 
while  the  editor  was  on  vacation,  and 
then,  on  her  first  day  off  the  job,  she 
was  assigned  to  the  airport  to  cover  the 
visit  of  Elinor  Smith,  noted  “flapper 
flyer.”  Arriving  early.  Miss  Steele  be¬ 
came  acf|uaintcd  with  Miss  Smith  and 
was  invited  for  a  short  ride  over  the 
city,  while  the  mayor’s  party  waited. 


CLUB  EDITOR  NAMED 

Mrs.  Ruth  Steinem,  who  recently 
joined  the  staff  of  the  Toledo  (O.)  Blade 
as  club  editor,  has  resigned  on  account 
of  ill  health.  She  has  been  succeeded 
by  Mrs.  Blanch  Waltrip  Rose,  who  was 
club  editor  of  the  Blade  several  years 
ago. 


PLANNING  EXPOSITION 

The  Chicago  Herald  and  Exatniner 
will  conduct  its  ninth  annual  Food  and 
Household  Appliance  Exposition  at  the 
Giliseum  Sept.  21  to  28. 


ON  WRITER’S  PROGRAM 


Six  Toledo  Newspaper  Women  to 
Speak  Before  Club 

Six  Toledo,  O.,  newspaper  women 
have  prominent  parts  in  the  program  for 
the  season  planned  by  the  Toledo  Writ¬ 
ers’  Club.  Mrs.  Marguerite  Stalker, 
society  editor  of  the  Blade,  will  discuss 
“Editing  a  Woman’s  Page”  at  the  Octo¬ 
ber  meeting.  At  the  January  meeting 
Mrs.  Ruth  Peiter  of  the  Times  will  de¬ 
scribe  the  methods  of  a  book  reviewer 
and  at  the  April  meeting  she  will  dis¬ 
cuss  “Diverse  Moods  in  Current  Poetry 
and  Original  Verse.” 

Mrs.  Flora  Ward  Hineline  and  Miss 
Ruth  Elgutter,  both  of  the  Times,  are 
on  the  February  program,  the  former 
giving  “Famous  Native  Sons  and 
Daughters  of  Toledo”  and  the  latter 
“Telling  the  World  Through  Advertis¬ 
ing.” 

Mrs.  Blanch  Waltrip  Rose,  club  editor 
of  the  Blade,  will  tell  of  “Interviewing 
the  Poet”  and  read  some  original  verse 
at  the  April  meeting.  Mrs.  Margrete 
Daney  of  the  Blade  will  speak  on  “Inter¬ 
viewing  Toledo’s  Most  Unique  Per¬ 
sonage”  at  the  June  meeting. 


Dorothy  Dignam  Join*  Ayer 

I>>rothy  Dignam,  prominent  member 
oj  the  Chicago  \\’oman’s  Advertising 
Club  and  formerly  on  the  staff  of  the 
Mejunkin  agency,  has  joined  the  N.  W. 
Ayer  agency,  Chicago  office.  For  the 
last  year  Miss  Dignam  has  been  in 
Europe  studying  marketing  possibilities 
and  merchandising  methods  in  the  house 
equipment  field. 


Governor  To  Entertain  Writers 

Governor  and  Mrs.  Myers  Y.  Cooper 
will  be  host  and  hostess  to  the  opening 
session  of  the  Ohio  Newspaper  Women’s 
Association  convention  in  Columbus 
Oct.  18-20.  The  affair  is  being  arranged 
for  the  executive  mansion  with  Ethel 
Boleyn  Myers  of  the  Akron  Beacon- 
Journal ,  president  of  the  association, 
presiding. 


Planning  Newspaper  Exhibit 

Miss  Miriam  Rosenthal,  Dayton,  O., 
has  been  named  chairman  of  the  news¬ 
paper  exhibit  to  be  conducted  in  con¬ 
nection  _  with  the  annual  convention  of 
the  Ohio  Newspaper  Women’s  .Associa¬ 
tion  in  Columbus  Oct.  18,  19,  20. 


Returns  From  Coast  Trip 

Penelope  Smythe  Perrill,  columnist 
for  the  Cox  League  of  Ohio  News¬ 
papers.  has  returned  from  an  extended 
trip  to  the  western  coa.st. 


Girl  Reporter  Injured 

Miss  Elma  I^awson  Johnston,  feature 
writer  on  the  Trenton  (N.J.)  S.unday 
Ttmes-Advertuer,  is  recuperating  from 
injuries  received  when  she  was  thrown 
from  a  hor.se. 


Joins  N.  Y.  Journal 

Grace  Cutler,  wife  of  Beverly  Smith 
of  the  Seiv  York  Herald  Tribune,  re¬ 
cently  joined  the  Nezu  York  Journal 
sUff.  She  was  formerly  on  the  staff  of 
the  Brooklyn  Daily  Eagle. 

Woman  Named  News  Editor 

Thelma  Wagner  has  joined  the  Reseda 
(Cal.)  AVjt'j  staff  as  news  editor. 


WINS  SWIMMING  MEET 

Emma  Shemaitis,  famous  woman 
.swimmer,  for  the  second  time  finishecl 
u  annual  marathon  swim  of 

the  Clucago  Herald  and  Examiner,  held 
Aug.  25.  Miss  Shemaitis  was  winner  of 
the  swim  in  1926  and  another  victory 
T''*  I^”nanent  possession  of 

the  $1,000  Hcarst  championship  trophy. 
Two  hundred  and  eighty-two  women 
and  girls  sUrted  in  the  race  and  266  fin¬ 
ished. 


ADDS  BEDTIME  STORIES 


A.  P.  Service  to  Run  Mary  Graham 
Bonner  Feature 

Fall  features  of  Associated  Press 
Feature  Service  for  evening  papers  will 
include  a  daily  children’s  bedtime  story 
by  Mary  Graham  Bonner,  beginning 
^pt.  15,  and  18  football  articles  by 
Fielding  H.  Yost,  football  coach  of  the 
University  of  Michigan,  who  has  been 
writing  a  similar  series  each  fall  since 
the  syndicate  started.  Miss  Bonner’s 
feature  will  be  called  “Sundown  Stories.” 
She  is  the  author  of  a  number  of  books 
for  children. 

Regular  night  mailings  of  the  daily 
news  picture  mat  service  of  A.  P.  Fea¬ 
ture  Service  will  be  started  Sept.  1. 
These  will  be  in  addition  to  the  regular 
morning  mailings  and  will  be  operated 
five  days  a  week  with  special  issues  on 
Saturday  and  Sunday  when  picture  de¬ 
velopments  warrant,  it  was  announced. 
They  will  be  supplemented  by  the  regu¬ 
lar  regional  issues  from  Chicago,  Atlanta 
and  San  Francisco  and  emergency  mail¬ 
ings  from  32  distributing  points. 

Wilson  Hicks,  formerly  of  the  city 
staff  of  the  New  York  Telegram,  joined 
the  desk  staff  of  the  .A.  P.  Feature 
Service  this  week. 

Wedding  Date  Announced 

J.  Addison  Robb,  assistant  editor  of 
the  daily  magazine  department  of  King 
Features  Syndicate,  and  Miss  Inez  Cal¬ 
laway,  society  editor  of  the  New  York 
Daily  News,  will  be  married  at  Caldwell, 
Ida.,  Sept.  14.  Caldwell  is  Miss  Calla¬ 
way’s  home  town.  The  couple  will  make 
a  honeymoon  trip  through  the  Rockies, 
returning  to  New  York  about  the  end  of 
September. 


Hershfield  Going  To  Canada 

Harry  Hershfield,  creator  of  “Abie 
the  Agent’’  for  King  Features  Syndicate, 
and  Mrs.  Hershfield  will  visit  Canada 
on  a  two  weeks’  trip  starting  next  week. 
Jack  Lait,  of  King  Features,  left  for 
Hollywood  for  a  vacation  last  week. 
George  Finley,  sports  editor  of  King, 
returned  to  New  York  this  week  from 
Connecticut,  where  he  spent  his  vacation. 


Returns  From  Vacation 

Marion  I^andenberger,  assistant  to 
Alfred  G.  Jackson,  publicity  manager  of 
King  b'eatures  Syndicate,  returned  to 
New  York  this  week  from  a  vacation 
at  Skaneateles  and  Saratoga  Springs, 
N.  Y. 


S.  H.  ANDERSON  HONORED 

S.  H.  Anderson,  circulation  manager 
of  the  Fresna  (Cal.)  Bee,  was  guest  of 
honor  at  a  party  given  recently  by  mem¬ 
bers  of  the  circulation  staff  in  celebra¬ 
tion  of  the  paper’s  circulation  gains. 
The  party  was  held  at  the  home  of  D.  H. 
Markey,  district  circulation  manager. 
Those  present  were :  Don  Brown,  city 
manager ;  .A.  Sehr,  country  manager ; 
and  district  managers  B.  H.  Markey, 
Clarke  P'arber,  Kenneth  Hollister,  Leo 
Gast,  C.  E.  McKinley,  J.  L.  Walters, 
Eddie  Fries  and  C.  C.  Smith. 


Daily  Entertain*  Carriers 

Two  hundred  carrier  boys  of  the 
.lurora  (Ill.)  Beacon-Nexvs  held  their 
13th  annual  picnic  at  Exposition  park 
.Aug.  21,  leaving  in  two  special  cars  for 
the  park  early  in  the  morning,  spending 
the  day  there,  and'  returning  in  time  for 
their  afternoon  duties.  Charles  C.  Chaf¬ 
fee,  director  of  circulation  for  the 
Beacon-News,  had  charge  of  the  party. 


Prizes  For  Vacation  Photos 

The  Chicago  Evening  American  is 
awarding  $100  a  day  in  cash  prizes  to 
amateur  photographers  who  submit  the 
best  photographs  taken  during  their 
vacation  days  this  year. 


Publisher  Host  To  Newsies 

Newsboys  employed  by  the  Trenton 
Times  Newspapers  were  guests  recently 
on  tiieir  annual  outing  provided  by 
James  Kerney,  editor  and  publisher. 
Albert  Ambrose,  circulation  manager, 
was  in  charge. 


America’s  Most  Widely 
Read  Motor  Writer 


More  than  a  mil¬ 
lion  new  readers 
since  January  first 

Current  Motoring 

Autolines 

Better  Driving 

Milady’s  Motoring 

Feature  Articles 

John  Smith  and 
His  Car 

By 

Frederick 

C. 

Russell 

The  by-line  that  solves  the 
problem  of  improving  the 
automobile  section. 

More  than  3,000,000 
car  owners  who  rep¬ 
resent  Russell’s  weekly 
audience  are  privileged 
to  avail  themselves  of 
the  opportunity  to  write 
him  for  counsel  regard¬ 
ing  their  car  problems 
— and  thousands  of 
them  do. 


Russell’s  answers  are  helpful 
and  autlioritative. 


Add  RussHfll  ft'iilures  to  the  im¬ 
portant  ser\’ireH  that  are  winning 
and  holding  readers. 

The  Rug^ell  Service 
ll.'i  Walbridge  Road 
HARTFORD,  CONN. 


/ 
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SCHOOL  GIVES  CREDIT 
TO  NEWSPAPER  SPACE 

More  Than  80  Per  Cent  of  Those 

Attracted  to  University  Society 
Lectures  Responded  to 
Space  in  Dailies 

NewspajK-T  advertising  attracted  more 
than  80  per  cent  of  the  309,000  per¬ 
sons  who  attended  the  busine>s  programs 
of  the  National  I'niversity  Society  in 
the  large  cities  of  the  I’nited  States  last 
year,  officials  of  the  Society  have  an¬ 
nounced. 

This  testimonial  to  the  value  of  press 
advertisements  is  contaiiH-d  in  a  survey 
conducted  by  the  Canipl)ell-Kwald  agency, 
advertising  representatives  of  the  society. 

A  check  of  questionnaires  answered 
by  those  attending  the  i)rograms  of  the 
society  has  revealed  that  newspai)er  ads 
were  mainly  resiv>nsible  for  building  up 
the  large  enrollment.  The  (piestionnaire 
was  prepared  by  the  agency  with  the 
assistance  and  suggestions  of  several 
representative  newspaiK-rs. 

Students,  after  enrolling,  were  askeil 
how  they  were  drawn  to  the  s<Kiety's 
program — bv  newspaixT  ads,  by  radio 
announcements,  by  billboards,  by  signs 
outside  the  au(lit<iriunis  where  the  pro¬ 
grams  were  conducted,  or  at  the  sugges¬ 
tion  of  friends. 

The  result  of  this  survey — proof  of 
the  pulling  power  of  newspaper  space — 
has  caused  the  National  University 
Society  to  launch  a  nation-wide  news¬ 
paper  campaign.  .As  the  first  step,  the 
society  has  instructed  Campbell-Ewald 
to  transfer  I.®)  per  cent  of  its  advertising 
appropriation  used  formerly  in  other 
mediums  to  newspapers.  The  society's 
first  newspaper  ads  for  the  1929-1930 
season  will  appear  in  New  York  news¬ 
papers  early  in  .SentenilK-r. 

“Newspaper  publishers  >bonld  be  grati¬ 
fied  to  know  that  our  newspaiicr  adver¬ 
tisements,  which  have  proveil  such  a 
great  drawing  ixpwer,  are  addres.sed  to 
the  ‘buyers.’  Thev  are  addressed  to  the 
adult  population,  the  past  school  and  col¬ 
lege  ages,"  G.  K.  Marchand.  president 
of  the  National  University  .Society  de¬ 
clared. 

The  society  is  comiKisiil  of  business 
men  seeking  greater  profits  anrl  advance¬ 
ment.  In  a  recent  address,  Mr. 
Marchand  pointed  out  the  value  of  news- 
fvaper  advertising.  He  said: 

“An  advertisement  apixaring  in  a 
newspaper  is  news.  Advertisements  of 
other  kinds  are  just  advertisements— 
and  as_  such  lose  much  of  their  appeal. 

"Indirectly,  when  a  man  buys  a  copy 
of  a  nev^'spaper,  he  is  buying  your  ad¬ 
vertisement.  And.  being  paid  for,  your 
advertisement  carries  more  weight." 

SUES  ST.  LOUIS  STAR 

Dorothv  Gav  Fullerton  filed  suit 
.Aug.  24  in  St.  Louis  circuit  court  against 
the  Star  Chronicle  Publishing  Comnanv 
of  St.  Louis,  publishers  of  the  S>l.  Louis 
for  $200,000  damages.  Miss  Ful¬ 
lerton  alleged  that  on  May  20  the  Star 
ran  a  picture  of  herself  on  the  front 
IMge  which  she  alleges  inferred  that  she 
was  intimate  with  Walter  T.  Hunting- 
ton,  former  Harvard  University  student 
who  died  under  mysterious  circum¬ 
stances.  The  caption  read,  “May  Shed 
Light  on  My.stery." 

HOBBS  JOINS  AGENCY 

.Arthur  F.  Hobbs,  national  advertising 
manager  of  the  Roaiiokr  fVa.)  Times 
and  ITorld-Ncti's.  since  last  fall,  has  re¬ 
signed  to  join  the  .1.  Walter  Thompson 
Company.  New  York  agency,  which  he 
formcriv  represented  in  Germany  and 
in  London.  Mr.  Hobbs  will  leave  this 
fall  for  .Australia,  where  he  will  open 
new  agency  branches  for  the  Thompson 
company.  He  is  now  in  New  York  city. 

RICHARDS  GOING  ABROAD 

Vernon  K.  Richards,  dramatic  critic 
of  the  Toledo  (O.)  Hlade,  and  his  wife 
will  sail  .‘sept.  6  on  the  Tuscania  for  five 
months  of  travel  in  England  and  France. 
During  Mr.  Richards’  absence  Ed.  Good¬ 
ing  of  the  copy  desk  will  have  charge 
-of  dramatics. 


THEY  READ  AS  THEY  RUN 


The  advertising  exhibit  in  eoiineelion  with  the  Berlin  meeting  of  the  Interna¬ 
tional  Advertising  Association  was  one  of  the  most  interesting  features.  Among 
the  newer  things  was  “Plastic  Advertising.”  Instead  of  pen  and  pencil,  paint 
and  brush  the  artist  used  his  clay  and  plaster,  and  the  modern  mixture  that  so 
closely  resembles  brointe.  The  figures  were  at  the  same  time  caricatures  and 
ailvertisements  and  attracted  much  attention.  This  special  group  of  plastics 
illustrates  a  real  American  truth  “They  Read  as  They  Run.”  Even  the  com¬ 
muter  will  devour  his  newspaper.  Therefore,  newspaper  advertising  is  sure 
to  be  seen. 


NEW  MERCHANDISING  IDEA 


"Gift  of  the  Month"  Places  Account 
With  Boston  Agency 

Janet  l-<tu  C<H»ke  and  Associates,  of 
Boston,  have  apixiinted  the  Porter  Cor- 
jMiration,  advertising  agency  of  that  city, 
to  handle  the  "(jift  of  the  Month" 
account. 

Ivach  month  Janet  Lou  Cooke  and 
.Associates  will  release  a  limited  number 
of  signed  gifts  which  will  be  distributed 
over  the  country — apportioned  according 
to  the  size  of  the  community.  Eiach 
month  the  “Gift'  of  the  Month”  will 
change,  each  gift  combining,  the  (jualities 
of  Iwauty,  utility  and  individuality. 

.A  campaign  is  being  prepared  to  run  in 
liotb  trade  papers  and  national  class 
publications. 

Preparing  Newspaper  Campaign 

BrinckerhofT,  Inc.,  Chicago  agency,  is 
preparing  a  news])apcr  display  campaign 
for  the  Process  Corixiration  of  Chicago. 
Several  hundred  newspapers  will  be  used, 
according  to  C.  E.  Brinckerhoff,  presi¬ 
dent  of  the  agency. 

Reliance  Names  H.  W.  Kastor 

The  Reliance  Manufacturing  Com¬ 
pany,  of  Chicago,  manufacturer  of  ’‘Big 
Yank”  work  shirts,  underwear  and  allied 
pnxlucts,  has  appointed  H.  W.  Kastor 
&  Sons  Co.  of  that  city  to  direct  its 
account.  Newsiapers  and  magazines  will 
be  used.  John  Leisk  Tait,  formerly  of 
St.  Louis,  has  joined  Kastor’s  Chicago 
staff.  He  was  for  10  years  vice-presi¬ 
dent  in  charge  of  c<^y  for  the  Fisher- 
Brown  Advertising  Agency  of  St.  Louis. 

Irrin  With  Const  Agency 

R.  F.  Irvin  has  been  made  vice-presi¬ 
dent  in  charge  of  marketing  of  Young, 
McCallister  &  Heintz,  advertising  agents. 
Irvin  was  formerly  of  Detroit  where  he 
directed  advertising  campaigns  for  Reo, 
Oakland,  Oldsmobile,  Marmon  and  other 
makes  of  automobiles. 

Placing  Macfadden  Radio  Account 

Geare,  Marston  &  Pilling,  Philadel¬ 
phia  agency,  has  been  appointed  by  Mac¬ 
fadden  Publications,  Inc.,  to  handle  the 
broadcasting  of  the  Macfadden  Red  Seal 
Program,  a  new  program  starting  Sept. 
4  over  the  Columbia  Broadcasting  Sys¬ 
tem  Network  to  give  publicity  to  several 
of  the  Macfadden  Publications. 

Two  Firms  Name  Brinckerhoff 

Brinckerhoff,  Inc.,  Chicago  agency, 
recently  acquired  the  accounts  of  the 
Wolf  Hatching  &  Breeding  Company, 


Gibsonburg.  ().,  and  the  (jlaser  Hatch¬ 
ery  Breitling  Company.  Dundee,  Mich. 
Both  will  be  handled  by  W.  S.  Waring 
of  till'  Detroit  office. 

Financial  Account  To  Tracy 

The  Beneficial  Operating  Bureau,  in¬ 
dustrial  bankers,  has  placed  the  adver¬ 
tising  accounts  of  its  offices  in  Chicago, 
Philadelphia,  Baltimore,  Detroit  and 
Boston,  with  W.  1.  Tracy,  Inc.  The 
account  of  the  New  York  office,  the  Per¬ 
sonal  Finance  and  Thrift  Coriwiration,  is 
also  handled  by  Tracy. 

Aurora  Firm  Appoints  Buchen 

The  All-Steel  Equipment  Company, 
■Aurora,  Ill.,  manufacturers  of  steel  cabi¬ 
nets,  lockers  an  delectrical  parts,  has 
appointed  the  Buchen  company,  Chicago 
advertising  agency,  to  handle  its  account'. 
John  Knell  is  president  and  Karl  D. 
Franke  advertising  manager  of  the 
company. 

Handling  Radio  For  Critckfield 

Thomas  L.  Nicholson,  formerly  with 
the  Price- Hannah  agency,  Chicago,  has 
lK‘en  named  director  of  the  broadcast  ad¬ 
vertising  division  of  Critchfield  &  Co., 
Chicago. 

Wallis  Heads  New  Agency 

George  Wallis,  one  of  the  partners  in 
the  former  Ix)w,  Graham  &  Wallis 
agency,  is  president  of  Wallis  &  Co.,  6 
North  Michigan  avenue,  Chicago,  an 
ageticy  recently  organized  to  conduct  an 
advertising  business,  specializing  in  sales 
promotion  and  portfolio  work. 

Fitzgerald  Agency  Named 

The  Fitzgerald  Advertising  .Agency, 
Inc.,  New  Orleans,  has  been  appointed 
to  direct  the  advertising  for  the  Mc- 
Phail’s  ChiKolates,  Inc.,  Russell  McPhail 
Chocolates,  of  Jacksonville,  Florida. 

N.  Y.  Firm  Appoints  Rankin 

E.  D.  Gibbs,  president  of  Bankexjiosi- 
tion.  Limited,  New  York,  has  announced 
the  appointment'  of  the  Wm.  H.  Rankin 
Company,  New  York  and  Chicago,  as 
their  advertising  and  merchandising 
counsellors,  effective  Sept.  23. 

Edward  H.  Weiss  Named 

The  Edward  H.  Weiss  advertising 
agency,  Chicago,  has  been  named  to 
handle  the  account  of  the  Gulbransen 
Company,  Chicago,  manufacturers  of 
pianos  and  radios.  Newspapers  and 
magazines  will  be  the  priiKipal  media 
used,  although  broadcast  advertising  will 
be  a  supplementary  medium  on  the  radio 
part  of  the  account. 


INSURANCE  COPY  IN  DAILIES 

Insurance  companies  in  New  York 
state  last  week  opened  an  advertising 
campaign  in  connection  with  the  new 
state  automobile  financial  responsibility 
law  which  goes  into  effect  Sept.  1.  The 
largest  space-buyer  was  the  Utica  Mu¬ 
tual  Insurance  Company,  which  ran  a 
full  page  in  virtually  every  upstate  news¬ 
paper.  The  copy  warned  motorists  of 
the  new  law  and  how  they  may  comply 
with  future  regulations  by  buying  liabil¬ 
ity  policies. 

Using  Advertising  Plane 

Reid,  Murdoch  &  Co.,  of  Chicago, 
national  advertisers  of  food  products, 
liave  been  securing  considerable  news¬ 
paper  space  throughout  the  country 
through  the  Monarch  Food  Ship,  “Inde¬ 
pendence,”  which  has  been  flying  all  over 
the  country,  landing  in  many  communi¬ 
ties  where  it  has  been  open  for  inspec¬ 
tion  by  everyone.  The  firm  has  also 
widely  advertised  the  coming  of  the 
plane  in  local  newspapers. 

Power  Door  Appoints  McKee 

The  Homer  McKee  advertising  agency, 
333  North  Michigtin  avenue,  Chicago, 
has  been  appointed  to  handle  the  ac¬ 
count  of  the  Power  Door  Corporation, 
manufacturers  of  electrically  operated 
domestic  and  industrial  garage  doors. 
T  rade  iiapers  and  newspapers  in  those 
sections  wliere  distribution  has  already 
lieen  obtained  will  be  used  for  the 
present. 

Saxer  Named  Sales  Manager 

The  Magazine  Reix'ating  Razor  Com¬ 
pany.  makers  of  Schick  Razors,  has 
nameil  .A.  C.  Saxer  general  sales  man¬ 
ager.  Mr.  Saxer  was  foruK'rly  field 
manager  for  Thomas  J.  Lipton,  Inc.,  and 
more  recently  was  witli  the  Consolidated 
Automatic  Merchandising  CoriHiration. 

McKee  Gardner  Merchandise  Manager 

L.  Z.  McKee  has  been  appointed  mer¬ 
chandising  manager  of  the  Gardner 
Motor  Comiiany,  Inc.,  St.  Dniis.  He 
formerly  was  with  H.  M.  Ballard  &  Co., 
C'hicago,  merchandising  counsellors. 

Resigns  From  Agency 

Jose  De  .Aguiar,  secretary  of  Jordan 
Advertising  Aliroad,  Inc.,  resigned  from 
that  coriioration  this  week.  He  did  not 
state  his  future  plans.  .Aguiar  was  with 
the  Jordan  company  since  it  was  started 
in  February,  1928.  Prior  to  that  he  was 
assistant  export  manager  of  the  Nestle’s 
Fcxxl  Company. 

Heads  Agency  Branch  Office 

Charles  H.  Hitch  has  been  appointed 
manager  of  a  branch  office  with  the 
H.  S.  Howland  .Advertising  Agency 
has  oiK'iied  at  324  Ellicott  Square.  Buf¬ 
falo.  The  New  York  agency’s  Buffalo 
representative  has  been  in  advertising 
work  in  that  city  for  more  than  15  years. 

JOINS  TOUZALIN  STAFF 

Daniel  R.  Hinckley,  for  several  years 
with  Henri,  Hurst  &  McDonald,  Chicago, 
has  joined  the  copy  staff  of  the  Charles 
H.  'Touzalin  agency,  Chicago. 


S.  C,  Baer  Company,  251^7  Kemper  lane,  ('ID' 
elnnatl.  riarinv  aoeounl  for  the  Witt  ('omioe 
('oinpaiiy.  (Mneliiniiti.  iiianufactiirers  of  asb 
ram*,  irarhairo  I'ami.  oily  waate  cana,  etc. 

Collint-Kirk.  Inc.,  840  North  Mlchijran  avenM. 
('hirago.  llaiHlllng  nrrount  for  John  F.  JeUe 
('onipany.  riilrago,  niaiiiifacturera  of  Jclkc  Oood 
Lurk  Margarine. 

Dowd  and  Oatreicher,  I/mell.  Maaa.  Tlaclnf 
arf'ount  for  CJreen  Rnm.  (\)iupany,  Springfield. 
-MasKarlnisettM.  nianufarturera  of  Tnaty  VeaBt. 

Stanley  H.  Jack  Company,  Aquila  Court, 
Omaha.  Neb.  riaring  arc'ouiit  for  the  Shepard 
IjilNiratorlra.  ('oiinrll  Hlutra,  Iowa,  manufac* 
turerH  of  Shejiard’a  plant  and  household  aprayi- 

Lord  &  Thomai  and  Logan,  Inc.,  PalniollTC 
Bulbil  ig,  Chlriigo.  llandliiig  aivount  for  the 
IVpsiMbnt  Company,  ('hlrago.  nianufartuiera  of 
INpstKirnt  tooth  paate. 

Mantemach  Company,  .Mlyn  Rtreet.  Hart- 
fonl,  I'onn.  I'laring  artMuint  for  L.  K.  Srt>tt  Com¬ 
pany.  liir..  Southington.  Coimertb'Ut,  manufac* 
turern  of  I.e«iro  ('leaning  Flubl. 
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75  ALABAMA  EDITORS 
ATTEND  INSTITUTE 


Thre«-Day  Session  Held  At  Alabama 
Polytechnic,  Aug.  15—17,  Under 
Auspices  of  State  Press 
Association 


The  tir.>t  uiuiual  Alabama  Press  In¬ 
stitute  closed  at  the  Alabama  Polytechnic 
Institute  Aug.  17  after  a  three-day  ses¬ 
sion  which  the  75  attending  editors  and 
newsi)aper  men  declared  was  a  complete 
success.  This  is  the  first  institute  held 
by  Alabama  edit<)r.>,,  and  was  under  the 
auspices  of  the  Alabama  Press  Associa¬ 
tion.  Kmmett  Hrotiks,  president,  and 
editor  of  the  Hri'zcton  Standard,  presided. 

The  institute  was  opened  formally  at 
two  o’clock  on  Thursday,  the  first  sub¬ 
ject  for  discussion  being -editorials,  fol¬ 
lowed  by  a  discussion  of  news  gathering 
and  news  writing. 

Grover  C.  Hall,  editor  of  the  Mont- 
(lomcry  Advertiser,  led  a  discussion  on 
what  qualities  the  present  day  editor 
should  have.  Fearlessness,  conviction 
and  an  ability  to  express  himself  in  a 
forceful  and  colorful  manner  was  the 
consensus. 

Dr.  George  Petrie,  dean  of  the  gradu¬ 
ate  school  of  Polytechnic  Institute,  spoke 
on  the  influence  of  the  editorials  of  to¬ 
day,  expressing  the  opinion  that  the  edi¬ 
torial  page  is  losing  its  inlluence  to  a 
large  extent  due  to  the  speed  at  which 
the  world  moves.  People  read  the  news 
and  pass  up  the  editor’s  comments  be¬ 
cause  they  are  in  such  a  hurry  to  get 
on  to  the  next  interest  of  the  day,  he 
said.* 

Charles  X.  Feidelson  associate  editor 
of  the  liirniiiu/hain  Age-Herald  stressed 
some  of  the  important  points  editors 
should  observe.  One  was  that  they 
should  acquire  .and  maintain  the  broad 
viewpoint  on  all  subjects  they  discuss, 
and  another  was  that  they  should  spare 
no  pains  to  be  informed.  Study  is  quite 
as  important  to  the  newspaix'r  editor  as 
it  is  to  the  lawyer  according  to  Mr. 
Feidelson  who  believes  that  editorials 
will  be  far  -more  convincing  if  written  by 
a  man  who  is  thoroughly  informed  about 
the  subject  on  which  he  is  writing. 

O.  H.  Stcven.son  of  Roanoke,  R.  P. 
Greer  of  Sylacauga  and  Mack  Wyatt  of 
Clanton  were  leaders  in  the  discussion  of 
gathering  and  writing  news. 

Friday  printers  in  the  state  were  in¬ 
vited  to  meet  with  the  newspaper  men 
to  discuss  mechanical  and  business  prob¬ 
lems. 

Four  subjects  of  prime  importance 
were  discussed,  advertising,  circulation, 
cost  finding  and  accounting. 

Friday  evening  the  editors  were  enter¬ 
tained  at  a  ban<|uet  in  honor  of  General 
F.  W.  Stanley  of  the  Greeinnlle  Advo- 
eate  who  was  awarded  the  honorary 
degree  of  Master  Journalist  in  recogni¬ 
tion  of  his  record  of  4.5  years  as  editor 
of  the  Alabama  paper,  .^t  the  same 
time  General  Stanlev  was  presented  with 
a  loving  cup  bv  the  Greenville  Lions 

Club.  - ^ - 

JOINS  JEWISH  WEEKLIES 

Frank  I>ul)insky  of  Boston  has  been 
admitted  into  the  Jewish  Ledger  Pub¬ 
lishing  Corporation  as  .secretary  and 
treasurer.  He  was  formerly  head  of  the 
N'ew  England  Publishers’  Bureau  of 
Boston,  served  for  a  time  with  the 
ISmddence  Tribune  and  for  tlw  past 
four  years  has  been  on  the  staff  of  the 
Jeieish  Advocate  of.  Boston.  Two 
papers,  the  Hartford  Ji'ieish  Ledger  and 
the  Springfield  Jewish  Ledger,  are  now 
being  published  by  the  Boston  company. 
Samuel  Neusner,  publisher,  says  they  are 
the  nucleus  of  a  chain  of  )ewish-Eng- 
lish  weeklies  in  New  Kngland. 

OWNS  VATICAN  STAMPS 

Calex  Enix,  Jr.,  13,  whose  father  is 
head  of  the  Chicago  Paily  \ews  copy 
desk,  is  the  proud  possessor  of  .Ft  of  the 
new  Vatican  City  postage  stamps.  24  of 
them  uncancelled.  The  stamps  were 
mailed  to  him  from  the  Daily  News  bu¬ 
reau  in  Rome  and  were  purchased  .Aug. 
1,  the  day  the  first  X'alican  City  stamps 
were  put  on  sale. 


ATTACKS  CIGARETTE  ADS 


Iowan  Predicts  Ban  on  Sales  if  Woman 
Appeal  Is  Not  Abandoned 

Sharp  criticism  of  the  advertising  ap¬ 
peal  of  cigarette  companies  to  women 
and  children  to  become  patrons,  especi¬ 
ally  the  radio  broadcasts  to  that  end, 
was  voiced  this  week  by  Frank  Pierce, 
Marshalltown,  secretary  of  the  Iowa 
League  of  Municipalities,  at  the  annual 
meeting  of  the  organization  in  Fort 
Dodge.  He  predicted  prohibition  of  the 
sale  of  cigarettes  unless  the  campaign  is 


abandoned.  Magazines  and  billboards 
came  in  for  their  share  of  censure  from 
the  .secretary,  who  stated  that  his  office 
during  the  last  few  months  had  been 
deluged  with  protests. 

He  denounced  the  National  Broad¬ 
casting  Company  as  “the  greatest  of¬ 
fender  against  the  sentiment  and  preju¬ 
dice  of  the  people  of  the  small  towns 
and  cities,’’  and  added  that  "if  the 
responsible  heads  of  the  company  have 
a  lick  of  sense  they  must  know  that 
many  of  the  statements  they  make  in 
regard  to  cigarettes  are  false.  Certainly 
these  programs  do  not  have  a  tendency 


to  improve  the  habits  or  morals  of  any¬ 
one,  either  those  giving  the  programs  or 
those  listening  in.  If  in  order  to  stop 
the  appeal  to  the  women  and  children  to 
become  cigarette  smokers  it  is  necessary 
to  prohibit  the  sale  of  cigarettes,  that  is 
the  thing  that  will  surely  happen  in  a 
majority  of  the  states,’’  he  concluded. 


MEALOR  PROMOTED 

E.  A.  Mealor  has  been  promoted  to 
city  circulation  manager  of  the  Chatta¬ 
nooga  Times,  succeeding  R.  M.  Strick¬ 
land,  who  was  assigned  to  country  terri¬ 
tory. 


NEW/ 

TEAT  1$  NCT 
TOE  TALE 


SO  long  as  news  remains  in  your  pressroom  it 
is  not  for  sale.  Only  when  it  has  reached  th3 
street  does  it  become  merchandise. 

News  gathering  is  costly  today.  And,  costing 
more  to  bring  to  your  desk,  it  is  even  more  im¬ 
portant  that  it  does  not  tarry  long  in  your  press¬ 
room.  Seconds  count  in  preparing  news  for  sale. 

With  Cutler-Hammer  Equipment  in  your  press¬ 
room,  men  are  able  to  work  more  swiftly,  effi¬ 
ciently.  They  have  faith  in  this  equipment,  faith 
in  their  own  ability  to  get  the  paper  out  on  time. 
Thus  they  are  not  handicapped  by  fear  of  an 
accident;  there  is  no  demoralizing  tension  which 
keeps  men  from  doing  their  best,  and  often  re¬ 
sults  in  the  loss  of  scoops. 

C-H  Press  Drives  and  Press  Control — "the 
safest  system  in  the  world” — accelerate  press  speed 


through  many  gradual  steps.  Safety  devices  pi 
tect  men  as  well  as  the  motors  and  presses  fre 


>ro- 

presses  from 
accidents.  There  can  be  no  accidental  starting  of 
the  presses.  Starting,  inching  and  stopping 
are  all  within  easy  push-button  control  or  the 
operator. 

Prepare  to  speed  news  to  market  by  specifying 
Cutler-Hammer  Press  Control  and  Press  Drives 
for  your  pressroom.  Be  certain  that 
the  C-H  trademark  is  on  all  new 
equipment  you  buy.  There  will 
be  less  danger  of  a  scoop  dying 
on  your  presses — of  becoming 
"news  that  is  not  for  sale”. 

Ask  for  the  C-H  booklet 
"Keeping  Pace  in  the 
Newspaper  Plant”. 


CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 

1223  St.  Paul  Avenue  Milwaukee,  Wisconsin 


Newspaper  Press  Control^Press  Driveso^ Dispatch  Conveypr^^ 
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By  MARLEN  PEW 


¥  T  isn’t  often  we  can  induce  the  old- 
timers  to  “tell  all”  and  when  one  does 
by  chance  momentarily  relax  his  grip  oJi 
the  proverbial  obmutescence  of  the  craft 
and  spin  a  story  of  newspaper  adventure 
we  shall  make  the  most  of  it  in  this 
column.  One  of  the  half  dozen  tower¬ 
ing  stories  of  this  generaticwi  was  the 
destruction  of  the  City  of  St.  Pierre  by 
Martinique’s  volcano  Mt.  Pelee,  27  years 
ago.  Walter  Scott  Meriwether,  now  edi¬ 
tor  and  publisher  of  the  Charleston 
(Miss.)  Sun,  then  of  the  staff  of  New 
York  Herald,  caught  the  magnificent 
assignment  to  cover  the  event  and 
recently  told  a  number  of  editors  the 
story  of  his  experience.  It  will  refresh 
memories  of  shop-talkers  with  silvering 
domes  and  be  spot  stuff  for  our  younger 
set.  Editor  Meriwether  speaking; 

«  *  * 

Brief  word  having  been  received 
from  the  United  States  Consul,  wiring 
from  Gaudaloupe,  that  disaster  had  fal¬ 
len  upon  St.  Pierre  I  was  commissioned 
bv  City  Editor  William  C.  Reick  to 
charter  a  steamship  or 'yacht,  but  none 
was  available.  I  learned  that  the  sea¬ 
going  tug  Mary  Luckenback  was  in 
Hampton  Roads  and  could  be  ready  for 
the  voyage  by  the  time  the  Herald  repor¬ 
ters,  photographers  and  artists  reached 
there.  The  tug  was  chartered  and  that 
afternoon  we  were  aboard  her,  bound 
south  in  the  face  of  a  gale. 

m  *  * 

ST.  PIERRE,  as  I  knew  it  during  my 
navy  days,  was  one  of  the  most  pic¬ 
turesque  of  West  Indian  cities,  a  city  of 
red  tiled  roofs,  walls  of  white,  yellow 
and  orange,  mingled  with  the  rich  green 
of  tropic  verdure.  Built  on  a  long  un¬ 
dulation  that  sloped  to  the  sea,  the  city 
rested  almost  in  the  shadow  of  Mt. 
Pelee,  that  great  volcanic  bulk  whose 
crest  is  ever  veiled  in  clouds.  As  we 
drew  near  it  that  May  morning  27  years 
ago,  the  panorama  was  one  of  appalling 
delation,  a  gray  chaos  of  ruined  walls 
and  blackened  stumps  of  trees.  We 
landed  in  our  small  boat  to  find  no  ves¬ 
tige  of  life,  a  city  dead  and  buried  under 
its  ashes  and  gray  masses  of  Scoria 
which  had  sifted  down  from  the  volcano 
then  in  active  eruption. 

A  city  of  30.000  and  not  one  survivor ! 
Not  one  to  tell  of  the  horror  that  had 
overwhelmed  the  city. 

*  *  *1 


the  photographers  and  the  now  famous 
Wallace  Morgan,  sketch  artist  to  com¬ 
plete  their  work,  then  hurried  on  to  Fort 
de  France,  capital  of  this  island,  where 
we  gathered  up  such  other  ends  of  the 
story  as  could  be  had  and  also  learned 
that  if  we  made  haste,  it  would  be  pos¬ 
sible  for  us  to  catch  the  north  bound 
mail  steamer  from  San  Juan,  Potto 
Rico.  Qilculating  our  speed,  and  the  dis¬ 
tance,  we  realized  it  would  be  the  clos¬ 
est  kind  pf  shave.  The  U.  S.  cruiser 
Cincinnati  was  anchored  in  the  bay 
as  we  steamed  out,  I  directed  the  cap¬ 
tain  to  go  in  bailing  distance  and  hailing 
the  crusier,  as^ced  if  she  had  any  mail 
for  home.  That  opportunity  is  always 
welcome,  and  within  a  few  minutes  a 
couple  of  mail  bags  were  being  hoisted 
on  the  tug. 

That  mail  was  our  lucky  stroke,  for 
as  we  arrived  within  a  couple  of  miles 
of  San  Juan  harbor,  we  saw  the  mail 
steamer  coming  out,  and  paying  not  the 
slightest  attention  to  our  frantic  whistles. 
Further  and  further  she  drew  away,  but 
at  last  the  mate  of  the  tug  boat  who 
had  been  searching  for  the  right  flags, 
got  them  in  order  and  up  went  the  Inter¬ 
national  Code  signal,  “We  have  U.  S. 
mail  for  you.” 

In  a  minute  or  so  the  answering  pen¬ 
nant,  and  as  it  went  up  we  saw  the 
steamer  swing  around  and  head  for  us. 
And  in  those  mail  bags  she  took  from  us, 
went  tlie  material,  photographs  and 
sketches  whiclj  were  to  occupy  an  entire 
special  edition  of  the  Herald  on  the 
morning  after  her  arrival  in  New  York, 
the  first  detailed  and  full  account  of  the 
disaster. 

*  *  * 

T  HAVE  pictured  to  you  tlie  utter  ruin 
and  des^gtion  of  St.  Pierre  as  we 
saw  it  on  that  expedition.  Four  years 
later,  being  .still  witli  the  Herald,  I  had 
occasion  to  visit  tJie  scene  again  to  find 
a  marvel  tropical  nature  had  wrought. 
I  had  tliought  that  never  a  green  thing 
could  again  grow  out  of  that  layer  of 
volcanic  asli.  But  over  the  gray  walls 
green  things  had  crept,  bushes  20  feet 
in  height  had  grown  and  beneath  the  grass 
was  matter  to  a  depth  of  a  foot  or  more. 
It  looked  more  like  a  primeval  wilder¬ 
ness  than  the  site  of  a  once  populous  city 
which  within  a  few  minutes  had  been 
converted  into  a  cemetery  of  30,000  dead. 


OUT  a  mute  witness  revealed  the  tale. 
^  Near  the  center  of  the  city  was  a  park 
filled  with  palms  and  flowers  and  en¬ 
closed  by  an  iron  railing,  this  railing  be¬ 
ing  some  30  or  40  feet  distant  from  any 
of  the  surrounding  houses.  An  exami¬ 
nation  of  this  railing  showed  that  the 
iron  had  been  fused.  As  it  requires 
2,000  degrees  of  heat  to  fuse  wrought 
iron,  the  explanation  was  at  hand.  Out 
of  the  volcano  had  flowed  down  a  river 
of  gas.  heavier  than  air.  and  settling  over 
the  city,  had  lieen  ignited,  instantly  ex- 
idoding  over  the  entire  city  and  far  sea¬ 
ward,  into  super-heated  flame,  for  ships 
anchored  far  out  in  the  roadstead,  were 
swept  by  this  mass  of  flame. 

It  was  a  disaster  that  came  with  all 
the  suddenness^  of  a  smash-up  on  the 
rails.  One  minute  and  the  city  was 
hashing  in  the  sunshine  of  a  Mav  morn¬ 
ing;  in  another  it  was  a  mass  of  swirl- 
ing_  flame  with  every  soul  of  its  30.000 
writhing  in  the  throes  of  a  horrible 
death.  One  day  and  the  city  was  all 
light  and  color,  all  gavetv  and  grace; 
the  next  and  its  ruins  looked  as  though 
they  had  been  crusted  over  with  20 
centuries  of  solitude  and  silence. 

The  Bridge  of  San  Luis  Rev  had  not 
then  been  written,  and  we  did  not  at¬ 
tempt  to  draw  any  morals. 

*  *  * 

^IME  being  precious,  we  remained 
•¥  in  the  ruins  only  long  enotigh  for 


INSTRUCTING  RURAL  WRITERS 


Binghamton  Paper  Send*  Staff  Men 
Out  a*  “Teachera” 

The  Binghamton  (N.Y.)  Press  has 
adopted  the  policy  of  sending  experi¬ 
ence  members  of  the  reportorial  staff 
to  “hack  up”  new  or  inexperienced 
correspondents  for  a  few  days  at  a  time 
in  communities  of  the  Binghamton  Press 
area  where  the  state  news  desk  finds  that 
correspondence  is  not  satisfactory. 

While  the  staff  members  are  showing 
the  correspondents  how,  they  are  also 
able  to  obtain  local  feature  articles. 


F.  D.  SCHURZ  TO  WED 

The  engagement  of  Franklin  D. 
Schurz,  vice-president  of  the  South  Bend 
(Ind.)  Trilmne,  aixl  Miss  Martha  Mont¬ 
gomery,  daughter  of  Walter  S.  Mont¬ 
gomery,  editor  and  publisher  of  the  New 
Albany  (Ind.)  Trilmne,  has  been  an¬ 
nounced.  The  wedding  will-  take  place 
Sept.  1 1  in  the  Montgomery  home.  Silver 
Hills,  New  Albany. 


CLASSIFIED  STAFF  ENTERTAINED 

Employes  of  the  Cincinnati  Enquirer 
classified  advertising  department  partici¬ 
pated  in  a  dancing  party  Aug.  20,  at  a 
local  amusement  park.  W.  H.  Hershe^, 
manager  of  the  department,  was  in 
charge. 


BIG  BRITISH  GROUPS 
IN  CIRCULATION  BOUT 


Rothermere  and  Berry  Competition 
Result*  in  Dispute  Over  Net 
Sales  in  Newcastle 
Sector 


By  .\llan  Dixafons 
London  Editor,  E^oitok  &  Publishes 

Ix)xiK)N,  Aug.  19 — Preliminary  skir¬ 
mishes  in  a  newspaper  war  in  the  prov¬ 
inces  between  the  Rothermere  group  and 
the  Berry  brothers’  combine  have  been 
over  the  net  sales.  Northcliffe  News¬ 
papers  company  was  launched  last  year 
with  three  million  pounds  in  debentures 
guaranteed  by  the  Daily  Mirror  com¬ 
pany  and  the  Associated  Newspapers, 
to  form  a  chain  of  evening  newspapers 
in  the  chief  centres  throughout  the 
provinces.  To  commence  operations 
Northcliffe  Newspapers  secured  control 
of  the  Lincolnshire  Echo,  Lincoln,  the 
Derby  '^ele''rat>h.  the  Gloucestershire 
Echo  at  Cheltenham,  and  the  Gloucester 
Gitisen.  Then  they  bought  the  Cambria 
Daily  Leader  and  the  South  Wales  Daily 
Post,  in  Swansea,  and  in  Hanley,  the 
Staffordshire  Sentinel  series.  In  the 
southwest  Sir  I^icester  Harmsworth, 
director  of  the  Daily  Mail  Trust,  owns 
the  IVcstern  Morning  News,  which  some 
time  ago  amalgamated  the  IVcstern 
Mercury  at  Plymouth. 

Against  this  chain  the  Berry  group 
have  the  Daily  Record  and  Evening 
News  in  Glasgow,  the  North  Mail  and 
Chronicle  and  the  Evening  Chronicle  at 
Newscastle-upon-Tyne,  and  in  Man¬ 
chester  (headquarters  of  Allied  North¬ 
ern  Newspapers)  the  Daily  Dispatch, 
the  Athletic  Nnvs,  the  Empire  News, 
the  Evening  Chronicle,  Manchester 
Football  Chronicle,  Sporting  Chronicle, 
and  the  Sunday  Chronicle.  In  Cardiff 
they  have  the  IVcstern  .Mail  (weekly), 
the  South  Wales  Ervning  Express,  and 
the  daily  H'estern  Mail  with  which  they 
merged  the  South  Wales  Daily  News. 
In  Sheffield  they  acquired  control  of  the 
Sheffield  Telegraph  and  associated 
papers,  carrying  the  war  across  the 
Scottish  border  the  Berry  group  secured 
control  of  the  Aberdeen  _  Press  and 
Journal,  the  Aberdeen  Evening  Express, 
and  back  in  the  British  provinces  the 
Derby  Express  attd  Mercury,  the  North- 
Eastern  Gasette  at  Middlesbrough,  and 
Bristol  Times  and  Mirror  in  the  west. 

Three  months  ago  Northcliffe  News¬ 
papers  published  the  first  nurriber  of  a 
new  evening  newspaper  in  Newcastle- 
upon-'Tyne,  the  Evensng  W arid,  and  on 
Aug.  8  issued  a  net  sales  certificate 
showing  an  average  of  168.384  copies 
daily.  The  publication  of  these  figures 
was  accompanied  by  a  challenge  to  the 
Berry  evening  paper  in  the  town  to 
issue  a  similar  certificate.  The  Evening 
Chronicle  replied  by  a  statement  disput¬ 
ing  the  fairness  of  the  Evening  World’s 
fij^res  and  attributing  the  rapidly  at¬ 
tained  larpc  sale  to  a  process  of  whole¬ 
sale  “buying”  of  sales.  In  return  for 
a  promise  to  purchase  the  Evening 
World  for  six  weeks  a  reader  was  of¬ 
fered  free  insurance,  and  a  free  lunch- 


PUBLISHER  WANTS 
OFFICE  MAN  WITH 
ADVERTISING  EXPERIENCE 

Nationally  known  weekly  needs 
office  executive  familiar  with 
national  accounts  and  agency 
methods,  capable  of  handling 
advertising  department  details  and 
producing  direct  by  mail  promo¬ 
tion  literature.  Excellent  oppor¬ 
tunity  for  an  energetic  man  who 
can  prove  his  fitness  for  an  execu¬ 
tive  position  with  a  long  and  well 
established  institution  in  Pennsyl¬ 
vania.  State  age,  experience, 
qualifications,  salary  expected,  etc. 
All  correspondence  confidential. 
Address  Box  D  563,  care  Eiditor  & 
Publisher. 


eon  ticket  and  free  admission  to  New¬ 
castle  Exhibition,  and  three  free  adver¬ 
tisements  in  the  paper.  According  to 
the  Evening  Chronicle  nearly  200,000 
such  tickets  were  given  away.  The 
Evening  World  replied  with  the  alle¬ 
gation  that  the  Evening  Chronicle  has 
also  been  purchasing  sales  by  means  of 
competitions,  free  scholarships,  and  free 
admission  to  theatres  for  children.  It 
claims  a  net  sale  of  nearly  double  that 
of  the  Evening  (Chronicle.  Cor’menting 
on  this  newspaper  argument,  the  I.,on- 
don  Evening  News  announces  that  the 
next  evening  paper  of  the  Northcliffe 
Newspapers  company  will  be  published  at 
Bristol,  where,  as  shown  above,  the  Berry 
group  already  control  one  of  the  two 
existing  evening  papers.  Other  North¬ 
cliffe  evening  newspapers  are  to  appear 
in  succession  at  Sheffield  and  at  Cardiff, 
other  towns  where  the  Berry  grout)  is 
already  establi.shed.  It  is  significant  of 
future  moves  that  the  London  Daily 
Express  (which  has  had  a  little  skir¬ 
mish  of  its  own  in  Glasgow  with  the 
Berry  group’s  paper,  the  Daily  Record. 
in  opposition  to  the  Daily  Express,  Glas¬ 
gow  edition),  although  controlled  by 
Ix)rd  Beaverbrook  who  has  fifty-one 
per  cent  of  the  share  capital  of  the 
Daily  Express  and  Evening  Standard, 
is  partly  owned  by  the  Rothermere 
group,  who  hold  forty-nine  per  cent  of 
rhares.  The  fir.st  reference  in  the  I>on- 
don  Press  to  the  success  of  the  North¬ 
cliffe  Newspaper  publication  in  New¬ 
castle  appeared  in  the  Daily  Express, 
and  it  is  pertinently  asked  in  Fleet 
Street  if  a  friendly  understanding  is  in 
prospect  betweeeii  Lord  Beaverbrook 
and  Lord  Rothermore,  now  that  Ix)rd 
Rothermore  and  the  Berry  combine  are 
in  open  opposition. 

Now  in  Derby  the  Derby  Dallg  E.\- 
press  (Berrys’)  asks  why  the  Rother- 
mere-controlleel  Derby  Daily  Tel^raph 
does  not  publish  net  sales  figures  and 
alleges  that  lavish  expenditure  on  that 
paper  has  resulted  in  a  heavy  loss.  At 
the  moment  there  has  been  no  reply  to 
this  attack. 


A  Gain  of 

905,132  UNES  in 
National  Advertiung 

National  advertisers  in  seven  months 
of  1929  again  testified  to  the  leader¬ 
ship  and  productive  value  of  the  ad¬ 
vertising  columns  of  The  New  York 
Times. 

During  this  period  The  Times  pub¬ 
lished  4,791,677  lines  of  national  ad¬ 
vertising,  an  excess  of  919,321  lines 
over  any  other  New  York  newspaper. 

'This  unequalled  volume  represents  an 
increase  of  903,132  lines  over  the 
corresponding  period  last  year  and  a 
gain  of  62,83  7  lines  more  than  all 
other  standard  sized  New  York  morn¬ 
ing  newspapers  combined. 


Nm 

All  advertising  subject  to  censorship 


7th  Anmual 

FOOD  SHOW 

And  Household  Exposition 

Peoria,  Nov.  2  to  9 

Under  the  Direction 
ot  the— 


PEX)RIA  JOURNAL-TRANSCRIPT 


Clias.  H.  I-jddy  C<). 
National 
Kepresentativog 
Chicago  New  York 
Boston 
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WHAT  OUR  READERS  SAY 


PASTOR’S  CRITICISM 
HAILED  BY  DAILY 


REPLIES  TO  BARRETT 

To  Editor  &  PiitusHf*:  No  doubt 
many  teachers  in  schools  and  depart¬ 
ments  of  journalism  will  agree  with  Mr. 
lames  W.  Barrett,  city  editor  of  the 
New  York  World,  who  spent  a  month 
as  teacher  of  journalism  at  the  Univer¬ 
sity  of  Colorado  and  found  students  in 
iiis  class  sadly  deficient  in  siielling,  in 
news  writing  ability,  and  in  knowledge 
of  every-day  affairs  as  reixirted  in  the 
newspapers. 

College  students  too  often  are  scatter¬ 
brains.  They  are  poor  in  spelling,  and 
have  very  little  idea  of  grammar.  They 
know  far  more  current  baseball  than 
they  do  current  general  world  history. 
They  are  careless.  .\  group  of  twenty 
given  facts  for  a  news  story  with  per¬ 
sonal  names  repeated  and  even  spelled 
out.  will  present  three  or  four  varia¬ 
tions  in  the  spelling  when  the  written 
stories  come  in. 

Tlie  instructor,  not  infreQuently,  will 
look  back  over  a  term  of  work,  and 
wonder  whether  he  really  has  imparted 
any  information  of  value  to  the  students 
who  have  attended  his  classes  for  15 
weeks. 

.•\nd  yet - 

A  month  summer  session  is  hardly 
representative  of  a  three  or  four-year 
course.  I  suspect  a  trained  physician 
would  be  as  disapixiinted  in  a  group 
of  pre-medics  as  Mr.  Barrett  was  in  the 
pre-journalistic  workers. 

I  have  no  direct  information  from 
Colorado,  but  believe  the  situation  must 
lie  similar  to  that  at  Kansas.  These 
discouraging  classes  of  beginners  are 
cut  sharply  after  the  first  half-year. 
Reporting  II  classes  regularly  enroll 
close  to  one-half  as  many  as  the  Re¬ 
porting  I  classes,  here  at  Kansas.  The 
numlier  who  become  majors  in  the  de- 
jiartment,  graduate,  and  go  out  to  take 
reporting  and  advertising  positions,  and 
make  good  is  barely  one-fifth  of  the 
number  starting. 

Graduates  of  the  past  year  or  two  are 
reporters  and  city  editors  for  Kansas 
dailies  and  weeklies.  Graduates  of  four 
or  five  3^rs  ago  hold  responsible  posi¬ 
tions  with  the  press  services  in  the 
Washington  bureaus  and  as  division  and 
regional  correspondents.  K.  U.  grad¬ 
uates  of  12  or  15  years  ago  are  the  ad¬ 
vertising  managers  of  two  of  the  larger 
industrial  concerns  of  today.  (Bur¬ 
roughs  Adding  Machine — Studebaker 
Motors.) 

Journalism  texts  do  have  a  woeful 
narrowness.  Almost  invariably  the 
newspaper  process  described  is  that  of 
the  few  metropolitan  papers  and  not  that 
of  the  hundreds  of  small  city  dailies  or 
of  the  thousands  of  weeklies. 

.  May  I  suggest,  finally,  that  all  error 
IS  not  found  in  the  schools  of  journalism, 
and  all  accuracy  found  in  the  news¬ 
papers.  Mr.  Walter  Lippmann  a  few 
years  ago  made  a  rather  exhaustive 
st^y  of  newspapers  and  the  truth.  A 
Chicago  newspaper  a  year  or  two  ago, 
quot^  at  length  remarks  made  by  the 
chancellor  of  the  University  of  Kansas 
and  crHited  them  to  the  president  of 
the  University  of  Missouri,  and  the  same 
paper  reportttl  as  presiding  at  a  meeting 
of  teachers  of  journalism  a  man  who 
was  in  the  hospital,  badly  injured  as  the 
result  of  a  trainwrcck  that  was  re¬ 
ported  nationally. 

To  say  nothing  of  the  carelessness 


Newspaper  Engineering 
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An  organization  spedalizing 
in  newspaper  buildings,  all 
phases  of  newsoaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

ffemspaftr  BuUiingt, 
Produefton,  Operation, 

Snrotyt,  Valua$iont. 

420  Lexington  Avenue,  New  York 
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that  puts  a  heading  “K.  U.  Physician 
Gets  .Appointment”  when  the  story  spe¬ 
cifically  said  the  man  was  a  doctor  of 
philosophy,  or  the  headline  that  said 
"Eureka  Postmaster  Accused  of  Mur¬ 
der,”  whereas  the  story  was  dated 
"Eureka,”  and  related  to  a  neighboring 
town. — W.  A.  Dill,  .Associate  Professor 
of  Journalism,  University  of  Kansas. 


HAINES’  CHARGE  DENIED 

To  Editor  &  Plblishkr:  I  was  aston¬ 
ished  to  read  in  your  issue  of  August  17, 
a  letter  from  Harry  B.  Haines  of  the 
I'atcrson  (N.  J.)  Ncivs,  in  which  he 
ijiiotes  me  as  saying  the  following : 

"Even  if  I  were  to  enter  into  an  agree¬ 
ment  with  you  gentlemen  and  I  later 
found  out  that  it  did  not  work  out  to  my 
advantage,  I  would  not  live  up  to  it.” 

Of  course,  I  never  said  any  such  thing. 
I  cannot  understand  how  a  publication 
with  the  standing  of  Editor  &  Pub- 
LiSHKR  should  become  a  party  to  broad¬ 
casting  an  obviously  absurd  and  outra¬ 
geous  libel  against  a  reputable  newspaper 
publisher. 

J.  E:.  RIDDEIR, 

Publisher,  .Vc«'  York  Journal  of  Com- 
tiierce. 

0:  *  * 

The  statement  to  which  Mr.  Ridder 
objects  was  published  as  part  of  a  letter 
sent  by  Mr.  Haines  to  the  Editor,  com¬ 
menting  upon  some  phases  of  the  news¬ 
paper  situation  in  Paterson.  Letters  ap¬ 
pearing  in  this  column  are  published  only 
when  signed  authentically  and  with  the 
signer  assuming  full  responsibility  for 
the  accuracy  of  his  statement.  Mr. 
Haines’  communication  was  publisheil 
without  further  investigation  and  with¬ 
out  prior  reference  to  Mr.  Ridder,  and 
if  injustice  to  the  latter  has  resulted, 
Editor  &  PimnsnER  regrets  it. 


SPEEDY  ZEPPELIN  COVERAGE 


Des  Moinea  Dailiea  Plane  Flew  to 
Meet  Dirigible 

The  Des  Moines  Register  and  Tribune 
Iilanc  "(iood  News”  was  employed  to 
give  Tribune  readers  speedy  coverage 
W’eilnesday  on  the  Graf  Zeppelin.  The 
Graf  appeared  over  Iowa  at  11.30  a.  m. 
and  the  Tribune  third  home,  which  goes 
to  press  at  2.40  p.  m.  carried  a  full  page 
of  pictures  of  the  craft  taken  from  the 
plane  by  a  register  and  Tribune  photo¬ 
grapher  and  a  story  written  by  a  staff 
corresiKindciit  who  also  went'  with  the 
plane. 

The  last  of  the  pictures  were  taken 
more  than  1(X)  n?iles  from  Des  Moines. 


ASSOCIATES  HONOR  SINES 

John  H.  Sines,  who  is  acting  as  man- 
.aging  editor  of  the  Trenton  (N.J.) 
Evening  Times,  while  Thomas  F.  Wal¬ 
dron  is  vacationing  in  Europe,  was  re¬ 
cently  tendered  a  dinner  bv  friends  to 
mark  the  completion  of  30  years  in 
newspaper  work. 


*TroductiotL^. . . 

Each  department  ef¬ 
ficiently  planned.  All 
departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 


Robert  W  Dickerson 

ARCHITECT 

Spetialixiug  in  Newspaper  Engineering 
tool  HURON  ROAD,  CLEVELAND 


St.  Louia  Poat-Diapatek  Praiaea  Hia 
Humor  and  Sanaa  of  Propor¬ 
tion — Objactad  to  Matho- 
diat  Editorial 


A  strong  editorial  which  the  St. 
Louis  Post-Dispatch  some  time  ago  cap¬ 
tioned  “The  Challenge,”  denouncing  the 
“Methodist  Church’s  political  power,” 
attracted  to  the  newspaper’s  “Letters 
from  ’I'he  People”  column  an  entertain¬ 
ing,  yet  vigorous  communication  from 
the  Rev.  Dr.  Leonard  R.  Jenkins,  pastor 
of  the  tiraiid  .Avenue  Methinlist  church. 
The  people’s  column  has  been  laden  with 
so  many  scorching  criticisms  of  editorials 
in  favor  of  jiersonal  liberty  and  like 
jiriiiciples  that  the  humorous  retort  from 
Rev.  Dr.  Jenkins  caused  obvious  and 
agreeable  surprise. 

“Don’t  know,”  wrote  the  minister, 
“that  1  ever  had  time  before,  or  thought 
it  worth  while,  to  ask  a  great  newspaper 
what  ailed  it,  but  your  diatribe.  ‘The 
Challenge,’  makes  me  wonder  if  some¬ 
body  was  suddenly  overcome  by  the  heat, 
or  something.”  Then  he  proceeded  to 
differentiate  between  the  Northern  and 
Southern  branches  of  the  Methodist  de¬ 
nomination,  declaring  that  “hundreds  of 
thousands  of  Northern  Methixlists  have 
never  read  a  communication”  from  the 
Board  of  Temperance,  and  in  regard  to 
a  Methodist  Bishop,  "who  has  made  the 
front  page  lately,”  .stated  that  “even  in 
his  own  church  he  was  taller  last  year 
than  he  will  be  next.’’ 

In  conclusion  Rev.  Dr.  Jenkins  paid 
his  compliments  to  the  Post-Dispatch  and 
his  religious  brethren  in  the  following 
terms :  “While  I  do  not  belong  to  that 
wing  of  the  ‘wind-sowing’  machine, 
which  you  have  visioned  through  this 
haze  of  summer  heat.  I’ve  seen  too  many 
Methodists  and  am  too  well  ac(|uainted 
with  their  natural  contrariness  not  to 
know  that  neither  Bishop,  nor  board,  nor 


The  Trend 
is  to  the 

LUDLOW 


Ludlow  Typograph  Co. 

2032  Clyboorn  Avenue 
Chicago,  Illinw 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCUTION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


which  you  speak  may  lead  to. fanciful 
editorials,  but  Meth^ists  are  not  so 
easily  led.  I’m  acquainted  with  them.” 

Editorially,  the  Post-Dispatch  consid¬ 
ered  the  letter  in  a  gay  spirit,  yet  clung 
to  its  liberal  policy.  “Here  is  a 
preacher,”  stated  the  writer,  “with  the 
saving  grace  of  humor  and  a  fine  sense 
of  proportion,  and,  by  those  tokens,  one 
of  the  salt  of  the  earth.” 

Then  the  editorial  quoted  Mrs.  Wille- 
brandt’s  address  at  the  ()hio  Conference 
of  the  Methodist  F'piscopal  Church,  at 
Springfield,  O.,  when  she  urged  the  pas¬ 
tors  and  members  to  get  into  politics. 

“Had  Brother  Jenkins  been  there," 
says  the  editorial,  “and  claimed  the  floor 
to  say,  ill  his  urbane,  convincing  manner, 
what  he  has  said  in  today’s  letter,  it 
would  have  been  a  timely  and  decid^ly 
valuable  utterance.  Anyhow,  it  is  a  bully 
letter,  receipt  of  which  is  greatly  and 
merrily  acknowledged.” 


LA  PRENSA 

of 

BUENOS  AIRES 

More  Than  a 
Newspaper 
An  Institution 


JOSHUA  B.  POWERS 

EXCLUSIVM  REPRMSEMTATIVB 
250  Park  Avanua  -  Naw  York 
14  Coclupur  Straat  •  Loadea 


Free  Press  circulation 
growing  at  an  average  rate 
of  nearly  3000  new  family- 
readers  per  month.  Covw- 
age  of  every  other  home  in 
the  entire  Detroit  market 
is  offered,  which  means  just 
about  erety  hotne  worth 
advertising  to. 


\ 


Bftroft 

“Starts  Tha  Day 
in  Detroit" 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

ia  used  by 

Memphis  Commercial  Appeal 

Memphis,  Tenn. 

Ask  them  about  it 


CLINE  ELEC.  MFa  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  47  Weet  34th  St. 
San  Francisco:  First  National 

Ba.nk  Building  , 
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TO  PICK  OFFICIAL  BAND 


Finals  in  Chicago  Daily’s  Contest  to  be 
Held  Labor  Day 

The  Chicana  Daily  Nm>s  will  play  an 
important  part  in  the  city’s  Labor  Day 
celebration.  The  finals  in  the  contest 
the  newspaper  has  been  sponsoring  to  se¬ 
lect  an  official  band  for  Chicago’s  Cen¬ 
tury  of  Progress  (World’s  Fair  of  19331 
will  l>e  held  on  that  day  in  Soldier  Field 
Stadium.  The  Central  A.  A.  U.  track 
and  field  championships  sponsored  by  the 
Daily  News  will  be  run  off  on  the  same 
day,  with  many  famous  athletes  compct- 
iiifr,  and  the  finals  will  be  held  in  a 


horseshoe  pitching  contest  for  firemen, 
fostered  by  the  paper. 

The  work  of  promoting  the  band  con¬ 
cert  contest  was  handled  by  A.  Lincoln 
Mahony,  reporter,  whose  father,  Dennis 
W.  Mahony,  was  founder  of  the  Pas¬ 
saic  (N.J.)  Daily  \crcs  and  of  the  Pica 
Club. 

Three  hundred  and  fourteen  bandmas¬ 
ters  made  application  for  the  competi¬ 
tion. 


NEW  KOPPE  CLIENT 

Diario  dc  la  Costa,  of  Cartagena,*  Co¬ 
lombia,  has  api)ointed  S.  S.  Koppe  &  Co., 
Inc.,  New  York,  as  representatives  in  the 
United  States  and  in  EurojK;. 


BUYS  INDIANA  PAPER 

Preston  Cox,  of  Hamilton,  0-,  pur¬ 
chased  the  Mitchell  (Ind.)  Tribune 
Aug.  22  fre.m  \V.  E.  Stipp,  who  has 
Ijccn  publisher  of  the  pajter  for  the  last 
22  years.  Cox,  a  graduate  of  Indiana 
university  and  formerly  of  Blooming¬ 
ton,  has  been  conducting  an  advertising 
agency  in  Hamilton  for  several  years. 
He  is  a  brother  of  Dale  Cox,  of  the 
editorial  staff  of  the  CIcr’cland  Plain 
Dealer.  _ 


STARTS  ROTO  MAGAZINE 

La  Nacion  of  Buenos  Aires  recently 
started  publication  of  a  s|)ecial  magazine 
section  in  connection  with  its  Sunday 


edition.  The  magazine  is  printed  en¬ 
tirely  in  rotogravure  and  runs  44  pages. 
The  cover  is  of  papier  couche  and  car¬ 
ries  a  reproduction  in  full  colors  each 
week  of  a  s|)ecially  selected  painting. 
The  regular  rotogravure  section  of  La 
Nacion  is  included  in  the  magazine. 


WRITES  BIOGRAPHY 

Shelby  Little,  wife  of  Richard  Henry 
Little,  conductor  of  the  column  Line 
O’  Tvpe  or  Two”  in  the  Chicago  Trib¬ 
une,  is  the  author  of  a  biograiihy  of 
(ieorge  Washington,  published  Aug.  23 
by  Minton,  Balch  it  Co.  Mrs.  Little  was 
one  of  the  chief  contributors  to  her  hus¬ 
band’s  column  before  their  marriage. 


Supplies  and  Equipment 


:  C05S&H0E : 
I PRESSES I 

■  Bargains  I 
m  mail  types  ! 

I  *  and  send  jbr  list  ” 


•  THE 

*  Cjpss  PRINTING  PRESS  CO 


'  CHICAGO  —  NEW,  YORK  —  LONDON 


:  HALVORSEN  NEWSPAPER  ; 
:  STUFFING  MACHINES 


>  are  now  In  use  from  coast  to  coast  by  the  < 

>  following  leading  newspapers  i 

'  Ckicm  Tribune.  New  York  Times.  New  ' 

*  York  Herald  Tribune,  Memphis  Commercial  * 

*  Appeal.  San  Francisco  Chronicle,  Saint  Paul  * 

*  Dlsipatch,  Saint  Paul  Daily  News,  Seattle  * 

*  Tbnes,  S^ngSeld  Republican.  Birmingham  ^ 

*  News,  Philadelphia  Inquirer,  Milwaukee  * 

*  Journal,  Harford  Courant,  Sydney  * 

^  (Australia)  Sun  ^ 

^  you  want  tociit  riir  cotlof  dnd  ] 

^  luvaethem  delivered  in  better conditiontoditiTih’  ^ 
^  wlors  and  reader*,  write  u*  for  full  particular*  ^ 

^  NONPAREIL  MACHINE  COMPANY  ^ 
^  3b  South  Throop  Street,  Chicago  * 
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JOBS? 

Plenty  of  them;  and  they 
can  be  located  by  intelli¬ 
gent  effort,  aided  by  the 
cooperation  of  the  Clas¬ 
sified  Service  of 

Editor  £r  Publisher 


USED  NEWSPAPER  PRESSES 


24  and  32-page  Presse. 

GOSS  24-paKe  press  (ood  for  black  and 
color  work,  also  GOSS  Sextuple  printing 
up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  Color  Press,  Octuple  and  Double 
Srx  tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  Stereotype 
Presses — print  up  to  32  paces. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Msin  once  4.  Factory . Plainflcid,  N.  J. 

Now  York  Ofllca . Brokaw  Bid,..  I4S7  Broadway 

Chicsto  OMcr  . Mossdnoek  Black 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Engineers 

Flatiron  Building 

17S  Fifth  Avo.  at  23rd  St. 
Telephoae:  Algonquin  1620 

Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


Drive  and  Control 
for 

Newspaper  Presses 

Send  for  particulars 
to  your  nearest 
G'E  sales  office 


GENERAL  ELECTRIC 


!  HOE 

I  Day  and  Night 

!  Emergency 
Service 


Repair  Parts  are 
stocked  to  speed 
Hoe  Service: 

“We  wish  to  thank  you  for  your 
promptness  in  shipping  the  gears 
to  us.” 

Hamilton,  Ont.,  Herald 
Jan.  16,  1929. 


A  Telephone  or  Telegraph 
Communication  will 
receive  immediate 
attention 


I  R.  HOE  &  CO.,  Inc. 

New  York  Boston  San  Francisco 
Chicago  New  Orleans  London 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  Elngland  Newspaper  Supply  Co. 

Worcester,  Mass,  U.  S.  A. 

Cable  Address  NENSCO,  Worcester 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40.000  per  hr.  The  taear1e,t 
•Dd  most  productive  high  speed  unit  press.  Equlpp^  with  latest  quick 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  AutopUtte  and 
dry  mat  equipment.  All  materials,  steels,  bronaes,  etc.,  of  the  latest 
approved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  36.000  running 
speed  with  single  plates.  All  stereotype  costa  (material  and  labor)  cut  in 
half.  Economy  for  the  growing  moderate  sized  daily.  Dnit-dealgoed  ;  built 
In  8  pg.,  12  pg.,  10  pg.,  20  pg.,  etc.  And  any  size  can,  by  adding  units.  t>e 
increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dallies  and  weeklies 
Prints  from  the  roll  and  cut$,  fold,  and  deliver,  perfected  newspapers 
6,  8,  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  6.000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Write  us  your  prma,  needs — Let  us  help  you  solus  your  prsssreom  problem,— 
Our  *ta0  i,  at  your  seruicc 


Duplex  Printing  Press  Company 

Battle  Creek,  rachigan,  U.  S.  A. 
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Employment 

Equipment 

Services 

BUSINESS  OPPORTUNITIES  EMPLOYMENT  EMPLOYMENT 

EMPLOYMENT 

Broker*  Help  Wanted  Situation*  Wanted  Situation*  Wanted 


For  Papers  That  Pay.  write  na.  Onr  list  In- 
rliides  1(Ni  Ilf  till'  iH'^t  (Inilies  iiDiI  weekllea  in  the 
Mliliile  \Ve“t.  IVrsiiiiiil  aervlee  In  evpr.v  deni. 
I'l.rile  It.  Knn\.  Knnrd  of  Trade  Bldg.,  Kansas 
rity.  Mo. 


Two  Money  Mnkers.  Iiidiniin  dallies.  Owner 
taking  over  group  wester  i  dailies.  Will  sell  at 
reiismialile  nrp  e.  Must  a  t  oiiiekly.  Charles  M. 
Venzey,  Wrlgley  Bldg.,  Chicago. 


Excellent  Opportunity  fur  o  le  wllli  limited  capi¬ 
tal  and  newspaper  experlenee.  Weekly  news¬ 
paper:  large  exeliisive  111  111 ;  New  England;  initial 
payment  I'.iHSi.  Weekly  newspaper  within  ten 
miles  of  New  York  City;  Initial  payment  only 
$o,iko.  .1.  It.  Sliale.  Tiires  Bldg..  New  Y'ork. 


For  Exchange 


Will  Trade  $50  001  Olilo  piire-hred  stock  farm 
for  nowfii*H|MT.  MnrMlmli.  lil  I  Fifth  Si.,  Hariwo, 
\VI«. 


Newspaper  Interest  For  Sale 


Manfl^inir  Fditor.  with  $10  000. tM) 

to  l•||il  ttfM'iiro  intoroNt  in  afterntKtn 

diill.v,  oxflnsivi*  tit'hl.  In  tho  heart  of  the  indus¬ 
trial  siMthin  of  the  Sinitli.  Lnrtre  expansion 
protfrain  in  the  foriniiitf  now.  Address  P-o51. 
Kditor  &  Puhlisher. 


Newspaper  For  Sale 


Only  Paper  and  printlnjj  plunt  in  county.  t<»wn 
.’.U0\  Imrder  state,  4  yenr  eollette:  hiirhty  profit- 
alile  now  and  irreiitest  future  in  Amorlra.  splen¬ 
didly  e<|uipi»ed.  nsiuires  $20,000  down.  Address 
F-ViT.  Fflitor  &  Fublislier. 


For  Sale-  l>aii.v  newspaper  in  live  New  Jersey 
rit.v.  •‘opuhition  area  200,000.  Fiant  full.v 
equipped,  seven  Linotypes,  Liidlow',  Elro<l,  20- 
paa:e  <h»ss  press,  complete  stereotype  equipment, 
etc.  I'aper  over  .‘10  years  old.  Must  he  sold  hy 
Septeiuher  l.^th.  Cash  basis.  Price  $*10,000. 
\VrItt‘  l»-.%04.  Editor  &  Puidlsber. 


Printing  Plant  For  Sale 

Printing  nusual  opportunity  to  buy  busy,  well 
est.ildivhed  plant.  Fine  equipment.  Good  trade. 
Itarsf.'in.  .  O’Hara  Business  Brokers  Assn.,  121 
Broad  St.,  rhilndelphia,  Pa. 


CIRCULATION 


Promotion* 


The  W.  S.  Kendall  Company,  1(V4  N.  Bailey 
.\ve..  r/)iiisrllle,  Ky. — Superior  Circulation 
Riiilders  —  Creators  and  sole  owners  of  The 
Kenrliill  l-lan. 


Circulation  Builders — Blair  A  Austin,  230  North 
Sixth  St.,  Reading,  Penn.  Originator*  of  Salei- 
miiiisliip  Club  Campaigns. 


The  World's  Largest  Circulation  Building  Organ¬ 
isation — The  only  circulation  building  service  In 
Newspaperdom  furnishing  publishers  affidavits  of 
the  exact  results  of  Its  every  campaign.  The 
Charles  Partlowe  Company,  Occidental  Botldlng, 
Indianapolis. 

A.  H,  Stewart  Company,  El  Cortes  Building, 
Santa  Monica,  Onlifornla.  An  efficient  circula¬ 
tion  building  organization  accepting  only  bona- 
fldp  subscription*  (paid  In  full  by  subscriber). 
Write  or  wire,  without  obligation,  for  Seld 
survey. 

Circulation  Buildars — For  Southern  newspapers. 
We  want  the  South’s  bnalnes*.  Inquiries  given 
immediate  attention.  Dixie  circulation  service, 
Andrew  Jackson  Hotel,  Jacksonville,  Fla. 

$1,000  Bnbtcrlptiona.  the  rerord  yielded  by  one 
of  our  recent  eunipalgns.  Our  ambition — 100,00(1 
new  snliscriptlons  for  some  live  paper.  Hudson 
DePrlest  Campaign  Organization,  Box  7T1, 
Brooklyn,  N.  Y. 


EMPLOYMENT 


Help  Wanted 


Adyerlitint  Men  thnt  Cfin  write  copy  and  sell 
it  for  weekly  pai)era  and  small  dallies.  Ad- 
dress,  Pennsylvania  Newspaper  Publishers'  As- 
aorlatton.  Wllllaiusport,  Pa. 

Contest  Men — (Mean-cut.  experienced  field  men 
and  or};anisers  for  newspaper  contest  work. 
Bond  and  unquestionable  references  required. 
Please  don’t  reply  unless  you  feel  you  can  meas. 
ure  up  to  the  PAUTLOWE  organization  stand¬ 
ard  In  personal  habits,  cleanliness  and  capabIL 
Ity.  Fltate  salary  expected,  giving  full  qualifi¬ 
cations  and  references  In  your  first  letter. 
Uecent  photo  will  l>e  appreciated  and  returned. 
Write  or  wire  quick.  The  Charles  Partlowe 
Company,  Sixth  Floor.  Occidental  Building, 
Indianapolis. 

lAy-out  and  Copy  man  wanted  for  dally  news- 
paiK'r,  city  of  2ri.0(K).  Middle  West.  Should  ho 
able  to  baiidlo  some  accounts.  Address 
Kditor  A  Publisher.  , 


Placement  Service— 

('in  iiliitiiin  BiMtrict  Mnnauers  $,Vt  to  $10 
Both  IMsplay  and  Classified  Salesmen  $4.'> 
Nationn!  .\<l  Manager  $4'» — Ohio 
PlMdograidier  Ueporter  $22 — New  Jersey 
Other  opcTiings.  P.  O.  Box  7^‘l,  Wilmington,  Del. 


Society  Reoorter:  Society  reporter  wanted  by 
a  lon«  established  and  successful  North  Dakota 
daily  newspaper.  Should  have  at  least  two  or 
throe  .vears  experience  and  must  be  a  university 
graduate.  (Jive  details,  age,  experience,  snlnr.v 
exi*e<*teil  in  first  letter.  Write  D-528,  Editor  & 
Publisher. 


Situations  Wanted 


Advertising  Director 

Veai<  of  xiiccessful  advertising  experience.  Dn- 
usual  ability  In  handling  and  developing  sales 
siafTs  on  large  and  small  newspapers.  Thor- 
$»tigh  knowledge  of  up-to-date  promotion  and 
nienliandising  methods.  Plenty  of  enthusiasm 
and  Initiative  to  put  over  any  proposition.  A-1 
referenr*eH  from  former  well-known  new'spnper 
emph».vers.  Interview'  solicited.  0-532,  Edlt<e 
A:  Ibihllslier. 


Advertising  Director--7(4  years  experience,  mar¬ 
ried.  age  31,  successful  copy  and  layout,  good 
references.  Ainhitlous  and  a  producer.  Address 
D-.'t.'i.  Editor  A  Publisher. 


Advertising  Manager,  real  producer,  assume  full 
responslldlity,  specials,  excellent  10-year  record, 
employed.  I>  524.  Editor  &  Publisher. 


Advertising  Solicitor,  8  years  experience,  daily 
and  weekly  fields;  Iasi  position  advertising 
manager  combination  weeklies.  Married.  If 
your  paper  needs  good  copy  writer,  layout  man 
and  salesman,  write  D-525,  Editor  &  Publisher. 


Advertising — The  newspaper  In  Ohio  which  has 
proltleins  to  work  out  in  its  advertising  depart¬ 
ment.  and  needs  a  higher  advertising  rate  and 
more  linage,  can  secure  services  of  a  40-year  old 
veteran,  a  hard  worker  and  s<iuar<‘  shooter,  who 
can  do  this  .to!»,  even  if  it  takes  15  hours  a  day 
to  do  it.  This  in.aii  haa  n  large  family  and 
needs  a  decent  salary.  Now  employed  on  big  Job 
at  real  money,  Init  does  not  like  section  of  coun¬ 
try.  Tills  innn  Is  no  experiment  but  has  deliv¬ 
ered  the  gooils  for  18  years  in  newspaper  adver¬ 
tising.  No  location  but  Ohio  or  neighboring 
states  consiiiered.  D-5fi,5.  Editor  A  Publisher. 


Advertising  Man — Experienced  local  display,  na¬ 
tional  and  special  feature  pages,  seeks  perma¬ 
nent  connection  in  New  York  or  suburbs  where 
remun(*ratlon  will  be  governed  by  results.  Age 
lut.  D-5.52,  Edlt<$r  A  Publisher. 


Advertising — Young  man  with  ,3  years*  experi¬ 
ence  selling  advertising,  can  write  copy,  make 
layouts.  (’ollege  graduate.  20  years  old. 
Mason.  T>-500,  Editor  A  Publisher. _ 

ArtUt — Layout  Man — Uotogravure — now  work 
liig  on  Metropolitan  paper  seeks  change.  Will 
go  anywhere.  D-514,  Editor  A  Publisher. 


Assistant  to  Executive  -Young  man  of  demon¬ 
strated  ability,  having  reached  top  in  present 
position  as  editor,  seeks  bigger  opimrtunity 
iisder  important  executive.  Hnnl  worker,  thor¬ 
ough.  systematic  and  possesses  marked  degree 
of  adaptability.  I)-502.  Kditor  A  Publlsber. 


Business  Manager — Now  employed,  desires 
change.  Married.  Family.  Will  locate  any¬ 
where.  A-1  references.  Iteason  for  change, 
present  connection  contemplates  merger  with 
other  new’spaper.  Thoroughly  experienced  In 
neg^^tlatliig  wage  scales.  RU|>erintcndlng  circula¬ 
tion,  advertising,  and  Job  printing  plant.  Avail- 
aide  in  thirty  days.  I>-5A8,  Editor  A  Publisher. 


Circulation  Manager,  executive,  with  years  of 
practical  ex|»erlence.  Unusual  ability  In  carrier 
and  sates  staffs.  Thorough  knowledge  of  all 
branches  of  promotion.  If  you  want  the  suprem¬ 
acy  in  your  field  and  will  pay  a  salary  to  a 
man  who  w'111  get  results,  write  0-567,  Editor 
A  Publisher. 


Circulator --I'riceless  experience  on  home  dellv- 
errnl  promotion  and  maintenance — all  systems. 
Believer  in  circulation  principles  necessary  in 
building  circulation  with  roots.  Have  the  ambi¬ 
tion  and  qualifications  necessary  to  direct  circu¬ 
lation  of  more  than  one  publication.  Large  and 
smuH  city  exp«*rlence.  Now  employed  as  circu¬ 
lation  manager,  iny  chief  knows  of  this  ad. 
Correspondence  strictly  confidential.  Ambition 
reason  for  wanting  change.  For  views  and 
references,  address  I)  J)59,  Editor  A  Publisher. 


Circulation  Manager,  with  eleven  vears*  experi¬ 
ence.  desires  to  make  change.  Thoroughly 
familiar  with  A.  B.  C.  City  and  Country  circu¬ 
lation.  Addn^ss  I)-5(»l,  E<lltor  A  Publisher. 


Circulation  Manager —Desires  position  with  puh- 
lliation  where  comi>etition  Is  keen  and  hard 
work  necessary.  Experience  covers  Urge  anil 
small  palters.  Thoroughly  understands  all 
branches  of  promotion  and  maintenance.  Kx- 
colleut  references  furnished.  Am  thirty  years 
old  and  married.  D-554.  Kditor  A  PuhlisiMT. 


Circulation  Manager — Executive  with  i»ractical 
experience— qualified  in  every  respect.  Boy  pro¬ 
motion  his  spei'ialty.  College  graduate.  Tx)Ca- 
tion  no  object.  .\1  references.  Available  at 
oiu*e.  0-540,  Editor  A  Publisher. 


City  Editor — Competent,  young  and  aggressive, 
wants  position  on  small  city  daily,  ('ollcge 
graduate.  Kxi»erience  from  ground  up  on  best 
small  dally  in  country.  In  prewnt  position  three 
years.  Best  of  references.  Must  get  $3,500  to 
$4,000.  Heply  I)-555,  Editor  A  Publisher. 


Classified  Manager  — Built  clear  cash  gain  $5,000 
first  12  months  presfmt  Job.  city  18.000.  Back¬ 
ground:  3  years’  selling  classified  N.  Y.  City; 
0  successful  years  classified  manager  two  cities 
18.0(K)  each,  practically  doubling  linage  and 
cash  each  first  year.  Want  steady  job  larger 
field  where  unusual  salesmanship,  with  exe«'U- 
tlve  skill,  counts.  College-trained,  tactfully 
alert,  familiar  all  methods  including  commer¬ 
cial  classifle*!  systems.  Strive  for  legitimate 
classified  and  cash  gain  instead  mere  space¬ 
filling.  Can  organize  classified  routine,  write 
reader-interest  promotion.  FTighest  endorse¬ 
ments  former  and  present  employers.  At  liberty 
Sept.  I5tb.  Will  come  for  interview  if  definite 
prospect.  D  538,  Kditor  A  Publisher. 


Classified  Manager;  many  years  experience, 
large  and  small  papers.  Forceful,  original  and 
ability  to  produce.  Best  reference.  Open  for 
offer.  Address  I)  510.  Editor  A  Publisher. 


Editorial.  Promotion  Executive 
Thorough  editorial  executive  seeks  connection 
with  puhlisher  for  whom  he  could  also  supervise 
promotion  to  build  advertising  and  circulation. 
This  Is  unusual  opportunity  for  medium  size 
paper  to  get  high  grade  producer  for  increasing 
prestige  and  business.  Vigorous  writer,  aggres¬ 
sive  organizer  who  <an  make  yours  the  domi¬ 
nant  newspaper.  Sixteen  years’  successful  work. 
Age  35.  Exceptional  refereiH'es.  Addn'ss  I)-5(’>0, 
Editor  A  Publisher. 


Editorial  Writer — Seasoned,  safe,  wmsible — 
peppy,  pungent  paragraphs.  l)-548,  Kditor  A 
Publisher. 


Editorial — Newspaper  man,  lifetime  experience 
In  editorial  work,  at  present  editor  and  business 
manager  live  daily  about  to  change  hands, 
wishes  position  ns  editor,  managing  e<lltor  or 
business  manager  dally.  Strong  editorial  writer. 
Hepntatlon  for  building  up  newspapers.  Finest 
recomnienilations.  Married,  Protestant,  Mason. 
Salary  acconlng  to  respon^billty.  D-536,  Edi¬ 
tor  A  Publisher. 


Feature  Writer,  xvoinan.  w'ants  position  in  or 
near  New*  York;  .voung,  experienced,  good  style. 
Miss  Levy.  Spring  7532. 


Manager — .Successful  young  newspaper  publisher, 
who  has  sold  his  holdings,  will  take  complete 
inanngeineiit  of  daily  newspaper  in  city  of 
15.000  to  50,000.  lias  never  failed  to  show 
yearly  ImTcases  in  net  profits,  and  can  assure 
lower  operating  costs  and  greater  gross  sales 
for  you.  Salary  must  be  $5.0<K)  and  a  bonus 
for  increases  in  profits.  D  533.  liklltor  A  Pub¬ 
lisher. 


Mechanical  Supt.  or  Composing  Room  foreman. 
Twenty-five  years’  experience  on  Daily.  Best 
reference.  D-656,  Editor  A  Publisher. 


News- Telegraph  Editor — Ten  years  all  desks; 
Minneapolis,  Miami,  Jacksonville.  Duluth.  Also 
M.  E.  of  editorial  paper,  special  editorial  column. 
Handled  slot,  three  wires,  five  copy-readers.  Age 
20.  married.  P.  O.  Box  553,  Fairmont,  Minn. 


Publishers 


who  place  Help  Wanted 
ads  in  the  Classified  Section 
of  Editor  &  Publisher,  al¬ 
ways  get  in  touch  with  com¬ 
petent  men.  If  you  have  a 
position  open,  send  your  ad 
in  NOW  and  fill  the  vacancy 
quickly  and  economically. 


Newspaper  Executive 

With  many  years  experience,  avallalile  Sep- 
tteinher  Ist.  Siieeesaful  reecird  as  Assistaot 
I’ubllslier,  Cieiieral  Maiia*er  and  Advertising  Di¬ 
rector  wltli  thr(>e  fast  Krowinx  newapiipera.  Have 
made  several  advertlaiiiB  linaKe  iiroduetion  rec¬ 
ords  throiiBli  orlKlnality  and  ahillty  In  developing 
sales  staffs.  Can  fnmish  hesi  of  references, 
1)  531,  Editor  &  I'lildisimr, 


Reporter  on  small  live  daiiy  or  larBe  weekly. 
Y’oii'ic  man  iiKed  27.  Bradmite  of  Johns  Hopkins 
l.loiirmilism)  desires  iiositlon  where  iie  can 
round  out  liis  expcrinii c  ami  Is  tlioroiiKhlv 

seasoneii  in  ever,  di  piirlmenl.  It  .'.cc,  F.ditor  * 
riililisher. 


MECHANICAL 


Equipment  for  Sale 


Double  Quick  Automatic  RemcIlinB  Furnace, 
l.imo  Ih.  capacity.  Splendid  condition.  Cheap 
for  (jiilek  sale.  Sedallti  Democrat,  Sedalia,  Mo. 


For  Sale — t.oss  Mat  lEollt'r  for  wet  mats;  will 
handle  smiill  sizes  of  dry  mats.  First  class 
eondllion;  A-f  motor — llarBsIn.  Box  D-537.  Bdl- 
tor  A  Puhlisher. 


For  Sale — Linotype  Matrices 
10  fonts  51,4-:i2  .ivi  pt.  No.  4.  with  Bold  Face 
No.  2  Condensed;  20  fonts  0-70-6  |(t.  No.  2,  with 
Bold  Face  No.  1:  8  fonts  5V4-24-5V4  pt.  No.  H, 
witli  Gotldc  Condensed  No.  4;  2  fonts  7-80-7  pt. 
Century  Expanded,  with  Century  Bold;  1  font 
10  220  10  pt.  Century  Expanded,  with  Century 
Bold  Italic:  2  fonts  10-208-10  pt.  Century  Ex¬ 
panded,  with  Cheltenham  Bold;  1  font  12  120-12 
pt.  Caslon.  with  Halle;  1  font  14  .10-14  |it.  No. 
10  w'ith  Century  Bold — for  72  eliannel  machine; 
2  fonts  14-;;ii-ll  [It.  No.  Ifi,  with  Century  Bold; 
1  font  ,10  07  :io  pt.  Clieltenham  Italic— 72  chan¬ 
nel  inaehine;  1  font  .10;{;i-,1O  pt.  Cheltenham 
Bold  for  72  channel  maeliine:  1  font  3n-*.1-,16  pt. 
Cheltenham  I.lBht  for  72  channel  inaehine. 

We  also  liave  for  sale  one  ;t2  psBe  Unit  Type 
Hoc  I’ress  which  has  never  been  iinerated;  one 
Cline  Eleetrieal  Control  lOo  horsetmwer,  new 
and  unused:  one  Goss  3'/i-Ton  Double  I'uinp 
Kuruaee  witli  two  double  cooled  easting  boxes. 
Tlie  Miami  Herald,  Miami,  Florida. 


Job  Presses,  Paper  Cutters,  Wire  Stitchers,  ato, 
— -A  eomidete  line.  Overhauled  and  guaruateed 
maehines  at  hargnln  prices.  Easy  terms.  Hoff¬ 
man  Type  &  EiiBravliig  Co.,  114  B.  13th  St  . 
New  York  City. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  48(1 
West  Broadway,  N.  Y.  C. 


Equipment  Wanted 

Wanted — Used  Kelly  or  Miehle  Vertical  press, 
for  cash.  Box  I)-5(»8,  Editor  &  Publisher. 


Harwell  &  Rockwell 

Specializing  in  confidential  ne¬ 
gotiations  for  the  purchase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

We  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  nearest 
office. 

Comer  Building  Times  BuUdiuc 
Birmingham,  Ala.  New  Yeri*  City 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWnr  & 
PALMER 

Boaines*  Eitabliihed  in  1899 
350  Madiaon  Ase.  New  York 

Pacific  Coast  Sepreaentativ* : 

H.  C.  Moore,  272  North  Rodeo  Drive, 
Beverly  Hills.  Calif. 


/. 


Editor  &  Publisher  The  Fourth  Estate  for  August  31,  1929 


DOLLAR  $$ 

$$  PULLERS 


One  Dollar  tuill 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


'T'HE  Wakefield  (Mass.)  Daily  Item  is 
-*■  running,  once  a  week  for  four  weeks, 
a  full  page  on  one  sheet,  and  half-page 
on  the  other  side  of  the  same  page,  of 
real  estate  ads,  to  move  some  of  the  ex¬ 
isting  property  on  the  market.  Each  ad 
is  3  inches  deep,  has  a  one-column  cut 
of  the  house,  a^ut  IJ^  inches  deep,  one 
one-line  display  head  over  each  cut  and 
24  words  of  description  in  six  point 
under  the  cut.  Seventy-two  responded  to 
the  6rst  issue  with  no  other  promotion 
than  announcements  in  the  news  columns 
that  the  feature  would  be  started.  The 
Item  takes  the  pictures,  has  cuts  made, 
and  leaves  nothing  for  the  advertiser  to 
do  but  furnish  the  address  and  descrip¬ 
tion.  The  price  at  which  a  three-inch 
ad  can  be  sold  makes  selling  easy. — 
G.  E.  C. 

A  cab  company  at  Worcester,  Mass., 
is  using  display  space  for  a  combined 
safety  campaign  and  good-will  proposi¬ 
tion.  The  ads  carry  such  lines  as  “Wait 
until  the  traffic  light  changes,”  “Don’t 
dart  across  streets  in  front  of  oncoming 
automobiles,”  “Lose  a  few  seconds  but 
always  be  sure  and  safe.” — Bob  Sibley. 

A  b*iy-line  in  bold  typography  is  used 
at  the  bottom  of  special  advertising  pages 
in  the  5‘eo/t/c  (Wash.)  Post-Intelligencer, 
to  the  effect  “Shop  in  the  Post-Intelli- 
gencer  Before  Shopping  in  the  Shops.” — 
C.  M.  L. 


A  page  ad  in  the  Dayton  (O.)  News 
put  lorth  an  unusual  idea.  A  Dayton 
turn  ture  dealer  advertised  a  Trade-In 
Sale.  "Trade  in  Anything  on  Anything 
— W’e  will  make  an  allowance  on  your 
old  furniture  or  clothing  on  purchase 
and  donate  it  to  the  Salvation  Army,” 
the  copy  stated. — Dorothy  Dickel. 

Why  not  go  after  the  farmers’  trade 
to  build  the  classifiecl?  Direct  a  display 
ad  or  so  to  the  farm  market,  and  if  nec¬ 
essary  use  direct  mail.  Every  farmer 
at  some  time  or  other  has  something — 
livestock,  hay,  a  wagon  or  plow — ^to  sell 
for  which  he  knows  of  no  immediate 
market.  Farmers’  wives  often  sell  eggs, 
baby  chicks,  berries,  etc.  Few  of  them 
think  of  using  the  classified  columns,  but 
they  will  if  you  let  them  know  how  easy 
it  is  to  insert  an  ad. — (».  C.  McNutt. 

At  least  one  newspaper  that  has  come  to 
my  attention  carried  a  column  of  news 
written  in  a  foreign  language  (in  this 
case,  Polish).  The  paper  has  found  its 
circulation  increasing  in  the  foreign 
quarter  of  the  city  where  it  is  published. 
It  seems  to  me  that  other  newspapers 
might  follow  the  example  already  set, 
taking  a  goodly  share  of  profit.  Most 
newspapers  published  in  cities  where  there 
is  a  sizable  percentage  of  foreigners  have 
large  circulations.  .Advertisements  writ¬ 
ten  in  foreign  languages  should  go  well. 
— Richard  N.  Lee. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


The  Peoria  (III.)  Star  recently  had 
a  Sunday  illustrated  feature  under 
the  head  “Are  You  Married?  Can  Yoxi 
Prove  It?"  Frequent  neglect  of  clergy¬ 
men  and  justices  of  the  peace  to  return 
certificates  of  marriage  to  county  clerks 
who  preserve  marriage  records  in  Illi¬ 
nois,  It  was  pointed  out,  would  make  it 
diffiralt  for  many  unsuspecting  persons 
to  present  legal  proof  that  they  had  been 
married.  Several  instances  of  difficul¬ 
ties  encotmtered,  ranging  from  the  com¬ 
ical  to  the  tragic,  when  necessity  for 
such  proof  arose,  were  cited.  The  story 
arous^  widespread  comment. — Robert 
J.  Crombie,  Peoria,  Ill. 

A  story  entitled  “What  Becomes  of 
Old  (jars”  would  be  read  with  great 
interest  Interview  the  secretary  or 
president  of  your  local  automobile  deal¬ 
ers’  association  for  the  necessary  data. 
— Fred  L.  W.  Bennett. 

What  changes  hasT  been  made  in  the 
manufacturing  plants  of  your  city  in  the 
last  five  years?  What  new  products  are 
being  made?  The  Wooster^  (O.)  Daily 
Record  is  now  running  a  series  of  articles 
showing  the  changes  in  manufacturing 
products  and  processes,  each  about  500 
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words  in  length,  which  give  the  Record 
readers  some  interesting  information  on 
the  home  industries. — Art  Murray. 

Autumn  and  the  opening  of  the  trapping 
srason  is  just  around  the  comer.  What 
kind  of  fur  do  the  trappers  catch  in  your 
liKality?  Approximately  how  many  of 
each  kind  of  skin  was  sent  from  your  town 
last  year?  Where  was  the  fur  marketed, 
and  how  much  did  each  article  bring? 
How  was  the  quality  of  the  fur?  Where 
are  the  trapping  places,  and  what  are  the 
state  laws  governing  the  catching  of  fur- 
bearers?  Are  there  any  commercial  fur 
farms  in  your  vicinity?  .Ask  any  local 
fur  dealer. — Vernon  Hagelin. 

W'hat  does  it  cost  the  average  motorist 
to  operate  his  car  per  mile?  Interview 
motorists  and  garage  men  on  the  question 
for  a  good  auto  page  feature.  The  Iowa 
state  department  of  agriculture  operated 
a  fleet  of  29  Fords  for  two  years  at  3.25 
cents  a  mile,  without  paying  license,  gaso- 


KAY  FEATURES,  Inc. 


CUDDLES 

An  American  Flapper  at 
King  ArthtsPe  Court 

A  Novel,  Dietiactivc  and  Amueing 
Comic  Strip  bp  Charles  H.  Forbdl 
of  LIFE  and  JUDGE  Fame. 
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line  tax,  insurance,  or  interest,  and  getting 
fleet  prices  on  parts.  Gasoline  cost  .9 
cent  a  mile  while  depreciation  at  1.02 
cents  was  the  largest  item. — L.  G.  M. 

Did  you  ever  wonder  how  to  increase 
the  length  of  your  personal  column?  Try 
having  each  member  of  your  reportorial 
staff  hand  in  at  least  two  a  day.  You  will 
be  surprised  at  the  rapid  growth. — Fen, 
Utica,  N.  Y. 

The  Des  .Moines  (la.)  Sunday  Register 
recently  used  a  feature  story  on  the  five 
new  junior  colleges  to  open  in  the  state 
this  fall.  Material  from  the  state  super¬ 
intendent  of  public  instruction  helped  the 
story.  The.se  three  reasons  for  the  col¬ 
leges  were  given:  1.  Right  of  every  boy 
or  girl  to  at  least  two  years  of  college; 
2.  b!stablishnient  of  new  point  where 
student  regards  his  education  as  com¬ 
pleted  :  3.  Relaxation  of  strain  on  col¬ 
leges  and  universities. — L.  G.  M. 

Photographs  and  stories  alw'ut  the 
new  teeachers  coming  into  your  public 
schools  will  be  interesting  as  well  as 
stories  about  old  teachers  who  have  done 
interesting  things  during  the  summer 
vacation. — R.  T.  C. 

One  of  the  chief  reasons  why  Iiank- 
rupt  merchants,  who  skip  the  city  and 
leave  behind  them  a  long  list  of  creditors, 
^re  never  brought  to  justice,  is  because 
the  creditors  do  not  issue  formal  com¬ 
plaints  and  thereby  guarantee  pri>secu- 
tion.  One  detective  confided  that  he  was 
not  interested  in  trailing  a  bankrupt,  be¬ 
cause  the  creditors  only  wished  to  use 
him  (the  officer)  as  a  collecting  agent. 
In  other  words,  the  law-abiding  tolerate 
the  lawless. — R.  M.  Lee. 

LATTA’S  REVIEW  SUSPENDS 

Latta’s  Fortnightly  Rcficic,  a  journal 
of  free  opinion,  published  at  Mounds, 
Okla.,  with  T.  A.  I^tta,  one  of  the 
southwest’s  best  known  newspaper  writers 
as  editor,  suspended  publication  with  the 
issue  of  Aug.  25. 
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DO  YOU  NEED 
A  TRAINED  MAN? 

Th*  Penonnal  Butmo  of 
Sigma  Ddta  Chi,  an  organisa¬ 
tion  of  college  trained  neara- 
paper.  magasine  and  advertising 
men,  wants  to  help  yon  find  Wm. 
The  Borean  pots  yon  in  touch 
with  experienced,  energetic  men 
— it  uves  yon  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


SPENDING  VACATION  IN  CANADA 

Richard  L.  Stokes,  music  editor  of  the 
Neiv  York  litvning  World,  and  Mrs, 
Stokes  are  spending  the  summer  in  Can¬ 
ada.  Leaving  New  York  July  2,  they 
visited  Halifax  and  Sydney,  Cape  Breton, 
and  then  spent  two  weeks  at  St.  Pierre- 
Miquelon.  Four  weeks  were  spent  in 
Newfoundland  and  the  month  of  Septem¬ 
ber  will  be  spent  on  the  Gaspe  Peninsula 
and  in  Quebec.  Mr.  Stokes  is  completing 
the  text  of  a  grand  opera  which  he  is 
writing  in  colla^iration  with  Dr.  Howard 
Hanson,  director  of  the  Fastman  School 
of  Music  in  Rochester,  N.  Y, 

ENTER  RADIO  BUSINESS 

John  Stewart  and  Josepli  A.  Downey, 
of  the  radio  department  of  the  Boston 
Post  for  the  past  six  years,  have  re¬ 
signed  and  formed  the  firm  of  Stewart- 
Dow’ney,  Inc.,  Boston,  which  will  act 
as  whole.sale  distributors  for  Massachu¬ 
setts,  New  Hampshire  and  Vermont  for 
the  Grebe  radio. 
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Reaching  into  every 

income  group,  the  con¬ 
centrated  buying  power  of 
The  Evening  World’s  304,- 
242  families  constitutes  the 
liackbone  of  the  great  New 
York  market. 

And  The  Evening  World 
covers  them  at  a  milline  cost 
lower  than  other  evening 
new.spapers ! 

obe  aauiit 

New  Yeriet  FOUNDATION 
Newspaper 


^  ROTO^„ 

Gravure 

Sections 

Newspapers 
&  Magazines 

STANDARD 

GraViirc  Corporation 

!.Ol  IS\  II  I  I.  KI  N  ri  <  KY 


/ 


